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THE USAGE OF SUBLIMINAL 

PERCEPTION A 

S A NEW MARKETING CHALLENGE  

 

Abstract 

   

Subliminal perception is both, a theoretical 

challenge that advances the frontiers of 

knowledge in the field of  marketing and a 

practical challenge that could bring more profit to 

companies (if they believe in its impact on 

consumers). Through subliminal messages, 

companies are able to manipulate the 

subconscious level (or the lowest level of 

conscious) of consumers to buy certain products 

and services. It is believed that companies through 

subliminal messages can control the consumers 

behavior. These messages are below the threshold 

of absolute consciousness, messages that a person 

can not notice at first glance, but subconsciously 

think of them. 

 The purpose of this paper is to investigate the 

claims and counterclaims concerning subliminal  

impact on consumers, to examine what validity, if 

any, subliminal perception has, then to determine 

the way that companies use to manipulate the 

human consciousness and to suggest some 

directions for further research in the area. 

 In theory, the opinions of experts are divided. 

Some believe in the persuasive power of 

subliminal messages, while others think that they 

do not have such an impact on consumers. 

Subliminal messages affect the thoughts and 

behavior of consumers, but they do not possess 

power to convince them to do something against 

their will. Subliminal perception, in terms of its 

impact on consumers, is not enough researched 

area, but this will change in future. 

 

 

Key words: subliminal perception, subliminal 

messages, consumer behavior, threshold of 

consciousness 
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ʂʆʈʀʉʊɽɳɽʊʆ ʅɸ 

ʉʋɹʃʀʄʀʅɸʈʅɸʊɸ ʇɽʈʎɽʇʎʀɱɸ 

ʂɸʂʆ ʅʆɺ ʄɸʈʂɽʊʀʅɻ ʇʈɽɼʀɿɺʀʂ 

 

ɸʧʩʪʨʘʢʪ 

 

ʉʫʙʣʠʤʠʥʘʨʥʘʪʘ ʧʝʨʮʝʧʮʠʿʘ ʧʨʝʪʩʪʘʚʫʚʘ 

ʪʝʦʨʝʪʩʢʠ ʧʨʝʜʠʟʚʠʢ ʢʦʿ ʛʠ ʧʨʦʰʠʨʫʚʘ 

ʛʨʘʥʠʮʠʪʝ ʥʘ ʟʥʘʝˁʝʪʦ ʚʦ ʦʙʣʘʩʪʘ ʥʘ 

ʤʘʨʢʝʪʠʥʛʦʪ, ʥʦ ʠ ʧʨʘʢʪʠʯʝʥ ʧʨʝʜʠʟʚʠʢ ʢʦʿ 

ʤʦʞʝ ʜʘ ʜʦʥʝʩʝ ʧʦʛʦʣʝʤ ʧʨʦʬʠʪ ʟʘ ʢʦʤʧʘʥʠʠʪʝ 

(ʜʦʢʦʣʢʫ ʪʠʝ ʚʝʨʫʚʘʘʪ ʚʦ ʥʝʿʟʠʥʦʪʦ ʚʣʠʿʘʥʠʝ). 

ʇʨʝʢʫ ʩʫʙʣʠʤʠʥʘʨʥʠʪʝ ʧʦʨʘʢʠ, ʢʦʤʧʘʥʠʠʪʝ 

ʤʘʥʠʧʫʣʠʨʘʘʪ ʩʦ ʧʦʪʩʚʝʩʥʦʪʦ ʥʠʚʦ (ʦʜʥʦʩʥʦ 

ʥʘʿʥʠʩʢʦʪʦ ʩʚʝʩʥʦ ʥʠʚʦ) ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʟʘ 

ʜʘ ʢʫʧʘʪ ʦʜʨʝʜʝʥʠ ʧʨʦʠʟʚʦʜʠ ʠ ʫʩʣʫʛʠ. ʉʝ 

ʩʤʝʪʘ ʜʝʢʘ ʢʦʤʧʘʥʠʠʪʝ ʧʨʝʢʫ ʩʫʙʣʠʤʠʥʘʨʥʠʪʝ 

ʧʦʨʘʢʠ ʤʦʞʘʪ ʜʘ ʛʦ ʢʦʥʪʨʦʣʠʨʘʘʪ 

ʦʜʥʝʩʫʚʘˁʝʪʦ ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ. ʊʦʘ ʩʝ 

ʧʦʨʘʢʠ ʧʦʜ ʘʧʩʦʣʫʪʥʠʦʪ ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ, ʧʦʨʘʢʠ 

ʢʦʠ ʯʦʚʝʢʦʪ ʥʘ ʧʨʚ ʧʦʛʣʝʜ ʥʝ ʤʦʞʝ ʜʘ ʛʠ 

ʟʘʙʝʣʝʞʠ, ʥʦ ʧʦʪʩʚʝʩʥʦ ʤʠʩʣʠ ʥʘ ʥʠʚ. 

ʎʝʣʪʘ ʥʘ ʪʨʫʜʦʪ ʝ ʜʘ ʩʝ ʠʩʪʨʘʞʘʪ ʘʨʛʫʤʝʥʪʠʪʝ 

ʟʘ ʠ ʘʨʛʫʤʝʥʪʠʪʝ ʧʨʦʪʠʚ ʩʫʙʣʠʤʠʥʘʨʥʦʪʦ 

ʚʣʠʿʘʥʠʝ ʚʨʟ ʧʦʪʨʦʰʫʚʘʯʠʪʝ, ʦʜʥʦʩʥʦ ʜʘ ʩʝ 

ʠʩʧʠʪʘ ʚʘʣʠʜʥʦʩʪʘ (ʜʦʢʦʣʢʫ ʿʘ ʠʤʘ) ʥʘ 

ʩʫʙʣʠʤʠʥʘʨʥʘʪʘ ʧʝʨʮʝʧʮʠʿʘ, ʜʘ ʩʝ ʫʪʚʨʜʠ 

ʥʘʯʠʥʦʪ ʥʘ ʢʦʿ ʤʦʞʝ ʜʘ ʩʝ ʤʘʥʠʧʫʣʠʨʘ ʩʦ 

ʯʦʚʝʯʢʘʪʘ ʩʚʝʩʥʦʩʪ ʠ ʜʘ ʩʝ ʜʘʜʘʪ ʥʝʢʦʠ ʥʘʩʦʢʠ 

ʟʘ ʢʦʨʠʩʪʝˁʝ ʥʘ ʩʫʙʣʠʤʠʥʘʨʥʘʪʘ ʧʝʨʮʝʧʮʠʿʘ 

ʚʦ ʠʜʥʠʥʘ. 

ɺʦ ʪʝʦʨʠʿʘʪʘ, ʧʦʜʝʣʝʥʠ ʩʝ ʤʠʩʣʝˁʘʪʘ ʥʘ 

ʝʢʩʧʝʨʪʠʪʝ. ɽʜʥʠʪʝ ʚʝʨʫʚʘʘʪ ʚʦ ʤʦ˃ʪʘ ʥʘ 

ʫʙʝʜʫʚʘˁʝ ʥʘ ʩʫʙʣʠʤʠʥʘʨʥʠʪʝ ʧʦʨʘʢʠ, ʘ ʜʨʫʛʠ 

ʩʤʝʪʘʘʪ ʜʝʢʘ ʪʠʝ ʥʝʤʘʘʪ ʜʦʢʘʞʘʥʦ, ʪʘʢʚʦ 

ʚʣʠʿʘʥʠʝ ʚʨʟ ʣʫʺʝʪʦ. ʉʫʙʣʠʤʠʥʘʨʥʠʪʝ ʧʦʨʘʢʠ 
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ʚʣʠʿʘʘʪ ʚʨʟ ʤʠʩʣʠʪʝ ʠ ʦʜʥʝʩʫʚʘˁʘʪʘ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ, ʥʦ ʥʝʤʘʘʪ ʩʠʣʘ ʜʘ ʛʠ ʫʙʝʜʘʪ ʜʘ 

ʥʘʧʨʘʚʘʪ ʥʝʰʪʦ ʧʨʦʪʠʚ ʩʚʦʿʘ ʚʦʣʿʘ. 

ʉʫʙʣʠʤʠʥʘʨʥʘʪʘ ʧʝʨʮʝʧʮʠʿʘ, ʦʜ ʘʩʧʝʢʪ ʥʘ 

ʚʣʠʿʘʥʠʝʪʦ ʚʨʟ ʧʦʪʨʦʰʫʚʘʯʠʪʝ, ʥʝ ʝ ʜʦʚʦʣʥʦ 

ʠʩʪʨʘʞʫʚʘʥ ʧʦʠʤ, ʥʦ ʩʝ ʚʝʨʫʚʘ ʜʝʢʘ ʪʦʘ ˃ʝ ʩʝ 

ʧʨʦʤʝʥʠ ʚʦ ʠʜʥʠʥʘ. 

 

ʂʣʫʯʥʠ ʟʘʙʦʨʦʚʠ: ʩʫʙʣʠʤʠʥʘʨʥʘ ʧʝʨʮʝʧʮʠʿʘ, 

ʩʫʙʣʠʤʠʥʘʨʥʠ ʧʦʨʘʢʠ, ʦʜʥʝʩʫʚʘˁʝ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʠ, ʧʨʘʛ ʥʘ ʩʚʝʩʥʦʩʪ 

 

ɺʦʚʝʜ 

 

ʃʫʺʝʪʦ ʠʤʘʘʪ ʨʘʟʣʠʯʥʠ ʧʝʨʮʝʧʮʠʠ ʟʘ ʝʜʝʥ ʠʩʪ 

ʧʨʦʠʟʚʦʜ, ʫʩʣʫʛʘ, ʠʜʝʿʘ, ʣʠʯʥʦʩʪ, ʦʙʿʝʢʪ ʰʪʦ 

ʤʦʞʘʪ ʜʘ ʙʠʜʘʪ ʨʘʟʣʠʯʥʠ ʦʜ ʦʙʿʝʢʪʠʚʥʘʪʘ 

ʨʝʘʣʥʦʩʪ. ɿʘ ʩʝʢʦʿ ʧʦʝʜʠʥʝʮ, ʨʝʘʣʥʦʩʪʘ ʝ 

ʪʦʪʘʣʥʦ ʣʠʯʝʥ ʬʝʥʦʤʝʥ, ʢʦʿ ʩʝ ʟʘʩʥʦʚʘ ʥʘ 

ʣʠʯʥʠʪʝ ʧʦʪʨʝʙʠ, ʞʝʣʙʠ, ʚʨʝʜʥʦʩʪʠ ʠ ʣʠʯʥʠ 

ʠʩʢʫʩʪʚʘ. ʇʝʨʮʝʧʮʠʿʘʪʘ ʥʘ ʧʦʪʨʦʰʫʚʘʯʦʪ ʝ 

ʨʘʟʣʠʯʥʘ ʦʜ ʚʠʩʪʠʥʘʪʘ. ʆʪʪʫʢʘ, ʟʘ 

ʤʘʨʢʝʪʝʨʠʪʝ, ʧʦʪʨʦʰʫʚʘʯʢʠʪʝ ʧʝʨʮʝʧʮʠʠ ʩʝ 

ʤʥʦʛʫ ʧʦʚʘʞʥʠ ʦʜ ʥʠʚʥʦʪʦ ʟʥʘʝˁʝ ʥʘ 

ʦʙʿʝʢʪʠʚʥʘʪʘ ʨʝʘʣʥʦʩʪ. ʇʝʨʮʝʧʮʠʿʘʪʘ ʚʢʣʫʯʫʚʘ 

ʪʨʠ ʚʠʪʘʣʥʠ ʧʨʦʮʝʩʠ: ʘ) ʩʝʥʟʘʮʠʿʘ, ʦʜʥʦʩʥʦ 

ʯʫʚʩʪʚʫʚʘˁʝ ʠʣʠ ʧʨʝʥʦʩ ʥʘ ʩʪʠʤʫʣʘʥʩʠ ʦʜ 

ʥʘʜʚʦʨʝʰʥʘʪʘ ʩʨʝʜʠʥʘ ʜʦ ʧʦʪʨʦʰʫʚʘʯʦʪ ʧʨʝʢʫ 

ʥʝʛʦʚʠʪʝ ʩʝʪʠʣʘ, ʙ) ʩʝʣʝʢʮʠʿʘ ʦʜʥʦʩʥʦ 

ʧʦʩʚʝʪʫʚʘˁʝ ʚʥʠʤʘʥʠʝ ʠʣʠ ʬʦʢʫʩʠʨʘˁʝ ʩʘʤʦ 

ʥʘ ʦʜʨʝʜʝʥʠ ʩʪʠʤʫʣʘʥʩʠ ʦʜ ʥʘʜʚʦʨʝʰʥʠʦʪ ʩʚʝʪ 

ʠ ʚ) ʠʥʪʝʨʧʨʝʪʘʮʠʿʘ ʦʜʥʦʩʥʦ ʜʦʜʝʣʫʚʘˁʝ ʥʘ 

ʟʥʘʯʝˁʝ ʥʘ ʩʪʠʤʫʣʘʥʩʠʪʝ ʦʜ ʩʪʨʘʥʘ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʦʪ. 

ʏʦʚʝʢʦʪ ʩʦ ʩʚʦʠʪʝ ʩʝʪʠʣʘ ʟʘ ʚʠʜ, ʩʣʫʭ, ʚʢʫʩ, 

ʤʠʨʠʩ, ʜʦʧʠʨ ʛʦ ʧʨʠʤʘ ʩʚʝʪʦʪ ʰʪʦ ʛʦ 

ʦʧʢʨʫʞʫʚʘ, ʛʦ ʜʦʞʠʚʫʚʘ ʥʘ ʩʚʦʿ ʥʘʯʠʥ, 

ʧʨʦʮʝʥʫʚʘ ʠ ʚʨʟ ʪʘʘ ʦʩʥʦʚʘ ʛʨʘʜʠ ʩʚʦʠ 

ʤʠʩʣʝˁʘ, ʩʪʘʚʦʚʠ, ʠʩʢʫʩʪʚʘ ʠ ʧʨʝʜʨʘʩʫʜʠ.  

ɼʨʘʟʙʠʪʝ ʦʜ ʥʘʜʚʦʨʝʰʥʘʪʘ ʩʨʝʜʠʥʘ ʢʦʠ ʛʠ 

ʧʨʠʤʘ ʯʦʚʝʢʦʪ ʚʝʜʥʘʰ ʥʝ ʩʦʟʜʘʚʘʘʪ ʤʝʥʪʘʣʥʘ 

ʩʣʠʢʘ ʟʘ ʦʙʿʝʢʪʦʪ. ʉʣʠʢʘʪʘ ʩʝ ʬʦʨʤʠʨʘ ʧʦ 

ʤʠʩʣʦʚʥʦ ʧʨʦʮʝʩʠʨʘˁʝ ʢʦʝ ʩʝ ʥʘʨʝʢʫʚʘ 

ʧʝʨʮʝʧʮʠʿʘ. ʇʝʨʮʝʧʮʠʿʘʪʘ ʩʝ ʜʝʬʠʥʠʨʘ ʢʘʢʦ 

ʧʨʦʮʝʩ ʧʨʝʢʫ ʢʦʿ ʧʦʝʜʠʥʮʠʪʝ ʠʟʙʠʨʘʘʪ, 

ʦʨʛʘʥʠʟʠʨʘʘʪ ʠ ʠʥʪʝʨʧʨʝʪʠʨʘʘʪ ʩʪʠʤʫʣʠ ʦʜ 

ʥʘʜʚʦʨʝʰʥʘʪʘ ʩʨʝʜʠʥʘ ʚʦ ʟʥʘʯʘʿʥʘ ʠ 

ʢʦʭʝʨʝʥʪʥʘ ʩʣʠʢʘ ʟʘ ʩʚʝʪʦʪ. ʇʝʨʮʝʧʮʠʿʘʪʘ ʩʝ 

ʜʝʬʠʥʠʨʘ ñʢʘʢʦ ʥʠʝ ʛʦ ʛʣʝʜʘʤʝ ʩʚʝʪʦʪ ʦʢʦʣʫ 

ʥʘʩò
1
.  ɼʚʝ ʣʠʮʘ ʤʦʞʘʪ ʜʘ ʙʠʜʘʪ ʧʦʜ ʚʣʠʿʘʥʠʝ 

ʥʘ ʠʩʪʠ ʩʪʠʤʫʣʘʥʩʠ ʦʜ ʥʘʜʚʦʨʝʰʥʘʪʘ ʩʨʝʜʠʥʘ, 

ʥʦ ʜʘ ʬʦʨʤʠʨʘʘʪ ʨʘʟʣʠʯʥʦ ʤʠʩʣʝˁʝ, ʙʠʜʝʿ˃ʠ 

ʧʝʨʮʝʧʮʠʿʘʪʘ ʝ ʚʠʩʦʢʦ ʠʥʜʠʚʠʜʫʘʣʝʥ ʧʨʦʮʝʩ 

ʙʘʟʠʨʘʥ ʥʘ ʣʠʯʥʠ ʧʦʪʨʝʙʠ, ʚʨʝʜʥʦʩʪʠ, ʠʩʢʫʩʪʚʘ 

ʠ ʦʯʝʢʫʚʘˁʘ. ʇʦʜ ʧʝʨʮʝʧʮʠʿʘ ʩʝ ʧʦʜʨʘʟʙʠʨʘ 

ʧʨʦʮʝʩ ʢʦʿ ʿʘ ʦʧʬʘ˃ʘ ʩʝʚʢʫʧʥʘʪʘ ʘʢʪʠʚʥʦʩʪ ʥʘ 

ʯʦʚʝʢʦʪ ʩʦ ʮʝʣ ʚʝʜʥʘʰ ʜʘ ʛʠ ʩʣʝʜʠ 

ʧʝʨʮʝʧʪʠʚʥʠʪʝ ʙʘʨʘˁʘ ʚʦ ʩʦʦʜʚʝʪʥʘ ʩʤʠʩʣʘ
2
. 

ʇʝʨʮʝʧʮʠʿʘʪʘ ʝ ʧʨʦʮʝʩ ʩʦ ʢʦʿ ʠʥʜʠʚʠʜʫʘʪʘ ʛʠ 

ʧʨʠʤʘ ʜʨʘʟʙʠʪʝ ʠ ʠʤ ʜʘʚʘ ʩʤʠʩʣʘ ʚʦ ʩʢʣʘʜ ʩʦ 

ʩʚʦʝʪʦ ʧʨʝʪʭʦʜʥʦ ʟʥʘʝˁʝ, ʧʘʤʪʝˁʝ, ʦʯʝʢʫʚʘˁʘ, 

ʬʘʥʪʘʟʠʠ, ʚʝʨʫʚʘˁʘ, ʩʪʘʚʦʚʠ ʠ ʩʚʦʿʘʪʘ ʣʠʯʥʦʩʪ. 

ʆʪʪʫʢʘ, ʜʘ ʩʝ ʧʝʨʮʝʧʠʨʘ ʟʥʘʯʠ ʜʘ ʩʝ ʚʠʜʠ, ʜʘ ʩʝ 

ʩʣʫʰʥʝ, ʜʘ ʩʝ ʜʦʧʨʝ, ʜʘ ʩʝ ʧʨʦʙʘ, ʠʥʪʠʤʥʦ ʜʘ 

ʩʝ ʧʦʯʫʚʩʪʚʫʚʘ ʥʝʰʪʦ, ʥʝʢʦʿ ʥʘʩʪʘʥ ʠʣʠ ʥʝʢʦʿʘ 

ʨʝʣʘʮʠʿʘ. ʇʝʨʮʝʧʮʠʿʘʪʘ ʧʨʝʪʩʪʘʚʫʚʘ 

ʧʩʠʭʦʣʦʰʢʠ ʧʨʦʮʝʩ ʢʦʿ ʦʧʬʘ˃ʘ ʟʘʙʝʣʝʞʫʚʘˁʝ 

ʠ ʤʝʥʪʘʣʥʦ ʧʨʦʮʝʩʠʨʘˁʝ ʥʘ ʠʥʬʦʨʤʘʮʠʠʪʝ. ʀ 

ʧʦʢʨʘʿ ʪʦʘ ʰʪʦ ʛʣʘʚʥʠ ʩʝ ʩʘʤʦ ʧʝʪ ʩʝʪʠʣʘ, 

ʧʦʩʪʦʿʘʪ ʥʘʿʤʘʣʢʫ ʜʝʩʝʪ ʩʝʪʠʣʘ ʢʦʠ ʛʠ ʧʨʠʤʘʘʪ 

ʩʪʠʤʫʣʘʥʩʠʪʝ ʥʦʜ ʩʨʝʜʠʥʘʪʘ: ʚʠʜ, ʩʣʫʭ, ʚʢʫʩ, 

ʜʦʧʠʨ, ʙʦʣʢʘ, ʨʘʜʦʩʪ, ʣʘʜʥʦ, ʪʦʧʣʦ, ʢʠʥʝʩʪʝʟʠʿʘ 

(ʦʩʝʪ ʟʘ ʜʚʠʞʝˁʝ ʠ ʧʦʟʠʮʠʿʘ ʚʦ ʧʨʦʩʪʦʨʦʪ), 

ʚʝʩʪʠʙʫʣʘʨ (ʙʘʣʘʥʩ ʥʘ ʪʝʣʦʪʦ, ʧʦʟʠʮʠʿʘ ʠ 

ʜʚʠʞʝˁʝ).
3
 ʆʚʠʝ ʩʝʪʠʣʘ ʧʨʠʤʘʘʪ ʠʥʬʦʨʤʘʮʠʠ 

ʢʦʠ ʢʘʢʦ ʧʦʜʘʪʦʮʠ ʩʦʙʨʘʥʠ ʦʜ ʦʢʦʣʠʥʘʪʘ ʩʝ 

ʧʨʘ˃ʘʘʪ ʚʦ ʤʦʟʦʢʦʪ, ʢʦʿ ʛʠ ʢʦʜʠʨʘ ʠ 

ʢʘʪʝʛʦʨʠʟʠʨʘ ʩʠʪʝ ʠʥʬʦʨʤʘʮʠʠ ʧʨʠʤʝʥʠ 

ʩʠʤʫʣʪʘʥʦ ʦʜ ʧʦʚʝ˃ʝ ʩʝʥʟʦʨʥʠ ʧʨʠʤʘʪʝʣʠ. 

ʆʚʘʘ ʢʘʪʝʛʦʨʠʟʘʮʠʿʘ ʠ ʠʥʪʝʨʧʨʝʪʘʮʠʿʘ ʥʘ 

ʩʝʥʟʦʨʥʠʪʝ ʩʪʠʤʫʣʘʪʦʨʠ ʩʝ ʥʘʨʝʢʫʚʘ 

ʧʝʨʮʝʧʮʠʿʘ. 

ʇʦʜʘʪʦʮʠʪʝ ʢʦʠ ʩʝ ʧʨʠʤʘʘʪ ʦʜ ʥʘʜʚʦʨʝʰʥʘʪʘ 

ʩʨʝʜʠʥʘ ʩʝ ʦʙʨʘʙʦʪʫʚʘʘʪ, ʩʝʣʝʢʪʠʨʘʘʪ, 

ʤʝʤʦʨʠʨʘʘʪ ʠʣʠ ʟʘʙʦʨʘʚʘʘʪ. ʇʝʨʮʝʧʮʠʿʘʪʘ 

ʟʘʚʠʩʠ ʦʜ ʧʩʠʭʦʣʦʰʢʠʪʝ ʢʘʨʘʢʪʝʨʠʩʪʠʢʠ ʥʘ 

ʩʫʙʿʝʢʪʦʪ ʢʦʿ ʧʝʨʮʠʧʠʨʘ: ʠʩʢʫʩʪʚʦʪʦ, 

ʤʦʪʠʚʘʮʠʿʘʪʘ, ʩʪʘʚʦʚʠʪʝ, ʝʤʦʮʠʠʪʝ, 

ʚʨʝʜʥʦʩʪʠʪʝ, ʨʘʩʧʦʣʦʞʝʥʠʝʪʦ, ʞʝʣʙʠʪʝ, 

ʦʯʝʢʫʚʘˁʘʪʘ, ʚʝʨʫʚʘˁʘʪʘ, ʩʪʝʧʝʥʦʪ ʥʘ 

ʦʙʨʘʟʦʚʘʥʠʝ ʠ ʩʣ. ɸʢʦ ʪʨʠ ʣʠʮʘ ʦʜ ʨʘʟʣʠʯʥʠ 

ʧʨʦʬʝʩʠʠ ʥʘʙˀʫʜʫʚʘʘʪ ʝʜʝʥ ʢʦˁ, ʪʠʝ ˃ʝ 

ʟʘʙʝʣʝʞʘʪ ʨʘʟʣʠʯʥʠ ʜʨʘʟʙʠ: ʩʣʠʢʘʨʦʪ ˃ʝ ʛʠ 

                                                      
1
 ɹʦʰʢʦ ɱʘ˃ʦʚʩʢʠ, ʉʥʝʞʘʥʘ ʈʠʩʪʝʚʩʢʘ ï ɱʦʚʘʥʦʚʩʢʘ, 

(2009), ñʆʜʥʝʩʫʚʘˁʝ ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝò, 3-ʪʦ ʠʟʜʘʥʠʝ, 

ɽʚʨʦʧʩʢʠ ʫʥʠʚʝʨʟʠʪʝʪ-ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ, ʉʢʦʧʿʝ 
2
 Walters and Bergiel (1989), ñConsumer Behavior-A 

decision making approachò, South Western Publishing Co, 

Cincinnati, Ohio, USA 
3
 Siverman Robert (1974),òPsychologyò, 2nd

 Edition, 

Engelwoods Cliffs, NJ, Prentice-Hall, p.113 
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ʟʘʙʝʣʝʞʠ ʣʠʥʠʠʪʝ, ˃ʝ ʛʠ ʦʪʢʨʠʝ ʫʙʘʚʠʥʠʪʝ ʰʪʦ 

ʙʠ ʛʠ ʩʪʘʚʠʣ ʥʘ ʩʚʦʿʦʪ ʮʨʪʝʞ, ʙʠʦʣʦʛʦʪ ˃ʝ ʛʠ 

ʟʘʙʝʯʝʞʠ ʦʩʦʙʝʥʦʩʪʠʪʝ ʥʘ ʨʘʩʘʪʘ, ʘ ʪʨʛʦʚʝʮʦʪ 

˃ʝ ʛʦ ʠʥʪʝʨʝʩʠʨʘ ʩʪʘʨʦʩʪʘ, ʩʠʣʘʪʘ ʠ ʜʨʫʛʠʪʝ 

ʢʘʨʘʢʪʝʨʠʩʪʠʢʠ ʧʦʪʨʝʙʥʠ ʟʘ ʜʘ ʩʝ ʫʪʚʨʜʠ 

ʮʝʥʘʪʘ ʧʨʠ ʧʨʦʜʘʞʙʘʪʘ. 

ʉʝʦʧʰʪʘ ʜʝʬʠʥʠʮʠʿʘ ʝ ʜʝʢʘ ʧʝʨʮʝʧʮʠʿʘʪʘ ʝ 

ñʧʦʚʝ˃ʝ ʢʦʤʧʣʝʢʩʝʥ ʧʨʦʮʝʩ ʧʨʝʢʫ ʢʦʿ ʣʫʺʝʪʦ 

ʩʝʣʝʢʪʠʨʘʘʪ, ʦʨʛʘʥʠʟʠʨʘʘʪ ʠ ʠʥʪʝʨʧʨʝʪʠʨʘʘʪ 

ʩʝʥʟʦʨʥʠ ʩʪʠʤʫʣʘʥʩʠ ʚʦ ʣʦʛʠʯʥʠ ʠ ʮʝʣʦʩʥʠ 

ʩʣʠʢʠ ʟʘ ʦʢʦʣʠʥʘʪʘ ʦʜʥʦʩʥʦ ʩʚʝʪʦʪ.ò
4
 

 

1. ɸʧʩʦʣʫʪʝʥ ʠ ʜʠʬʝʨʝʥʮʠʿʘʣʝʥ ʧʨʘʛ ʥʘ 

ʩʚʝʩʪʘ 

 

 ʉʝʥʟʦʨʠʪʝ ʥʘ ʯʦʚʝʢʦʪ ʠʤʘʘʪ ʜʝʬʠʥʠʨʘʥʘ 

ʦʛʨʘʥʠʯʝʥʦʩʪ ʢʦʿʘ ʩʝ ʦʜʥʝʩʫʚʘ ʥʘ ʧʨʘʛ ʥʘ 

ʩʚʝʩʪʘ. ʇʨʘʛ ʥʘ ʩʚʝʩʪ ʧʨʝʪʩʪʘʚʫʚʘ ʥʠʚʦ ʥʘ ʢʦʝ 

ʝʜʝʥ ʩʫʙʿʝʢʪ ʤʦʞʝ ʪʦʯʥʦ ʜʘ ʧʝʨʮʝʧʠʨʘ ʙʘʨʝʤ 

50 ʧʨʦʮʝʥʪʠ ʦʜ ʩʪʠʤʫʣʘʥʩʦʪ ʚʦ ʝʜʝʥ ʤʦʤʝʥʪ. 

ɺʦ ʣʠʪʝʨʘʪʫʨʘʪʘ ʩʝ ʧʨʘʚʠ ʨʘʟʣʠʢʘ ʧʦʤʝʺʫ 

ʘʧʩʦʣʫʪʝʥ ʠ ʜʠʬʝʨʝʥʮʠʿʘʣʝʥ ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ. 

 ɸʧʩʦʣʫʪʝʥ ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ, ʧʦʟʥʘʪ ʢʘʢʦ 

ʧʨʘʛ ʥʘ ʜʝʪʝʢʮʠʿʘ, ʝ ʥʘʿʥʠʩʢʠʦʪ ʩʪʠʤʫʣʘʥʩ ʢʦʿ 

ʧʨʝʜʠʟʚʠʢʫʚʘ ʥʝʢʦʿʘ ʜʨʘʟʙʘ (ʯʫʚʩʪʚʦ) ʢʘʿ 

ʯʦʚʝʢʦʪ. ʊʦʘ ʝ ʧʨʚʠʦʪ ʤʦʤʝʥʪ ʢʦʛʘ ʯʦʚʝʢʦʪ 

ʟʘʙʝʣʝʞʫʚʘ ʥʝʰʪʦ ʩʦ ʩʚʦʠʪʝ ʩʝʪʠʣʘ. ʇʦʜ ʦʚʦʿ 

ʧʨʘʛ ʯʦʚʝʢʦʪ ʥʝ ʟʘʙʝʣʝʞʫʚʘ ʥʠʰʪʦ, ʥʠʢʘʢʚʠ 

ʧʨʦʤʝʥʠ. ɸʧʩʦʣʫʪʥʠʦʪ ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ ʝ 

ʪʦʯʢʘʪʘ (ʤʦʤʝʥʪʦʪ) ʢʦʛʘ ʯʦʚʝʢʦʪ ʟʘʙʝʣʝʞʫʚʘ 

ʨʘʟʣʠʢʘ ʧʦʤʝʺʫ ʥʠʰʪʦ ʠ ʥʝʰʪʦ. ɸʧʩʦʣʫʪʥʠʦʪ 

ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ ʩʝ ʦʜʥʝʩʫʚʘ ʥʘ ʤʠʥʠʤʫʤ 

ʩʪʠʤʫʣʘʮʠʠʪʝ ʢʦʠ ʯʦʚʝʢʦʪ ʤʦʞʝ ʜʘ ʛʠ 

ʟʘʙʝʣʝʞʠ. ʊʦʿ ʩʝ ʤʘʥʠʬʝʩʪʠʨʘ ʢʘʢʦ ʥʘʿʩʣʘʙ 

ʚʢʫʩ, ʥʘʿʤʘʣʘ ʩʚʝʪʠʣʘ, ʥʘʿʥʠʟʦʢ ʟʚʫʢ, ʥʘʿʣʝʩʥʘ 

ʪʝʞʠʥʘ ʠ ʩʣ. ɿʘ ʠʣʫʩʪʨʘʮʠʿʘ, ʜʘʣʝʯʠʥʘʪʘ ʥʘ 

ʢʦʿʘ ʚʦʟʘʯʦʪ ʤʦʞʝ ʜʘ ʟʘʙʝʣʝʞʠ ʧʦʩʝʙʝʥ 

ʩʦʦʙʨʘ˃ʘʝʥ ʟʥʘʢ ʝ ʠʥʜʠʚʠʜʫʘʣʝʥ ʘʧʩʦʣʫʪʝʥ 

ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ. 

 ɼʠʬʝʨʝʥʮʠʿʘʣʝʥ ʧʨʘʛ ʥʘ ʩʚʝʩʪ ʩʝ ʦʜʥʝʩʫʚʘ 

ʥʘ ʧʨʦʤʝʥʠʪʝ ʢʦʠ ʛʠ ʟʘʙʝʣʝʞʫʚʘ ʯʦʚʝʢʦʪ. 

ʇʨʦʤʝʥʘʪʘ ʦʜ ʩʠʣʝʥ, ʧʦʩʠʣʝʥ, ʧʦʩʠʣʝʥ, 

ʥʘʿʩʠʣʝʥ ʟʚʫʢ ʩʝ ʥʘʨʝʢʫʚʘ ʜʠʬʝʨʝʥʮʠʿʘʣʝʥ ʧʨʘʛ 

ʥʘ ʩʚʝʩʪʘ. ʊʘʘ ʝ ʨʘʟʣʠʢʘʪʘ ʧʦʤʝʺʫ ʥʘʩʪʘʥʘʪʘʪʘ 

ʧʨʦʤʝʥʘ ʠ ʘʧʩʦʣʫʪʥʠʦʪ ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ. 

ʅʘʿʯʝʩʪʦ, ʟʥʘʯʠ, ʩʝ ʤʝʨʠ ʩʧʦʨʝʜ ʧʦʯʝʪʥʠʦʪ 

(ʩʪʘʥʜʘʨʜ) ʩʪʠʤʫʣ ʢʦʿ ʛʦ ʟʘʙʝʣʝʞʫʚʘ ʯʦʚʝʢʦʪ. 

ɼʠʬʝʨʝʥʮʠʿʘʣʥʠʦʪ ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ ʥʝ ʝ 
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ʘʧʩʦʣʫʪʥʘ ʛʦʣʝʤʠʥʘ. ʊʘʢʘ, ʘʢʦ ʩʝ ʜʦʜʘʜʝ 1ʢʛ 

ʙʨʘʰʥʦ ʥʘ 5 ʢʛ ʙʨʘʰʥʦ ʪʘʘ ʧʨʦʤʝʥʘ ˃ʝ ʩʝ 

ʟʘʙʝʣʝʞʠ, ʥʦ ʘʢʦ ʩʝ ʜʦʜʘʜʝ 1 ʢʛ ʙʨʘʰʥʦ ʥʘ 50 

ʢʛ ʙʨʘʰʥʦ ʪʦʘ ʧʦʪʝʰʢʦ ʩʝ ʟʘʙʝʣʝʞʫʚʘ. 

ʇʨʦʤʝʥʘʪʘ ʝ ʜʦʜʘʚʘˁʝ ʥʘ 20% ʦʜʥʦʩʥʦ 2% 

ʜʦʧʦʣʥʠʪʝʣʥʘ ʪʝʞʠʥʘ ʨʝʩʧʝʢʪʠʚʥʦ. 

ɼʠʬʝʨʝʥʮʠʿʘʣʥʠʦʪ ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ ʤʥʦʛʫ ʩʝ 

ʢʦʨʠʩʪʠ ʚʦ ʤʘʨʢʝʪʠʥʛʦʪ. ʂʦʛʘ ʢʦʤʧʘʥʠʠʪʝ 

ʩʘʢʘʘʪ ʜʘ ʥʘʧʨʘʚʘʪ ʥʝʢʦʠ ʧʦʜʦʙʨʫʚʘˁʘ ʥʘ 

ʧʨʦʠʟʚʦʜʦʪ (ʚʦ ʢʚʘʣʠʪʝʪ, ʧʘʢʫʚʘˁʝ, 

ʥʘʤʘʣʫʚʘˁʝ ʥʘ ʮʝʥʠ, ʧʦʜʦʙʘʨ ʜʠʟʘʿʥ ʠ ʩʣ) ʪʠʝ 

ʥʘʩʪʦʿʫʚʘʘʪ ʪʦʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʜʘ ʛʦ 

ʟʘʙʝʣʝʞʘʪ, ʦʜʥʦʩʥʦ ʜʘ ʩʝ ʢʦʨʠʩʪʠ ʧʦʛʦʣʝʤ 

ʜʠʬʝʨʝʥʮʠʿʘʣʝʥ ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ. ɼʦʢʦʣʢʫ 

ʢʦʤʧʘʥʠʠʪʝ ʩʘʢʘʘʪ ʧʨʦʤʝʥʠʪʝ ʥʘ ʧʨʦʠʟʚʦʜʦʪ 

ʧʦʤʘʣʢʫ ʜʘ ʩʝ ʟʘʙʝʣʝʞʘʪ (ʥʘʤʘʣʫʚʘˁʝ ʥʘ 

ʢʦʣʠʯʠʥʘ ʥʘ ʧʨʦʠʟʚʦʜ, ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ ʮʝʥʠ ʠ 

ʩʣ) ʪʠʝ ʢʦʨʠʩʪʘʪ ʧʦʥʠʟʦʢ ʜʠʬʝʨʝʥʮʠʿʘʣʝʥ ʧʨʘʛ 

ʥʘ ʩʚʝʩʪʘ.  

 

2. ʉʫʙʣʠʤʠʥʘʨʥʘ ʧʝʨʮʝʧʮʠʿʘ 

 

 ʉʫʙʣʠʤʠʥʘʨʥʘʪʘ ʧʝʨʮʝʧʮʠʿʘ ʧʨʝʪʩʪʘʚʫʚʘ 

ʧʨʠʤʘˁʝ ʥʘ ʩʪʠʤʫʣʠ ʧʦʜ ʥʠʚʦʪʦ ʥʘ ʩʚʝʩʪʘ. 

ʉʪʠʤʫʣʦʪ ʠʣʠ ʝ ʧʨʝʤʥʦʛʫ ʩʣʘʙ, ʤʥʦʛʫ 

ʢʨʘʪʢʦʪʨʘʝʥ ʟʘ ʜʘ ʚʝʜʥʘʰ ʛʦ ʟʘʙʝʣʝʞʠ ʯʦʚʝʢʦʪ. 

ʊʦʘ ʝ ʩʪʠʤʫʣ ʤʥʦʛʫ ʤʘʣʢʫ ʥʘʜ ʘʧʩʦʣʫʪʥʠʦʪ 

ʧʨʘʛ ʥʘ ʩʚʝʩʪʘ ʠ ʧʦʜ ʜʠʬʝʨʝʥʮʠʿʘʣʥʠʦʪ ʧʨʘʛ ʥʘ 

ʩʚʝʩʪʘ. ʉʠʪʝ ʩʪʠʤʫʣʠ ʢʦʠ ʯʦʚʝʢʦʪ ʛʠ 

ʟʘʙʝʣʝʞʫʚʘ ʩʦ ʩʚʦʠʪʝ ʩʝʪʠʣʘ ʠ ʩʝ ʙʝʣʝʞʘʪ ʚʦ 

ʥʝʛʦʚʘʪʘ ʩʚʝʩʪ ʩʝ ʥʘʨʝʢʫʚʘʘʪ ʩʫʧʨʘʣʠʤʠʥʘʨʥʘ 

ʧʝʨʮʝʧʮʠʿʘ. ʉʠʪʝ ʩʪʠʤʫʣʠ ʢʦʠ ʩʝ ʧʨʠʤʘʘʪ ʥʘ 

ʥʠʚʦʪʦ ʠʣʠ ʧʦʜ ʥʠʚʦʪʦ ʥʘ ʩʚʝʩʪʘ ʩʝ ʥʘʨʝʢʫʚʘʘʪ 

ʩʫʙʣʠʤʠʥʘʨʥʘ ʧʝʨʮʝʧʮʠʿʘ. ʉʫʙʣʠʤʠʥʘʨʥʘʪʘ 

ʧʝʨʮʝʧʮʠʿʘ ʝ ʜʦʩʪʘ ʠʥʪʝʨʝʩʥʘ ʪʝʤʘ, ʩʧʦʨʝʜ ʢʦʿʘ 

ʧʦʩʪʦʠ ʝʜʥʘ ʠʥʪʨʠʛʘ ʧʦʚʨʟʘʥʘ ʩʦ ʝʜʥʘ ʟʣʦʙʥʘ ʠ 

ʧʦʜʤʦʣʥʘ ʩʠʣʘ ʢʦʿʘ ʰʪʦ ʚʣʠʿʘʝ ʚʨʟ ʥʘʩ ʙʝʟ 

ʥʘʰʝ ʟʥʘʝˁʝ ʠʣʠ ʧʨʦʪʠʚ ʥʘʰʘ ʚʦʣʿʘ. ʅʦ, ʢʦʣʢʫ 

ʝ ʧʦʜʤʦʣʥʦ ʩʫʙʣʠʤʠʥʘʨʥʦʪʦ ʨʝʢʣʘʤʠʨʘˁʝ? ʆʜ 

ʢʦʛʘ ʝ ʘʢʪʫʝʣʥʘ ʦʚʘʘ ʪʝʤʘ? 

 ʇʨʚʠʪʝ ʜʦʢʫʤʝʥʪʠʨʘʥʠ ʨʝʟʫʣʪʘʪʠ ʢʦʠ 

ʟʙʦʨʫʚʘʘʪ ʟʘ ʝʬʝʢʪʠʪʝ ʦʜ ʩʫʙʣʠʤʠʥʘʨʥʘʪʘ 

ʧʝʨʮʝʧʮʠʿʘ ʜʦʘʺʘʘʪ ʦʜ Pierce & Jastrow
5
 ʚʦ 

1884 ʛʦʜʠʥʘ ʢʦʠ ʛʦ ʪʝʩʪʠʨʘʣʝ ʯʦʚʝʯʢʠʦʪ 

ʦʜʛʦʚʦʨ ʥʘ ʤʥʦʛʫ ʩʣʠʯʥʠ, ʨʝʯʠʩʠ ʥʝʿʘʩʥʦ-

ʨʘʟʣʠʯʥʠ ʩʪʠʤʫʣʘʥʩʠ. ʊʠʝ ʥʘʧʨʘʚʠʣʝ 

ʝʢʩʧʝʨʠʤʝʥʪ ʟʘ ʦʮʝʥʫʚʘˁʝ ʥʘ ʪʦʘ ʢʦʿ ʧʨʠʪʠʩʦʢ 

ʚʨʟ ʢʦʞʘʪʘ ʥʘ ʯʦʚʝʢʦʪ ʩʝ ʯʫʚʩʪʚʫʚʘ, 

ʟʘʙʝʣʝʞʫʚʘʿ˃ʠ ʛʦ ʩʝʢʦʝ ʥʠʚʦ ʥʘ 
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ʯʫʚʩʪʚʠʪʝʣʥʦʩʪ. ɿʥʘʯʘʝʥ ʠ ʜʫʨʠ ʠʟʥʝʥʘʜʫʚʘʯʢʠ 

ʙʠʣ ʨʝʟʫʣʪʘʪʦʪ ʜʝʢʘ ʯʦʚʝʢʦʪ ʠ ʢʦʛʘ ʧʦʛʦʜʫʚʘʣ, 

ʪʦʯʥʦ ʛʦ ʦʙʿʘʩʥʫʚʘʣ ʧʨʠʪʠʩʦʢʦʪ ʢʦʠ ʩʝ 

ʥʘʥʝʩʫʚʘʣ ʧʦʚʝ˃ʝ ʦʜ 60% ʚʦ ʪʝʩʪʠʨʘʥʠʦʪ 

ʧʝʨʠʦʜ. ʀʩʧʠʪʘʥʠʮʠʪʝ ʥʝ ʤʦʞʝʣʝ ʜʘ ʛʠ 

ʟʘʙʝʣʝʞʘʪ ʨʘʟʣʠʢʠʪʝ ʚʦ ʧʨʠʪʠʩʦʢʦʪ. ʆʚʠʝ 

ʨʝʟʫʣʪʘʪʠ ʚʦ ʩʚʦʠʪʝ ʠʩʪʨʘʞʫʚʘˁʘ ʛʠ ʢʦʨʠʩʪʝʣʝ 

ʠ ʜʨʫʛʠ ʝʢʩʧʝʨʪʠ ʢʦʠ ʥʘʩʪʦʿʫʚʘʣʝ ʜʘ ʛʠ 

ʦʙʿʘʩʥʘʪ ʩʪʠʤʫʣʘʥʩʠʪʝ ʧʦʜ ʧʨʘʛʦʪ ʥʘ 

ʩʚʝʩʥʦʩʪʘ. 

 ʇʦʧʫʣʘʨʝʥ ʠʥʪʝʨʝʩ, ʩʫʙʣʠʤʠʥʘʨʥʘʪʘ 

ʧʝʨʮʝʧʮʠʿʘ ʜʦʞʠʚʫʚʘ ʚʦ 1957 ʛʦʜʠʥʘ ʩʦ 

ʝʢʩʧʝʨʠʤʝʥʪʦʪ ʥʘ James Vicary, ʠʩʪʨʘʞʫʚʘʯ ʥʘ 

ʧʘʟʘʨʦʪ, ʢʦʿ ʛʦ ʨʝʘʣʠʟʠʨʘʣ ʚʦ ʝʜʥʘ ʬʠʣʤʩʢʘ 

ʩʘʣʘ ʚʦ ɳʫ ɷʝʨʩʠ. ɺʦ ʦʚʦʿ ʬʘʤʦʟʝʥ 

ʝʢʩʧʝʨʠʤʝʥʪ, ʟʘ ʚʨʝʤʝʥʩʢʠ ʧʝʨʠʦʜ ʦʜ ʰʝʩʪ 

ʥʝʜʝʣʠ, ʥʘ 45.000 ʧʦʩʝʪʠʪʝʣʠ ʠʤ ʙʠʣʘ ʧʫʰʪʘʥʘ 

ʩʫʙʣʠʤʠʥʠʨʘʥʘ ʧʦʨʘʢʘ ʚʦ ʪʨʘʝˁʝ ʦʜ 1/3000 

ʩʝʢʫʥʜʘ ʚʝʣʝʿ˃ʠ ñʿ ʘʜʠ ʧʫʢʘʥʢʠò ʠ ñʧʠʿ ʂʦʢʘ 

ʂʦʣʘò.
6
 ʉʧʦʨʝʜ ʛʨʫʙʠ ʧʨʝʩʤʝʪʢʠ, ʧʨʦʜʘʞʙʘʪʘ 

ʥʘ ʧʫʢʘʥʢʠ ʩʝ ʟʛʦʣʝʤʠʣʘ ʟʘ 58%, ʘ ʧʨʦʜʘʞʙʘʪʘ 

ʥʘ ʂʦʢʘ ʂʦʣʘ ʟʘ 18% ʦʜ ʧʨʝʪʭʦʜʥʠʪʝ ʰʝʩʪ 

ʥʝʜʝʣʠ. ʉʝʧʘʢ ʦʚʠʝ ʧʦʜʘʪʦʮʠ ʙʠʣʝ ʥʝʦʙʿʘʚʝʥʠ. 

ɺʦ 1962 ʛʦʜʠʥʘ James Vicary, ʚʦ ʚʝʩʥʠʢʦʪ 

ñAdvertising Ageò ʧʨʠʟʥʘʣ ʜʝʢʘ ʥʘʧʨʘʚʠʣ 

ʠʟʤʘʤʘ, ʦʜʥʦʩʥʦ ʜʝʢʘ ʩʠʪʝ ʨʝʟʫʣʪʘʪʠ ʚʦ ʚʨʩʢʘ 

ʩʦ ʝʢʩʧʝʨʠʤʝʥʪʦʪ ʩʝ ʣʘʞʥʠ. ʅʦ, ʚʝ˃ʝ ʙʠʣʦ 

ʜʦʮʥʘ. ɺʦ ʤʝʺʫʚʨʝʤʝ ʜʨʞʘʚʘʪʘ ʠ ʛʦʣʝʤ ʙʨʦʿ 

ʧʩʠʭʦʣʦʟʠ, ʤʘʨʢʝʪʝʨʠ, ʝʢʩʧʝʨʪʠ ʩʝ 

ʟʘʠʥʪʝʨʝʩʠʨʘʣʝ ʟʘ ʩʫʙʣʠʤʠʥʘʨʥʘʪʘ ʧʝʨʮʝʧʮʠʿʘ.  

ɺʦ 1958 ʛʦʜʠʥʘ ʦʜ ʧʝʯʘʪ ʙʠʣʘ ʠʟʣʝʟʝʥʘ ʢʥʠʛʘʪʘ 

ñHidden Persuadersò ʥʘ Vance Packard
7
. Packard 

ʩʤʝʪʘ ʜʝʢʘ ʥʠʝ ʩʤʝ ʢʫʢʣʠ ʥʘ ʢʦʥʮʠ ʜʨʞʝʥʠ ʦʜ 

ʩʪʨʘʥʘ ʥʘ ʨʝʢʣʘʤʠʪʝ. ɺʦ ʦʩʥʦʚʘ ʩʝ ʧʦʩʪʘʚʫʚʘʘʪ 

ʜʚʝ ʧʨʘʰʘˁʘ: ʘ) ɼʘʣʠ ʧʦʩʪʦʠ ʪʘʢʦʚ ʬʝʥʦʤʝʥ, ʠ 

ʘʢʦ ʧʦʩʪʦʠ ʰʪʦ ʝ ʪʦʘ? ʠ ʙ) ʄʦʞʝ ʣʠ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʧʦʜ ʜʝʿʩʪʚʦ ʥʘ ʩʫʙʣʠʤʠʥʘʨʥʠʪʝ 

ʩʪʠʤʫʣʘʥʩʠ ʜʘ ʢʫʧʫʚʘʘʪ ʧʨʦʠʟʚʦʜʠ ʧʨʦʪʠʚ 

ʥʠʚʥʘʪʘ ʚʦʣʿʘ?  

 ɺʦ 1970-ʪʝ ʛʦʜʠʥʠ, ʧʦʚʪʦʨʥʦ ʩʝ ʘʢʪʫʝʣʠʟʠʨʘ 

ʠʜʝʿʘʪʘ ʟʘ ʚʣʠʿʘʥʠʝʪʦ ʥʘ ʩʫʙʣʠʤʠʥʘʨʥʠʪʝ 

ʧʦʨʘʢʠ ʚʨʟ ʧʦʪʨʦʰʫʚʘʯʠʪʝ, ʦʩʦʙʝʥʦ ʩʦ ʜʝʣʦʪʦ 

ñSubliminal Seducersò ʥʘ Wilson Bryan Key. 

Wilson ʩʤʝʪʘ ʜʝʢʘ ʨʝʢʣʘʤʠʪʝ ʢʦʨʠʩʪʘʪ ʤʥʦʛʫ 

ʝʨʦʪʩʢʠ ʩʣʠʢʠ, ʩʫʛʝʩʪʠʚʥʠ ʟʙʦʨʦʚʠ, ʧʦʩʝʙʥʦ 

ʟʙʦʨʦʪ ʩʝʢʩ ʠ ʚʣʠʿʘʘʪ ʚʨʟ ʧʦʪʩʚʝʩʪʘ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ, ʫʙʝʜʫʚʘʿ˃ʠ ʛʠ ʜʘ ʢʫʧʘʪ 

ʦʜʨʝʜʝʥ ʧʨʦʠʟʚʦʜ ʠʣʠ ʫʩʣʫʛʘ. ʊʘʢʚʠ ʧʦʨʘʢʠ ʩʝ 

                                                      
6
 Wilhem R (1999), ñAre Subliminal Commercials Bad?ò, 

Michigan Business Review 8, p.26 
7
 Packard Vance (1958), ñHidden Persuadersò, New York, 

Mc Key 

ʥʘʦʘʺʘʘʪ ʥʘʩʝʢʘʜʝ, ʦʜ ʢʨʝʢʝʨʠʪʝ ʥʘ ʈʠʮ, ʜʦ 

ʘʣʢʦʭʦʣʥʠʪʝ ʠ ʙʝʟʘʣʢʦʭʦʣʥʠʪʝ ʧʠʿʘʣʦʮʠ, 

ʤʨʘʟʥʠʪʝ ʢʦʮʢʠ, ʯʠʥʠʠʪʝ ʩʦ ʰʢʦʣʢʠ.  

 ʂʦʤʧʘʥʠʿʘ ʢʦʿʘ ʥʘʿʤʥʦʛʫ ʢʦʨʠʩʪʠ 

ʩʫʙʣʠʤʠʥʘʨʥʠ ʧʦʨʘʢʠ ʝ ɼʠʟʥʠʣʝʥʜ. ʊʠʝ 

ʧʦʨʘʢʠ ʥʝ ʩʝ ʩʢʦʛʘʰ ʧʦʚʨʟʘʥʠ ʩʦ ʩʝʢʩ, ʪʫʢʫ 

ʥʘʿʯʝʩʪʦ ʩʦ ʣʠʢʦʪ ʥʘ ʄʠʢʠ ʄʘʫʩ, ʢʘʢʦ 

ʧʦʪʩʝʪʥʠʢ ʜʝʢʘ ʬʠʣʤʦʪ ʢʦʿ ʩʦʜʨʞʠ ʪʘʢʚʠ 

ʧʦʨʘʢʠ ʧʨʠʧʘʺʘ ʥʘ ɼʠʟʥʠ. ɺʦ 1995 ʛʦʜʠʥʘ, 

ʣʦʙʠ ʛʨʫʧʘʪʘ ʥʘʨʝʯʝʥʘ ʃʠʛʘ ʟʘ ʘʤʝʨʠʢʘʥʩʢʠʦʪ 

ʞʠʚʦʪ  (ALL ï American Life League) ʧʦʜʥʝʣʘ 

ʧʦʚʝ˃ʝ ʪʫʞʙʠ ʟʘ ʬʠʣʤʦʚʠʪʝ ʥʘ ɼʠʟʥʠ, ʢʘʢʦ 

ʄʘʣʘʪʘ ʩʠʨʝʥʘ, ɸʣʘʜʠʥ, ʂʨʘʣʦʪ ʃʘʚ ʠ ʜʨʫʛʠ 

ʟʘʨʘʜʠ ʩʦʜʨʞʠʥʘʪʘ ʥʘ ʩʝʢʩʫʘʣʥʠ 

ʩʫʙʣʠʤʠʥʘʨʥʠ ʧʦʨʘʢʠ. 

 ɼʝʥʝʩ ʤʥʦʛʫ ʢʦʤʧʘʥʠʠ ʦʜ ʥʘʿʨʘʟʣʠʯʥʠ 

ʦʙʣʘʩʪʠ ʢʦʨʠʩʪʘʪ ʩʫʙʣʠʤʠʥʘʨʥʠ ʧʦʨʘʢʠ. 

ʇʦʩʝʙʥʦ ʩʝ ʠʩʪʘʢʥʫʚʘʘʪ ʢʦʤʧʘʥʠʠʪʝ ʢʘʢʦ ʂʦʢʘ 

ʂʦʣʘ, ʄʘʨʣʙʦʨʦ, ʇʘʣʤʦʣʠʚʝ, ʊʦʙʣʝʨʦʥʝ, 

ʂʘʤʝʣ ʠ ʜʨ. 

 ʂʦʥʮʝʧʪʦʪ ʥʘ ʧʝʨʮʝʧʮʠʿʘ ʥʘ ʩʪʠʤʫʣʘʥʩʠ ʝ 

ʠʥʜʠʚʠʜʫʘʣʝʥ ʬʝʥʦʤʝʥ, ʩʦ ʚʘʨʠʿʘʮʠʿʘ ʥʘ 

ʧʨʘʛʦʪ ʦʜ ʣʠʯʥʦʩʪ ʜʦ ʣʠʯʥʦʩʪ, ʦʜ ʚʨʝʤʝ ʥʘ 

ʚʨʝʤʝ, ʠ ʦʜ ʩʠʪʫʘʮʠʿʘ ʜʦ ʩʠʪʫʘʮʠʿʘ, ʜʫʨʠ ʠ ʟʘ 

ʠʩʪʘ ʣʠʯʥʦʩʪ. ɽʜʝʥ ʩʪʠʤʫʣʘʥʩ ʩʝ ʦʧʠʰʫʚʘ ʢʘʢʦ 

ʩʫʙʣʠʤʠʥʘʨʝʥ ʘʢʦ ʤʦʞʝ ʜʘ ʙʠʜʝ ʧʝʨʮʝʧʠʨʘʥ 

ʧʦʤʘʣʢʫ ʦʜ 50% ʚʦ ʝʜʝʥ ʤʦʤʝʥʪ ʠʣʠ ʘʢʦ ʩʠʪʝ 

ʣʫʺʝ ʩʝ ʥʝʩʚʝʩʥʠ ʟʘ ʥʝʛʦʚʦʪʦ ʧʦʩʪʦʝˁʝ ʪʦʛʘʰ 

ʩʪʠʤʫʣʘʥʩʦʪ ʦʩʪʘʥʫʚʘ ʩʢʨʠʝʥ ʚʦ ʩʚʝʩʪʘ ʥʘ 

ʣʫʺʝʪʦ. ʅʘ ʪʦʘ ʥʠʚʦ ʥʘ ʧʝʨʮʝʧʮʠʿʘ, ʠʤʘ ʜʦʩʪʘ 

ʧʨʦʩʪʦʨ ʟʘ ʥʝʧʨʘʚʠʣʥʦ ʠʥʪʝʨʧʨʝʪʠʨʘˁʝ. ʂʘʢʦ 

ʠ ʜʘ ʝ, ʠʩʪʨʘʞʫʚʘˁʘʪʘ ʧʦʢʘʞʘʣʝ ʜʝʢʘ 

ʩʫʙʣʠʤʠʥʘʨʥʠʦʪ ʩʪʠʤʫʣʘʥʩ ʩʝʧʘʢ 

ʧʨʝʜʠʟʚʠʢʫʚʘ ʥʝʢʘʢʚʠ ʝʬʝʢʪʠ ʢʘʿ ʧʦʦʜʝʣʥʠ 

ʠʥʜʠʚʠʜʫʠ. ɽʬʝʢʪʦʪ ʩʝ ʧʦʿʘʚʫʚʘ ʢʘʢʦ ʘʬʝʢʪʥʠ 

ʩʦʥʦʚʠ, ʤʝʤʦʨʠʿʘ, ʥʠʚʦ ʥʘ ʘʜʘʧʪʘʮʠʿʘ, ʩʚʝʩʥʘ 

ʧʝʨʮʝʧʮʠʿʘ, ʚʝʨʙʘʣʥʦ ʦʜʥʝʩʫʚʘˁʝ, 

ʝʤʦʮʠʦʥʘʣʥʦ ʨʝʘʛʠʨʘˁʝ ʠ ʧʝʨʮʝʧʪʠʚʥʠ 

ʧʨʘʛʦʚʠ ʥʘ ʩʚʝʩʪʘ.
8
 

 

ɿʘʢʣʫʯʦʢ 

 

 ʎʝʣʪʘ ʥʘ ʩʝʢʦʿʘ ʢʦʤʧʘʥʠʿʘ ʝ ʜʘ ʛʦ ʧʨʠʚʣʝʯʝ 

ʚʥʠʤʘʥʠʝʪʦ ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʢʦʥ ʩʚʦʠʪʝ 

ʧʨʦʠʟʚʦʜʠ ʠ ʫʩʣʫʛʠ ʠ ʜʘ ʛʠ ʫʙʝʜʠ ʠʩʪʠʪʝ ʜʘ ʛʠ 

ʢʫʧʘʪ. ɺʦ ʜʝʥʝʰʥʦ ʚʨʝʤʝ, ʢʦʛʘ ʠʤʘ ʠʥʬʣʘʮʠʿʘ 

ʥʘ ʢʦʤʧʘʥʠʠ, ʧʨʦʧʘʛʘʥʜʥʠ ʧʦʨʘʢʠ, ʥʦʚʠ 

ʧʨʦʠʟʚʦʜʠ, ʧʦʩʪʦʝʯʢʠ ʧʨʦʠʟʚʦʜʠ ʠ ʫʩʣʫʛʠ, 

ʤʥʦʛʫ ʝ ʪʝʰʢʦ ʟʘ ʢʦʤʧʘʥʠʠʪʝ ʜʘ ʜʦʧʨʘʪ ʜʦ 

                                                      
8
 Dixon N.F (1971), ñSubliminal Perceptionò, London, 

McGraw, p.320 
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ʧʦʪʨʦʰʫʚʘʯʠʪʝ. ɺʦ ʦʚʘʘ ʥʘʩʦʢʘ, ʢʦʤʧʘʥʠʠʪʝ 

ʠʟʣʝʟ ʙʘʨʘʘʪ ʚʦ ʩʫʙʣʠʤʠʥʘʨʥʠʪʝ ʧʦʨʘʢʠ ʢʦʠ 

ʪʨʝʙʘ ʜʘ ʚʣʠʿʘʘʪ ʚʨʟ ʤʦʟʦʢʦʪ ʠ ʤʠʩʣʠʪʝ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʠ ʜʘ ʛʠ ʥʘʪʝʨʘʘʪ ʜʘ ʢʫʧʘʪ 

ʦʧʨʝʜʝʣʝʥʠ ʧʨʦʠʟʚʦʜʠ ʠ ʫʩʣʫʛʠ. 

ʇʦʪʨʦʰʫʚʘʯʠʪʝ ʩʝ ʠʟʣʦʞʫʚʘʘʪ ʥʘ 

ʩʫʙʣʠʤʠʥʘʨʥʠ ʧʦʨʘʢʠ ʢʦʠ ʚʣʠʿʘʘʪ ʚʨʟ ʥʠʚʥʦʪʦ 

ʩʚʝʩʥʦ ʟʥʘʝˁʝ. ʉʫʙʣʠʤʠʥʘʨʥʦʪʦ ʚʣʠʿʘʥʠʝ ʚʨʟ 

ʧʦʪʨʦʰʫʚʘʯʢʦʪʦ ʦʜʥʝʩʫʚʘˁʝ ʙʠʣʦ ʘʥʘʣʠʟʠʨʘʥʦ 

ʠ ʠʩʪʨʘʞʫʚʘʥʦ ʤʥʦʛʫ ʜʝʢʘʜʠ. ʄʥʦʛʫ 

ʤʘʨʢʝʪʝʨʠ, ʚʝʨʫʚʘʿ˃ʠ, ʥʘ ʥʝʛʦʚʘʪʘ ʤʦ˃ ʟʘ 

ʫʙʝʜʫʚʘˁʝ, ʢʦʨʠʩʪʘʪ ʩʫʙʣʠʤʠʥʘʨʥʠ ʟʙʦʨʦʚʠ ʠ 

ʩʣʠʢʠ ʚʦ ʨʝʢʣʘʤʠʪʝ, ʜʦʜʝʢʘ ʜʨʫʛʠ ʥʝ ʩʤʝʪʘʘʪ 

ʜʝʢʘ ʪʦʘ ʪʨʝʙʘ ʜʘ ʝ ʧʨʠʨʦʨʠʪʝʪ. 

 ʉʫʙʣʠʤʠʥʘʨʥʠʪʝ ʧʦʨʘʢʠ ʚʣʠʿʘʘʪ ʚʨʟ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʩʘʤʦ ʧʦʜ ʠʟʚʝʩʥʠ ʫʩʣʦʚʠ. 

ñʉʫʙʣʠʤʠʥʘʨʥʦò ʟʥʘʯʠ ñʧʦʜ ʧʨʘʛ ʥʘ ʩʚʝʩʪò, ʧʘ 

ʦʪʪʫʢʘ ʩʫʙʣʠʤʠʥʘʨʥʠʪʝ ʧʦʨʘʢʠ ʩʝ ʥʘʩʦʯʝʥʠ 

ʢʦʥ ʧʦʪʩʚʝʩʥʠʪʝ ʤʠʩʣʠ ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ. 

ʄʥʦʛʫ ʤʘʨʢʝʪʝʨʠ ʢʦʨʠʩʪʘʪ ʩʫʙʣʠʤʠʥʘʨʥʠ 

ʨʝʬʝʨʝʥʮʠʠ ʢʦʥ ʩʝʢʩ, ʤʦ˃, ʩʨʝ˃ʘ, ʛʣʘʜ ʠʣʠ 

ʙʦʛʘʪʩʪʚʦ ʚʦ ʥʠʚʥʠʪʝ ʧʝʯʘʪʝʥʠ, ʦʥʣʘʿʥ, 

ʪʝʣʝʚʠʟʠʩʢʠ, ʨʘʜʠʦ ʨʝʢʣʘʤʠ ʠʣʠ ʚʦ ʣʦʛʦʪʦ ʥʘ 

ʙʨʝʥʜʦʪ. ʂʦʤʧʘʥʠʠʪʝ ʩʝ ʩʚʝʩʥʠ ʜʝʢʘ 

ʩʫʙʣʠʤʠʥʘʨʥʠʪʝ ʟʙʦʨʦʚʠ ʥʝ ʩʝ ʚʨʟʘʥʠ ʟʘ 

ʧʨʦʠʟʚʦʜʦʪ, ʫʩʣʫʛʘʪʘ ʠʣʠ ʩʘʤʘʪʘ ʢʦʤʧʘʥʠʿʘ, ʥʦ 

ʛʠ ʢʦʨʠʩʪʘʪ ʠʩʢʣʫʯʠʚʦ ʟʘ ʧʨʠʚʣʝʢʫʚʘˁʝ 

ʚʥʠʤʘʥʠʝ. ʉʦ ʧʨʠʚʣʝʢʫʚʘˁʝʪʦ ʥʘ ʚʥʠʤʘʥʠʝ, ʠ 

ʩʦ ʤʦ˃ʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʦʜ ʫʩʪʘ-ʥʘ-ʫʩʪʘ, ʩʝ 

ʜʦʟʥʘʚʘ ʟʘ ʧʨʦʠʟʚʦʜʦʪ ʠ ʩʘʤʘʪʘ ʢʦʤʧʘʥʠʿʘ.  

ʉʝʧʘʢ ʟʘʢʣʫʯʦʢʦʪ ʝ ʜʝʢʘ ʩʫʙʣʠʤʠʥʘʨʥʦʪʦ 

ʨʝʢʣʘʤʠʨʘˁʝ, ʟʘʩʝʛʘ, ʠʤʘ ʤʥʦʛʫ ʤʘʣʠ ʠʣʠ 

ʚʦʦʧʰʪʦ ʥʝʤʘ ʝʬʝʢʪʠ ʚʨʟ ʦʜʥʝʩʫʚʘˁʝʪʦ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ. 
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THE ROLE OF INTERNATIONAL 

ACCOUNTING  

STANDARDS IN ACHIEVING HIGH 

QUALITY FINANCIAL REPORTS  

 

Abstract 

 

Financial reports as a product of accounting, 

are the main driving force without cannot imagine 

the adoption of any decision. In international 

trade, the business relationships between entities 

in contemporary economic trends, must provide a 

modern financial reporting, which will be a major 

factor in the financial communication between 

businesses. To prepare quality financial 

statements, it is necessary to internationalize the 

importance of accounting standards as an 

important condition for unification and 

standardization of financial reporting. Therefore, 

for easier and faster understanding of the size of 

capital and financial results of enterprises, there 

are introduced and accepted international 

accounting standards that make it possible to 

achieve high quality in the preparation of financial 

statements. The preparation of such financial 

statements, is set out under international rules and 

principles, which were introduced and found 

application in the operation of businesses. 

Therefore, free to point out that the application of 

international accounting standards, receive high-

quality financial reporting. 

Keywords: accounting, financial reporting, 

financial result, international accounting 

standards, standardization 
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ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʦʪʦ, ʩʝ ʛʣʘʚʝʥ ʜʚʠʛʘʪʝʣ ʙʝʟ ʢʦʠ 

ʥʝ ʤʦʞʝ ʜʘ ʩʝ ʟʘʤʠʩʣʠ ʜʦʥʝʩʫʚʘˁʝʪʦ ʥʘ ʢʘʢʚʘ 

ʙʠʣʦ ʦʜʣʫʢʘ. ʇʨʠ ʤʝʺʫʥʘʨʦʜʥʘʪʘ ʨʘʟʤʝʥʘ, ʚʦ 

ʜʝʣʦʚʥʠʪʝ ʦʜʥʦʩʠ ʤʝʺʫ ʩʫʙʿʝʢʪʠʪʝ, ʚʦ 

ʩʦʚʨʝʤʝʥʠʪʝ ʝʢʦʥʦʤʩʢʠ ʪʝʢʦʚʠ, ʤʦʨʘ ʜʘ ʩʝ 

ʦʙʝʟʙʝʜʠ ʠ ʩʦʚʨʝʤʝʥʦ ʬʠʥʘʥʩʠʩʢʦ 

ʠʟʚʝʩʪʫʚʘˁʝ, ʰʪʦ ˃ʝ ʧʨʝʪʩʪʘʚʫʚʘ ʛʣʘʚʝʥ 

ʬʘʢʪʦʨ ʚʦ ʬʠʥʘʥʩʠʩʢʦʪʦ ʢʦʤʫʥʠʮʠʨʘˁʝ ʤʝʺʫ 

ʜʝʣʦʚʥʠʪʝ ʩʫʙʿʝʢʪʠ. ɿʘ ʜʘ ʩʝ ʠʟʛʦʪʚʘʪ 

ʢʚʘʣʠʪʝʪʥʠ ʬʠʥʘʥʩʠʩʢʠ ʠʟʚʝʰʪʘʠ, ʧʦʪʨʝʙʥʦ ʝ 

ʜʘ ʩʝ ʠʥʪʝʨʥʘʮʠʦʥʘʣʠʟʠʨʘ ʟʥʘʯʝˁʝʪʦ ʥʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʩʪʘʥʜʘʨʜʠ, ʢʘʢʦ ʚʘʞʝʥ 

ʫʩʣʦʚ ʟʘ ʫʥʠʬʠʢʘʮʠʿʘ ʠ ʩʪʘʥʜʘʨʜʠʟʘʮʠʿʘ ʥʘ 

ʬʠʥʘʥʩʠʩʢʦʪʦ ʠʟʚʝʩʪʫʚʘˁʝ. ʊʦʢʤʫ ʟʘʪʦʘ, ʟʘ 

ʧʦʣʝʩʥʦ ʠ ʧʦʙʨʟʦ ʩʦʛʣʝʜʫʚʘˁʝ ʥʘ ʛʦʣʝʤʠʥʘʪʘ 

ʥʘ ʢʘʧʠʪʘʣʦʪ ʠ ʬʠʥʘʥʩʠʩʢʠʦʪ ʨʝʟʫʣʪʘʪ ʥʘ 

ʜʝʣʦʚʥʠʪʝ ʩʫʙʿʝʢʪʠ, ʩʝ ʚʦʚʝʜʦʘ ʠ ʩʝ ʧʨʠʬʘʪʠʿʘ 

ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ 

ʢʦʠ ʜʘʚʘʘʪ ʤʦʞʥʦʩʪ ʟʘ ʧʦʩʪʠʛʥʫʚʘˁʝ ʚʠʩʦʢ 

ʢʚʘʣʠʪʝʪ ʚʦ ʠʟʛʦʪʚʫʚʘˁʝʪʦ ʥʘ ʬʠʥʘʥʩʠʩʢʠʪʝ 

ʠʟʚʝʰʪʘʠ. ʀʟʛʦʪʚʫʚʘˁʝʪʦ, ʥʘ ʚʘʢʚʠʪʝ 

ʬʠʥʘʥʩʠʩʢʠ ʠʟʚʝʰʪʘʠ, ʝ ʫʪʚʨʜʝʥʦ ʩʧʦʨʝʜ 

ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʧʨʘʚʠʣʘ ʠ ʧʨʠʥʮʠʧʠ, ʘ ʢʦʠ ʩʝ 

ʚʦʚʝʜʦʘ ʠ ʥʘʿʜʦʘ ʧʨʠʤʝʥʘ ʚʦ ʬʫʥʢʮʠʦʥʠʨʘˁʝʪʦ 

ʥʘ ʜʝʣʦʚʥʠʪʝ ʩʫʙʿʝʢʪʠ. ɿʘʪʦʘ, ʩʣʦʙʦʜʥʦ ʤʦʞʝ 
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ʜʘ ʩʝ ʠʩʪʘʢʥʝ ʜʝʢʘ ʩʦ ʧʨʠʤʝʥʘʪʘ ʥʘ 

ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ, ʩʝ 

ʜʦʙʠʚʘʘʪ ʚʠʩʦʢʦʢʚʘʣʠʪʝʪʥʠ ʬʠʥʘʥʩʠʩʢʠ 

ʠʟʚʝʰʪʘʠ. 

ʂʣʫʯʥʠ ʟʙʦʨʦʚʠ: ʩʤʝʪʢʦʚʦʜʩʪʚʦ, 

ʬʠʥʘʥʩʠʩʢʠ ʠʟʚʝʰʪʘʠ, ʬʠʥʘʥʩʠʩʢʠ ʨʝʟʫʣʪʘʪ, 

ʤʝʺʫʥʘʨʦʜʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ,  

ʩʪʘʥʜʘʨʜʠʟʘʮʠʿʘ 

 

ɺʦʚʝʜ 

 

ʉʤʝʪʢʦʚʦʜʩʪʚʦʪʦ, ʯʝʩʪʦʧʘʪʠ ʩʝ 

ʥʘʨʝʢʫʚʘʣʦ Ăʿʘʟʠʢ ʥʘ ʙʠʟʥʠʩʦʪ
9
ñ. ʆʚʦʿ ʿʘʟʠʢ ʩʝ 

ʠʟʨʘʟʫʚʘ ʚʦ ʙʠʣʘʥʩʠʪʝ ʥʘ ʫʩʧʝʭ, ʙʠʣʘʥʩʠʪʝ ʥʘ 

ʩʦʩʪʦʿʙʘ, ʙʫ˅ʝʪʠʪʝ, ʠʥʚʝʩʪʠʮʠʩʢʘʪʘ ʘʥʘʣʠʟʘ ʠ 

ʜʘʥʦʯʥʘʪʘ ʘʥʘʣʠʟʘ. ʉʤʝʪʢʦʚʦʜʩʪʚʝʥʘʪʘ 

ʠʥʬʦʨʤʘʮʠʿʘ, ʧʨʝʪʩʪʘʚʫʚʘ ʩʨʝʜʩʪʚʦ ʩʦ ʢʦʝ 

ʢʦʤʧʘʥʠʠʪʝ ʠʤ ʿʘ ʩʦʦʧʰʪʫʚʘʘʪ ʩʚʦʿʘʪʘ 

ʬʠʥʘʥʩʠʩʢʘ ʧʦʟʠʮʠʿʘ ʥʘ ʦʙʝʟʙʝʜʫʚʘʯʠʪʝ ʥʘ 

ʢʘʧʠʪʘʣ ʠ ʪʦʘ, ʥʘ ʠʥʚʝʩʪʠʪʦʨʠʪʝ, ʜʦʚʝʨʠʪʝʣʠʪʝ 

ʠ ʥʘ ʚʣʘʜʘʪʘ. ʊʘʘ ʠʤ ʦʚʦʟʤʦʞʫʚʘ ʥʘ 

ʦʙʝʟʙʝʜʫʚʘʯʠʪʝ ʥʘ ʢʘʧʠʪʘʣ ʜʘ ʿʘ ʧʨʦʮʝʥʘʪ 

ʚʨʝʜʥʦʩʪʘ ʥʘ ʥʠʚʥʠʪʝ ʠʥʚʝʩʪʠʮʠʠ ʠʣʠ 

ʙʝʟʙʝʜʥʦʩʪʘ ʥʘ ʥʠʚʥʠʪʝ ʟʘʝʤʠ ʠ ʜʘ ʜʦʥʝʩʘʪ 

ʦʜʣʫʢʠ ʟʘ ʠʜʥʠʪʝ ʘʣʦʢʘʮʠʠ ʥʘ ʨʝʩʫʨʩʠʪʝ.  

ɺʦ ʩʚʝʪʩʢʠ ʨʘʟʚʠʝʥʠʪʝ ʧʘʟʘʨʥʠ ʝʢʦʥʦʤʠʠ, 

ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʟʚʝʰʪʘʠ ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʪʝʤʝʣ 

ʥʘ ʜʝʣʦʚʥʦʪʦ ʢʦʤʫʥʠʮʠʨʘˁʝ, ʟʘʪʦʘ ʰʪʦ ʧʨʝʢʫ 

ʥʠʚ, ʜʝʣʦʚʥʠʪʝ ʩʫʙʿʝʢʪʠ ʛʠ ʜʦʙʠʚʘʘʪ 

ʚʝʨʦʜʦʩʪʦʿʥʠʪʝ ʬʠʥʘʥʩʠʩʢʠ ʠʥʬʦʨʤʘʮʠʠ ʰʪʦ 

ʩʝ ʧʨʝʟʝʥʪʠʨʘʘʪ ʿʘʚʥʦ, ʟʘʨʘʜʠ ʧʦʝʬʠʢʘʩʥʦ 

ʠʥʬʦʨʤʠʨʘˁʝ ʥʘ ʧʦʪʝʥʮʠʿʘʣʥʠʪʝ ʠʥʚʝʩʪʠʪʦʨʠ, 

ʢʨʝʜʠʪʦʨʠ ʠ ʩʠʪʝ ʦʩʪʘʥʘʪʠ ʢʦʨʠʩʥʠʮʠ ʥʘ 

ʠʥʬʦʨʤʘʮʠʠʪʝ, ʪʘʢʘ ʰʪʦ ʚʨʟ ʦʩʥʦʚʘ ʥʘ ʥʠʚ, 

ʤʦʞʘʪ ʜʘ ʜʦʥʝʩʫʚʘʘʪ ʨʘʮʠʦʥʘʣʥʠ ʦʜʣʫʢʠ ʧʨʠ 

ʚʣʦʞʫʚʘˁʝʪʦ ʥʘ ʩʚʦʿʦʪ ʢʘʧʠʪʘʣ. 

ʇʨʠʪʦʘ, ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʟʚʝʰʪʘʠ ʰʪʦ ʩʝ 

ʧʨʦʠʟʚʦʜ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʦʪʦ, ʩʝ ʛʣʘʚʝʥ 

ʜʚʠʛʘʪʝʣ ʙʝʟ ʢʦʠ ʥʝ ʤʦʞʝ ʜʘ ʩʝ ʟʘʤʠʩʣʠ 

ʜʦʥʝʩʫʚʘˁʝʪʦ ʥʘ ʢʘʢʚʘ ʙʠʣʦ ʦʜʣʫʢʘ. ʇʨʠ 

ʤʝʺʫʥʘʨʦʜʥʘʪʘ ʨʘʟʤʝʥʘ, ʚʦ ʜʝʣʦʚʥʠʪʝ ʦʜʥʦʩʠ 

ʤʝʺʫ ʩʫʙʿʝʢʪʠʪʝ, ʚʦ ʩʦʚʨʝʤʝʥʠʪʝ ʝʢʦʥʦʤʩʢʠ 

ʪʝʢʦʚʠ, ʤʦʨʘ ʜʘ ʩʝ ʦʙʝʟʙʝʜʠ ʠ ʩʦʚʨʝʤʝʥʦ 

ʬʠʥʘʥʩʠʩʢʦ ʠʟʚʝʩʪʫʚʘˁʝ, ʰʪʦ ˃ʝ ʧʨʝʪʩʪʘʚʫʚʘ 

ʛʣʘʚʝʥ ʬʘʢʪʦʨ ʚʦ ʬʠʥʘʥʩʠʩʢʦʪʦ ʢʦʤʫʥʠʮʠʨʘˁʝ 

ʤʝʺʫ ʜʝʣʦʚʥʠʪʝ ʩʫʙʿʝʢʪʠ. ɿʘ ʜʘ ʩʝ ʠʟʛʦʪʚʘʪ 

ʢʚʘʣʠʪʝʪʥʠ ʬʠʥʘʥʩʠʩʢʠ ʠʟʚʝʰʪʘʠ, ʧʦʪʨʝʙʥʦ ʝ 
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ʜʘ ʩʝ ʠʥʪʝʨʥʘʮʠʦʥʘʣʠʟʠʨʘ ʟʥʘʯʝˁʝʪʦ ʥʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʩʪʘʥʜʘʨʜʠ, ʢʘʢʦ ʚʘʞʝʥ 

ʫʩʣʦʚ ʟʘ ʫʥʠʬʠʢʘʮʠʿʘ ʠ ʩʪʘʥʜʘʨʜʠʟʘʮʠʿʘ ʥʘ 

ʬʠʥʘʥʩʠʩʢʦʪʦ ʠʟʚʝʩʪʫʚʘˁʝ. 

ʉʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʠʥʬʦʨʤʘʮʠʠ, ʠʩʪʦ 

ʪʘʢʘ, ʩʝ ʩʨʝʜʩʪʚʘ ʩʦ ʢʦʠ ʢʦʤʧʘʥʠʠʪʝ ʛʦ 

ʠʩʢʘʞʫʚʘʘʪ ʩʚʦʿʦʪ ʜʦʭʦʜ ʧʨʝʜ ʚʣʘʜʘʪʘ, ʟʘ ʜʘ 

ʤʦʞʝ ʚʣʘʜʘʪʘ ʜʘ ʦʮʝʥʠ ʢʦʣʢʫ ʜʘʥʦʢ ʜʦʣʞʠ 

ʢʦʤʧʘʥʠʿʘʪʘ. ʊʠʝ ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʩʨʝʜʩʪʚʦ ʩʦ 

ʢʦʝ ʢʦʤʧʘʥʠʿʘʪʘ ʤʦʞʝ ʜʘ ʛʠ ʦʮʝʥʠ ʩʚʦʠʪʝ 

ʨʝʟʫʣʪʘʪʠ, ʜʘ ʛʠ ʢʦʥʪʨʦʣʠʨʘ ʩʚʦʠʪʝ ʚʥʘʪʨʝʰʥʠ 

ʨʘʩʭʦʜʠ ʠ ʜʘ ʛʠ ʧʣʘʥʠʨʘ ʠʜʥʠʪʝ ʨʘʩʭʦʜʠ ʠ 

ʧʨʠʭʦʜʠ. ʉʧʦʨʝʜ ʪʦʘ, ʜʦʙʨʘʪʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘ 

ʬʫʥʢʮʠʿʘ, ʝ ʢʣʫʯʥʘ ʟʘ ʥʝʧʨʝʯʝʥʦ ʨʘʢʦʚʦʜʝˁʝ 

ʩʦ ʢʦʤʧʘʥʠʠʪʝ. 

ʊʦʢʤʫ ʟʘʪʦʘ, ʟʘ ʧʦʣʝʩʥʦ ʠ ʧʦʙʨʟʦ 

ʩʦʛʣʝʜʫʚʘˁʝ ʥʘ ʛʦʣʝʤʠʥʘʪʘ ʥʘ ʢʘʧʠʪʘʣʦʪ ʠ 

ʬʠʥʘʥʩʠʩʢʠʦʪ ʨʝʟʫʣʪʘʪ ʥʘ ʜʝʣʦʚʥʠʪʝ ʩʫʙʿʝʢʪʠ, 

ʩʝ ʚʦʚʝʜʦʘ ʠ ʩʝ ʧʨʠʬʘʪʠʿʘ ʤʝʺʫʥʘʨʦʜʥʠʪʝ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ ʢʦʠ ʜʘʚʘʘʪ 

ʤʦʞʥʦʩʪ ʟʘ ʧʦʩʪʠʛʥʫʚʘˁʝ ʚʠʩʦʢ ʢʚʘʣʠʪʝʪ ʚʦ 

ʠʟʛʦʪʚʫʚʘˁʝʪʦ ʥʘ ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʟʚʝʰʪʘʠ. 

ʀʟʛʦʪʚʫʚʘˁʝʪʦ, ʥʘ ʚʘʢʚʠʪʝ ʬʠʥʘʥʩʠʩʢʠ 

ʠʟʚʝʰʪʘʠ, ʝ ʫʪʚʨʜʝʥʦ ʩʧʦʨʝʜ ʤʝʺʫʥʘʨʦʜʥʠʪʝ 

ʧʨʘʚʠʣʘ ʠ ʧʨʠʥʮʠʧʠ, ʘ ʢʦʠ ʩʝ ʚʦʚʝʜʦʘ ʠ ʥʘʿʜʦʘ 

ʧʨʠʤʝʥʘ ʚʦ ʬʫʥʢʮʠʦʥʠʨʘˁʝʪʦ ʥʘ ʜʝʣʦʚʥʠʪʝ 

ʩʫʙʿʝʢʪʠ. ɿʘʪʦʘ, ʩʣʦʙʦʜʥʦ ʤʦʞʝ ʜʘ ʩʝ ʠʩʪʘʢʥʝ 

ʜʝʢʘ ʩʦ ʧʨʠʤʝʥʘʪʘ ʥʘ ʤʝʺʫʥʘʨʦʜʥʠʪʝ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ, ʩʝ ʜʦʙʠʚʘʘʪ 

ʚʠʩʦʢʦʢʚʘʣʠʪʝʪʥʠ ʬʠʥʘʥʩʠʩʢʠ ʠʟʚʝʰʪʘʠ. 

 

1. ʄʝʺʫʥʘʨʦʜʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 
ʩʪʘʥʜʘʨʜʠ 

 

ɿʥʘʯʘʿʥʠ ʢʘʨʘʢʪʝʨʠʩʪʠʢʠ, ʥʘ 

ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ, ʩʝ 

ʯʝʩʪʠʪʝ ʠʟʤʝʥʠ, ʨʝʬʦʨʤʠʨʘˁʘ, ʨʝʚʠʜʠʨʘˁʘ, 

ʜʦʧʦʣʥʫʚʘˁʘ ʠ ʩʣʠʯʥʦ. ɺʘʢʚʠʪʝ ʯʝʩʪʠ ʠʟʤʝʥʠ, 

ʥʘʤʝʪʥʫʚʘʘʪ ʦʜʜʝʣʥʠ ʧʨʘʰʘˁʘ ʧʦʚʨʟʘʥʠ ʩʦ 

ʧʨʠʯʠʥʠʪʝ ʢʦʠʰʪʦ ʛʠ ʧʨʝʜʠʟʚʠʢʫʚʘʘʪ 

ʧʨʦʤʝʥʠʪʝ ʥʘ ʩʦʜʨʞʠʥʘʪʘ ʠ ʧʨʝʟʝʥʪʠʨʘˁʝʪʦ ʥʘ 

ʩʪʘʥʜʘʨʜʠʪʝ. ʀʘʢʦ, ʧʦʩʪʦʿʘʪ ʧʦʚʝ˃ʝ ʧʨʠʯʠʥʠ, 

ʩʝʧʘʢ ʥʘʿʯʝʩʪʦ ʟʘʩʪʘʧʝʥʠ ʠ ʥʘʿʠʟʨʘʟʝʥʠ ʩʝ 

ʩʣʝʜʥʠʚʝ:  

¶ ɿʛʦʣʝʤʫʚʘˁʝ ʥʘ ʥʘʮʠʦʥʘʣʥʠʪʝ ʘʩʦʮʠʿʘʮʠʠ 

ʟʘ ʯʣʝʥʩʪʚʦ ʚʦ ʄʝʺʫʥʘʨʦʜʥʠʦʪ ʢʦʤʠʪʝʪ ʥʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ, ʦʜʥʦʩʥʦ 

ʟʛʦʣʝʤʫʚʘˁʝʪʦ ʥʘ ʙʨʦʿʦʪ ʥʘ ʟʝʤʿʠʪʝ (ʩʧʦʨʝʜ 

ʧʦʣʠʪʠʯʢʠʦʪ ʩʠʩʪʝʤ, ʝʢʦʥʦʤʩʢʠʦʪ ʩʠʩʪʝʤ, 

ʩʦʮʠʦ-ʢʫʣʪʫʨʥʠʪʝ ʢʘʨʘʢʪʝʨʠʩʪʠʢʠ ʥʘ ʦʜʜʝʣʥʠ 

ʟʝʤʿʠ, ʟʘʢʦʥʦʜʘʚʥʠʦʪ ʩʠʩʪʝʤ, ʩʠʩʪʝʤʦʪ ʥʘ 

ʝʜʫʢʘʮʠʿʘ ʠ ʩʣʠʯʥʦ);  
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¶ ɹʝʨʟʠʪʝ ʟʘ ʭʘʨʪʠʠ ʦʜ ʚʨʝʜʥʦʩʪ, 

ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʝʜʥʘ ʦʜ ʟʥʘʯʘʿʥʠʪʝ ʧʨʠʯʠʥʠ, 

ʙʠʜʝʿ˃ʠ ʢʦʤʧʘʥʠʠʪʝ ʩʝ ʟʘʠʥʪʝʨʝʩʠʨʘʥʠ ʩʚʦʠʪʝ 

ʭʘʨʪʠʠ ʦʜ ʚʨʝʜʥʦʩʪ ʜʘ ʛʠ ʧʣʘʩʠʨʘʘʪ, ʘ ʩʦ ʪʦʘ ʩʝ 

ʥʘʤʝʪʥʫʚʘ ʠ ʧʦʪʨʝʙʘʪʘ ʟʘ ʧʨʠʤʝʥʘ ʥʘ ʦʜʨʝʜʝʥʠ 

ʤʝʺʫʥʘʨʦʜʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ; 

¶ ʄʝʺʫʥʘʨʦʜʥʘʪʘ ʦʨʛʘʥʠʟʘʮʠʿʘ ʥʘ 

ʂʦʤʠʩʠʿʘʪʘ ʟʘ ʭʘʨʪʠʠ ʦʜ ʚʨʝʜʥʦʩʪ (IOSCO), 

ʠʤʘ ʥʘʿʚʣʠʿʘʪʝʣʥʘ ʬʫʥʢʮʠʿʘ, ʙʠʜʝʿ˃ʠ ʪʘʘ ʠʤʘ 

ʦʙʚʨʩʢʘ ʜʘ ʛʦ ʘʥʛʘʞʠʨʘ ʮʝʣʦʢʫʧʥʠʦʪ ʩʣʦʙʦʜʝʥ 

ʢʘʧʠʪʘʣ, ʧʨʝʢʫ ʩʧʨʦʚʝʜʫʚʘˁʝ ʥʘ ʬʠʥʘʥʩʠʩʢʠʪʝ 

ʠʟʚʝʰʪʘʠ.  

ʇʦʢʨʘʿ ʦʚʠʝ ʩʧʦʤʝʥʘʪʠ ʧʨʠʯʠʥʠ, ʠʤʘ ʠ ʤʥʦʛʫ 

ʜʨʫʛʠ ʧʨʠʯʠʥʠ ʢʦʠ ʩʝ ʦʜʥʝʩʫʚʘʘʪ ʥʘ ʧʨʠʤʝʥʘʪʘ 

ʥʘ ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ, 

ʰʪʦ ʦʚʦʟʤʦʞʫʚʘʘʪ ʨʘʟʚʦʿ ʥʘ ʩ¯ ʧʦʠʟʨʘʟʝʥʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘ ʧʨʘʢʪʠʢʘ ʠ ʥʝʿʟʠʥ ʙʨʟ ʨʘʟʚʦʿ, 

ʩʦ ʢʦʿ ʩʝ ʧʨʠʜʦʥʝʩʫʚʘ ʟʘ ʧʦʛʦʣʝʤʘ ʝʬʠʢʘʩʥʦʩʪ 

ʥʘ ʩʪʘʥʜʘʨʜʠʟʘʮʠʿʘʪʘ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʦʪʦ 

ʢʦʤʫʥʠʮʠʨʘˁʝ, ʧʨʝʜ ʩ¯ ʥʘ ʤʝʺʫʥʘʨʦʜʥʦ ʥʠʚʦ. 

 

2. ʈʘʟʚʦʿ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ 

 

 ʂʦʤʧʘʥʠʠʪʝ, ʢʦʠ ʚʦʜʘʪ ʤʝʺʫʥʘʨʦʜʝʥ 

ʙʠʟʥʠʩ, ʩʝ ʩʦʦʯʫʚʘʘʪ ʩʦ ʛʦʣʝʤ ʙʨʦʿ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʧʨʦʙʣʝʤʠ ʩʦ ʢʦʠ ʥʝ ʩʝ 

ʩʦʦʯʫʚʘʘʪ ʯʠʩʪʦ ʜʦʤʘʰʥʠʪʝ ʙʠʟʥʠʩʠ. 

ʉʤʝʪʢʦʚʦʜʩʪʚʦʪʦ ʝ ʬʦʨʤʠʨʘʥʦ ʦʜ ʩʨʝʜʠʥʘʪʘ ʚʦ 

ʢʦʿʘ ʬʫʥʢʮʠʦʥʠʨʘ.  ʈʘʟʣʠʯʥʠ ʟʝʤʿʠ ʠʤʘʘʪ 

ʨʘʟʣʠʯʥʠ ʧʦʣʠʪʠʯʢʠ ʩʠʩʪʝʤʠ, ʝʢʦʥʦʤʩʢʠ 

ʩʠʩʪʝʤʠ ʠ ʢʫʣʪʫʨʠ, ʚʦʝʜʥʦ ʠʤʘʘʪ ʠ ʨʘʟʣʠʯʥʠ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʠʩʪʝʤʠ
10
. ɺʦ ʩʝʢʦʿʘ ʟʝʤʿʘ, 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʦʪ ʩʠʩʪʝʤ, ʝʚʦʣʫʠʨʘʣ ʢʘʢʦ 

ʦʜʛʦʚʦʨ ʥʘ ʙʘʨʘˁʘʪʘ ʟʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘʪʘ 

ʠʥʬʦʨʤʘʮʠʿʘ. 

ʀʘʢʦ ʛʦʣʝʤ ʙʨʦʿ ʬʘʢʪʦʨʠ, ʤʦʞʘʪ ʜʘ ʚʣʠʿʘʘʪ ʚʨʟ 

ʨʘʟʚʦʿʦʪ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʦʪ ʩʠʩʪʝʤ ʥʘ 

ʟʝʤʿʘʪʘ, ʩʝ ʯʠʥʠ ʜʝʢʘ ʧʦʩʪʦʿʘʪ ʧʝʪ ʛʣʘʚʥʠ 

ʚʘʨʠʿʘʙʣʠ ʠ ʪʦʘ
11

: 

¶ ɺʨʩʢʘʪʘ ʤʝʺʫ ʙʠʟʥʠʩʠʪʝ ʠ ʦʙʝʟʙʝʜʫʚʘʯʠʪʝ 
ʥʘ ʢʘʧʠʪʘʣ; 

¶ ʇʦʣʠʪʠʯʢʠʪʝ ʠ ʝʢʦʥʦʤʩʢʠʪʝ ʚʨʩʢʠ ʩʦ 

ʜʨʫʛʠ ʟʝʤʿʠ; 

                                                      
10

 Gary S. J., "Towards a Theory of Cultural Influence on 

the Development of Accounting Systems Internationally," 

Abacus 3 (1988), str. 1-15; i Wallace R. S., Gernon O., i 

Gernon H., "Frameworks for International Comparative 

Financial Accounting," Journal of Accounting Literature 10 

(1991), str. 209-64. 
11

 Wallace, Gernon i Gemon, "Frameworks for International 

Comparative Financial Accounting." p. 229 

¶ ʅʠʚʦʪʦ ʥʘ ʠʥʬʣʘʮʠʿʘ; 

¶ ʅʠʚʦʪʦ ʥʘ ʝʢʦʥʦʤʩʢʠʦʪ ʨʘʟʚʦʿ ʥʘ ʟʝʤʿʘʪʘ; 

¶ ɼʦʤʠʥʘʥʪʥʘʪʘ ʢʫʣʪʫʨʘ ʚʦ ʟʝʤʿʘʪʘ. 

ʈʘʟʚʠʝʥʠʪʝ ʟʝʤʿʠ, ʩʝ ʩʦ ʪʝʥʜʝʥʮʠʿʘ ʟʘ 

ʧʦʛʦʣʝʤʠ, ʢʦʤʧʣʝʢʩʥʠ ʦʨʛʘʥʠʟʘʮʠʠ, ʯʠʠ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʧʨʦʙʣʝʤʠ ʩʝ ʜʘʣʝʢʫ ʧʦʪʝʰʢʠ 

ʦʜ ʦʥʠʝ ʥʘ ʤʘʣʠʪʝ ʦʨʛʘʥʠʟʘʮʠʠ, ʠ 

ʪʝʥʜʝʥʮʠʦʟʥʦ ʠʤʘʘʪ ʩʦʬʠʩʪʠʮʠʨʘʥʠ ʧʘʟʘʨʠ ʥʘ 

ʢʘʧʠʪʘʣ, ʧʨʝʢʫ ʢʦʠ ʜʝʣʦʚʥʠʪʝ ʦʨʛʘʥʠʟʘʮʠʠ 

ʜʦʙʠʚʘʘʪ ʩʨʝʜʩʪʚʘ ʦʜ ʠʥʚʝʩʪʠʪʦʨʠʪʝ ʠ ʦʜ 

ʙʘʥʢʠʪʝ. ʆʚʠʝ ʦʙʝʟʙʝʜʫʚʘʯʠ ʥʘ ʢʘʧʠʪʘʣ, ʙʘʨʘʘʪ 

ʦʜ ʦʨʛʘʥʠʟʘʮʠʠʪʝ ʚʦ ʢʦʠ ʠʥʚʝʩʪʠʨʘʘʪ ʠʣʠ ʥʘ 

ʢʦʠ ʠʤ ʜʘʚʘʘʪ ʟʘʝʤ, ʜʘ ʦʙʝʟʙʝʜʫʚʘʘʪ ʩʝʦʧʬʘʪʥʠ 

ʠʟʚʝʰʪʘʠ ʟʘ ʥʠʚʥʠʪʝ ʬʠʥʘʥʩʠʩʢʠ ʘʢʪʠʚʥʦʩʪʠ.  

ʈʘʙʦʪʥʘʪʘ ʩʠʣʘ, ʚʦ ʨʘʟʚʠʝʥʠʪʝ ʟʝʤʿʠ, 

ʚʦʦʙʠʯʘʝʥʦ ʝ ʚʠʩʦʢʦʦʙʨʘʟʦʚʘʥʘ ʠ 

ʚʠʩʦʢʦʢʚʘʣʠʬʠʢʫʚʘʥʘ ʠ ʤʦʞʝ ʜʘ ʠʟʚʨʰʫʚʘ 

ʩʣʦʞʝʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʬʫʥʢʮʠʠ. ʇʦʨʘʜʠ 

ʩʠʪʝ ʦʚʠʝ ʧʨʠʯʠʥʠ, ʩʤʝʪʢʦʚʦʜʩʪʚʦʪʦ ʚʦ 

ʨʘʟʚʠʝʥʠʪʝ ʟʝʤʿʠ ʝ ʜʘʣʝʢʫ ʧʦʩʦʬʠʩʪʠʮʠʨʘʥʦ 

ʦʪʢʦʣʢʫ ʰʪʦ ʝ ʚʦ ʧʦʤʘʣʢʫ ʨʘʟʚʠʝʥʠʪʝ ʟʝʤʿʠ, 

ʢʘʜʝ ʰʪʦ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʩʪʘʥʜʘʨʜʠ ʤʦʞʘʪ 

ʜʘ ʙʠʜʘʪ ʦʩʦʙʝʥʦ ʧʨʠʤʠʪʠʚʥʠ.  

ɺʦ ʧʦʛʦʣʝʤ ʜʝʣ, ʦʜ ʟʝʤʿʠʪʝ ʚʦ ʨʘʟʚʦʿ, 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʦʪ ʩʠʩʪʝʤ ʰʪʦ ʩʝ ʧʨʠʤʝʥʫʚʘ ʝ 

ʥʘʩʣʝʜʝʥ ʦʜ ʧʦʨʘʥʝʰʥʠʪʝ ʢʦʣʦʥʠʿʘʣʥʠ ʩʠʣʠ.  

ʅʘ ʧʨʠʤʝʨ, ʛʦʣʝʤ ʙʨʦʿ ʘʬʨʠʢʘʥʩʢʠ ʟʝʤʿʠ, 

ʠʤʘʘʪ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʧʨʘʢʪʠʢʠ ʢʦʠ ʩʝ 

ʟʘʩʥʦʚʘʥʠ ʠʣʠ ʥʘ ʙʨʠʪʘʥʩʢʠʦʪ ʠʣʠ ʥʘ 

ʬʨʘʥʮʫʩʢʠʦʪ ʤʦʜʝʣ, ʚʦ ʟʘʚʠʩʥʦʩʪ ʦʜ ʪʦʘ ʢʦʿʘ 

ʙʠʣʘ ʧʨʝʪʭʦʜʥʘʪʘ ʢʦʣʦʥʠʿʘʣʥʘ ʩʠʣʘ. ʆʚʠʝ 

ʤʦʜʝʣʠ, ʤʦʞʝʙʠ ʥʝ ʦʜʛʦʚʘʨʘʘʪ ʤʥʦʛʫ ʥʘ 

ʤʘʣʠʪʝ ʙʠʟʥʠʩʠ, ʚʦ ʝʜʥʘ ʩʣʘʙʦ ʨʘʟʚʠʝʥʘ 

ʝʢʦʥʦʤʠʿʘ. ʋʰʪʝ ʝʜʝʥ ʧʨʦʙʣʝʤ ʚʦ ʛʦʣʝʤ ʙʨʦʿ 

ʦʜ ʧʦʩʠʨʦʤʘʰʥʠʪʝ ʟʝʤʿʠ, ʚʦ ʩʚʝʪʦʪ, ʝ 

ʝʜʥʦʩʪʘʚʥʦ ʥʝʜʦʩʪʠʛʦʪ ʦʜ ʦʙʫʯʝʥʠ ʠ 

ʦʙʨʘʟʦʚʘʥʠ ʩʤʝʪʢʦʚʦʜʠʪʝʣʠ
12

.  

ʄʘʣ ʙʨʦʿ ʟʝʤʿʠ, ʠʤʘʘʪ ʠʜʝʥʪʠʯʥʠ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʠʩʪʝʤʠ. ɿʘʙʝʣʝʞʣʠʚʠʪʝ 

ʩʣʠʯʥʦʩʪʠ ʤʝʺʫ ʟʝʤʿʠʪʝ, ʧʦʩʪʦʿʘʪ ʠ ʧʦʨʘʜʠ ʪʦʘ 

ʩʝ ʠʜʝʥʪʠʬʠʢʫʚʘʥʠ ʪʨʠ ʛʨʫʧʠ ʟʝʤʿʠ ʩʦ ʩʣʠʯʥʠ 

ʩʪʘʥʜʘʨʜʠ
13

.  

ɽʜʥʘʪʘ ʛʨʫʧʘ ʙʠ ʤʦʞʝʣʘ ʜʘ ʩʝ ʥʘʨʝʯʝ 

ʙʨʠʪʘʥʩʢʦ-ʘʤʝʨʠʢʘʥʩʢʦ-ʭʦʣʘʥʜʩʢʘ ʛʨʫʧʘ ʚʦ 

ʢʦʿʘ ʩʧʘʺʘʘʪ, ɺʝʣʠʢʘ ɹʨʠʪʘʥʠʿʘ, ʉɸɼ ʠ 

ʍʦʣʘʥʜʠʿʘ, ʢʦʠ ʩʝ ʦʜʨʝʜʫʚʘʯʠ ʥʘ ʪʨʝʥʜʦʚʠ ʚʦ 

ʦʚʘʘ ʛʨʫʧʘ. ʉʠʪʝ ʦʚʠʝ ʟʝʤʿʠ, ʠʤʘʘʪ ʛʦʣʝʤʠ 
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Times, 18 september, 1997, p. 11 
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ʜʦʙʨʦ ʨʘʟʚʠʝʥʠ ʧʘʟʘʨʠ ʥʘ ʘʢʮʠʠ ʠ ʥʘ 

ʦʙʚʨʟʥʠʮʠ, ʢʘʜʝ ʰʪʦ ʢʦʤʧʘʥʠʠʪʝ ʜʦʙʠʚʘʘʪ 

ʢʘʧʠʪʘʣ ʦʜ ʠʥʚʝʩʪʠʪʦʨʠʪʝ. 

ʉʧʦʨʝʜ ʪʦʘ, ʥʠʚʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʩʠʩʪʝʤʠ, ʩʝ ʬʦʨʤʠʨʘʥʠ ʟʘ ʜʘ ʦʙʝʟʙʝʜʫʚʘʘʪ 

ʠʥʬʦʨʤʘʮʠʠ ʥʘ ʠʥʜʠʚʠʜʫʘʣʥʠʪʝ ʠʥʚʝʩʪʠʪʦʨʠ.  

ɺʪʦʨʘʪʘ ʛʨʫʧʘ, ʙʠ ʤʦʞʝʣʘ ʜʘ ʩʝ ʥʘʨʝʯʝ 

ʝʚʨʦʧʩʢʦ-ʿʘʧʦʥʩʢʘ ʛʨʫʧʘ, ʢʘʜʝ ʰʪʦ 

ʢʦʤʧʘʥʠʠʪʝ, ʚʦ ʦʚʠʝ ʟʝʤʿʠ, ʠʤʘʘʪ ʤʥʦʛʫ 

ʙʣʠʩʢʠ ʚʨʩʢʠ ʩʦ ʙʘʥʢʠʪʝ ʢʦʠ ʦʙʝʟʙʝʜʫʚʘʘʪ 

ʛʦʣʝʤ ʜʝʣ ʦʜ ʥʠʚʥʠʪʝ ʧʦʪʨʝʙʠ ʟʘ ʢʘʧʠʪʘʣ. 

ʉʧʦʨʝʜ ʪʦʘ, ʥʠʚʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʧʨʘʢʪʠʢʠ ʩʝ ʧʨʠʩʧʦʩʦʙʝʥʠ ʥʘ ʧʦʪʨʝʙʠʪʝ ʥʘ 

ʙʘʥʢʠʪʝ.  

ʊʨʝʪʘʪʘ ʛʨʫʧʘ, ʙʠ ʤʦʞʝʣʘ ʜʘ ʙʠʜʝ 

ʿʫʞʥʦʘʤʝʨʠʢʘʥʩʢʘʪʘ ʛʨʫʧʘ. ʉʠʪʝ ʟʝʤʿʠ ʚʦ ʦʚʘʘ 

ʛʨʫʧʘ, ʠʤʘʣʝ ʠʩʢʫʩʪʚʦ ʩʦ ʧʦʩʪʦʿʘʥʘ ʠ ʩʦ ʙʨʟʘ 

ʠʥʬʣʘʮʠʿʘ. ʂʘʢʦ ʧʦʩʣʝʜʠʮʘ ʦʜ ʪʦʘ,  ʫʩʚʦʝʥʠ ʩʝ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʧʨʠʥʮʠʧʠ ʚʦ ʫʩʣʦʚʠ ʥʘ 

ʠʥʬʣʘʮʠʿʘ. 

ʇʨʦʮʝʩʦʪ ʥʘ ʤʝʨʝˁʝ ʠ ʚʨʝʜʥʫʚʘˁʝ, ʝ 

ʟʘʩʥʦʚʘʥ ʥʘ ʦʜʨʝʜʝʥ ʟʙʠʨ ʦʜ ʧʨʠʥʮʠʧʠ, ʧʨʠ 

ʰʪʦ ʩʝ ʧʨʠʩʪʘʧʫʚʘ ʢʦʥ ʠʟʛʦʪʚʫʚʘˁʝ ʥʘ 

ʬʠʥʘʥʩʠʩʢʠ ʠʟʚʝʰʪʘʠ ʟʘʨʘʜʠ ʧʦʣʝʩʥʦ ʠ ʥʠʚʥʦ 

ʧʦʝʜʥʦʩʪʘʚʥʦ ʧʨʠʢʘʞʫʚʘˁʝ. ɺʦ ʩʣʫʯʘʿ 

ʩʤʝʪʢʦʚʦʜʠʪʝʣʠʪʝ ʠ ʨʝʚʠʟʦʨʠʪʝ ʜʘ ʢʦʨʠʩʪʘʪ 

ʨʘʟʣʠʯʥʠ ʧʨʘʚʠʣʘ ʟʘ ʚʨʝʜʥʫʚʘˁʝ ʠ ʟʘ ʤʝʨʝˁʝ, 

ʩʧʦʨʝʜʫʚʘˁʝʪʦ ʥʘ ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʟʚʝʰʪʘʠ ˃ʝ 

ʙʠʜʝ ʧʦʪʝʰʢʦ ʦʜ ʩʪʨʘʥʘ ʥʘ ʠʥʚʝʩʪʠʪʦʨʠʪʝ. 

ʂʘʢʦ ʧʦʩʣʝʜʠʮʘ ʥʘ ʧʨʝʪʭʦʜʥʦʪʦ, ʧʦʩʪʠʛʥʘʪʘ ʝ 

ʩʦʛʣʘʩʥʦʩʪ ʧʦʤʝʺʫ ʩʤʝʪʢʦʚʦʜʠʪʝʣʠʪʝ, ʟʘ 

ʢʦʨʠʩʪʝˁʝ ʥʘ ʟʘʝʜʥʠʯʢʠ ʩʝʪ ʦʜ ʧʨʠʥʮʠʧʠ ʟʘ 

ʚʨʝʜʥʫʚʘˁʝ, ʟʘ ʧʦʝʬʠʢʘʩʥʦ ʧʨʠʢʘʞʫʚʘˁʝ ʥʘ 

ʠʥʬʦʨʤʘʮʠʠʪʝ ʚʦ ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʟʚʝʰʪʘʠ.  

ʇʨʠ ʠʟʛʦʪʚʫʚʘˁʝʪʦ ʠ ʜʠʩʪʨʠʙʫʠʨʘˁʝʪʦ ʥʘ 

ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʟʚʝʰʪʘʠ, ʩʝ ʧʨʠʤʝʥʫʚʘʘʪ ʠ ʩʝ 

ʧʦʯʠʪʫʚʘʘʪ ʦʧʰʪʦʧʨʠʬʘʪʝʥʠʪʝ ʢʦʥʮʝʧʪʠ ʠ 

ʜʝʪʘʣʥʠ ʧʨʘʢʪʠʢʠ ʢʦʠ ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʪʝʨʤʠʥ ʥʘ 

ʆʧʰʪʦʧʨʠʬʘʪʝʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʧʨʠʥʮʠʧʠ (Generally accepted accounting 

principles - GAAP), ʚʢʣʫʯʫʚʘʿ˃ʠ ʛʠ ʩʠʪʝ 

ʢʦʥʚʝʥʮʠʠ, ʧʨʦʮʝʜʫʨʠ ʠ ʧʨʘʚʠʣʘ, ʢʦʠʰʪʦ ʿʘ 

ʩʦʯʠʥʫʚʘʘʪ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘʪʘ ʧʨʘʢʪʠʢʘ. ɿʘ ʜʘ 

ʤʦʞʘʪ ʦʧʰʪʦʧʨʠʬʘʪʝʥʠʪʝ ʧʨʠʥʮʠʧʠ, ʜʘ ʙʠʜʘʪ 

ʰʠʨʦʢʦ ʧʨʠʬʘʪʝʥʠ, ʧʦʪʨʝʙʥʦ ʝ ʧʦʩʪʦʝˁʝ ʥʘ 

ʦʜʨʝʜʝʥ ʩʠʩʪʝʤ ʟʘ ʚʦʩʧʦʩʪʘʚʫʚʘˁʝ ʠ ʥʠʚʥʘ 

ʢʦʜʠʬʠʢʘʮʠʿʘ. 

ʇʦʩʪʦʝˁʝʪʦ ʥʘ ʧʦʪʨʝʙʘ ʟʘ ʜʦʥʝʩʫʚʘˁʝ 

ʦʜʣʫʢʘ - ʢʦʠ ʧʨʠʥʮʠʧʠ ˃ʝ ʙʠʜʘʪ 

ʦʧʰʪʦʧʨʠʬʘʪʝʥʠ, ʘ ʢʦʠ ʥʝ, ʧʦʪʨʝʙʥʦ ʝ 

ʧʦʩʪʦʝˁʝ ʥʘ ʦʜʨʝʜʝʥʦ ʪʝʣʦ ʟʘ ʜʦʥʝʩʫʚʘˁʝ ʥʘ 

ʚʘʢʚʘʪʘ ʦʜʣʫʢʘ. ɺʦ ʧʦʚʝ˃ʝʪʦ ʟʝʤʿʠ, ʢʘʢʦ ʰʪʦ ʩʝ 

ʝʚʨʦʧʩʢʠʪʝ, ʜʠʨʝʢʪʥʦ ʚʣʘʜʘʪʘ ʛʦ ʜʦʥʝʩʫʚʘ 

ʩʝʪʦʪ ʦʜ ʩʪʘʥʜʘʨʜʠ ʰʪʦ ˃ʝ ʩʝ ʧʨʠʤʝʥʫʚʘʘʪ. ɺʦ 

ʉɸɼ, ʪʝʣʘʪʘ ʦʜ ʧʨʠʚʘʪʥʠʦʪ ʩʝʢʪʦʨ, ʢʦʿ ʛʦ 

ʧʨʝʪʩʪʘʚʫʚʘ ʆʜʙʦʨʦʪ ʥʘ ʬʠʥʘʥʩʠʩʢʦ-

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ (Financial 

Accounting Standards Board- FASB), ʛʠ 

ʧʦʩʪʘʚʫʚʘʘʪ GAAP.  

ʆʜʙʦʨʦʪ ʛʦ ʩʦʯʠʥʫʚʘʘʪ ʩʝʜʫʤ ʯʣʝʥʘ, 

ʢʦʠʰʪʦ ʨʘʙʦʪʘʪ ʩʦ ʧʦʣʥʦ ʨʘʙʦʪʥʦ ʚʨʝʤʝ ʠ 

ʚʨʘʙʦʪʝʥʠ ʰʪʦ ʧʦʤʘʛʘʘʪ ʚʦ ʨʘʙʦʪʘʪʘ. GAAP, 

ʥʝ ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʩʘʤʦ ʧʨʘʚʠʣʘ ʢʦʠ ʛʠ 

ʧʨʠʤʝʥʫʚʘʘʪ ʠ ʟʘ ʢʦʠ ʩʝ ʟʘʠʥʪʝʨʝʩʠʨʘʥʠ ʩʘʤʦ 

ʩʤʝʪʢʦʚʦʜʠʪʝʣʠʪʝ, ʪʫʢʫ ʠʤʘʘʪ ʦʛʨʦʤʥʦ 

ʚʣʠʿʘʥʠʝ ʚʨʟ ʢʦʤʧʘʥʠʠʪʝ ʠ ʚʨʟ ʣʫʺʝʪʦ ʰʪʦ 

ʨʘʙʦʪʘʪ ʚʦ ʥʠʚ, ʪʘʢʘ ʰʪʦ ʧʨʝʪʩʪʘʚʫʚʘʘʪ 

ʟʥʘʯʘʝʥ ʜʝʣ ʦʜ ʿʘʚʥʘʪʘ ʧʦʣʠʪʠʢʘ ʥʘ ʟʝʤʿʘʪʘ. 

ɺʦʩʧʦʩʪʘʚʫʚʘˁʝʪʦ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ 

ʧʨʠʥʮʠʧʠ, ʧʨʝʪʩʪʘʚʫʚʘ ʢʦʤʧʣʝʢʩʝʥ ʧʦʣʠʪʠʯʢʠ 

ʧʨʦʮʝʩ ʢʦʿ ʛʠ ʚʢʣʫʯʫʚʘ ʠʥʪʝʨʘʢʮʠʠʪʝ ʤʝʺʫ 

ʩʪʨʘʥʠʪʝ ʰʪʦ ʩʝ ʠʥʚʦʣʚʠʨʘʥʠ ʚʦ ʧʨʦʮʝʩʦʪ, 

ʢʘʢʦ ʰʪʦ ʩʝ ʿʘʚʥʠʪʝ ʨʝʛʫʣʘʪʦʨʥʠ ʪʝʣʘ, 

ʧʨʠʚʘʪʥʠʪʝ ʨʝʛʫʣʘʪʦʨʥʠ ʪʝʣʘ, ʢʦʤʧʘʥʠʠʪʝ, 

ʧʨʝʪʩʪʘʚʥʠʮʠ ʦʜ ʿʘʚʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʧʨʦʬʝʩʠʠ, ʧʨʝʪʩʪʘʚʥʠʮʠ ʥʘ ʠʥʚʝʩʪʠʪʦʨʠʪʝ ʠ 

ʜʨʫʛʠ ʣʦʙʠ ʛʨʫʧʠ ʢʘʿ ʢʦʠ ʧʦʩʪʦʠ ʠʥʪʝʨʝʩ ʟʘ 

ʪʦʘ.  

ʇʦʩʪʦʝˁʝʪʦ ʥʘ ʛʦʣʝʤ ʠʥʪʝʨʝʩ, ʟʘ 

ʧʨʠʬʘ˃ʘˁʝʪʦ ʥʘ ʟʘʝʜʥʠʯʢʠʦʪ ʩʝʪ ʥʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʧʨʠʥʮʠʧʠ, ʥʘʩʝʢʘʜʝ ʚʦ 

ʩʚʝʪʦʪ, ʝ ʧʦʜʜʨʞʘʥʦ ʦʜ ʆʜʙʦʨʦʪ ʟʘ 

ʤʝʺʫʥʘʨʦʜʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ 

(International Accounting Standards Board-

IASB), ʯʠʿʘ ʮʝʣ ʝ ʚʦʩʧʦʩʪʘʚʫʚʘˁʝ ʠ ʨʘʟʚʠʚʘˁʝ 

ʥʘ ʚʠʩʦʢʦʢʚʘʣʠʪʝʪʥʠ, ʨʘʟʙʠʨʣʠʚʠ ʠ 

ʧʨʠʤʝʥʣʠʚʠ ʛʣʦʙʘʣʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʩʪʘʥʜʘʨʜʠ. IASB, ʠʤʘ 12 ʧʦʩʪʦʿʘʥʠ ʯʣʝʥʦʚʠ ʩʦ 

ʧʦʣʥʦ ʨʘʙʦʪʥʦ ʚʨʝʤʝ ʠ 2 ʚʦʥʨʝʜʥʠ ʯʣʝʥʘ. 

ʇʦʨʘʩʪʦʪ ʥʘ ʤʝʺʫʥʘʨʦʜʥʘʪʘ ʪʨʛʦʚʠʿʘ, 

ʧʨʝʪʩʪʘʚʫʚʘ ʤʦʪʠʚ ʟʘ ʫʩʦʛʣʘʩʝʥʦʩʪʘ ʥʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʩʪʘʥʜʘʨʜʠ, ʙʠʜʝʿ˃ʠ ʩ¯ 

ʧʦʛʦʣʝʤ ʙʨʦʿ ʠʥʚʝʩʪʠʪʦʨʠ ʛʠ ʚʣʦʞʫʚʘʘʪ ʩʚʦʠʪʝ 

ʧʘʨʠ ʥʘʩʝʢʘʜʝ ʚʦ ʩʚʝʪʦʪ, ʧʦʝʜʠʥʝʯʥʦ ʠʣʠ ʧʨʝʢʫ 

ʧʝʥʟʠʩʢʠʪʝ ʠ ʠʥʚʝʩʪʠʮʠʩʢʠʪʝ ʬʦʥʜʦʚʠ. 

 

2.1. ʉʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ ʢʘʢʦ 

ʧʨʘʚʠʣʘ ʟʘ ʧʦʜʛʦʪʚʫʚʘˁʝ ʥʘ ʬʠʥʘʥʩʠʩʢʠ 

ʠʟʚʝʰʪʘʠ 

 

ʉʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʩʪʘʥʜʘʨʜʠ, 

ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʧʨʘʚʠʣʘ ʟʘ ʧʦʜʛʦʪʦʚʢʘ ʥʘ 

ʬʠʥʘʥʩʠʩʢʠ ʠʟʚʝʰʪʘʠ ʠ ʜʝʬʠʥʠʨʘʘʪ - ʰʪʦ 

ʧʨʝʪʩʪʘʚʫʚʘ ʢʦʨʠʩʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘ 
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ʠʥʬʦʨʤʘʮʠʿʘ. ʈʝʚʠʟʦʨʩʢʠʪʝ ʩʪʘʥʜʘʨʜʠ, ʛʠ 

ʢʦʥʢʨʝʪʠʟʠʨʘʘʪ ʧʨʘʚʠʣʘʪʘ ʟʘ ʠʟʚʨʰʫʚʘˁʝ ʠ ʟʘ 

ʨʝʚʠʟʠʿʘ ʥʘ ʪʝʭʥʠʯʢʠʦʪ ʧʨʦʮʝʩ, ʧʨʠ ʢʦʿ ʝʜʥʦ 

ʥʝʟʘʚʠʩʥʦ ʣʠʮʝ (ʨʝʚʠʟʦʨ), ʩʦʙʠʨʘ ʜʦʢʘʟʠ ʟʘ ʜʘ 

ʫʪʚʨʜʠ ʜʘʣʠ ʬʠʥʘʥʩʠʩʢʠʪʝ ʩʤʝʪʢʠ ʩʝ ʚʦ 

ʩʦʛʣʘʩʥʦʩʪ ʩʦ ʙʘʨʘʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʩʪʘʥʜʘʨʜʠ ʠ ʜʘʣʠ ʪʠʝ ʩʝ ʩʠʛʫʨʥʠ. 

 ʅʝʛʘʪʠʚʝʥ ʨʝʟʫʣʪʘʪ, ʦʜ ʥʘʮʠʦʥʘʣʥʠʪʝ 

ʨʘʟʣʠʢʠ ʚʦ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʠ ʨʝʚʠʟʦʨʩʢʠʪʝ 

ʩʪʘʥʜʘʨʜʠ, ʝ ʦʧʰʪʠʦʪ ʥʝʜʦʩʪʘʪʦʢ ʥʘ 

ʩʧʦʨʝʜʣʠʚʦʩʪ ʥʘ ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʟʚʝʰʪʘʠ ʦʜ 

ʝʜʥʘ ʟʝʤʿʘ ʩʦ ʜʨʫʛʘ. ʅʘ ʧʨʠʤʝʨ, ʘʢʦ ʩʝ ʟʝʤʝ 

ʧʨʝʜʚʠʜ, ʦʜ ʝʜʥʘ ʩʪʨʘʥʘ, ʜʝʢʘ ʭʦʣʘʥʜʩʢʠʪʝ 

ʩʪʘʥʜʘʨʜʠ ʿʘ ʬʘʚʦʨʠʟʠʨʘʘʪ ʧʨʠʤʝʥʘʪʘ ʥʘ 

ʪʝʢʦʚʥʠ ʚʨʝʜʥʦʩʪʠ ʟʘ ʦʙʥʦʚʝʥʠʪʝ ʩʨʝʜʩʪʚʘ, ʦʜ 

ʜʨʫʛʘ ʩʪʨʘʥʘ, ʿʘʧʦʥʩʢʦʪʦ ʧʨʘʚʦ ʛʝʥʝʨʘʣʥʦ 

ʟʘʙʨʘʥʫʚʘ ʨʝʚʘʣʦʨʠʟʘʮʠʿʘ ʠ ʧʨʦʧʠʰʫʚʘ 

ʠʩʪʦʨʠʩʢʠ ʮʝʥʠ, ʜʦʜʝʢʘ ʢʘʧʠʪʘʣʠʟʘʮʠʿʘʪʘ ʥʘ 

ʬʠʥʘʥʩʠʩʢʠʦʪ ʟʘʢʫʧ ʝ ʧʨʦʧʠʰʘʥʘ ʧʨʘʢʪʠʢʘ ʚʦ 

ɺʝʣʠʢʘ ɹʨʠʪʘʥʠʿʘ. ʅʦ ʦʚʘ ʥʝ ʩʝ ʧʨʘʢʪʠʢʫʚʘ ʚʦ 

ʌʨʘʥʮʠʿʘ, ʪʨʦʰʦʮʠʪʝ ʟʘ ʠʩʪʨʘʞʫʚʘˁʝ ʠ ʨʘʟʚʦʿ 

ʤʦʨʘ ʜʘ ʙʠʜʘʪ ʦʪʧʠʰʘʥʠ ʚʦ ʛʦʜʠʥʘʪʘ ʚʦ ʢʦʿʘ 

ʥʘʩʪʘʥʘʣʝ ʚʦ ʉɸɼ, ʥʦ ʚʦ ʐʧʘʥʠʿʘ ʪʠʝ ʤʦʞʘʪ 

ʜʘ ʙʠʜʘʪ ʦʜʣʦʞʝʥʠ ʢʘʢʦ ʩʨʝʜʩʪʚʦ ʠ ʥʝ ʪʨʝʙʘ ʜʘ 

ʙʠʜʘʪ ʘʤʦʨʪʠʟʠʨʘʥʠ ʩ¯ ʜʦʜʝʢʘ ʩʝ ʦʯʝʢʫʚʘ ʚʦ 

ʠʜʥʠʥʘ ʜʘ ʥʘʩʪʘʥʘʪ ʢʦʨʠʩʪʠ ʰʪʦ ˃ʝ ʛʠ 

ʧʦʢʨʠʿʘʪ, ʘ ʚʦʝʜʥʦ ʛʝʨʤʘʥʩʢʠʪʝ 

ʩʤʝʪʢʦʚʦʜʠʪʝʣʠ ʿʘ ʪʨʝʪʠʨʘʘʪ ʘʤʦʨʪʠʟʘʮʠʿʘʪʘ 

ʢʘʢʦ ʦʙʚʨʩʢʘ, ʜʦʜʝʢʘ ʙʨʠʪʘʥʩʢʠʪʝ ʢʦʤʧʘʥʠʠ ʿʘ 

ʦʜʟʝʤʘʘʪ ʦʜ ʩʨʝʜʩʪʚʘʪʘ.  

ʊʘʢʚʠʪʝ ʨʘʟʣʠʢʠ, ʥʝ ʙʠ ʠʤʘʣʝ ʛʦʣʝʤʦ 

ʟʥʘʯʝˁʝ, ʜʦʢʦʣʢʫ ʢʦʤʧʘʥʠʠʪʝ ʥʝ ʙʠ ʠʤʘʣʝ 

ʛʦʣʝʤʘ ʧʦʪʨʝʙʘ, ʩʦ ʩʝʜʠʰʪʝ ʚʦ ʝʜʥʘ ʟʝʤʿʘ ʜʘ ʛʠ 

ʧʨʝʟʝʥʪʠʨʘʘʪ ʩʚʦʠʪʝ ʬʠʥʘʥʩʠʩʢʠ ʨʝʟʫʣʪʘʪʠ ʥʘ 

ʛʨʘʺʘʥʠʪʝ ʚʦ ʜʨʫʛʘ ʟʝʤʿʘ. ʄʝʺʫʪʦʘ, ʝʜʝʥ ʦʜ 

ʟʘʯʫʜʫʚʘʯʢʠʪʝ ʥʘʩʪʘʥʠ, ʚʦ ʠʟʤʠʥʘʪʠʚʝ ʜʚʝ 

ʜʝʮʝʥʠʠ, ʙʝʰʝ ʨʘʟʚʦʿʦʪ ʥʘ ʛʣʦʙʘʣʥʠʪʝ ʧʘʟʘʨʠ 

ʥʘ ʢʘʧʠʪʘʣ, ʧʨʠ ʰʪʦ ʙʝʰʝ ʟʘʙʝʣʝʞʘʥ ʧʦʨʘʩʪ ʠ 

ʥʘ ʪʨʘʥʩʥʘʮʠʦʥʘʣʥʦʪʦ ʬʠʥʘʥʩʠʨʘˁʝ ʠ ʥʘ 

ʪʨʘʥʩʥʘʮʠʦʥʘʣʥʦʪʦ ʠʥʚʝʩʪʠʨʘˁʝ. 

ɽʢʦʥʦʤʩʢʠʪʝ ʝʬʝʢʪʠ, ʦʜ ʧʨʠʤʝʥʘʪʘ ʥʘ 

ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ, 

ʧʦʢʨʘʿ ʜʨʫʛʦʪʦ, ʟʘʚʠʩʘʪ ʠ ʦʜ ʧʨʠʬʘ˃ʘˁʝʪʦ ʥʘ 

ʦʧʰʪʝʩʪʚʝʥʦ ʥʠʚʦ. ʂʘʢʦ ʝʢʦʥʦʤʩʢʦ-

ʬʠʥʘʥʩʠʩʢʠ ʝʬʝʢʪʠ, ʦʜ ʧʨʠʤʝʥʘʪʘ ʥʘ 

ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ ʠ 

ʥʠʚʥʘʪʘ ʭʘʨʤʦʥʠʟʘʮʠʿʘ, ʩʝ ʿʘʚʫʚʘʘʪ ʩʣʝʜʥʠʚʝ:  

¶ ʉʝ ʟʘʜʦʚʦʣʫʚʘʘʪ ʤʫʣʪʠʥʘʮʠʦʥʘʣʥʠʪʝ 

ʧʦʪʨʝʙʠ;  

¶ ʉʝ ʿʘʚʫʚʘ ʨʘʩʪ ʥʘ ʚʣʦʞʫʚʘˁʘʪʘ ʥʘ 

ʢʘʧʠʪʘʣ ʚʦ ʤʝʺʫʥʘʨʦʜʥʠ ʨʘʟʤʝʨʠ;  

¶ ʉʝ ʨʝʰʘʚʘʘʪ ʧʨʦʙʣʝʤʠʪʝ ʦʢʦʣʫ 

ʬʫʥʢʮʠʦʥʠʨʘˁʝʪʦ ʥʘ ʤʝʺʫʥʘʨʦʜʥʠʦʪ ʧʘʟʘʨ ʥʘ 

ʢʘʧʠʪʘʣ, ʙʠʜʝʿ˃ʠ ʛʣʦʙʘʣʠʟʘʮʠʿʘʪʘ ʥʘ ʩʚʝʪʩʢʠʦʪ 

ʧʘʟʘʨ, ʿʘ ʥʘʤʝʪʥʘ ʧʦʪʨʝʙʘʪʘ ʦʜ ʢʦʨʠʩʪʝˁʝ 

ʟʘʝʜʥʠʯʢʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥ ʿʘʟʠʢ ʩʦ ʢʦʿʰʪʦ ˃ʝ 

ʢʦʤʫʥʠʮʠʨʘʘʪ ʩʫʙʿʝʢʪʠʪʝ ʤʝʺʫʩʝʙʥʦ, ʧʦʨʘʜʠ 

ʧʦʚʨʟʘʥʦʩʪʘ ʩʦ ʬʠʥʘʥʩʠʩʢʘʪʘ ʧʦʣʠʪʠʢʘ;  

¶ Ăɺʦ ʟʝʤʿʠʪʝ, ʚʦ ʢʦʠʰʪʦ ʥʝ ʧʦʩʪʦʠ 

ʘʜʝʢʚʘʪʥʘ ʧʨʠʤʝʥʘ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʠ 

ʨʝʚʠʟʦʨʩʢʠʪʝ ʩʪʘʥʜʘʨʜʠ, ˃ʝ ʠʤ ʩʝ ʦʚʦʟʤʦʞʠ ʜʘ 

ʩʪʘʥʘʪ ʟʥʘʯʘʿʥʠ ʘʢʪʝʨʠ ʥʘ ʭʘʨʤʦʥʠʟʘʮʠʿʘʪʘ ʚʦ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʦʪʦ ʠʟʚʝʩʪʫʚʘˁʝ
14
ñ;  

¶ Ăʉʝ ʦʚʦʟʤʦʞʫʚʘ, ʜʝʣʦʚʥʦ, ʤʝʺʫʥʘʨʦʜʥʦ 
ʧʦʚʨʟʫʚʘˁʝ ʩʦ ʜʨʫʛʠʪʝ ʟʝʤʿʠ ʠʣʠ ʩʝ ʦʣʝʩʥʫʚʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʦʪʦ ʢʦʤʫʥʠʮʠʨʘˁʝ. ʄʦʞʝ ʜʘ ʩʝ 

ʧʨʝʪʧʦʩʪʘʚʠ ʩʣʫʯʘʿ ʥʘ ʤʝʺʫʥʘʨʦʜʝʥ ʙʠʟʥʠʩ, ʚʦ 

ʛʦʣʝʤ ʙʨʦʿ ʨʘʟʣʠʯʥʠ ʟʝʤʿʠ ʠ ʜʘ ʩʝ ʧʦʩʪʘʚʠ 

ʙʘʨʘˁʝ ʟʘ ʠʟʛʦʪʚʫʚʘˁʝ ʠʟʚʝʰʪʘʿ ʟʘ ʨʘʙʦʪʝˁʝʪʦ 

ʚʦ ʩʝʢʦʿʘ ʟʝʤʿʘ, ʚʦ ʩʦʛʣʘʩʥʦʩʪ ʩʦ ʧʨʘʚʠʣʘʪʘ ʥʘ 

ʢʦʥʢʨʝʪʥʘʪʘ ʟʝʤʿʘ. ɿʘ ʠʟʛʦʪʚʫʚʘˁʝ 

ʢʦʥʩʦʣʠʜʠʨʘʥʠ ʠʟʚʝʰʪʘʠ, ʧʦʪʨʝʙʥʦ ʝ 

ʫʩʦʛʣʘʩʫʚʘˁʝ ʩʦ ʧʨʘʚʠʣʘʪʘ ʥʘ ʟʝʤʿʘʪʘ-ʨʝʟʠʜʝʥʪ 

ʥʘ ʭʦʣʜʠʥʛ ʢʦʤʧʘʥʠʿʘʪʘ.  

ɼʦʢʦʣʢʫ, ʢʦʤʧʘʥʠʿʘʪʘ ʝ ʥʘ ʣʠʩʪʠʥʛʦʪ ʥʘ 

ʙʝʨʟʘʪʘ, ʥʘʜʚʦʨ ʦʜ ʩʚʦʿʘʪʘ ʟʝʤʿʘ, ʙʝʨʟʘʪʘ ʠ 

ʥʝʿʟʠʥʠʪʝ ʨʝʛʫʣʘʪʦʨʠ ʤʦʞʘʪ ʜʘ ʙʘʨʘʘʪ 

ʠʟʚʝʰʪʘʠʪʝ ʜʘ ʩʝ ʠʟʛʦʪʚʫʚʘʘʪ ʥʘ ʥʝʢʦʿʘ ʜʨʫʛʘ 

ʦʩʥʦʚʘ. ʇʨʠʪʦʘ, ʩʝ ʿʘʚʫʚʘ ʝʢʩʪʨʘ ʪʨʦʰʦʢ 

ʢʦʿʰʪʦ ʝ ʤʥʦʛʫ ʛʦʣʝʤ
15
.ñ ɽʢʦʥʦʤʩʢʦ-

ʬʠʥʘʥʩʠʩʢʠʪʝ ʝʬʝʢʪʠ, ʦʜ ʧʨʠʤʝʥʘʪʘ ʥʘ 

ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ, ʩʝ 

ʦʜʥʝʩʫʚʘʘʪ ʥʘ ʢʦʨʠʩʥʠʮʠʪʝ ʥʘ ʬʠʥʘʥʩʠʩʢʠʪʝ 

ʠʟʚʝʰʪʘʠ, ʙʠʜʝʿ˃ʠ ʩʦ ʥʠʚʥʘ ʧʦʤʦʰ, ʦʜʥʦʩʥʦ ʩʦ 

ʧʨʠʤʝʥʘ ʥʘ ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʩʪʘʥʜʘʨʜʠ, ʢʦʨʠʩʥʠʮʠʪʝ ʧʦʣʝʩʥʦ ʛʦ ʚʨʰʘʪ 

ʪʦʣʢʫʚʘˁʝʪʦ ʥʘ ʠʥʬʦʨʤʘʮʠʠʪʝ, ʩʦʜʨʞʘʥʠ ʚʦ 

ʩʘʤʠʪʝ ʬʠʥʘʥʩʠʩʢʠ ʠʟʚʝʰʪʘʠ. 

 

2.2. ʍʘʨʤʦʥʠʟʠʨʘˁʝ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʩʪʘʥʜʘʨʜʠ 

 

ɿʘ ʜʘ ʩʝ ʥʘʜʤʠʥʘʪ ʨʘʟʣʠʢʠʪʝ, ʤʝʺʫ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʩʠʩʪʝʤʠ ʥʘ ʦʜʜʝʣʥʠ ʟʝʤʿʠ ʠ 

ʜʘ ʩʝ ʦʣʝʩʥʠ ʧʨʦʮʝʩʦʪ ʥʘ ʢʦʤʫʥʠʮʠʨʘˁʝ, ʪʨʝʙʘ 

ʜʘ ʩʝ ʚʦʩʧʦʩʪʘʚʠ ʝʜʝʥ ʚʠʜ ʭʘʨʤʦʥʠʟʘʮʠʿʘ, ʩʦ 

ʢʦʿʘ ʙʠ ʩʝ ʦʣʝʩʥʠʣʦ ʠ ʙʠ ʩʝ ʧʦʜʦʙʨʠʣʦ 

ʤʝʺʫʩʝʙʥʦʪʦ ʢʦʤʫʥʠʮʠʨʘˁʝ ʠ ʨʘʟʙʠʨʘˁʝ, 

ʦʩʦʙʝʥʦ ʚʦ ʜʝʣʦʪ ʥʘ ʬʠʥʘʥʩʠʩʢʦʪʦ ʨʘʙʦʪʝˁʝ 

                                                      
14

 ʀʩʪʦ, ʦʧ.ʮʠʪ., ʩʪʨ..309   
15

 Viewpoint Accounting for World Harmony, The Banker, 

October, 1998, p.18-19   



15 

 

ʤʝʺʫ ʜʝʣʦʚʥʠʪʝ ʩʫʙʿʝʢʪʠ ʦʜ ʨʘʟʣʠʯʥʠ 

ʥʘʮʠʦʥʘʣʥʠ ʝʢʦʥʦʤʠʠ. 

ʉʦ ʧʦʩʪʠʛʥʫʚʘˁʝʪʦ ʧʦʜʦʙʨʘ 

ʭʘʨʤʦʥʠʟʘʮʠʿʘ, ʩʝ ʧʦʩʪʠʛʥʫʚʘ ʦʣʝʩʥʫʚʘˁʝ ʚʦ 

ʤʝʺʫʥʘʨʦʜʥʦʪʦ ʢʦʤʫʥʠʮʠʨʘˁʝ ʠ ʧʦʜʦʙʨʫʚʘˁʝ 

ʥʘ ʤʝʺʫʩʝʙʥʦʪʦ ʨʘʟʙʠʨʘˁʝ ʚʦ ʜʝʣʦʪ ʥʘ 

ʬʠʥʘʥʩʠʩʢʦʪʦ ʨʘʙʦʪʝˁʝ ʥʘ ʜʝʣʦʚʥʠʪʝ ʩʫʙʿʝʢʪʠ 

ʦʜ ʨʘʟʣʠʯʥʠ ʥʘʮʠʦʥʘʣʥʠ ʝʢʦʥʦʤʠʠ. 

ʋʩʦʛʣʘʩʫʚʘˁʝʪʦ, ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ 

ʧʨʘʢʪʠʢʠ ʠ ʫʪʚʨʜʫʚʘˁʝʪʦ ʥʘ ʛʨʘʥʠʮʠʪʝ ʠ 

ʩʪʝʧʝʥʦʪ ʥʘ ʤʦʞʥʠʪʝ ʨʘʟʣʠʢʠ, ʧʨʠʜʦʥʝʩʫʚʘ ʟʘ 

ʧʦʣʝʩʥʦ ʢʦʤʫʥʠʮʠʨʘˁʝ, ʦʜʥʦʩʥʦ 

ʭʘʨʤʦʥʠʟʘʮʠʿʘ ʥʘ ʧʦʩʪʘʧʢʠʪʝ. ɿʘʪʦʘ, ʩʦ 

ʧʨʠʤʝʥʘʪʘ ʥʘ ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʩʪʘʥʜʘʨʜʠ ʠ ʥʠʚʥʘʪʘ ʭʘʨʤʦʥʠʟʘʮʠʿʘ, ʧʦʣʝʩʥʦ 

ʩʝ ʥʘʜʤʠʥʫʚʘʘʪ ʧʨʦʙʣʝʤʠʪʝ ʰʪʦ ʩʝ ʿʘʚʫʚʘʘʪ 

ʤʝʺʫ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʦ-ʬʠʥʘʥʩʠʩʢʦʪʦ 

ʠʟʚʝʩʪʫʚʘˁʝ. 

ɺʦ ʧʦʩʣʝʜʥʠʚʝ ʛʦʜʠʥʠ, ʙʝʘ ʚʣʦʞʫʚʘʥʠ 

ʟʥʘʯʠʪʝʣʥʠ ʥʘʧʦʨʠ ʟʘ ʭʘʨʤʦʥʠʟʠʨʘˁʝ ʥʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʩʪʘʥʜʘʨʜʠ ʚʦ ʟʝʤʿʠʪʝ. 

ʂʦʤʠʪʝʪʦʪ ʟʘ ʤʝʺʫʥʘʨʦʜʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ 

ʩʪʘʥʜʘʨʜʠ (IASC), ʢʦʿ ʝ ʛʣʘʚʝʥ ʟʘʩʪʘʧʥʠʢ ʥʘ 

ʩʪʘʥʜʘʨʜʠʟʘʮʠʿʘʪʘ, ʩʝ ʩʦʩʪʦʠ ʦʜ ʧʨʝʪʩʪʘʚʥʠʮʠ 

ʦʜ 106 ʧʨʦʬʝʩʠʦʥʘʣʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʛʨʫʧʠ 

ʦʜ 70 ʟʝʤʿʠ. ʂʦʤʠʩʠʿʘʪʘ, ʝ ʨʘʢʦʚʦʜʝʥʘ ʦʜ 14-

ʯʣʝʥ ʦʜʙʦʨ ʥʘ ʧʨʝʪʩʪʘʚʥʠʮʠ ʦʜ 13 ʟʝʤʿʠ, ʩʦ 

ʧʨʝʪʩʪʘʚʥʠʢ ʦʜ ʄʝʺʫʥʘʨʦʜʥʘʪʘ ʬʝʜʝʨʘʮʠʿʘ ʥʘ 

ʬʠʥʘʥʩʠʩʢʠ ʘʥʘʣʠʪʠʯʘʨʠ, ʠ ʝ ʦʜʛʦʚʦʨʥʘ ʟʘ 

ʬʦʨʤʫʣʠʨʘˁʝ ʥʘ ʤʝʺʫʥʘʨʦʜʥʠʪʝ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ (International 

Accounting Standards, IAS). ɼʨʫʛʠ ʦʙʣʘʩʪʠ ʥʘ 

ʠʥʪʝʨʝʩ, ʟʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘʪʘ ʧʨʦʬʝʩʠʿʘ ʚʦ 

ʩʚʝʪʦʪ, ʚʢʣʫʯʫʚʘʿ˃ʠ ʛʠ ʠ ʨʝʚʠʟʦʨʩʢʠʪʝ, 

ʝʪʠʯʢʠʪʝ, ʦʙʨʘʟʦʚʥʠʪʝ ʩʪʘʥʜʘʨʜʠ ʠ 

ʩʪʘʥʜʘʨʜʠʪʝ ʦʜ ʿʘʚʥʠʦʪ ʩʝʢʪʦʨ, ʩʝ ʨʘʢʦʚʦʜʝʥʠ 

ʦʜ ʄʝʺʫʥʘʨʦʜʥʘʪʘ ʬʝʜʝʨʘʮʠʿʘ ʥʘ 

ʩʤʝʪʢʦʚʦʜʠʪʝʣʠ (International Federation of 

Accountants; IFAC), ʢʦʿʘ ʛʦ ʠʤʘ ʠʩʪʦʪʦ 

ʯʣʝʥʩʪʚʦ. 

IASC, ʟʘʧʦʯʥʘ ʜʘ ʨʘʙʦʪʠ ʚʦ 1973 ʛʦʜʠʥʘ, 

ʢʘʢʦ ʧʨʦʜʦʣʞʫʚʘˁʝ ʥʘ ʥʘʧʦʨʠʪʝ ʦʜ ʩʪʨʘʥʘ ʥʘ 

ʂʘʥʘʜʘ, ʉɸɼ ʠ ɺʝʣʠʢʘ ɹʨʠʪʘʥʠʿʘ, ʟʘ ʨʘʟʚʠʚʘˁʝ 

ʥʘ ʤʝʺʫʥʘʨʦʜʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ. 

IFAC, ʙʝʰʝ ʚʦʩʧʦʩʪʘʚʝʥʘ ʚʦ 1977 ʛʦʜʠʥʘ ʢʦʛʘ 

ʙʝʰʝ ʫʪʚʨʜʝʥʦ ʜʝʢʘ IASC ʥʝ ʧʦʩʝʜʫʚʘ 

ʩʪʨʫʯʥʦʩʪ ʜʘ ʩʝ ʩʧʨʘʚʫʚʘ ʩʦ ʧʦʰʠʨʦʢʠʪʝ 

ʧʨʦʬʝʩʠʦʥʘʣʥʠ ʧʨʘʰʘˁʘ. ɼʚʝʪʝ ʦʨʛʘʥʠʟʘʮʠʠ 

ʪʝʩʥʦ ʩʦʨʘʙʦʪʫʚʘʘ, ʥʦ ʪʠʝ ʙʝʘ ʧʦʩʝʙʥʦ 

ʨʘʢʦʚʦʜʝʥʠ ʠ ʬʠʥʘʥʩʠʨʘʥʠ. 

ɼʦ 2000-ʪʘ ʛʦʜʠʥʘ, IASC ʠʟʜʘʜʝ ʦʢʦʣʫ 40 

ʤʝʺʫʥʘʨʦʜʥʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ
16

.
 
ɿʘ 

ʜʘ ʩʝ ʠʟʜʘʜʝ ʥʦʚ ʩʪʘʥʜʘʨʜ, ʧʦʪʨʝʙʥʦ ʙʠʣʦ ʜʘ ʩʝ 

ʩʦʛʣʘʩʘʪ 75 ʧʨʦʮʝʥʪʠ ʦʜ 14-ʪʝ ʯʣʝʥʘ ʥʘ 

ʦʜʙʦʨʦʪ. ʇʦʩʪʦʝʣʝ ʧʦʪʝʰʢʦʪʠʠ ʜʘ ʩʝ ʜʦʙʠʝ 

ʩʦʛʣʘʩʥʦʩʪ ʩʦ ʪʨʠʯʝʪʚʨʪʠʥʩʢʦ ʤʥʦʟʠʥʩʪʚʦ, 

ʦʩʦʙʝʥʦ ʧʦʨʘʜʠ ʪʦʘ ʰʪʦ ʯʣʝʥʦʚʠʪʝ ʜʦʘʺʘʣʝ ʦʜ 

ʨʘʟʣʠʯʥʠ ʢʫʣʪʫʨʠ ʠ ʧʨʘʚʥʠ ʩʠʩʪʝʤʠ. ɿʘ ʜʘ ʩʝ 

ʥʘʜʤʠʥʝ ʦʚʦʿ ʧʨʦʙʣʝʤ, ʧʦʚʝ˃ʝʪʦ ʠʟʚʝʰʪʘʠ ʥʘ 

IASC, ʦʙʝʟʙʝʜʫʚʘʘʪ ʜʚʝ ʧʨʠʬʘʪʣʠʚʠ 

ʘʣʪʝʨʥʘʪʠʚʠ. ʂʘʢʦ ʰʪʦ ʧʦʩʦʯʠʣ ɸʨʪʫʨ ɺʘʿʘʪ 

(Arthur Wyatt), ʧʦʨʘʥʝʰʝʥ ʧʨʝʪʩʝʜʘʪʝʣ ʥʘ 

IASC: Ăʅʝ ʝ ʙʘʰ ʥʝʢʘʢʦʚ ʩʪʘʥʜʘʨʜ, ʘʢʦ ʠʤʘʪʝ 

ʜʚʝ ʘʣʪʝʨʥʘʪʠʚʠ, ʥʦ ʪʦʘ ʝ ʧʦʜʦʙʨʦ ʦʪʢʦʣʢʫ ʜʘ 

ʠʤʘʪʝ ʰʝʩʪ. ɸʢʦ, ʤʦʞʝʪʝ ʜʘ ʜʦʙʠʝʪʝ 

ʩʦʛʣʘʩʥʦʩʪ ʟʘ ʜʚʝ ʘʣʪʝʨʥʘʪʠʚʠ, ʤʦʞʝʪʝ ʜʘ ʛʠ 

ʜʦʙʠʝʪʝ ʝʜʠʥʘʝʩʝʪʪʝ ʧʦʪʨʝʙʥʠ ʛʣʘʩʘ ʠ ʜʘ 

ʝʣʠʤʠʥʠʨʘʪʝ ʥʝʢʦʠ ʦʜ ʧʦʤʘʣʢʫ ʧʨʠʤʝʥʫʚʘʥʠʪʝ 

ʧʨʘʢʪʠʢʠñ.
17

 

ʋʰʪʝ ʝʜʥʘ ʧʨʝʯʢʘ, ʟʘ ʨʘʟʚʦʿʦʪ ʥʘ 

ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ ʝ 

ʪʦʘ ʰʪʦ ʥʠʚʥʦʪʦ ʧʦʯʠʪʫʚʘˁʝ ʝ ʜʦʙʨʦʚʦʣʥʦ, 

ʧʨʠ ʰʪʦ IASC, ʥʝʤʘ ʤʦ˃ ʟʘʜʦʣʞʠʪʝʣʥʦ ʜʘ ʛʠ 

ʩʧʨʦʚʝʜʝ ʥʝʿʟʠʥʠʪʝ ʩʪʘʥʜʘʨʜʠ. ʀ ʧʦʢʨʘʿ ʪʦʘ, 

ʧʦʜʜʨʰʢʘʪʘ ʟʘ IASC ʠ ʧʨʠʟʥʘʚʘˁʝʪʦ ʥʘ 

ʥʝʿʟʠʥʠʪʝ ʩʪʘʥʜʘʨʜʠ ʝ ʩ¯ ʧʦʛʦʣʝʤʦ. IASC ʩ¯ 

ʧʦʚʝ˃ʝ  ʩʝ ʩʤʝʪʘ ʢʘʢʦ ʝʬʝʢʪʠʚʝʥ ʛʣʘʩ ʟʘ 

ʜʝʬʠʥʠʨʘˁʝ ʥʘ ʧʨʠʬʘʪʣʠʚʠ ʩʚʝʪʩʢʠ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʧʨʠʥʮʠʧʠ.  

ɺʣʠʿʘʥʠʝʪʦ, ʥʘ ʩʪʘʥʜʘʨʜʠʪʝ ʥʘ IASC, 

ʥʘʿʚʝʨʦʿʘʪʥʦ ʝ ʥʘʿʤʘʣʢʫ ʟʘʙʝʣʝʞʣʠʚʦ ʚʦ ʉɸɼ, 

ʙʠʜʝʿ˃ʠ ʧʦʚʝ˃ʝʪʦ ʦʜ ʩʪʘʥʜʘʨʜʠʪʝ ʰʪʦ ʛʠ 

ʠʟʜʘʜʝ IASC, ʙʝʘ ʢʦʥʟʠʩʪʝʥʪʥʠ ʩʦ ʤʠʩʣʝˁʘʪʘ 

ʰʪʦ ʚʝ˃ʝ ʙʝʘ ʠʟʨʘʟʝʥʠ ʦʜ ʩʪʨʘʥʘ ʥʘ ʆʜʙʦʨʦʪ ʟʘ 

ʬʠʥʘʥʩʠʩʢʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ 

(Financial Accounting Standards Board-FASB) ʥʘ 

ʉɸɼ.  

FASB ʛʠ ʧʨʦʧʠʰʫʚʘ ʦʧʰʪʦʧʨʠʬʘʪʝʥʠʪʝ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʧʨʠʥʮʠʧʠ, ʩʧʦʨʝʜ ʢʦʠ ʤʦʨʘ 

ʜʘ ʙʠʜʘʪ ʧʦʜʛʦʪʚʫʚʘʥʠ ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʟʚʝʰʪʘʠ 

ʥʘ ʘʤʝʨʠʢʘʥʩʢʠʪʝ ʢʦʤʧʘʥʠʠ. ʉʧʨʦʪʠʚʥʦ ʥʘ 

ʪʦʘ, ʥʝʢʦʠ ʩʪʘʥʜʘʨʜʠ ʥʘ IASC, ʠʤʘʘ 

ʟʥʘʯʠʪʝʣʥʦ ʚʣʠʿʘʥʠʝ ʚʦ ʤʥʦʛʫ ʜʨʫʛʠ ʟʝʤʿʠ, 

ʙʠʜʝʿ˃ʠ ʿʘ ʝʣʠʤʠʥʠʨʘʘʪ ʚʦʦʙʠʯʘʝʥʦ 

ʢʦʨʠʩʪʝʥʘʪʘ ʘʣʪʝʨʥʘʪʠʚʘ. 
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ʋʰʪʝ ʝʜʝʥ ʦʨʛʘʥ, ʠʤʘ ʟʥʘʯʠʪʝʣʥʦ ʚʣʠʿʘʥʠʝ 

ʚʨʟ ʭʘʨʤʦʥʠʟʘʮʠʿʘʪʘ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ 

ʩʪʘʥʜʘʨʜʠ, ʙʘʨʝʤ ʚʦ ɽʚʨʦʧʘ ʝ ɽʚʨʦʧʩʢʘʪʘ ʫʥʠʿʘ 

(ɽU). ɺʦ ʩʦʛʣʘʩʥʦʩʪ, ʩʦ ʥʝʿʟʠʥʠʪʝ ʧʣʘʥʦʚʠ, ʟʘ 

ʧʦʙʣʠʩʢʘ ʝʢʦʥʦʤʩʢʘ ʠ ʧʦʣʠʪʠʯʢʘ ʫʥʠʿʘ, ɽʋ 

(ɽU) ʩʝ ʦʙʠʜʫʚʘ ʜʘ ʛʠ ʭʘʨʤʦʥʠʟʠʨʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʧʨʠʥʮʠʧʠ ʥʘ ʥʝʿʟʠʥʠʪʝ 15 

ʟʝʤʿʠ-ʯʣʝʥʢʠ.  

ɽʚʨʦʧʩʢʘʪʘ ʫʥʠʿʘ, ʛʦ ʧʨʘʚʠ ʪʦʘ ʩʦ 

ʠʟʜʘʚʘˁʝ ʜʠʨʝʢʪʠʚʠ ʢʦʠ ʟʝʤʿʠʪʝ-ʯʣʝʥʢʠ, ʩʝ 

ʦʙʚʨʟʘʥʠ ʜʘ ʛʠ ʠʥʢʦʨʧʦʨʠʨʘʘʪ ʚʦ ʥʠʚʥʠʪʝ 

ʥʘʮʠʦʥʘʣʥʠ ʟʘʢʦʥʠ. ʉʦ ʦʛʣʝʜ ʥʘ ʪʦʘ ʰʪʦ 

ʜʠʨʝʢʪʠʚʠʪʝ ʥʘ ɽU ʠʤʘʘʪ ʩʠʣʘ ʥʘ ʟʘʢʦʥ, 

ʤʦʞʝʤʝ ʜʘ ʧʨʝʪʧʦʩʪʘʚʠʤʝ ʜʝʢʘ ɽU ʠʤʘ 

ʧʦʜʦʙʨʠ ʰʘʥʩʠ ʜʘ ʧʦʩʪʠʛʥʝ ʭʘʨʤʦʥʠʟʘʮʠʿʘ, 

ʦʪʢʦʣʢʫ ʰʪʦ ʠʤʘ IASC, ʥʦ, ɽU ʩʝ ʩʦʦʯʫʚʘ ʩʦ 

ʪʝʰʢʦʪʠʠ ʚʦ ʠʤʧʣʝʤʝʥʪʘʮʠʿʘʪʘ.  

ʆʚʠʝ ʪʝʰʢʦʪʠʠ ʧʨʦʠʟʣʝʛʫʚʘʘʪ ʦʜ ʛʦʣʝʤʠʪʝ 

ʧʨʦʤʝʥʠ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʧʨʘʢʪʠʢʠ ʤʝʺʫ 

ʟʝʤʿʠʪʝ-ʯʣʝʥʢʠ ʥʘ ɽU. ʅʘ ʧʨʠʤʝʨ, 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʧʨʘʢʪʠʢʠ, ʚʦ ɺʝʣʠʢʘ 

ɹʨʠʪʘʥʠʿʘ, ʩʝ ʧʦʙʣʠʩʢʠ ʩʦ ʧʨʘʢʪʠʢʠʪʝ ʚʦ ʉɸɼ, 

ʦʪʢʦʣʢʫ ʩʦ ʧʨʘʢʪʠʢʠʪʝ ʚʦ ʌʨʘʥʮʠʿʘ ʠʣʠ ʚʦ 

ɻʝʨʤʘʥʠʿʘ. ʀ ʧʦʢʨʘʿ ʦʚʠʝ ʪʝʰʢʦʪʠʠ, ʨʘʟʚʦʿʦʪ 

ʥʘ ʥʘʩʪʘʥʠʪʝ ʚʦ ɽU ʪʨʝʙʘ ʚʥʠʤʘʪʝʣʥʦ ʜʘ ʩʝ 

ʩʣʝʜʠ.  

ʀ ʧʦʢʨʘʿ ʦʚʠʝ ʪʝʰʢʦʪʠʠ ʜʝʥʝʩ ʝ ʝʚʠʜʝʥʪʝʥ 

ʫʩʧʝʭʦʪ ʥʘ ɽU ʟʘ ʧʦʩʪʠʛʘˁʝ ʭʘʨʤʦʥʠʟʘʮʠʿʘ ʥʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʧʨʠʥʮʠʧʠ.  ʆʜ ʧʦʯʝʪʦʢʦʪ 

ʥʘ 2001-ʪʘ ʛʦʜʠʥʘ, ʩʘʤʦ ʝʜʥʘ ʧʝʪʠʥʘ ʦʜ 300 

ʚʦʜʝʯʢʠ ʢʦʤʧʘʥʠʠ, ʚʦ ɽʚʨʦʧʘ, ʧʨʠʤʝʥʫʚʘʘ 

ʧʨʘʚʠʣʘ ʥʘ IASC ʧʨʠ ʩʦʩʪʘʚʫʚʘˁʝʪʦ ʥʘ ʩʚʦʠʪʝ 

ʬʠʥʘʥʩʠʩʢʠ ʠʟʚʝʰʪʘʠ
18
. ɼʝʥʝʩ ʪʘʘ ʙʨʦʿʢʘ ʝ 

ʟʥʘʯʠʪʝʣʥʦ ʧʦʛʦʣʝʤʘ. 

IASC ʨʘʟʚʠ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ ʟʘ 

ʢʦʤʧʘʥʠʠʪʝ ʢʦʠ ʥʘʩʪʦʿʫʚʘʘʪ ʥʠʚʥʠʪʝ ʘʢʮʠʠ ʜʘ 

ʙʠʜʘʪ ʢʦʪʠʨʘʥʠ ʥʘ ʛʣʦʙʘʣʥʠʪʝ ʧʘʟʘʨʠ, ʰʪʦ 

ʧʨʝʪʩʪʘʚʫʚʘ ʦʙʠʜ ʢʦʿ ʧʦʢʘʞʫʚʘ ʜʝʢʘ ʪʨʝʥʜʦʪ 

ʢʦʥ ʫʩʚʦʿʫʚʘˁʝ ʧʨʠʬʘʪʣʠʚʠ ʤʝʺʫʥʘʨʦʜʥʠ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ ʩʝ ʟʘʙʨʟʫʚʘ.  

 

ɿʘʢʣʫʯʦʢ 

 

 ʉʢʦʨʦ ʥʝʧʦʪʨʝʙʥʦ ʝ ʜʘ ʩʝ ʧʦʜʚʣʝʢʫʚʘ 

ʥʫʞʥʦʩʪʘ ʟʘ ʚʢʣʦʧʫʚʘˁʝ ʥʘ ʩʪʦʧʘʥʩʢʠʪʝ 

ʮʝʣʠʥʠ ʚʦ ʚʦʜʝˁʝʪʦ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʦʪʦ ʠ 

ʠʩʢʘʞʫʚʘˁʝ ʥʘ ʨʝʟʫʣʪʘʪʠʪʝ ʠ ʩʦʩʪʦʿʙʘʪʘ ʥʘ 

ʠʤʦʪʦʪ ʩʧʦʨʝʜ ʄʉʉ ʠ ʩʝʪʦ ʪʦʘ ʚʦ ʢʦʥʪʝʢʩʪ ʥʘ 

ʦʧʰʪʠʪʝ ʥʘʩʪʦʿʫʚʘˁʘ ʟʘ ʭʘʨʤʦʥʠʟʘʮʠʿʘ ʥʘ 

                                                      
18

 Peel M., "Turbulence Forecast Worldwide," Financial 

Times, 22 mart, 2001, p. 2. 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘʪʘ ʧʨʘʢʪʠʢʘ ʰʠʨʫʤ ʩʚʝʪʦʪ. 

ʇʨʠʪʦʘ ʩʣʦʙʦʜʥʦ ʤʦʞʝ ʜʘ ʩʝ ʩʧʦʤʝʥʝ ʜʝʢʘ 

ʭʘʨʤʦʥʠʟʘʮʠʿʘʪʘ ʝ ʥʫʞʥʦʩʪ ʢʦʿʘ ʤʦʨʘ ʜʘ ʩʝ 

ʜʚʠʞʠ ʢʘʢʦ condition sine quo non ʚʦ  

ʥʘʜʤʠʥʫʚʘˁʝʪʦ ʥʘ ʧʨʝʯʢʠʪʝ ʚʦ 

ʢʦʤʫʥʠʮʠʨʘˁʝʪʦ ʥʘ ʘʢʪʝʨʠʪʝ ʚʦ 

ʤʝʺʫʥʘʨʦʜʥʘʪʘ ʨʘʟʤʝʥʘ. 

  ʇʦʪʝʥʮʠʿʘʣʥʠʪʝ ʘʢʮʠʦʥʝʨʠ, 

ʬʠʥʘʥʩʠʩʢʠ ʘʥʘʣʠʪʠʯʘʨʠ  ʠ ʢʨʝʜʠʪʦʨʠ ʛʦ 

ʫʩʣʦʚʫʚʘʘʪ ʧʨʠʜʦʥʝʩʦʪ ʦʜ ʨʘʙʦʪʝˁʝʪʦ ʩʦ ʫʚʠʜ 

ʚʦ ʬʠʥʘʥʩʠʩʢʦʪʦ ʨʘʙʦʪʝˁʝ. ʉʤʝʪʢʦʚʦʜʩʪʚʝʥʦ, 

ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʥʬʦʨʤʘʮʠʠ ʢʦʣʢʫ ʧʦʚʝ˃ʝ ʩʝ 

ʿʘʩʥʠ, ʨʘʟʙʠʨʣʠʚʠ, ʢʦʥʟʠʩʪʝʥʪʥʠ ʠ ʩʧʦʨʝʜʣʠʚʠ 

ʪʦʣʢʫ ʧʦʚʝ˃ʝ ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʟʥʘʯʘʝʥ ʫʩʣʦʚ ʟʘ 

ʥʠʚʥʘ ʧʨʠʤʝʥʘ ʚʦ ʦʩʪʚʘʨʫʚʘˁʝʪʦ ʥʘ 

ʥʘʿʨʘʟʣʠʯʥʠ ʮʝʣʠ. ʌʠʥʘʥʩʠʩʢʠʪʝ ʧʦʢʘʟʘʪʝʣʠ 

ʜʦʢʦʣʢʫ ʥʝʤʘʘʪ ʠʩʪʦʚʝʪʥʘ ʪʝʨʤʠʥʦʣʦʛʠʿʘ ʠ 

ʩʦʜʨʞʠʥʘ ʥʘ ʩʪʨʫʯʥʠʪʝ ʪʝʨʤʠʥʠ ʤʦʞʝ ʜʘ 

ʜʦʙʠʿʘʪ ʠ ʢʚʘʣʠʬʠʢʘʮʠʿʘ ʥʘ ʥʝʚʠʩʪʠʥʠʪʠ ʠʣʠ 

ʥʝʩʠʛʫʨʥʠ ʠʟʚʦʨʠ ʥʘ ʦʯʝʢʫʚʘʥʠʪʝ ʧʨʦʮʝʥʢʠ. 

 ʆʧʰʪʦ ʧʦʟʥʘʪʦ ʠ ʧʨʠʬʘʪʝʥʦ ʝ ʜʝʢʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠʪʝ ʠʩʢʘʟʠ ʩʝ ʠʟʛʦʪʚʫʚʘʘʪ 

ʩʧʦʨʝʜ ʄʉʉ ʦʩʦʙʝʥʦ ʢʦʛʘ ʩʪʘʥʫʚʘ ʟʙʦʨ ʟʘ 

ʩʪʨʘʥʩʢʠ ʢʨʝʜʠʪʠ ʠʣʠ ʜʨʫʛʠ ʚʣʦʞʫʚʘˁʘ ʢʘʢʦ 

ʫʩʣʦʚ ʥʘʤʝʪʥʘʪ ʦʜ ʩʪʨʘʥʩʢʠʪʝ ʠʥʚʝʩʪʠʪʦʨʠ 

(ʙʘʥʢʠ, ʤʝʺʫʥʘʨʦʜʥʠ ʠʥʩʪʠʪʫʮʠʠ, ʩʪʨʘʥʩʢʠ 

ʧʘʨʪʥʝʨʠ). 

 ʀ ʤʝʺʫʩʝʙʥʠʪʝ ʝʢʦʥʦʤʩʢʠ ʦʜʥʦʩʠ ʥʘ 

ʜʝʣʦʚʥʠʪʝ ʘʢʪʝʨʠ ʦʜ ʨʘʟʣʠʯʥʦ ʥʘʮʠʦʥʘʣʥʦ 

ʧʦʪʝʢʣʦ ʿʘ ʥʘʤʝʪʥʫʚʘʘʪ ʧʦʪʨʝʙʘʪʘ ʟʘ ʤʝʺʫʩʝʙʥʦ 

ʨʘʟʙʠʨʘˁʝ ʥʘ ʬʠʥʘʥʩʠʩʢʠʪʝ ʠʟʚʝʰʪʘʠ ʢʦʠ ʩʝ 

ʜʦʙʠʚʘʘʪ ʧʦ ʧʘʪ ʥʘ ʢʦʨʠʩʪʝˁʝ ʥʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘʪʘ ʤʝʪʦʜʦʣʦʛʠʿʘ. ʂʦʨʠʩʪʝˁʝʪʦ 

ʥʘ ʄʉʉ ʝ ʧʦʪʨʝʙʥʦ ʟʘ ʝʣʠʤʠʥʠʨʘˁʝ ʥʘ 

ʧʨʝʯʢʠʪʝ ʧʨʠ ʩʧʦʨʝʜʙʘ ʥʘ ʬʠʥʘʥʩʠʩʢʠʪʝ 

ʧʦʢʘʟʘʪʝʣʠ ʢʦʠ ʠʤʘʘʪ ʨʘʟʣʠʯʥʘ ʩʦʜʨʞʠʥʘ, 

ʥʘʟʠʚ, ʚʨʝʤʝʥʩʢʠ ʦʧʬʘʪ ʠʩʢʣʫʯʠʚʦ ʧʦʨʘʜʠ 

ʥʝʝʜʥʘʢʚʘʪʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘ ʨʝʛʫʣʘʪʠʚʘ ʠ 

ʧʨʘʢʩʘ ʚʦ ʧʦʦʜʜʝʣʥʠʪʝ ʟʝʤʿʠ. ʆʪʪʘʤʫ ʠ ʬʘʢʪʦʪ 

ʟʦʰʪʦ ʥʘ ʭʘʨʤʦʥʠʟʘʮʠʿʘʪʘ ʩʝ ʛʣʝʜʘ ʢʘʢʦ ʥʘ 

ʬʘʢʪʦʨ ʦʜ ʧʨʠʤʘʨʥʘ ʚʘʞʥʦʩʪ ʟʘ ʥʘʪʘʤʦʰʝʥ 

ʨʘʟʚʦʿ ʥʘ ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʝʢʦʥʦʤʩʢʠ ʦʜʥʦʩʠ. 

 ʀʩʪʦʨʠʩʢʠ  ʧʦʩʤʘʪʨʘʥʦ, 

ʤʫʣʪʠʥʘʮʠʦʥʘʣʥʠʪʝ ʢʦʤʧʘʥʠʠ ʩʝ ʦʩʥʦʚʥʠʪʝ 

"ʚʠʥʦʚʥʠʮʠ" ʟʘ ʚʦʚʝʜʫʚʘˁʝ ʥʘ ʄʝʺʫʥʘʨʦʜʥʠʪʝ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʠ ʩʪʘʥʜʘʨʜʠ ʚʦ 

ʩʤʝʪʢʦʚʦʜʩʪʚʦʪʦ ʥʘ ʥʘʮʠʦʥʘʣʥʠʪʝ ʢʦʤʧʘʥʠʠ. 

ʌʫʥʢʮʠʦʥʠʨʘʿ˃ʠ ʚʦ ʛʦʣʝʤ ʙʨʦʿ ʟʝʤʿʠ, 

ʤʫʣʪʠʥʘʮʠʦʥʘʣʥʠʪʝ ʢʦʤʧʘʥʠʠ ʥʫʞʥʦ ʤʦʨʘʣʝ 

ʜʘ ʿʘ ʧʨʠʣʘʛʦʜʘʪ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘʪʘ ʝʚʠʜʝʥʮʠʿʘ 

ʥʘ ʧʦʩʪʦʿʥʘʪʘ ʟʘʢʦʥʩʢʘ ʨʝʛʫʣʘʪʠʚʘ ʚʦ 

ʦʧʨʝʜʝʣʝʥʘʪʘ ʟʝʤʿʘ ʩʦ ʰʪʦ ʩʝ ʫʩʣʦʞʥʫʚʘʣʘ ʠ 
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ʧʦʩʪʘʧʢʘʪʘ ʟʘ ʠʟʛʦʪʚʫʚʘˁʝ ʥʘ ʧʦʝʜʠʥʝʯʥʠ ʠ 

ʟʙʠʨʥʠ ʠʟʚʝʰʪʘʠ. ʊʘʢʘ ʤʠʩʣʝˁʝʪʦ ʟʘ 

ʟʘʯʫʚʫʚʘˁʝ ʥʘ ʪʨʘʜʠʮʠʦʥʘʣʥʠʪʝ ʩʧʝʮʠʬʠʢʠ 

(ʦʩʦʙʝʥʦ ʢʘʿ ʥʝʢʦʠ ʧʦʛʦʣʝʤʠ ʝʢʦʥʦʤʠʠ ʢʘʢʦ 

ʰʪʦ ʩʝ ɸʥʛʣʠʿʘ, ɱʘʧʦʥʠʠʿʘ, ʌʨʘʥʮʠʿʘ ʠ ʜʨʫʛʠ) 

ʢʦʥ ʢʨʘʿʦʪ ʥʘ 70 ʪʠʪʝ ʛʦʜʠʥʠ ʦʜ ʤʠʥʘʪʠʦʪ ʚʝʢ, 

ʘ ʧʦʜ ʧʨʠʪʠʩʦʢ ʥʘ ʩʦʚʨʝʤʝʥʠʪʝ ʪʝʥʜʝʥʮʠʠ ʟʘ 

ʨʘʟʚʦʿ  ʥʘ ʤʝʺʫʥʘʨʦʜʥʘʪʘ ʨʘʟʤʝʥʘ ʥʘ ʩʚʝʪʩʢʦ 

ʥʠʚʦ ʩʝ ʧʦʢʘʞʫʚʘʘʪ ʢʘʢʦ ʢʨʘʿʥʦ ʥʝʨʘʮʠʦʥʘʣʥʠ 

ʠ ʟʘʩʪʘʨʝʥʠ. 

 ʇʦʚʝ˃ʝ ʦʜ 40 ʛʦʜʠʥʠ ʥʝ ʩʘʤʦ ʰʪʦ ʝ 

ʧʦʪʚʨʜʝʥʘ ʥʝʦʧʭʦʜʥʦʩʪʘ ʦʜ ʭʘʨʤʦʥʠʟʘʮʠʿʘ ʠ 

ʩʪʘʥʜʘʨʜʠʟʘʮʠʿʘ ʥʘ ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘʪʘ 

ʝʚʠʜʝʥʮʠʿʘ ʥʘ ʩʚʝʪʩʢʦ ʥʠʚʦ, ʪʫʢʫ ʩʝ ʧʦʥʫʜʝʥʠ 

ʠ ʨʘʮʠʦʥʘʣʥʠ ʨʝʰʝʥʠʿʘ ʚʦ ʪʦʿ ʢʦʥʪʝʢʩʪ. 

ʀʤʘʿ˃ʠ ʿʘ ʧʨʝʜʚʠʜ ʠʩʪʦʨʠʩʢʘʪʘ 

ʩʤʝʪʢʦʚʦʜʩʪʚʝʥʘ ʪʨʘʜʠʮʠʿʘ ʠ ʩʝʢʘʢʦ ʧʦʪʨʝʙʘʪʘ 

ʦʜ ʚʨʝʤʝʥʩʢʠ ʧʝʨʠʦʜ ʟʘ ʮʝʣʦʩʥʘ 

ʩʪʘʥʜʘʨʜʠʟʘʮʠʿʘ, ʜʘʜʝʥʘ ʝ ʤʦʞʥʦʩʪ ʦʜ 

ʜʝʣʠʤʠʯʥʘ ʧʨʠʤʝʥʘ ʥʘ ʧʦʦʜʜʝʣʥʠ ʩʪʘʥʜʘʨʜʠ 

ʠʣʠ ʥʠʚʥʠ ʜʝʣʦʚʠ ʢʦʠ ʩʝ ʢʦʤʧʘʪʠʙʠʣʥʠ ʠʣʠ 

ʤʦʞʥʦ ʝ ʜʘ ʩʝ ʚʢʣʦʧʘʪ ʚʦ ʩʚʝʪʩʢʠʪʝ ʩʪʘʥʜʘʨʜʠ. 

ʉʝʢʘʢʦ ʜʦʤʠʮʠʣʥʠʪʝ ʨʝʰʝʥʠʿʘ ʠʤʘʘʪ 

ʧʨʠʦʨʠʪʝʪ ʚʦ ʩʧʦʨʝʜʙʘ ʩʦ ʄʉʉ. 
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Abstract 

 

No country in the world has grown on a 

sustained basis in recent decades without 

successfully integrating into global markets. 

Openness of a countryôs goods markets enables 

growth, facilitating technology transfer, increasing 

competition and benefiting consumers. Global 

deciscions making strategy in many countries 

must be primarily in accordance with the 

geographical positions, degree of development of 

transport infrastructure, economical and political 

policies of the country and neigbourhoods.    

EUô countries underline that the development 

and maintenance of transit transport and 

information and communications technology 

infrastructure are crucial to reduce high trading 

costs, improve their competitiveness and become 

fully integrated in the global market. The global 

market articulates new transport models and 

technology in order to reduce high trading costs, 

improve their competitiveness and obtain better 

market performance. The firms with international 

sign underline that the development and 

maintenance of transit transport and information 

and communications technology infrastructure are 

crucial for success and fully integrated in global 

arena.  

 

Key words: transport, globalization, market 
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1. ʊʨʘʥʩʧʦʨʪʥʘʪʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ ʢʘʢʦ 

ʧʦʛʦʜʥʦʩʪ ʚʦ ʧʨʠʩʪʘʧʫʚʘˁʝʪʦ ʥʘ 

ʛʣʦʙʘʣʥʠʪʝ ʧʘʟʘʨʠ 

ʊʨʘʥʩʧʦʨʪʥʘʪʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ ʧʨʝʪʩʪʘ-

ʚʫʚʘ 'ʨʙʝʪʝʥ ʩʪʦʣʙ ʠ ʦʩʥʦʚʥʘ ʘʨʪʝʨʠʿʘ ʟʘ ʜʦʙʨʦ 

ʬʫʥʢʮʠʦʥʠʨʘˁʝ ʥʘ ʝʢʦʥʦʤʩʢʠʪʝ ʘʢʪʠʚʥʦʩʪʠ ʥʘ 

ʩʝʢʦʿʘ ʟʝʤʿʘ ʠ ʢʣʫʯʝʥ ʬʘʢʪʦʨ ʟʘ ʥʝʿʟʠʥʦ 

ʧʦʚʨʟʫʚʘˁʝ ʩʦ ʙʠʟʥʠʩ ʧʘʟʘʨʠʪʝ ʰʠʨʫʤ ʩʚʝʪʦʪ. 

ɽʢʦʥʦʤʩʢʠʪʝ ʧʨʠʜʦʙʠʚʢʠ ʦʜ ʠʥʚʝʩʪʠʮʠʠʪʝ ʚʦ 

ʪʨʘʥʩʧʦʨʪʥʘʪʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ ʩʝ ʜʦʣʛʦʨʦʯʥʘ 

ʢʦʥʢʫʨʝʥʪʥʦʩʪ, ʧʨʦʜʫʢʪʠʚʥʦʩʪ, ʠʥʦʚʘʮʠʠ, 

ʧʦʥʠʩʢʠ ʮʝʥʠ ʠ ʧʦʚʠʩʦʢʠ ʧʨʠʭʦʜʠ, ʢʦʠ ʩʝ ʦʜ 

ʢʣʫʯʥʦ ʟʥʘʯʝˁʝ ʟʘ ʝʢʦʥʦʤʩʢʠʦʪ ʧʨʦʩʧʝʨʠʪʝʪ 

ʥʘ ʩʝʢʦʝ ʦʧʰʪʝʩʪʚʦ. ʅʝʩʦʤʥʝʥʦ, 

ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʧʦʛʦʜʥʦʩʪʠ ʩʝ ʚʦ ʧʦʨʘʩʪ ʚʦ 

ʘʢʪʫʝʣʥʘʪʘ ʧʦʣʠʪʠʢʘ ʥʘ ʩʝʢʦʝ ʦʧʰʪʝʩʪʚʦ, 

ʦʩʦʙʝʥʦ ʜʝʥʝʩ ʚʦ ʝʨʘʪʘ ʥʘ ʛʣʦʙʘʣʠʟʘʮʠʿʘʪʘ. 

ʉʝʢʦʿʘ ʝʢʦʥʦʤʠʿʘ ʥʘ ʥʘʮʠʦʥʘʣʥʦ ʠ ʨʝʛʠʦʥʘʣʥʦ 

ʥʠʚʦ, ʤʦʨʘ ʜʘ ʛʦ ʨʘʟʚʠʚʘ ʠʥʪʝʨʝʩʦʪ ʚʦ 

ʨʝʚʠʪʘʣʠʟʘʮʠʿʘ ʥʘ ʩʚʦʠʪʝ ʪʨʘʥʩʧʦʨʪʥʠ ʩʠʩʪʝʤʠ 

ʠ ʜʘ ʙʠʜʝ ʚʦ ʯʝʢʦʨ ʩʦ ʛʣʦʙʘʣʥʠʪʝ ʧʨʝʜʠʟʚʠʮʠ.  

ʊʨʘʥʩʧʦʨʪʦʪ ʧʨʝʪʩʪʘʚʫʚʘ ʝʜʝʥ ʦʜ 

ʥʘʿʟʥʘʯʘʿʥʠʪʝ ʬʘʢʪʦʨʠ ʟʘ ʝʢʦʥʦʤʩʢʠ ʨʘʟʚʦʿ 

ʧʨʠʩʫʪʝʥ ʚʦ ʩʠʪʝ ʩʬʝʨʠ ʥʘ ʯʦʚʝʢʦʚʠʪʝ 

ʘʢʪʠʚʥʦʩʪʠ. ʊʦʿ ʦʚʦʟʤʦʞʫʚʘ ʟʛʦʣʝʤʝʥʘ 

ʤʦʙʠʣʥʦʩʪ ʠ ʧʦʚʨʟʫʚʘˁʝ ʥʘ ʩʠʪʝ ʜʝʩʪʠʥʘʮʠʠ 

ʰʠʨʫʤ ʩʚʝʪʦʪ, ʿʘ ʩʪʠʤʫʣʠʨʘ ʪʨʛʦʚʠʿʘʪʘ, 

ʬʦʨʤʠʨʘ ʥʦʚʠ ʧʘʟʘʨʠ, ʠʤʘ ʜʠʨʝʢʪʥʦ ʚʣʠʿʘʥʠʝ 

ʚʦ ʩʝʢʪʦʨʦʪ ʥʘ ʫʩʣʫʛʠ (ʧʦʩʝʙʥʦ ʪʫʨʠʟʤʦʪ), ʧʘ 

ʧʦʨʘʜʠ ʪʦʘ ʠʤʘ ʛʦʣʝʤʦ ʟʥʘʯʝˁʝ ʚʦ 

ʝʢʦʥʦʤʩʢʠʦʪ ʨʘʟʚʦʿ ʥʘ ʩʝʢʦʿʘ ʟʝʤʿʘ. 

ʅʘʧʨʝʜʦʢʦʪ ʚʦ ʪʨʘʥʩʧʦʨʪʥʘʪʘ ʪʝʭʥʦʣʦʛʠʿʘ ʠʤʘ 

ʩʠʣʝʥ ʦʜʨʘʟ ʚʦ ʧʨʠʤʝʥʘʪʘ ʥʘ ʥʦʚʠ ʤʝʪʦʜʠ ʚʦ 

ʧʨʦʠʟʚʦʜʥʠʪʝ ʧʨʦʮʝʩʠ, ʥʦʚʠ ʠ ʟʘʿʘʢʥʘʪʠ 
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ʩʦʮʠʿʘʣʥʠ, ʧʦʣʠʪʠʯʢʠ ʠ ʝʢʦʥʦʤʩʢʠ ʚʨʩʢʠ 

ʧʦʤʝʺʫ ʟʝʤʿʠʪʝ ʚʦ ʛʝʦʛʨʘʬʩʢʠʦʪ ʧʨʦʩʪʦʨ.  

ʋʰʪʝ ʤʥʦʛʫ ʦʜʘʤʥʘ ʧʠʰʫʚʘʿ˃ʠ ʛʦ ʩʚʦʝʪʦ 

ʜʝʣʦ "ɹʦʛʘʪʩʪʚʦʪʦ ʥʘ ʥʘʨʦʜʠʪʝ", ɸʜʘʤ ʉʤʠʪ 

ʧʦʩʝʙʥʦ ʿʘ ʥʘʛʣʘʩʠʣ ʧʦʚʨʟʘʥʦʩʪʘ ʤʝʺʫ 

ʛʝʦʛʨʘʬʩʢʘʪʘ ʣʦʢʘʮʠʿʘ ʠ ʤʝʺʫʥʘʨʦʜʥʘʪʘ 

ʪʨʛʦʚʠʿʘ. ʊʦʿ ʠʩʪʘʢʥʘʣ ʜʝʢʘ, ʛʝʦʛʨʘʬʩʢʘʪʘ 

ʣʦʢʘʮʠʿʘ ʠ ʧʨʠʩʪʘʧ ʜʦ ʤʦʨʝʪʦ, ʘ ʩʧʦʨʝʜ ʪʦʘ 

ʨʘʟʚʠʚʘˁʝʪʦ ʥʘ ʪʨʛʦʚʩʢʠʪʝ ʤʦʨʩʢʠ ʧʘʪʠʰʪʘ, 

ʠʛʨʘʘʪ ʟʥʘʯʘʿʥʘ ʫʣʦʛʘ ʚʦ ʿʘʢʥʝˁʝʪʦ ʥʘ 

ʝʢʦʥʦʤʩʢʠʪʝ ʧʝʨʬʦʨʤʘʥʩʠ ʥʘ ʩʝʢʦʿʘ ʟʝʤʿʘ. 

ɸʜʘʤ ʉʤʠʪ ʟʘʙʝʣʝʞʘʣ ʜʝʢʘ ʨʘʩʧʨʝʜʝʣʙʘʪʘ ʥʘ 

ʨʘʙʦʪʘʪʘ ʝ ʧʦʚʝʨʦʿʘʪʥʘ ʜʘ ʩʝ ʨʘʟʚʠʝ ʧʦʨʝʜ 

ʤʦʨʩʢʠʪʝ ʙʨʝʛʦʚʠ ʠ ʧʣʦʚʥʠ ʨʝʢʠ, ʢʘʜʝ 

ʚʠʩʠʥʘʪʘ ʥʘ ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʪʨʦʰʦʮʠ ʩʝ ʤʥʦʛʫ 

ʧʦʥʠʩʢʠ. ʉʦ ʧʦʤʦʰ ʥʘ ʚʦʜʝʥʠʦʪ ʪʨʘʥʩʧʦʨʪ, 

ʧʘʟʘʨʦʪ ʝ ʦʧʪʦʚʦʨʝʥ ʟʘ ʩʝʢʦʿ ʚʠʜ ʥʘ 

ʠʥʜʫʩʪʨʠʿʘ, ʦʪʢʦʣʢʫ ʰʪʦ ʪʦʘ ʤʦʞʝ ʜʘ ʩʠ ʛʦ 

ʜʦʟʚʦʣʠ ʧʨʝʢʫ ʢʦʧʥʝʥ ʧʘʪ. ʉʦ ʪʝʢʦʪ ʥʘ 

ʚʨʝʤʝʪʦ, ʞʝʣʝʟʥʠʯʢʠʦʪ, ʜʨʫʤʩʢʠʦʪ ʠ 

ʚʦʟʜʫʰʥʠʦʪ ʪʨʘʥʩʧʦʨʪ, ʢʘʢʦ ʠ 

ʪʝʣʝʢʦʤʫʥʠʢʘʮʠʠʪʝ ʠ ʠʥʬʦʨʤʘʪʠʯʢʘʪʘ 

ʪʝʭʥʦʣʦʛʠʿʘ, ʛʠ ʥʘʤʘʣʠʣʝ ʧʨʝʜʥʦʩʪʠʪʝ ʥʘ 

ʢʨʘʿʙʨʝʞʥʠʪʝ ʥʘʜ ʢʦʥʪʠʥʝʥʪʘʣʥʠʪʝ ʟʝʤʿʠ. 

ʉʝʧʘʢ, ʢʨʘʿʙʨʝʞʿʝʪʦ ʠ ʤʦʨʩʢʠʦʪ ʧʨʝʚʦʟ ʩ¯ ʫʰʪʝ 

ʠʛʨʘʘʪ ʮʝʥʪʨʘʣʥʘ ʫʣʦʛʘ ʚʦ ʛʣʦʙʘʣʥʘʪʘ ʪʨʛʦʚʠʿʘ 

ʠ ʛʝʦʛʨʘʬʩʢʘʪʘ ʣʦʢʘʮʠʿʘ.  

ʆʜ ʩʦʚʨʝʤʝʥʘʪʘ ʝʢʦʥʦʤʩʢʘʪʘ ʣʠʪʝʨʘʪʫʨʘ 

ʤʦʞʝ ʜʘ ʩʝ ʥʘʿʜaʘʪ ʨʘʟʣʠʯʥʠ ʤʦʜʝʣʠ ʠ ʧʨʠʤʝʨʠ 

ʟʘ ʨʝʰʘʚʘˁʝ ʥʘ ʫʩʧʝʭʦʪ, ʝʬʝʢʪʠʪʝ ʥʘ 

ʛʝʦʛʨʘʬʠʿʘʪʘ ʠ ʣʦʢʘʮʠʿʘʪʘ ʥʘ ʬʘʢʪʦʨʠʪʝ ʟʘ 

ʧʨʦʠʟʚʦʜʩʪʚʦ ʠ ʪʨʛʦʚʠʿʘ. ɼʦ ʩʨʝʜʠʥʘʪʘ ʥʘ 20 

ʚʝʢ, ʛʝʦʛʨʘʬʠʿʘ ʠ ʥʝʿʟʠʥʠʪʝ ʝʬʝʢʪʠ ʥʘ 

ʣʦʢʘʮʠʿʘʪʘ ʥʘ ʬʘʢʪʦʨʠʪʝ ʥʘ ʧʨʦʠʟʚʦʜʩʪʚʦ ʝ 

ʚʘʞʥʦ ʧʨʘʰʘˁʝ ʚʦ ʝʢʦʥʦʤʩʢʘʪʘ ʤʠʩʣʘ. ɺʦ ʪʦʿ 

ʢʦʥʪʝʢʩ ʚʨʝʜʠ ʜʘ ʩʝ ʩʧʦʤʝʥʝ ʠ ʧʨʠʩʪʘʧʦʪ ʥʘ 

ʇʦʣ ʂʨʫʛʤʘʥ ʟʘ ʟʥʘʯʝˁʝʪʦ ʥʘ ʣʦʢʘʮʠʦʥʠʪʝ 

ʬʘʢʪʦʨʠ, ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʪʨʦʰʦʮʠ ʠ ʚʦʦʧʰʪʦ 

ʧʨʦʩʪʦʨʥʠʪʝ ʤʦʜʝʣʠ ʚʨʟ ʝʢʦʥʦʤʩʢʠʦʪ ʨʘʟʚʦʿ ʥʘ 

ʟʝʤʿʠʪʝ. ʊʦʿ ʛʠ ʧʦʩʪʘʚʠʣ ʪʝʤʝʣʠʪʝ ʥʘ ʩʚʦʿʘʪʘ 

ʪʝʦʨʠʿʘ ʟʘ ʥʘʩʪʘʥʫʚʘˁʝʪʦ ʠ ʦʜʨʞʫʚʘˁʝʪʦ ʥʘ 

ʘʛʣʦʤʝʨʘʮʠʿʘʪʘ, ʦʜʥʦʩʥʦ ʟʥʘʯʝˁʝʪʦ ʥʘ 

ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʪʨʦʰʦʮʠ ʠ ʨʘʩʪʝʯʢʠʪʝ ʧʨʠʥʦʩʠ 

ʥʘ ʨʘʟʚʦʿʦʪ ʥʘ ʨʝʛʠʦʥʠʪʝ. ʇʦʜʦʮʥʘ ʥʝʛʦʚʘʪʘ 

ʪʝʦʨʠʿʘ ʝʚʦʣʫʠʨʘʣʘ ʚʦ Ăʿʘʜʨʝʥ-ʧʝʨʠʬʝʨʝʥ 

ʤʦʜʝʣĂ, ʢʦʿ ʤʝʺʫ ʜʨʫʛʦʪʦ ʠʩʪʘʢʥʫʚʘ ʜʝʢʘ 

ʤʝʺʫʟʘʚʠʩʥʦʩʪʘ ʥʘ ʝʢʦʥʦʤʠʿʘʪʘ, 

ʧʨʦʠʟʚʦʜʩʪʚʦʪʦ ʠ ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʪʨʦʰʦʮʠ ʠʤʘ 

ʜʠʨʝʢʪʥʘ ʧʦʩʣʝʜʠʮʘ ʥʘ ʟʘʿʘʢʥʫʚʘˁʝ ʠʣʠ 

ʩʣʘʙʝʝˁʝ ʥʘ ʦʜʜʝʣʥʠ ʝʢʦʥʦʤʩʢʠ ʟʘʝʜʥʠʮʠ. 

[Krugman P. 1998. p.1.]. 

ʀʘʢʦ ʪʨʘʥʩʧʦʨʪʥʘʪʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ ʠ 

ʝʢʦʥʦʤʩʢʠʪʝ ʘʢʪʠʚʥʦʩʪʠ ʩʝ ʰʠʨʦʢʦ ʤʝʺʝʩʝʙʥʦ 

ʧʦʚʨʟʘʥʠ ʩʦ ʝʢʦʥʦʤʩʢʠʪʝ ʩʫʙʿʝʢʪʠ, ʦʜ ʝʜʥʘ 

ʩʪʨʘʥʘ, ʥʦ ʦʜ ʜʨʫʛʘ ʩʪʨʘʥʘ ʛʝʦʧʦʣʠʪʠʯʢʠ 

ʫʩʣʦʚʠ ʫʢʘʞʫʚʘʘʪ ʥʘ ʥʝʰʪʦ ʩʦʩʝʤʘ ʩʧʨʦʪʠʚʥʦ, 

ʰʪʦ ʝ ʩʦʩʝʤʘ ʥʝʨʘʟʙʠʨʣʠʚʦ ʟʘ ʦʩʥʦʚʥʠʪʝ 

ʧʦʩʪʫʣʘʪʠ ʥʘ ʛʣʦʙʘʣʥʠʪʝ ʧʨʦʮʝʩʠ. ʀʘʢʦ 

ʪʝʥʜʝʥʮʠʿʘʪʘ ʝ ʠʟʛʨʘʜʙʘ ʥʘ ʥʦʚʠ ʪʨʘʥʩʧʦʨʪʥʠ 

ʢʦʨʠʜʦʨʠ, ʩʚʝʪʦʪ ʩʝ ʩʦʦʯʫʚʘ ʩʦ ʥʦʚʠ ʧʨʝʧʨʝʢʠ 

ʢʦʠ ʛʦ ʦʥʝʚʦʟʤʦʞʫʚʘʘʪ ʩʣʦʙʦʜʥʠʦʪ ʧʨʦʪʦʢ ʥʘ 

ʣʫʺʝ, ʩʪʦʢʠ, ʫʩʣʫʛʠ, ʢʘʧʠʪʘʣ ʠ ʠʥʬʦʨʤʘʮʠʠ, 

ʩʧʨʦʪʠʚʥʦ ʥʘ ʜʦʢʪʨʠʥʘʪʘ ʥʘ ʛʣʦʙʘʣʝʥ ʧʦʨʝʜʦʢ. 

ʏʝʪʠʨʠʪʝ ʛʝʦʛʨʘʬʩʢʠ ʨʝʛʠʦʥʠ: ɿʘʧʘʜʥʘ 

ɽʚʨʦʧʘ, ʉʝʚʝʨʦʠʩʪʦʯʥʘ ɸʟʠʿʘ (ʢʠʥʝʩʢʦʪʦ 

ʢʨʘʿʙʨʝʞʿʝ, ɱʘʧʦʥʠʿʘ ʠ ʈʝʧʫʙʣʠʢʘ ʂʦʨʝʿʘ) ʠ 

ʠʩʪʦʯʥʠʦ ʠ ʟʘʧʘʜʥʘʠʦʪ ʙʨʝʛ ʥʘ ʉɸɼ ʠ ʂʘʥʘʜʘ 

ʩʝ ʥʘʿʨʘʟʚʠʝʥʠ ʝʢʦʥʦʤʩʢʠ ʟʦʥʠ ʚʦ ʩʦʚʨʝʤʝʥʠʦʪ 

ʩʚʝʪ. ʆʚʠʝ ʨʝʛʠʦʥʠ ʩʝ ʛʣʘʚʥʠ ʩʥʘʙʜʫʚʘʯʠ ʥʘ 

ʛʣʦʙʘʣʥʘʪʘ ʪʨʛʦʚʠʿʘ, ʚʦ ʥʠʚ ʩʝ ʩʢʦʥʮʝʥʪʨʠʨʘʥʠ 

ʥʘʿʛʦʣʝʤʠʪʝ ʩʚʝʪʩʢʠ ʬʠʥʘʥʩʠʩʢʠ ʮʝʥʪʨʠ ʠ 

ʛʝʥʝʨʠʨʘʘʪ ʥʘʿʛʦʣʝʤ ʫʜʝʣ ʚʦ ʩʚʝʪʩʢʦʪʦ 

ʧʨʦʠʟʚʦʜʩʪʚʦ. ɼʝʣʦʚʠʪʝ ʦʜ ʉɸɼ, ɿʘʧʘʜʥʘ 

ɽʚʨʦʧʘ ʠ ʉʝʚʝʨʦʠʩʪʦʯʥʠʦʪ ʜʝʣ ʥʘ ɸʟʠʿʘ ʚʦ 

ʜʣʘʙʦʯʠʥʘ ʦʜ 100 ʢʠʣʦʤʝʪʨʠ ʦʜ ʙʨʝʛʦʪ 

ʩʦʯʠʥʫʚʘʘʪ 3% ʦʜ ʩʚʝʪʩʢʘʪʘ ʪʝʨʠʪʦʨʠʿʘ ʠ 13% 

ʦʜ ʩʚʝʪʩʢʦʪʦ ʥʘʩʝʣʝʥʠʝ ʠ ʦʧʬʘʘʘʪ 32% ʦʜ 

ʛʣʦʙʘʣʥʠʦʪ ɹɼʇ (ʩʧʦʨʝʜ ʧʘʨʠʪʝʪ ʥʘ ʢʫʧʦʚʥʘʪʘ 

ʤʦ˃). ɽʜʠʥʘʝʩʪʪʝ ʝʢʦʥʦʤʠʠ ʦʜ ʉɸɼ, ɿʘʧʘʜʥʘ 

ɽʚʨʦʧʘ ʠ ʀʩʪʦʯʥʘ ɸʟʠʿʘ ʩʦʯʠʥʫʚʘʘʪ 14% ʦʜ 

ʩʚʝʪʩʢʦʪʦ ʥʘʩʝʣʝʥʠʝ ʠ ʩʝ ʟʘʜʦʣʞʝʥʠ ʟʘ 88% ʦʜ 

ʩʚʝʪʩʢʠʦʪ ʠʟʚʦʟ (ʤʘʰʠʥʠ ʠ ʪʨʘʥʩʧʦʨʪʥʘ 

ʦʧʨʝʤʘ). [Gallup, 1999, p.181-182] 

ʅʝʩʧʦʨʥʦ ʝ ʜʝʢʘ ʤʝʺʫʥʘʨʦʜʥʘʪʘ ʪʨʛʦʚʠʿʘ ʝ 

ʚʦ ʧʦʩʪʦʿʘʥ ʧʦʨʘʩʪ. ʅʦ ʦʪʚʦʨʝʥʦ ʩʝ ʧʦʩʪʘʚʫʚʘ 

ʧʨʘʰʘˁʝʪʦ ʜʘʣʠ ʚʘʢʚʠʦʪ ʧʦʨʘʩʪ ʝ 

ʟʘʙʝʣʝʞʠʪʝʣʝʥ ʢʘʿ ʩʠʪʝ ʟʝʤʿʠ ʠ ʢʘʢʦʚ ʝ ʦʜʥʦʩʦʪ 

ʠ ʙʠʣʘʥʩʦʪ ʥʘ ʪʨʛʫʚʘˁʝ ʤʝʺʫ ʟʝʤʿʠʪʝ ʢʦʠ ʩʝ ʥʘ 

ʥʝʢʦʿ ʥʘʯʠʥ Ăʛʝʦʛʨʘʬʩʢʠ ʭʝʥʜʠʢʝʧʠʨʘʥʠ ʰʪʦ 

ʥʝʤʘʘʪ ʠʟʣʝʟ ʥʘ ʤʦʨʝñ? ʇʦʜʝʤʦʪ ʥʘ 

ʨʝʛʠʦʥʘʣʥʠ ʙʣʦʢʦʚʠ ʠ ʨʝʛʫʣʘʪʠʚʠ, 

ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ ʛʨʘʥʠʯʥʠʪʝ ʢʦʥʪʨʦʣʠ ʠ 

ʪʨʛʦʚʩʢʠʪʝ ʙʘʨʠʝʨʠ ʤʝʺʫ "ʟʝʤʿʠʪʝ ʯʣʝʥʢʠ" ʠʣʠ 

"ʟʝʤʿʠ-ʢʘʥʜʠʜʘʪʢʠ" ʥʘ ʚʘʢʚʠ ʛʨʫʧʘʮʠʠ ʩʝ 

ʦʩʦʙʝʥʦ ʧʦʪʝʰʢʦʪʠʿʘ ʟʘ ʟʝʤʿʠʪʝ ʢʦʠ ʥʝʤʘʘʪ 

ʠʟʣʝʟ ʥʘ ʤʦʨʝ.  

 

2. ʊʨʘʥʩʧʦʨʪʦʪ ʢʘʢʦ ʚʘʞʝʥ ʠʥʩʪʨʫʤʝʥʪ ʚʦ 

ʛʣʦʙʘʣʥʠʪʝ ʩʠʥ˅ʠʨʠ ʥʘ ʥʘʙʘʚʢʘ 

ɺʦ ʝʨʘʪʘ ʥʘ ʛʣʦʙʘʣʥʘʪʘ ʢʦʥʢʫʨʝʥʮʠʿʘ 

ʧʨʦʩʪʦʨʥʘʪʘ ʝʢʦʥʦʤʠʿʘ ʚʢʣʫʯʫʚʘ ʠ ʝʜʝʥ 

ʧʘʨʘʜʦʢʩ. ʈʘʟʚʠʝʥʠʪʝ ʝʢʦʥʦʤʠʠ, ʢʦʠ ʥʘ 

ʨʘʩʧʦʣʘʛʘˁʝ ʛʠ ʠʤʘʘʪ ʙʨʟʠʦʪ ʪʨʘʥʩʧʦʨʪ ʠ 

ʢʦʤʫʥʠʢʘʮʠʠʪʝ, ʢʘʢʦ ʠ ʣʝʩʥʠʦʪ ʧʨʠʩʪʘʧ ʥʘ 

ʛʣʦʙʘʣʥʠʪʝ ʧʘʟʘʨʠ, ʦʜ ʧʨʝʩʫʜʥʦ ʟʥʘʯʝˁʝ ʟʘ 
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ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʠ ʧʦʥʘʪʘʤʫ ʦʩʪʘʥʫʚʘ 

ʣʦʢʘʮʠʿʘʪʘ ʥʘ ʠʥʜʫʩʪʨʠʠʪʝ ʠʣʠ ʢʦʤʧʘʥʠʠʪʝ. ʉʝ 

ʩʤʝʪʘʣʦ ʜʝʢʘ ʩʦ ʧʨʦʤʝʥʠʪʝ ʚʦ ʪʝʭʥʦʣʦʛʠʿʘʪʘ ʠ 

ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʟʥʘʯʠʪʝʣʥʦ ˃ʝ ʩʝ ʥʘʤʘʣʠ 

ʪʨʘʜʠʮʠʦʥʘʣʥʘʪʘ ʫʣʦʛʘ ʥʘ ʣʦʢʘʮʠʿʘʪʘ. 

ʉʥʘʙʜʫʚʘˁʝʪʦ ʦʜ ʛʣʦʙʘʣʥʠʪʝ ʠʟʚʦʨʠ ʠ 

ʢʦʤʫʥʠʢʘʮʠʠ ʛʠ ʥʘʤʘʣʫʚʘ ʥʝʜʦʩʪʘʪʦʮʠʪʝ, ʥʦ 

ʥʝ ʩʦʟʜʘʚʘ ʧʨʝʜʥʦʩʪ. ʉʥʘʙʜʫʚʘˁʝʪʦ ʦʜ 

ʛʣʦʙʘʣʥʠʪʝ ʠʟʚʦʨʠ ʦʙʠʯʥʦ ʥʝ ʝ ʧʨʚʦ, ʪʫʢʫ 

ʚʪʦʨʦ ʥʘʿʜʦʙʨʦ ʨʝʰʝʥʠʝ ʚʦ ʩʧʦʨʝʜʙʘ ʩʦ 

ʧʨʠʩʪʘʧʦʪ ʥʘ ʥʝʢʦʿ ʢʦʥʢʫʨʝʥʪʝʥ ʣʦʢʘʣʝʥ 

ʢʣʘʩʪʝʨ ʠ ʚʦ ʧʦʛʣʝʜ ʥʘ ʧʨʦʜʫʢʪʠʚʥʦʩʪʘ ʠ 

ʠʥʦʚʘʮʠʿʘʪʘ. [Porter, 2008, str.228] 

ʂʦʤʧʘʥʠʠʪʝ ʢʦʠ ʩʝ ʥʘʪʧʨʝʚʘʨʫʚʘʘʪ ʥʘ 

ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʧʘʟʘʨʠ ʥʘʩʪʦʿʫʚʘʘʪ ʜʘ ʨʘʟʚʠʿʘʪ 

ʦʧʪʠʤʘʣʝʥ ʩʠʩʪʝʤ ʚʦ ʩʠʥ˅ʠʨʦʪ ʥʘ ʩʥʘʙʜʫʚʘˁʝ, 

ʦʜʥʦʩʥʦ ʧʦʚʨʟʘʥʦʩʪ ʥʘ ʩʥʘʙʜʫʚʘʯʦʪ ʠ / ʠʣʠ 

ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʤʨʝʞʠ ʢʦʠ ʩʝ ʥʘʿʧʨʦʬʠʪʘʙʠʣʥʠ 

(ʠʣʠ ʥʘʿʤʘʣʢʫ ʩʢʘʧʠ). ʇʨʦʰʠʨʫʚʘˁʝʪʦ ʥʘ ʦʚʠʝ 

ʤʦʜʝʣʠ ʩʦ ʤʝʺʫʥʘʨʦʜʥʠʪʝ ʣʦʢʘʮʠʠ ʠ 

ʜʦʙʘʚʫʚʘʯʠ ʩʦʟʜʘʚʘ ʜʦʧʦʣʥʠʪʝʣʥʠ ʧʨʝʜʠʟʚʠʮʠ, 

ʙʠʜʝʿ˃ʠ ʦʜʨʝʜʝʥʠ ʥʝʛʘʪʠʚʥʠ ʧʨʦʤʝʥʠ ʥʘ 

ʜʝʚʠʟʥʠʪʝ ʢʫʨʩʝʚʠ ʠ ʧʦʨʘʩʪʦʪ ʥʘ ʮʝʥʠʪʝ ʩʝ 

ʪʨʘʥʩʬʝʨʠʨʘʘʪ ʥʘ ʧʨʦʠʟʚʦʜʥʠʪʝ ʪʨʦʰʦʮʠ, ʘ ʩʦ 

ʪʦʘ ʠ ʪʘʨʥʩʧʦʨʪʥʠʪʝ ʚʨʩʢʠ ʩʪʘʥʫʚʘʘʪ 

ʧʦʩʣʦʞʝʥʠ ʠ ʧʦʩʢʘʧʠ. ʉʝʘʢ, ʪʨʦʰʦʮʠʪʝ ʥʘ 

ʨʘʙʦʪʥʘʪʘ ʩʠʣʘ ʚʦ ʦʜʨʝʜʝʥʠ ʨʝʛʠʦʥʠ ʚʦ ʩʚʝʪʦʪ 

ʯʝʩʪʦ ʧʘʪʠ ʩʝ ʩʝ ʪʦʣʢʫ ʥʠʩʢʠ ʰʪʦ ʤʦʞʘʪ ʜʘ ʛʠ 

ʥʘʜʤʠʥʘʪ ʛʦʣʝʤʠʪʝ ʪʨʘʥʩʧʦʨʪʥʠ ʪʨʦʰʦʮʠ ʩʦ 

ʜʨʫʛʘ ʣʦʢʘʮʠʿʘ ʢʘʜʝ ʧʦʚʝ˃ʝʪʦ ʪʝʭʥʦʣʦʰʢʠ 

ʦʨʠʝʥʪʠʨʘʥʠ ʧʨʦʮʝʩʠ ˃ʝ ʛʦ ʬʠʥʘʣʠʟʠʨʘʘʪ 

ʧʨʦʠʟʚʦʜʩʪʚʦʪʦ. 

ɺʦ ʢʦʥʪʝʢʩʪ ʥʘ ʣʦʢʘʮʠʦʥʠʪʝ ʦʣʝʩʥʫʚʘˁʘ ʠ 

ʩʥʘʙʜʫʚʘʯʢʠʪʝ ʤʨʝʞʥʠ ʦʜʣʫʢʠ, ʜʦʙʨʦ 

ʜʝʬʠʥʠʨʘʥ ʪʨʘʥʩʧʦʨʪʝʥ ʧʣʘʥ ʦʙʝʟʙʝʜʫʚʘ 

ʦʧʪʠʤʘʣʝʥ ʧʨʦʪʝʢ ʥʠʟ ʩʠʥ˅ʠʨʦʪ ʥʘ 

ʩʥʘʙʜʫʚʘˁʝ. ɿʘ ʞʘʣ, ʪʨʘʥʩʧʦʨʪʦʪ ʝ ʯʝʩʪʦʧʘʪʠ 

ʟʘʥʝʤʘʨʝʥ ʝʣʝʤʝʥʪ ʚʦ ʤʦʜʝʣʦʪ ʥʘ ʩʠʥ˅ʠʨʦʪ ʥʘ 

ʩʥʘʙʜʫʚʘˁʝ. ʅʦʜʘʣʥʠʪʝ ʘʢʪʠʚʥʦʩʪʠ, ʢʘʢʦ 

ʬʘʙʨʠʢʫʚʘˁʝʪʦ, ʤʦʥʪʘʞʘʪʘ, ʠʥʚʝʥʪʘʨʠʟʘʮʠʿʘʪʘ 

ʩʝ ʥʘʛʣʘʩʝʥʠ ʢʦʛʘ ʬʦʢʫʩʦʪ ʝ ʟʘʤʝʥʘ ʥʘ 

ʢʦʤʧʦʥʝʥʪʠʪʝ ʠ ʛʦʪʦʚʠʪʝ ʧʨʦʠʟʚʦʜʠ. ʅʦ ʢʘʢʦ 

ʦʚʠʝ ʤʘʪʝʨʠʿʘʣʠ ʜʘ ʩʝ ʧʨʝʥʝʩʘʪ ʦʜ ʝʜʥʘ ʪʦʯʢʘ 

ʥʘ ʜʨʫʛʘ. ʄʦʞʝ ʣʠ ʚʨʝʤʝʪʦ ʠʣʠ ʨʘʩʧʦʨʝʜʦʪ ʦʜ 

ʦʚʘ ʜʚʠʞʝˁʝ ʥʘ ʜʦʙʨʘ ʜʘ ʩʝ ʧʦʜʦʙʨʠ? ʄʦʞʝ ʣʠ 

ʧʨʦʪʝʢʦʪ ʜʘ ʩʝ ʟʘʚʨʰʠ ʩʦ ʧʦʥʠʩʢʠ ʪʨʦʰʦʮʠ? 

ʉʤʝʪʘʤʝ ʜʝʢʘ ʥʘ ʪʨʘʥʩʧʦʨʪʦʪ ʪʨʝʙʘ ʜʘ ʤʫ ʩʝ 

ʜʘʚʘ ʝʜʥʘʢʚʘ ʚʘʞʥʦʩʪ ʢʘʢʦ ʠ ʜʨʫʛʠʪʝ 

ʘʢʪʠʚʥʦʩʪʠ ʠ ʦʧʝʨʘʮʠʠ ʥʘ ʫʧʨʘʚʫʚʘˁʝʪʦ. 

ʇʨʠʜʦʙʠʚʢʠʪʝ ʦʜ ʜʦʙʨʠʪʝ ʦʜʣʫʢʠ ʟʘ 

ʧʨʦʠʟʚʦʜʩʪʚʦ ʠʥʚʝʥʪʘʨ ʤʦʞʝ ʣʝʩʥʦ ʜʘ ʙʠʜʝ 

ʦʩʣʘʙʝʥʠ ʩʦ ʟʘʥʝʤʘʨʫʚʘˁʝʪʦ ʥʘ ʝʢʦʥʦʤʠʠʪʝ ʥʘ 

ʦʙʝʤ ʜʦʩʪʘʧʥʠ ʚʦ ʨʘʟʣʠʯʥʠ ʚʠʜʦʚʠ ʥʘ 

ʪʨʘʥʩʧʦʨʪ. [Bookbinder, 2009, p.182-190] 

ɿʝʤʿʠʪʝ ʙʝʟ ʠʟʣʝʟ ʥʘ ʤʦʨʝ ʠ ʢʦʠ ʩʝ 

ʦʜʜʘʣʝʯʝʥʠ ʦʜ ʛʣʘʚʥʠʪʝ ʧʘʟʘʨʠ ʟʥʘʯʠʪʝʣʥʦ ʩʝ 

ʠʟʣʦʞʝʥʠ ʥʘ ʧʦʚʠʩʦʢʠ ʪʨʦʰʦʮʠʪʝ ʟʘ ʧʨʝʚʦʟ. 

ʀʩʪʨʘʞʫʚʘˁʘʪʘ ʧʦʢʘʞʫʚʘʘʪ ʜʝʢʘ, ʚʦ ʧʨʦʩʝʢ, 

ʟʝʤʿʠʪʝ ʙʝʟ ʠʟʣʝʟ ʥʘ ʤʦʨʝ ʠʤʘʘʪ ʥʘʤʘʣʝʥ ʦʙʝʤ 

ʥʘ ʪʨʛʦʚʩʢʘ ʨʘʟʤʝʥʘ ʟʘ ʦʢʦʣʫ 40 ʧʨʦʮʝʥʪʠ, 

ʜʦʜʝʢʘ ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ ʨʘʩʪʦʿʘʥʠʝʪʦ ʧʦʤʝʺʫ 

ʪʨʛʦʚʩʢʠ ʧʘʨʪʥʝʨʠ ʿʘ ʥʘʤʘʣʫʚʘ ʙʠʣʘʪʝʨʘʣʥʘʪʘ 

ʪʨʛʦʚʠʿʘ ʟʘ ʦʢʦʣʫ 9 ʦʪʩʪʦ. ʉʪʝʧʝʥʦʪ ʠ 

ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʪʨʘʥʩʧʦʨʪʥʘʪʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ 

ʟʘ ʧʦʚʨʟʫʚʘˁʝ ʥʘ ʧʦʯʝʪʥʘ ʪʦʯʢʘ, ʢʨʘʿʥʘʪʘ 

ʜʝʩʪʠʥʘʮʠʿʘ ʠ ʧʦʣʠʪʠʢʘʪʘ ʥʘ ʪʨʘʥʟʠʪʥʠʪʝ ʟʝʤʿʠ 

ʠʩʪʦ ʪʘʢʘ ʠʤʘʘʪ ʛʦʣʝʤʦ ʚʣʠʿʘʥʠʝ ʚʨʟ 

ʪʨʦʰʦʮʠʪʝ ʟʘ ʧʨʝʚʦʟ. ʅʝʜʦʩʪʘʪʦʢ ʠʣʠ ʣʦʰʘ 

ʪʨʘʥʩʧʦʨʪʥʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ ʠʤʘ ʟʥʘʯʠʪʝʣʥʦ 

ʚʣʠʿʘʥʠʝ ʚʨʟ ʪʨʛʦʚʩʢʘʪʘ ʨʘʟʤʝʥʘ. ʅʘ ʧʨʠʤʝʨ, 

ʝʜʥʘ ʟʝʤʿʘ ʯʠʿ ʧʘʪʥʘʪʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ ʚʦ 

ʧʦʛʣʝʜ ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʩʝ ʨʘʥʛʠʨʘ ʥʘ 75-ʪʠʦʪ 

ʧʨʦʮʝʥʪ ʥʘ ʛʣʦʙʘʣʥʦ ʥʠʚʦ, ʦʜʥʦʩʥʦ ʥʘ ʪʨʠ 

ʯʝʪʚʨʪʠʥʩʢʦʪʦ ʩʢʘʣʠʣʦ ʥʘ ʥʝʧʦʚʦʣʥʦʩʪ, ˃ʝ ʩʝ 

ʩʦʦʯʠ ʩʦ ʪʨʦʰʦʮʠ ʟʘ ʧʨʝʚʦʟ, ʢʦʠ ʩʝ ʟʘ 12 

ʧʨʦʮʝʥʪʥʠ ʧʦʝʥʠ ʧʦʚʠʩʦʢʠ ʦʜ ʧʨʦʩʝʯʥʘʪʘ 

ʚʨʝʜʥʦʩʪ ʥʘ ʟʝʤʿʠʪʝ. ʂʘʢʦ ʧʦʩʣʝʜʠʮʘ ʥʘ ʪʦʘ, 

ʪʨʛʦʚʠʿʘʪʘ ʥʘ ʪʘʘ ʟʝʤʿʘ ˃ʝ ʙʠʜʝ ʚʦ ʧʨʦʩʝʢ ʟʘ 28 

ʦʪʩʪʦ ʧʦʥʠʩʢʘ ʦʜ ʦʥʘʘ ʥʘ ʧʨʦʩʝʯʥʘʪʘ ʟʝʤʿʘ. 

[WTO, 2013, p.11] 

 

3. ɿʥʘʯʝˁʝʪʦ ʥʘ ʪʨʘʥʩʧʦʨʪʦʪ ʠ 

ʪʨʘʥʩʧʦʨʪʥʘʪʘ ʧʦʣʠʪʠʢʘ ʢʘʿ ʟʝʤʿʠʪʝ ʦʜ ɽʋ 

ʚʦ ʿʘʢʥʝˁʝʪʦ ʥʘ ʝʜʠʥʩʪʚʝʥʠʦʪ ʧʘʟʘʨ 

ʊʨʘʥʩʧʦʨʪʦʪ ʝ ʢʣʫʯʝʥ ʝʣʝʤʝʥʪ ʚʦ 

ɽʚʨʦʧʩʢʘʪʘ ʧʨʦʩʪʦʨʥʘ ʨʘʟʚʦʿʥʘ ʧʝʨʩʧʝʢʪʠʚʘ 

ʢʦʿʘ ʩʝ ʨʘʟʚʠʚʘ ʢʘʢʦ ʠʥʪʝʛʨʘʣʝʥ ʠ ʟʘʝʜʥʠʯʢʠ 

ʧʨʠʩʪʘʧ ʚʦ ʠʜʥʠʦʪ ʧʨʦʩʪʦʨʥʦ-ʧʣʘʥʝʨʩʢʠ ʤʦʜʝʣ 

ʥʘ ɽʚʨʦʧʩʢʠʪʝ ʠʥʩʪʠʪʫʪʮʠʠ. ʉʦ ʮʝʣ ʜʘ 

ʦʙʝʟʙʝʜʠ ʢʦʭʝʨʝʥʪʝʥ ʨʘʟʚʦʿ ʥʘ ʮʝʣʘʪʘ ʝʚʨʦʧʩʢʘ 

ʪʝʨʠʪʦʨʠʿʘ, ʦʜ ʩʫʰʪʠʥʩʢʦ ʟʥʘʯʝˁʝ ʧʨʝʪʩʪʘʚʫʚʘ 

ʧʦʪʨʝʙʘʪʘ ʟʘ ʧʦʛʦʣʝʤ ʩʪʝʧʝʥ ʥʘ ʧʣʘʥʠʨʘˁʝʪʦ 

ʟʘ ʧʦʜʦʙʨʫʚʘˁʝ ʠ ʧʨʠʩʪʘʧ ʜʦ ʮʝʣʦʢʫʧʥʘʪʘ 

ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ, ʩʦ ʦʪʩʪʨʘʥʫʚʘˁʝ ʥʘ 

ʪʝʭʥʠʯʢʠʪʝ ʧʨʝʧʨʝʢʠ ʢʦʠ ʛʠ ʧʦʚʨʟʫʚʘʣʝ 

ʧʦʩʪʦʿʥʠʪʝ ʥʘʮʠʦʥʘʣʥʠ ʪʨʘʥʩʧʦʨʪʥʠ ʩʠʩʪʝʤʠ. 

ʇʦʪʨʝʙʘʪʘ ʧʝʨʠʬʝʨʥʠʪʝ ʨʝʛʠʦʥʠ ʜʘ ʙʠʜʘʪ 

ʚʢʣʫʯʝʥʠ ʚʦ ʝʢʦʥʦʤʩʢʠʦʪ ʠ ʩʦʮʠʿʘʣʥʠʦʪ 

ʨʘʟʚʦʿ, ʛʠ ʥʘʚʝʣʦ ʥʘ ʨʘʟʤʠʩʣʫʚʘˁʝ ʧʣʘʥʝʨʠʪʝ ʠ 

ʝʢʦʥʦʤʠʩʪʠʪʝ, ʥʘ ʦʜʨʝʜʝʥʠ ʧʨʦʮʝʥʢʠ ʟʘ 

ʧʨʦʝʢʪʠʨʘˁʝ ʠ ʠʟʛʨʘʜʙʘ ʥʝ ʩʘʤʦ ʥʘ 

ʬʫʥʜʘʤʝʥʪʘʣʥʠʪʝ ʢʦʤʫʥʠʢʘʮʠʩʢʠ ʩʪʨʫʢʪʫʨʠ 

ʢʘʢʦ ʰʪʦ ʩʝ ʧʘʪʠʰʪʘʪʘ ʠ ʞʝʣʝʟʥʠʮʠʪʝ, ʪʫʢʫ ʠ 

ʟʘ ʠʟʛʨʘʜʙʘ ʥʘ ʘʝʨʦʜʨʦʤʠ, ʧʦʩʝʙʥʦ ʥʘ 
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ʦʩʪʨʦʚʠʪʝ, ʢʘʢʦ ʥʘʿʦʜʘʣʝʯʝʥʠ ʠ ʥʝʧʦʚʨʟʘʥʠ 

ʧʨʦʩʪʦʨʠ.  ʇʦʩʝʙʥʦ ʚʥʠʤʘʥʠʝ ʝ ʜʘʜʝʥʦ ʟʘ ʦʥʠʝ 

ʝʢʦʥʦʤʠʠ ʢʦʠ ʥʝʤʘʘʪ ʜʠʨʝʢʪʝʥ ʠʟʣʝʟ ʥʘ ʤʦʨʝ. 

ɿʘʪʦʘ ʚʘʞʝʥ ʯʝʢʦʨ ʧʨʝʪʩʪʘʚʫʚʘ ʧʨʦʰʠʨʫʚʘˁʝ 

ʥʘ ʫʣʦʛʘʪʘ ʥʘ ʪʨʘʥʩʧʦʨʪʥʦʪʦ ʧʦʚʨʟʫʚʘˁʝ ʩʦ 

ʧʨʠʩʪʘʥʠʰʪʘʪʘ ʢʘʢʦ ʤʦʜʝʣ ʥʘ ʠʥʪʝʛʨʘʮʠʿʘ ʚʦ 

ʛʣʦʙʘʣʥʘʪʘ ʪʨʘʥʩʧʦʨʪʥʘ ʤʨʝʞʘ. ʉʪʝʧʝʥʦʪ ʥʘ 

ʠʥʚʝʩʪʠʨʘˁʝ ʚʦ ʪʨʘʥʩʧʦʨʪʦʪ ʛʦ ʜʝʪʝʨʤʠʥʠʨʘ 

ʟʥʘʯʝˁʝʪʦ ʠ ʥʘ ʝʢʦʥʦʤʩʢʠʦʪ ʨʘʩʪ, ʧʦʨʘʜʠ ʰʪʦ 

ʥʝ ʙʠ ʩʤʝʝʣʦ ʜʘ ʧʦʩʪʦʿʘʪ ʛʨʝʰʢʠ ʚʦ 

ʧʨʦʮʝʥʢʠʪʝ. [EC, 2001, p.10-11] 

ʀʜʝʿʘʪʘ ʟʘ ʢʨʝʠʨʘˁʝ ʥʘ ʤʦʜʝʣʦʪ ʥʘ 

ʊʨʘʥʩʝʚʨʦʧʩʢʘ ʪʨʘʥʩʧʦʨʪʥʘ ʤʨʝʞʘ (ʊɽʊʄ) ʩʝ 

ʿʘʚʠʣʘ ʫʰʪʝ ʚʦ 1957 ʛʦʜʠʥʘ, ʢʦʛʘ ɽʚʨʦʧʩʢʘʪʘ 

ʝʢʦʥʦʤʩʢʘ ʟʘʝʜʥʠʮʘ ʿʘ ʫʩʚʦʠʣʘ ʠʜʝʿʘʪʘ ʟʘ 

ʢʨʝʠʨʘˁʝ ʥʘ ʟʘʝʜʥʠʯʢʘ ʪʨʘʥʩʧʦʨʪʥʘ ʧʦʣʠʪʠʢʘ. 

ɺʦ ʧʦʯʝʪʦʢʦʪ ʥʘ ʜʝʚʝʜʝʩʝʪʠʪʝ ʛʦʜʠʥʠ, 

ʧʘʨʘʣʝʣʥʦ ʩʦ ʨʘʟʤʠʩʣʫʚʘˁʝʪʦ ʟʘ ʚʦʚʝʜʫʚʘˁʝ 

ʥʘ ʝʜʠʥʩʪʚʝʥ ʝʚʨʦʧʩʢʠ ʧʘʟʘʨ, ʫʣʦʛʘʪʘ ʥʘ 

ʪʨʘʥʩʧʦʨʪʦʪ ʢʘʢʦ ʮʝʥʪʨʘʣʥʘ ʢʦʤʧʦʥʝʥʪʘ ʚʦ 

ʝʜʠʥʩʪʚʝʥʠʦʪ ʝʚʨʦʧʩʢʠ ʧʘʟʘʨ ʩʪʘʥʘʣʘ ʩ¯ 

ʧʦʛʦʣʝʤʘ. ʏʫʚʩʪʚʦʪʦ ʜʘ ʩʝ ʟʙʦʨʫʚʘ ʟʘ ʝʜʝʥ 

ʛʦʣʝʤ ʝʚʨʦʧʩʢʠ ʧʘʟʘʨ, ʟʘ ʩʣʦʙʦʜʘ ʥʘ ʜʚʠʞʝˁʝ 

ʥʘ ʜʦʙʨʘ, ʣʫʺʝ ʠ ʫʩʣʫʛʠ, ʙʝʟ ʦʛʣʝʜ ʥʘ 

ʨʘʟʣʠʯʥʠʦʪ ʝʢʦʥʦʤʩʢʠ ʨʘʟʚʦʿ ʥʘ ʨʝʛʠʦʥʠʪʝ ʠ 

ʥʘʮʠʦʥʘʣʥʠ ʤʨʝʞʠ, ʿʘ ʥʘʤʝʪʥʘʣʦ ʧʦʪʨʝʙʘʪʘ ʟʘ 

ʧʦʚʨʟʫʚʘˁʝ ʥʘ ʧʘʟʘʨʦʪ ʩʦ ʤʦʜʝʨʥʘ ʠ ʝʬʠʢʘʩʥʘ 

ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ. [Kenneth, 1997, p.231]. ɺʦ 

1993 ʛʦʜʠʥʘ, ʩʪʘʧʠʣ ʥʘ ʩʠʣʘ ʜʦʛʦʚʦʨʦʪ ʦʜ 

ʄʘʩʪʨʠʭʪ, ʩʦ ʰʪʦ ʟʝʤʿʠʪʝ ʯʣʝʥʢʠ ʿʘ ʫʪʚʨʜʠʣʝ 

ʧʦʪʨʝʙʘʪʘ ʟʘ ʠʜʥʠʦʪ ʨʘʟʚʦʿ ʥʘ ʊɽʊʄ 

(ʪʨʘʥʩʝʚʨʦʧʩʢʘ ʪʨʘʥʩʧʦʨʪʥʘ ʤʨʝʞʘ ʟʘ 

ʪʨʘʥʩʧʦʨʪ, ʝʥʝʨʛʠʿʘ ʠ ʪʝʣʝʢʦʤʫʥʠʢʘʮʠʿʘ) ʢʘʢʦ 

ʟʘʝʜʥʠʯʢʘ ʝʚʨʦʧʩʢʘ ʮʝʣ. 

ɼʦʛʦʚʦʨʠʪʝ ʟʘ ʧʨʠʩʪʘʧ ʜʦ ʧʘʟʘʨʠʪʝ ʧʨʝʢʫ 

ʜʨʫʤʩʢʠʦʪ ʩʦʦʙʨʘ˃ʘʿ ʝ ʫʪʚʨʜʝʥʦ ʩʦ 

ɼʠʨʝʢʪʠʚʘʪʘ 96/26/EC ʠ ʈʝʛʫʣʘʪʠʚʘʪʘ 

881/92/EC ʟʘ ʧʨʠʩʪʘʧ ʜʦ ʧʘʟʘʨʠʪʝ ʚʦ 

ʧʨʝʥʝʩʫʚʘˁʝ ʥʘ ʜʦʙʨʘ ʧʦ ʜʨʫʤʩʢʠ ʩʦʦʙʨʘ˃ʘʿ, ʿʘ 

ʚʦʚʝʜʫʚʘ ʩʣʦʙʦʜʘʪʘ ʟʘ ʦʙʝʟʙʝʜʫʚʘˁʝ ʥʘ ʫʩʣʫʛʠ 

ʙʝʟ ʦʛʨʘʥʠʯʫʚʘˁʘ ʚʦ ʦʜʥʦʩ ʥʘ ʥʘʮʠʦʥʘʣʥʘʪʘ 

ʧʨʠʧʘʜʥʦʩʪ ʠʣʠ ʤʝʩʪʦʪʦʪ ʥʘ ʦʩʥʦʚʘˁʝ  ʥʘ 

ʜʨʫʰʪʚʦʪʦ ʟʘ ʪʨʘʥʩʧʦʨʪ.  

ʇʝʣʢʤʘʥʩ ʿʘ ʥʘʛʣʘʩʫʚʘ ʪʝʟʘʪʘ ʜʝʢʘ 

ʝʢʦʥʦʤʩʢʘʪʘ ʠʥʪʝʛʨʘʮʠʿʘ ʥʝ ʤʦʞʝ ʜʘ ʩʝ ʟʘʚʨʰʠ 

ʦʜ ʩʪʨʘʥʘ ʥʘ ʯʠʩʪʦ ʘʧʦʣʠʪʠʯʝʥ ʧʨʠʩʪʘʧ, ʰʪʦ 

ʙʠ ʦʩʪʘʥʘʣʦ ʩʘʤʦ ʥʘ ʧʘʟʘʨʥʠʪʝ ʩʠʣʠ. 

ʅʘʧʨʦʪʠʚ, ʝʢʦʥʦʤʩʢʘʪʘ ʠʥʪʝʛʨʘʮʠʿʘ ʝ 

ʩʝʢʦʛʘʰ ʧʨʦʠʟʚʦʜ ʥʘ ʧʦʣʠʪʠʯʢʘ ʠʥʪʝʛʨʘʮʠʿʘ, 

ʢʦʿʘ ʝ ʜʦʛʦʚʦʨ ʧʦʤʝʺʫ ʥʘʮʠʦʥʘʣʥʠʪʝ ʚʣʘʜʠ. 

ʇʦʢʨʘʿ ʪʦʘ, ʧʦʛʦʣʝʤʠ ʘʤʙʠʮʠʠ ʟʘ ʝʢʦʥʦʤʩʢʘ 

ʠʥʪʝʛʨʘʮʠʿʘ ʩʝʢʦʛʘʰ ˃ʝ ʙʘʨʘ ʠʣʠ ʜʘ ʙʠʜʝ 

ʨʝʟʫʣʪʘʪ ʥʘ ʧʦʚʠʩʦʢ ʩʪʝʧʝʥ ʥʘ ʧʦʣʠʪʠʯʢʘ 

ʩʦʨʘʙʦʪʢʘ 

ʠ ʠʥʪʝʛʨʘʮʠʿʘ. ʇʝʣʢʤʘʥʩ ʿʘ ʢʦʥʮʝʧʪʫʘʣʠʟʠʨʘ 

ʠʥʪʝʛʨʘʮʠʿʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʢʘʢʦ ʩʦʩʪʦʿʙʘ ʚʦ ʢʦʿʘ 

ʘʢʪʠʚʥʦʩʪʠʪʝ ʥʘ ʫʯʝʩʥʠʮʠʪʝ ʥʘ ʧʘʟʘʨʦʪ ʚʦ 

ʨʘʟʣʠʯʥʠ ʟʝʤʿʠ-ʯʣʝʥʢʠ ʩʝ "ʥʘʩʦʯʝʥʘ" ʚʦ ʫʩʣʦʚʠ 

ʥʘ ʧʦʥʫʜʘʪʘ ʠ ʧʦʙʘʨʫʚʘʯʢʘʪʘ ʥʘ ʩʪʦʢʠ ʠ ʫʩʣʫʛʠ 

ʥʘ ʮʝʣʘʪʘ ɽʋ. ʅʘ ʢʨʘʪʢʦ, ʠʥʪʝʛʨʘʮʠʿʘʪʘ ʥʘ 

ʧʘʟʘʨʦʪ ʚʢʣʫʯʫʚʘ ʦʪʩʪʨʘʥʫʚʘˁʝ ʥʘ ʧʨʝʯʢʠʪʝ ʟʘ 

ʜʚʠʞʝˁʝ ʥʘ ʩʪʦʢʠ ʠ ʫʩʣʫʛʠ 

[Pelkmans, 2006, p.3-6, source Kutsev, 2009, 

p.9.]. 

ɿʘʪʦʘ, ʧʨʠʤʘʨʥʘʪʘ ʫʣʦʛʘ ʚʦ ʟʘʝʜʥʠʯʢʘʪʘ 

ʪʨʘʥʩʧʦʨʪʥʘ ʧʦʣʠʪʠʢʘ ʙʠʣʘ ʥʝʦʧʭʦʜʥʦʩʪʘ ʟʘ 

ʦʪʩʪʨʘʥʫʚʘˁʝʪʦ ʥʘ ʪʝʭʥʠʯʢʠʪʝ ʠ 

ʠʥʩʪʠʪʫʮʠʦʥʘʣʥʠʪʝ ʙʘʨʠʝʨʠ ʧʦʤʝʺʫ ʟʝʤʿʠʪʝ 

ʯʣʝʥʢʠ. ɺʩʫʰʥʦʩʪ, ʛʣʘʚʥʘ ʮʝʣ ʧʨʝʪʩʪʘʚʫʚʘʣ 

ʤʦʜʝʣʦʪ ʥʘ ʢʨʝʠʨʘˁʝ ʟʘʝʜʥʠʯʢʠ ʝʢʦʥʦʤʩʢʠ 

ʧʘʟʘʨ. ʄʥʦʛʫʙʨʦʿʥʠʪʝ ʥʘʫʯʥʠ ʠ ʩʪʨʫʯʥʠ 

ʧʨʦʮʝʥʢʠ ʢʦʠ ʙʠʣʝ ʥʘʧʨʘʚʝʥʠ ʫʢʘʞʘʣʝ ʜʝʢʘ 

ʟʘʝʜʥʠʯʢʠʦʪ ʝʢʦʥʦʤʩʢʠ ʧʘʟʘʨ ʥʝ ʝ ʩʘʤʦʩʪʦʿʥʦ 

ʩʧʦʩʦʙʝʥ ʜʘ ʦʙʝʟʙʝʜʠ ʤʦʙʠʣʥʦʩʪ ʚʦ 

ʨʘʟʣʠʯʥʠʪʝ ʨʝʛʠʦʥʠ ʥʘ ɽʋ. ɻʨʘʺʘʥʠʪʝ ʚʦ ɽʋ ʠ 

ʟʛʦʣʝʤʝʥʠʦʪ ʧʨʦʤʝʪ ʥʝ ʤʦʞʝʣʝ ʜʘ ʩʝ ʨʘʟʚʠʚʘʘʪ 

ʚʦ ʨʘʤʢʠʪʝ ʥʘ ʥʘʮʠʦʥʘʣʥʠʪʝ ʪʨʘʥʩʧʦʨʪʥʠ 

ʩʠʩʪʝʤʠ ʢʘʢʦ ʦʥʠʝ ʚʦ ʤʠʥʘʪʦʪʦ. ʆʜ ʪʠʝ 

ʧʨʠʯʠʥʠ ɽʋ ʥʘʧʨʘʚʠʣʘ ʛʦʣʝʤ ʯʝʢʦʨ ʠ ʩʚʦʠʪʝ 

ʘʢʪʠʚʥʦʩʪʠ ʛʠ ʥʘʩʦʯʠʣʘ ʢʦʥ ʧʣʘʥʠʨʘˁʝʪʦ ʠ 

ʢʨʝʠʨʘˁʝʪʦ ʥʘ ʟʘʝʜʥʠʯʢʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʥʘ 

ʧʨʦʛʨʘʤʘ ʥʘ ʧʦʣʝʪʦ ʥʘ ʪʨʘʥʩʧʦʨʪʦʪ, ʧʦʟʥʘʪʘ 

ʢʘʢʦ ʊʨʘʥʩʝʚʨʦʧʩʢʘ ʪʨʘʥʩʧʦʨʪʥʘ ʤʨʝʞʘ. 

ʇʦʢʨʘʿ ʝʢʦʥʦʤʩʢʘʪʘ ʨʘʟʚʠʝʥʦʩʪ, ɽʋ ʩʝʧʘʢ 

ʩʝ ʩʦʦʯʠʣʘ ʠ ʩʦ ʧʨʦʙʣʝʤʠ ʥʘ ʝʢʦʥʦʤʩʢʘ 

ʥʝʨʘʤʥʦʪʝʞʘ. ʆʜ ʝʜʥʘ ʩʪʨʘʥʘ ʩʝ ʧʨʦʪʝʛʘʣʝ 

ʨʝʛʠʦʥʠ ʩʦ ʛʦʣʝʤʘ ʮʝʥʪʨʘʣʠʟʘʮʠʿʘ ʥʘ 

ʥʘʩʝʣʝʥʠʝ ʠ ʝʢʦʥʦʤʩʢʠʪʝ ʘʢʪʠʚʥʦʩʪʠ 

(ʧʨʦʩʣʝʜʝʥʠ ʩʦ ʚʠʩʦʢʠ ʪʨʦʰʦʮʠ ʟʘ 

ʥʘʜʤʠʥʫʚʘˁʝ ʥʘ ʩʦʦʙʨʘ˃ʘʿʥʠʪʝ ʤʝʪʝʞʠ, 

ʟʘʛʘʜʫʚʘˁʝ ʥʘ ʞʠʚʦʪʥʘʪʘ ʩʨʝʜʠʥʘ ʠ 

ʪʨʘʥʩʧʦʨʪʥʠ ʪʨʦʰʦʮʠ ʧʦʨʘʜʠ ʩ¯ ʧʦʛʦʣʝʤʦʪʦ 

ʧʨʦʪʝʛʘˁʝ ʥʠʟ ʫʨʙʘʥʠʪʝ ʥʘʩʝʣʙʠ) ʠ 

ʜʝʧʦʧʫʣʘʮʠʦʥʠʪʝ ʨʝʛʠʦʥʠ ʦʜ ʜʨʫʛʘ ʩʪʨʘʥʘ. 

ʇʦʩʝʙʝʥ ʧʨʦʙʣʝʤ ʧʨʝʪʩʪʘʚʫʚʘʣʝ 

ʢʦʤʫʥʠʢʘʮʠʠʪʝ ʜʦ ʧʝʨʠʬʝʨʥʠʪʝ ʨʝʛʠʦʥʠ ʠ 

ʦʩʪʨʦʚʠʪʝ. ʉʝ ʧʨʦʮʝʥʠʣʦ ʜʝʢʘ ʤʦʜʝʣʦʪ ʟʘ 

ʬʦʨʤʠʨʘˁʝ ʥʘ ʝʜʠʥʩʪʚʝʥ ʪʨʘʥʩʧʦʨʪʝʥ ʩʠʩʪʝʤ ʝ 

ʦʜ ʩʫʰʪʠʥʩʢʦ ʟʥʘʯʝˁʝ ʟʘ ʝʢʦʥʦʤʩʢʠʦʪ ʨʘʟʚʦʿ 

ʥʘ ʋʥʠʿʘʪʘ, ʘ ʩʦ ʥʝʛʦʚʦ ʮʝʣʦʩʥʦ ʨʝʘʣʠʟʠʨʘˁʝ 

ʙʠ ʩʝ ʦʚʦʟʤʦʞʠʣ ʧʦʛʦʣʝʤ ʙʣʘʛʦʜʝʪ ʥʘ 

ʛʨʘʺʘʥʠʪʝ ʠ ʧʦʚʠʩʦʢ ʝʢʦʥʦʤʩʢʠ ʨʘʟʚʦʿ, ʥʘ 

ʨʝʛʠʦʥʘʣʥʦ ʠ ʣʦʢʘʣʥʦ ʥʠʚʦ. ʉʦ ʨʘʟʚʠʝʥʘ 

ʪʨʘʥʩʧʦʨʪʥʘ ʤʨʝʞʘ, ʧʦʤʘʣʢʫ ʨʘʟʚʠʝʥʠʪʝ 

ʨʝʛʠʦʥʠ ʙʠ ʿʘ ʟʛʦʣʝʤʠʣʝ ʩʚʦʿʘʪʘ ʘʪʨʘʢʪʠʚʥʦʩʪ 
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ʟʘ ʠʥʚʝʩʪʠʨʘˁʝ, ʘ ʦʜ ʜʨʫʛʘ ʩʪʨʘʥʘ ʙʠ ʛʠ 

ʦʣʝʩʥʠʣʝ ʜʝʣʦʚʥʠʪʝ ʧʘʪʫʚʘˁʘ. ʇʦʛʨʝʰʥʦ ʙʠ 

ʙʠʣʦ ʜʘ ʩʝ ʤʠʩʣʠ ʜʝʢʘ ʠʥʚʝʩʪʠʨʘˁʝʪʦ ʚʦ 

ʪʨʘʥʩʧʦʨʪʦʪ ʠʟʦʣʠʨʘʥʦ ʦʜ ʜʨʫʛʠʪʝ ʝʢʦʥʦʤʩʢʠ 

ʘʢʪʠʚʥʦʩʪʠ ʙʠ ʛʠ ʥʘʤʘʣʠʣʦ ʨʝʛʠʦʥʘʣʥʠʪʝ 

ʜʠʩʧʘʨʠʪʝʪʠ. ɻʣʘʚʥʠʪʝ ʦʯʝʢʫʚʘˁʘ ʙʠʣʝ ʜʝʢʘ 

ʧʦʜʦʙʨʫʚʘˁʝʪʦ ʥʘ ʪʨʘʩʥʧʦʨʪʥʠʦʪ ʩʝʢʪʦʨ ˃ʝ 

ʦʚʦʟʤʦʞʠ ʨʝʛʠʦʥʘʣʥʠʪʝ ʝʢʦʥʦʤʠʠ ʢʦʠ ʩʝ ʚʦ 

ʥʝʧʦʛʦʜʥʘ ʩʦʩʪʦʿʙʘ ʜʘ ʩʝ ʩʪʠʤʫʣʠʨʘʘʪ ʠ ʜʘ ʛʠ 

ʨʘʟʚʠʿʘʪ ʩʚʦʠʪʝ ʧʦʪʝʥʮʠʿʘʣʥʠ ʤʦʞʥʦʩʪʠ. ʊʘʢʚʠ 

ʧʨʠʤʝʨʠ ʠʤʘʣʦ ʤʥʦʛʫ ʚʦ ɽʚʨʦʧʘ, ˃ʝ ʛʠ 

ʩʧʦʤʝʥʝʤʝ ʩʘʤʦ ɻʨʮʠʿʘ, ʐʧʘʥʠʿʘ, ʀʨʩʢʘ ʠ 

ʇʦʨʪʫʛʘʣʠʿʘ, ʢʘʜʝ ʠʥʚʝʩʪʠʨʘˁʝʪʦ ʚʦ 

ʪʨʘʥʩʧʦʨʪʥʠʦʪ ʩʝʢʪʦʨ ʦʚʦʟʤʦʞʠʣʦ ʜʦʣʛʦʨʦʯʥʠ 

ʧʦʟʠʪʠʚʥʠ ʝʬʝʢʪʠ ʧʨʝʢʫ ʩʪʠʤʫʣʠʨʘˁʝ ʥʘ 

ʧʨʠʚʘʪʥʦʪʦ ʠʥʚʝʩʪʠʨʘˁʝ ʠ ʝʢʦʥʦʤʩʢʠʦʪ ʨʘʟʚʦʿ 

ʚʦ ʨʝʛʠʦʥʠʪʝ. 

ʊʨʘʥʩʧʦʨʪʥʘʪʘ ʧʦʣʠʪʠʢʘ ʛʣʘʚʥʦ ʩʝ 

ʬʦʢʫʩʠʨʘʣʘ ʥʘ ʢʦʥʩʦʣʠʜʠʨʘˁʝ ʥʘ 

ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʤʨʝʞʠ ʚʦ ʟʝʤʿʠʪʝ ʯʣʝʥʢʠ, 

ʧʦʜʦʙʨʫʚʘˁʝ ʥʘ ʫʩʣʫʛʠʪʝ, ʝʣʠʤʠʥʠʨʘˁʝ ʥʘ 

ʪʝʩʥʠʪʝ ʛʨʣʘ, ʢʨʝʠʨʘˁʝ ʥʘ ʝʚʨʦʧʩʢʠ ʙʨʟʠ 

ʞʝʣʝʟʥʠʮʠ, ʢʨʝʠʨʘˁʝʪʦ ʥʘ ʥʦʚʠ ʣʠʥʠʠ ʢʦʠ ˃ʝ 

ʛʦ ʫʥʘʧʨʝʜʘʪ ʝʢʦʥʦʤʩʢʠʦʪ ʨʘʟʚʦʿ ʚʦ 

ʧʝʨʠʬʝʨʥʠʪʝ ʦʙʣʘʩʪʠ ʩʦ ʥʝʜʦʚʦʣʥʘ 

ʠʥʬʨʘʩʪʨʫʢʪʫʨʥʘ ʝʢʠʧʠʨʘʥʦʩʪ. ʊɽʊʄ ʠʩʪʦ 

ʪʘʢʘ ʿʘ ʬʦʢʫʩʠʨʘʣʘ ʩʚʦʿʘʪʘ ʧʦʣʠʪʠʢʘ ʠ ʥʘ 

ʧʦʚʨʟʫʚʘˁʝʪʦ ʥʘ ɽʋ ʩʦ ʩʦʩʝʜʠʪʝ, ʧʦʩʝʙʥʦ 

ʧʨʠʩʪʘʧʦʪ ʢʦʥ ʄʝʜʠʪʝʨʘʥʩʢʠʪʝ ʟʝʤʿʠ, ʟʝʤʿʠʪʝ 

ʦʜ ɱʫʛʦʠʩʪʦʯʥʘ ɽʚʨʦʧʘ ʠ ɿʘʧʘʜʝʥ ɹʘʣʢʘʥ. 

 

4. ʈʘʟʚʦʿʥʘ ʩʪʨʘʪʝʛʠʿʘ ʥʘ ɽʚʨʦʧʩʢʘʪʘ ʫʥʠʿʘ 

ʚʦ ʚʨʩʢʘ ʩʦ ʪʨʘʥʩʧʦʨʪʥʘʪʘ ʧʨʦʙʣʝʤʘʪʠʢʘ 

ʉʦ ʨʘʟʚʠʚʘˁʝ ʥʘ ʠʜʝʿʘʪʘ ʟʘ ʬʦʨʤʠʨʘˁʝ ʥʘ 

ʪʨʘʥʩʝʚʨʦʧʩʢʘ ʪʨʘʥʩʧʦʨʪʥʘ ʤʨʝʞʘ, ʝʜʥʘ ʦʜ 

ʛʣʘʚʥʠʪʝ ʮʝʣʠ ʥʘ ɽʋ ʙʠʣʦ ʧʨʦʰʠʨʫʚʘˁʝʪʦ ʥʘ 

ʪʨʘʥʩʧʦʨʪʥʘʪʘ ʤʨʝʞʘ ʢʦʥ ʠʩʪʦʢ ʠ ʿʫʛ, ʩʦ ʮʝʣ ʜʘ 

ʩʝ ʦʚʦʟʤʦʞʠ ʠʥʪʝʛʨʠʨʘˁʝ ʥʝ ʩʘʤʦ ʩʦ 

ʪʨʘʥʩʧʦʨʪʥʠ ʤʨʝʞʠ ʥʘ ʟʝʤʿʠʪʝ ʦʜ ʎʀɽ, ʪʫʢʫ ʠ 

ʩʦ ʥʠʚʥʠʪʝ ʝʢʦʥʦʤʠʠ. ñʅʠʰʪʦ ʥʝ ʿʘ 

ʩʠʤʙʦʣʠʟʠʨʘ ʠʣʠ ʥʝ ʿʘ ʧʦʪʪʠʢʥʫʚʘ 

ʠʥʪʝʛʨʘʮʠʿʘʪʘ ʚʦ ɽʚʨʦʧʘ, ʧʦʜʦʙʨʦ ʦʜ 

ʚʦʩʧʦʩʪʘʚʝʥʠʪʝ ʬʠʟʠʯʢʠʪʝ ʚʨʩʢʠ ʚʦ 

ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʩʠʩʪʝʤʠ ʠ ʥʠʰʪʦ ʥʝ ʝ 

ʧʦʟʥʘʯʘʿʥʦ ʟʘ ʨʘʟʚʦʿʦʪ ʥʘ ʟʝʤʿʠʪʝ ʘʧʣʠʢʘʥʪʠ 

ʦʜ ʧʦʩʪʠʛʥʫʚʘˁʝ ʥʘ ʝʬʠʢʘʩʥʘ 

ʠʥʬʨʘʩʪʨʫʢʪʫʨʘò. [Kinnock, 1998]. ʆʚʘʘ ʠʜʝʿʘ 

ʙʠʣʘ ʧʨʝʟʝʥʪʠʨʘʥʘ ʧʨʝʜ ʯʣʝʥʢʠʪʝ ʥʘ ɽʋ ʠ 

ʤʦʞʥʦʩʪʘ ʟʘ ʩʦʨʘʙʦʪʢʘ ʩʦ ʪʨʝʪʠ ʟʝʤʿʠ ʠ 

ʧʨʦʤʦʚʠʨʘˁʝ ʥʘ ʪʨʘʥʩʧʦʨʪʥʠʪʝ 

ʠʥʬʨʘʩʪʨʫʢʪʫʨʥʠ ʧʨʦʝʢʪʠ ʦʜ ʚʟʘʝʤʝʥ ʠʥʪʝʨʝʩ.  

ɺʦʩʧʦʩʪʘʚʫʚʘˁʝʪʦ ʥʘ ʪʨʘʥʩʝʚʨʦʧʩʢʘʪʘ 

ʪʨʘʥʩʧʦʨʪʥʘ ʤʨʝʞʘ  ʧʨʝʪʩʪʘʚʫʚʘ ʙʘʟʘ, ʧʦʯʝʪʦʢ 

ʚʦ ʨʝʘʣʠʟʘʮʠʿʘʪʘ ʥʘ ʧʨʘʢʪʠʯʥʘʪʘ ʠʥʠʮʠʿʘʪʠʚʘ 

ʚʦ ɽʚʨʦʧʩʢʘʪʘ ʠʥʪʝʛʨʘʮʠʿʘ. ñɽʜʠʥʩʪʚʝʠʦʪ 

ʧʘʟʘʨ ʚʦ ɽʋ ˃ʝ ʨʝʧʨʦʜʫʮʠʨʘ ʧʦʟʠʪʠʚʥʠ ʝʬʝʢʪʠ 

ʥʘ ʙʣʘʛʦʩʦʩʪʦʿʙʘ ʟʘ ʛʨʘʺʘʥʠʪʝ ʠ 

ʧʨʝʪʧʨʠʿʘʪʠʿʘʪʘ, ʩʘʤʦ ʘʢʦ ʩʝ ʪʝʤʝʣʠ ʚʨʟ 

ʝʬʝʢʪʠʪʝ ʠ ʚʦʩʧʦʩʪʘʚʫʚʘˁʝʪʦ ʥʘ 

ʊʨʘʥʩʝʚʨʦʧʩʢʘʪʘ ʪʨʘʥʩʧʦʨʪʥʘ ʤʨʝʞʘ. 

[Richardson, 1997, p.333] ɺʦ ʩʧʦʛʦʜʙʘʪʘ ʥʘ 

ɽʚʨʦʧʩʢʘʪʘ ʫʥʠʿʘ ʚʦʩʧʦʩʪʘʚʫʚʘˁʝʪʦ ʥʘ ʊɽʊʄ 

ʧʨʝʜʚʠʜʫʚʘʣʘ ʜʘ ʦʚʦʟʤʦʞʠ ʬʠʟʠʯʢʦ 

ʧʦʚʨʟʫʚʘˁʝ ʥʘ ʩʝʢʦʿ ʜʝʣ ʦʜ ɽʚʨʦʧʩʢʘʪʘ ʫʥʠʿʘ 

ʚʦ ʨʘʤʢʠʪʝ ʥʘ ʥʝʿʟʠʥʠʪʝ ʛʨʘʥʠʮʠ. ɺʦ 

ʧʦʣʠʪʠʯʢʠʪʝ ʧʨʦʮʝʩʠ ʊɽʊʄ ʧʨʝʪʩʪʘʚʫʚʘ 

ʮʝʥʪʨʘʣʝʥ ʠʥʩʪʨʫʤʝʥʪ ʟʘ ʧʣʘʥʠʨʘʥʘʪʘ 

ʠʥʪʝʛʨʘʮʠʿʘ.  

ʇʦʪʝʥʮʠʿʘʣʥʠʪʝ ʧʨʠʜʦʙʠʚʢʠ ʦʜ ʊɽʊʄ ʚʦ 

ʝʜʠʥʩʪʚʝʥʠʦʪ ʧʘʟʘʨ ʥʘ ɽʋ ʙʠʣʝ ʥʘʩʦʯʝʥʠ 

ʧʨʚʝʥʩʪʚʝʥʦ ʢʦʥ ʤʘʢʨʦ-ʝʢʦʥʦʤʩʢʠʪʝ 

ʙʝʥʝʬʠʮʠʠ. ʇʨʝʢʫ ʦʚʘʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʥʘ 

ʤʨʝʞʘ ʩʝ ʦʚʦʟʤʦʞʫʚʘ ʧʦʙʨʟ ʠ ʧʦʝʬʠʢʘʩʝʥ 

ʧʨʠʩʪʘʧ ʜʦ ʨʝʩʫʨʩʠʪʝ, ʨʘʙʦʪʥʘʪʘ ʩʠʣʘ ʠ 

ʧʘʟʘʨʦʪ. ʅʘ ʪʦʿ ʥʘʯʠʥ ʩʝ ʥʘʤʘʣʫʚʘ ʠ 

ʜʠʩʧʘʨʠʪʝʪʦʪ ʧʦʤʝʺʫ ʨʘʟʣʠʯʥʠʦʪ ʩʪʝʧʝʥ ʥʘ 

ʨʘʟʚʦʿ ʚʦ ʨʝʛʠʦʥʠʪʝ ʚʦ ɽʚʨʦʧʩʢʘʪʘ ʫʥʠʿʘ, 

ʧʦʤʝʺʫ ʿʘʜʨʦʪʦ ʠ ʧʝʨʠʬʝʨʠʿʘʪʘ. ʋʰʪʝ ʚʦ 1989 

ʛʦʜʠʥʘ ɽʚʨʦʧʩʢʘʪʘ ʨʝʛʠʦʥʘʣʥʘ ʧʦʣʠʪʠʢʘ 

ʧʦʤʝʺʫ ʦʩʪʘʥʘʪʠʪʝ ʮʝʣʠ ʟʘ ʥʘʤʘʣʫʚʘˁʝ ʥʘ 

ʜʝʙʘʣʘʥʩʦʪ ʚʦ ʦʜʨʝʜʝʥʠ ʨʝʛʠʦʥʠ ʢʘʢʦ ʝʜʝʥ ʦʜ 

ʢʣʫʯʥʠʪʝ ʤʦʜʝʣʠ ʚʦ ʧʨʚ ʧʣʘʥ ʿʘ ʘʧʦʩʪʨʦʬʠʨʘ 

ʊɽʊʄ ʟʘ ʥʘʜʤʠʥʫʚʘˁʝ ʥʘ ʚʘʢʚʠʪʝ ʩʦʩʪʦʿʙʠ. 

ʀʤʝʥʦ ʦʢʦʣʫ 70% ʦʜ ʬʦʥʜʦʚʠʪʝ ʙʠʣʝ ʥʘʤʝʥʝʪʠ 

ʟʘ ʝʢʦʥʦʤʩʢʦ-ʟʘʦʩʪʘʥʘʪʠʪʝ ʨʝʛʠʦʥʠ. ʊʠʝ ʩʝ ʚʦ 

ʥʘʿʛʦʣʝʤ ʜʝʣ ʣʦʮʠʨʘʥʠ ʥʘ ʧʝʨʠʬʝʨʥʠʪʝ ʜʝʣʦʚʠ 

ʥʘ ʋʥʠʿʘʪʘ ʚʦ ʟʝʤʿʠʪʝ ʢʘʢʦ ʰʪʦ ʩʝ ʀʨʩʢʘ, 

ʿʫʞʥʠʦʪ ʜʝʣ ʥʘ ʀʪʘʣʠʿʘ ʠ ʐʧʘʥʠʿʘ. ɸʢʦ ʩʝ 

ʘʥʘʣʠʟʠʨʘʘʪ ʧʦʣʠʪʠʯʢʠʪʝ ʤʝʨʢʠ ʟʘ ʥʘʤʘʣʫʚʘˁʝ 

ʥʘ ʨʝʛʠʦʥʘʣʥʠʪʝ ʜʠʩʧʘʨʠʪʝʪʠ ʠ ʥʝʝʜʥʘʢʚʦʩʪʠ 

ʩʧʦʤʝʥʘʪʠ ʧʦʛʦʨʝ, ʩʦʩʪʦʿʙʘʪʘ ʝ ʩʣʝʜʥʘ: ʥʘ ʧʨʚʦ 

ʤʝʩʪʦ ʩʝ ʥʘʤʝʪʥʫʚʘ ʧʦʪʨʝʙʘʪʘ ʟʘ ʧʦʜʦʙʨʫʚʘˁʝ 

ʥʘ ʬʠʟʠʯʢʘʪʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ ʚʦ ʨʝʛʠʦʥʦʪ, ʥʘ 

ʚʪʦʨʦ ʤʝʩʪʦ ʜʦʘʺʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʨʘʙʦʪʥʘʪʘ 

ʩʠʣʘ, ʪ.ʝ. ʧʨʠʩʫʩʪʚʦʪʦ ʥʘ ʯʦʚʝʯʢʠʦʪ ʢʘʧʠʪʘʣ ʠ 

ʥʘ ʪʨʝʪʦ ʤʝʩʪʦ ʧʦʜʜʨʰʢʘʪʘ ʟʘ ʧʨʦʠʟʚʦʜʥʠʦʪ 

ʩʝʢʪʦʨ. [European Commision, 2000, pp.3-5] 

ʉʦ ʮʝʣ ʜʘ ʛʠ ʤʘʢʩʠʤʠʟʠʨʘʘʪ ʧʨʠʜʦʙʠʚʢʠʪʝ 

ʦʜ ʝʜʥʘ ʠʥʪʝʛʨʘʣʥʘ ʩʦʦʙʨʘ˃ʘʿʥʘ ʤʨʝʞʘ, 

ʂʦʤʠʩʠʿʘʪʘ ʥʘ ɽʋ ʠ ʥʝʿʟʠʥʠʪʝ ʯʣʝʥʢʠ ʜʨʞʘʚʠ, 

ʩʝ ʩʦʛʣʘʩʠʣʝ ʟʘ ʧʦʩʪʠʛʥʫʚʘˁʝ ʧʦʛʦʣʝʤʘ 

ʠʥʪʝʛʨʘʮʠʿʘ ʧʦʤʝʺʫ ʥʘʮʠʦʥʘʣʥʠʪʝ ʪʨʘʥʩʧʦʨʪʥʠ 

ʧʦʣʠʪʠʢʠ, ʧʦʛʦʣʝʤʘ ʢʦʥʢʫʨʝʥʪʥʦʩʪ ʧʦʤʝʺʫ 

ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʩʥʘʙʜʫʚʘʯʠ ʠ ʧʦʚʠʩʦʢ ʩʪʝʧʝʥ ʥʘ 
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ʢʦʦʨʜʠʥʘʮʠʿʘ ʟʘ ʧʨʠʙʣʠʞʫʚʘˁʝ ʢʦʥ 

ʢʦʭʝʟʠʦʥʝʥ ʠʥʬʨʘʩʪʨʫʢʪʫʨʝʥ ʨʘʟʚʦʿ. 

ʇʨʚ ʯʝʢʦʨ ʚʦ ʠʤʧʣʝʤʝʥʪʘʮʠʿʘʪʘ ʥʘ 

ʊʨʘʥʩʝʚʨʦʧʩʢʘʪʘ ʪʨʘʥʩʧʦʨʥʘ ʤʨʝʞʘ ʙʠʣʦ 

ʜʦʥʝʩʫʚʘˁʝʪʦ ʥʘ ʆʜʣʫʢʘʪʘ 1692/96/EC. ʢʦʿʘ ʩʝ 

ʦʜʥʝʩʫʚʘ ʧʨʚʝʥʩʪʚʝʥʦ ʥʘ ʟʝʤʿʠʪʝ ʯʣʝʥʢʠ ʥʘ 

ɽʋ. [Spiekermann, 1998, p.2.] ʊʦʘ 

ʧʨʝʪʩʪʘʚʫʚʘʣʦ ʧʦʯʝʪʥʘ ʪʦʯʢʘ ʚʦ ʰʠʨʦʢʘʪʘ 

ʧʣʘʥʩʢʘ ʘʢʪʠʚʥʦʩʪ ʩʦ ʜʦʣʛʦʨʦʯʝʥ ʧʦʛʣʝʜ ʢʦʥ 

ʟʘʝʜʥʠʯʢʠʦʪ ʠʥʪʝʨʝʩ ʥʘ ʋʥʠʿʘʪʘ. ʉʦ ʮʝʣ ʜʘ ʩʝ 

ʢʦʤʧʣʝʪʠʨʘ ʩʣʠʢʘʪʘ ʟʘ ʠʜʥʠʦʪ ʊɽʊʄ ʨʘʟʚʦʿ, 

ʙʠʣ ʨʘʟʛʣʝʜʘʥ ʩʝʢʦʿ ʪʨʘʥʩʧʦʨʪʝʥ ʤʦʜʝʣ ʦʜ 

ʩʪʨʘʥʘ ʥʘ ʥʘʮʠʦʥʘʣʥʠʪʝ ʘʜʤʠʥʠʩʪʨʘʪʦʨʠ ʠ 

ʢʦʤʠʩʠʿʘʪʘ ʟʘ ʊɽʊʄ. ɹʠʣʝ ʥʘʧʨʘʚʝʥʠ 

ʩʧʦʨʝʜʙʝʥʠ ʧʦʜʘʪʦʮʠ ʦʜ ʧʦʚʝ˃ʝ ʠʟʚʦʨʠ 

(ʧʦʚʝ˃ʝʪʦ ʦʜ ʥʘʮʠʦʥʘʣʥʠʪʝ ʪʨʘʥʩʧʦʨʪʥʠ 

ʩʪʘʪʠʩʪʠʢʠ) ʩʦ ʩʦʩʪʦʿʙʘ ʜʦ 1996 ʛʦʜʠʥʘ ʠʘʢʦ ʩʦ 

ʛʦʣʝʤʠ ʪʝʰʢʦʪʠʠ ʪʨʝʙʘʣʦ ʜʘ ʩʝ ʦʜʨʝʜʘʪ 

ʜʦʣʛʦʨʦʯʥʠʪʝ ʪʨʝʥʜʦʚʠ ʚʦ ʠʥʬʨʘʩʪʨʫʢʪʫʨʥʠʦʪ 

ʨʘʟʚʦʿ ʟʘ ʧʝʨʠʦʜ ʦʜ ʩʘʤʦ ʜʚʝ ʛʦʜʠʥʠ. 

ʆʩʥʦʚʥʘʪʘ ʩʪʨʘʪʝʛʠʿʘ ʥʘ ʂʦʤʠʩʠʿʘʪʘ ʢʦʿʘ 

ʨʘʙʦʪʝʣʘ ʥʘ ʧʣʘʥʠʨʘˁʝʪʦ ʥʘ ʪʨʘʥʩʝʚʨʦʧʩʢʘʪʘ 

ʤʨʝʞʘ ʧʨʝʪʩʪʘʚʫʚʘʣʘ: 

- ʧʨʦʮʝʥʢʘʪʘ ʜʝʢʘ ʝʬʠʢʘʩʥʘ ʪʨʘʥʩʧʦʨʪʥʘ 

ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ ˃ʝ ʙʠʜʝ ʦʜ ʚʠʪʘʣʥʦ ʟʥʘʯʝˁʝ ʟʘ 

ʢʦʥʢʫʨʝʥʪʥʦʩʪʘ ʥʘ ɽʋ ʠ ʜʦʣʛʦʨʦʯʥʦ ˃ʝ 

ʦʚʦʟʤʦʞʠ ʧʦʨʘʩʪ ʠ ʥʦʚʠ ʨʘʙʦʪʥʠ ʤʝʩʪʘ. 

ʀʥʜʫʩʪʨʠʿʘʪʘ ʚʦ ɽʋ ʠʤʘ ʧʦʪʨʝʙʘ ʦʜ ʝʬʠʢʘʩʝʥ 

ʪʨʘʥʩʧʦʨʪʝʥ ʩʠʩʪʝʤ ʩʦ ʦʜʨʞʫʚʘˁʝ ʥʘ ʥʠʩʢʠ 

ʪʨʦʰʦʮʠ ʠ ʦʙʝʟʙʝʜʫʚʘˁʝ ʢʚʘʣʠʪʝʪʥʠ ʫʩʣʫʛʠ; ʠ 

- ʥʝʦʧʭʦʜʥʦʩʪʘ ʜʘ ʩʝ ʦʚʦʟʤʦʞʠ ʝʢʦʥʦʤʩʢʘ ʠ 

ʩʦʮʠʿʘʣʥʘ ʢʦʭʝʟʠʿʘ ʥʘ ʧʨʦʩʪʦʨʦʪ ʥʘ ɽʋ, 

ʦʚʦʟʤʦʞʫʚʘʿ˃ʠ ʧʨʠ ʪʦʘ ʧʝʨʠʬʝʨʥʠʪʝ ʨʝʛʠʦʥʠ 

ʜʘ ʙʠʜʘʪ ʧʦʚʨʟʘʥʠ ʩʦ ʝʚʨʦʧʩʢʘʪʘ ʪʨʘʥʩʧʦʨʪʥʘ 

ʤʨʝʞʘ.  

ɽʜʝʥ ʦʜ ʝʬʝʢʪʠʪʝ ʦʜ ʢʨʝʠʨʘˁʝʪʦ ʥʘ ʊɽʊʄ 

ʚʨʟ ʝʢʦʥʦʤʩʢʠʦʪ ʨʘʟʚʦʿ ʥʘ ɽʋ ʧʨʝʪʩʪʘʚʫʚʘʣʝ 

ʠʩʪʨʘʞʫʚʘˁʘʪʘ ʦʢʦʣʫ ʪʦʯʥʠʪʝ ʧʨʦʮʝʥʢʠ ʟʘ 

ʚʣʠʿʘʥʠʝʪʦ ʥʘ ʊɽʊʄ ʚʦ ʩʝʢʪʦʨʦʪ ʥʘ 

ʚʨʘʙʦʪʫʚʘˁʝʪʦ. ɱʘʩʥʦ ʝ ʜʝʢʘ ʪʠʝ ˃ʝ ʩʝ 

ʦʚʦʟʤʦʞʘʪ ʟʥʘʯʘʿʥʠ ʧʝʨʠʦʜʠʯʥʠ ʚʨʘʙʦʪʫʚʘˁʘ 

ʚʦ ʢʦʥʩʪʨʫʢʪʠʚʥʠʦʪ ʧʝʨʠʦʜ ʟʘ ʊɽʊʄ, ʯʠʠ 

ʜʦʣʛʦʨʦʯʥʠ ʚʣʠʿʘʥʠʿʘ ˃ʝ ʦʚʦʟʤʦʞʘʪ ʝʢʦʥʦʤʩʢʠ 

ʧʦʨʘʩʪ ʠ ʟʥʘʯʘʿʥʘ ʢʦʥʢʫʨʝʥʪʥʦʩʪ. ɻʦʣʝʤʠʥʘʪʘ 

ʥʘ ʦʚʘ ʚʣʠʿʘʥʠʝ ʚʦ ʛʦʣʝʤʘ ʤʝʨʘ ˃ʝ ʟʘʚʠʩʘʪ ʠ ʦʜ 

ʜʨʫʛʠ ʢʣʫʯʥʠ ʬʘʢʪʦʨʠ, ʢʘʢʦ ʰʪʦ ʩʝ 

ʤʘʢʨʦʝʢʦʥʦʤʩʢʘʪʘ ʧʦʣʠʪʠʢʘ, ʚʠʩʦʢʦʦʙʫʯʝʥʘ 

ʨʘʙʦʪʥʘ ʩʠʣʘ ʠʪʥ. [European Commision, p.5] 

 

 

 

5. ɽʚʨʦʧʘ ʠ ʛʣʦʙʘʣʥʠʪʝ ʝʢʦʥʦʤʩʢʠ ʧʨʦʮʝʩʠ 

ɸʢʪʫʝʣʥʠ ʩʣʫʯʫʚʘˁʘ ʥʘ ʩʚʝʪʩʢʘʪʘ 

ʧʦʣʠʪʠʯʢʘ ʩʮʝʥʘ ʠ ʝʢʦʥʦʤʩʢʠʦʪ ʪʨʝʥʜ ʢʦʥ 

ʠʥʪʝʨʥʘʮʠʦʥʘʣʠʟʘʮʠʿʘ ʠ ʛʣʦʙʘʣʠʟʘʮʠʿʘ ʩʝ 

ʩʦʩʪʘʚʝʥ ʜʝʣ ʥʘ ʝʢʦʥʦʤʩʢʘʪʘ ʧʦʣʠʪʠʢʘ ʟʘ 

ʧʦʚʠʩʦʢ ʩʪʝʧʝʥ ʥʘ ʢʦʥʢʫʨʝʥʪʥʦʩʪ ʠ ʥʘ 

ɽʚʨʦʧʩʢʘʪʘ ʋʥʠʿʘ. ʈʝʟʫʣʪʘʪ ʥʘ ʩʝʪʦ ʪʦʘ ʚʦ 

ʜʦʣʛʦʨʦʯʥʠʦʪ ʨʘʟʚʦʝʥ ʧʦʛʣʝʜ ʝ ʜʝʢʘ 

ʪʨʘʥʩʧʦʨʪʥʘʪʘ ʧʦʣʠʪʠʢʘ ˃ʝ ʦʚʦʟʤʦʞʠ ʮʝʣʦʩʥʘ 

ʠʥʪʝʛʨʘʮʠʿʘ ʥʘ ɽʋ (ʧʦʣʠʪʠʯʢʠ ʠ ʝʢʦʥʦʤʩʢʠ) 

ʧʨʝʢʫ ʧʨʦʮʝʩʦʪ ʥʘ ʛʣʦʙʘʣʥʘʪʘ ʝʢʦʥʦʤʠʿʘ. 

ʇʨʠʨʦʜʘʪʘ ʠ ʝʬʠʢʘʩʥʦʩʪʘ ʦʜ ʚʥʘʪʨʝʰʥʘʪʘ 

ʪʨʘʥʩʧʦʨʪʥʘ ʤʨʝʞʘ ʚʦ ɽʚʨʦʧʘ, ʠʤʘ ʟʥʘʯʘʿʥʠ 

ʠʤʧʣʠʢʘʮʠʠ ʚʦ ʩʧʦʩʦʙʥʦʩʪʘ ʥʘ ʋʥʠʿʘʪʘ ʟʘ 

ʮʝʣʦʩʥʦ ʫʯʝʩʪʚʦ ʚʦ ʪʝʢʦʚʥʠʪʝ ʛʣʦʙʘʣʠʟʘʮʠʦʥʠ 

ʧʨʦʮʝʩʠ. 

ɽʚʨʦʧʘ ʜʝʥʝʩʢʘ ʟʘʬʘ˃ʘ ʢʣʫʯʥʘ ʧʦʟʠʮʠʿʘ ʚʦ 

ʩʚʝʪʩʢʘʪʘ ʧʦʣʠʪʠʯʢʘ ʠ ʝʢʦʥʦʤʩʢʘ ʩʮʝʥʘ. ɻʦʣʝʤ 

ʜʝʣ ʦʜ ʝʢʦʥʦʤʩʢʠʪʝ ʘʥʘʣʠʪʠʯʘʨʠ ʩʝ ʩʣʦʞʫʚʘʘʪ 

ʩʦ ʢʦʥʩʪʘʪʘʮʠʿʘʪʘ ʜʝʢʘ ʨʘʟʚʠʝʥʠʪʝ ʟʝʤʿʠ ʦʜ ɽʋ 

ʜʝʥʝʩ ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʛʣʘʚʥʠ ʘʢʪʝʨʠ ʥʘ 

ʩʚʝʪʩʢʘʪʘ ʝʢʦʥʦʤʩʢʘ ʩʮʝʥʘ, ʯʠʠ ʘʢʪʠʚʥʦʩʪʠ 

ʠʤʘʘʪ ʟʥʘʯʘʿʥʦ ʚʣʠʿʘʥʠʝ ʚʦ ʤʝʺʫʥʘʨʦʜʥʠʦʪ 

ʝʢʦʥʦʤʩʢʠ ʩʠʩʪʝʤ. ɺʦ ʦʚʦʿ ʤʦʤʝʥʪ, ʩʝ ʯʠʥʠ, ʧʦ 

ʧʦʚʝ˃ʝ ʦʜ ʝʜʝʥ ʚʝʢ, ʝʢʦʥʦʤʠʿʘʪʘ ʥʘ ʉɸɼ ʩʝ 

ʧʦʤʝʩʪʠʣʘ ʥʘ ʚʪʦʨʦ ʤʝʩʪʦ ʥʘ ʩʚʝʪʩʢʘʪʘ 

ʝʢʦʥʦʤʩʢʘ ʩʮʝʥʘ. ñʅʘ ʩʚʝʪʩʢʠʦʪ ʧʘʟʘʨ, 

ʝʚʨʦʧʩʢʘʪʘ ʢʫ˃ʘ ˃ʝ ʛʠ ʧʠʰʫʚʘ ʧʨʘʚʠʣʘʪʘ ʥʘ 

ʩʚʝʪʩʢʘʪʘ ʪʨʛʦʚʠʿʘ ʚʦ ʜʚʘʝʩʝʪʠʧʨʚʠʦʪ ʚʝʢ, ʘ 

ʦʩʪʘʪʦʢʦʪ ʦʜ ʩʚʝʪʦʪ ʩʘʤʦ ˃ʝ ʫʯʠ ʜʘ ʿʘ ʠʛʨʘ 

ʥʝʿʟʠʥʘʪʘ ʝʢʦʥʦʤʩʢʘ ʠʛʨʘò. [cit Thurow, source 

Dicken Peter 1996, p.101] 

ʊʨʛʦʚʠʿʘʪʘ ʚʦ ʩʠʪʝ ʩʚʦʠ ʬʦʨʤʠ, 

ʚʢʣʫʯʫʚʘʿ˃ʠ ʛʦ ʠ ʪʫʨʠʟʤʦʪ, ʧʨʝʢʫ ʪʨʘʥʩʧʦʨʪʦʪ 

ʦʙʝʟʙʝʜʫʚʘ ʤʦʙʠʣʥʦʩʪ, ʢʦʿʘ ʧʨʝʪʩʪʘʚʫʚʘ 

ʟʥʘʯʘʿʥʘ ʛʨʘʥʢʘ ʟʘ ʢʨʝʠʨʘˁʝ ʥʘ ʩʪʨʫʢʪʫʨʘʪʘ ʥʘ 

ʛʣʦʙʘʣʠʟʘʮʠʿʘʪʘ.  

 

ʊʘʙʝʣʘ 1:  

ʋʯʝʩʪʚʦ ʚʦ ʫʚʦʟʦʪ ʠ ʠʟʚʦʟʦʪ ʥʘ ʩʪʦʢʠ ʧʦʤʝʺʫ 

ʯʝʪʠʨʠʪʝ ʚʦʜʝʯʢʠ ʪʨʛʦʚʩʢʠ ʩʠʣʠ ʚʦ ʩʚʝʪʦʪ 

ʉɸɼ,  ɽʋ, ɱʘʧʦʥʠʿʘ ʠ ɹʈʀʂʉ (2004-2014 

ʛʦʜʠʥʘ) ʚʨʝʜʥʦʩʪ ʚʦ ʤʣʨʜ (ɽʋʈ) 
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ɿʝʤʿʠʪʝ ʦʜ ɽʋ ʚʦ 2005 ʛʦʜʠʥʘ ʫʯʝʩʪʚʫʚʘʣʝ 

ʩʦ 26.1% ʦʜ ʩʚʝʪʩʢʠʦʪ ʫʚʦʟ ʠ ʠʟʚʦʟ, ʚʦ 2010 

ʛʦʜʠʥʘ ʩʦ 23,2% ʚʦ ʩʚʝʪʩʢʘʪʘ ʪʨʛʦʚʠʿʘ, ʚʦ 2014 

ʩʝ ʟʘʩʪʘʧʝʥʠ ʩʦ 16%, ʦʜʥʦʩʥʦ ʩʧʦʨʝʜʝʥʦ ʩʦ 

2005 ʛʦʜʠʥʘ ʟʘʙʝʣʝʞʘʪ ʥʘʤʘʣʫʚʘˁʝ ʦʜ ʨʝʯʠʩʠ 

10% ʚʦ ʦʜʥʦʩ ʥʘ 2005 ʛʦʜʠʥʘ. ɽʚʨʦʧʘ ʝ 

ʥʘʿʛʦʣʝʤʠʦʪ ʠʟʚʦʟʥʠʢ ʥʘ ʛʦʪʦʚʠ ʧʨʦʠʟʚʦʜʠ ʠ 

ʫʩʣʫʛʠ ʚʦ ʩʚʝʪʦʪ, ʘ ʠ ʩʘʤʘʪʘ ʝ ʥʘʿʛʦʣʝʤʠʦʪ 

ʧʘʟʘʨ ʟʘ ʠʟʚʦʟ ʥʘ ʦʢʦʣʫ 80 ʟʝʤʿʠ. ʄʝʺʫ 

ʥʘʿʛʦʣʝʤʠʪʝ ʠʟʚʦʟʥʠʮʠ ʩʝ ʩʣʝʜʥʠʪʝ ʜʨʞʘʚʠ: 

ɻʝʨʤʘʥʠʿʘ (20%), ʌʨʘʥʮʠʿʘ (9%), ʍʦʣʘʥʜʠʿʘ 

(13%), ʀʪʘʣʠʿʘ (7.5%), ɺʝʣʠʢʘ ɹʨʠʪʘʥʠʿʘ 

(6.2%) ʠ ɹʝʣʛʠʿʘ (8.6%). 

 

ʉʣʠʢʘ 1:  

ʊʨʛʦʚʩʢʘ ʨʘʟʤʝʥʘ ʧʦʤʝʺʫ ʯʝʪʠʨʠʪʝ ʚʦʜʝʯʢʠ 

ʪʨʛʦʚʩʢʠ ʩʠʣʠ ʚʦ ʩʚʝʪʦʪ ʉɸɼ,  ɽʋ, ɱʘʧʦʥʠʿʘ 

ʠ ɹʈʀʂʉ (2004-2014 ʛʦʜʠʥʘ) ʚʨʝʜʥʦʩʪ ʚʦ 

ʤʣʨʜ (ɽʋʈ) 

 
ʀʟʚʦʨ: ʆʙʨʘʙʦʪʝʥʠ ʧʦʜʘʪʦʮʠ ʦʜ Eurostat - 2016  

 

ɺʦ ʧʦʛʣʝʜ ʥʘ ʥʘʮʠʦʥʘʣʥʠʪʝ ʪʨʛʦʚʩʢʠ 

ʤʦʜʝʣʠ, ʟʝʤʿʠʪʝ ʠʤʘʘʪ ʪʝʥʜʝʥʮʠʿʘ ʟʘ 

ʠʥʪʝʥʟʠʚʥʘ ʪʨʛʦʚʩʢʘ ʨʘʟʤʝʥʘ ʩʦ ʩʚʦʠʪʝ ʩʦʩʝʜʠ. 

ʆʚʘ ʧʦʩʝʙʥʦ ʝ ʠʟʨʘʟʝʥʦ ʚʦ ɽʋ, ʢʘʜʝ 2/3 ʦʜ 

ʟʝʤʿʠʪʝ ʥʘ ɽʋ ʠʟʚʝʟʫʚʘʘʪ ʚʦ ʥʝʢʦʿʘ ʜʨʫʛʘ ʟʝʤʿʘ 

ʯʣʝʥʢʘ ʥʘ ɽʋ, ʥʦ ʠ ʚʦ ʉʝʚʝʨʥʘ ɸʤʝʨʠʢʘ, ʢʘʜʝ 

ʉɸɼ, ʂʘʥʘʜʘ ʠ ʄʝʢʩʠʢʦ (ʨʝʛʠʦʥʘʣʥʘʪʘ 

ʛʨʫʧʘʮʠʿʘ ʅɸʌʊɸ ʚʣʠʿʘʝʣʘ ʚʦ ʛʦʣʝʤʘ ʤʝʨʘ ʜʘ 

ʩʝ ʟʛʦʣʝʤʠ ʠ ʠʥʪʝʥʟʠʚʠʨʘ ʪʨʛʦʚʩʢʘʪʘ ʨʘʟʤʝʥʘ 

ʤʝʺʫ ʦʚʠʝ ʪʨʠ ʟʝʤʿʠ), ʩʝ ʛʣʘʚʥʠ ʧʘʟʘʨʠ ʧʦʤʝʺʫ 

ʢʦʠ ʩʝ ʦʜʚʠʚʘ ʠʥʪʝʥʟʠʚʥʘ ʪʨʛʦʚʩʢʘ ʨʘʟʤʝʥʘ. 

 

ɿʘʢʣʫʯʦʢ 

ʄʝʺʫʥʘʨʦʜʥʘʪʘ ʩʚʝʪʩʢʘ ʨʘʟʤʝʥʘ ʝ 

ʥʘʿʥʝʧʦʩʨʝʜʥʦ ʧʦʚʨʟʘʥʘ ʟʘ ʧʦʩʪʦʝˁʝʪʦ ʥʘ 

ʨʘʟʚʠʝʥʠ ʩʠʩʪʝʤʠ ʥʘ ʪʨʘʥʩʧʦʨʪʥʠ ʚʨʩʢʠ 

ʧʦʤʝʺʫ ʥʘʿʜʘʣʝʯʥʠʪʝ ʨʝʛʠʦʥʠ ʥʘ ʩʚʝʪʩʢʦʪʦ 

ʩʪʦʧʘʥʩʪʚʦ. ɹʝʟ ʪʨʘʥʩʧʦʨʪ ʛʦʣʝʤʠʪʝ ʧʨʠʨʦʜʥʠ 

ʙʦʛʘʪʩʪʚʘ ʙʠ ʦʩʪʘʥʘʣʝ ʤʨʪʦʚ ʢʘʧʠʪʘʣ, ʘ 

ʧʨʦʠʟʚʦʜʩʪʚʦʪʦ ʙʠ ʩʝ ʩʚʝʣʦ ʥʘ ʥʘʿʤʘʣʘ ʤʝʨʢʘ ʠ 

ʚʦ ʩʘʤʦ ʦʛʨʘʥʠʯʝʥʠ ʨʘʟʤʝʨʠ.  

ʆʜ ʪʠʝ ʧʨʠʯʠʥʠ ʧʦʩʣʝʜʥʠʪʝ ʪʨʠ ʜʝʮʝʥʠʠ 

ɽʋ ʥʘʧʨʘʚʠʣʘ ʦʛʨʦʤʥʠ ʯʝʢʦʨʠ ʚʦ ʢʨʝʠʨʘˁʝʪʦ 

ʥʘ ʝʜʠʥʩʪʚʝʥ ʧʘʟʘʨ, ʦʪʬʨʣʘʿ˃ʠ ʛʠ ʛʨʘʥʠʮʠʪʝ 

ʧʦʤʝʺʫ ʥʝʿʟʠʥʠʪʝ ʟʝʤʿʠ ʯʣʝʥʢʠ. ɼʚʠʞʝˁʝʪʦ ʥʘ 

ʣʫʺʝʪʦ ʠ ʩʣʦʙʦʜʥʘʪʘ ʮʠʨʢʫʣʘʮʠʿʘ ʥʘ ʜʦʙʨʘ 

ʙʠʣʝ ʜʚʝʪʝ ʦʩʥʦʚʥʠ ʬʦʨʤʠ ʟʘ ʠʜʥʠʦʪ ʧʦʨʘʩʪ ʥʘ 

ʝʜʠʥʩʪʚʝʥʠʦʪ ʧʘʟʘʨ. ɿʘ ʮʝʣʦʩʥʦ ʝʬʝʢʪʫʠʨʘˁʝ 

ʥʘ ʦʚʠʝ ʧʦʪʨʝʙʠ, ʩʝ ʿʘʚʠʣʘ ʧʦʪʨʝʙʘʪʘ ʟʘ 

ʜʠʤʝʥʟʠʦʥʠʨʘˁʝ ʥʘ ʢʚʘʣʠʪʝʪʝʥ ʪʨʘʥʩʧʦʨʪʝʥ 

ʩʠʩʪʝʤ. 

ɼʝʥʝʩ, ʚʠʟʠʿʘʪʘ ʚʦ ʦʚʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʥʦ 

ʧʦʚʨʟʫʚʘˁʝ ʜʦʙʠʚʘ ʛʣʦʙʘʣʥʘ ʜʠʤʝʥʟʠʿʘ: 

ʠʥʪʝʛʨʠʨʘʥʘ ʤʨʝʞʘ ʥʘ ʤʦʜʝʨʥʠ ʘʚʪʦʧʘʪʠʰʪʘ, 

ʞʝʣʝʟʥʠʮʠ ʠ ʜʨʫʛʠ ʠʥʬʨʘʩʪʨʫʢʪʫʨʥʠ ʦʙʿʝʢʪʠ 

ʥʘ ɽʚʨʦʧʩʢʠʦʪ ʢʦʥʪʠʥʝʥʪ, ʢʦʠ ʛʠ ʧʦʧʦʣʥʫʚʘʘʪ 

ʧʦʩʪʦʿʥʠʪʝ ʥʝʜʦʩʪʘʪʦʮʠ ʚʦ ʥʘʮʠʦʥʘʣʥʠʪʝ 

ʪʨʘʥʩʧʦʨʪʥʠ ʩʠʩʪʝʤʠ. ʅʘ ʪʦʿ ʥʘʯʠʥ ʩʝ ʦʯʝʢʫʚʘ 

ʜʘ ʧʨʦʬʫʥʢʮʠʦʥʠʨʘ ʧʣʘʥʠʨʘʥʠʦʪ ʝʚʨʦʧʩʢʠ 

ʪʨʘʥʩʧʦʨʪʝʥ ʩʠʩʪʝʤ ʢʦʿ ˃ʝ ʦʚʦʟʤʦʞʠ ʧʦʛʦʣʝʤ 

ʢʚʘʣʠʪʝʪ, ʢʦʭʝʟʠʿʘ ʠ ʝʢʦʥʦʤʩʢʠ ʧʦʨʘʩʪ, ʚʦʝʜʥʦ 

ʩʪʠʤʫʣʠʨʘʿ˃ʠ ʠ ʧʦʛʦʣʝʤʘ ʚʨʘʙʦʪʝʥʦʩʪ, 

ʤʦʙʠʣʥʦʩʪ ʠ ʥʘʤʘʣʫʚʘʿ˃ʠ ʛʠ ʥʝʛʘʪʠʚʥʠʪʝ 

ʧʦʩʣʝʜʠʮʠ ʦʜ ʪʨʘʥʩʧʦʨʪʥʠʪʝ ʪʨʦʰʦʮʠ ʚʦ 

ʤʘʨʛʠʥʘʣʥʠʪʝ ʜʝʣʦʚʠ ʥʘ ʜʨʞʘʚʠʪʝ ʚʦ ɽʋ. 

ɿʝʤʿʠʪʝ ʦʜ ɽʋ ʚʦ 2005 ʛʦʜʠʥʘ ʫʯʝʩʪʚʫʚʘʣʝ 

ʩʦ 26.1% ʦʜ ʩʚʝʪʩʢʠʦʪ ʫʚʦʟ ʠ ʠʟʚʦʟ, ʚʦ 2010 

ʛʦʜʠʥʘ ʩʦ 23,2% ʚʦ ʩʚʝʪʩʢʘʪʘ ʪʨʛʦʚʠʿʘ, ʚʦ 2014 

ʩʝ ʟʘʩʪʘʧʝʥʠ ʩʦ 16%, ʦʜʥʦʩʥʦ ʩʧʦʨʝʜʝʥʦ ʩʦ 

2005 ʛʦʜʠʥʘ ʟʘʙʝʣʝʞʘʪ ʥʘʤʘʣʫʚʘˁʝ ʦʜ ʨʝʯʠʩʠ 

10% ʚʦ ʦʜʥʦʩ ʥʘ 2005 ʛʦʜʠʥʘ. ɽʚʨʦʧʘ ʝ 

ʥʘʿʛʦʣʝʤʠʦʪ ʠʟʚʦʟʥʠʢ ʥʘ ʛʦʪʦʚʠ ʧʨʦʠʟʚʦʜʠ ʠ 

ʫʩʣʫʛʠ ʚʦ ʩʚʝʪʦʪ, ʘ ʠ ʩʘʤʘʪʘ ʝ ʥʘʿʛʦʣʝʤʠʦʪ 

ʧʘʟʘʨ ʟʘ ʠʟʚʦʟ ʥʘ ʦʢʦʣʫ 80 ʟʝʤʿʠ. ʄʝʺʫ 

ʥʘʿʛʦʣʝʤʠʪʝ ʠʟʚʦʟʥʠʮʠ ʩʝ ʩʣʝʜʥʠʪʝ ʜʨʞʘʚʠ: 

ɻʝʨʤʘʥʠʿʘ (20%), ʌʨʘʥʮʠʿʘ (9%), ʍʦʣʘʥʜʠʿʘ 

(13%), ʀʪʘʣʠʿʘ (7.5%), ɺʝʣʠʢʘ ɹʨʠʪʘʥʠʿʘ 

(6.2%) ʠ ɹʝʣʛʠʿʘ (8.6%). 

ʆʜ ʪʠʝ ʧʨʠʯʠʥʠ ʠʜʥʘʪʘ ʪʨʘʥʩʧʦʨʪʥʘ 

ʧʦʣʠʪʠʢʘ ʥʘ ɽʋ ʠ ʧʦʥʘʪʘʤʫ ˃ʝ ʿʘ ʿʘʢʥʝ ʠ 

ʥʘʛʣʘʩʫʚʘ ʧʦʩʪʦʿʘʥʘʪʘ ʧʦʪʨʝʙʘ ʦʜ ʠʥʪʝʛʨʠʨʘʥ 

ʧʨʠʩʪʘʧ ʟʘ ʧʦʜʦʙʨʫʚʘˁʝ ʥʘ ʪʨʘʥʩʧʦʨʪʥʠʪʝ 

ʚʨʩʢʠ, ʨʘʟʚʠʚʘˁʝ ʥʘ ʧʦʣʠʮʝʥʪʨʠʯʥʠʦʪ ʨʘʟʚʦʝʥ 

ʤʦʜʝʣ ʠ ʝʬʠʢʘʩʥʦ ʠ ʦʜʨʞʣʠʚʦ ʢʦʨʠʩʪʝˁʝ ʥʘ 

ʠʥʬʨʘʩʪʨʫʢʪʫʨʘʪʘ. ʆʚʦʿ ʠʥʪʝʛʨʠʨʘʥ ʧʨʠʩʪʘʧ 

ʪʨʝʙʘ ʜʘ ʙʠʜʝ ʧʦʜʨʞʘʥ ʠ ʚʦ ʘʥʘʣʠʟʘʪʘ ʥʘ 

ʪʨʘʥʩʧʦʨʪʥʘʪʘ ʠ ʪʝʣʝʢʦʤʫʥʠʢʘʮʠʩʢʘ ʤʨʝʞʘ. 

ʉʝʢʦʿʘ ʧʨʦʩʪʦʨʥʘ ʘʥʘʣʠʟʘ ʤʦʨʘ ʜʘ ʩʝ ʬʦʢʫʩʠʨʘ 

ʥʘ ʧʨʠʥʮʠʧʠʪʝ ʠ ʪʝʨʠʪʦʨʠʿʘʣʥʘʪʘ ʨʘʤʥʦʪʝʞʘ, 

ʧʦʩʝʙʥʦ ʚʦ ʨʘʟʨʝʰʫʚʘˁʝ ʥʘ ʧʨʦʙʣʝʤʠʪʝ ʚʦ 

ʧʝʨʠʬʝʨʥʠʪʝ ʨʝʛʠʦʥʠ ʠ ʠʥʬʨʘʩʪʨʫʢʪʫʨʥʦ 
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ʧʦʜʦʙʨʫʚʘˁʝ ʥʘ ʩʝʢʫʥʜʘʨʥʘʪʘ ʤʨʝʞʘ. ʉʘʤʦ ʥʘ 

ʪʘʢʦʚ ʥʘʯʠʥ ʟʝʤʿʠʪʝ ʦʜ ɽʋ ˃ʝ ʙʠʜʘʪ ʚʦʜʝʯʢʠ 

ʠʛʨʘʯ ʚʦ ʛʣʦʙʘʣʥʘʪʘ ʧʘʟʘʨʥʘ ʘʨʝʥʘ. 
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ABSTRACT 

 

This paper is an analysis of the process of 

forming a government of the Republic of 

Macedonia after the completion of parliamentary 

elections in December 2016. The focus of the 

analysis spins of all the actors involved in the 

constitutional procedure of forming a government. 

The main thesis of the analysis is that holding off 

election result and extremely polarized political 

programs forced the participants in the political 

agreements opaque and arbitrary interpretations 

(violations) of the Constitution. The justification 

of these dubious political actions are numerous 

political spin. 

Key words: political parties, spin, 

government, elections, Macedonia  
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ʉʇʀʅʆɺʀ ɺʆ ʇʈʆʎɽʉʆʊ ʅɸ 

ʌʆʈʄʀʈɸɳɽ ɺʃɸɼɸ ʅɸ ʈʄ-2017 

 

        ɸʇʉʊʈɸʂʊ 

 

         ʆʚʦʿ ʪʨʫʜ ʝ  ʘʥʘʣʠʟʘ ʥʘ ʧʨʦʮʝʩʦʪ ʥʘ 

ʬʦʨʤʠʨʘˁʝ ʥʘ ɺʣʘʜʘ ʥʘ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ 

ʧʦ ʟʘʚʨʰʫʚʘˁʝ ʥʘ ʧʘʨʣʘʤʝʥʪʘʨʥʠʪʝ ʠʟʙʦʨʠ ʚʦ 

ʜʝʢʝʤʚʨʠ 2016 ʛʦʜʠʥʘ. ɺʦ ʬʦʢʫʩʦʪ ʥʘ 

ʘʥʘʣʠʟʘʪʘ ʩʝ ʩʧʠʥʦʚʠʪʝ ʥʘ ʛʣʘʚʥʠʪʝ ʘʢʪʝʨʠ-

ʫʯʝʩʥʠʮʠ ʚʦ ʫʩʪʘʚʥʘʪʘ ʧʨʦʮʝʜʫʨʘ ʟʘ 

ʬʦʨʤʠʨʘˁʝ ʥʘ ʚʣʘʜʘ. ʆʩʥʦʚʥʘ ʪʝʟʘ ʥʘ 

ʘʥʘʣʠʟʘʪʘ ʝ ʜʝʢʘ ʠʟʝʜʥʘʯʝʥʠʦʪ ʠʟʙʦʨʝʥ 

ʨʝʟʫʣʪʘʪ ʠ ʝʢʩʪʨʝʤʥʦ ʧʦʣʘʨʠʟʠʨʘʥʠʪʝ 

ʧʦʣʠʪʠʯʢʠ ʧʨʦʛʨʘʤʠ ʛʠ ʧʨʠʥʫʜʠʿʘ ʫʯʝʩʥʠʮʠʪʝ 

ʚʦ ʧʨʦʮʝʩʦʪ ʥʘ ʥʝʪʨʘʥʩʧʘʨʝʥʪʥʠ ʧʦʣʠʪʠʯʢʠ 

ʜʦʛʦʚʦʨʠ ʠ ʧʨʦʠʟʚʦʣʥʠ ʪʦʣʢʫʚʘˁʘ ( ʢʨʰʝˁʘ ) 

ʥʘ ʋʩʪʘʚʦʪ, ʩʘʤʦ ʠ ʩʘʤʦ ʜʘ ʩʝ ʦʩʚʦʠ ʚʣʘʩʪʘ.  

ʆʧʨʘʚʜʫʚʘˁʝʪʦ ʥʘ ʦʚʠʝ ʩʦʤʥʠʪʝʣʥʠ ʧʦʣʠʪʠʯʢʠ 

ʘʢʮʠʠ ʩʝ ʙʘʨʘʰʝ ʚʦ ʙʨʦʿʥʠʪʝ ʧʦʣʠʪʠʯʢʠ 

ʩʧʠʥʦʚʠ. 

ʂʣʫʯʥʠ ʟʙʦʨʦʚʠ:  ʧʦʣʠʪʠʯʢʠ ʧʘʨʪʠʠ, 

ʩʧʠʥʦʚʠ, ʚʣʘʜʘ, ʠʟʙʦʨʠ, ʄʘʢʝʜʦʥʠʿʘ 
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ʄʘʢʝʜʦʥʠʿʘ ʧʦ ʚʦʥʨʝʜʥʠʪʝ ʧʘʨʣʘʤʝʥʪʘʨʥʠ 

ʠʟʙʦʨʠ ʦʜ ʜʝʢʝʤʚʨʠ 2016 ʛʦʜʠʥʘ ʩʝ ʥʘʿʜʝ ʚʦ 

ʝʜʝʥ ʩʧʝʮʠʬʠʯʝʥ ʫʩʪʘʚʝʥ interregnum ʚʦ ʢʦʿ 

ʥʠʪʫ ʝʜʥʘ ʦʜ ʧʘʨʪʠʠʪʝ ʥʝ ʤʦʞʝ ʜʘ ʬʦʨʤʠʨʘ 

ʚʣʘʜʘ ʚʦ ʩʧʛʣʘʩʥʦʩʪ ʩʦ ʋʩʪʘʚʦʪ ʥʘ ʈʝʧʫʙʣʠʢʘ 

ʄʘʢʝʜʦʥʠʿʘ. ɻʣʘʚʥʠʪʝ ʧʨʠʯʠʥʠ ʟʘ ʦʚʘʘ 

ʩʠʪʫʘʮʠʿʘ ʩʝ ʨʝʣʘʪʠʚʥʦ ʜʦʣʛʘʪʘ ʠ ʦʩʪʨʘ 

ʧʦʣʠʪʠʯʢʘ ʢʨʠʟʘ, ʥʝʦʜʣʫʯʥʠʦʪ ʠʟʙʦʨʝʥ 

ʨʝʟʫʣʪʘʪ ʠ ʥʘʜʚʦʨʝʰʥʦ-ʧʦʣʠʪʠʯʢʠʪʝ ʚʣʠʿʘʥʠʿʘ 

ʚʨʟ ʧʨʦʮʝʩʦʪ ʥʘ ʬʦʨʤʠʨʘˁʝ ʥʘ ʚʣʘʜʘ.  

ʂʨʠʟʘʪʘ ʩʝ ʤʘʥʠʬʝʩʪʠʨʘʰʝ ʥʠʟ ʧʨʦʪʝʩʪʠʪʝ 

ʧʦʜ ʥʘʟʠʚ ʐʘʨʝʥʘ ʨʝʚʦʣʫʮʠʿʘ ʧʦʪʪʠʢʥʘʪʠ ʦʜ 

ʥʝʟʘʢʦʥʩʢʠʪʝ ʤʘʩʦʚʥʠ ʧʨʠʩʣʫʰʫʚʘˁʘ ʥʘ 

ʛʨʘʺʘʥʠ ʠ ʇʨʞʠʥʩʢʠʦʪ ʜʦʛʦʚʦʨ ʩʦ ʢʦʿ ʝ 

ʬʦʨʤʠʨʘʥʦ ʉʧʝʮʠʿʘʣʥʦ ʿʘʚʥʦ ʦʙʚʠʥʠʪʝʣʩʪʚʦ.  

ʀʟʝʜʥʘʯʝʥʦʩʪʘ ʥʘ ʠʟʙʦʨʥʠʪʝ ʨʝʟʫʣʪʘʪʠ ʩʝ 

ʠʟʨʘʟʫʚʘ ʚʦ ʪʦʘ ʰʪʦ ʥʠʪʫ ʝʜʥʘ ʧʘʨʪʠʿʘ ʠ 

ʠʟʙʦʨʥʘ ʢʦʘʣʠʮʠʿʘ ʥʝ ʤʦʞʝ ʜʘ ʬʦʨʤʠʨʘ ʚʣʘʜʘ 

ʩʘʤʦʩʪʦʿʥʦ, ʘ ʥʘ ʜʚʝʪʝ ʠʟʙʦʨʥʠ ʢʦʘʣʠʮʠʠ ʟʘ 

ʬʦʨʤʠʨʘˁʝ ʚʣʘʜʘ ʧʦʪʨʝʙʥʠ ʠʤ ʩʝ ʤʘʥʜʘʪʠʪʝ ʥʘ 

ɼʋʀ- ɼʝʤʦʢʨʘʪʩʢʘ ʫʥʠʿʘ ʟʘ ʠʥʪʝʛʨʘʮʠʿʘ. 

 ʅʘʜʚʦʨʝʰʥʠʪʝ ʚʣʠʿʘʥʠʿʘ ʩʝ ʩʫʧʩʫʤʠʨʘʘʪ 

ʚʦ ʊʠʨʘʥʩʢʘʪʘ ʧʣʘʪʬʦʨʤʘ ʢʦʿʘ ʧʦ ʠʟʙʦʨʠʪʝ ʿʘ 

ʧʨʦʤʦʚʠʨʘ ʘʣʙʘʥʩʢʠʦʪ ʙʣʦʢ ʧʘʨʪʠʠ ʢʘʢʦ 

ʫʣʪʠʤʘʪʫʤ ʟʘ ʬʦʨʤʠʨʘˁʝ ʚʣʘʜʘ. ʂʦʘʣʠʮʠʿʘʪʘ 

ʥʘ ɺʄʈʆ-ɼʇʄʅɽ ʿʘ ʦʜʙʠ ʧʣʘʪʬʦʨʤʘʪʘ, ʘ 

ʂʦʘʣʠʮʠʿʘʪʘ ʥʘ ʉɼʉʄ ʿʘ ʧʨʠʬʘʪʠ ʠ ʩʦʙʨʘ 67 

ʤʘʥʜʘʪʠ ʜʦʚʦʣʥʦ ʟʘ ʬʦʨʤʠʨʘˁʝ ʥʘ ʚʣʘʜʘ. 

ʇʨʝʪʩʝʜʘʜʝʣʦʪ ʥʘ ʈʄ ʩʤʝʪʘ ʜʝʢʘ ʇʣʘʪʬʦʨʤʘʪʘ 

ʛʦ ʨʫʰʠ ʋʩʪʘʚʦʪ ʠ ʫʥʠʪʘʨʥʠʦʪ ʢʘʨʘʢʪʝʨ ʥʘ ʈʄ 

ʠ ʦʜʙʠʚʘ ʜʘ ʛʦ ʜʦʜʝʣʠ ʤʘʥʜʘʪʦʪ ʟʘ ʩʦʩʪʘʚ ʥʘ 

ʚʣʘʜʘ. ʇʦʜʜʨʰʢʘ ʜʦʙʠʚʘ ʦʜ ʤʘʩʦʚʥʘʪʘ 

ʛʨʘʺʘʥʩʢʘ ʠʥʠʮʠʿʘʪʠʚʘ ɿʘ ɿʘʝʜʥʠʯʢʘ 

ʄʘʢʝʜʦʥʠʿʘ ʢʦʿʘ ʩʝʢʦʿʜʥʝʚʥʦ ʤʘʩʦʚʥʦ 

ʜʝʤʦʥʩʪʨʠʨʘ ʥʘ ʫʣʠʮʠʪʝ ʥʘ ʮʝʣʘ ʄʘʢʝʜʦʥʠʿʘ. 

ʅʦʨʤʘʣʥʦ, ʚʦ ʫʩʣʦʚʠ ʥʘ ʫʩʪʘʚʝʥ  interregnum 

ʧʦʣʠʪʠʯʢʠʪʝ ʩʠʣʠ ʩʝ ʧʦʜʛʦʪʝʚʝʥʠ ʥʘ ʩʠʪʝ 

ʩʨʝʜʩʪʚʘ ʥʘ ʧʦʣʠʪʠʯʢʘʪʘ ʘʢʮʠʿʘ. 

 ɿʘʩʝʛʘ ʥʘʿʧʦʛʦʜʥʠ ʟʘ ʥʠʚ ʩʝ ʧʦʢʘʞʘʘ 

ʤʘʨʢʝʪʠʥʰʢʠʪʝ ʩʧʠʥʦʚʠ ʢʘʢʦ ʠʥʦʚʘʮʠʿʘ ʚʦ 

ʧʦʣʠʪʠʯʢʘʪʘ ʘʢʮʠʿʘ. ɺʩʫʰʥʦʩʪ, ʦʚʘʘ ʥʦʚʠʥʘ ʝ 

ʩʘʤʦ ʧʨʝʟʝʤʝʥʘ ʠ ʩʝ ʨʘʟʚʠʚʘ ʚʦ ʤʘʢʝʜʦʥʩʢʠ 

ʫʩʣʦʚʠ. ʃʘʞʣʠʚʠʪʝ ʠ ʟʘʙʣʫʜʝʥʠ ʠʟʨʘʟʠ 

Ăʧʦʩʪʚʠʩʪʠʥʠʪ ʩʚʝʪñ ʠ Ăʧʦʩʪʚʠʩʪʠʥʠʪʘ 

ʧʦʣʠʪʠʢʘñ ʧʨʦʠʟʣʝʛʦʘ ʚʦ 2016 ʦʜ ʜʝʙʘʪʠʪʝ ʟʘ 

ʙʨʠʪʘʥʩʢʠʦʪ ʨʝʬʝʨʝʥʜʫʤ ʟʘ ʯʣʝʥʩʪʚʦʪʦ ʚʦ 

ɽʚʨʦʧʩʢʘʪʘ ʋʥʠʿʘ ʠ ʟʘ ʘʤʝʨʠʢʘʥʩʢʠʪʝ 

ʧʨʝʪʩʝʜʘʪʝʣʩʢʠ ʠʟʙʦʨʠ. ɺʦ ʜʚʘʪʘ ʩʣʫʯʘʠ, 

ʧʦʣʠʪʠʯʘʨʠʪʝ ʠ ʥʦʚʠʥʘʨʠʪʝ ʠʩʢʘʞʫʚʘʘ 

ʙʝʩʨʘʤʥʠ ʣʘʛʠ. ʃʘʛʠʪʝ, ʧʦʟʥʘʪʠ ʠ ʢʘʢʦ 

Ăʘʣʪʝʨʥʘʪʠʚʥʠ ʬʘʢʪʠñ, ʩʪʘʥʘʘ ʣʝʛʠʪʠʤʥʘ 

ʧʦʣʠʪʠʯʢʘ ʚʘʣʫʪʘ. ʄʥʦʛʫ ʧʦʣʠʪʠʯʘʨʠ ʰʪʦ 

ʣʦʚʝʘ ʛʣʘʩʦʚʠ ʥʝ ʙʝʘ ʥʠ ʥʘʿʤʘʣʢʫ 

ʟʘʠʥʪʝʨʝʩʠʨʘʥʠ ʟʘ ʜʝʙʘʪʠʨʘˁʝ ʚʨʟ ʦʩʥʦʚʘ ʥʘ 

ʫʪʚʨʜʝʥʠʪʝ ʬʘʢʪʠ ʠ ʜʦʙʨʦ ʧʦʪʢʨʝʧʝʥʠʪʝ 

ʚʠʩʪʠʥʠ ʠ ʜʦʘʺʘˁʝ ʜʦ ʟʜʨʘʚʠ ʟʘʢʣʫʯʦʮʠ. ʀʤ 

ʙʝʰʝ ʚʘʞʥʦ ʩʘʤʦ ʜʘ ʛʠ ʜʦʙʠʿʘʪ ʛʣʘʩʦʚʠʪʝ ʟʘ ʜʘ 

ʤʦʞʘʪ ʜʘ ʛʠ ʛʨʘʙʥʘʪ ʬʫʥʢʮʠʠʪʝ ʠʣʠ ʜʘ ʛʠ 

ʧʦʩʪʠʛʥʘʪ ʩʚʦʠʪʝ ʮʝʣʠ - ʙʝʟ ʨʘʟʣʠʢʘ ʢʦʣʢʫ 

ʛʦʣʝʤʠ ʙʝʘ ʣʘʛʠʪʝ ʠ ʢʦʣʢʫ ʦʙʝʤʥʦ ʙʝʰʝ 

ʠʟʚʨʪʫʚʘˁʝʪʦ ʥʘ ʬʘʢʪʠʪʝ. 

ʇʦʩʪʬʘʢʪʠʯʢʠʪʝ ʧʦʣʠʪʠʢʠ ʩʝ ʚʦ ʧʦʪʨʘʛʘ 

ʧʦ ʧʦʣʠʪʠʯʢʠ ʮʝʣʠ ʙʝʟ ʦʛʣʝʜ ʥʘ ʬʘʢʪʠʪʝ ʠ ʥʘ 

ʜʦʩʪʘʧʥʠʪʝ ʜʦʢʘʟʠ.. ʅʝʠʟʙʝʞʥʘʪʘ ʮʝʥʘ ʥʘ 

ʟʘʥʝʤʘʨʫʚʘˁʝʪʦ ʥʘ ʬʘʢʪʠʪʝ, ʦʪʬʨʣʘˁʝʪʦ ʥʘ 

ʦʙʨʘʟʦʚʘʥʠʪʝ ʠ ʥʘʫʯʥʠ ʩʪʘʚʦʚʠ ʠ ʟʘ 

ʥʝʛʠʨʘˁʝʪʦ ʥʘ ʧʦʪʢʨʝʧʝʥʠʪʝ, ʨʘʟʫʤʥʠ 

ʧʨʝʜʚʠʜʫʚʘˁʘ ʜʦʧʨʚʘ ˃ʝ ʪʨʝʙʘ ʜʘ ʩʝ ʧʣʘʪʠ. ʅʦ 

ʩʤʝʪʢʠʪʝ ʧʦʯʥʫʚʘʘʪ ʜʘ ʜʦʘʺʘʘʪ. ɺʝ˃ʝ ʩʝ ʛʣʝʜʘʘʪ 

ʜʚʝ ʜʦʣʛʦʨʦʯʥʠ ʮʝʥʠ - ʰʪʝʪʘʪʘ ʥʘʥʝʩʝʥʘ ʥʘ 

ʜʫʭʦʪ ʥʘ ʜʝʤʦʢʨʘʪʠʿʘʪʘ ʠ ʟʘʤʘʛʣʫʚʘˁʝʪʦ ʥʘ 

ʨʘʟʣʠʢʘʪʘ ʧʦʤʝʺʫ ʜʝʤʦʢʨʘʪʩʢʦʪʦ ʚʣʘʜʝʝˁʝ ʠ 

ʧʨʘʚʠʣʦʪʦ ʥʘ ʧʦʧʫʣʘʨʥʦʩʪ. 

.ʅʠʝʜʥʦ ʦʜ ʦʚʠʝ ʧʨʘʰʘˁʘ (ʥʠʪʫ ʧʘʢ 

ʜʝʩʝʪʠʥʘ ʜʨʫʛʠ ʛʦʣʝʤʠ ʧʨʦʙʣʝʤʠ) ʥʝʤʘ ʜʘ ʙʠʜʝ 

ʨʝʰʝʥʦ ʩʦ ʫʰʪʝ ʧʦʚʝ˃ʝ ʥʝʨʘʮʠʦʥʘʣʥʦʩʪ ʠ 

ʥʝʨʘʟʫʤʥʦʩʪ. ʊʠʝ ʤʦʞʝ ʜʘ ʙʠʜʘʪ ʨʝʰʝʥʠ ʩʘʤʦ 

ʩʦ ʫʪʚʨʜʫʚʘˁʝ ʥʘ ʬʘʢʪʠʪʝ ʠ ʩʦ ʩʦʦʯʫʚʘˁʝ ʩʦ 

ʥʠʚ, ʩʦ ʿʘʚʥʘ ʜʝʙʘʪʘ ʠ ʦʙʨʘʟʣʦʞʝʥ ʘʨʛʫʤʝʥʪ. 

 

ʉʧʠʥʦʪ ʢʘʢʦ ʧʦʩʣʝʜʝʥ ʩʧʘʩ 

 

ʉʝ ʨʘʙʦʪʠ ʚʩʫʰʥʦʩʪ ʟʘ ʝʜʥʘ ʬʦʨʤʘ ʥʘ 

ʧʨʦʧʘʛʘʥʜʘ, ʩʦ ʢʦʿʘ ʩʝ ʥʘʩʪʦʿʫʚʘ ʜʘ ʩʝ 

ʠʟʤʘʥʠʧʫʣʠʨʘ ʿʘʚʥʦʩʪʘ ʠ ʜʘ ʩʝ ʧʨʠʢʘʞʘʪ ʥʝʢʦʠ 

ʩʠʪʫʘʮʠʠ, ʣʠʯʥʦʩʪʠ ʠ ʥʘʩʪʘʥʠ ʧʦʜʦʙʨʠ 

ʦʪʢʦʣʢʫ ʰʪʦ ʩʝ. ʉʧʠʥʦʪ ( ʘʥʛʣʠʩʢʠ: ʟʘʚʨʪʠ )  ʝ 

ʪʨʠʢ ʩʦ ʢʦʿ ʬʘʢʪʠʪʝ ʪʦʣʢʫ ʩʝ ʠʟʚʨʪʫʚʘʘʪ ʰʪʦ ʠ 

ʙʝʟ ʠʟʥʝʩʫʚʘˁʝ ʥʘ ʦʯʠʛʣʝʜʥʠ ʣʘʛʠ, ʚʠʩʪʠʥʘʪʘ 

ʩʝ ʧʨʠʢʘʞʫʚʘ ʚʦ ʧʦʟʠʪʠʚʥʦ ʩʚʝʪʣʦ ʠʘʢʦ ʝ 

ʦʙʠʯʥʦ ʤʥʦʛʫ ʛʨʜʘ ʠ ʥʝʛʘʪʠʚʥʘ.ʇʦ ʪʦʘ ʩʧʠʥʦʪ 

ʩʝ ʨʘʟʣʠʢʫʚʘ ʦʜ ʆʜʥʦʩʠʪʝ ʩʦ 

ʿʘʚʥʦʩʪʘ.ʆʜʥʦʩʠʪʝ ʩʦ ʿʘʚʥʦʩʪʘ ʩʝ ʪʝʤʝʣʘʪ ʥʘ 

ʘʬʠʨʤʘʮʠʿʘ ʠ ʥʘ ʬʘʢʪʠ, ʘ ʩʧʠʥʦʪ ʥʘ 

ʤʘʥʠʧʫʣʘʮʠʿʘ ʠ ʪʨʠʢʦʚʠ. 

ʅʝʢʦʠ ʦʜ ʤʝʪʦʜʠʪʝ ʥʘ ʩʧʠʥʫʚʘˁʝ ʩʝ: 

¶ ʉʝʣʝʢʪʠʚʥʦ ʠʟʥʝʩʫʚʘˁʝ ʥʘ ʬʘʢʪʠ, 

ʦʜʥʦʩʥʦ ʠʟʥʝʩʫʚʘˁʝ ʩʘʤʦ ʧʦʟʠʪʠʚʥʠ ʬʘʢʪʠ, 

¶ ʇʨʝʪʧʦʩʪʘʚʫʚʘˁʝ ʥʘ ʥʝʜʦʢʘʞʘʥʠ (  

ʥʝʧʦʩʪʦʝʯʢʠ ) ʬʘʢʪʠ, 
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¶ ʋʧʦʪʨʝʙʘ ʥʘ ʝʫʬʝʤʠʟʤʠ ʟʘ ʜʘ ʩʝ ʥʘʛʨʜʠ 
ʠʣʠ ʨʘʟʫʙʘʚʠ ʥʝʯʠʿ ʩʪʘʚ, 

¶ ʇʨʠʢʨʠʚʘˁʝ ʥʘ ʣʦʰʠʪʝ ʚʝʩʪʠ ʩʦ 

ʬʦʢʫʩʠʨʘˁʝ ʥʘ ʤʝʜʠʫʤʠʪʝ ʥʘ ʜʦʣʛʦ ʦʯʝʢʫʚʘʥʘ 

ʧʨʠʿʘʪʥʘ ʚʝʩʪ. 

ʉʦ ʩʧʠʥʫʚʘˁʝ ʩʝ ʩʣʫʞʝʣʝ ʠ ʉʦʝʜʠʥʝʪʠʪʝ 

ɸʤʝʨʠʢʘʥʩʢʠ ɼʨʞʘʚʠ ʧʨʝʜ ʧʦʯʝʪʦʢʦʪ ʥʘ 

ɺʦʿʥʘʪʘ ʚʦ ʀʨʘʢ ʩʘʢʘʿ˃ʠ ʜʘ ʿʘ ʧʨʠʜʦʙʠʿʘʪ 

ʿʘʚʥʦʩʪʘ ʥʘ ʩʚʦʿʘ ʩʪʨʘʥʘ.ʅʘʿʯʝʩʪʘʪʘ ʪʝʭʥʠʢʘ ʩʦ 

ʢʦʿʘ ʩʝ ʩʣʫʞʝʣʝ ʙʠʣʘ ʧʨʝʫʚʝʣʠʯʫʚʘˁʝ ʥʘ ʥʝʢʦʠ 

ʥʘʩʪʘʥʠ ʩʦ ʮʝʣ ʥʘ ʜʦʙʠʚʘˁʝ ʧʦʟʠʪʠʚʥʠ 

ʨʝʘʢʮʠʠ ʚʦ ʿʘʚʥʦʩʪʘ. 

ʉʧʠʥʫʚʘˁʝʪʦ, ʥʦʨʤʘʣʥʦ ʝ ʩʦʩʪʘʚʝʥ ʜʝʣ ʠ 

ʦʜ ʝʢʦʥʦʤʩʢʠʦʪ ʤʘʨʢʝʪʠʥʛ. 

ʇʨʝʜ ʪʨʠ ʛʦʜʠʥʠ ʢʦʟʤʝʪʠʯʢʘʪʘ ʢʦʤʧʘʥʠʿʘ 

ʃʦʨʝʘʣ ʙʝʰʝ ʧʨʠʥʫʜʝʥʘ ʜʘ ʧʨʠʟʥʘʝ ʜʝʢʘ 

ʥʝʿʟʠʥʠʪʝ Lanc¹me G®nifique ʠ LôOr®al Paris 

Youth Codeʥʝ ʩʝ Ăʢʣʠʥʠʯʢʠ ʧʦʪʚʨʜʝʥʠñ ʜʝʢʘ ʛʠ 

Ăʿʘʢʥʘʪ ʛʝʥʠʪʝñ ʠ ʜʘʚʘʘʪ Ăʚʠʜʣʠʚʦ ʧʦʤʣʘʜʘ 

ʢʦʞʘ ʧʦʩʣʝ ʩʘʤʦ ʩʝʜʫʤ ʜʝʥʘ ʢʦʨʠʩʪʝˁʝñ. 

ʈʝʛʫʣʘʪʦʨʦʪ ʫʪʚʨʜʠ ʜʝʢʘ ʚʘʢʚʠʪʝ ʪʚʨʜʝˁʘ ʩʝ 

ʣʘʞʥʠ ʠ ʥʝʧʦʪʢʨʝʧʝʥʠ. ʃʦʨʝʘʣ ʠʟʙʝʛʥʘ 

ʧʣʘ˃ʘˁʝ ʥʘ ʢʘʟʥʘ ʥʦ ʙʝʰʝ ʧʨʝʜʫʧʨʝʜeʥ ʜʝʢʘ 

ʩʝʢʦʝ ʠʜʥʦ ʧʨʝʢʨʰʫʚʘˁʝ ʥʘ ʦʚʠʝ ʧʨʘʚʠʣʘ ˃ʝ 

ʙʠʜʝ ʩʘʥʢʮʠʦʥʠʨʘʥʦ. 

 

ʋʙʝʨ ʛʠ ʧʦʜʣʘʞʘ ʚʦʟʘʯʠʪʝ ʢʦʣʢʫ ʤʦʞʘʪ ʜʘ 

ʟʘʨʘʙʦʪʘʪ 

ɺʦ ʩʚʦʠʪʝ ʦʥʣʘʿʥ ʨʝʢʣʘʤʠ, ʋʙʝʨ ʤʘʣʢʫ ʛʠ 

ʥʘʧʫʤʧʘ ʮʠʬʨʠʪʝ ʢʦʣʢʫ ʯʦʚʝʢ ʤʦʞʝ ʜʘ 

ʟʘʨʘʙʦʪʠ ʚʦʟʝʿ˃ʠ ʟʘ ʥʠʚ. ʅʘ ʨʝʛʫʣʘʪʦʨʦʪ ʤʫ 

ʧʘʜʥʘʘ ʚʦ ʦʯʠ ʚʦ 2015, ʚʦ 2017 ʧʦʯʥʘ ʠʩʪʨʘʛʘ ʘ 

ʩʣʫʯʘʿʦʪ ʩʝ ʟʘʪʚʦʨʠ ʩʦ ʧʣʘ˃ʘˁʝ 20 ʤʠʣʠʦʥʠ 

ʜʦʣʘʨʠ. ʋʙʝʨ ʠ ʥʘʪʘʤʫ ʪʚʨʜʘʪ ʜʝʢʘ ʪʦʘ ʝ 

ʥʘʿʜʦʙʨʠʦʪ ʥʘʯʠʥ ʜʘ ʩʝ ʟʘʨʘʙʦʪʠ ʩʦ ʩʚʦʿʦʪ 

ʘʚʪʦʤʦʙʠʣ. 

 

ʍʿʫʥʜʘʠ ʧʦʛʨʝʰʥʦ ʛʠ ʧʨʝʙʨʦʠ ʢʦˁʠʪʝ 

ɺʦ ʠʤʝʪʦ ʥʘ 840.000 ʣʠʮʘ ʢʦʠ ʦʜ 1996 ʜʦ 

2002 ʢʫʧʠʣʝ ʩʝʜʘʥʠ ɽʣʝʥʪʨʘ ʠ ʩʧʦʨʪʩʢʠ ʢʫʧʝʘ 

ʊʠʙʫʨʦʥ, ʍʿʫʥʜʘʠ ʚʦ 2004 ʙʝʰʝ ʪʫʞʝʥ ʛʦʜʠʥʘ 

ʟʘʨʘʜʠ ʧʫʤʧʘˁʝ ʥʘ ʤʦ˃ʥʦʩʪʘ ʥʘ ʤʦʪʦʨʠʪʝ. 

ʇʨʦʤʘʰʫʚʘˁʝʪʦ ʦʜ 10% ʛʠ ʯʠʥʝʰʝ 85 

ʤʠʣʠʦʥʠ ʜʦʣʘʨʠ. ʅʘ ʢʦʨʠʩʥʠʮʠʪʝ ʠʤ ʙʝʘ 

ʧʦʥʫʜʝʥʠ ʜʝʙʠʪʥʠ ʢʘʨʪʠʯʢʠ ʩʦ ʧʦ 225 ʜʦʣʘʨʠ. 

ʄʦ˃ʪʘ ʥʘ ʩʧʠʥʫʚʘˁʝʪʦ ʦʙʠʣʥʦ ʙʝʰʝ 

ʢʦʨʠʩʪʝʥʘ ʠ ʚʦ ʧʦʩʠʟʙʦʨʥʠʦʪ ʧʨʦʮʝʩ ʥʘ 

ʩʦʩʪʘʚʫʚʘˁʝ ʚʣʘʜʘ ʥʘ ʨʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ. 

ʆʚʜʝ ʠʟʜʚʦʿʫʚʘʤʝ ʩʘʤʦ ʜʝʣ ʦʜ ʠʟʦʙʠʣʠʝʪʦ ʥʘ 

ʩʧʠʥʦʚʠ ʢʦʠ ʙʝʘ ʢʦʨʠʩʪʝʥʠ ʚʦ ʪʦʿ ʧʨʦʮʝʩ. 

 

 

ʂʦʿ ʝ ʧʦʙʝʜʥʠʢ ʥʘ ʠʟʙʦʨʠʪʝ? 

ɻʣʘʚʥʠʦʪ ʩʧʠʥ ʧʦ ʠʟʙʦʨʠʪʝ ʙʝʰʝ ʜʝʢʘ 

ʧʦʙʝʜʥʠʢ ʥʘ ʠʟʙʦʨʠʪʝ ʙʠʣʝ ʨʝʬʦʨʤʩʢʠʪʝ ʩʠʣʠ 

ï ʪ.ʝ. ʧʘʨʪʠʠʪʝ ʥʘ ʦʧʦʟʠʮʠʿʘʪʘ. ʌʘʢʪʠʪʝ 

ʦʯʠʛʣʝʜʥʦ ʟʙʦʨʫʚʘʘʪ ʟʘ ʩʧʨʦʪʠʚʥʦʪʦ. 

ʂʦʘʣʠʮʠʿʘʪʘ ʥʘ ʚʣʘʜʠʥʠʪʝ ʧʘʨʪʠʠ ʚʩʫʰʥʦʩʪ ʿʘ 

ʟʘʜʨʞʘ ʚʣʘʩʪʘ ʩʦ ʦʛʣʝʜ ʥʘ ʪʦʘ ʰʪʦ ʧʦʙʝʜʥʠʮʠ 

ʥʘ ʠʟʙʦʨʠʪʝ ʩʧʦʨʝʜ ʦʩʚʦʝʥʠʪʝ ʤʘʥʜʘʪʠ ʙʝʘ  

ɺʄʈʆ ɼʇʄʅɽ ʠ ɼʋʀ ʠ ʩʧʦʨʝʜ ʬʘʢʪʠʯʢʦʪʦ 

ʫʩʪʘʚʥʦ ʥʘʯʝʣʦ ,,ʧʦʙʝʜʥʠʢ ʩʦ ʧʦʙʝʜʥʠʢ,, ʪʠʝ 

ʤʦʨʘʘ ʜʘ ʬʦʨʤʠʨʘʘʪ ʚʣʘʜʘ. ʈʝʬʦʨʤʩʢʠʪʝ ʩʠʣʠ 

ʥʝ ʤʦʞʘʪ ʜʘ ʬʦʨʤʠʨʘʘʪ ʚʣʘʜʘ ʙʝʟ ɼʋʀ, ʘ ɼʋʀ 

ʙʝʰʝ ,,ʚʣʘʩʪ,,ʘ ʥʝ ʦʧʦʟʠʮʠʿʘ. 

 

ɼʘʣʠ ʩʝ ʢʨʰʠ ʋʩʪʘʚʦʪ? 

ɺʦʩʧʦʩʪʘʚʝʥʠʦʪ ʧʨʠʥʮʠʧ ʚʦ ʧʦʣʠʪʠʯʢʠʦʪ 

ʩʠʩʪʝʤ ʥʘ ʄʘʢʝʜʦʥʠʿʘ, ʚʣʘʩʪʘ ʜʘ ʿʘ ʬʦʨʤʠʨʘʘʪ 

ʧʦʙʝʜʥʠʯʢʠʪʝ ʧʘʨʪʠʠ ʢʘʿ ʄʘʢʝʜʦʥʮʠʪʝ ʠ 

ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʢʘʿ ʝʪʥʠʯʢʠʪʝ ɸʣʙʘʥʮʠ ʝ 

ʧʨʝʢʨʰʝʥ ʢʘʢʦ ʫʩʪʘʚʝʥ ʧʨʠʥʮʠʧ. ɺʣʘʜʘʪʘ ʝ 

ʬʦʨʤʠʨʘʥʘ ʦʜ ʧʦʨʘʟʝʥʘʪʘ ʧʘʨʪʠʿʘ ʢʘʿ 

ʄʘʢʝʜʦʥʮʠʪʝ ʠ ʧʦʙʝʜʥʠʯʢʘʪʘ ʧʘʨʪʠʿʘ ʢʘʿ 

ʝʪʥʠʯʢʠʪʝ ɸʣʙʘʥʮʠ. ʊʦʘ ʩʘʤʦ ʿʘ ʧʦʢʘʞʘ ʠ 

ʧʦʪʚʨʜʠ ʦʩʥʦʚʥʘʪʘ ʚʟʘʝʤʥʦʩʪ ʥʘ ʫʩʪʘʚʦʪ ʠ 

ʧʦʣʠʪʠʢʘʪʘ. 

ʋʩʪʘʚʥʦʩʪʘ ʟʥʘʯʠ ʧʦʩʪʦʝˁʝ ʥʘ ʧʨʘʚʝʥ 

ʧʦʨʝʜʦʢ ʚʦ ʢʦʿ ʰʪʦ ʧʦʩʪʦʠ ʫʩʪʘʚ ʠ ʚʦ ʢʦʿ ʪʦʿ ʩʝ 

ʩʤʝʪʘ ʟʘ ʥʘʿʚʠʩʦʢ ʧʨʘʚʝʥ ʘʢʪ ʠ ʦʙʚʨʩʢʘ ʥʘ ʩʠʪʝ 

ʠ ʩʝʢʦʿ ʜʘ ʛʦ ʧʦʯʠʪʫʚʘ.ʋʩʪʘʚʦʪ ʧʘʢ ʩʝ 

ʜʝʬʠʥʠʨʘ ʢʘʦ ʧʨʘʚʝʥ ʘʢʪ ʢʦʠ ʠʤʘ ʧʦʩʝʙʥʠ 

ʧʨʘʚʥʠ ʩʚʦʿʩʪʚʘ, ʢʦʿ ʩʦʜʨʞʠ ʥʦʨʤʠ ʟʘ 

ʦʩʥʦʚʥʠʪʝ ʦʧʰʪʝʩʪʚʝʥʦ- ʝʢʦʥʦʤʩʢʠ ʠ 

ʦʧʰʪʝʩʪʚʝʥʦ ʧʦʣʠʪʠʯʢʠʪʝ ʦʜʥʦʩʠ, ʘ ʧʦʩʝʙʥʦ ʟʘ 

ʦʨʛʘʥʠʟʘʮʠʿʘʪʘ ʟʘ ʜʨʞʘʚʥʘʪʘ ʚʣʘʩʪ ʠ ʦʜʥʦʩʦʪ 

ʥʘ ʯʦʚʝʢʦʪ ʢʦʥ ʥʝʘ (ʧʨʘʚʘ ʠ ʜʦʣʞʥʦʩʪʠ). 

 ʅʘʚʝʜʝʥʦʪʦ ʦʜʨʝʜʫʚʘˁʝ ʥʘ ʫʩʪʘʚʦʪ ʩʝ 

ʩʤʝʪʘ ʢʘʢʦ ʫʩʪʘʚ ʚʦ ʬʦʨʤʘʣʥʘ ʩʤʠʩʣʘ ʥʘ 

ʟʙʦʨʦʪ. ʋʩʪʘʚ ʚʦ ʤʘʪʝʨʠʿʘʣʥʘ ʩʤʠʩʣʘ ʧʘʢ ʝ 

ʟʙʠʨ ʥʘ ʧʨʘʚʥʠ ʧʨʘʚʠʣʘ ʟʘ ʦʩʥʦʚʥʠʪʝ 

ʦʧʰʪʝʩʪʚʝʥʦ - ʝʢʦʥʦʤʩʢʠ ʠ ʧʦʣʠʪʠʯʢʠ ʦʜʥʦʩʠ 

ʠ ʦʨʛʘʥʠʟʘʮʠʿʘ ʥʘ ʜʨʞʘʚʥʘʪʘ ʚʣʘʩʪ ʙʝʟ ʦʛʣʝʜ ʥʘ 

ʪʦʘ ʜʘʣʠ ʩʝ ʨʘʙʦʪʠ ʟʘ ʧʠʰʫʚʘʥʠ ʠʣʠ 

ʥʝʧʠʰʫʚʘʥʠ ʥʦʨʤʠ, ʦʜʥʦʩʥʦ ʜʘʣʠ ʪʠʝ ʥʦʨʤʠ ʩʝ 

ʚʦ ʝʜʝʥ ʠʣʠ ʚʦ ʧʦʚʝ˃ʝ ʧʨʘʚʥʠ ʘʢʪʠ.. ʋʩʪʘʚʦʪ 

ʩʚʦʿʘʪʘ ʩʪʚʘʨʥʘ ʚʨʝʜʥʦʩʪ ʠ ʚʠʩʪʠʥʩʢʠ 

ʢʘʨʘʢʪʝʨʠʩʪʠʢʠ ʛʠ ʧʦʢʘʞʫʚʘ ʜʫʨʠ ʚʦ ʦʜʥʦʩ ʥʘ 

ʦʧʰʪʝʩʪʚʝʥʘʪʘ ʩʪʚʘʨʥʦʩʪ. ʊʦʿ ʦʜʥʦʩ ʝ ʦʜʥʦʩ ʥʘ 

ʠʥʪʝʨʘʢʮʠʿʘ ʚʦ ʢʦʠ ʜʝʪʝʨʤʠʥʘʥʪʘ ʝ 

ʦʧʰʪʝʩʪʚʝʥʘʪʘ ʩʪʚʘʨʥʦʩʪ. ɿʘʨʘʜʠ ʪʦʘ ʫʩʪʘʚʦʪ ʠ 

ʦʧʰʪʝʩʪʚʝʥʘʪʘ ʩʪʚʘʨʥʦʩʪ ʦʜ ʢʦʿʘ ʧʨʦʠʟʣʝʛʦʣ ʠ 

ʥʘ ʢʦʿʘ ʚʣʠʿʘʝ ʤʦʨʘ ʜʘ ʩʝ ʟʝʤʘʪ ʚʦ ʩʚʦʝʪʦ 



29 

 

ʧʨʦʪʠʚʨʝʯʥʦ ʝʜʠʥʩʪʚʦ ʠ ʪʦʘ ʧʨʦʪʠʚʨʝʯʥʦ 

ʝʜʠʥʩʪʚʦ ʥʘ ʥʦʨʤʘʪʠʚʥʦʪʦ ʠ ʩʪʚʘʪʨʥʦʪʦ ʛʦ 

ʦʟʥʘʯʫʚʘ ʪʝʨʤʠʥʦʪ ʫʩʪʘʚʝʥ ʧʦʨʝʜʦʢ. ɺʦ 

ʥʘʿʰʠʨʦʢʘ ʩʤʠʩʣʘ ʧʦʣʠʪʠʢʘʪʘ ʛʠ ʦʧʬʘ˃ʘ 

ʚʢʫʧʥʠʪʝ ʧʨʦʮʝʩʠ, ʦʜʥʦʩʠ ʠ ʠʥʩʪʠʪʫʮʠʠ ʥʠʟ 

ʢʦʠ ʩʝ ʦʩʪʚʘʨʫʚʘ ʩʚʝʩʥʦ ʨʝʛʫʣʠʨʘˁʝ ʥʘ 

ʢʦʥʬʣʠʢʪʥʠ ʩʠʪʫʘʮʠʠ ʠ ʠʥʪʝʨʝʩʠ ʠ ʩʝ 

ʦʜʣʫʯʫʚʘ ʟʘ ʟʘʝʜʥʠʯʢʠʪʝ ʨʘʙʦʪʠ ʥʘ ʝʜʥʘ 

ʛʣʦʙʘʣʥʘ ʦʧʰʪʝʩʪʚʝʥʘ ʟʘʝʜʥʠʮʘ.ʋʩʪʘʚʦʪ ʝ 

ʨʝʟʫʣʪʘʪ ʥʘ ʦʜʨʝʜʝʥʠ ʧʦʣʠʪʠʯʢʠ ʦʜʥʦʩʠ ʠ ʚʦ 

ʥʝʛʦ ʝ ʠʟʨʘʟʝʥʘ ʝʜʥʘ ʧʦʣʠʪʠʢʘ ʢʦʿʘ ʧʦ ʧʨʘʚʠʣʦ 

ʧʨʝʪʝʥʜʠʨʘ ʜʘ ʙʠʜʝ ʪʨʘʿʥʘ. ʇʦʩʪʦʿʘʪ ʩʠʪʫʘʮʠʠ 

ʢʦʛʘ ʪʨʘʿʥʘʪʘ, ʜʦʣʛʦʨʦʯʥʘ ʧʦʣʠʪʠʢʘ ʩʝ 

ʢʦʥʬʨʦʥʪʠʨʘ ʩʦ ʢʨʘʪʢʦʨʦʯʥʠʪʝ ʧʦʣʠʪʠʯʢʠ 

ʮʝʣʠ ʠ ʧʦʪʨʝʙʠ. ʊʦʘ ʝ ʢʦʥʬʣʠʢʪ ʥʘ ʫʩʪʘʚʥʦʩʪʘ 

ʠ ʧʦʣʠʪʠʢʘʪʘ. ʄʦʞʥʠ ʩʝ ʪʨʠ ʩʠʪʫʘʮʠʠ ʥʘ 

ʨʘʟʨʝʰʫʚʘˁʝ: ʇʨʚʦ, ʜʥʝʚʥʘʪʘ ʧʦʣʠʪʠʢʘ ʜʘ ʩʝ 

ʧʨʠʣʘʛʦʜʠ ʥʘ ʜʦʣʛʦʨʦʯʥʘʪʘ ʪ.ʝ. ʧʦʣʠʪʠʢʘʪʘ ʜʘ 

ʩʝ ʧʨʠʣʘʛʦʜʠ ʥʘ ʫʩʪʘʚʥʦʩʪʘ, ʚʪʦʨʦ, ʦʙʨʘʪʥʘ 

ʩʠʪʫʘʮʠʿʘ, ʢʦʥʬʣʠʢʪʦʪ ʥʘ ʜʥʝʚʥʘʪʘ ʠ 

ʜʦʣʛʦʨʦʯʥʘʪʘ ʧʦʣʠʪʠʢʘ ʩʝ ʨʝʰʘʚʘ ʩʦ ʧʨʦʤʝʥʠ 

ʥʘ ʚʪʦʨʘʪʘ ʪ.ʝ. ʩʫʜʠʨʦʪ ʥʘ ʧʦʣʠʪʠʢʘʪʘ ʠ 

ʫʩʪʘʚʥʦʩʪʘ ʩʝ ʨʝʰʘʚʘ ʩʦ ʧʨʦʤʝʥʘ ʥʘ ʫʩʪʘʚʦʪ ʠ 

ʪʨʝʪʦ, ʩʠʪʫʘʮʠʿʘ ʥʘ ʢʨʠʟʘ ʥʘ ʫʩʪʘʚʥʦʩʪʘ ʢʘʜʝ 

ʧʦʣʠʪʠʯʢʠʪʝ ʧʦʩʪʫʣʘʪʠ ʩʦʜʨʞʘʥʠ ʚʦ ʫʩʪʘʚʦʪ 

ʝʜʥʦʩʪʘʚʥʦ ʩʝ ʠʛʥʦʨʠʨʘʘʪ ʚʦ ʢʦʨʠʩʪ ʥʘ 

ʪʝʢʦʚʥʠʪʝ ʧʦʣʠʪʠʯʢʠ ʧʦʪʨʝʙʠ ʠ ʪʦʘ ʩʝ ʧʨʘʚʠ 

ʙʠʣʦ ʩʦ ʪʦʣʢʫʚʘˁʝ ʥʘ ʫʩʪʘʚʦʪ ʢʦʝ ʩʪʚʘʨʥʦ ʛʦ 

ʤʝʥʫʚʘ, ʙʠʣʦ ʩʦ ʢʨʰʝˁʝ ʠʣʠ ʩʦ ʟʘʧʦʩʪʘʚʫʚʘˁʝ 

ʥʘ ʫʩʪʘʚʥʠʪʝ ʥʦʨʤʠ. 

 ʇʦʩʣʝʜʠʮʠʪʝ ʥʘ ʚʘʢʚʘʪʘ ʩʦʩʪʦʿʙʘ ʩʝ 

ʧʨʦʜʣʘʙʦʯʫʚʘˁʝ ʥʘ ʨʘʟʣʠʢʠʪʝ ʤʝʺʫ 

ʥʦʨʤʘʪʠʚʥʦʪʦ ʠ ʩʪʚʘʨʥʦʪʦ ʠ ʥʝʿʟʠʥʦʪʦ 

ʧʨʝʪʚʦʨʘˁʝ ʚʦ ʩʫʜʠʨ ʥʘ ʬʦʨʤʘʪʘ ʠ ʩʪʚʘʨʥʦʩʪʘ 

ʧʘ ʩʦ ʪʦʘ ʠ ʩʪʚʘʨʥʘ ʜʝʩʪʨʫʢʮʠʿʘ ʥʘ ʩʪʚʘʨʥʦʩʪʘ. 

ʇʦ ʧʨʘʚʠʣʦ ʪʦʘ ʝ ʧʦʿʘʚʝʥ ʦʙʣʠʢ ʥʘ ʧʦʜʣʘʙʦʢʘ 

ʦʧʰʪʝʩʪʚʝʥʘ ʢʨʠʟʘ ʢʦʿʘ ʛʦ ʟʘʛʨʦʟʫʚʘ ʮʝʣʠʦʪ 

ʧʦʣʠʪʠʯʢʠ ʩʠʩʪʝʤ. 

 

ɼʘʣʠ ʧʨʦʤʝʥʘʪʘ ʥʘ ʚʣʘʩʪʘ ʝ ʘʚʪʝʥʪʠʯʥʘ? 

ʇʨʦʤʝʥʘʪʘ ʥʘ ʚʣʘʩʪʘ ʙʝʰʝ ʧʣʘʥʠʨʘʥʘ ʠ 

ʧʦʜʜʞʘʥʘ ʦʜ ʥʘʜʚʦʨʝʰʥʠʦʪ ʬʘʢʪʦʨ. ʉʝʜʫʤ 

ʨʝʧʫʙʣʠʢʘʥʮʠ, ʤʝʺʫ ʢʦʠ ʠ ʂʨʠʩʪʦʬʝʨ ʍ. ʉʤʠʪ 

ʦʜ ɳʫ ɷʝʨʟʠ, ʈʦʙʝʨʪ ɹ. ɸʜʝʨʭʦʣʪ ʦʜ ɸʣʘʙʘʤʘ 

ʠ ʊʨʝʥʪ ʌʨʝʥʢʩ ʦʜ ɸʨʠʟʦʥʘ, ʤʫ ʥʘʧʠʰʘʘ 

ʧʠʩʤʦ ʥʘ ʘʤʝʨʠʢʘʥʩʢʠʦʪ ɻʝʥʝʨʘʣʝʥ ʢʦʥʪʨʦʣʦʨ 

ʚʦ ʢʦʝ ʿʘ ʠʩʢʘʞʫʚʘʘʪ ʩʚʦʿʘʪʘ ʟʘʛʨʠʞʝʥʦʩʪ ʚʦ 

ʦʜʥʦʩ ʥʘ ʜʠʩʢʫʪʘʙʠʣʥʘʪʘ ʫʧʦʪʨʝʙʘ ʥʘ ʩʨʝʜʩʪʚʘ 

ʦʜ ʩʪʨʘʥʘ ʥʘ ʉɸɼ ʚʦ ʄʘʢʝʜʦʥʠʿʘ. 

 

Ăʉʣʫʰʥʘʚʤʝ ʚʝʨʦʜʦʩʪʦʿʥʠ ʠʟʚʝʰʪʘʠ ʜʝʢʘ, ʚʦ 

ʪʝʢʦʪ ʥʘ ʠʟʤʠʥʘʪʠʪʝ ʜʚʝ ʛʦʜʠʥʠ, ʄʠʩʠʿʘʪʘ ʥʘ 

ʉɸɼ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʘʢʪʠʚʥʦ ʩʝ ʤʝʰʘʣʘ ʚʦ 

ʧʘʨʪʠʩʢʠʪʝ ʧʦʣʠʪʠʢʠ ʥʘ ʄʘʢʝʜʦʥʠʿʘñ, 

ʧʠʰʫʚʘʘʪ ʟʘʢʦʥʦʜʘʚʮʠʪʝ, Ăʢʘʢʦ ʠ ʚʦ 

ʬʦʨʤʠʨʘˁʝʪʦ ʥʘ ʤʝʜʠʫʤʩʢʘʪʘ ʩʨʝʜʠʥʘ ʠ 

ʛʨʘʺʘʥʩʢʦʪʦ ʦʧʰʪʝʩʪʚʦ, ʥʘ ʥʝʩʦʦʜʚʝʪʝʥ 

ʧʨʠʩʪʨʘʩʝʥ ʥʘʯʠʥ. ʉʧʦʨʝʜ ʠʟʚʝʰʪʘʠʪʝ, ʦʚʘ 

ʤʝʰʘˁʝ ʢʦʥʟʠʩʪʝʥʪʥʦ ʛʠ ʬʘʚʦʨʠʟʠʨʘ ʧʘʨʪʠʠʪʝ, 

ʤʝʜʠʫʤʠʪʝ ʠ ʛʨʘʺʘʥʩʢʠʪʝ ʦʧʰʪʝʩʪʚʝʥʠ ʛʨʫʧʠ 

ʥʘ ʣʝʚʠʯʘʨʠʪʝ ʠ ʮʝʥʪʨʘʣʣʝʚʠʯʘʨʠʪʝñ. 

ʀʥʪʝʨʝʩʥʦ ʝ ʜʝʢʘ ɼʚʠʞʝˁʝʪʦ ɹʝʩʘ ʢʦʝ ʚʦ 

ʧʨʠʥʮʠʧ ʿʘ ʧʦʜʨʞʫʚʘ ʥʦʚʘʪʘ ʚʣʘʜʘ ʪʚʨʜʠ ʜʝʢʘ 

ʊʠʨʘʥʩʢʘʪʘ ʇʣʘʪʬʦʨʤʘ ʝ ʜʦʛʦʚʦʨʝʥʘ ʩʦ 

ʚʣʘʜʘʪʘ ʥʘ ɸʣʙʘʥʠʿʘ 

  ʊʠʝ ʥʘʚʝʜʫʚʘʘʪ ʜʝʢʘ ʩ¯ ʙʝʰʝ ʧʦʯʥʘʪʦ ʦʜ 

ʩʪʨʘʥʘ ʥʘ ʚʣʘʜʘʪʘ ʥʘ ɸʣʙʘʥʠʿʘ, ʜʦʜʘʚʘʿ˃ʠ ʜʝʢʘ 

ʧʦʨʘʜʠ ʦʚʘʘ ʘʢʮʠʿʘ, ʥʝʤʘ ʜʘ ʧʨʠʬʘʪʠ ʜʘ ʩʝʜʥʝ 

ʠ ʜʘ ʨʘʟʛʦʚʦʨʘ ʩʦ ɼʋʀ, ʥʦ ʜʦʜʘʚʘ ʜʝʢʘ ʤʦʞʝ ʜʘ 

ʥʘʧʨʘʚʘʪ ʠʩʢʣʫʯʦʢ ʩʘʤʦ ʚʦ ʩʣʫʯʘʿ ʘʢʦ ʩʨʝʜʙʘʪʘ 

ʙʠʜʝ ʧʦʩʨʝʜʫʚʘʥʘ ʦʜ ʩʪʨʘʥʘ ʥʘ ʧʨʝʤʠʝʨʦʪ ʈʘʤʘ 

- ʧʠʰʫʚʘʘʪ ʘʣʙʘʥʩʢʠʪʝ ʤʝʜʠʫʤʠ. 

 ɺʦ ʪʝʢʩʪʦʪ ʦʙʿʘʚʝʥ ʚʦ ɼʝʿʣʠ ʉʠʛʥʘʣ - 

ʝʣʝʢʪʨʦʥʩʢʦʪʦ ʩʧʠʩʘʥʠʝ ʥʘ ʌʦʥʜʘʮʠʿʘʪʘ 

ʍʝʨʠʪʠ˅, ɻʦʥʟʘʣʝʟ ʛʦ ʦʙʚʠʥʫʚʘ ʘʤʝʨʠʢʘʥʩʢʠʦʪ 

ʘʤʙʘʩʘʜʦʨ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ɷʝʩ ɹʝʿʣʠ ʜʝʢʘ 

ʧʦʢʘʞʘʣ ʧʨʠʩʪʨʘʩʥʦʩʪ ʚʦ ʩʚʦʝʪʦ ʜʝʿʩʪʚʫʚʘˁʝ 

ʧʨʦʪʠʚ ʢʦʥʟʝʨʚʘʪʠʚʥʘʪʘ ʧʘʨʪʠʿʘ ɺʄʈʆ-

ɼʇʄʅɽ ʠ ʿʘ ʧʦʤʦʛʥʘʣ ʉɼʉʄ ʚʦ ʬʦʨʤʠʨʘˁʝʪʦ 

ʥʘ ʢʦʘʣʠʮʠʿʘ ʩʦ ʝʪʥʠʯʢʠʪʝ ʘʣʙʘʥʩʢʠ ʧʘʨʪʠʠ. 

ɻʦʥʟʘʣʝʟ ʧʦʩʦʯʫʚʘ ʜʝʢʘ ɹʝʿʣʠ ʝ ʩʦʦʯʝʥ ʩʦ 

ʧʦʚʠʮʠ ʦʜ ʯʣʝʥʦʚʠ ʥʘ ʂʦʥʛʨʝʩʦʪ ʜʘ ʛʦ ʦʙʿʘʩʥʠ 

ʩʚʦʝʪʦ ʬʠʥʘʥʩʠʨʘˁʝ ʥʘ ʥʝʚʣʘʜʠʥʠ 

ʦʨʛʘʥʠʟʘʮʠʠ ʧʦʚʨʟʘʥʠ ʩʦ ʤʨʝʞʘʪʘ ʥʘ 

ʣʝʚʠʯʘʨʩʢʠʦʪ ʤʠʣʠʿʘʨʜʝʨ ɷʦʨ˅ ʉʦʨʦʩ, ʠ ʜʝʢʘ, 

ʥʝʟʘʜʦʚʦʣʥʠ ʦʜ ʦʜʛʦʚʦʨʠʪʝ, ʢʦʥʛʨʝʩʤʝʥʠʪʝ 

ʧʦʢʨʝʥʘʘ ʠʩʪʨʘʛʘ ʟʘ ʨʘʙʦʪʘʪʘ ʥʘ ʘʤʙʘʩʘʜʦʨʦʪ.  

ɻʨʘʥʪʦʚʠʪʝ ʟʘ ʦʨʛʘʥʠʟʘʮʠʠʪʝ ʥʘ ɷʦʨ˅ 

ʉʦʨʦʩ, ʟʘ ʢʦʠ ʘʤʙʘʩʘʜʦʨʦʪ ɹʝʿʣʠ ʪʚʨʜʝʣ ʜʝʢʘ 

ʩʣʫʞʝʣʝ ʟʘ ʨʘʟʚʦʿ ʥʘ ʜʝʤʦʢʨʘʪʠʿʘʪʘ, ʩʧʦʨʝʜ 

ʍʝʨʠʪʠ˅ ʙʠʣ ʠʩʢʦʨʠʩʪʝʥ ʟʘ ʪʨʘʥʩʬʦʨʤʘʮʠʿʘ ʥʘ 

ʄʘʢʝʜʦʥʠʿʘ ʩʧʦʨʝʜ ʣʝʚʠʯʘʨʩʢʠʪʝ ʧʦʛʣʝʜʠ ʥʘ 

ʩʚʝʪʦʪ ʥʘ ʉʦʨʦʩ. 

 

ɿʘʢʣʫʯʦʢ 

 

ʂʘʢʦ ʟʘʢʣʫʯʦʢ ʩʝ ʥʘʤʝʪʥʫʚʘʘʪ ʟʙʦʨʦʚʠʪʝ 

ʥʘ ɽʨʠʢ ʐʤʠʪ, ʠʟʚʨʰʝʥ ʜʠʨʝʢʪʦʨ ʥʘ 

ʤʘʪʠʯʥʘʪʘ ʢʦʤʧʘʥʠʿʘ ʥʘ ɻʫʛʣ, Alphabet, ʩʧʦʨʝʜ 

ʢʦʠ Ăʉʝʢʦʿ ʪʨʝʙʘ ʜʘ ʙʠʜʝ ʚʦ ʩʦʩʪʦʿʙʘ ʜʘ ʛʠ 

ʙʨʘʥʠ ʘʨʛʫʤʝʥʪʠʪʝ ʩʦ ʧʦʜʘʪʦʮʠ,ʧʦʜʘʪʦʮʠʪʝ ʩʝ 

ʤʝʯʦʪ ʥʘ 21 ʚʝʢ, ʦʥʠʝ ʰʪʦ ʨʘʢʫʚʘʘʪ ʜʦʙʨʦ ʩʦ 

ʥʠʚ ʩʝ, ʩʘʤʫʨʘʠñ. ɹʝʟ ʧʦʣʠʪʠʯʢʠʪʝ ʩʘʤʫʨʘʠ 

ʥʠʝʜʥʦ ʦʜ ʦʚʠʝ ʧʨʘʰʘˁʘ  ʥʝʤʘ ʜʘ ʙʠʜʝ ʨʝʰʝʥʦ 
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ʩʦ ʫʰʪʝ ʧʦʚʝ˃ʝ ʥʝʨʘʮʠʦʥʘʣʥʦʩʪ ʠ ʥʝʨʘʟʫʤʥʦʩʪ. 

ʊʠʝ ʤʦʞʝ ʜʘ ʙʠʜʘʪ ʨʝʰʝʥʠ ʩʘʤʦ ʩʦ ʫʪʚʨʜʫʚʘˁʝ 

ʥʘ ʬʘʢʪʠʪʝ ʠ ʩʦ ʩʦʦʯʫʚʘˁʝ ʩʦ ʥʠʚ, ʩʦ ʿʘʚʥʘ 

ʜʝʙʘʪʘ ʠ ʦʙʨʘʟʣʦʞʝʥ ʘʨʛʫʤʝʥʪ. 
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ABSTRACT 

The economic landscape has changed 

dramatically in recent two decades due to the 

process of digitalization and globalization of 

business. Internet has led many companies to 

rethink the role of technology. Building profitable 

business models is a consequence of the 

constructive and creative thinking of modern 

marketers. Marketing and innovation are crucial to 

the transition to sustainability in business. Today 

we live in an era of challenges when the 

companies move to the next level of development 

in order to be a part of the technological 

environment, where a story is being written only 

by those who are fast and adaptable to change. 

Our access to information goes through the digital 

environment. We have mastered to perfection all 

communication techniques that the Internet offers. 

We choose and buy products online. All this is 

thanks to the conveniences that Internet provides 

to us. The change in consumer habits makes 

businesses more creative in applied approaches 

and techniques used to access targeted audiences. 

The purpose of this article is to present 

innovation in applied online marketing tools and 

how the process of digitalization of business 

contributes to the successful positioning of 

companies. 

Keywords: key measures of the online 

environment, innovation, online marketing  

 

 

 

 

 

 

 

 

 

Introduction 

 

Internet is a major communication channel 

providing a variety of forms of information 

exchange. People spend hours per day surfing the 

net. Changes in consumer behavior have not been 

unnoticed by people working in the ICT sector.
19

 

As a trading environment, the Internet exploded in 

the late 20th and early 21st centuries when the 

information and telecommunication industry 

integrated their efforts and set the first strokes of 

today's "vision" of business. 

The digital environment is competing almost 

in all aspects with marketing communications on 

traditional media channels. It also opens up new 

horizons for the implementation of innovative 

solutions that are not in the hands of any of the 

media known up to date. Marketers are faced with 

the challenge of knowing this communication 

channel, which provides flexibility and adequacy 

in decision-making and the opportunity to apply 

innovative strategic approaches to the audience. 

Marketing is in a period of intense turbulence, 

striving to create competitive platforms that are 

building the companies on a new level in their 

development, based on a good knowledge of the 

cognitive space of consumers.
20

 

 

1. Key dimensions of the online environment 

 

Internet connects billions of people and 

organizations around the world, allowing rapid 

transfer of information. (See Figure 1) If we 

compare the online population from the year 

2000, when it was 361 million people worldwide, 

we can notice that there was a growth of over 

770% observed in December 2016. People spend 

average over 1900 minutes a month online or over 

                                                      
19

 ITC - Information and Communication Technologies 

20 The Cognitive Space Model of Man was created by Kadzuaki 

Uskikubo, according to which the needs of the users can be 

described as a structure of elements that change depending on the 

situations in which they fall. Leading factors in human needs are 

"chaos and order" and "external and internal direction" that define 

four basic needs in the user - change, participation, freedom and 
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30 hours, with one third of online time devoting to 

social media.
21

 

 

Fig. 1 

Internet users in the world by region - 

December 2016 (million people) 

 

Source: Internet World Stats. Usage and 

Population Statistics, available at: 

http://www.internetworldstats.com/stats.htm 

[Accessed 2nd March 2017] 

 

For a very short period of time, the Internet 

has transformed people's daily lives, made users 

more knowledgeable and taught businesses how to 

work intelligently. The foundation on which the 

transition to the digital environment is based 

contains four main measures: technologies, 

applications, marketing and audience (see Figure 

2)
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Fig. 2 

Key Measures of the Digital Age 

 
Sorce: McGraw Hill Higher Education. Digital 

Marketing and Social Media (2012) Available at: 

http://highered.mheducation.com/sites/dl/free/0077140

001/990095/9780077140007_C18.pdf [Accessed on 

12
th
 February 2017], p.673 

 

 P Technology 

 Internet is at the heart of the digital age 

and is the reason for creating a global connectivity 

of computer networks that build the infrastructure 

of the entire online business. The Internet has 

changed the way of communication and the 

exchange of information is already interactive. 

The ability to transfer information over wireless 

networks contributes to even greater ease for users 

to access web-based resources. The development 

of mobile and satellite technologies is even more 

important for the communications industry. The 

most of the retail chains use these supply chain 

coordination technologies, which allows users to 

make a shopping list and get the shortest route to 

their preferences through an application that has 

been installed on mobile phones. 

 Expansion of technology in the business 

sector has led to a revolution in the decisions. The 

convergence of different technologies is one of the 

answers that lead to convenience and a better 

experience for network users. In recent years, we 

have witnessed the integration of the features of 

many devices into one single. For example, 

phones today are not used as a primary purpose. 

They combine the functions of phone, computer, 

audio and video systems, cameras. The focus of 

modern technology directs to cooperation and 

social communication. Process automation 

undergoes serious upheaval in structuring 

customer relationship customization 

communications. For example, the banking sector 

is one of the most affected by the changes in the 

information age. As a result, there are constant 
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quests to improve information exchange and the 

flow of information between people and systems. 

Banking is entering a new stage, which is 

increasingly oriented towards customer needs. 

This trend is compounded by the fact that more 

and more customers resort to online banking. This 

is the reason for creating a number of high 

performance mobile applications for remote 

customer work. Increased demand for mobile 

applications has greatly influenced the 

development of BMP software (Business 

Management Process). Companies that manage to 

invest adequately in mobile technology solutions 

can more easily adapt to changes in the 

environment and, in particular, to new consumer 

habits.
23

 

 Convergence provides many opportunities 

for providing access to multimedia content as well 

as a wide range of additional services. This has 

led to the emergence of cloud technologies. Data 

storage using cloud technologies is a secure and 

reliable method by which the required and 

available software installed on the device is 

automatically transferred and stored in the cloud 

for which only an Internet connection is needed. 

 Social networks are a basic technology 

that facilitates community development and 

information sharing. Social media is a complex 

phenomenon that has different meaning for 

different people.
24

 The content of the concept 

includes three distinct aspects: social, media and 

networking. These are the elements that form the 

latest and fastest growing communication 

environment. (See Figure 3) 

 Data from a representative IAB report on 

U.S. social media advertising revenue shows a 

strong interest in this communication channel.
25
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Fig. 3 

 Growth of ad revenues in social media 

for 2012-2016 

 
Source: PwC & Internet Advertising Bureau (2016) 

IAB internet advertising revenue report. 2016 first six-

months results, Available at: http://www.iab.com/wp-

content/uploads/2016/04/PwC_IAB_Webinar_Present

ation_HY2016.pdf 

 

 Social media has quickly become an 

important part of the integration of online services 

and contributing to intelligent multi-channel 

service.
26

 

 The last element of the "technology" 

measure is data and information. Data are the 

"building blocks" that are the foundation on which 

a number of applications are built. The 

information defines the "intelligence" that can be 

obtained from the data. 

 P Marketing  

 The development of online technologies 

and their widespread dissemination gave a new 

flavor to the conventional understanding of 

marketing. Global connectivity that provides the 

Internet opens up new business opportunities in a 

way that is not familiar with traditional trading 

channels. The Internet is a panacea for small and 

medium businesses. No matter where the 

company is positioned, it can expand its potential 

through online presence and apply a seamless 

presentation of its web-based resources.  

 Market globalization and competition 

 Companies exponentially expand their 

access to markets as a result of Internet 

technology. The logistics capabilities provided by 

freight forwarders and access to financial services 

with mild conditions help ensure trouble-free 

distribution. Consumers are not forced to shop by 
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local high-priced merchants, including high mark-

ups, since they can even buy at a lower price the 

same merchandise from foreign retailers. 

 Practice shows that the internet is a fertile 

environment for global penetration of 

organizations that have good ideas, people with 

the necessary competencies and opportunities. 

The main trends observed in the age of the 

dominant influence of technology are that local 

businesses are moving towards a global economy, 

from declining returns to a rising return economy, 

from ownership of assets to access from mass 

markets to Markets from one customer and from 

"just in time" delivery to real-time delivery.
27

 All 

this forms the internet environment as the most 

dynamically developing and most radically 

changing company behavior. The solution to user 

problems is a "one click". 

 One of the most important features of a 

modern company that seeks access to its target 

audiences even outside of national boundaries is 

multi-channel. Multi-Channel has become the 

preferred approach to managing online and offline 

resources for innovative companies. Extremely 

rich and flexible management system that allows 

information to be easily and effectively delivered, 

deep client interaction, supporting studies with 

easy collection of information, and the use of 

secure practices to promote demand for goods and 

services.
28

 

 Permanent commercial process - 

7/24/365 

 Interactive communication provides a 

constant relationship with customers, giving them 

the opportunity to receive adequate and timely 

information 7 days a week, 24 hours a day from 

all over the world. Many companies provide self-

service information on their websites to which 

customers have access at all times. At the same 

time, they also support call centers, customer 

service, and contact support with real-time phone 
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or online support that provides constant access to 

customers who want to make an inquiry or order. 

 Remote work in online marketing 

 Today, consumers are much more mobile 

than they used to be in the past, and yet a large 

proportion of them work from home instead of 

traveling daily to long distances to get to their 

jobs. New technologies allow this problem to be 

resolved without hindrance. Companies can hire 

employees with the necessary expertise from 

remote locations. In order to create convenience, 

increase the confidence and productivity of 

homeworkers, webinars are used in the workflow. 

This process is usually applied by companies that 

have adopted the concept of Smarter Working.
29

 

The practice of hiring employees has become 

more and more popular in recent years. Analogous 

type is the hiring of temporary staff or the so-

called Outsourcing - outsourcers hired on a civil 

contract. It is necessary to note that Bulgaria is 

third in the world in attractiveness for 

outsourcing. 

 Companies are increasingly taking the 

opportunity to outsource part of their business 

processes that are not related to their core 

business. This way, firms do not burden their 

budgets with the costs of hiring the respective 

state specialists, and the activities of hired 

external specialists are performed in a better 

quality and on time.
30

 

 P Applications 

 If in earlier years the Internet was seen as a 

means of two-way communication, it is nowadays 

regarded as a highly efficient technology that 

opens huge prospects for business organizations. 

Interactive communication is used successfully by 

companies not only for contacting with the target 

audience but also for addressing information to 

business partners for implementing B2C. Online 

technology provides a wide range of applications 

for e-commerce, information storage, social 

media, communications, and multimedia content 

sharing. Companies today have radically changed 
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their business philosophy from product oriented to 

customer oriented, with a focus on creating added 

value and increasing their satisfaction. Internet 

technology has led to the creation of new 

distribution channels that are as close as possible 

to consumer expectations. Traders look through 

the eyes of the customer and maximize their 

approach to their ideas. Applying a marketing 

concept to the new business environment is as a 

result of the company's electronic connectivity 

and interactive communication with its customers 

and collaborators. The personalization of 

relationships, using as a starting point individual 

customer requirements, creates prerequisites for 

making more promising value offers. 

 P Audience 

 The Internet has become part of everyday 

life of consumers. Every web-based company 

fights for their attention. The task of marketers is 

not only to develop strategies for generating 

traffic with aims to engage users in a sales 

process, but based on correctly collected, 

processed and analyzed information that will give 

a fuller picture of the user characteristics of the 

company target audience. Well knowing the 

behavioral aspects of target users, marketers can 

successfully apply the ñone to oneò model by 

personalizing messages to each individual user. 

The Internet allows ads to be targeted on a case-

by-case basis, according to behavioral targeting 

(customized internet advertising). This is a 

method for targeting ads to users based on their 

previous online behavior. The goal of all these 

efforts is to monetize communication and satisfy 

customers to be loyal. The path that the consumer 

goes through when once he has encountered a 

particular business, which has responded to his 

interests, is not clear and direct. The shortening of 

this route is called "remarketing" or "retargetingò. 

This is a marketing approach where, once a user 

has visited a page, the brand continues to be in 

front of his eyes after leaving the site. 

Remarketing's mechanism of action is to persecute 

the user with banners on the sites he has already 

visited. There are two basic methods for 

retargeting: pixel-based and through list.
31

 In the 

first method after a user has visited the site, a 

small piece of JavaScript is hidden in the browser 
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as a cookie. So, the unsuspecting "carrier," surfing 

the Internet, through the cookie, tells the tracking 

platforms what ads to show. List-based retargeting 

only applies once user information has already 

been gathered in the owner's website of the visited 

site. In a retargeting campaign, the site owner 

uploads the email addresses and the platform 

identifies the users in the social network and 

shows them the services or products of the owner 

of the web-based resource. In this case, ethical 

issues are triggered in digital marketing. Research 

shows that 77% of users do not want to track their 

Internet activity. 

 Over the past two decades, a number of 

studies have been conducted on the leading factors 

that shape consumer behavior online. The 

following may be mentioned as basic:
32

 

ü Demographic variables - personality traits that 

may affect but can remain static throughout the 

user's life or change occurs slowly over time (age, 

gender, race, income, education, etc.); 

ü Psychographic and behavioral variables - include 

every aspect of consumer perceptions, beliefs and 

attitudes of an individual that can influence his or 

her online behavior. These include behavioral 

characteristics such as knowledge, attitudes, 

innovativeness, degree of risk taking, etc., which 

can influence the behavior of the user; 

ü Personal Profiles - This type of variables 

distinguishes users according to the leading 

motives in making a purchase decision. A 

distinction needs to be made between users who 

are emotionally willing to make decisions and 

those who are solvent, but their purchasing 

decisions are influenced by rational motives 

(presence of a recognized / existing need). 

 Marketing is one of the most affected areas 

of digitalization of life. This calls for marketing 

designers to be creative to develop applications in 

searching of new roads and market access 

channels. Existing and new businesses are in 

constant competition for market share, but the 

power is in the one that quickly and consistently 

uses the marketing tool. 
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2. Online marketing instrumentary  

  

Developments in technology, revenue growth, and 

information security of market processes have 

increased consumer circles and their demand for 

product supply. This has made serious demands 

on today's marketers in their efforts to 

differentiate, individualize, and meet consumers' 

expectations in order to get concrete results. 

Targeting and building a dialogue with consumers 

on an individual basis is the formula for success in 

today's information environment. 

 Marketers have long been aware that 

market success is only achieved by successfully 

identifying company proposals based on unique 

properties. The online environment creates great 

conditions for enhancing product differentiation 

by promoting brand recognition thanks to its 

extensive range of online positioning marketing 

tools. 

 The efforts put forward by marketers 

online appear in two important details describing 

the objectives: monetizing communication and 

generating information. The difference between 

classic and digital marketing is that the data we 

get is collected easily and cheaply. This is done 

using analytics platforms such as Google 

Analytics, Yandex Metrics, and more. Analysis 

tools help to collect web data and track every 

quality click. For example, Yandex Metrics has 

two unique reports: Makes a hit map - shows hot 

spots, where people click the most on the site, and 

video sessions for users (free video recording for 

each user seeing what he does on the site, how the 

mouse moves, where he clicks).  In this way, 

companies track consumer behavior, building on 

their online strategies. 

 Email Marketing 

 Modern personalization tools provide 

many opportunities for email marketing. The goal 

of email marketing is to increase lifetime value in 

an unobtrusive manner and to shape the 

company's desirable behavior. 

 According to a Campaigner study 

conducted among 506 marketers in early 2016, the 

question: "Which of these types of marketing do 

you plan to use by priority?", a large number of 

them (171 or 33.8%) point to email marketing as 

the first priority in their campaigns.
33
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Fig. 4 

 Prioritize Preferred Marketing Types 

 
Source: Campaigner 2016 Predictions Survey, 

Available at: 

http://www.campaigner.com/survey/results/Campaigne

r-2015-Predictions-Suvey-Summary-Data-112515.pdf 

 

 Email marketing aims to build loyalty and 

engagement with customers. The steps for taking 

an email campaign should include: testing emails, 

creating appropriate landing pages, and measuring 

campaign results. In most cases, companies are 

doing A / B testing - creating two versions of an 

email, distributing it among subscribers, and 

tracking who caused a reaction to users. Managing 

the email marketing campaign requires 

measurement of the results. Email services include 

analysis, tracking, and measurement tools. From 

the measurement, we can get information about 

the opening frequency (ie, which topics were 

interesting to users), what content has motivated 

people to open the site, what is the frequency of 

the click on the link listed in the email, and what 

the people do when visiting the website. 

 Search Engine Optimization (SEO) 

 Search Engines are a highly preferred 

online marketing tool for successful positioning. 

For example, Google receives over 57,000 

searches per second every day and over 2 trillion a 

year. In addition, for 2016, the search engine 

generated $ 63.11bn in net advertising revenue 

worldwide, an increase of 19% over 2015, or its 

32.4% share of the global digital media market.
34

 

 Searching is important for online 

marketing strategies. According to an e-commerce 
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report published in April 2015, the world is 

expected to spend about $ 170.85 billion in 

advertising, half of which will be targeted for 

search engine advertising.
35

 

 When talking about optimizing content, it 

is necessary to distinguish between organic and 

paid search. 

 Organic search yields results that are 

relevant to site content and meet demand. For 

organic search, owners do not pay. Their position 

in SERP depends on the relevance of the content. 

Organic results publish right after the paid search 

results (SEM). 

 Paid ads or paid search is also known as 

PPC (Pay Per Click). They are the main revenue 

for search engines. Google provides the 

opportunity for paid AdWords advertising. This 

type of advertising gives businesses more 

opportunities than organic search. According to a 

study by SoftUni (Software University, Sofia). 

75% of the users who visited a specific site were 

brought by a PPC ad.
36

 AdWords tracking can 

help us get an idea of the number of conversions 

made by users. Conversions include not only 

completed orders but also any site activity related 

to the company's goals, everything that has 

provoked user interest - made inquiries, read 

recommendations, successful transactions, 

sending a contact form, downloading user 

intended resources, and more. Conversion 

tracking provides an answer to how relevant is the 

site and responds to users' interests. The presence 

of many accomplished conversions validates the 

site as a qualitative resource and attracts users 

who promote it through network shares.
37

 

 For people engaged in online marketing, 

organic search remains challenging, although its 

results are not instantaneous and do not have the 

benefits of paid search. 
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 The popularity of search engines is 

retained in the last 2016. Webbiquity surveys 

show the following picture:
38

 

 Fig. 5 

 Digital channels that companies 

incorporate into their media planning 

 

Source: Pick, T. (2016) 14 Fortuitous SEO 

and SEM Stats and Facts, Available at: 

http://webbiquity.com/tag/2016-seo-stats 

 

A number of research agencies have reported 

curious facts about searching that could be 

beneficial to good media planning for companies 

and are currently valid:
39

 

- Google has cut the number of organic search 

views in SERP by 7%; 

- Companies that have a strong keyword that is 

part of their name are ranked higher; 

- Quest for unique quality and relationship 

building are the two most important Google 

rankings; 

- Longer content counts higher in the Google 

rankings; 

- Using one image in the content, the site 

increases its rank; 

- Effectiveness of local search increases, as a 

result of which the number of users visiting the 

physical store increases; 

- 47% of all websites use content management 

system and development platform; 

- Updating and re-publishing old blog posts 

with new content and images can boost organic 

search by up to 111%; 
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- Social networks target nearly 2.8% of users to 

websites; 

- The most effective of all social networks for 

targeting traffic is Facebook; 

- Expectations for 2017 are 75% of users 

accessing the Internet will log in via mobile 

devices, compared with 40% for the previous 

year; 

 Social media and social networks 

 The challenge of SMM (Social Media 

Marketing) can be sought in improving the 

outcome of the marketing efforts and the applied 

media plan based on the generated user content. 

This helps create and build strategies for 

informing consumers in media planning, as well 

as exploring a competitive strategic approach in 

the online environment. The advantage is that 

content authors receive the information in real 

time and can respond appropriately to user 

reactions and behaviors as well as actions taken 

by competitors. 

 Social networks are part of SEO 

optimization, so it's important to keep tracking the 

trends in this area. Statistics for the last 2016 

indicate that the most active users in this ranking 

have Facebook with a population of 1.56 billion 

people. It is important to take into account that 

WhatsApp is next to him with nearly a billion 

consumers. QQ, WeChat, Twitter and Instagram 

take up the next positions and fill up the top 6 in 

the ranking.
40

 

 According to the same survey, China's 

WeChat gains rapid popularity, but in 2016 

WhatsApp is the most developing social media. 

 The survey shows that Facebook is the 

most active network and undisputed leader in this 

indicator, with 1.2 billion users posting, sharing 

and liking something at least once a month. 

SnapChat is the second by activity, and the most 

active age group in social networks is between 18 

and 34 years old. 

 Global statistics show impressive results - 

with a population of 7.4 billion people, 3.7 billion 

use the internet, of which 2.3 billion have profiles 

in one or more social networks, including 1.8 

billion active users. 
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Display Advertising 

 Web advertising has grown into a 

significant part of the online communications mix 

of businesses. It aims to get targeted traffic with 

instant action from the user by clicking on web-

based company resources. Such ads include: 

banner ad, rich media ad, pop-ups ads, and more. 

They can be used to induce different reactions or 

purely for communication purposes for brand 

positioning in the minds of consumers. Including 

an ad in Display Networks allows businesses to 

implement a retransfer that enhances the effect of 

advertising, increases brand awareness and 

promotes consumer behavior. Affiliate Marketing  

 Affiliate marketing is a form of online 

advertising where one business profits from 

another by placing an ad on the pages of its site. A 

content publisher or site owner publishes a 

merchant's ad on its pages and whenever a 

potential customer clicks on the ad, the publisher 

generates earnings through a commission charge. 

 Online video 

 Media sharing sites have become 

extremely popular and reach organizations and 

users through platforms for sharing visual, video 

and audio content. Popular platforms such as 

Youtube and Flickr allow the distribution of 

content online. The use of video content for 

advertising purposes is a sure way for the 

company to stand out in front of competitors and 

gain the trust of potential users. An important 

condition for implementing online video 

advertising is that the company knows its target 

audience well. Each audience reacts to different 

things, and the approach chosen must be tailored 

to its taste. The goal is not to make advertising 

available to the mass spectator, but to make 

people feel special through online video 

advertising. In recent years, interest in video 

advertising has grown, and that's no accident. It 

turns out to be extremely effective channel, and a 

large number of users resonse on this type of 

advertising. 

 The variety of forms for the distribution of 

advertising content to potential audiences is the 

result of strong innovative work by marketers 

specializing in online marketing. This trend will 

continue and this is because the Internet has 

become an integral part of the social world of 

man. The Internet has opened wide opportunities 

for the marketing creators. The power of the law 

to transform quantitative upgrades into qualitative 
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changes is fully applicable in the world of 

information and communication technologies. 

Electronic marketing is and will be the basis for 

building a successful business, but it should not be 

forgotten that good relationships and cooperation 

with consumers are at the center. 

 

Conclusion 

 In summary, we can say that the most 

promising technologies are most demanding. They 

require a simultaneous change of the internal 

"mentality" in the company structure and change 

in the behavioral habits of the clients. In order to 

accept companies the new challenges they need to 

be subject to compliance with certain regulatory 

and coherent technologies combining the different 

distribution channels, making the most of the 

benefits of online marketing to promote products 

and services, leading to successful product 

differentiation In a highly competitive market. 

The Internet is a dynamic environment and any 

change in circumstances requires rapid and 

adequate responses to adapt the activity to the 

changes that have occurred. Flexibility, creativity, 

and innovation in online solutions is a powerful 

factor in adapting businesses to the external 

environment and the habits of the new type of 

user. Or in short: "You can participate and lose, 

but if you do not participate you have already 

lost.ò
41
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Abstract  

 

 This report will  present the concept of circular 

economy. It will  criticize the unification of 

requirements for all countries participants. The big 

producers, the strong economies will benefit from 

the new model of restricting the abusive usage of 

natural resources. Countries in Eastern Europe 

like Bulgaria will also have to participate in the 

re-build of something they did not destroy. There 

is a very strong element of unfairness. Also, the 

powerful economies will more easily adopt the 

new legislation for circular economy. 

Governments have already been very active in 

terms of regulations over the last decade and 

introducing the circular economy will be a natural 

step forward. Bulgaria, on the other hand, has 

completely different set of challenges and 

priorities such as introducing the basic principles 

of democratic capitalism and stimulating regional 

development. The country will be forced to 

introduce the model of circular economy but it 

will bring mostly restrictions and requirements 

rather than benefits.   

 

Key words: Circular Economy, Bulgaria, 

Development, Powerful Economies  

 

 

INTRODUCTION  

 

 ĂThe circular economy looks at all the options 

across the chain to use as few resources as 

possible in the first place, keep resources in 

circulation for as long as possible, extract the 

maximum value from them while in use, then 

recover and regenerate products at the end of 

service life.ò(1) In economic terms it is a total 

transformation of production concepts for the 

purpose of restricting the abusive usage of natural 

resources and reducing the violent pollution of the 

planet. It is, however, a tough requirement for 

some because it makes poorer countries in Eastern 

Europe participants in a re-built of something that 

they did not destroy. The problem is not in the 

concept of circular economy but in the equal 

contribution share of all European countries. The 

successful implementation of the circular 

economy is entirely dependent on the expense 

handling mechanism. 

When solidarity is called upon there must be good 

reasoning. It should either be guilt or benefits. In 

this case the benefits are obvious but as people say 

ñmore obvious for some than for othersò.  

Circular economy is a term that rings a bell, it is a 

natural step forward and it is not just another way 

for recycling. It certainly opens new opportunities 

gates. ñ Circular economy means designing 

products for longevity with repairability in mind 

so that materials can be easily dismantled and 

recycled, not to mention the alternative business 

models that encompass trade-ins, sharing models 

and service packagesò(1). 

The first thing that an economist would detect 

from the above is that the emphasis on production 

could well shift more onto repair and 

maintenance. In other words, the business 

modules will be adjusted in order to meet the 

requirements of the new circumstances. The world 

economic system is a hungry giant that needs 

constant fueling and there is no limit for 

expansion. Any slowdown leads to financial and 

eventually economic crisis, and the world should 

allow the natural forces of democratic capitalism 

to lead the progress. Therefore, the 

implementation of the circular economy would 

not mean reduction of economic activities. The 

governments, the companies and the societies will 

not allow it. The intervention of the new concept 

is basically transmitting a simple message ï do 

business, make money but in an environment 

friendly way.  

The basic question now is who has the means, the 

production facilities, the resources, and the waste, 

which are necessary to extract gains from the 

circular economy? The answer is obvious, these 

are the developed economies. They have the 

money that needs to be invested. The effects of 

the implementation of the circular economy will 

be a successful transmitter of conclusions in 

relation to the effects of clashes between poor and 

rich countries.  

mailto:nikolaynikov@yahoo.com
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One should put in an analytical comparison the 

benefits of a circular economy and the leakage 

points. It is an entirely new and very powerful 

inspiration for innovation. ñThe aspiration to 

replace one-way products with goods that are 

ócircular by designô and create reverse logistics 

networks and other systems to support the circular 

economy is a powerful spur to new ideasò(1). 

Often minor changes are provoking drastic acts of 

motivation and large sets of motions, which lead 

to other motions. This happens in cases of 

structural reshufflings of large corporations.  

The corporate history shows that companies make 

enormous progress when they take actions 

towards totally new approaches. A typical 

example is Jack Welsh, CEO of GE Electrics, who 

is classified as one of the most successful 

corporate leaders of the American corporate 

history. The philosophy that Mr. Welsh followed 

was a simple but involved strict implementation of 

the very fundamental principles of business 

practices. In short, that meant shutting down loss 

generating business units, firing nonperforming 

employees, highly appraising the good ones and 

investing in profitable ventures. Simple logic but 

it has taken a lot of courage to successfully 

implement this. The result, however, is that such 

an action required motions which led to other 

motions and the company óGeneral Electricsô has 

become the most successful corporation in 

America.  

The above is just an illustration of what changes 

can achieve in the corporate world and is certainly 

beyond a reasonable belief what the circular 

economy can achieve in the light of the overall 

scale of the European economy. The challenges 

are in every single aspect of the economy. In 

continuation of analyzing the benefits of the 

circular economy one can conclude that the 

circular economy will contribute towards closing 

the gap between rich and poor. ñThe effects of a 

more circular industrial model on the structure and 

vitality of labor markets still needs to be explored. 

It seems likely that the effects will depend on the 

way these labor markets will be organized and 

regulated, and yet there are signs that a circular 

economy might bring greater local employment, 

especially in entry-level and semi-skilled jobs, 

which would address a serious issue facing the 

economies of developed countries ñ (3). Usually 

poorer countries have less qualified workforce for 

many reasons, one of which could be emigration. 

The increase of demand for entry-level workers 

will lead to wage increase, relocation of work 

force and eventually an improvement of the 

professional qualification of the semi-skilled jobs 

participants.  

 A well-known economic instrument for 

stimulating consumption is rising salaries of 

people in the government administration. Such an 

increase puts pressure on the private sector to 

increase wages. Improvement of professional 

qualifications of the entry level workers would 

have a similar effect with a larger scale in the light 

of the Global European Economy. However, such 

types of analysis, when analogs are used to predict 

the outcome of an uncertainty, are subjective. For 

instance, the business of real estate uses the 

method of comparative analysis to determine the 

price of a property. Very often, especially when a 

property is specific and it is situated in a location 

with no such properties, one cannot find similar 

properties to make the necessary comparisons. 

Therefore, any estimates related to the future price 

of the specific property are far from the real value.  

The circular economy does not have a comparable 

economic turnaround of a similar scale and it is 

fair to say that the uncertainty is the biggest 

challenge of the new times. It is indeed a whole 

set of issues arising out of uncertainty. When 

governments face enormous amount of unknown 

outcomes people pay greater attention to the 

obvious disadvantages. ñThe pressure on resource 

productivity is reaching a breaking pointò(3), 

which is further panicking decision makers to act 

quickly. However, it is a long and costly process. 

Furthermore, there is a large variety of 

complexities ranging from geographic dispersion 

to availability of funds. Most industries still 

struggle to establish themselves and now 

managers have to take into account much larger 

scope of challenges related to the circular 

economy.  

The major producers in the world in general are 

Japan, China, Germany and America. The fast 

industrialization and timely measures in relation 

to avoiding reckless usage of natural resources 

have pushed Japan to adopt circular economy in 

the 80s.  China has also quickly made a massive 

invasion of investments towards moving into a 

circular economy. The whole political model is 

now transformed to meet the challenges of the 

new environmental circumstances. ñBeijing has 

achieved a 62% reduction in energy consumption 

per GDP in 2010, a 45% increase in the rate of 
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treated wastewater recycling, and a 45%reduction 

in consumption per capita from 2005ò. (3).  

The major producers in the world are far ahead in 

relation to adopting the economies to meet tough 

requirements of the circular economy. This is 

likely to result in a final transformation of the 

latest version of the democratic capitalism. Since 

the latest economic crisis of 2007-2009 the 

intervention of the governments in the developed 

world is more evident than ever. The basic 

principles of capitalism have been severely 

abused. The developed world, the mother of 

capitalism has recently proven that it can first 

breach the most basic principles of democratic 

capitalism. American and European governments 

have chosen to act as last resort and save chosen 

corporations and at the same time allowed others 

to go bankrupt. What happens to the very nature 

of market oriented economies of free competition 

and equal chances for all? The governments are 

intervening into every aspect of the economy 

more than ever ranging from monetary policies to 

standards of packaging foods. The further 

intervention towards adopting ñcircular economyò 

will be a natural and easy step forward.  

What happens, however, with far poorer countries, 

which will also be forced eventually to adopt new 

legislations to meet the criteria of circular 

economy? However, they do not have the means 

to achieve it in a beneficial form as the 

fundamental basis and starting point is not 

comparable. In other words moving towards 

circular economy is a natural step forward for 

strong economies and big producers. Powerful 

economies have the means to invest and most of 

them have done so, but most importantly they 

have good reasons to do it because they have 

production facilities and established models, 

which they need to transform.  

On the other hand poorer countries such as 

Bulgaria are far behind economically but will still 

be forced to adopt the circular economy. Bulgaria 

is still struggling to establish proper mechanisms 

for accumulating wealth, which will fuel 

production, consumption and every other healthy 

aspect of economic development. The country has 

reasonably recently started the process of 

transforming the planned economy. The basic 

elements of capitalism are still missing. The most 

powerful economy in the world has gone through 

episodes of free markets, which is the foundation 

for fast development. ñIn the era before the 

government started intervening in the economy 

left and right, Americaôs free-market system gave 

entrepreneurs an open road to experiment, 

innovate and competeò(2).The liberation of the 

market, the political revolution of the last century 

created the 3
rd

 version of capitalism, which has 

made the western economies strong. Countries 

like Bulgaria have not had this chance yet but will 

be captured in the trap of tough regulations, large 

investments and further restrictions, which will 

come with the introduction of circular economy.  

Conclusion 

 

 The circular economy is an enormous economic 

transformation that does not have any comparable 

model. This transformation will start with the 

strong economies first as they have the means and 

are stimulated to prepare for the new opportunities 

arising from the circular economy. The 

implementation of the new model requires strong 

and continues involvement of the government in 

terms of control and regulation. The crisis of 

2007-2009 has already brought the necessity of 

government intervention and the adoption of the 

circular economy will be a natural step forward. 

There ʘre, of course, many uncertainties and 

challenges but the expected benefits are likely to 

come for the powerful economies first. This is 

because they have the production facilities, which 

can be adapted and redesign. Also, the waste, the 

new source for production is with the big 

producers. However, poorer countries such as 

Bulgaria, being part of the European Union, will 

be also forced to adopt circular economy. Bulgaria 

has not had the opportunity yet to benefit from a 

real market liberation in order to become a big 

producer, and therefore will be less likely to 

benefit. Moreover, the country will have to follow 

restrictive politics and new standards, which in 

this case will further affect development. Taking a 

different perspective the country will have to 

equally participate in paying the price for 

polluting the planet even though Bulgaria has not 

had the production facilities, which accumulated 

large quantities of waste.  The country has 

completely different priorities such as establishing 

the basic principles of democratic capitalism 

taking the right course for regional development.  

Countries like Bulgaria, most of them in Eastern 

Europe, are not prepared to pay the price for the 

circular economy and that is why I call it the 

invasion of circular economy in Eastern Europe.  
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BALANCESCORECARD IN MARKETING 

CONTROLLING  

 

Abstrakt  

 

Condition for operations of companies change 

very fast in the 21st century. Managers need 

certain system for successful management of 

companies to cope with changing conditions. This 

system should make marketing costs measurable 

in order to be managed and reduced. Setting up a 

system increases marketing efficiency and 

includes application of several kinds of theoretical 

and practical methods.  

Balanced Scorecard is a method for acquiring 

strategic information and performance 

measurement system. The purpose of this system 

is to detect objectively the current situation on the 

market, through gathering, analysis, and 

dissemination of the information to managers and 

employees who make the decisions. The key idea 

of the Balanced Scorecard is usage of different 

perspectives in the performance measurement of a 

company or department (e.g. marketing 

department) as a basis for control. 

Balanced scorecard in marketing controlling helps 

companies to focus on defining and formulation of 

offers that bring value to customers, and at the 

same time is fully aligned with strategy and long-

term financial goals of the company. 

 

Key Words: Balanced Scorecard, Marketing 

Controlling, Management System,  

Key Indicators, Performance Measurement, 

Marketing Planning. 

 

 

 

 

 

 

 

ɼ-ʨ ɲʫʧʯʦ ɽʌʈɽʄʆɺ 

ɻʬʂ ʉʢʦʧʿʝ, ʄʘʢʝʜʦʥʠʿʘ 

ljupco.efremov@gmail.com 

ʤ-ʨ ɺʠʦʣʝʪʘ ʈʀɹɸʈʉʂɸ-ʏʆʈɹɽʉʂɸ 

ɺʠʧ, ʄʘʢʝʜʦʥʠʿʘ 

 

 

ʉʀʉʊɽʄ ʅɸ ɺʈɸʄʅʆʊɽɾɽʅʀ 
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ɸʧʩʪʨʘʢʪ 

 

ʋʩʣʦʚʠʪʝ ʟʘ ʨʘʙʦʪʝˁʝ ʥʘ ʢʦʤʧʘʥʠʠʪʝ ʚʦ 21-ʦʪ 

ʚʝʢ ʩʝ ʤʝʥʫʚʘʘʪ ʤʥʦʛʫ ʙʨʟʦ. ʄʝʥʘ˅ʝʨʠʪʝ ʠʤʘʘʪ 

ʧʦʪʨʝʙʘ ʦʜ ʦʜʨʝʜʝʥ ʩʠʩʪʝʤ ʟʘ ʫʩʧʝʰʥʦ 

ʤʝʥʘ˅ʠʨʘˁʝ ʥʘ ʢʦʤʧʘʥʠʠʪʝ ʚʦ ʧʨʦʤʝʥʝʪʠʪʝ 

ʫʩʣʦʚʠ. ʅʘʚʝʜʝʥʠʦʪ ʩʠʩʪʝʤ ʪʨʝʙʘ ʜʘ ʛʠ 

ʥʘʧʨʘʚʠ ʤʝʨʣʠʚʠ ʤʘʨʢʝʪʠʥʛ ʪʨʦʰʦʮʠʪʝ ʟʘ ʜʘ 

ʤʦʞʝ ʜʘ ʩʝ ʤʝʥʘ˅ʠʨʘʘʪ ʠ ʨʝʜʫʮʠʨʘʘʪ. 

ʇʦʩʪʘʚʫʚʘˁʝʪʦ ʩʠʩʪʝʤ ʿʘ ʟʛʦʣʝʤʫʚʘ 

ʝʬʠʢʘʩʥʦʩʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ, ʥʦ ʠʩʪʦʚʨʝʤʝʥʦ 

ʙʘʨʘ ʚʢʣʫʯʫʚʘˁʝ ʙʨʦʿʥʠ ʪʝʦʨʝʪʩʢʠ ʠ 

ʧʨʘʢʪʠʯʥʠ ʤʝʪʦʜʠ. 

ʉʠʩʪʝʤʦʪ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʝ 

ʤʝʪʦʜ ʟʘ ʧʨʠʙʠʨʘˁʝ ʩʪʨʘʪʝʛʠʩʢʠ ʠʥʬʦʨʤʘʮʠʠ, 

ʥʦ ʦʜ ʜʨʫʛʘ ʩʪʨʘʥʘ ʠ ʩʠʩʪʝʤ ʟʘ ʤʝʨʝˁʝ ʥʘ 

ʧʝʨʬʦʨʤʘʥʩʠʪʝ. ʎʝʣʪʘ ʥʘ ʦʚʦʿ ʩʠʩʪʝʤ ʝ ʥʘ 

ʦʙʿʝʢʪʠʚʝʥ ʥʘʯʠʥ ʜʘ ʿʘ ʜʝʪʝʢʪʠʨʘ 

ʤʦʤʝʥʪʘʣʥʘʪʘ ʩʠʪʫʘʮʠʿʘ ʥʘ ʧʘʟʘʨʦʪ ʧʨʝʢʫ 

ʧʨʠʙʠʨʘˁʝ ʠʥʬʦʨʤʘʮʠʠ, ʠʟʚʝʜʫʚʘˁʝ 

ʟʘʢʣʫʯʦʮʠ ʠ ʥʘʚʨʝʤʝʥʦ ʠʥʬʦʨʤʠʨʘˁʝ ʥʘ 

ʤʝʥʘ˅ʝʨʠʪʝ ʠ ʚʨʘʙʦʪʝʥʠʪʝ ʢʦʠ ʛʠ ʜʦʥʝʩʫʚʘʘʪ 

ʦʜʣʫʢʠʪʝ. ʂʣʫʯʥʘ ʠʜʝʿʘ ʥʘ ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʝ ʢʦʨʠʩʪʝˁʝ ʥʘ 

ʨʘʟʣʠʯʥʠ ʧʝʨʩʧʝʢʪʠʚʠ ʚʦ ʤʝʨʝˁʝʪʦ ʥʘ 

ʧʝʨʬʦʨʤʘʥʩʠʪʝ ʚʦ ʢʦʤʧʘʥʠʠʪʝ ʠʣʠ ʚʦ ʦʜʨʝʜʝʥ 

ʦʜʜʝʣ (ʥʘ ʧʨʠʤʝʨ ʦʜʜʝʣʦʪ ʟʘ ʤʘʨʢʝʪʠʥʛ), ʢʘʢʦ 

ʦʩʥʦʚʘ ʟʘ ʢʦʥʪʨʦʣʘ. 

ʉʠʩʪʝʤʦʪ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʚʦ 

ʤʘʨʢʝʪʠʥʛʦʪ ʧʦʤʘʛʘ ʥʘ ʢʦʤʧʘʥʠʠʪʝ ʜʘ ʩʝ 

ʬʦʢʫʩʠʨʘʘʪ ʥʘ ʜʝʬʠʥʠʨʘˁʝ ʠ ʬʦʨʤʫʣʠʨʘˁʝ ʥʘ 

ʧʦʥʫʜʘ ʢʦʿʘ ʥʫʜʠ ʚʨʝʜʥʦʩʪ ʟʘ ʢʦʨʠʩʥʠʮʠʪʝ ʠ 

ʢʦʿʘ ʝ ʮʝʣʦʩʥʦ ʫʩʦʛʣʘʩʝʥʘ ʩʦ ʩʪʨʘʪʝʛʠʿʘʪʘ ʠ 

ʜʦʣʛʦʨʦʯʥʠʪʝ ʬʠʥʘʥʩʠʩʢʠ ʮʝʣʠ ʥʘ 

ʢʦʤʧʘʥʠʿʘʪʘ. 
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ʠʥʜʠʢʘʪʦʨʠ, ʤʘʨʢʝʪʠʥʛ-ʢʦʥʪʨʦʣʘ, ʫʧʨʘʚʫʚʘʯʢʠ 

ʩʠʩʪʝʤ, ʢʣʫʯʥʠ ʠʥʜʠʢʘʪʦʨʠ, ʧʝʨʬʦʨʤʘʥʩʠ, 

ʤʘʨʢʝʪʠʥʛ-ʧʣʘʥʠʨʘˁʝ. 

 

ɺʦʚʝʜ 

 

ʉʠʩʪʝʤʦʪ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ 

ʝʚʦʣʫʠʨʘʣ ʩʦ ʪʝʢʦʪ ʥʘ ʚʨʝʤʝʪʦ. ʅʘ ʧʦʯʝʪʦʢʦʪ 

ʙʠʣ ʟʘʤʠʩʣʝʥ ʢʘʢʦ ʝʜʥʦʩʪʘʚʥʘ ʘʣʘʪʢʘ ʟʘ 

ʤʝʨʝˁʝ ʥʘ ʝʬʠʢʘʩʥʦʩʪʘ ʥʘ ʦʨʛʘʥʠʟʘʮʠʿʘʪʘ ʟʘ 

ʧʦʪʦʘ ʜʘ ʧʨʝʨʘʩʥʝ ʚʦ ʮʝʣʦʩʝʥ ʩʠʩʪʝʤ ʟʘ 

ʩʪʨʘʪʝʛʠʩʢʦ ʧʣʘʥʠʨʘˁʝ ʠ ʫʧʨʘʚʫʚʘˁʝ. 

Ăɽʚʦʣʫʠʨʘʥʠʦʪñ ʩʠʩʪʝʤ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ 

ʠʥʜʠʢʘʪʦʨʠ ʛʦ ʤʝʥʫʚʘ ʩʪʨʘʪʝʛʠʩʢʠʦʪ ʧʣʘʥ ʥʘ 

ʦʨʛʘʥʠʟʘʮʠʿʘʪʘ ʦʜ ʘʪʨʘʢʪʠʚʝʥ ʠ ʧʘʩʠʚʝʥ 

ʜʦʢʫʤʝʥʪ, ʚʦ Ăʨʘʙʦʪʥʠ ʟʘʜʘʯʠñ ʥʘ ʜʥʝʚʥʠ 

ʦʩʥʦʚʠ. ʉʠʩʪʝʤʦʪ ʥʫʜʠ ʨʘʤʢʘ ʢʦʿʘ ʦʙʝʟʙʝʜʫʚʘ 

ʤʝʨʝˁʝ ʥʘ ʝʬʠʢʘʩʥʦʩʪʘ ʠ ʠʤ ʧʦʤʘʛʘ ʥʘ 

ʧʣʘʥʝʨʠʪʝ ʜʘ ʛʠ ʠʜʝʥʪʠʬʠʢʫʚʘʘʪ ʘʢʪʠʚʥʦʩʪʠʪʝ 

ʰʪʦ ʪʨʝʙʘ ʜʘ ʩʝ ʥʘʧʨʘʚʘʨ ʠ ʜʘ ʩʝ ʠʟʤʝʨʘʪ. ʊʘʘ 

ʠʤ ʦʚʦʟʤʦʞʫʚʘ ʥʘ ʤʝʥʘ˅ʝʨʠʪʝ ʚʠʩʪʠʥʩʢʠ ʜʘ ʛʠ 

ʠʟʚʨʰʘʪ ʩʚʦʠʪʝ ʩʪʨʘʪʝʛʠʠ. 

ʅʦʚʠʪʝ ʧʨʦʠʟʚʦʜʠ, ʫʩʣʫʛʠ ʠʣʠ ʧʘʟʘʨʠ ʩʝ 

ʧʣʘʥʠʨʘʘʪ ʚʦ ʢʦʤʙʠʥʘʮʠʿʘ ʩʦ ʩʠʪʝ ʤʘʪʝʨʠʿʘʣʥʠ 

ʠ ʥʝʤʘʪʝʨʠʿʘʣʥʠ ʫʩʣʦʚʠ ʥʘ ʠʥʪʝʨʥʠʪʝ ʠ 

ʝʢʩʪʝʨʥʠʪʝ ʩʠʩʪʝʤʠ. ʂʘʢʦ ʥʝʤʘʪʝʨʠʿʘʣʥʠ 

ʢʨʠʪʝʨʠʫʤʠ ʥʘ ʝʬʠʢʘʩʥʦʩʪ ʥʘʿʯʝʩʪʦ ʩʝ ʟʝʤʘʘʪ 

ʧʨʝʜʚʠʜ ʫʜʝʣʦʪ ʥʘ ʧʘʟʘʨʦʪ, ʟʘʜʦʚʦʣʩʪʚʦʪʦ ʥʘ 

ʢʦʨʠʩʥʠʮʠʪʝ ʠ ʣʦʿʘʣʥʦʩʪʘ, ʩʚʝʩʥʦʩʪʘ ʟʘ 

ʙʨʝʥʜʦʪ ʠ ʤʝʜʠʫʤʩʢʠʪʝ ʩʪʨʘʪʝʛʠʠ. 

ʂʦʤʙʠʥʘʮʠʿʘʪʘ ʥʘ ʚʥʘʪʨʝʰʥʠ ʠ ʥʘ ʥʘʜʚʦʨʝʰʥʠ 

ʠʥʬʦʨʤʘʮʠʠ ʥʫʜʠ ʜʦʚʦʣʥʘ ʢʦʣʠʯʠʥʘ ʥʘ 

ʠʥʬʦʨʤʘʮʠʠ ʢʘʢʦ ʦʩʥʦʚʘ ʟʘ ʜʦʥʝʩʫʚʘˁʝ 

ʦʜʣʫʢʠ ʚʦ ʤʘʨʢʝʪʠʥʛʦʪ. ʇʨʠʤʝʨ ʟʘ ʦʚʘ ʝ 

ʚʢʣʫʯʫʚʘˁʝʪʦ ʥʘ ʘʥʘʣʠʟʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʠ 

ʨʘʟʛʣʝʜʫʚʘˁʝ ʥʘ ʚʥʘʪʨʝʰʝʥʪʝ ʬʘʢʪʦʨʠ ʟʘ ʫʩʧʝʭ 

ʧʨʝʜ ʜʦʥʝʩʫʚʘˁʝʪʦ ʢʦʥʝʯʥʘʪʘ ʦʜʣʫʢʘ ʜʘ ʩʝ 

ʣʘʥʩʠʨʘʘʪ ʥʦʚʠ ʧʨʦʠʟʚʦʜʠ, ʫʩʣʫʛʠ ʠʣʠ ʧʘʟʘʨʠ.  

ɼʦʢʦʣʢʫ ʤʘʨʢʝʪʠʥʛʦʪ ʩʝ ʜʝʬʠʥʠʨʘ ʢʘʢʦ 

Ăʤʝʥʘ˅ʤʝʥʪ-ʢʦʥʮʝʧʪ ʙʘʟʠʨʘʥ ʥʘ ʧʘʟʘʨʦʪñ, ʘ 

ʢʦʥʪʨʦʣʘʪʘ ʝ Ăʚʦʜʝʯʢʠʦʪ ʢʦʥʮʝʧʪ ʜʦ ʮʝʣʪʘñ, 

ʪʦʛʘʰ ʧʦʚʨʟʫʚʘˁʝʪʦ ʥʘ ʦʚʠʝ ʜʚʝ ʧʝʨʩʧʝʢʪʠʚʠ 

ʚʦ ʝʜʝʥ ʟʘʝʜʥʠʯʢʠ ʩʠʩʪʝʤ ʥʘ ʤʘʨʢʝʪʠʥʛ-

ʢʦʥʪʨʦʣʘ ʧʨʝʪʩʪʘʚʫʚʘ ʮʝʥʪʨʘʣʝʥ ʧʨʝʜʠʟʚʠʢ ʟʘ 

ʤʘʨʢʝʪʠʥʛ-ʤʝʥʘ˅ʤʝʥʪʦʪ. 

 

 

 

 

1. ʐʪʦ ʧʨʝʪʩʪʘʚʫʚʘ ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ 

 

Ăʉʠʩʪʝʤʦʪ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ 

ʧʨʝʪʩʪʘʚʫʚʘ ʝʬʠʢʘʩʝʥ ʠ ʫʥʠʚʝʨʟʘʣʝʥ 

ʠʥʩʪʨʫʤʝʥʪ ʟʘ ʤʝʥʘ˅ʤʝʥʪ ʠ ʟʘ ʢʦʥʪʨʦʣʘ, ʧʨʝʢʫ 

ʢʦʥʩʪʘʥʪʥʦ ʬʦʢʫʩʠʨʘˁʝ ʥʘ ʘʢʮʠʿʘ ʠʣʠ ʘʢʮʠʠ 

ʦʜ ʩʪʨʘʥʘ ʥʘ ʛʨʫʧʘ ʣʫʺʝ (ʦʨʛʘʥʠʟʘʮʠʠ, 

ʢʦʤʧʘʥʠʠ, ʠʥʩʪʠʪʫʮʠʠ, ʩʝʢʪʦʨʠ, ʦʜʜʝʣʠ, 

ʧʨʦʝʢʪʠ...) ʚʨʟ ʝʜʥʘ ʟʘʝʜʥʠʯʢʘ ʮʝʣñ (Friedag ʠ 

Schmidt, 2002, p. 4). 

ʅʘ ʧʦʯʝʪʦʮʠʪʝ (1990 ʛʦʜʠʥʘ) ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʝ ʟʘʤʠʩʣʝʥ ʢʘʢʦ 

Ăʘʣʘʪʢʘ ʟʘ ʠʥʪʝʛʨʠʨʘˁʝ ʥʘ ʩʪʨʘʪʝʛʠʠʪʝ ʚʦ ʝʜʝʥ 

ʩʠʩʪʝʤ ʟʘ ʠʟʚʝʩʪʫʚʘˁʝñ. ʈʦʙʝʨʪ ʉ. ʂʘʧʣʘʥ ʠ 

ɼʘʚʠʜ ʇ. ʅʦʨʪʦʥ ʿʘ ʨʘʟʚʠʚʘʘʪ ʨʝʚʦʣʫʮʠʦʥʝʨʥʘ 

ʠʜʝʿʘ ʟʘ: Ăʊʨʘʥʩʬʦʨʤʠʨʘˁʝ ʥʘ ʩʪʨʘʪʝʛʠʿʘʪʘ ʚʦ 

ʘʢʮʠʿʘñ (Friedag ʠ Schmidt, 2002, p. 3). 

ʂʘʧʣʘʥ ʠ ʅʦʨʪʦʥ (Kaplan and Norton 2001, p. 

75) ʧʠʰʫʚʘʘʪ ʜʝʢʘ ʩʪʨʘʪʝʛʠʿʘʪʘ ʝ ʛʨʫʧʘ ʦʜ 

ʭʠʧʦʪʝʟʠ. ɻʣʘʚʝʥ ʧʨʦʙʣʝʤ ʩʦ ʢʦʿ ʩʝ ʩʦʦʯʫʚʘʘʪ 

ʢʦʤʧʘʥʠʠʪʝ ʚʦ ʢʦʤʧʣʝʢʩʥʦʪʦ ʠ ʢʦʤʧʝʪʠʪʠʚʥʦ 

ʦʧʢʨʫʞʫʚʘˁʝ ʙʘʨʘ ʬʦʨʤʫʣʠʨʘˁʝ ʩʪʨʘʪʝʛʠʿʘ 

ʢʦʿʘ ˃ʝ ½ ʦʚʦʟʤʦʞʠ ʥʘ ʢʦʤʧʘʥʠʿʘʪʘ ʜʘ ʧʦʩʪʠʛʥʝ 

ʫʩʧʝʭ ʚʦ ʫʩʣʦʚʠ ʢʦʛʘ ʧʘʟʘʨʦʪ ʩʝ ʤʝʥʫʚʘ 

ʢʦʥʩʪʘʥʪʥʦ. ʇʦʯʝʪʥʘʪʘ ʧʨʝʤʠʩʘ ʝ ʧʨʝʪʩʪʘʚʝʥʘ 

ʚʦ ʩʪʘʚʦʪ ʜʝʢʘ ʩʦʚʨʝʤʝʥʠʪʝ ʢʦʤʧʘʥʠʠ ʪʨʝʙʘ ʜʘ 

ʩʝ ʚʦʜʘʪ ʠʩʢʣʫʯʠʚʦ ʧʨʝʢʫ ʧʨʠʤʝʥʘ ʥʘ 

ʩʪʨʘʪʝʛʠʿʘ ʢʦʿʘ ʝ ʦʜʥʘʧʨʝʜ ʜʝʬʠʥʠʨʘʥʘ. 

ʍʠʧʦʪʝʟʠʪʝ ʪʨʝʙʘ ʜʘ ʙʠʜʘʪ ʝʢʩʧʣʠʮʠʪʥʦ 

ʜʝʬʠʥʠʨʘʥʠ ʚʦ ʧʨʦʮʝʩʦʪ ʥʘ ʬʦʨʤʫʣʠʨʘˁʝ ʠ ʥʘ 

ʠʤʧʣʝʤʝʥʪʘʮʠʿʘ ʥʘ ʩʪʨʘʪʝʛʠʿʘʪʘ, ʢʘʢʦ ʠ ʜʘ 

ʦʚʦʟʤʦʞʘʪ ʫʩʣʦʚʠ ʟʘ ʣʝʩʥʦ ʪʝʩʪʠʨʘˁʝ, ʧʨʦʤʝʥʘ 

ʠʣʠ ʟʘ ʧʨʠʩʧʦʩʦʙʫʚʘˁʝ ʜʦʢʦʣʢʫ ʠʤʘ ʧʨʦʤʝʥʘ 

ʚʦ ʫʩʣʦʚʠʪʝ. 

ʅʘʚʝʜʝʥʠʪʝ ʘʚʪʦʨʠ  (Kaplan, Norton 1992; 

Kaplan and Norton, 1996, p. 75ï85) ʛʦ ʨʘʟʚʠʚʘʘʪ 

ʩʠʩʪʝʤʦʪ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʢʘʢʦ 

ʘʣʘʪʢʘ ʟʘ ʬʦʨʤʫʣʠʨʘˁʝ ʠ ʠʤʧʣʝʤʝʥʪʘʮʠʿʘ ʥʘ 

ʜʝʣʦʚʥʠ ʩʪʨʘʪʝʛʠʠ. ʉʧʦʨʝʜ ʦʚʠʝ ʘʚʪʦʨʠ 

ʢʣʫʯʥʠʦʪ ʜʚʠʛʘʪʝʣ ʟʘ ʨʘʟʚʦʿ ʥʘ ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʧʨʝʪʩʪʘʚʫʚʘ 

ʨʘʩʪʝʯʢʘʪʘ ʚʘʞʥʦʩʪ ʥʘ ʥʝʤʘʪʝʨʠʿʘʣʥʠʪʝ 

ʨʝʩʫʨʩʠ ʥʘ ʢʦʤʧʘʥʠʠʪʝ. 
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ʉʣʠʢʘ 1.1 ʉʠʩʪʝʤ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ 

ʠʥʜʠʢʘʪʦʨʠ ʩʧʦʨʝʜ ʈʦʙʝʨʪ ʉ. ʂʘʧʣʘʥ ʠ ɼʘʚʠʜ 

ʇ. ʅʦʨʪʦʥ 
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ʉʠʩʪʝʤʦʪ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʝ 

ʢʦʥʮʠʟʝʥ ʠʟʚʝʰʪʘʿ, ʚʦ ʢʦʿ, ʦʩʚʝʥ ʧʨʝʪʩʪʘʚʝʥʠʪʝ 

ʧʦʩʪʠʛʥʘʪʠ ʨʝʟʫʣʪʘʪʠ, ʝʜʥʘʢʚʦ ʛʠ ʥʘʛʣʘʩʫʚʘ ʠ 

ʘʢʮʠʠʪʝ ʢʦʠ ˃ʝ ʜʦʚʝʜʘʪ ʜʦ ʫʩʧʝʰʥʠ ʨʝʟʫʣʪʘʪʠ. 

ʆʜ ʪʘʘ ʧʨʠʯʠʥʘ ʩʠʩʪʝʤʦʪ ʪʨʝʙʘ ʜʘ ʙʠʜʝ 

ʙʘʟʠʨʘʥ ʥʘ ʩʠʪʝ ʩʫʰʪʠʥʩʢʠ ʘʩʧʝʢʪʠ ʦʜ 

ʨʘʙʦʪʝˁʝʪʦ ʥʘ ʢʦʤʧʘʥʠʿʘʪʘ.  

ɼʝ ɹʘʨʦʩ ʠ ɺʘʥʜʝʨʣʠ (de Barros and Wanderley, 

2016) ja ʠʩʪʨʘʞʫʚʘʣʝ ʧʨʠʤʝʥʘʪʘ ʥʘ ʥʘʚʝʜʝʥʠʦʪ 

ʩʠʩʪʝʤ ʧʨʝʢʫ ʪʝʦʨʠʩʢʠʦʪ ʤʦʜʝʣ ʥʘ ɸʥʩʘʨʠ, 

ʌʠʩ ʠ ɿʘʿʘʮ (2010) ʚʦ ʢʦʤʧʘʥʠʿʘ ʟʘ 

ʜʩʠʪʨʠʙʫʮʠʿʘ ʥʘ ʥʘʬʪʘ. ʈʝʟʫʣʪʘʪʠʪʝ ʧʦʢʘʞʘʣʝ 

ʜʝʢʘ ʩʠʩʪʝʤʦʪ ʝ ʢʦʤʧʘʪʠʙʠʣʝʥ ʩʦ ʜʨʫʛʠʪʝ 

ʪʝʭʥʦʣʦʛʠʠ ʚʦ ʦʨʛʘʥʠʟʘʮʠʿʘʪʘ. ʉʣʫʯʘʿʦʪ 

ʧʨʠʢʘʞʫʚʘ ʪʝʦʨʠʩʢʠ ʠ ʝʤʧʠʨʠʩʢʠ ʜʦʢʘʟ ʜʝʢʘ 

ʩʧʝʮʠʬʠʯʥʘʪʘ ʘʜʘʧʪʘʮʠʿʘ ʥʘ ʩʠʩʪʝʤʦʪ ʟʘʚʠʩʠ 

ʦʜ ʩʦʚʧʘʺʘˁʝʪʦ ʥʘ ʪʝʭʥʠʯʢʠʪʝ, ʢʫʣʪʫʨʥʠʪʝ ʠ 

ʧʦʣʠʪʠʯʢʠʪʝ ʢʘʨʘʢʪʝʨʠʩʪʠʢʠ ʥʘ ʧʨʘʢʪʠʢʠʪʝ 

ʠʤʧʣʝʤʝʥʪʠʨʘʥʠ ʚʦ ʢʦʤʧʘʥʠʿʘʪʘ.  

ɽʤʧʠʨʠʩʢʠʪʝ ʠʩʪʨʘʞʫʚʘˁʘ (Kaplan and Norton, 

2001) ʧʦʢʘʞʫʚʘʘʪ ʜʝʢʘ ʦʚʦʿ ʢʦʥʮʝʧʪ ʩʝ ʢʦʨʠʩʪʠ 

ʦʜ ʛʦʣʝʤ ʙʨʦʿ ʢʦʤʧʘʥʠʠ ʚʦ ʩʚʝʪʦʪ (ʚʦ ɺʝʣʠʢʘ 

ɹʨʠʪʘʥʠʿʘ 57%, ʉɸɼ 46%, ɻʝʨʤʘʥʠʿʘ ʠ 

ɸʚʩʪʨʠʿʘ 26%, ʢʘʢʦ ʠ ʚʦ 40% ʦʜ ʢʦʤʧʘʥʠʠʪʝ ʦʜ 

ʣʠʩʪʘʪʘ Fortune 1000). ʇʨʚʠʯʥʦ, ʥʘʚʝʜʝʥʠʦʪ 

ʩʠʩʪʝʤ ʝ ʢʦʨʠʩʪʝʥ ʠʩʢʣʫʯʠʚʦ ʢʘʢʦ ʘʣʘʪʢʘ ʟʘ 

ʤʝʨʝˁʝ ʥʘ ʝʬʠʢʘʩʥʦʩʪʘ, ʘ ʧʦʜʦʮʥʘ ʧʨʝʨʘʩʥʫʚʘ 

ʚʦ ʩʪʨʘʪʝʛʠʩʢʠ ʤʝʥʘ˅ʤʝʥʪ-ʩʠʩʪʝʤ ʠ ʢʘʢʦ 

ʘʣʘʪʢʘ ʟʘ ʢʦʤʫʥʠʢʘʮʠʿʘ (Kaplan and Norton 

1996, pp. 22ï23). ʉʠʩʪʝʤʦʪ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ 

ʠʥʜʠʢʘʪʦʨʠ ʩʝ ʢʦʨʠʩʪʠ ʠʩʪʦʚʨʝʤʝʥʦ ʠ ʚʦ 

ʿʘʚʥʠʦʪ ʠ ʚʦ ʥʝʧʨʦʬʠʪʥʠʦʪ ʩʝʢʪʦʨ, ʘ ʦʩʦʙʝʥʦ 

ʚʦ ʟʜʨʘʚʩʪʚʦʪʦ ʠ ʦʙʨʘʟʦʚʥʠʝʪʦ.  

ʈʦʩʘ ʠ ʩʦʨ. (2016) ʛʦ ʫʧʦʪʨʝʙʫʚʘʘʪ ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʚʦ ʧʦʧʠʩʦʪ ʚʦ 2011. 

ʅʘʚʝʜʝʥʘʪʘ ʤʝʪʦʜʦʣʦʛʠʿʘ ʟʘ ʧʨʚ ʧʘʪ ʝ 

ʫʧʦʪʨʝʙʝʥʘ ʢʘʢʦ ʤʝʥʘ˅ʤʝʥʪ ʩʠʩʪʝʤ ʚʦ ʧʦʧʠʩʦʪ 

ʟʘ ʢʦʥʪʨʦʣʘ ʥʘ ʢʚʘʣʠʪʝʪʦʪ. ʉʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʦʚʦʟʤʦʞʠʣ 

ʠʥʪʝʛʨʘʮʠʿʘ ʥʘ ʦʧʝʨʘʮʠʦʥʘʣʥʦʪʦ ʠʟʚʨʰʫʚʘˁʝ 

ʥʘ ʮʝʣʠʪʝ ʠ ʥʝʿʟʠʥʘ ʢʦʥʪʨʦʣʘ ʚʦ ʝʜʝʥ 

ʤʝʥʘ˅ʤʝʥʪ ʧʨʦʛʨʘʤ. ʆʚʘ ʦʚʦʟʤʦʞʠʣʦ 

ʦʙʝʟʙʝʜʫʚʘˁʝ ʥʘ ʥʘʚʨʝʤʝʥʠ ʠʥʬʦʨʤʘʮʠʠ ʟʘ 

ʧʨʦʮʝʩʦʪ ʠ ʤʦʞʥʦʩʪ ʘ ʩʝ ʧʨʘʚʘʪ ʥʘʚʨʝʤʝʥʠ 

ʢʦʨʝʮʠʠ ʥʘ ʮʝʣʠʪʝ ʢʦʠ ʠʟʣʝʛʫʚʘʘʪ ʦʜ ʨʘʤʢʠʪʝ.  

ʅʝʤʘʪʝʨʠʿʘʣʥʠʪʝ ʨʝʩʫʨʩʠ ʚʣʠʿʘʥʘʪ ʜʠʨʝʢʪʥʦ 

ʚʨʟ ʬʠʥʘʥʩʠʩʢʠʪʝ ʨʝʟʫʣʪʘʪʠ ʥʘ ʢʦʤʧʘʥʠʠʪʝ 

ʩʘʤʦ ʚʦ ʦʜʨʝʜʝʥʠ ʫʩʣʦʚʠ, ʘ ʠʩʪʦʚʨʝʤʝʥʦ 

ʠʜʥʠʪʝ ʝʬʝʢʪʠ ʥʘ ʠʥʚʝʩʪʠʮʠʠʪʝ ʚʦ ʥʠʚ ʩʝ 

ʥʝʠʟʚʝʩʥʠ. ʂʚʘʣʠʪʝʪʦʪ ʥʘ ʯʦʚʝʯʢʠʦʪ ʢʘʧʠʪʘʣ, 

ʨʘʟʣʠʯʥʠʪʝ ʚʝʰʪʠʥʠ, ʪʘʣʝʥʪʠ ʠ ʟʥʘʝˁʘ ʢʦʠ ʛʠ 

ʧʦʩʝʜʫʚʘʘʪ ʚʨʘʙʦʪʝʥʠʪʝ, ʠʤʘʘʪ ʜʠʨʝʢʪʥʦ 

ʚʣʠʿʘʥʠʝ ʚʨʟ ʜʨʫʛʠʪʝ ʬʦʨʤʠ ʥʘ ʤʘʪʝʨʠʿʘʣʥʠ ʠ 

ʥʘ ʥʝʤʘʪʝʨʠʿʘʣʥʠ ʨʝʩʫʨʩʠ ʥʘ ʢʦʤʧʘʥʠʠʪʝ. 

ʆʩʚʝʥ ʪʦʘ, ʚʨʝʜʥʦʩʪʘ ʥʘ ʥʝʤʘʪʝʨʠʿʘʣʥʠʪʝ 

ʨʝʩʫʨʩʠ ʪʝʰʢʦ ʤʦʞʝ ʜʘ ʩʝ ʠʟʤʝʨʠ ʙʠʜʝʿ˃ʠ 

ʩʪʘʥʫʚʘ ʟʙʦʨ ʟʘ ʠʥʜʠʨʝʢʪʥʦ ʩʦʟʜʘʜʝʥʘ 

ʚʨʝʜʥʦʩʪ (ʪʝʰʢʦ ʩʝ ʢʦʥʪʨʦʣʠʨʘ ʠ ʫʧʨʘʚʫʚʘ). 

ɺʨʝʜʥʦʩʪʘ ʥʘ ʤʘʪʝʨʠʿʘʣʥʠʪʝ ʨʝʩʫʨʩʠ ʩʝ 

ʥʘʤʘʣʫʚʘ ʩʦ ʪʝʢʦʪ ʥʘ ʚʨʝʤʝʪʦ ʜʦʜʝʢʘ ʧʘʢ, 

ʥʝʤʘʪʝʨʠʿʘʣʥʠʪʝ ʨʝʩʫʨʩʠ ʠʤʘʘʪ ʪʦʣʢʫ 

ʧʦʛʦʣʝʤʘ ʚʨʝʜʥʦʩʪ, ʢʦʣʢʫ ʰʪʦ ʧʦʚʝ˃ʝ ʩʝ 

ʢʦʨʠʩʪʘʪ. ɺʘʞʝʥ ʘʩʧʝʢʪ ʝ ʜʝʢʘ ʝ ʣʝʩʥʦ ʜʘ ʩʝ 

ʠʩʢʦʧʠʨʘʘʪ ʤʘʪʝʨʠʿʘʣʥʠʪʝ ʨʝʩʫʨʩʠ, ʥʦ ʤʥʦʛʫ 

ʧʦʪʝʰʢʦ ʩʝ ʢʦʧʠʨʘ ʢʦʤʧʝʪʝʥʪʥʦʩʪʘ, ʢʦʿʘ ʝ 

ʨʝʟʫʣʪʘʪ ʥʘ ʥʝʚʠʜʣʠʚʠʪʝ ʨʝʩʫʨʩʠ (Janoġeviĺ ʠ 

Dģenopoljac, 2011). 

 

2. ʉʪʨʫʢʪʫʨʘ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ 

 

ʉʪʨʫʢʪʫʨʘʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʝ ʟʘʩʥʦʚʘʥʘ ʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʧʣʘʥʦʪ. ɹʘʟʠʯʥʘʪʘ ʩʪʨʫʢʪʫʨʘ ʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʧʣʘʥʦʪ ʚʦʦʙʠʯʘʝʥʦ ʛʠ ʚʢʣʫʯʫʚʘ 

ʩʣʝʜʥʠʪʝ ʘʩʧʝʢʪʠ (Junction42 Ltd, 2011): 

1. ɸʥʘʣʠʟʘ ʥʘ ʤʦʤʝʥʪʘʣʥʘʪʘ ʩʠʪʫʘʮʠʿʘ ʧʨʝʢʫ: 

½ ʘʥʘʣʠʟʘ ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ; 

ʧʝʨʩ

ʧʝʢʪʠʚʘ 
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½ ʘʥʘʣʠʟʘ ʥʘ ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ; 

½ ʝʚʘʣʫʘʮʠʿʘ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʢʦʥʜʠʮʠʿʘʪʘ; 

½ ʝʚʘʣʫʘʮʠʿʘ ʥʘ ʧʦʩʪʦʝʯʢʠʪʝ ʤʘʨʢʝʪʠʥʛ-

ʘʢʪʠʚʥʦʩʪʠ; 

½ ʘʥʘʣʠʟʘ ʥʘ ʧʨʝʜʥʦʩʪʠʪʝ, ʩʣʘʙʦʩʪʠʪʝ, 

ʤʦʞʥʦʩʪʠʪʝ ʠ ʟʘʢʘʥʠʪʝ ʚʢʣʫʯʝʥʠ ʚʦ ʥʝʢʦʿ 

ʧʨʦʝʢʪ ʠʣʠ ʚʦ ʙʠʟʥʠʩ-ʧʦʪʬʘʪ (SWOT); 

½ ʘʥʘʣʠʟʘ ʥʘ ʧʦʣʠʪʠʯʢʘʪʘ, ʝʢʦʥʦʤʩʢʘʪʘ, 

ʩʦʮʠʿʘʣʥʘʪʘ, ʪʝʭʥʦʣʦʰʢʘʪʘ, ʣʝʛʠʩʣʘʪʠʚʥʘʪʘ ʠ 

ʞʠʚʦʪʥʘʪʘ ʩʨʝʜʠʥʘ (PEST\PESTLE); 

½ ʘʥʘʣʠʟʘ ʥʘ ʧʦʩʪʦʝʯʢʠʪʝ ʪʝʭʥʦʣʦʛʠʿʘ ʠ 

ʩʠʩʪʝʤʠ; 

½ ʩʧʦʨʝʜʙʘ ʥʘ ʘʢʪʫʝʣʥʠʪʝ ʩʦ ʧʦʪʝʥʮʠʿʘʣʥʠʪʝ 
ʧʝʨʬʦʨʤʘʥʩʠ (GAP); 

½ ʟʘʢʣʫʯʦʮʠ ʠ ʧʨʝʪʧʦʩʪʘʚʢʠ. 

 

2. ɽʚʘʣʫʘʮʠʿʘ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʮʝʣʠʪʝ ʧʨʝʢʫ: 

½ ʧʦʟʠʮʠʦʥʠʨʘˁʝ ʥʘ ʧʘʟʘʨʦʪ; 

½ ʪʘʨʛʝʪʠʨʘˁʝ ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ; 

½ ʙʨʝʥʜʠʨʘˁʝ;  

½ ʩʝʛʤʝʥʪʠʨʘˁʝ ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ; 

½ ʜʠʬʝʨʝʥʮʠʨʘˁʝ ʦʜ ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ; 

½ ʘʥʘʣʠʟʘ ʥʘ ʧʦʩʪʘʚʝʥʠʪʝ ʮʝʣʠ ʦʜ ʘʩʧʝʢʪ ʥʘ 
ʥʠʚʥʠʪʝ ʢʦʥʢʨʝʪʥʦʩʪ, ʤʝʨʣʠʚʦʩʪ, 

ʧʦʩʪʠʛʥʫʚʘˁʝ, ʨʝʘʣʥʦʩʪ ʠ ʥʘʚʨʝʤʝʥʦʩʪ 

(SMART); 

½ ʘʥʘʣʠʟʘ ʥʘ ʧʨʝʜʥʦʩʪʘ ʚʦ ʦʜʥʦʩ ʥʘ 

ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ (USP); 

½ ʟʘʢʣʫʯʦʮʠ ʠ ʧʨʝʪʧʦʩʪʘʚʢʠ. 

 

3. ʉʧʨʦʚʝʜʫʚʘˁʝ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʪʘʢʪʠʢʘʪʘ 

ʧʨʝʢʫ: 

½ ʠʟʚʦʨʠʪʝ; 

½ ʧʨʦʮʝʩʠʪʝ; 

½ ʜʠʩʪʨʠʙʫʮʠʿʘʪʘ; 

½ ʮʝʥʦʚʥʘʪʘ ʧʦʣʠʪʠʢʘ; 

½ ʣʫ̋ʝʪʦ; 

½ ʧʦʩʪʠʛʥʫʚʘˁʘʪʘ; 

½ ʟʘʢʣʫʯʦʮʠ ʠ ʧʨʝʪʧʦʩʪʘʚʢʠ. 

 

4. ʄʘʨʢʝʪʠʥʛ-ʢʦʤʫʥʠʢʘʮʠja ʧʨʝʢʫ: 

½ ʧʨʦʜʘʞʙʘ; 

½ ʨʝʢʣʘʤʠʨʘˁʝ (ʘʜʚʝʨʪʘʿʟʠʥʛ); 

½ ʜʠʨʝʢʪʝʥ ʤʘʨʢʝʪʠʥʛ; 

½ ʢʣʫʯʥʘ ʧʦʨʘʢʘ; 

½ ʧʨʦʜʘʞʥʠ ʧʨʦʤʦʮʠʠ; 

½ ʝ-ʤʘʨʢʝʪʠʥʛ; 

½ ʟʘʢʣʫʯʦʮʠ ʠ ʧʨʝʪʧʦʩʪʘʚʢʠ. 

 

5. ʂʦʥʪʨʦʣʘ ʠ ʤʝʥʘ˅ʤʝʥʪ: 

½ ʨʝʩʫʨʩʠ ʠ ʩʪʨʫʢʪʫʨʘ; 

½ ʨʘʩʧʦʨʝʜ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʧʨʦʝʢʪʠ ʠ ʥʘ 

ʘʢʪʠʚʥʦʩʪʠ (Gantt chart) 

½ ʛʘʨʘʥʮʠʠ; 

½ ʦʜʛʦʚʦʨʥʦʩʪ; 

½ ʙʫ˅ʝʪʠ. 

 

6. ʄʝʨʝˁʝ ʠ ʝʚʘʣʫʘʮʠʿʘ: 

½ ʩʪʨʫʢʪʫʨʘ ʥʘ ʩʠʩʪʝʤʦʪ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ 
ʠʥʜʠʢʘʪʦʨʠ ʠ ʤʝʪʦʜʦʣʦʛʠʿʘ; 

½ ʢʨʠʪʝʨʠʫʤ ʟʘ ʤʝʨʝˁʝ ʠ ʟʘ ʨʘʩʧʦʨʝʜ; 

½ ʧʦʩʪʘʚʝʥʠ ʮʝʣʠ; 

½ ʦʩʪʚʘʨʝʥʠ ʮʝʣʠ; 

½ ʧʨʠʜʨʫʞʥʘ ʪʝʭʥʦʣʦʛʠʿʘ ʠ ʩʦʬʪʚʝʨ.  

 

ʅʝʦʧʭʦʜʥʦ ʝ ʜʘ ʩʝ ʟʝʤʘʪ ʧʨʝʜʚʠʜ 

ʢʘʨʘʢʪʝʨʠʩʪʠʢʠʪʝ ʥʘ ʠʥʜʫʩʪʨʠʿʘʪʘ ʠ ʥʘ 

ʠʥʬʨʘʩʪʨʫʢʪʫʨʘʪʘ ʥʘ ʢʦʤʧʘʥʠʿʘʪʘ, ʢʘʢʦ ʩʠʩʪʝʤ 

ʥʘ ʠʟʚʝʩʪʫʚʘˁʝ ʠ ʥʘ ʠʥʬʦʨʤʘʮʠʩʢʘ 

ʪʝʭʥʦʣʦʛʠʿʘ. ʆʩʚʝʥ ʪʦʘ, ʚʦ ʢʦʤʧʝʪʠʪʠʚʥʦʪʦ 

ʦʧʢʨʫʞʫʚʘˁʝ ʠʤʘ ʠ ʜʨʫʛʠ ʦʜʥʦʩʠ ʢʦʠ ʩʝ 

ʥʝʟʘʚʠʩʥʠ ʦʜ ʠʥʜʫʩʪʨʠʿʘʪʘ ʠ ʦʜ ʙʠʟʥʠʩʦʪ, ʘ ʩʝ 

ʨʝʬʣʝʢʪʠʨʘʘʪ ʚʦ ʦʜʥʦʩ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ. 

ʉʧʦʨʝʜ ʄʝʬʝʨʪ ʠ ʂʦʝʨʩ ʥʝʤʘ ʥʝʢʦʿʘ ʛʦʣʝʤʘ 

ʣʦʛʠʢʘ ʚʦ ʢʦʨʠʩʪʝˁʝ ʥʘ ʫʥʠʚʝʨʟʘʣʝʥ ʩʠʩʪʝʤ ʥʘ 

ʤʝʨʝˁʝ ʥʘ ʢʣʫʯʥʠʪʝ ʠʥʜʠʢʘʪʦʨʠ ʥʘ 

ʧʝʨʬʦʨʤʘʥʩʠʪʝ, ʚʦ ʨʘʤʢʠʪʝ ʥʘ ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ. ʂʘʢʦ ʧʨʠʯʠʥʘ ʝ 

ʥʘʚʝʜʝʥ ʬʘʢʪʦʪ ʜʝʢʘ ʧʣʘʥʠʨʘˁʝʪʦ ʠ 

ʠʤʧʣʝʤʝʥʪʘʮʠʿʘʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʘʢʪʠʚʥʦʩʪʠʪʝ 

ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʩʠʪʫʘʮʠʩʢʘ ʢʦʤʧʝʥʟʘʮʠʿʘ 

(Meffert ʠ Koers, 2001). 

 

ɿʘʢʣʫʯʦʢ 

 

ʄʦʞʥʦʩʪʘ ʟʘ ʧʨʠʤʝʥʘ ʚʦ ʩʠʪʝ ʜʝʣʦʚʥʠ 

ʬʫʥʢʮʠʠ ʥʘ ʦʨʛʘʥʠʟʘʮʠʠʪʝ ʝ ʥʘʿʩʠʣʥʘʪʘ ʩʪʨʘʥʘ 

ʥʘ ʩʠʩʪʝʤʦʪ ʥʘ ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ. ʅʘ 

ʧʨʠʤʝʨ, ʢʘʿ ʧʣʘʥʠʨʘˁʝʪʦ ʠ ʫʧʨʘʚʫʚʘˁʝʪʦ ʩʦ 

ʤʘʨʢʝʪʠʥʛ-ʧʝʨʬʦʨʤʘʥʩʠʪʝ ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʩʝ ʢʦʨʠʩʪʠ ʢʘʢʦ 

ʤʝʪʦʜʦʣʦʛʠʿʘ ʟʘ ʜʝʬʠʥʠʨʘˁʝ ʠ ʟʘ ʦʮʝʥʘ ʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʮʝʣʠʪʝ ʩʧʦʨʝʜ ʯʝʪʠʨʠʪʝ 

ʧʝʨʩʧʝʢʪʠʚʠ: 

½ ʬʠʥʘʥʩʠʩʢʘʪʘ ʧʝʨʩʧʝʢʪʠʚʘ (ʥʘ ʧʨʠʤʝʨ: 

ʧʦʚʨʘʪ ʥʘ ʠʥʚʝʩʪʠʮʠʠʪʝ ʚʦ ʤʘʨʢʝʪʠʥʛʦʪ 

(ROMI), ʧʨʦʩʝʯʝʥ ʧʨʦʬʠʪ ʧʦ ʢʦʨʠʩʥʠʢ 

(ɸRPU)); 

½ ʧʝʨʩʧʝʢʪʠʚʘʪʘ ʥʘ ʚʥʘʪʨʝʰʥʠʪʝ ʧʨʦʮʝʩʠ  (ʥʘ 
ʧʨʠʤʝʨ: ʨʘʟʚʦʿ ʥʘ ʥʦʚʠ ʧʨʦʜʫʢʪʠ ʠ ʫʩʣʫʛʠ, 

ʤʝʜʠʫʤʩʢʘ ʩʪʨʘʪʝʛʠʿʘ); 

½ ʧʝʨʩʧʝʢʪʠʚʘʪʘ ʥʘ ʢʫʧʫʚʘʯʦʪ (ʥʘ ʧʨʠʤʝʨ: 
ʧʘʟʘʨʝʥ ʫʜʝʣ); 
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½ ʧʝʨʩʧʝʢʪʠʚʘʪʘ ʥʘ ʫʯʝˁʝʪʦ ʠ ʥʘ ʨʘʟʚʦʿʦʪ (ʥʘ 
ʧʨʠʤʝʨ: ʨʘʟʚʦʿ ʥʘ ʩʧʝʮʠʬʠʯʥʠ ʚʝʰʪʠʥʠ). 

ʂʣʫʯʥʠʦʪ ʜʚʠʛʘʪʝʣ ʟʘ ʨʘʟʚʦʿ ʥʘ ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʣʝʞʠ ʚʦ ʨʘʩʪʝʯʢʘʪʘ 

ʚʘʞʥʦʩʪ ʥʘ ʥʝʤʘʪʝʨʠʿʘʣʥʠʪʝ ʨʝʩʫʨʩʠ ʥʘ 

ʢʦʤʧʘʥʠʠʪʝ. ʂʘʢʦ ʥʝʤʘʪʝʨʠʿʘʣʥʠ ʢʨʠʪʝʨʠʫʤʠ 

ʥʘ ʝʬʠʢʘʩʥʦʩʪ ʥʘʿʯʝʩʪʦ ʩʝ ʟʝʤʘʘʪ ʧʨʝʜʚʠʜ: 

ʫʜʝʣʦʪ ʥʘ ʧʘʟʘʨʦʪ, ʩʚʝʩʥʦʩʪʘ ʟʘ ʙʨʝʥʜʦʪ, 

ʟʘʜʦʚʦʣʩʪʚʦʪʦ ʥʘ ʢʦʨʠʩʥʠʮʠʪʝ ʠ ʣʦʿʘʣʥʦʩʪʘ ʠ 

ʤʝʜʠʫʤʩʢʠʪʝ ʩʪʨʘʪʝʛʠʠ. ʂʦʤʙʠʥʘʮʠʿʘʪʘ ʥʘ 

ʚʥʘʪʨʝʰʥʠ ʠ ʥʘ ʥʘʜʚʦʨʝʰʥʠ ʠʥʬʦʨʤʘʮʠʠ 

ʦʙʝʟʙʝʜʫʚʘ ʜʦʚʦʣʥa ʦʩʥʦʚʘ ʟʘ ʜʦʥʝʩʫʚʘˁʝ 

ʦʜʣʫʢʠ ʚʦ ʤʘʨʢʝʪʠʥʛʦʪ. ʇʦʢʨʘʿ ʪʦʘ, ʪʨʝʙʘ ʜʘ ʩʝ 

ʢʘʞʝ ʜʝʢʘ ʢʦʥʮʝʧʪʦʪ ʥʘ ʢʣʫʯʥʠ ʠʥʜʠʢʘʪʦʨʠ 

ʦʚʦʟʤʦʞʫʚʘ ʧʦʛʣʝʜ ʥʘʥʘʧʨʝʜ, ʪ.ʝ. ʧʣʘʥʠʨʘˁʝ 

ʚʠʩʪʠʥʩʢʠ ʘʢʪʠʚʥʦʩʪʠ, ʚʦ ʚʠʩʪʠʥʩʢʦ ʚʨʝʤʝ. 

ʉʝʢʦʿ ʠʥʜʠʢʘʪʦʨ ʝ ʜʝʣ ʦʜ ʝʜʝʥ ʧʦʜʦʣʛ ʩʠʥ˅ʠʨ 

ʥʘ ʧʨʠʯʠʥʩʢʦ-ʧʦʩʣʝʜʠʯʥʠ ʚʨʩʢʠ ʢʦʠ 

ʜʦʚʝʜʫʚʘʘʪ ʜʦ Ăʚʨʘʤʥʦʪʝʞʝʥʠ ʨʝʟʫʣʪʘʪʠñ, ʪ.ʝ. 

ʨʝʟʫʣʪʘʪʠ ʢʦʠ ʪʨʝʙʘ ʜʘ ʙʠʜʘʪ ʚʦ ʨʘʤʥʦʪʝʞʘ 

ʝʜʥʠ ʩʦ ʜʨʫʛʠ. ʇʦʩʪʦʠ ʝʜʝʥ ʤʠʪ ʢʦʿ ʚʝʣʠ ʜʝʢʘ 

ʘʢʪʠʚʥʦʩʪʠʪʝ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʥʝ ʤʦʞʝ ʜʘ ʩʝ 

ʤʝʨʘʪ ʠʣʠ, ʧʘʢ, ʪʦʘ ʤʝʨʝˁʝ ʝ ʥʝʩʦʦʜʚʝʪʥʦ ʩʦ 

ʦʛʣʝʜ ʥʘ ʩʧʝʮʠʬʠʯʥʦʩʪʘ ʥʘ ʘʢʪʠʚʥʦʩʪʠʪʝ ʢʦʠ 

ʛʠ ʧʦʢʨʠʚʘ. ʅʦ, ʪʦʢʤʫ ʩʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʩʝ ʦʙʠʜʫʚʘ ʜʘ ʛʠ 

ʧʨʝʚʝʜʝ ʦʨʛʘʥʠʟʘʮʠʩʢʠʪʝ ʮʝʣʠ ʚʦ ʤʝʨʣʠʚʠ 

ʝʜʠʥʠʮʠ, ʥʘ ʧʨʠʤʝʨ ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ 

ʧʨʦʜʘʞʙʘʪʘ ʢʘʢʦ ʨʝʟʫʣʪʘʪ ʥʘ ʠʥʪʝʛʨʠʨʘʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʢʦʤʫʥʠʢʘʮʠʿʘ. ʇʦʩʪʦʿʘʪ ʤʥʦʛʫ 

ʥʘʯʠʥʠ ʩʦ ʢʦʠ ʤʦʞʝ ʜʘ ʩʝ ʠʟʤʝʨʠ ʧʦʩʪʠʛʥʘʪʘʪʘ 

ʩʚʝʩʥʦʩʪ ʟʘ ʙʨʝʥʜʦʪ, ʩʧʦʨʝʜʝʥʘ ʩʦ ʪʨʦʰʦʮʠʪʝ 

ʟʘ ʧʨʦʤʦʮʠʿʘʪʘ ʠ ʟʘ ʧʨʦʜʘʞʙʘʪʘ ʦʩʪʚʘʨʝʥʘ ʚʦ 

ʜʘʜʝʥʠʦʪ ʧʝʨʠʦʜ. ʇʨʝʢʫ ʚʦʚʝʜʫʚʘˁʝ ʥʘ 

ʤʝʨʝˁʝʪʦ ʥʘ ʝʬʠʢʘʩʥʦʩʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ, 

ʢʦʤʧʘʥʠʿʘʪʘ ʜʦʙʠʚʘ ʙʘʣʘʥʩʠʨʘʥ ʧʦʛʣʝʜ ʠ ʚʨʟ 

ʚʥʘʪʨʝʰʥʠʪʝ ʤʘʨʢʝʪʠʥʛ-ʧʨʦʮʝʩʠ ʠ ʚʨʟ 

ʧʦʩʪʠʛʥʘʪʠʪʝ ʨʝʟʫʣʪʘʪʠ. ʆʚʦʿ ʤʝʥʘ˅ʤʝʥʪ-

ʧʨʦʮʝʩ ʧʦʤʘʛʘ ʚʦ ʧʨʝʮʠʟʠʨʘˁʝʪʦ ʠ ʚʦ 

ʫʩʦʛʣʘʩʫʚʘˁʝʪʦ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʮʝʣʠʪʝ ʠ ʥʘ 

ʢʦʨʧʦʨʘʪʠʚʥʘʪʘ ʩʪʨʘʪʝʛʠʿʘ. ʉʠʩʪʝʤʦʪ ʥʘ 

ʚʨʘʤʥʦʪʝʞʝʥʠ ʠʥʜʠʢʘʪʦʨʠ ʧʨʝʪʩʪʘʚʫʚʘ ʦʩʥʦʚʘ 

ʟʘ ʨʝʜʦʚʥʦ ʩʧʨʦʚʝʜʫʚʘˁʝ ʤʝʨʝˁʘ, ʢʦʠʰʪʦ ʥʘ 

ʣʫʺʝʪʦ ʚʦ ʤʘʨʢʝʪʠʥʛ-ʦʜʜʝʣʦʪ ʠʤ ʦʚʦʟʤʦʞʫʚʘʘʪ 

ʬʦʢʫʩʠʨʘʥʦ ʠʟʚʨʰʫʚʘˁʝ ʥʘ ʨʘʙʦʪʥʠʪʝ ʟʘʜʘʯʠ ʠ 

ʦʩʪʚʘʨʫʚʘˁʝ ʥʘ ʦʨʛʘʥʠʟʘʮʠʩʢʠʪʝ ʮʝʣʠ. 
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PROMOTION OF THE FAMILY IN THE 

POLITICAL PARTIESô PROGRAMS 

 

Abstract 

 

The political parties in the Republic of Macedonia 

dedicate a particular part of their constitutional 

acts ï general program documents and the pre-

electoral programs in certain electoral cycles , 

mainly for the purpose of general Parliamentary 

elections to express their standpoints, views and 

activities regarding family, family life, the status 

of family in the society and womenôsô status.  

This paper shall review these parts of the 

programs as of the foundation of the political 

parties and their actions at the political scene in 

the country through the presence of such content 

in the pre-electoral programs and the ultimate and 

penultimate Parliamentary Elections in Republic 

of Macedonia.  

A special interest shall be placed to the documents 

of the political parties who had won the elections 

and thus became the legislative and executive 

authority, as well as to the parties which had taken 

participation in the government as coalitional 

partners of the governing parties.   

The segments of the programs referring to the 

family and women shall be elaborated, with 

conclusive basic standpoints and the points of 

view of different parties shall be compared.  

Key words: Political parties, pre-electoral 

programs, family, womenôs status, Parliamentary 

elections. 
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ʋʥʠʚʝʨʟʠʪʝʪ ʂʠʨʠʣ ʠ ʄʝʪʦʜʠʿ, ʌʠʣʦʟʦʬʩʢʠ 

ʌʘʢʫʣʪʝʪ, ʄʘʢʝʜʦʥʠʿʘ 

radulovic@fzf.ukim.edu.mk 

 

ʇʈʆʄʆʎʀɱɸ ʅɸ ʉɽʄɽɱʉʊɺʆʊʆ ɺʆ 

ʇʈʆɻʈɸʄʀʊɽ 

ʅɸ ʇʆʃʀʊʀʏʂʀʊɽ ʇɸʈʊʀʀ ɺʆ 

ʈɽʇʋɹʃʀʂɸ ʄɸʂɽɼʆʅʀɱɸ 

 

ɸʧʩʪʨʘʢʪ  

 

ʇʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ 

ʠ ʚʦ ʩʚʦʠʪʝ ʢʦʥʩʪʠʪʫʪʠʚʥʠ ʘʢʪʠ - ʦʧʰʪʠ 

ʧʨʦʛʨʘʤʩʢʠ ʜʦʢʫʤʝʥʪʠ ʠ ʜʦ ʠʟʙʦʨʥʠʪʝ 

ʧʨʦʛʨʘʤʠ ʟʘ ʦʜʜʝʣʥʠ ʠʟʙʦʨʥʠ ʮʠʢʣʫʩʠ, ʛʣʘʚʥʦ 

ʟʘ ʦʧʰʪʠʪʝ ʧʘʨʣʘʤʝʥʪʘʨʥʠ ʠʟʙʦʨʠ, ʠʟʚʝʩʝʥ ʜʝʣ 

ʧʦʩʚʝʪʫʚʘʘʪ ʥʘ ʩʚʦʠʪʝ ʩʪʘʚʦʚʠ, ʧʦʛʣʝʜʠ ʠ 

ʘʢʪʠʚʥʦʩʪʠ ʚʦ ʦʜʥʦʩ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ, ʩʝʤʝʿʥʦʪʦ 

ʞʠʚʝʝˁʝ, ʩʪʘʪʫʩʦʪ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʚʦ 

ʦʧʰʪʝʩʪʚʦʪʦ ʠ ʟʘ ʧʦʣʦʞʙʘʪʘ ʥʘ ʞʝʥʘʪʘ. 

ʊʨʫʜʦʪ ˃ʝ ʥʘʧʨʘʚʠ ʧʨʝʛʣʝʜ ʥʘ ʦʚʠʝ ʜʝʣʦʚʠ ʦʜ 

ʧʨʦʛʨʘʤʠʪʝ ʦʜ ʦʩʥʦʚʘˁʝʪʦ ʥʘ ʧʦʣʠʪʠʯʢʠʪʝ 

ʧʘʨʪʠʠ ʠ ʥʠʚʥʦʪʦ ʜʝʿʩʪʚʫʚʘˁʝ ʥʘ ʧʦʣʠʪʠʯʢʘʪʘ 

ʩʮʝʥʘ ʚʦ ʟʝʤʿʘʪʘ, ʧʨʝʢʫ ʧʨʠʩʫʩʪʚʦʪʦ ʥʘ ʪʠʝ 

ʩʦʜʨʞʠʥʠ ʚʦ ʠʟʙʦʨʥʠʪʝ ʧʨʦʛʨʘʤʠ ʠ 

ʧʨʝʪʧʦʩʣʝʜʥʠʪʝ ʠ ʧʦʩʣʝʜʥʠʪʝ ʧʘʨʣʘʤʝʥʪʘʨʥʠ 

ʠʟʙʦʨʠ ʚʦ ʈʄ. 

ʇʦʩʝʙʝʥ ʥʘʛʣʘʩʦʢ ˃ʝ ʙʠʜʝ ʩʪʘʚʝʥ ʥʘ 

ʜʦʢʫʤʝʥʪʠʪʝ ʥʘ ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʢʦʠ ʩʝ 

ʿʘʚʫʚʘʘʪ ʢʘʢʦ ʧʦʙʝʜʥʠʮʠ ʥʘ ʠʟʙʦʨʠʪʝ, ʘ ʧʦʪʦʘ ʠ 

ʢʘʢʦ ʥʦʩʠʪʝʣʠ ʥʘ ʟʘʢʦʥʦʜʘʚʥʘʪʘ ʠ ʠʟʚʨʰʥʘʪʘ 

ʚʣʘʩʪ ʠ ʥʘ ʦʥʠʝ ʧʘʨʪʠʠ ʢʦʠ ʠʤʘʘʪ ʫʯʝʩʪʚʦ ʚʦ 

ʚʣʘʩʪʘ, ʢʘʢʦ ʢʦʘʣʠʮʠʦʥʠ ʧʘʨʪʥʝʨʠ ʥʘ 

ʚʣʘʜʝʿʘʯʢʠʪʝ ʧʘʨʪʠʠ. 

ɼʝʣʦʚʠʪʝ ʦʜ ʧʨʦʛʨʘʤʠʪʝ ʢʦʠ ʩʝ ʦʜʥʝʩʫʚʘʘʪ ʥʘ 

ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʞʝʥʘʪʘ ˃ʝ ʙʠʜʘʪ ʦʙʨʘʟʣʦʞʝʥʠ, ʩʦ 

ʠʟʚʣʝʯʝʥʠ ʦʩʥʦʚʥʠ ʩʪʘʚʦʚʠ ʠ ˃ʝ ʙʠʜʝ 

ʥʘʧʨʘʚʝʥʘ ʩʧʦʨʝʜʙʘ ʥʘ ʛʣʝʜʠʰʪʘʪʘ ʥʘ 

ʦʜʜʝʣʥʠʪʝ ʧʘʨʪʠʠ. 

ʂʣʫʯʥʠ ʟʙʦʨʦʚʠ - ʧʦʣʠʪʠʯʢʠ ʧʘʨʪʠʠ, ʠʟʙʦʨʥʠ 

ʧʨʦʛʨʘʤʠ, ʩʝʤʝʿʩʪʚʦ, ʧʦʣʦʞʙʘ ʥʘ ʞʝʥʘʪʘ, 

ʧʘʨʣʘʤʝʥʪʘʨʥʠ ʠʟʙʦʨʠ. 
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ɺʦʚʝʜ  

 

ɺʦ ʦʚʦʿ ʪʨʫʜ ʩʝ ʧʦʘʺʘ ʦʜ ʦʧʰʪʠʦʪ ʧʦʠʤ ʟʘ 

ʢʣʫʯʥʠʪʝ ʢʘʪʝʛʦʨʠʠ, ʦʜʥʦʩʥʦ ʟʘ ʧʦʣʠʪʠʯʢʠʪʝ 

ʧʘʨʪʠʠ ʠ ʟʘ ʩʝʤʝʿʩʪʚʦʪʦ, ʢʘʢʦ ʠ ʟʘ ʦʧʰʪʘʪʘ 

ʧʨʦʛʨʘʤʘ ʥʘ ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʠ ʠʟʙʦʨʥʠʪʝ 

ʧʨʦʛʨʘʤʠ ʟʘ ʦʜʜʝʣʥʠ, ʥʘʿʯʝʩʪʦ ʦʧʰʪʠ 

ʧʘʨʣʘʤʝʥʪʘʨʥʠ ʠʟʙʦʨʠ.  

ʊʘʢʘ, ʧʦʜ ʧʦʠʤʦʪ ʧʦʣʠʪʠʯʢʘ ʧʘʨʪʠʿʘ ʩʝ 

ʧʦʜʨʘʟʙʠʨʘ ʨʝʣʘʪʠʚʥʦ ʪʨʘʿʥʘ ʧʦʣʠʪʠʯʢʘ 

ʦʨʛʘʥʠʟʘʮʠʿʘ, ʥʘʩʪʘʥʘʪʘ ʚʨʟ ʜʦʙʨʦʚʦʣʥʦʩʪ, ʯʠʿʘ 

ʰʪʦ ʮʝʣ ʝ ʧʨʝʟʝʤʘˁʝʪʦ ʠ ʚʨʰʝˁʝʪʦ ʥʘ 

ʜʨʞʘʚʥʘʪʘ ʚʣʘʩʪ, ʠʣʠ ʫʯʝʩʪʚʦ ʚʦ ʥʝʘ, ʦʜʥʦʩʥʦ 

ʧʦʩʪʦʿʘʥʦ/ʧʦʚʨʝʤʝʥʦ ʚʣʠʿʘʥʠʝ ʟʘʨʘʜʠ 

ʢʦʥʩʪʠʪʫʠʨʘˁʝ, ʧʨʦʤʦʚʠʨʘˁʝ, ʨʝʘʣʠʟʠʨʘˁʝ ʠ 

ʟʘʰʪʠʪʘ ʥʘ ʦʧʨʝʜʝʣʝʥʠ ʠʥʪʝʨʝʩʠ, ʥʘ ʛʨʘʺʘʥʠ ʠ 

ʜʝʣʦʚʠ ʦʜ ʦʧʰʪʝʩʪʚʦʪʦ. ʉʝʢʦʿʘ ʧʦʣʠʪʠʯʢʘ 

ʧʘʨʪʠʿʘ, ʧʦʢʨʘʿ ʯʣʝʥʩʪʚʦʪʦ ʠʤʘ ʩʚʦʿʘ 

ʧʦʣʠʪʠʯʢʘ ʠʜʝʦʣʦʛʠʿʘ, ʠʟʨʘʟʝʥʘ ʚʦ ʧʨʦʛʨʘʤʘʪʘ 

ʥʘ ʧʘʨʪʠʿʘʪʘ (ʢʘʢʦ ʪʨʘʝʥ ʜʦʢʫʤʝʥʪ) ʠ 

ʦʨʛʘʥʠʟʘʮʠʦʥʘ ʩʪʨʫʢʪʫʨʘ ʥʘʿʯʝʩʪʦ ʜʝʬʠʥʠʨʘʥʘ 

ʩʦ ʩʪʘʪʫʪʦʪ ʥʘ ʧʦʣʠʪʠʯʢʘʪʘ ʧʘʨʪʠʿʘ 

(ɸʥʜʨʝʚʩʢʠ, ɾ. 2011, ʩʪʨ.58). ʊʫʢʘ ʪʨʝʙʘ ʜʘ ʩʝ 

ʢʘʞʝʜʝʢʘ ʥʝ ʝ ʥʘʫʯʥʦ ʚʪʝʤʝʣʝʥ ʧʨʠʩʪʘʧʦʪ ʩʦ 

ʢʦʿ ʩʝ ʪʚʨʜʠ ʜʝʢʘ ʧʦʣʠʪʠʯʢʘʪʘ ʧʘʨʪʠʿʘ ʠʤʘ 

ʧʨʦʛʨʘʤʘ ʠ ʩʪʘʪʫʪ, ʰʪʦ ʝ ʪʝʩʥʦ ʛʣʝʜʘˁʝ 

ʙʠʜʝʿ˃ʠ ʠ ʜʨʫʛʠ ʦʨʛʘʥʠʟʘʮʠʦʥʠ ʬʦʨʤʠ (ʢʘʢʦ 

ʰʪʦ ʩʝ, ʥʘ ʧʨʠʤʝʨ, ʢʫʣʪʫʨʥʦ-ʫʤʝʪʥʠʯʢʠ ʠ 

ʩʧʦʨʪʩʢʠ ʜʨʫʰʪʚʘ) ʠʤʘʘʪ ʧʨʦʛʨʘʤʘ ʠ ʩʪʘʪʫʪ, 

ʥʦ ʥʝ ʩʝ ʧʦʣʠʪʠʯʢʠ ʧʘʨʪʠʠ, ʙʠʜʝʿ˃ʠ ʥʝʤʘʘʪ 

ʧʦʣʠʪʠʯʢʘ ʠʜʝʦʣʦʛʠʿʘ ʠ ʥʝ ʩʝ ʙʦʨʘʪ ʟʘ 

ʦʩʚʦʿʫʚʘˁʝ ʥʘ ʚʣʘʩʪʘ.  

ɿʘ ʬʫʥʢʮʠʠ ʥʘ ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʩʝ ʩʤʝʪʘʘʪ 

ʚʦʦʙʣʠʢʫʚʘˁʝʪʦ ʥʘ ʧʦʣʠʪʠʯʢʠ ʤʠʩʣʝˁʘ, 

ʩʪʘʚʦʚʠ ʠ ʙʘʨʘˁʘ, ʧʦʪʦʘ ʩʦ ʧʦʣʠʪʠʟʘʮʠʿʘʪʘ ʥʘ 

ʦʧʰʪʝʩʪʚʦʪʦ, ʦʨʛʘʥʠʟʘʮʠʿʘʪʘ ʥʘ ʜʝʤʦʢʨʘʪʩʢʠ 

ʧʨʦʮʝʩʠ ʟʘ ʫʯʝʩʪʚʦ ʥʘ ʛʨʘʺʘʥʠʪʝ ʚʦ ʚʨʰʝˁʝʪʦ 

ʥʘ ʿʘʚʥʠ ʨʘʙʦʪʠ (ʫʯʝʩʪʚʦ ʚʦ ʠʟʙʦʨʠ, ʨʘʙʦʪʘ ʥʘ 

ʧʨʝʪʩʪʘʚʥʠʯʢʠ ʟʘʢʦʥʦʜʘʚʥʠ ʪʝʣʘ, ʚʨʰʝˁʝ ʥʘ 

ʠʟʙʦʨʥʠ ʧʦʣʠʪʠʯʢʠ ʬʫʥʢʮʠʠ, ʨʝʘʣʠʟʘʮʠʿʘ ʥʘ 

ʜʨʞʘʚʥʘ ʧʦʣʠʪʠʢʘ, ʬʫʥʢʮʠʦʥʠʨʘˁʝ ʠ 

ʟʘʮʚʨʩʪʚʫʚʘˁʝ ʥʘ ʧʦʣʠʪʠʯʢʠ ʨʝʞʠʤʠ ʠ 

ʩʣʠʯʥʦ). 

ʉʝʤʝʿʩʪʚʦʪʦ ʩʝ ʜʝʬʠʥʠʨʘ ʢʘʢʦ ʧʘʨʮʠʿʘʣʥʘ ʙʠʦ-

ʩʦʮʠʿʘʣʥʘ ʟʘʝʜʥʠʮʘ ʚʦ ʢʦʿʘ ʣʫʺʝʪʦ ʩʝ ʛʨʫʧʠʨʘʘʪ 

ʟʘ ʜʘ ʩʝ ʟʘʜʦʚʦʣʘʪ ʧʨʠʨʦʜʥʠʪʝ ʩʝʢʩʫʘʣʥʠ 

ʦʜʥʦʩʠ ʟʘ ʧʦʚʨʟʫʚʘˁʝ (ʦʧʰʪʝˁʝ) ʥʘ 

ʨʘʟʣʠʯʥʠʪʝ ʧʦʣʦʚʠ, ʟʘ ʜʘ ʩʝ ʦʙʝʟʙʝʜʠ 

ʨʝʧʨʦʜʫʢʮʠʿʘ, ʧʨʦʜʦʣʞʫʚʘˁʝ ʥʘ ʧʦʪʦʤʩʪʚʦʪʦ 

(ʨʘʺʘˁʝ ʜʝʮʘ), ʟʘ ʜʘ ʩʝ ʧʦʚʨʟʫʚʘʘʪ ʚʦ 

ʦʧʨʝʜʝʣʝʥʠ ʩʨʦʜʥʠʯʢʠ ʚʠʜʦʚʠ ʠ ʦʜʥʦʩʠ ʢʘʢʦ 

ʧʨʠʨʦʜʥʘ ʠ ʩʦʮʠʿʘʣʥʘ ʦʩʥʦʚʘ ʟʘ ʦʜʦʙʨʫʚʘˁʝ 

ʠʣʠ ʟʘʙʨʘʥʘ ʥʘ ʧʦʣʦʚʠʪʝ ʦʜʥʦʩʠ, ʟʘ ʜʘ ʩʝ 

ʦʜʚʠʚʘʘʪ ʦʩʥʦʚʥʠʪʝ ʩʦʮʠʿʘʣʥʠ ʜʝʿʥʦʩʪʠ ʟʘ 

ʦʙʝʟʙʝʜʫʚʘˁʝ ʥʘ ʤʘʪʝʨʠʿʘʣʥʘʪʘ ʝʛʟʠʩʪʝʥʮʠʿʘ 

ʥʘ ʛʨʫʧʘʪʘ ʠ ʧʦʝʜʠʥʮʠʪʝ ʚʦ ʥʝʘ ʠ ʟʘ ʜʘ ʩʝ 

ʧʦʜʠʛʥʫʚʘʘʪ, ʦʜʛʣʝʜʫʚʘʘʪ, ʦʙʨʘʟʫʚʘʘʪ ʠ 

ʚʦʩʧʠʪʫʚʘʘʪ ʜʝʮʘ. 

ʅʘʿʦʧʰʪʠ ʠ ʥʘʿʟʥʘʯʘʿʥʠ ʬʫʥʢʮʠʠ ʰʪʦ ʤʦʞʘʪ 

ʜʘ ʩʝ ʩʨʝʪʥʘʪ ʚʦ ʩʠʪʝ ʚʠʜʦʚʠ ʩʝʤʝʿʩʪʚʘ ʩʝ: 

ʨʝʧʨʦʜʫʢʪʠʚʥʘʪʘ ʬʫʥʢʮʠʿʘ, ʬʫʥʢʮʠʿʘʪʘ ʥʘ 

ʟʘʜʦʚʦʣʫʚʘˁʝ ʥʘ ʧʦʣʦʚʠʦʪ ʠʥʩʪʠʥʢʪ ʠ 

ʝʤʦʪʠʚʥʘʪʘ ʬʫʥʢʮʠʿʘ, ʝʢʦʥʦʤʩʢʘʪʘ ʬʫʥʢʮʠʿʘ, 

ʟʘʰʪʠʪʥʘʪʘ ʬʫʥʢʮʠʿʘ, ʚʦʩʧʠʪʥʦ-ʦʙʨʘʟʦʚʥʘʪʘ 

ʬʫʥʢʮʠʿʘ ʠ ʬʫʥʢʮʠʿʘ ʥʘ ʩʦʮʠʿʘʣʠʟʘʮʠʿʘ ʥʘ 

ʣʠʯʥʦʩʪʘ. (ʏʦʢʨʝʚʩʢʠ, ʊ. 1996, ʩʪʨ. 141) 

ʂʘʢʦ ʥʘʫʯʥʘ ʮʝʣ ʥʘ ʦʚʦʿ ʪʨʫʜ ʝ ʫʪʚʨʜʝʥʦ 

ʧʨʝʟʝʥʪʠʨʘˁʝʪʦ ʥʘ ʦʩʥʦʚʥʠʪʝ ʧʦʛʣʝʜʠ ʟʘ 

ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʤʝʨʢʠʪʝ ʟʘ ʟʘʮʚʨʩʪʚʫʚʘˁʝ ʠ 

ʫʥʘʧʨʝʜʫʚʘˁʝ ʥʘ ʧʦʣʦʞʙʘʪʘ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʚʦ 

ʦʧʰʪʝʩʪʚʦʪʦ ʚʦ ʠʟʙʦʨʥʠʪʝ ʧʨʦʛʨʘʤʠ ʥʘ 

ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ.  

ɿʘʨʘʜʠ ʧʦʩʪʠʛʥʫʚʘˁʝ ʥʘ ʦʚʘʘ ʮʝʣ ˃ʝ ʩʝ ʥʘʧʨʘʚʠ 

ʘʥʘʣʠʟʘ ʥʘ ʜʝʣʦʚʠʪʝ ʦʜ ʠʟʙʦʨʥʠʪʝ ʧʨʦʛʨʘʤʠ ʥʘ 

ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʟʘ ʧʘʨʣʘʤʝʥʪʘʨʥʠʪʝ 

ʠʟʙʦʨʠ, ʩʦ ʧʦʩʝʙʝʥ ʦʩʚʨʪ ʥʘ ʜʝʣʦʚʠʪʝ ʦʜ 

ʠʟʙʦʨʥʠʪʝ ʧʨʦʛʨʘʤʠ ʢʦʠ ʩʝ ʦʜʥʝʩʫʚʘʘʪ ʥʘ 

ʩʝʤʝʿʩʪʚʦʪʦ ʟʘ ʧʨʚʠʪʝ ʧʦʚʝ˃ʝʧʘʨʪʠʩʢʠ 

ʧʘʨʣʘʤʝʥʪʘʨʥʠ ʠʟʙʦʨʠ ʚʦ ʈʝʧʫʙʣʠʢʘ 

ʄʘʢʝʜʦʥʠʿʘ ʦʜʨʞʘʥʠ ʚʦ ʝʩʝʥʪʘ 1990. ʛʦʜʠʥʘ. 

ɵʝ ʙʠʜʝ ʥʘʧʨʘʚʝʥ ʠ ʢʨʘʪʦʢ ʧʨʝʛʣʝʜ ʟʘ ʦʚʘʘ 

ʧʨʦʙʣʝʤʘʪʠʢʘ ʚʦ ʥʘʨʝʜʥʠʪʝ ʠʟʙʦʨʥʠ ʮʠʢʣʫʩʠ, 

ʘ ˃ʝ ʙʠʜʘʪ ʧʨʝʟʝʥʪʠʨʘʥʠ ʠ ʥʝʢʦʣʢʫ ʠʟʙʦʨʥʠ 

ʧʨʦʛʨʘʤʠ ʦʜ ʧʘʨʣʘʤʝʥʪʘʨʥʠʪʝ ʠʟʙʦʨʠ ʦʜʨʞʘʥʠ 

ʚʦ 2014.ʛʦʜʠʥʘ. 

ʉʝʤʝʿʩʪʚʦʪʦ ʠ ʥʝʛʦʚʠʪʝ ʬʫʥʢʮʠʠ ˃ʝ ʙʠʜʘʪ 

ʧʦʰʠʨʦʢʦ ʨʘʟʙʨʘʥʠ ʠ ʪʨʝʪʠʨʘʥʠ.  

ɺʦ ʪʨʫʜʦʚ ʥʝ ʩʝ ʝʣʘʙʦʨʠʨʘʘʪ ʨʝʘʣʠʟʠʨʘʥʠʪʝ 

ʘʢʪʠʚʥʦʩʪʠ ʚʦ ʦʜʥʦʩ ʥʘ ʩʝʤʝʿʥʘʪʘ 

ʧʨʦʙʣʝʤʘʪʠʢʘ (ʟʘʢʦʥʠ, ʧʨʦʛʨʘʤʠ, ʧʨʦʝʢʪʠ, 

ʘʢʮʠʠ) ʢʦʛʘ ʦʜʜʝʣʥʠʪʝ ʧʦʣʠʪʠʯʢʠ ʧʘʨʪʠʠ ʙʠʣʝ 

ʥʘ ʚʣʘʩʪ ʠʣʠ ʢʘʢʦ ʜʦʤʠʥʘʥʪʥʠ ʠʣʠ ʢʘʢʦ 

ʧʨʠʜʨʫʞʥʠ ʧʦʣʠʪʠʯʢʠ ʩʫʙʿʝʢʪʠ (ʰʪʦ ʤʦʞʝ ʜʘ 

ʙʠʜʝ ʧʨʝʜʤʝʪ ʥʘ ʧʦʩʝʙʥʘ ʘʥʘʣʠʟʘ ʠ ʥʘʤʝʥʩʢʠ 

ʥʘʫʯʝʥ ʪʨʝʪʤʘʥ). 

 

1. ʇʨʚʠʪʝ ʠʟʙʦʨʥʠ ʧʨʦʛʨʘʤʠ ʟʘ ʩʝʤʝʿʩʪʚʦʪʦ 

 

ʇʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ 

ʚʦ ʧʣʫʨʘʣʥʘ ʧʦʣʠʪʠʯʢʘ ʩʮʝʥʘ ʩʝ ʧʦʿʘʚʠʿʘ ʚʦ 

ʪʝʢʦʪ ʥʘ 1990. ʛʦʜʠʥʘ ʚʨʟ ʦʩʥʦʚʘ ʥʘ ɿʘʢʦʥʦʪ ʟʘ 

ʦʧʰʪʝʩʪʚʝʥʠ ʦʨʛʘʥʠ ʠ ʟʜʨʫʞʝʥʠʿʘ ʥʘ ʛʨʘʺʘʥʠ 

(ʉʣʫʞʙʝʥ ʚʝʩʥʠʢ ʥʘ ʉʈʄ, ʙʨʦʿ 28 ʦʜ 21 
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ʩʝʧʪʝʤʚʨʠ 1990. ʛʦʜʠʥʘ) ʩʦ ʰʪʦ ʙʝʘ ʧʦʩʪʘʚʝʥʠ 

ʦʩʥʦʚʠʪʝ ʥʘ ʧʦʣʠʪʠʯʢʘʪʘ ʧʣʫʨʘʣʠʟʘʮʠʿʘ ʥʘ 

ʦʧʰʪʝʩʪʚʦʪʦ.  

ʅʘʿʚʠʜʣʠʚʦ ʢʘʢʦ ʧʦʣʠʪʠʯʢʠ ʩʫʙʿʝʢʪʠ 

ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʥʘʩʪʘʧʠʿʘ ʟʘ 

ʧʘʨʣʘʤʝʥʪʘʨʥʠʪʝ ʠʟʙʦʨʠ, ʝʩʝʥʪʘ 1990. ʛʦʜʠʥʘ. 

ɺʦ ʢʥʠʛʘʪʘ ñʀʟʙʦʨʠ 90, ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʚʦ 

ʄʘʢʝʜʦʥʠʿʘò(ʠʟʜʘʥʠʝ ʥʘ ʇʆʉñʉʠʩʪʝʤ 21ò, 

ʢʥʠʛʘʪʘ ʿʘ ʧʨʠʨʝʜʠʣʝ ɺʣʘʜʦ ʊʠʤʦʚʩʢʠ ʠ ʉʚʝʪʦ 

ʉʪʝʬʘʥʦʚʩʢʠ) ʩʝ ʦʙʿʘʚʝʥʠ ʠʟʙʦʨʥʠʪʝ ʧʨʦʛʨʘʤʠ 

ʥʘ ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ, ʢʦʠ, ʚʦ ʠʟʚʝʩʥʘ 

ʩʤʠʩʣʘ, ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʦʩʥʦʚʥʠ ʧʨʦʛʨʘʤʩʢʠ 

ʜʦʢʫʤʝʥʪʠ ʟʘ ʠʜʝʿʥʠʦʪ ʧʨʦʬʠʣ ʥʘ ʢʦʥʢʨʝʪʥʠʪʝ 

ʧʦʣʠʪʠʯʢʠ ʧʘʨʪʠʠ. ʀʟʙʦʨʥʠʪʝ ʧʨʦʛʨʘʤʠ 

ʩʦʜʨʞʘʪ ʧʦʛʣʝʜʠ, ʩʪʘʚʦʚʠ ʠ ʠʜʝʠ ʟʘ ʧʦʰʠʨʦʢ 

ʢʨʫʛ ʧʨʘʰʘˁʘ (ʩʪʘʪʫʩʦʪ ʥʘ ʜʨʞʘʚʘʪʘ, 

ʝʢʦʥʦʤʩʢʠ ʘʩʧʝʢʪʠ, ʯʦʚʝʢʦʚʠ ʧʨʘʚʘ, 

ʜʝʤʦʢʨʘʪʠʟʘʮʠʿʘ, ʦʙʨʘʟʦʚʘʥʠʝ, ʢʫʣʪʫʨʘ), ʘ ʚʦ 

ʥʝʢʦʠ ʦʜ ʥʠʚ ʠ ʢʦʥʢʨʝʪʥʠ ʧʦʛʣʝʜʠ ʟʘ 

ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʧʦʣʦʞʙʘʪʘ ʥʘ ʞʝʥʘʪʘ ʚʦ 

ʦʧʰʪʝʩʪʚʦʪʦ.  

ɺʦ ʧʨʦʜʦʣʞʝʥʠʝ ʩʝ ʧʨʘʚʠ ʧʨʝʛʣʝʜ ʥʘ ʜʝʣʦʚʠʪʝ 

ʦʜ ʠʟʙʦʨʥʠʪʝ ʧʨʦʛʨʘʤʠ ʢʦʠ ʥʘʿʜʠʨʝʢʪʥʦ ʩʝ 

ʦʜʥʝʩʫʚʘʘʪ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ. 

ɺʦ ʠʟʙʦʨʥʘʪʘ ʧʨʦʛʨʘʤʘ ʥʘ ʉʦʿʫʟ ʥʘ 

ʢʦʤʫʥʠʩʪʠʪʝ ʥʘ ʄʘʢʝʜʦʥʠʿʘ-ʇʘʨʪʠʿʘ ʟʘ 

ʜʝʤʦʢʨʘʪʩʢʘ ʧʨʝʦʙʨʘʟʙʘ, ʜʝʥʝʰʥʠʦʪ 

ʉʦʮʠʿʘʣʜʝʤʦʢʨʘʪʩʢʠ ʩʦʿʫʟ ʥʘ ʄʘʢʝʜʦʥʠʿʘ, ʩʝ 

ʚʝʣʠ: 

- ɵʝ ʩʝ ʩʦʟʜʘʚʘʘʪ ʤʘʪʝʨʠʿʘʣʥʠ, ʩʦʮʠʿʘʣʥʠ, 
ʟʘʢʦʥʩʢʠ ʠ ʜʨʫʛʠ ʫʩʣʦʚʠ ʠ ʩʝʤʝʿʩʪʚʦ ʜʘ ʙʠʜʝ 

ʠʟʨʘʟ ʥʘ ʯʦʚʝʢʦʚʘʪʘ ʩʠʛʫʨʥʦʩʪ, ʭʘʨʤʦʥʠʿʘ ʠ 

ˀʫʙʦʚ; 

- ɼʝʮʘʪʘ ˃ʝ ʙʠʜʘʪ ʧʦʩʝʙʝʥ ʩʫʙʿʝʢʪ ʥʘ ʧʨʘʚʥʘ ʠ 
ʦʧʰʪʝʩʪʚʝʥʘ ʟʘʰʪʠʪʘ, ʩʦ ʨʘʟʚʠʝʥʠ ʫʩʣʦʚʠ ʠ 

ʠʥʩʪʠʪʫʮʠʠ ʰʪʦ ˃ʝ ʛʘʨʘʥʪʠʨʘʘʪ ʟʜʨʘʚʦ ʠ 

ʙʝʟʛʨʠʞʥʦ ʜʝʪʩʪʚʦ, ʢʚʘʣʠʪʝʪʥʦ ʦʙʨʘʟʦʚʘʥʠʝ ʠ 

ʚʦʩʧʠʪʘʥʠʝ; 

- ʄʣʘʜʠʪʝ ˃ʝ ʛʠ ʦʩʪʚʘʨʫʚʘʘʪ ʩʦʧʩʪʚʝʥʠʪʝ 

ʠʥʪʝʨʝʩʠ ʩʦʛʣʘʩʥʦ ʥʠʚʥʠʪʝ ʙʘʨʘˁʘ ʟʘ 

ʦʧʰʪʝʩʪʚʝʥ ʧʨʦʛʨʝʩ ʠ ʣʠʯʥʠ ʧʝʨʩʧʝʢʪʠʚʠ, 

- ʉʪʘʨʠʪʝ ˃ʝ ʫʞʠʚʘʘʪ ʤʘʪʝʨʠʿʘʣʥʘ, ʩʦʮʠʿʘʣʥʘ 
ʠ ʯʦʚʝʯʢʘ ʩʠʛʫʨʥʦʩʪ ʚʨʟ ʧʨʠʥʮʠʧʠʪʝ ʥʘ 

ʩʦʮʠʿʘʣʥʘ ʜʨʞʘʚʘ ʠ ʩʦʣʠʜʘʨʥʦʩʪ. ʆʧʰʪʝʩʪʚʦʪʦ 

ʪʨʝʙʘ ʜʘ ʛʦ ʯʫʚʘ ʥʠʚʥʦʪʦ ʜʦʩʪʦʠʥʩʪʚʦ, 

- ʉʝʢʦʿ ʯʦʚʝʢ ʠʤʘ ʧʨʘʚʦ ʥʘ ʝʢʦʥʦʤʩʢʘ ʠ 
ʩʦʮʠʿʘʣʥʘ ʟʘʰʪʠʪʘ. ʅʠʢʦʿ ʥʝ ʩʤʝʝ ʜʘ ʙʠʜʝ 

ʩʦʮʠʿʘʣʥʦ ʥʘʧʫʰʪʝʥ ʠ ʥʝʟʛʨʠʞʝʥ. ʅʝʤʘ ʟʜʨʘʚ 

ʠ ʢʚʘʣʠʪʝʪʝʥ ʞʠʚʦʪ ʙʝʟ ʩʦʮʠʿʘʣʥʘ ʩʠʛʫʨʥʦʩʪ ʠ 

ʧʦʩʝʙʥʦ, ʙʝʟ ʩʦʮʠʿʘʣʥʦ ʟʛʨʠʞʫʚʘˁʝ ʥʘ ʤʘʿʢʠʪʝ, 

ʜʝʮʘʪʘ, ʩʪʘʨʠʪʝ, ʠʥʚʘʣʠʜʠʪʝ ʠ ʥʝʚʨʘʙʦʪʝʥʠʪʝ. 

ʆʚʘ ʤʦʞʝ ʜʘ ʩʝ ʦʮʝʥʠ ʢʘʢʦ ʦʧʰʪ ʧʨʠʩʪʘʧ ʚʦ 

ʧʦʣʠʪʠʯʢʘʪʘ ʬʠʣʦʟʦʬʠʿʘ ʥʘ ʦʚʘʘ ʧʦʣʠʪʠʯʢʘ  

ʧʘʨʪʠʿʘ ʩʧʨʝʤʘ ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʥʝʛʦʚʘʪʘ 

ʧʦʣʦʞʙʘ ʚʦ ʦʧʰʪʝʩʪʚʦʪʦ. 

ʉʪʨʘʥʢʘʪʘ ʥʘ ɱʫʛʦʩʣʦʚʝʥʠʪʝ ʚʦ ʄʘʢʝʜʦʥʠʿʘ, 

ʢʦʿʘ ʚʩʫʰʥʦʩʪ ʝ ʧʘʩʠʚʠʟʠʨʘʥʘ ʚʦ ʘʢʪʫʝʣʥʦ 

ʚʨʝʤʝ, ʩʤʝʪʘ ʜʝʢʘ ʙʨʘʢʦʪ ʠ ʩʝʤʝʿʩʪʚʦʪʦ ʩʝ 

ʦʩʥʦʚʥʠ ʩʦʮʠʿʘʣʥʠ ʝʜʠʥʠʮʠ ʥʘ ʦʧʰʪʝʩʪʚʦʪʦ. 

ɿʘʪʦʘ ʦʩʥʦʚʥʠʪʝ ʥʘʩʦʢʠ ʥʘ ʩʦʮʠʿʘʣʥʘʪʘ 

ʧʦʣʠʪʠʢʘ ʥʘʿʪʝʩʥʦ ʩʝ ʧʦʚʨʟʘʥʠ ʩʦ ʩʪʘʪʫʩʦʪ ʥʘ 

ɾɽʅɸʊɸ, ʘ ʢʘʢʦ ʩʦʧʨʫʛʘ ʠ ʤʘʿʢʘ ʠ ʘʢʪʠʚʝʥ 

ʫʯʝʩʥʠʢ ʚʦ ʩʠʪʝ ʩʬʝʨʠ ʥʘ ʦʧʰʪʝʩʪʚʦʪʦ ʠ ʥʘ 

ʞʠʚʦʪʦʪ. ʅʘʰʘʪʘ ʛʨʠʞʘ( ʥʘ ʦʚʘʘ ʧʘʨʪʠʿʘ) ʝ 

ʥʘʩʦʯʝʥʘ ʢʦʥ ʦʙʝʟʙʝʜʫʚʘˁʝʪʦ ʥʘ ʩʠʪʝ ʫʩʣʦʚʠ, 

ʢʦʠ ʜʦʩʝʛʘ ʚʦ ʛʦʣʝʤ ʩʪʝʧʝʥ ʥʝʜʦʩʪʘʩʫʚʘʘ, ʰʪʦ 

˃ʝ ʿʘ ʦʚʦʟʤʦʞʘʪ ʥʝʿʟʠʥʘʪʘ ʝʤʝʥʮʠʧʘʮʠʿʘ ʠ 

ʘʬʠʨʤʘʮʠʿʘ ʢʘʢʦ ʩʣʦʙʦʜʥʘ ʣʠʯʥʦʩʪ ʠ 

ʨʘʤʥʦʧʨʘʚʥʦ ʯʦʚʝʯʢʦ ʩʫʰʪʝʩʪʚʦ. 

ʀ ʟʘ ʦʚʦʿ ʧʦʛʣʝʜ ʤʦʞʝ ʜʘ ʩʝ ʢʦʥʩʪʘʪʠʨʘ ʜʝʢʘ 

ʦʩʪʘʥʫʚʘ ʥʘ ʥʠʚʦʪʦ ʥʘ ʦʧʰʪʦʩʪ ʩʦ ʟʘʣʦʞʙʘ ʟʘ 

ʘʬʠʨʤʘʮʠʿʘ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʞʝʥʘʪʘ ʚʦ 

ʦʧʰʪʝʩʪʚʦʪʦ. 

ʇʨʦʛʨʘʤʩʢʘ ʦʧʨʝʜʝʣʙʘ ʥʘ ʃʠʛʘʪʘ ʟʘ 

ʜʝʤʦʢʨʘʪʠʿʘ, ʢʦʿʘ, ʠʩʪʦ ʪʘʢʘ, ʧʨʘʢʪʠʯʥʦ ʝ 

ʥʝʘʢʪʠʚʥʘ ʥʘ ʧʦʣʠʪʠʯʢʘʪʘ ʩʮʝʥʘ, ʝʜʘ ʩʝ 

ʥʘʩʪʦʿʫʚʘ ʚʨʘʙʦʪʝʥʘʪʘ ʞʝʥʘ ʰʪʦ ʩʘʢʘ ʜʘ ʠʤʘ 

ʧʦʚʝ˃ʝ ʜʝʮʘ ʠ ʰʪʦ ʩʘʢʘ ʜʘ ʠʤ ʩʝ ʧʦʩʚʝʪʠ ʥʘ 

ʥʠʚʥʦʪʦ ʦʜʛʣʝʜʫʚʘˁʝ ʠ ʚʦʩʧʠʪʫʚʘˁʝ ʜʘ ʩʝ 

ʩʪʠʤʫʣʠʨʘ ʚʦ ʪʦʘ ʧʨʝʢʫ ʧʦʩʝʙʝʥ ʨʝʞʠʤ ʚʦ 

ʨʘʙʦʪʥʦʪʦ ʟʘʢʦʥʦʜʘʚʩʪʚʦ/ʧʣʘʪʝʥʦ ʪʨʦʤʝʩʝʯʥʦ 

ʧʨʝʜʧʦʨʦʜʠʣʥʦ ʠ ʝʜʥʦʛʦʜʠʰʥʦ ʧʦʧʦʨʦʜʠʣʥʦ 

ʦʪʩʫʩʪʚʦ, ʧʦʣʫʧʣʘʪʝʥʦ ʦʪʩʫʩʪʚʦ ʟʘʨʘʜʠ 

ʦʜʛʣʝʜʫʚʘˁʝ ʠ ʚʦʩʧʠʪʫʚʘˁʝ ʥʘ ʜʝʪʝʪʦ ʜʦ 

ʪʨʝʪʘʪʘ ʛʦʜʠʥʘ ʦʜ ʥʝʛʦʚʠʦʪ ʞʠʚʦʪ, ʥʝʧʣʘʪʝʥʦ 

ʦʪʩʫʩʪʚʦ ʜʦ ʥʘʚʨʰʫʚʘˁʝʪʦ ʩʝʜʤʦʛʦʜʠʰʥʘ 

ʚʦʟʨʘʩʪ ʥʘ ʜʝʪʝʪʦ/. 

ʅʘ ʄʘʢʝʜʦʥʠʿʘ ʠ ʦʜʛʦʚʘʨʘ ʤʦʜʝʣʦʪ ʥʘ 

ʩʝʤʝʿʩʪʚʦ ʩʦ ʪʨʠ ʜʝʮʘ. ɺʦ ʪʘʘ ʩʤʠʩʣʘ ˃ʝ ʙʠʜʘʪ 

ʜʦʥʝʩʝʥʠ ʟʘʢʦʥʠ ʦʜ ʜʦʤʝʥʦʪ ʥʘ ʟʜʨʘʩʪʚʝʥʘʪʘ 

ʟʘʰʪʠʪʘ, ʩʦʮʠʿʘʣʥʘʪʘ ʠ ʬʠʩʢʘʣʥʘʪʘ ʧʦʣʠʪʠʢʘ 

ʩʦ ʢʦʠ ñʣʫʢʩʫʟʦʪò ʥʘ ʯʝʪʚʨʪʦʪʦ/ ʠ ʩʝʢʦʝ 

ʥʘʪʘʤʦʰʥʦ/ ʜʝʪʝ ˃ʝ ʛʠ ʦʧʪʦʚʘʨʫʚʘ ʨʦʜʠʪʝʣʠʪʝ, 

ʘ ʥʝ ʜʨʞʘʚʘʪʘ. 

ʆʜ ʦʚʘ ʪʨʝʙʘ ʜʘ ʩʝ ʠʟʚʣʝʯʘʪ ʜʚʝ ʦʩʥʦʚʥʠ 

ʧʨʘʰʘˁʘ, ʢʦʠ ʟʘʩʣʫʞʫʚʘʘʪ ʘʥʘʣʠʟʘ, ʘ ʪʦʘ ʩʝ 

ʩʦʦʜʚʝʪʥʦ ʟʘʢʦʥʦʜʘʚʩʪʚʦ ʟʘ ʤʘʿʢʘʪʘ- ʨʦʜʠʣʢʘ ʠ 

ʤʦʜʝʣʦʪ ʥʘ ʩʝʤʝʿʩʪʚʦ ʩʦ ʪʨʠ ʜʝʮʘ (ʢʘʢʦ 

ʨʝʟʫʣʪʘʪ ʥʘ ʛʣʝʜʘˁʝʪʦ ʥʘ ʃʠʛʘʪʘ ʟʘ 

ʜʝʤʦʢʨʘʪʠʿʘ ʟʘ ʧʦʚʝ˃ʝʜʝʪʥʠ ʩʝʤʝʿʩʪʚʘ ʢʦʠ ʩʝ 

ʪʦʚʘʨ ʥʘ ʦʧʰʪʝʩʪʚʦʪʦ). 

ʀ ʚʦ ʧʨʦʛʨʘʤʘʪʘ ʥʘ ʪʦʛʘʰʥʘʪʘ ʧʘʨʪʠʿʘ ʩʦ ʠʤʝ 

ʉʦʮʠʿʘʣʠʩʪʠʯʢʠ ʩʦʿʫʟ-ʉʦʮʠʿʘʣʠʩʪʠʯʢʘ ʧʘʨʪʠʿʘ 
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ʥʘ ʄʘʢʝʜʦʥʠʿʘ (ʩʝʛʘ ʩʘʤʦ ʉʦʮʠʿʘʣʠʩʪʠʯʢʘ 

ʧʘʨʪʠʿʘ ʥʘ ʄʘʢʝʜʦʥʠʿʘ) ʩʝ ʩʦʜʨʞʘʪ 

ʥʘʿʦʩʥʦʚʥʠʪʝ ʩʪʘʚʦʚʠ ʟʘ ʩʝʤʝʿʩʪʚʦʪʦ: 

- ʉʦʮʠʿʘʣʥʠʦʪ ʩʪʘʪʫʩ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ, ʦʩʥʦʚʘ 
ʟʘ ʧʨʝʩʤʝʪʫʚʘˁʝ ʥʘ ʩʦʮʠʿʘʣʥʦ ʟʘʰʪʠʪʥʠʪʝ 

ʤʝʨʢʠ ʥʘ ʦʧʰʪʝʩʪʚʦʪʦ. 

- ɵʝ ʠʟʥʘʿʜʝʤʝ ʪʘʢʚʠ ʝʢʦʥʦʤʩʢʠ, ʬʠʥʘʥʩʠʩʢʠ 
ʠ ʜʨʫʛʠ ʦʧʰʪʝʩʪʚʝʥʠ ʤʝʨʢʠ ʢʦʠ ˃ʝ ʩʦʟʜʘʚʘʘʪ 

ʫʩʣʦʚʠ ʩʝʢʦʿ ʯʦʚʝʢ ʜʘ ʤʦʞʝ ʜʘ ʩʝ ʦʩʠʛʫʨʘ 

ʜʦʩʪʦʿʥʠ ʫʩʣʦʚʠ ʟʘ ʞʠʚʝʝˁʝ ʟʘ ʩʝʙʝ ʠ ʟʘ 

ʩʝʤʝʿʩʪʚʦʪʦ.  

- ʇʦʛʦʣʝʤʦʪʦ ʨʘʙʦʪʥʦ ʠ ʦʧʰʪʝʩʪʚʝʥʦ 

ʘʥʛʘʞʠʨʘˁʝ ʥʘ ʞʝʥʘʪʘ ʙʘʨʘ ʩʦʟʜʘʚʘˁʝ ʥʘ 

ʫʩʣʦʚʠ ʟʘ ʧʦʙʨʟʘ ʣʠʯʥʘ ʠ ʦʧʰʪʝʩʪʚʝʥʘ 

ʝʤʘʥʮʠʧʘʮʠʿʘ. ʉʦ ʤʝʨʢʠ ʥʘ ʝʢʦʥʦʤʩʢʘʪʘ 

ʧʦʣʠʪʠʢʘ ˃ʝ ʩʪʠʤʫʣʠʨʘʤʝ ʨʘʟʚʦʿ ʥʘ ʩʝʨʚʠʩʠ ʠ 

ʜʨʫʛʠ ʫʩʣʫʛʠ ʟʘ ʜʦʤʘ˃ʠʥʩʪʚʦʪʦ. ɵʝ ʧʦʤʘʛʘʤʝ 

ʧʨʝʢʫ ʦʙʝʟʙʝʜʫʚʘˁʝ ʥʘ ʜʝʪʩʢʘʪʘ ʟʘʰʪʠʪʘ. 

ʅʘʛʣʘʩʦʢ ʥʘ ʝʢʦʥʦʤʩʢʘʪʘ ʬʫʥʢʮʠʿʘ ʥʘ 

ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʢʨʝʠʨʘˁʝ ʩʦʮʠʿʘʣʥʘ ʧʦʣʠʪʠʢʘ ʩʦ 

ʢʦʿʘ ˃ʝ ʩʝ ʦʙʝʟʙʝʜʠ ʝʢʦʥʦʤʩʢʘ ʩʠʛʫʨʥʦʩʪ ʥʘ 

ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʥʝʛʦʚʠʪʝ ʯʣʝʥʦʚʠ ʝ ʩʪʘʚʝʥ ʚʦ 

ʠʟʙʦʨʥʠʦʪ ʤʘʪʝʨʠʿʘʣ ʥʘ ɼʚʠʞʝˁʝʪʦ ʟʘ 

ʩʝʤʘʢʝʜʦʥʩʢʘ ʘʢʮʠʿʘ-ʄɸɸʂ (ʢʦʿʘ ʝ ʧʦʚʨʝʤʝʥʦ 

ʘʢʪʠʚʥʘ). ʊʦʘ ʩʝ ʦʙʨʘʟʣʦʞʫʚʘ ʩʦ ʩʣʝʜʥʠʚʝ 

ʩʪʘʚʦʚʠ: 

- ɺʦ ʩʠʩʪʝʤʦʪ ʥʘ ʩʦʮʠʿʘʣʥʘʪʘ ʧʦʣʠʪʠʢʘ ʠʤʘ 
ʧʦʪʨʝʙʘ ʜʘ ʩʝ ʤʝʥʘʪ ʤʥʦʛʫ ʥʝʰʪʘ, ʥʦ, ʚʦ ʧʨʚ 

ʨʝʜ ʙʝʟʜʨʫʛʦ ʪʫʢʘ ʪʨʝʙʘ ʜʘ ʩʝ ʛʨʘʜʠ ʥʦʚʘ 

ʧʦʣʠʪʠʢʘ ʢʦʥ ʩʝʤʿʝʩʪʚʦʪʦ/ ʨʘʙʦʪʘ ʦʜʥʦʩʥʦ 

ʚʨʘʙʦʪʫʚʘˁʝ, ʜʦʤʫʚʘˁʝ, ʟʘʰʪʠʪʘ ʥʘ ʜʝʮʘʪʘ, 

ʜʘʥʦʯʝʥ ʩʠʩʪʝʤ, ʩʦʮʠʿʘʣʥʘ ʧʦʤʦʰ/.  

ʇʨʠʟʥʘʚʘˁʝʪʦ ʥʘ ʩʝʤʿʝʩʪʚʦʪʦ ʢʘʢʦ ʝʢʦʥʦʤʩʢʘ 

ʟʘʝʜʥʠʮʘ, ʢʦʛʘ ʣʫʺʝʪʦ ʪʦʘ ʛʦ ʧʦʩʘʢʫʚʘʘʪ, ʘ ʚʦ 

ʜʝʿʥʦʩʪʠ ʰʪʦ ʪʦʘ ʛʦ ʜʦʟʚʦʣʫʚʘʘʪ/ 

ʟʝʤʿʦʜʝʣʩʪʚʦʪʦ, ʟʘʥʘʝʪʯʠʩʪʚʦʪʦ, ʧʨʠʚʘʪʥʘʪʘ 

ʠʥʠʮʠʿʘʪʠʚʘ/ ʝ ʤʥʦʛʫ ʧʦʞʝʣʥʦ! ʈʝʯʝʥʦ ʝ ʩʦ 

ʧʨʘʚʦ: - ʠ ʨʘʙʦʪʘʪʘ  /ʪʨʫʜʦʪ/ ʚʦ ʩʝʤʝʿʩʪʚʦʪʦ ʝ 

ʦʧʰʪʝʩʪʚʝʥʦ ʢʦʨʠʩʥʘ ʨʘʙʦʪʘ /ʪʨʫʜʦʪ/! 

- ʆʪʪʫʢʘ, ʦʧʰʪʝʩʪʚʦʪʦ ʥʝ ʩʤʝʝ ʝʜʥʦʤʫ ʜʘ ʤʫ 
ʙʠʜʝ ʤʘʿʢʘ, ʘ ʜʨʫʛʦʤʫ ʤʘʰʪʝʘ! ʇʦʣʠʪʠʢʘʪʘ ʢʦʥ 

ʩʝʤʝʿʩʪʚʦʪʦ ʪʨʝʙʘ ʜʘ ʙʠʜʝ ʧʨʝʜ ʩʝ ʛʨʠʞʘ ʟʘ 

ʦʩʠʛʫʨʫʚʘˁʝʪʦ ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʞʠʚʦʪʦʪ, ʘ ʪʘʘ 

ʧʦʣʠʪʠʢʘ ˃ʝ ʩʝ ʦʛʣʝʜʘ ʚʦ ʦʨʛʘʥʠʟʠʨʘʥʘʪʘ 

ʛʨʠʞʘ ʟʘ ʦʪʚʦʨʘˁʝ ʥʘ ʥʦʚʠ ʨʘʙʦʪʥʠ ʤʝʩʪʘ ʢʘʢʦ 

ʦʩʥʦʚʘ ʥʘ ʥʦʚʘʪʘ ʩʦʮʠʿʘʣʥʘ ʧʦʣʠʪʠʢʘ. ʅʝ ʩʤʝʝ 

ʜʘ ʩʝ ʦʩʪʘʚʠ ʧʦʠʤʦʪ ʤʣʘʜ ʯʦʚʝʢ ʜʘ ʙʠʜʝ 

ʩʠʥʦʥʠʤ ʥʘ ʥʝʚʨʘʙʦʪʝʥ ʯʦʚʝʢ! ʊʫʢʘ ʪʨʝʙʘ ʜʘ ʩʝ 

ʧʦʤʠʩʣʠ ʠ ʟʘ ʨʘʟʨʘʙʦʪʫʚʘˁʝ ʩʠʩʪʝʤʠ ʥʘ ʧʦʤʦʰ 

/ʜʦʜʘʪʥʦ ʦʙʨʘʟʦʚʘʥʠʝ, ʜʦʢʚʘʣʠʬʠʢʘʮʠʿʘ ʠʣʠ 

ʧʨʝʢʚʘʣʠʬʠʢʘʮʠʿʘ/ ʟʘ ʦʥʠʝ ʰʪʦ ˃ʝ ʩʪʘʥʘʪ 

ʞʨʪʚʠ ʥʘ ʪʝʭʥʦʣʦʰʢʠʦʪ ʠʣʠ ʝʢʦʥʦʤʩʢʠʦʪ 

ʚʠʰʦʢ ʠʣʠ ʰʪʦ ˃ʝ ʧʘʜʥʘʪ ʧʦʜ ʩʪʝʯʘʿ. ʊʨʝʙʘ ʜʘ 

ʩʝ ʘʬʠʨʤʠʨʘ ʠʥʩʪʠʪʫʪʦʪ ï ʧʨʚʦ ʚʨʘʙʦʪʫʚʘˁʝ, 

ʢʘʢʦ ʚʨʚʝʥ ʨʝʟʦʥ ʥʘ ʘʚʪʦʨʠʪʝʪʥʘ ʮʦʮʠʘʣʥʘ 

ʧʦʣʠʪʠʢʘ. 

ʇʨʦʛʨʘʤʩʢʠʦʪ ʘʢʪ ʥʘ ʧʦʣʠʪʠʯʢʘʪʘ ʧʘʨʪʠʿʘ ʥʘ 

ɺʄʈʆ-ɼʝʤʦʢʨʘʪʩʢʘ ʧʘʨʪʠʿʘ ʟʘ ʤʘʢʝʜʦʥʩʢʦ 

ʥʘʮʠʦʥʘʣʥʦ ʝʜʠʥʩʪʚʦʧʨʝʜʚʠʜʫʚʘ ʥʦʚ ʩʠʩʪʝʤ ʥʘ 

ʩʦʮʠʿʘʣʥʘ ʜʨʞʘʚʘ ʢʦʿʘ ˃ʝ ʩʝ ʪʝʤʝʣʠ ʚʨʟ 

ʥʘʯʝʣʘʪʘ ʥʘ ʩʣʦʙʦʜʠʪʝ, ʝʜʥʘʢʚʠʪʝ ʰʘʥʩʠ ʟʘ 

ʩʠʪʝ ʣʫʺʝ, ʧʨʘʚʝʜʥʦʩʪ ʠ ʤʝʺʫʯʦʚʝʯʢʘ 

ʩʦʣʠʜʘʨʥʦʩʪ, ʧʦʪʦʘ ʩʦʮʠʿʘʣʥʘ ʧʦʣʠʪʠʢʘ ʢʘʢʦ 

ʫʩʦʛʣʘʩʝʥʦ ʜʝʿʩʪʚʫʚʘˁʝ ʥʘ ʩʠʪʝ ʩʫʰʪʝʩʪʚʝʥʠ 

ʯʠʥʠʪʝʣʠ ʟʘ ʧʦʢʚʘʣʠʪʝʪʝʥ ʞʠʚʦʪ ʥʘ 

ʛʨʘʺʘʥʠʥʦʪ, ʩʦʮʠʿʘʣʝʥ ʩʪʘʥʜʘʨʜ ʟʘ ʩʠʪʝ ʚʦ 

ʧʦʛʣʝʜ ʥʘ ʟʜʨʘʚʩʪʚʝʥʘ ʠ ʩʦʮʠʿʘʣʥʘ ʟʘʰʪʠʪʘ, 

ʢʘʢʦ ʠ ʚʦ ʧʦʛʣʝʜ ʥʘ ʦʙʨʘʟʦʚʘʥʠʝʪʦ, ʢʘʢʦ ʠ 

ʜʦʣʛʦʨʦʯʥʦ ʟʘʣʘʛʘˁʝ ʟʘ ʠʟʛʨʘʜʙʘ ʥʘ ʜʨʞʘʚʘ ʥʘ 

ʙʣʘʛʦʩʦʩʪʦʿʙʘ, ʰʪʦ ʟʥʘʯʠ ʩʝʢʦʿ ʯʦʚʝʢ ʜʘ ʠʤʘ 

ʤʦʞʥʦʩʪ ʟʘ ʣʠʯʝʥ ʨʘʟʚʦʿ, ʦʙʨʘʟʦʚʘʥʠʝ, 

ʩʦʟʜʘʚʘˁʝ ʥʘ ʩʝʤʝʿʩʪʚʦ ʠ ʢʚʘʣʠʪʝʪʥʠ ʫʩʣʦʚʠ ʟʘ 

ʞʠʚʦʪ, ʩʦ ʰʪʦ ʚʦ ʩʫʰʪʠʥʘ ʩʝʤʝʿʥʦʪʦ ʞʠʚʝʝˁʝ 

ʛʦ ʪʨʝʪʠʨʘ ʢʘʢʦ ʜʝʣ ʦʜ ʝʢʦʥʦʤʩʢʘʪʘ ʠ 

ʩʦʮʠʿʘʣʥʘʪʘ ʧʦʣʠʪʠʢʘ ʥʘ ʜʨʞʘʚʘʪʘ. 

ʇʘʨʪʠʿʘʪʘ ʟʘ ʜʝʤʦʢʨʘʪʩʢʠ ʧʨʦʩʧʝʨʠʪʝʪ ʚʦ 

ʄʘʢʝʜʦʥʠʿʘ, ʩʝ ʫʰʪʝ ʘʢʪʠʚʥʘ ʥʘ ʧʦʣʠʪʠʯʢʘʪʘ 

ʩʮʝʥʘ, ʥʘʿʜʠʨʝʢʪʥʦ ʩʝ ʟʘʣʘʛʘ ʟʘ ʪʦʘ ʞʝʥʩʢʘʪʘ 

ʤʣʘʜʠʥʘ ʜʘ ʩʝ ʰʢʦʣʫʚʘ ʠ ʚʨʘʙʦʪʫʚʘ. ʈʘʺʘˁʝʪʦ 

ʝ ʣʠʯʥʦ ʧʨʘʚʦ ʥʘ ʩʦʧʨʫʞʥʠʮʠʪʝ, ʜʦʜʝʢʘ 

ʧʣʘʥʠʨʘˁʝʪʦ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʝ ʚʨʝʜʥʦʩʪ ʥʘ 

ʩʦʚʨʝʤʝʥʘʪʘ ʮʠʚʠʣʠʟʘʮʠʿʘ. ʍʫʤʘʥʠʟʘʮʠʿʘʪʘ ʥʘ 

ʦʜʥʦʩʠʪʝ ʤʝʺʫ ʧʦʣʦʚʠʪʝ ʝ ʧʦʪʨʝʙʘ ʥʘ ʚʨʝʤʝʪʦ.  

ʆʚʘ ʛʣʝʜʘˁʝ ʝ ʨʝʬʣʝʢʩ ʥʘ ʦʯʝʢʫʚʘʥʦʪʦ 

ʠʟʙʠʨʘʯʢʦ ʪʝʣʦ, ʥʘʿʟʘʩʪʘʧʝʥʦ ʤʝʺʫ ʝʪʥʠʯʢʠʪʝ 

ɸʣʙʘʥʮʠ ʚʦ ʟʝʤʿʘʪʘ. 

ɿʘ ɼʝʤʦʢʨʘʪʩʢʠʦʪ ʩʦʿʫʟ- ʇʘʨʪʠʿʘ ʥʘ 

ʟʝʤʿʦʜʝʣʮʠʪʝ ʥʘ ʄʘʢʝʜʦʥʠʿʘ, ʢʦʿʘ ʦʜʘʤʥʘ ʝ 

ʟʛʘʩʥʘʪʘ ʢʘʢʦ ʘʢʪʠʚʝʥ ʧʦʣʠʪʠʯʢʠ ʩʫʙʿʝʢʪ, 

ʩʫʰʪʠʥʩʢʠ ʩʝ ʟʘʣʦʞʙʠʪʝ ʟʘ ʘʜʝʢʚʘʪʥʘ 

ʩʦʮʠʿʘʣʥʘ ʧʦʣʠʪʠʢʘ, ʧʦʩʝʙʥʦ ʚʦ ʦʜʥʦʩ ʥʘ 

ʜʝʮʘʪʘ, ʟʘ ʦʙʝʟʙʝʜʫʚʘˁʝ ʥʘ ʜʝʪʩʢʠ ʜʦʜʘʪʦʮʠ 

ʟʘʢʣʫʯʥʦ ʩʦ ʯʝʪʚʨʪʦʪʦ ʜʝʪʝ, ʘ ʩʝʢʦʝ ʜʝʪʝ ʥʘʜ 

ʦʚʦʿ ʙʨʦʿ ˃ʝ ʙʠʜʝ ʛʨʠʞʘ ʥʘ ʥʝʛʦʚʠʪʝ ʨʦʜʠʪʝʣʠ. 

ʉʧʨʝʤʘ ʜʝʮʘʪʘ ʥʘ ʫʤʨʝʥʠʪʝ ʠ ʨʘʟʚʝʜʝʥʠʪʝ 

ʨʦʜʠʪʝʣʠ ʠ ʜʨʫʛʠʪʝ ʢʘʪʝʛʦʨʠʠ ʥʘ ʪʘʢʚʠ ʜʝʮʘ 

ʇʘʨʪʠʿʘʪʘ ˃ʝ ʠʤʘ ʧʦʩʝʙʝʥ ʪʨʝʪʤʘʥ.  

ʆʚʦʿ ʩʪʘʚ ʠʤʘ ʦʧʨʝʜʝʣʝʥ ʙʨʦʿ ʩʣʠʯʥʦʩʪʠ ʩʦ 

ʧʘʨʪʠʩʢʘʪʘ ʦʧʨʝʜʝʣʙʘ ʥʘ ʄɸɸʂ. 

ʇʘʨʪʠʿʘʪʘ ʟʘ ʮʝʣʦʩʥʘ ʝʤʘʥʮʠʧʘʮʠʿʘ ʥʘ ʈʦʤʠʪʝ, 

ʢʦʿʘ ʧʦʚʨʝʤʝʥʦ ʫʯʝʩʪʚʫʚʘ ʚʦ ʧʦʣʠʪʠʯʢʠʦʪ 

ʞʠʚʦʪ ʥʘ ʟʝʤʿʘʪʘ, ʧʣʘʥʠʨʘʣʘ ʜʘ ʩʝ ʘʥʛʘʞʠʨʘ ʠ 

ʙʦʨʠ ʟʘ ʧʦʩʪʘʧʥʘ ʠ ʮʝʣʦʩʥʘ ʝʤʘʥʮʠʧʘʮʠʿʘ ʥʘ 

ʞʝʥʘʪʘ ʈʦʤʢʘ ʠ ʥʝʿʟʠʥʦʪʦ ʙʨʟʦ ʚʢʣʦʧʫʚʘˁʝ ʚʦ 
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ʦʙʨʘʟʦʚʘʥʠʝʪʦ ʠ ʚʨʘʙʦʪʫʚʘˁʝʪʦ ʩʦ ʜʦʩʪʘ 

ʦʣʝʩʥʫʚʘˁʘ ʢʦʠ ˃ʝ ʙʠʜʘʪ ʥʘ ʈʘʜʠʦ ʠ ʊɺ, ʰʪʦ ʝ 

ʝʢʩʧʣʠʮʠʪʥʦ ʦʙʨʘ˃ʘˁʝ ʜʦ ʧʦʪʝʥʮʠʿʘʣʥʠʪʝ 

ʛʣʘʩʘʯʠ ʟʘ ʇʘʨʪʠʿʘʪʘ. 

 

2. ʇʨʝʛʣʝʜ ʦʜ ʥʝʢʦʣʢʫ ʠʟʙʦʨʥʠ ʮʠʢʣʫʩʠ 

 

ʂʘʢʦ ʝʣʝʤʝʥʪʠ ʥʘ ʠʥʬʦʨʤʘʪʠʚʥʘ ʩʦʜʨʞʠʥʘ 

ʤʦʞʘʪ ʜʘ ʩʝ ʠʟʥʝʩʘʪ ʧʦʢʘʟʘʪʝʣʠʪʝ ʜʝʢʘ 

ʧʨʘʰʘˁʘʪʘ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʙʠʣʝ ʪʨʝʪʠʨʘʥʠ ʚʦ 

ʧʨʦʛʨʘʤʠʪʝ ʥʘ ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʚʦ 1994 ʠ 

1995 ʛʦʜʠʥʘ. ʆʚʘʘ ʧʨʦʙʣʝʤʘʪʠʢʘ ʙʠʣʘ 

ʧʦʧʨʠʩʫʪʥʘ ʚʦ ʧʨʦʛʨʘʤʩʢʠʪʝ ʜʦʢʫʤʝʥʪʠ ʥʘ 

ʃʠʙʝʨʘʣʥʘʪʘ ʧʘʨʪʠʿʘ, ʉʦʮʠʿʘʣʠʩʪʠʯʢʘʪʘ 

ʧʘʨʪʠʿʘ ʥʘ ʄʘʢʝʜʦʥʠʿʘ, ɺʄʈʆ-ɼʝʤʦʢʨʘʪʩʢʘʪʘ 

ʧʘʨʪʠʿʘ ʟʘ ʤʘʢʝʜʦʥʩʢʦ ʥʘʮʠʦʥʘʣʥʦ ʝʜʠʥʩʪʚʦ, 

ɼʝʤʦʢʨʘʪʩʢʘʪʘ ʧʘʨʪʠʿʘ ʠ ʅʘʨʦʜʥʘ ʜʝʤʦʢʨʘʪʩʢʘ 

ʧʘʨʪʠʿʘ, ʜʦʜʝʢʘ ʥʝ ʩʝ ʧʨʠʩʫʪʥʠ ʦʚʠʝ ʪʝʤʠ ʢʘʿ 

ʇʘʨʪʠʿʘʪʘ ʟʘ ʜʝʤʦʢʨʘʪʩʢʠ ʧʨʦʩʧʝʨʠʪʝʪ, 

ʉʦʮʠʿʘʣʜʝʤʦʢʨʘʪʩʢʠʦʪ ʩʦʿʫʟ ʥʘ ʄʘʢʝʜʦʥʠʿʘ, 

ɼʝʤʦʢʨʘʪʩʢʘʪʘ ʧʘʨʪʠʿʘ ʥʘ ʄʘʢʝʜʦʥʠʿʘ ʠ ʢʘʿ 

ʄɸɸʂ (ʄʦʿʘʥʦʩʢʠ, ʎ. 2002, ʩʪʨ.315). 

ɺʦ ʧʨʦʛʨʘʤʠʪʝ ʥʘ ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʚʦ 1998 

ʠ 1999 ʛʦʜʠʥʘ, ʢʘʢʦ ʧʨʘʰʘˁʘ/ʪʝʤʠ ʧʦʩʚʝʪʝʥʠ 

ʥʘ ʞʝʥʘʪʘ ʠ ʩʝʤʝʿʩʪʚʦʪʦ ʩʝ ʧʨʠʩʫʪʥʠ ʢʘʿ 

ɺʄʈʆ-ɼʇʄʅɽ, ʉʦʮʠʿʘʣʠʩʪʠʯʢʘʪʘ ʧʘʨʪʠʿʘ ʥʘ 

ʄʘʢʝʜʦʥʠʿʘ ʠ ʢʘʿ  ʃʠʙʝʨʘʣʥʦ-ʜʝʤʦʢʨʘʪʩʢʘʪʘ 

ʧʘʨʪʠʿʘ, ʘ ʥʝ ʩʝ ʟʘʩʪʘʧʝʥʠ ʢʘʿ  ɼʝʤʦʢʨʘʪʩʢʘ 

ʘʣʪʝʨʥʘʪʠʚʘ, ɺʄʈʆ- ɼʝʤʦʢʨʘʪʩʢʘ ʧʘʨʪʠʿʘ ʠ ʢʘʿ 

ʄʘʢʝʜʦʥʩʢʘ ʥʘʨʦʜʥʘ ʧʘʨʪʠʿʘ ( ʄʦʿʘʥʦʩʢʠ, ʎ. 

2002, ʩʪʨ. 318). 

ʂʘʢʦ ʟʙʠʨʝʥ ʧʨʝʛʣʝʜ ʟʘ ʦʚʦʿ ʧʝʨʠʦʜ ʤʦʞʝ ʜʘ ʩʝ 

ʢʘʞʝ ʜʝʢʘ ʚʦ ʦʜʥʦʩ ʥʘ ʧʦʣʦʞʙʘʪʘ ʥʘ ʞʝʥʘʪʘ ʠ 

ʩʝʤʝʿʩʪʚʦʪʦ ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʚʦ 

ʄʘʢʝʜʦʥʠʿʘ ʧʦʘʺʘʘʪ ʦʜ ʪʦʘ ʜʝʢʘ ʝ ʧʦʪʨʝʙʥʘ 

ʧʦʛʦʣʝʤʘ ʚʢʣʫʯʝʥʦʩʪ ʥʘ ʞʝʥʘʪʘ ʚʦ 

ʧʦʣʠʪʠʯʢʠʦʪ ʞʠʚʦʪ (ʉʇʄ); ʟʘ ʨʘʤʥʦʧʨʘʚʥʦʩʪ 

ʥʘ ʧʦʣʦʚʠʪʝ, ʟʘ ʛʨʘʜʝˁʝ ʧʘʨʪʥʝʨʩʢʠ ʦʜʥʦʩʠ ʠ 

ʟʘ ʧʨʦʘʢʪʠʚʥʦ ʚʢʣʫʯʫʚʘˁʝ ʥʘ ʞʝʥʘʪʘ ʚʦ 

ʿʘʚʥʠʦʪ ʞʠʚʦʪ ʠ ʚʦ ʜʨʞʘʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ 

(ɺʄʈʆ-ɼʇʄʅɽ); ʟʘ ʧʦʜʦʙʨʘ ʤʘʪʝʨʠʿʘʣʥʘ 

ʧʦʣʦʞʙʘ ʥʘ ʞʝʥʠʪʝ (ɼʇ); ʟʘ ʥʝʦʪʫʺʠʚʦʪʦ ʧʨʘʚʦ 

ʥʘ ʛʨʘʺʘʥʠʥʦʪ ʥʝʟʘʚʠʩʥʦ ʜʘ ʨʝʰʘʚʘ ʟʘ ʨʘʺʘˁʝʪʦ 

ʠ ʠʤʝʪʦ ʥʘ ʜʝʪʝʪʦ (ʅɼʇ); ʟʘ ʧʦʜʦʙʨʫʚʘˁʝ ʥʘ 

ʦʧʰʪʝʩʪʚʝʥʘʪʘ, ʝʢʦʥʦʤʩʢʘʪʘ ʠ ʩʦʮʠʿʘʣʥʘʪʘ 

ʧʦʣʦʞʙʘ ʥʘ ʤʘʿʢʘʪʘ ʠ ʜʝʪʝʪʦ (ʅɼʇ). ʇʨʠʩʫʪʥʠ 

ʩʝ ʟʘʣʘʛʘˁʘ ʟʘ ʧʨʦʤʝʥʠ ʚʦ ʦʙʨʘʟʦʚʥʠʦʪ ʩʠʩʪʝʤ 

ʠ ʚʦ ʚʦʩʧʠʪʫʚʘˁʝʪʦ ʚʦ ʩʤʠʩʣʘ ʥʘ ʥʘʜʤʠʥʫʚʘˁʝ 

ʥʘ ʚʢʦʨʝʥʝʪʠʪʝ ʧʨʝʜʨʘʩʫʜʠ ʠ ʫʙʝʜʫʚʘˁʘ ʟʘ 

ñʤʘʰʢʠò ʠ ñʞʝʥʩʢʠò ʠʛʨʠ, ʤʘʰʢʠ ʠ ʞʝʥʩʢʠ 

ʩʚʝʪ (ʃʇ); ʟʘ ʫʥʘʧʨʝʜʫʚʘˁʝ ʥʘ ʩʚʝʪʦʪ ʥʘ 

ʞʝʥʩʢʠʪʝ ʚʨʝʜʥʦʩʪʠ (ɼʇ); ʜʘ ʩʝ ʦʪʬʨʣʘʪ 

ʟʘʩʪʘʨʝʥʠʪʝ ʫʙʝʜʫʚʘˁʘ ʟʘ ñʧʨʠʨʦʜʥʘʪʘò 

ʦʜʨʝʜʝʥʦʩʪ ʥʘ ʧʦʣʦʞʙʘʪʘ ʥʘ ʞʝʥʘʪʘ ʠ ʟʘ 

ʧʦʜʝʣʝʥʦʩʪʘ ʥʘ ñʤʘʰʢʠò ʠ ñʞʝʥʩʢʠò ʟʘʥʠʤʘˁʘ 

(ɼʇ); ʥʝʧʨʠʬʘ˃ʘˁʝ ʧʨʠʩʠʣʥʦʪʦ ʩʪʘʧʫʚʘˁʝ ʚʦ 

ʙʨʘʢ ʠ ʪʦʨʪʫʨʘ ʥʘ ʤʘʞʦʪ ʚʨʟ ʞʝʥʘʪʘ (ɺʄʈʆ-

ɼʇʄʅɽ). ɼʝʣ ʦʜ ʥʠʚ ʩʝ ʟʘ ʧʦʠʥʘʢʚʘ 

ʧʦʧʫʣʘʮʠʦʥʘ ʧʦʣʠʪʠʢʘ ʟʘ ʜʘ ʩʝ ʥʘʜʤʠʥʘʪ 

ʧʦʿʘʚʠʪʝ ʦʜ ʞʝʥʘʪʘ ʜʘ ʩʝ ʧʨʘʚʠ ʨʝʧʨʦʜʫʢʮʠʦʥʘ 

ʤʘʰʠʥʘ (ʃʇ), ʠ ʥʠʟ ʢʦʥʢʨʝʪʥʠ ʧʨʦʛʨʘʤʠ ʠ 

ʧʨʦʝʢʪʠ ʜʘ ʩʝ ʘʢʪʠʚʠʨʘ ʬʘʢʪʦʨʦʪ ʥʘʨʝʯʝʥ ʞʝʥʘ 

(ʃʇ), ʟʘ ʝʤʘʥʮʠʧʘʮʠʿʘ ʥʘ ʞʝʥʘʪʘ, ʥʝʿʟʠʥʦ 

ʰʢʦʣʫʚʘˁʝ ʠ ʚʨʘʙʦʪʫʚʘˁʝ (ʇɼʇ). 

 

3. ʅʘʿʛʦʣʝʤʠʪʝ ʧʦʣʠʪʠʯʢʠ ʧʘʨʪʠʠ ʟʘ 

ʩʝʤʝʿʩʪʚʦʪʦ 

 

ɺʦ ʠʟʙʦʨʥʘʪʘ ʧʨʦʛʨʘʤʘ ʥʘ ɺʄʈʆ-ɼʇʄʅɽ ʟʘ 

ʧʘʨʣʘʤʝʥʪʘʨʥʠʪʝ ʠʟʙʦʨʠ ʚʦ 2014. ʛʦʜʠʥʘ ʩʝ 

ʧʨʝʜʚʠʜʝʥʠ ʧʦʚʝ˃ʝ ʤʝʨʢʠ, ʤʝʺʫ ʢʦʠ: 

- ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ ʧʘʨʠʯʥʠʦʪ ʥʘʜʦʤʝʩʪʦʢ ʟʘ 

ʟʛʨʠʞʫʚʘˁʝ ʜʝʮʘ ʙʝʟ ʨʦʜʠʪʝʣʠ ʠ ʨʦʜʠʪʝʣʩʢʘ 

ʛʨʠʞʘ ʟʘ 25% (ʧʦʜʠʛʥʫʚʘˁʝ ʥʘ ʙʨʦʿʦʪ ʥʘ 

ʟʛʨʠʞʫʚʘʯʢʠ ʩʝʤʝʿʩʪʚʘ ʢʦʠ ʩʝ ʛʨʠʞʘʪ ʟʘ ʜʝʮʘʪʘ 

ʙʝʟ ʨʦʜʠʪʝʣʠ, ʜʝʮʘ ʙʝʟ ʨʦʜʠʪʝʣʩʢʘ ʛʨʠʞʘ, ʜʝʮʘ 

ʩʦ ʧʨʝʯʢʠ ʚʦ ʨʘʟʚʦʿʦʪ, ʢʘʢʦ ʠ ʜʝʮʘ ʩʦ 

ʚʦʩʧʠʪʥʦ-ʩʦʮʠʿʘʣʥʠ ʧʨʦʙʣʝʤʠ); 

- ʜʦʥʝʩʫʚʘˁʝ ʥʘ ʟʘʢʦʥ ʟʘ ʩʧʨʝʯʫʚʘˁʝ ʠ 

ʟʘʰʪʠʪʘ ʦʜ ʩʝʤʝʿʥʦ ʥʘʩʠʣʩʪʚʦ(ñɿʘʨʘʜʠ 

ʧʨʝʚʝʥʮʠʿʘ, ʩʧʨʝʯʫʚʘˁʝ ʠ ʥʘʤʘʣʫʚʘˁʝ ʥʘ 

ʩʝʤʝʿʥʦʪʦ ʥʘʩʠʣʩʪʚʦ ˃ʝ ʙʠʜʝ ʜʦʥʝʩʝʥ ʧʦʩʝʙʝʥ 

ɿʘʢʦʥ ʟʘ ʩʧʨʝʯʫʚʘˁʝ ʠ ʟʘʰʪʠʪʘ ʦʜ ʩʝʤʝʿʥʦ 

ʥʘʩʠʣʩʪʚʦ. ʉʦ ʦʚʦʿ ʟʘʢʦʥ ˃ʝ ʩʝ ʜʝʬʠʥʠʨʘʘʪ 

ʿʘʩʥʠ ʤʝʨʢʠ ʟʘ ʧʨʝʚʝʥʮʠʿʘ, ʟʘʰʪʠʪʘ, ʧʦʤʦʰ ʠ 

ʧʦʜʜʨʰʢʘ ʥʘ ʞʨʪʚʠʪʝ ʦʜ ʩʝʤʝʿʥʦ ʥʘʩʠʣʪʚʦ, ʩʦ 

ʢʦʠ ʟʥʘʯʠʪʝʣʥʦ ˃ʝ ʩʝ ʟʛʦʣʝʤʠ ʩʪʝʧʝʥʦʪ ʥʘ 

ʟʘʰʪʠʪ, ʘ ˃ʝ ʩʝ ʜʝʬʠʥʠʨʘʘʪ ʤʝʨʢʠ ʠ ʩʘʥʢʮʠʠ ʟʘ 

ʩʪʦʨʠʪʝʣʠʪʝ. ɿʘ ʞʨʪʚʠʪʝ ʥʘ ʩʝʤʝʿʥʦ ʥʘʩʠʣʩʪʚʦ 

ʧʨʝʜʚʠʜʝʥʦ ʝ ʧʨʘʚʦ ʥʘ ʧʦʤʦʰ, ʧʦʜʜʨʰʢʘ ʠ 

ʤʝʨʢʠ ʟʘ ʩʧʨʝʯʫʚʘˁʝ ʥʘ ʠʜʥʦ ʥʘʩʠʣʩʪʚʦ, ʢʘʢʦ ʠ 

ʤʝʨʢʠ ʟʘ ʦʙʝʟʙʝʜʫʚʘˁʝ ʩʠʛʫʨʥʦʩʪ ʠ ʝʢʦʥʦʤʩʢʦ 

ʿʘʢʥʝˁʝ ʥʘ ʞʨʪʚʘʪʘ ʧʨʝʢʫ ʥʝʿʟʠʥʦ ʘʢʪʠʚʥʦ 

ʚʢʣʫʯʫʚʘˁʝ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʪʨʫʜʦʪò). 

- ʆʪʚʦʨʘˁʝ 10 ʥʦʚʠ ʩʦʚʝʪʫʚʘʣʠʰʪʘ ʟʘ ʙʨʘʢ ʠ 
ʩʝʤʝʿʩʪʚʦ (ñ ɿʘʨʘʜʠ ʦʙʝʟʙʝʜʫʚʘˁʝ ʩʪʨʫʯʥʘ ʠ 

ʩʦʚʝʪʦʜʘʚʥʘ ʧʦʤʦʰ ʥʘ ʛʨʘʺʘʥʠʪʝ , ˃ʝ ʜʘʚʘʘʪ 

ʫʩʣʫʛʠ ʥʘ ʩʝʤʝʿʩʪʚʘ ʩʦ ʥʘʨʫʰʝʥʠ ʩʝʤʝʿʥʠ 

ʦʜʥʦʩʠ, ʚʦ ʧʦʩʪʘʧʢʘ ʥʘ ʨʘʟʚʦʜ ʠʣʠ ʩʦ 

ʥʝʨʘʩʯʠʩʪʝʥʠ ʧʘʨʪʥʝʨʩʢʠ ʦʜʥʦʩʠ. 

ʉʦʚʝʪʫʚʘʣʠʰʪʘʪʘ ʨʘʙʦʪʘʪ ʩʦ ʨʦʜʠʪʝʣʠʪʝ ʠ 

ʜʝʮʘʪʘ, ʠ ʫʩʣʫʛʠʪʝ ʢʦʠ ʛʠ ʜʘʚʘʘʪ ʩʝ ʚʦ ʥʘʩʦʢʘ 

ʥʘ ʥʘʜʤʠʥʫʚʘˁʝ ʥʘ ʧʨʦʙʣʝʤʠʪʝ ʚʦ ʩʝʤʝʿʩʪʚʦʪʦ, 
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ʥʘʤʘʣʫʚʘˁʝ ʥʘ ʢʦʥʛʣʠʢʪʠʪʝ ʠ ʧʦʜʦʙʨʫʚʘˁʝ ʥʘ 

ʩʝʤʝʿʥʠʪʝ ʦʜʥʦʩʠò). 

- ʇʨʦʝʢʪ: ʥʘ ʩʝʢʦʝ ʜʝʪʝ ʤʫ ʝ ʧʦʪʨʝʙʥʦ 

ʩʝʤʝʿʩʪʚʦ (ñ ɺʦ ʥʘʩʦʢʘ ʥʘ ʧʦʜʠʛʥʫʚʘˁʝ ʥʘ 

ʙʨʦʿʦʪ ʥʘ ʟʛʨʠʞʫʚʘʯʢʠ ʩʝʤʝʿʩʪʚʘ ˃ʝ ʩʝ 

ʨʝʘʣʠʟʠʨʘ ʢʘʤʧʘˁʘʪʘ ñʅʘ ʩʝʢʦʝ ʜʝʪʝ ʤʫ ʝ 

ʧʦʪʨʝʙʥʦ ʩʝʤʝʿʩʪʚʦò. ʉʦʛʣʘʩʥʦ ɿʘʢʦʥʦʪ ʟʘ 

ʩʦʮʠʿʘʣʥʘ ʟʘʰʪʠʪʘ ʦʥʠʝ ʩʝʤʝʿʩʪʚʘ ʢʦʠ ˃ʝ 

ʦʜʣʫʯʘʪ ʜʘ ʟʛʨʠʞʫʚʘʘʪ ʜʝʮʘ ʙʝʟ ʨʦʜʠʪʝʣʠ, ˃ʝ 

ʜʦʙʠʚʘʘʪ ʤʝʩʝʯʥʠ ʥʘʜʦʤʝʩʪʦʮʠ ʟʘ ʪʨʦʰʦʮʠʪʝ 

ʟʘ ʩʤʝʩʪʝʥʦʪʦ ʜʝʪʝ ʚʦ ʠʟʥʦʩ ʦʜ: 5.000 ʜʝʥʘʨʠ ʟʘ 

ʩʤʝʩʪʝʥʦ ʜʝʪʝ, ʘ ʥʘʜʦʤʝʩʪʦʢ ʟʘ ʟʛʨʠʞʫʚʘˁʝ 

ʠʟʥʝʩʫʚʘ 1.500 ʜʝʥʘʨʠ; 5.500 ʜʝʥʘʨʠ ʟʘ 

ʩʤʝʩʪʫʚʘˁʝ ʥʘ ʜʝʪʝ ʙʝʟ ʨʦʜʠʪʝʣʠ ʠ ʨʦʜʠʪʝʣʩʢʘ 

ʛʨʠʞʘ ʠ ʜʝʪʝ ʩʦ ʚʦʩʧʠʪʥʦ-ʩʦʮʠʿʘʣʥʠ ʧʨʦʙʣʝʤʠ 

ʥʘ ʫʯʠʣʠʰʥʘ ʚʦʟʨʘʩʪ, ʘ ʥʘʜʦʤʝʩʪʦʢʦʪ ʟʘ 

ʟʛʨʠʞʫʚʘˁʝ ʠʟʥʝʩʫʚʘ 2.000 ʜʝʥʘʨʠ; 6.500 

ʜʝʥʘʨʠ ʟʘ ʩʤʝʩʪʫʚʘˁʝ ʥʘ ʜʝʪʝ ʦ ʥʘʨʫʰʝʥʦ 

ʦʧʰʪʝʩʪʚʝʥʦ ʧʦʚʝʜʝʥʠʝ, ʣʠʮʝ ʩʦ ʫʤʝʨʝʥʠ ʠ 

ʪʝʰʢʠ ʧʨʝʯʢʠ ʚʦ ʤʝʥʪʘʣʥʠʦʪ ʨʘʟʚʦʿ ʠ ʣʠʮʝ 

ʫʧʘʪʝʥʦ ʥʘ ʦʩʧʦʩʦʙʫʚʘˁʝ ʟʘ ʨʘʙʦʪʥʦ-

ʧʨʦʠʟʚʦʜʥʘ ʘʢʪʠʚʥʦʩʪ, ʣʠʮʝ ʩʦ ʥʘʿʪʝʰʢʠ 

ʧʨʝʯʢʠ ʚʦ ʤʝʥʪʘʣʥʠʦʪ ʨʘʟʚʦʿ, ʣʠʮʝ ʩʦ ʪʨʘʿʥʘ 

ʪʝʣʝʥʘ ʧʦʧʨʝʯʝʥʦʩʪ, ʩʪʘʨʦ ʣʠʮʝ, ʚʦʟʨʘʩʥʦ ʣʠʮʝ 

ʩʦ ʪʝʣʝʩʥʘ ʧʦʧʨʝʯʝʥʦʩʪ, ʢʘʢʦ ʠ ʚʦʟʨʘʩʥʦ ʣʠʮʝ 

ʩʦ ʧʨʝʯʢʠ ʚʦ ʤʝʥʪʘʣʥʠʦʪ ʨʘʟʚʦʿ, ʘ 

ʥʘʜʦʤʝʩʪʦʢʦʪ ʟʘ ʟʛʨʠʞʫʚʘˁʝ ʠʟʥʝʩʫʚʘ 3.000 

ʜʝʥʘʨʠò). (http://vmro-dpmne.org.mk/wp-

content/uploads/documents/VMRO%20programa

%202014-2018%20v2a.pdf) 

ʉʦʮʠʿʘʣʜʝʤʦʢʨʘʪʩʢʠʦʪ ʩʦʿʫʟ ʥʘ ʄʘʢʝʜʦʥʠʿʘ ʚʦ 

ʩʚʦʿʘʪʘ ʠʟʙʦʨʥʘ ʧʨʦʛʨʘʤʘ ʟʘ ʧʘʨʣʘʤʝʥʪʘʨʥʠʪʝ 

ʠʟʙʦʨʠ ʚʦ ʟʝʤʿʘʚʘ ʚʦ 2014 ʛʦʜʠʥʘ ʜʘʚʘ ʘʢʮʝʥʪ 

ʥʘ ʧʨʦʤʝʥʠ ʟʘ ʧʦʜʦʙʨʘ ʠʜʥʠʥʘ. ɼʝʣ ʦʜ ʥʠʚʥʠʪʝ 

ʘʢʪʠʚʥʦʩʪʠ ˃ʝ ʙʠʜʘʪ ʥʘʩʦʯʝʥʠ ʢʦʥ: 

- ʧʨʦʝʢʪ ɻʘʨʘʥʮʠʿʘ ʟʘ ʤʣʘʜʠ ʢʘʜʝ ʰʪʦ ˃ʝ ʩʝ 
ʬʦʢʫʩʠʨʘʘʪ ʥʘ ʦʚʦʟʤʦʞʫʚʘˁʝ ʪʨʝʥʠʥʛ 

ʧʨʦʛʨʘʤʠ ʟʘ ʥʦʚʦ ʜʠʧʣʦʤʠʨʘʥʠʪʝ ʩʪʫʜʝʥʪʠ ʢʦʠ 

ʥʝʤʘʘʪ ʨʘʙʦʪʥʦ ʠʩʢʫʩʪʚʦ ʟʘ ʥʠʚʥʦ ʧʦʣʝʩʥʦ 

ʩʥʘʦʺʘˁʝ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʪʨʫʜʦʪ, ʢʘʢʦ ʠ ʧʣʘʥ ʟʘ 

ʚʨʘʙʦʪʫʚʘˁʝ ʥʘ ʤʣʘʜʠʪʝ ʦʜ ʧʦʤʘʣʠʪʝ ʛʨʘʜʩʢʠ 

ʠ ʩʝʣʩʢʠ ʩʨʝʜʠʥʠ ʢʦʠ ʧʦʪʝʰʢʦ ʜʦʙʠʚʘʘʪ ʰʘʥʩʘ 

ʟʘ ʨʘʙʦʪʘ. ɺʦ ʦʜʥʦʩ ʥʘ ʚʨʘʙʦʪʫʚʘˁʝʪʦ ʠʤʘʘʪ 

ʧʦʩʝʙʥʠ ʤʝʨʢʠ ʟʘ ʚʨʘʙʦʪʫʚʘˁʝ ʥʘ ʞʝʥʠ ʧʨʝʢʫ 

ʜʠʨʝʢʪʥʘ ʧʘʨʠʯʥʘ ʧʦʤʦʰ ʟʘ ʧʦʩʝʙʥʠ ʦʙʫʢʠ ʟʘ 

ʧʦʚʪʦʨʥʦ ʨʘʙʦʪʥʦ ʘʢʪʠʚʠʨʘˁʝ ʧʦ ʧʦʨʦʜʠʣʥʦʪʦ 

ʦʪʩʫʩʪʚʦ, ʟʘʰʪʠʪʘ ʥʘ ʙʨʝʤʝʥʠʪʝ ʞʝʥʠ ʧʨʝʢʫ 

ʧʦʩʝʙʥʠ ʧʨʦʩʪʦʨʠʠ ʥʘ ʨʘʙʦʪʥʦ ʤʝʩʪʦ ʟʘ ʥʠʚʥʘ 

ʣʠʯʥʘ ʭʠʛʠʝʥʘ, ʜʦʟʚʦʣʘ ʟʘ ʦʪʩʫʩʪʚʦ ʦʜ ʨʘʙʦʪʘ 

ʧʦʨʘʜʠ ʨʝʜʦʚʥʠ ʣʝʢʘʨʩʢʠ ʧʨʝʛʣʝʜʠ, ʟʘʙʨʘʥʘ ʟʘ 

ʧʨʝʢʫʤʝʨʥʘ ʠ ʥʦ˃ʥʘ ʨʘʙʦʪʘ ʟʘ  ʙʨʝʤʝʥʠ ʞʝʥʠ ʠ 

ʟʘ ʞʝʥʠ ʢʦʠ ʠʤʘʘʪ ʜʝʮʘ ʜʦ 6 ʛʦʜʠʰʥʘ ʚʦʟʨʘʩʪ, 

ʢʘʢʦ ʠ ʧʨʘʚʦ ʟʘ ʧʦʨʦʜʠʣʥʦ ʦʪʩʫʩʪʚʦ ʦʜ 12 

ʤʝʩʝʮʠ ʟʘ ʩʠʪʝ ʩʘʤʦʭʨʘʥʠ ʨʦʜʠʪʝʣʠ, 

- ʤʝʨʢʠʪʝ ʟʘ ʝʣʠʤʠʥʠʨʘˁʝ ʥʘ ʜʝʪʩʢʘʪʘ 

ʩʠʨʦʤʘʰʪʠʿʘ ʧʨʝʢʫ ʟʛʦʣʝʤʫʚʘˁʝ ʟʘ 60% ʥʘ 

ʜʝʪʩʢʠʦʪ ʜʦʜʘʪʦʢ ʠ ʧʦʩʝʙʝʥ ʜʦʜʘʪʦʢ ʟʘ ʜʝʪʝ ʚʦ 

ʧʝʨʠʦʜ ʦʜ 4 ʛʦʜʠʥʠ, 

- ʄʝʨʢʠ ʟʘ ʥʘʜʤʠʥʫʚʘˁʝ ʥʘ ʤʘʪʝʨʠʿʘʣʥʘʪʘ 
ʜʝʧʨʠʚʘʮʠʿʘ ʧʨʝʢʫ ʧʦʢʨʠʚʘˁʝ ʥʘ ʪʨʦʰʦʮʠʪʝ ʟʘ 

ʢʠʨʠʿʘ, ʨʝʞʠʩʢʠ ʪʨʦʰʦʮʠ, ʪʨʦʰʦʮʠ ʟʘ 

ʟʘʪʦʧʣʫʚʘˁʝ, ʪʨʦʰʦʮʠ ʟʘ ʟʜʨʘʚʘ ʧʨʦʪʝʠʥʩʢʘ 

ʭʨʘʥʘ, ʝʜʥʦʥʝʜʝʣʝʥ ʦʜʤʦʨ ʚʦ ʦʜʤʦʨʘʣʠʰʪʘʪʘ 

ʥʠʟ ʄʘʢʝʜʦʥʠʿʘ, ʢʘʢʦ ʠ ñʇʦʪʨʦʰʫʚʘʯʢʠ 

ʢʨʝʜʠʪò ʠ ñɼɼɺò ʚʠʢʝʥʜ, 

- ɺʦ ʤʝʨʢʠʪʝ ʟʘ ʟʝʤʿʦʜʝʣʩʪʚʦʪʦ ʠ ʨʫʨʘʣʝʥ 
ʨʘʟʚʦʿ, ʩʝ ʥʘʩʦʯʫʚʘʘʪ ʢʦʥ ʝʜʥʘʢʦʚ ʪʨʝʪʤʘʥ ʥʘ 

ʟʝʤʿʦʜʝʣʮʠʪʝ ʧʨʠ ʧʝʥʟʠʦʥʠʨʘˁʝ, ʧʦʜʦʙʨʫʚʘˁʝ 

ʥʘ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʞʠʚʦʪ ʚʦ ʨʫʨʘʣʥʠʪʝ ʩʨʝʜʠʥʠ 

ʧʨʝʢʫ ʨʘʟʚʦʿʥʠ ʧʨʘʚʮʠ ʥʘ ʝʢʦʥʦʤʩʢʦ ʜʝʿʩʪʚʦ 

ʦʪʧʦʯʥʫʚʘˁʝ ʥʘ ʩʝʤʝʿʥʠ ʙʠʟʥʠʩʠ ʠ 

ʠʥʚʝʩʪʠʨʘˁʝ ʚʦ ʨʫʨʘʣʥʘ ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ ʠ 

ʪʫʨʠʟʘʤ. ʀʩʪʘʢʥʫʚʘˁʝ ʥʘ ʞʝʥʘʪʘ ʚʦ ʨʫʨʘʣʥʠʪʝ 

ʩʨʝʜʠʥʠ ʢʘʢʦ ʝʜʥʘʢʦʚ ʫʯʝʩʥʠʢ ʚʦ ʨʘʟʚʦʿʦʪ ʥʘ 

ʩʝʤʝʿʥʦʪʦ ʩʪʦʧʘʥʩʪʚʦ ʠ ʧʦʜʜʨʞʫʚʘˁʝ ʥʘ 

ʥʝʿʟʠʥʠʪʝ ʨʘʟʚʦʿʥʠ ʠʥʠʮʠʿʘʪʠʚʠ ʠ ʝʜʫʢʘʮʠʿʘ. 

- ʄʝʨʢʘ ʟʘ ʨʦʜʦʚʘ ʝʜʥʘʢʚʦʩʪ ʚʦ 

ʦʙʨʘʟʦʚʘʥʠʝʪʦ ʧʨʝʢʫ ʚʨʘ˃ʘˁʝ ʥʘ ʞʝʥʠʪʝ ʢʦʠ ʛʦ 

ʥʘʧʫʰʪʠʣʝ ʦʙʨʘʟʦʚʥʠʦʪ ʧʨʦʮʝʩ, ʤʦʞʥʦʩʪ 

ʫʯʝʥʠʯʢʠʪʝ ʦʜ ʨʫʨʘʣʥʠʪʝ ʩʨʝʜʠʥʠ ʠ ʦʜ 

ʩʦʮʠʿʘʣʥʦ ʟʘʛʨʦʟʝʥʠʪʝ ʩʝʤʝʿʩʪʚʘ ʜʘ ʜʦʙʠʿʘʪ 

ʧʦʩʝʙʥʦ ʚʥʠʤʘʥʠʝ ʩʦ ʮʝʣ ʛʨʘʜʝˁʝ ʥʘ ʧʦʩʨʝ˃ʥʦ 

ʠ ʧʦʙʦʛʘʪʦ ʩʝʤʝʿʩʪʚʦ ʠ ʜʨʞʘʚʘ. ɼʦʢʘʞʘʥʦ ʝ 

ʜʝʢʘ ʧʦʚʠʩʦʢʦ ʦʙʨʘʟʦʚʘʥʠʪʝ ʤʘʿʢʠ ʩʝʢʦʛʘʰ 

ʢʘʢʦ ʧʨʦʠʟʚʦʜ ʜʘʚʘ ʧʦʚʠʩʦʢʦ ʦʙʨʘʟʦʚʘʥʠʝ ʢʘʿ 

ʥʠʚʥʠʪʝ ʜʝʮʘ.  

(http://arhiva.sdsm.org.mk/Default.aspx?mId=47

&lId=1) 

 

ɺʘʢʘ ʧʦʩʪʘʚʝʥʠ ʘʢʪʠʚʥʦʩʪʠʪʝ ʩʧʨʝʤʘ 

ʩʝʤʝʿʩʪʚʦʪʦ (ʟʘʢʦʥʠ, ʤʝʨʢʠ, ʢʤʧʘˁʠ, ʘʢʮʠʠ) 

ʛʦʚʦʨʘʪ ʟʘ ʢʦʥʢʨʝʪʠʟʘʮʠʿʘ ʥʘ ʧʨʦʝʢʪʠʪʝ ʢʦʠ 

ʚʦʜʘʪ ʢʦʥ ʩʪʘʙʠʣʥʦ, ʝʢʦʥʦʤʩʢʠ ʩʧʦʩʦʙʥʦ, 

ʭʘʨʤʦʥʠʯʥʦ ʠ ʟʘʰʪʠʪʝʥʦ ʩʝʤʝʿʩʪʚʦ. 

 

ɿʘʢʣʫʯʦʢ 

 

ʊʨʝʪʤʘʥʦʪ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʩʝʤʝʿʥʘʪʘ 

ʧʨʦʙʣʝʤʘʪʠʢʘ ʚʦ ʠʟʙʦʨʥʠʪʝ ʧʨʦʛʨʘʤʠ ʥʘ 

ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ 

ʚʦ ʧʝʨʠʦʜʦʪ 1990 ʜʦ 2014 ʛʦʜʠʥʘ ʝ ʚʦ 

ʩʦʛʣʘʩʥʦʩʪ ʩʦ ʦʧʰʪʠʪʝ ʫʩʣʦʚʠ ʚʦ ʢʦʠ ʩʝ 

ʦʜʚʠʚʘʘʪ ʢʦʥʢʨʝʪʥʠʪʝ ʠʟʙʦʨʠ (ʢʦʛʘ ʚʦ 

http://vmro-dpmne.org.mk/wp-content/uploads/documents/VMRO%20programa%202014-2018%20v2a.pdf
http://vmro-dpmne.org.mk/wp-content/uploads/documents/VMRO%20programa%202014-2018%20v2a.pdf
http://vmro-dpmne.org.mk/wp-content/uploads/documents/VMRO%20programa%202014-2018%20v2a.pdf
http://arhiva.sdsm.org.mk/Default.aspx?mId=47&lId=1
http://arhiva.sdsm.org.mk/Default.aspx?mId=47&lId=1
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ʜʘʜʝʥʠʦʪ ʧʝʨʠʦʜ ʥʘ ʜʥʝʚʝʥ ʨʝʜ ʩʝ 

ʪʘʢʘʥʘʨʝʯʝʥʠ ʛʦʣʝʤʠ ʪʝʤʠ, ʩʝʤʝʿʩʪʚʦʪʦ ʝ 

ʧʦʤʘʣʢʫ ʧʨʠʩʫʪʥʦ, ʦʜʥʦʩʥʦ ʢʦʛʘ ʚʦ 

ʢʦʥʢʨʝʪʥʠʦʪ ʧʝʨʠʦʜ ʩʝ ʘʢʪʫʝʣʥʠ ʨʝʜʦʚʥʠ ʪʝʤʠ 

ʩʝʤʝʿʥʘʪʘ ʧʨʦʙʣʝʤʘʪʠʢʘ ʜʦʙʠʚʘ ʧʦʰʠʨʦʢʦ ʠ 

ʧʦʩʦʦʜʚʝʪʥʦ ʤʝʩʪʦ). 

ɼʦʢʦʣʢʫ ʧʦʚʝ˃ʝ ʧʦʣʠʪʠʯʢʠ ʧʘʨʪʠʠ ʩʝ 

ʝʪʘʙʣʠʨʘʘ ʚʦ ʧʦʣʠʪʠʯʢʠʦʪ ʩʠʩʪʝʤ ʠ ʞʠʚʦʪ ʥʘ 

ʟʝʤʿʘʪʘ, ʜʦʪʦʣʢʫ ʧʦʚʝ˃ʝ ʧʦʩʚʝʪʫʚʘʘʪ ʤʝʩʪʦ ʟʘ 

ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʧʨʦʛʨʘʤʠʨʘʘʪ ʤʝʨʢʠ ʟʘ 

ʫʥʘʧʨʝʜʫʚʘˁʝ ʥʘ ʧʦʣʦʞʙʘʪʘ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʚʦ 

ʦʧʰʪʝʩʪʚʦʪʦ. 

ʉʫʰʪʠʥʩʢʠʦʪ ʧʦʣʠʪʠʯʢʠ ʠ ʠʜʝʦʣʦʰʢʠ 

ʠʜʝʥʪʠʪʝʪ ʥʘ ʧʦʣʠʪʠʯʢʘʪʘ ʧʘʨʪʠʿʘ (ʜʝʩʥʠʮʘ, 

ʮʝʥʪʘʨ, ʣʝʚʠʮʘ, ʢʦʥʟʝʨʚʘʪʠʚʥʠ, ʧʨʦʛʨʝʩʠʚʥʠ, 

ʣʠʙʝʨʘʣʥʠ) ʩʘʤʦ ʜʝʣʫʤʥʦ ʩʝ ʠʟʨʘʟʫʚʘ ʠ ʝ 

ʚʠʜʣʠʚ ʚʦ ʢʦʥʢʨʝʪʥʠʪʝ ʠʟʙʦʨʥʠ ʧʨʦʛʨʘʤʠ ʠ 

ʧʨʦʝʢʪʠ ʥʘ ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ. 

ʉʝ ʧʦʚʝ˃ʝ ʩʝ ʯʫʚʩʪʚʫʚʘ ʝʚʨʦʧʩʢʘʪʘ ʢʦʥʮʝʧʮʠʿʘ 

ʟʘ ʩʝʤʝʿʩʪʚʦʪʦ ʠ ʩʝʤʝʿʥʠʪʝ ʦʜʥʦʩʠ ʠ ʩʝ 

ʟʘʙʝʣʝʞʫʚʘ ʚʣʠʿʘʥʠʝʪʦ ʥʘ ʛʣʦʙʘʣʠʟʘʮʠʿʘʪʘ ʚʨʟ 

ʩʝʤʝʿʥʦʪʦ ʞʠʚʝʝˁʝ. 

ɿʘ ʮʝʣʦʩʥʦ ʨʘʟʙʠʨʘˁʝ ʥʘ ʧʘʨʪʠʩʢʠʦʪ ʧʦʛʣʝʜ ʟʘ 

ʩʝʤʝʿʩʪʚʦʪʦ ʝ ʥʝʦʧʭʦʜʥʦ ʝ ʜʘ ʩʝ ʠʤʘʘʪ ʧʨʝʜʚʠʜ 

ʠ ʜʝʣʦʚʠʪʝ ʦʜ ʠʟʙʦʨʥʠʪʝ ʧʨʦʛʨʘʤʠ ʢʦʠ ʩʝ 

ʦʜʥʝʩʫʚʘʘʪ ʥʘ ʝʢʦʥʦʤʩʢʘʪʘ ʠ 

ʨʘʟʚʦʿʥʘʪʘʧʦʣʠʪʠʢʘ, ʩʦʮʠʿʘʣʥʘʪʘ ʧʦʣʠʪʠʢʘ, ʥʘ 

ʤʝʨʢʠʪʝ ʟʘ ʚʨʘʙʦʪʫʚʘˁʝ, ʟʘ ʦʙʨʘʟʦʚʘʥʠʝ, 

ʟʜʨʘʚʩʪʚʦ ʠ ʯʦʚʝʢʦʚʠ ʩʣʦʙʦʜʠ ʠ ʧʨʘʚʘ. 
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SOCIETIES:  

UNDERSTANDING AND PROMOTING 
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ABSTRACT 

 

With the development of contemporary societies 

and the processes of urbanization, globalization 

and industrialization, societies and family 

structures have changed significantly. 

Simultaneously, the family image promoted in 

media has adjusted to the new challenges and the 

typical joyful white nuclear family from Western 

commercials has been replaced with a more 

diverse and real representation of present-day 

families and societies.  

This paper aims to analyze how family diversity 

has been represented in Western media in the past 

decades and today. The research will include but 

not limit to racial, social, religious and linguistic 

diversity. Moreover, it will investigate and 

examine several famous brands and campaigns 

conducted in contemporary multicultural societies.  

Additionally, the paper will evaluate the 

representation of family diversity in contemporary 

Macedonia and compare it with current word 

trends. It will focus on most popular commercials 

and brands which have illustrated its multicultural 

character since the independence in 1991.  

 

Key-words: commercials, brands, diversity, 

multicultural societies, families.  
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ʄɸʈʂɽʊʀʅɻ ɺʆ ʄʋʃʊʀʂʋʃʊʋʈʅʀ 

ʆʇʐʊɽʉʊɺɸ: 

 ʈɸɿɹʀʈɸɳɽ ʀ ʇʈʆʄʆɺʀʈɸɳɽ 

ʉɽʄɽɱʅɸ ʈɸɿʅʆɺʀɼʅʆʉʊ 

 

ɸʇʉʊʈɸʂʊ 

 

ʈʘʟʚʦʿʦʪ ʥʘ ʩʦʚʨʝʤʝʥʠʪʝ ʦʧʰʪʝʩʪʚʘ, ʢʘʢʦ ʠ 

ʧʨʦʮʝʩʠʪʝ ʥʘ ʫʨʙʘʥʠʟʘʮʠʿʘ, ʛʣʦʙʘʣʠʟʘʮʠʿʘ ʠ 

ʠʥʜʫʩʪʨʠʿʘʣʠʟʘʮʠʿʘ, ʟʥʘʯʠʪʝʣʥʦ ʿʘ ʩʤʝʥʠʿʘ 

ʩʝʤʝʿʥʘʪʘ ʠ ʦʧʰʪʝʩʪʚʝʥʘʪʘ ʩʪʨʫʢʪʫʨʘ. 

ʀʩʪʦʚʨʝʤʝʥʦ, ʩʣʠʢʘʪʘ ʥʘ ʩʝʤʝʿʩʪʚʘʪʘ ʢʦʿʘ ʩʝ 

ʧʨʦʤʦʚʠʨʘ ʚʦ ʤʝʜʠʫʤʠʪʝ ʩʝ ʧʨʠʣʘʛʦʜʫʚʘ 

ʧʦʩʪʦʿʘʥʦ ʥʘ ʥʦʚʠʪʝ ʧʨʝʜʠʟʚʠʮʠ. ʊʘʢʘ,  

ʚʦʦʙʠʯʘʝʥʘʪʘ ʧʨʝʪʩʪʘʚʘ ʥʘ ʨʘʜʦʩʥʦ ʥʫʢʣʝʘʨʥʦ 

ʩʝʤʝʿʩʪʚʦ ʦʜ ʙʝʣʘʪʘ ʨʘʩʘ, ʧʨʠʢʘʞʘʥʦ ʚʦ 

ʨʝʢʣʘʤʠʪʝ ʥʘ ʟʘʧʘʜʥʠʪʝ ʙʨʝʥʜʦʚʠ ʝ ʟʘʤʝʥʝʪʘ 

ʩʦ ʧʦʨʘʟʥʦʚʠʜʥʦ ʠ ʨʝʘʣʥʦ ʟʘʩʪʘʧʫʚʘˁʝ ʥʘ 

ʩʦʚʨʝʤʝʥʠʪʝ ʩʝʤʝʿʩʪʚʘ ʠ ʦʧʰʪʝʩʪʚʘ.  

ʇʨʝʜʤʝʪ ʥʘ ʘʥʘʣʠʟʘ ʥʘ ʦʚʦʿ ʪʨʫʜ ʝ ʥʘʯʠʥʦʪ ʥʘ 

ʧʨʠʢʘʞʫʚʘˁʝ ʥʘ ʩʝʤʝʿʩʪʚʘʪʘ ʠ ʨʘʟʣʠʯʥʦʩʪʠʪʝ 

ʚʦ ʟʘʧʘʜʥʠʪʝ ʤʝʜʠʫʤʠ ʚʦ ʤʠʥʘʪʦʪʦ ʠ ʜʝʥʝʩ. 

ʀʩʪʨʘʞʫʚʘˁʝʪʦ ˃ʝ ʦʧʬʘʪʠ, ʥʦ ʥʝʤʘ ʜʘ ʩʝ 

ʦʛʨʘʥʠʯʠ ʥʘ ʨʘʩʥʘ, ʩʦʮʠʿʘʣʥʘ, ʨʝʣʠʛʠʩʢʘ ʠ 

ʿʘʟʠʯʥʘ ʨʘʟʣʠʯʥʦʩʪ. ʀʩʪʦ ʪʘʢʘ, ʪʨʫʜʦʪ ˃ʝ ʛʠ 

ʠʩʪʨʘʞʠ ʠ ʘʥʘʣʠʟʠʨʘ ʢʘʤʧʘˁʠʪʝ ʥʘ ʥʝʢʦʣʢʫ 

ʧʦʟʥʘʪʠ ʙʨʝʥʜʦʚʠ ʚʦ ʩʦʚʨʝʤʝʥʠʪʝ 

ʤʫʣʪʠʢʫʣʪʫʨʥʠ ʦʧʰʪʝʩʪʚʘ. 

 ɼʦʧʦʣʥʠʪʝʣʥʦ, ʪʨʫʜʦʪ ˃ʝ ʛʠ ʧʨʠʢʘʞʝ 

ʩʦʩʪʦʿʙʠʪʝ ʚʦ ʩʦʚʨʝʤʝʥʦʪʦ ʤʘʢʝʜʦʥʩʢʦ 

ʦʧʰʪʝʩʪʚʦ, ʢʘʢʦ ʠ ʟʘʩʪʘʧʝʥʦʩʪʘ ʥʘ ʩʝʤʝʿʥʘʪʘ 

ʨʘʟʥʦʚʠʜʥʦʩʪ ʚʦ ʤʝʜʠʫʤʠʪʝ ʚʦ ʩʧʦʨʝʜʙʘ ʩʦ 

ʘʢʪʫʝʣʥʠʪʝ ʩʚʝʪʩʢʠ ʪʨʝʥʜʦʚʠ. ʌʦʢʫʩʦʪ ˃ʝ ʙʠʜʝ 

ʦʩʚʨʥʘʪ ʢʦʥ ʥʘʿʧʦʧʫʣʘʨʥʠʪʝ ʨʝʢʣʘʤʠ ʠ 

ʙʨʝʥʜʦʚʠ ʢʦʠ ʛʦ ʧʨʝʩʣʠʢʘʣʝ ʤʫʣʪʠʢʫʣʪʫʨʥʠʦʪ 

ʢʘʨʘʢʪʝʨ ʥʘ ʜʨʞʘʚʘʪʘ ʦʜ ʥʝʿʟʠʥʘʪʘ ʥʝʟʘʚʠʩʥʦʪ 

ʚʦ 1991 ʛʦʜʠʥʘ ʜʦ ʜʝʥʝʩ.   

 

ʂʣʫʯʥʠ ʟʙʦʨʦʚʠ: ʨʝʢʣʘʤʠ, ʙʨʝʥʜʦʚʠ, 

ʨʘʟʥʦʚʠʜʥʦʩʪ, ʤʫʣʪʠʢʫʣʪʫʨʥʠ ʦʧʰʪʝʩʪʚʘ, 

ʩʝʤʝʿʩʪʚʘ.  
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ɺʦʚʝʜ 

 

ʂʘʢʦ ʨʝʟʫʣʪʘʪ ʥʘ ʠʥʪʝʥʟʠʚʥʠ ʤʠʛʨʘʮʠʠ ʠ 

ʟʛʦʣʝʤʝʥʘ ʤʦʙʠʣʥʦʩʪ ʥʘ ʥʘʩʝʣʝʥʠʝʪʦ ʚʦ ʪʝʢʦʪ 

ʥʘ 20 ʚʝʢ, ʜʝʥʝʩ ʨʝʯʠʩʠ ʠ ʜʘ ʥʝ ʤʦʞʝʤʝ ʜʘ 

ʛʦʚʦʨʠʤʝ ʟʘ ʝʜʥʦʥʘʮʠʦʥʘʣʥʠ ʜʨʞʘʚʠ ʚʦ ʢʦʠ 

ʥʝʤʘ ʝʪʥʠʯʢʘ, ʨʘʩʥʘ, ʨʝʣʠʛʠʦʟʥʘ ʠʣʠ ʧʘʢ 

ʢʫʣʪʫʨʥʘ ʨʘʟʥʦʚʠʜʥʦʩʪ. ɿʙʦʨʦʪ 

ʤʫʣʪʠʢʫʣʪʫʨʘʣʠʟʘʤ ʢʦʿ ʩʝ ʫʧʦʪʨʝʙʫʚʘ ʫʰʪʝ ʦʜ 

1970-ʪʠʪʝ ʛʦʜʠʥʠ, ʜʝʥʝʩ ʠʤʘ ʧʦʚʝ˃ʝ 

ʪʦʣʢʫʚʘˁʘ, ʥʦ ʛʝʥʝʨʘʣʥʦ ʧʦʜʨʘʟʙʠʨʘ ʜʚʠʞʝˁʝ 

ʢʦʝ ʩʝ ʟʘʣʘʛʘ ʟʘ ʰʠʨʝˁʝ ʥʘ ʢʫʣʪʫʨʥʘʪʘ 

ʨʘʟʥʦʣʠʢʦʩʪ ʥʘ ʟʘʝʜʥʠʮʠʪʝ ʠ ʢʫʣʪʫʨʥʠʪʝ 

ʛʨʫʧʠ
42

.  

ʇʘʨʘʣʝʣʥʦ ʩʦ ʤʠʛʨʘʮʠʿʘʪʘ ʥʘ ʥʘʩʝʣʝʥʠʝʪʦ, 

ʧʨʦʮʝʩʠʪʝ ʥʘ ʫʨʙʘʥʠʟʘʮʠʿʘ, ʥʦʚʘʪʘ ʝʢʦʥʦʤʩʢʘ 

ʝʨʘ ʥʘ ʛʣʦʙʘʣʠʟʘʮʠʿʘ ʠ ʠʥʜʫʩʪʨʠʿʘʣʠʟʘʮʠʿʘ, 

ʟʥʘʯʠʪʝʣʥʦ ʿʘ ʩʤʝʥʠʿʘ ʩʪʨʫʢʪʫʨʘ ʥʘ 

ʦʧʰʝʪʩʪʚʦʪʦ ʘ ʩʦ ʪʦʘ ʿʘ ʧʦʪʪʠʢʥʘʘ ʠ 

ʨʘʟʥʦʚʠʜʥʦʩʪʘ. ʅʠʟ ʠʩʪʦʨʠʿʘʪʘ ʨʘʟʚʦʿʦʪ ʥʘ 

ʪʝʭʥʦʣʦʛʠʿʘʪʘ ʩʝʢʦʛʘʰ ʠʤʘʣ ʛʦʣʝʤʦ ʚʣʠʿʘʥʠʝ 

ʚʨʟ ʦʧʰʪʝʩʪʚʦʪʦ ʠ ʥʝʛʦʚʘʪʘ ʪʨʘʥʩʬʦʨʤʘʮʠʿʘ, 

ʦʩʦʙʝʥʦ ʧʨʝʢʫ ʤʦ˃ʪʘ ʥʘ ʬʦʪʦʛʨʘʬʠʿʘʪʘ ʠ 

ʪʝʣʝʚʠʟʠʿʘʪʘ ʘ ʥʘʿʤʥʦʛʫ ʙʣʘʛʦʜʘʨʝʥʠʝ ʥʘ 

ʜʝʥʝʰʥʘʪʘ ʜʠʛʠʪʘʣʠʟʘʮʠʿʘ ʥʘ ʤʝʜʠʫʤʠʪʝ ʠ 

ʢʦʤʫʥʠʢʘʮʠʠʪʝ. ʉʦʚʨʝʤʝʥʠʦʪ ʯʦʚʝʢ ʝ 

ʧʦʩʪʦʿʘʥʦ ʙʦʤʙʘʨʜʠʨʘʥ ʩʦ ʩʣʠʢʠ, ʨʝʢʣʘʤʠ, 

ʙʠʣʙʦʨʜʠ, ʢʘʤʧʘˁʠ ʠ ʚʠʜʝʘ ʢʦʠ ʩʫʧʪʠʣʥʦ ʠʣʠ 

ʜʠʨʝʢʪʥʦ ʚʣʠʿʘʘʪ ʥʘ ʥʘʰʠʪʝ ʨʘʟʤʠʩʣʫʚʘˁʘ ʠ 

ʧʝʨʮʝʧʮʠʠ.  ʈʘʟʚʦʿʦʪ ʥʘ ʤʝʜʠʫʤʠʪʝ ʠ 

ʜʠʛʠʪʘʣʥʘʪʘ ʝʨʘ ʜʦʧʦʣʥʠʪʝʣʥʦ ʜʦʧʨʠʥʝʩʦʘ 

ʠʥʬʦʨʤʘʮʠʠʪʝ ʜʘ ʩʝ ʧʨʝʥʝʩʫʚʘʘʪ ʩʦ ʦʛʨʦʤʥʘ 

ʙʨʟʠʥʘ ʘ ʠʩʪʠʪʝ ʜʘ ʙʠʜʘʪ ʜʦʩʪʘʧʥʠ ʚʦ ʨʝʯʠʩʠ 

ʩʝʢʦʿ ʜʦʤ. ʊʦʢʤʫ ʧʦʨʘʜʠ ʦʛʨʦʤʥʦʪʦ ʚʣʠʿʘʥʠʝ 

ʚʨʟ ʠʥʜʠʚʠʜʫʠʪʝ ʥʦ ʠ ʚʨʟ ʦʧʰʪʝʩʪʚʦʪʦ, 

ʨʝʢʣʘʤʠʪʝ ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʩʠʣʥʘ ʘʣʘʪʢʘ ʚʦ 

ʢʨʝʠʨʘˁʝʪʦ ʠ ʥʠʿʘʥʩʠʨʘˁʝʪʦ ʥʘ ʦʜʨʝʜʝʥʠ 

ʩʪʘʚʦʚʠ ʠ ʧʝʨʮʝʧʮʠʠ.
43

 ʈʝʢʣʘʤʠʪʝ ʩʝ ʦʛʣʝʜʘʣʦ 

ʥʘ ʦʧʰʪʝʩʪʚʦʪʦ ʚʦ ʢʦʝ ʞʠʚʝʝʤʝ, ʥʦ ʢʘʢʦ ʠʩʪʠʪʝ  

ʿʘ ʧʨʠʢʘʞʫʚʘʘʪ ʠʣʠ ʠʟʦʩʪʘʚʫʚʘʘʪ ʨʝʘʣʥʘʪʘ 

ʩʣʠʢʘ ʥʘ ʩʦʚʨʝʤʝʥʠʪʝ ʦʧʰʪʝʩʪʚʘ? ɼʘʣʠ 

                                                      
42

 ʇʦʚʝ˃ʝ ʟʘ ʤʫʣʪʠʢʫʣʪʫʨʘʣʠʟʤʦʪ ʠ ʤʫʣʪʠʢʫʣʪʫʨʥʠʪʝ 

ʦʧʰʪʝʩʪʚʘ ʚʠʜʠ ʚʦ: Kymlicka, W., Norman, W., eds. 

(2003). Citizenship in Diverse Societies, Oxford University 

Press ʠ Banting, K., Kymlicka, W., eds. (2006). 

Multiculturalism and the Welfare State, Recognition and 
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 Zimmerman W.W. (2005). The Perception of a 

Difference, The Power in Buying, Marketing, Selling, 

Customer Care, Scottsdale, Arizona: The Business 

Enhancement Team, ʩʪʨ. 1-9. 

ʨʝʢʣʘʤʥʠʪʝ ʢʘʤʧʘˁʠ ʛʦ ʧʨʠʬʘ˃ʘʘʪ ʠʣʠ ʧʘʢ 

ʦʪʬʨʣʘʘʪ ʤʫʣʪʠʢʫʣʪʫʨʥʠʦʪ ʢʘʨʘʢʪʝʨ ʥʘ 

ʦʧʰʝʪʩʪʚʘʪʘ ʚʦ ʢʦʠ ʞʠʚʝʝʤʝ ʜʝʥʝʩ?  

ɼʦ 80-ʪʠʪʝ ʛʦʜʠʥʠ ʥʘ ʤʠʥʘʪʠʦʪ ʚʝʢ, 

ʚʦʦʙʠʯʘʝʥʦ ʙʝʰʝ ʧʨʦʜʫʢʪʠʪʝ ʜʘ ʛʠ 

ʨʝʢʣʘʤʠʨʘʘʪ ʩʨʝ˃ʥʠ ʩʝʤʝʿʩʪʚʘ, ʥʘʿʯʝʩʪʦ 

ʥʫʢʣʝʘʨʥʠ ʧʦ ʩʚʦʿʘʪʘ ʩʪʨʫʢʪʫʨʘ, ʜʫʨʠ ʠ ʧʦ ʙʨʦʿ 

(ʨʦʜʠʪʝʣʠ ʠ ʜʚʝ ʜʝʮʘ, ʝʜʥʦ ʜʝʚʦʿʯʝ ʠ ʝʜʥʦ 

ʤʦʤʯʝ) ʠ ʩʝʢʘʢʦ ʧʨʝʪʩʪʘʚʥʠʮʠ ʥʘ ʙʝʣʘʪʘ ʨʘʩʘ. 

ʅʝʚʦʦʙʠʯʘʝʥʦ ʙʝʰʝ ʮʨʥʮʠ, ʘʟʠʿʘʪʠ ʠʣʠ 

ʝʜʥʦʩʪʘʚʥʦ ʨʘʟʣʠʯʥʠ ʣʫʺʝ ʜʘ ʨʝʢʣʘʤʠʨʘʘʪ 

ʧʨʝʭʨʘʤʙʝʥʠ ʠ ʢʦʟʤʝʪʠʯʢʠ ʧʨʦʠʟʚʦʜʠ, ʜʘ 

ʙʠʜʘʪ ʟʘʰʪʠʪʥʠ ʣʠʮʘ ʥʘ ʛʦʣʝʤʠ ʠ ʧʦʟʥʘʪʠ 

ʙʨʝʥʜʦʚʠ, ʢʘʢʦ ʜʘ ʠʩʪʠʪʝ ʥʝ ʩʝ ʢʦʨʠʩʥʠʮʠ ʥʘ 

ʪʠʝ ʧʨʦʠʟʚʦʜʠ ʠʣʠ ʧʘʢ ʥʝ ʩʝ ʧʨʠʩʫʪʥʠ ʚʦ 

ʥʘʰʠʪʝ ʩʦʚʨʝʤʝʥʠ ʦʧʰʪʝʩʪʚʘ.  

ɺʦ ʧʦʩʣʝʜʥʠʪʝ ʜʝʮʝʥʠʠ ʥʘʧʠʰʘʥʠ ʩʝ ʧʦʚʝ˃ʝ 

ʩʪʨʫʯʥʠ ʪʨʫʜʦʚʠ ʢʦʠ ʿʘ ʨʘʙʦʪʘʪ 

ʧʨʦʙʣʝʤʘʪʠʢʘʪʘ ʥʘ ʤʫʣʪʠʢʫʣʪʫʨʘʣʠʟʤʦʪ ʠ 

ʤʘʨʢʝʪʠʥʛʦʪ ʦʜ ʧʦʚʝ˃ʝ ʘʩʧʝʢʪʠ, ʦʩʦʙʝʥʦ ʦʜ 

ʝʢʦʥʦʤʩʢʘ ʠʣʠ ʘʥʪʨʦʧʦʣʦʰʢʘ ʧʝʨʩʧʝʢʪʠʚʘ. ɺʦ 

ʦʚʦʿ ʪʨʫʜ ˃ʝ ʩʝ ʦʙʠʜʝʤʝ ʜʘ ʘʥʘʣʠʟʠʨʘʤʝ ʢʦʣʢʫ 

ʢʦʤʧʘʥʠʠʪʝ ʠ ʛʦʣʝʤʠʪʝ ʙʨʝʥʜʦʚʠ ʠʤʘʘʪ 

ʧʦʩʚʝʪʝʥʦ ʚʥʠʤʘʥʠʝ ʥʘ ʧʨʦʤʝʥʠʪʝ ʥʘ 

ʦʧʰʝʪʩʪʚʦʪʦ, ʩʪʨʫʢʪʫʨʘʪʘ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʠ 

ʠʩʪʠʪʝ ʛʠ ʠʤʘʘʪ ʧʨʠʢʘʞʘʥʦ ʚʦ ʩʚʦʠʪʝ 

ʤʘʨʢʝʪʠʥʛ ʢʘʤʧʘˁʠ. ɿʘ ʪʘʘ ʮʝʣ ˃ʝ ʛʠ 

ʘʥʘʣʠʟʠʨʘʤʝ ʨʝʢʣʘʤʥʠʪʝ ʢʘʤʧʘˁʠ ʥʘ ɹʝʥʝʪʦʥ 

ʠ ʂʦʢʘ-ʢʦʣʘ, ʜʚʘ ʠʥʪʝʨʥʘʮʠʦʥʘʣʥʠ ʙʨʝʥʜʘ ʢʦʠ 

ʛʦ ʢʦʨʠʩʪʘʪ ʪʦʢʤʫ ʩʝʤʝʿʩʪʚʦʪʦ ʢʘʢʦ 

ʧʨʦʪʘʛʦʥʠʩʪ ʚʦ ʩʚʦʠʪʝ ʨʝʢʣʘʤʠ. ɸʥʘʣʠʟʘʪʘ ʩʝ 

ʦʜʥʝʩʫʚʘ ʥʘ ʙʠʣʙʦʨʜʠ, ʩʣʠʢʠ ʠ ʚʠʜʝʦ-ʨʝʢʣʘʤʠ 

ʦʜ 80-ʪʠʪʝ ʛʦʜʠʥʠ ʥʘ ʤʠʥʘʪʠʦʪ ʚʝʢ ʜʦ ʜʝʥʝʩ 

ʰʪʦ ʩʦʦʜʝʩʪʚʫʚʘ ʥʘ ʧʝʨʠʦʜʦʪ ʢʦʛʘ ʟʘʧʦʯʥʫʚʘ 

ʜʘ ʩʝ ʧʨʦʤʦʚʠʨʘ ʩʝʤʝʿʥʘʪʘ ʨʘʟʥʦʚʠʜʥʦʩʪ, ʢʘʢʦ 

ʠ ʨʘʩʥʘʪʘ, ʨʝʣʠʛʠʦʟʥʘʪʘ ʠ ʿʘʟʠʯʥʘʪʘ ʠʥʢʣʫʟʠʿʘ 

ʚʦ ʥʠʚʥʠʪʝ ʢʘʤʧʘˁʠ.  

 

1. ʉʝʤʝʿʥʘ ʨʘʟʥʦʚʠʜʥʦʩʪ ʥʠʟ ʨʝʢʣʘʤʠʪʝ ʥʘ 

ɹʝʥʝʪʦʥ ʠ ʂʦʢʘ-ʢʦʣʘ 

 

ʉʣʠʢʘʪʘ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʚʦ ʤʘʨʢʝʪʠʥʛʦʪ ʩʝ 

ʢʦʨʠʩʪʠ ʢʘʢʦ ʦʜʨʘʟ ʠ ʩʠʤʙʦʣ ʥʘ ʦʧʰʪʝʩʪʚʝʥʘʪʘ 

ʨʝʘʣʥʦʩʪ. ʉʝʢʦʿ ʤʦʞʝ ʜʘ ʩʝ ʠʜʝʥʪʠʬʠʢʫʚʘ 

ʣʝʩʥʦ ʚʦ ʥʝʢʦʿʘ ʦʜ ʩʝʤʝʿʥʠʪʝ ʫʣʦʛʠ (ʨʦʜʠʪʝʣ, 

ʜʝʮʘ, ʙʘʙʘ ʠ ʜʝʜʦ), ʘ ʧʘʢ ʢʦʨʠʩʪʝˁʝʪʦ ʥʘ 

ʩʣʠʢʘʪʘ ʥʘ ʭʘʨʤʦʥʠʯʥʠ ʩʝʤʝʿʩʪʚʘ 

ʜʦʧʦʣʥʠʪʝʣʥʦ ʛʦ ʧʦʪʪʠʢʫʚʘ  ʧʦʪʨʦʰʫʚʘʯʦʪ ʜʘ 

ʛʦ ʢʫʧʠ ʧʨʦʜʫʢʪʦʪ. ɺʦ ʤʠʥʘʪʦʪʦ, ʥʦ ʠ ʜʝʥʝʩ, ʥʘ 

ʪʝʣʝʚʠʟʠʩʢʠʪʝ ʨʝʢʣʘʤʠ ʜʦʤʠʥʠʨʘʘʪ ʩʨʝ˃ʥʠ ʠ 

ʚʝʩʝʣʠ ʩʝʤʝʿʩʪʚʘ ʦʜ ʙʝʣʘʪʘ ʨʘʩʘ ʠ ʥʘʿʯʝʩʪʦ ʩʝ 

ʧʨʝʪʩʪʘʚʫʚʘ ʥʫʢʣʝʘʨʥʦ ʩʝʤʝʿʩʪʚʦ. 



59 

 

ʇʦ ɺʪʦʨʘʪʘ ʩʚʝʪʩʢʘ ʚʦʿʥʘ, ʧʦʪʨʦʰʫʚʘʯʢʠʦʪ 

ʤʘʨʢʝʪʠʥʛ ʛʦ ʧʨʠʟʥʘ ʠ ʧʦʯʥʘ ʜʘ ʛʦ ʧʨʠʤʝʥʫʚʘ 

ʟʛʦʣʝʤʝʥʦʪʦ ʟʥʘʯʝˁʝ ʥʘ ʢʫʣʪʫʨʥʠʪʝ ʚʣʠʿʘʥʠʿʘ 

ʚʨʟ ʦʙʣʠʢʫʚʘˁʝʪʦ ʥʘ ʦʜʥʝʩʫʚʘˁʝʪʦ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ
44
. ʆʪʪʘʤʫ, ʠ ʧʦʩʪʝʧʝʥʘʪʘ 

ʟʛʦʣʝʤʝʥʘ ʚʠʜʣʠʚʦʩʪ ʥʘ ʩʫʙʢʫʣʪʫʨʠʪʝ, 

ʝʪʥʠʯʢʠʪʝ ʤʘʣʮʠʥʩʪʚʘ ʥʘʩʪʧʨʦʪʠ 

ʜʦʤʠʥʘʥʪʥʠʪʝ ʢʫʣʪʫʨʠ ʚʦ ʩʚʝʪʦʪ ʥʘ 

ʤʘʨʢʝʪʠʥʛʦʪ.
45

 ʄʫʣʪʠʢʫʣʪʫʨʘʣʠʟʤʦʪ ʿʘ 

ʧʦʪʪʠʢʥʘ ʧʦʪʨʝʙʘʪʘ ʦʜ ʧʨʠʟʥʘʚʘˁʝ ʥʘ 

ʢʫʣʪʫʨʥʘʪʘ ʨʘʟʥʦʚʠʜʥʦʩʪ ʚʦ ʩʠʪʝ ʩʬʝʨʠ ʥʘ 

ʦʧʰʪʝʩʪʚʝʥʠʦʪ ʞʠʚʦʪ, ʚʢʣʫʯʠʪʝʣʥʦ ʠ ʥʘ 

ʤʘʨʢʝʪʠʥʛʦʪ. ʆʜ ʜʨʫʛʘ ʩʪʨʘʥʘ ʧʘʢ, ʧʦʪʨʝʙʘʪʘ 

ʦʜ ʨʘʟʥʦʚʠʜʥʦʩʪ ʠ ʤʫʣʪʠʢʫʣʪʫʨʘʣʠʟʘʤ ʚʦ 

ʨʝʢʣʘʤʠʪʝ ʿʘ ʥʦʩʘʪ ʠ ʩʘʤʠʪʝ ʤʫʣʪʠʥʘʮʠʦʥʘʣʥʠ 

ʢʦʤʧʘʥʠʠ ʯʠʿ ʪʘʨʛʝʪ ʝ ʛʣʦʙʘʣʥʠʦʪ, ʘ ʥʝ 

ʣʦʢʘʣʥʠʦʪ, ʜʦʤʘʰʝʥ ʧʘʟʘʨ.  

ʇʨʠ ʠʟʙʦʨʦʪ ʥʘ ʨʝʢʣʘʤʥʠʪʝ ʢʘʤʧʘˁʠ ʙʝʚʤʝ 

ʬʦʢʫʩʠʨʘʥʠ ʥʘ ʦʥʠʝ ʢʦʠ ʛʦ ʧʨʝʪʩʪʘʚʫʚʘʘʪ 

ʩʝʤʝʿʩʪʚʦʪʦ, ʥʦ ʧʦʨʘʜʠ ʣʠʤʠʪʠʨʘʥʦʩʪ ʚʦ 

ʧʨʦʩʪʦʨʦʪ ʘ ʠʟʙʦʨʦʪ ʥʘ ʛʦʣʝʤʠ ʙʨʝʥʜʦʚʠ ʥʝ 

ʤʦʞʝʘ ʜʘ ʙʠʜʘʪ ʦʧʬʘʪʝʥʠ ʩʠʪʝ, ʪʫʢʫ ʙʝʘ 

ʩʝʣʝʢʪʠʨʘʥʠ ʥʘʿʚʧʝʯʘʪʣʠʚʠʪʝ ʢʘʤʧʘˁʠ, 

ʬʦʪʦʛʨʘʬʠʠ ʠʣʠ ʨʝʢʣʘʤʠ. ʉʤʝʪʘʤʝ ʜʝʢʘ ʟʘ 

ʧʦʜʝʪʘʣʥʘ ʘʥʘʣʠʟʘ ʙʠ ʪʨʝʙʘʣʦ ʜʘ ʩʝ ʩʧʨʦʚʝʜʝ 

ʠʩʪʨʘʞʫʚʘˁʝ ʟʘ ʩʝʢʦʿ ʙʨʝʥʜ ʦʜʜʝʣʥʦ. ʀʟʙʦʨʦʪ 

ʥʘ ʙʨʝʥʜʦʚʠʪʝ ʠʩʪʦ ʪʘʢʘ ʝ ʩʣʫʯʘʝʥ, ʘ ʩʝ 

ʠʟʙʨʘʥʠ ʛʦʣʝʤʠ ʛʣʦʙʘʣʥʠ ʙʨʝʥʜʦʚʠ ʧʦʨʘʜʠ 

ʥʠʚʥʦʪʦ ʚʣʠʿʘʥʠʝ ʥʦ ʠ ʧʦʨʘʜʠ ʬʘʢʪʦʪ ʰʪʦ ʟʘ 

ʧʨʦʤʦʮʠʿʘ ʥʘ ʠʩʪʠʪʝ ʢʣʫʯʥʘ ʝ ʥʠʚʥʘʪʘ 

ʧʨʝʧʦʟʥʘʪʣʠʚʘ ʤʘʨʢʝʪʠʥʛ ʩʪʨʘʪʝʛʠʿʘ.  

 

2. ɹʝʥʝʪʦʥ ʠ ʢʦʥʪʨʦʚʝʨʟʥʠʪʝ ʨʝʢʣʘʤʥʠ 

ʢʘʤʧʘˁʠ 

 

ɽʜʝʥ ʦʜ ʙʨʝʥʜʦʚʠʪʝ ʢʦʠ ʠʤʘ ʧʨʝʜʠʟʚʠʢʘʥʦ 

ʥʘʿʛʦʣʝʤʦ ʚʥʠʤʘʥʠʝ ʚʦ ʩʚʦʠʪʝ ʨʝʢʣʘʤʥʠ 

ʢʘʤʧʘˁʠ ʝ ʠʪʘʣʠʿʘʥʩʢʠʦʪ ʙʨʝʥʜ ʟʘ ʦʙʣʝʢʘ 

ɹʝʥʝʪʦʥ, ʧʨʠʩʫʪʝʥ ʥʘ ʩʚʝʪʩʢʠʦʪ ʧʘʟʘʨ ʫʰʪʝ ʦʜ 

60-ʪʠʪʝ ʛʦʜʠʥʠ ʦʜ ʤʠʥʘʪʠʦʪ ʚʝʢ. ʆʚʦʿ ʙʨʝʥʜ 

ʟʘʧʦʯʥʘ ʜʘ ʛʠ ʢʦʨʠʩʪʠ ʢʫʣʪʫʨʥʠʪʝ ʨʘʟʣʠʢʠ ʠ 

ʤʫʣʪʠʢʫʣʪʫʨʘʣʠʟʤʦʪ ʫʰʪʝ ʚʦ 1980-ʪʠʪʝ 

ʛʦʜʠʥʠ, ʥʝʨʝʪʢʦ ʧʨʝʜʠʟʚʠʢʫʚʘʿ˃ʠ ʛʦʣʝʤʠ 

ʢʦʥʪʨʦʚʝʨʟʠʠ ʠ ʢʨʠʪʠʢʠ, ʘ ʢʨʝʘʪʦʨʦʪ ʥʘ ʠʩʪʠʪʝ 

ʝ ʧʦʟʥʘʪʠʦʪ ʬʦʪʦʛʨʘʬ ʆʣʠʚʠʝʨʦ ʊʦʩʢʘʥʠ, ʢʦʿ 

ʨʘʙʦʪʝʰʝ ʟʘ ʢʦʤʧʘʥʠʿʘʪʘ ʦʜ 1982 ʜʦ 2000 
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 Rao, C. P. (2006). Marketing and Multicultural Diversity, 

New Perspectives in Marketing, Ashgate. 
45

 Hui, M., Laroche, M., Kim, C. (2006). Consumption as ʘ 

Function of Ethnic Identification and Acculturation, ʚʦ 

Marketing and Multicultural Diversity, New Perspectives in 
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ʛʦʜʠʥʘ. ɿʘʜ ʜʦʙʨʦ ʧʦʟʥʘʪʠʦʪ ʩʣʦʛʘʥ 

Ăʆʙʝʜʠʥʝʪʠ ʙʦʠ ʥʘ ɹʝʥʝʪʦʥñ (United colors of 

Benetton), ʿʘʩʥʦ ʩʝ ʧʨʝʪʩʪʘʚʝʥʠ ʨʘʩʥʘ, 

ʩʦʮʠʿʘʣʥʘ, ʨʝʣʠʛʠʩʢʘ ʠ ʿʘʟʠʯʥʘ ʨʘʟʣʠʯʥʦʩʪ 

ʧʨʝʢʫ ʧʨʠʢʘʞʫʚʘˁʝʪʦ ʥʘ ʤʦʜʝʣʠ ʦʜ ʘʟʠʩʢʦ, 

ʘʬʠʢʘʥʩʢʦ ʠ ʿʫʞʥʦʘʤʝʨʠʢʘʥʩʢʦ ʧʦʪʝʢʣʦ, ʯʠʿʘ 

ʙʦʿʘ ʥʘ ʢʦʞʘ ʩʝ ʨʘʟʣʠʢʫʚʘ ʚʠʜʣʠʚʦ ʦʜ ʪ.ʥ. ʙʝʣʘ 

ʨʘʩʘ, ʥʦ ʠ ʩʚʝʰʪʝʥʠʮʠ, ʟʘʪʚʦʨʝʥʠʮʠ, 

ʧʨʠʧʘʜʥʠʮʠ ʥʘ ʤʘʬʠʿʘʪʘ, ʧʦʣʠʪʠʯʘʨʠ ʠʪʥ. 

ɺʩʫʰʥʦʩʪ ʚʦ 1980-ʪʠʪʝ ʢʦʤʧʘʥʠʿʘʪʘ ʿʘ 

ʢʦʨʠʩʪʝʰʝ ʨʘʩʥʘʪʘ, ʢʫʣʪʫʨʥʘʪʘ ʠ ʨʝʣʠʛʠʦʟʥʘʪʘ 

ʨʘʟʥʦʚʠʜʥʦʩʪ ʢʘʢʦ ʤʝʪʘʬʦʨʘ ʥʘ ʩʚʦʿʦʪ ʩʣʦʛʘʥ, 

ʩʦ ʮʝʣ ʜʘ ʠʩʧʨʘʪʠ ʧʦʨʘʢʘ ʜʝʢʘ ʩʠʪʝ ʩʤʝ 

ʝʜʥʘʢʚʠ. ɹʠʣʙʦʨʜʠʪʝ ʠ ʨʝʢʣʘʤʥʠʪʝ 

ʬʦʪʦʛʨʘʬʠʠ ʥʘ ɹʝʥʝʪʦʥ ʩʪʘʥʘʘ ʧʨʝʧʦʟʥʘʪʣʠʚʠ 

ʰʠʨʫʤ ʩʚʝʪʦʪ, ʘ ʙʨʝʥʜʦʪ ʩʠʥʦʥʠʤ ʥʘ ʢʦʣʦʨʠʪ, 

ʢʘʢʦ ʟʘ ʦʙʣʝʢʘʪʘ, ʪʘʢʘ ʠ ʟʘ ʬʦʪʦ-ʤʦʜʝʣʠʪʝ.
46

  

ɺʦ 1980-ʪʠʪʝ ʢʦʤʧʘʥʠʿʘʪʘ ʛʣʘʩʥʦ ʩʝ ʟʘʣʘʛʘʰʝ 

ʟʘ ʨʘʩʥʘ ʠʥʢʣʫʟʠʿʘ, ʘ ʚʦ ʥʠʚʥʠʪʝ ʙʨʦʰʫʨʠ, 

ʙʠʣʙʦʨʜʠ ʠ ʬʦʪʦʛʨʘʬʠʠ ʩʝʢʦʛʘʰ ʙʝʘ 

ʧʨʝʪʩʪʘʚʝʥʠ ʧʨʠʧʘʜʥʠʮʠ ʥʘ ʩʠʪʝ ʢʫʣʪʫʨʥʠ 

ʛʨʫʧʠ, ʦʩʦʙʝʥʦ ʙʠʜʝʿ˃ʠ ʙʨʝʥʜʦʪ ʩʝ 

ʦʨʠʝʥʪʠʨʘʰʝ ʢʦʥ ʘʤʝʨʠʢʘʥʩʢʠʦʪ ʧʘʟʘʨ. 

ʇʦʜʦʮʥʘ ʚʦ 1990-ʪʠʪʝ ʠ 2000-ʪʠʪʝ ɹʝʥʝʪʦʥ ʩʝ 

ʦʨʠʝʥʪʠʨʘʰʝ ʢʦʥ ʨʝʢʣʘʤʠʨʘˁʝ ʢʦʝ ʥʘʤʝʨʥʦ ʿʘ 

ʧʨʝʜʠʟʚʠʢʫʚʘ ʩʚʦʿʘʪʘ ʧʫʙʣʠʢʘ ʥʘʿʯʝʩʪʦ ʩʦ 

ʢʨʰʝˁʝ ʥʘ ʥʦʨʤʠʪʝ ʟʘ ʦʧʰʪʝʩʪʚʝʥʠʪʝ 

ʚʨʝʜʥʦʩʪʠ, ʧʘ ʥʝʨʝʪʢʦ ʚʦ ʥʠʚʥʠʪʝ ʨʝʢʣʘʤʥʠ 

ʢʘʤʧʘˁʠ ʥʝʤʘ ʚʦʦʧʰʪʦ ʦʙʣʝʢʘ ʘ ʪʠʝ ʩʝ 

ʦʨʠʝʥʪʠʨʘʥʠ ʢʦʥ ʤʘʨʛʠʥʘʣʠʟʠʨʘʥʠʪʝ ʛʨʫʧʠ ʚʦ 

ʦʧʰʪʝʩʪʚʦʪʦ (ʭʠʚ ʧʦʟʠʪʠʚʥʠ ʣʫʺʝ, ʟʘʪʚʦʨʝʥʠʮʠ 

ʩʦ ʩʤʨʪʥʘ ʧʨʝʩʫʜʘ, ʞʨʪʚʠ ʥʘ ʤʘʬʠʿʘʪʘ ʠ ʜʨʫʛʦ) 

ʥʦ ʠ ʛʣʦʙʘʣʥʠ ʧʨʦʙʣʝʤʠ ʩʦ ʢʦʠ ʩʝ ʩʦʦʯʫʚʘ 

ʩʚʝʪʦʪ (ʛʣʘʜ, ʚʦʿʥʠ, ʟʘʛʘʜʫʚʘˁʝ ʥʘ ʞʠʚʦʪʥʘʪʘ 

ʩʨʝʜʠʥʘ, ʘʢʪʠʚʠʟʘʤ ʠ ʜʨʫʛʦ).
47

 ʇʦʟʥʘʪʠ ʚʦ 

ʿʘʚʥʦʩʪʘ ʩʝ ʤʥʦʛʫ ʦʜ ʥʠʚ ʘ ʥʘʿʚʧʝʯʘʪʣʠʚʠ ʩʝ 

ʙʠʣʙʦʨʜʠʪʝ ʦʜ 1990-ʪʠʪʝ ʠ 2000-ʪʠʪʝ ʢʦʠ 

ʚʢʣʫʯʫʚʘʘʪ: ʙʘʢʥʝʞ ʧʦʤʝʺʫ ʢʘʪʦʣʠʯʢʠ 

ʩʚʝʰʪʝʥʠʢ ʠ ʢʘʣʫʺʝʨʢʘ ʦʜ ʢʘʤʧʘˁʘʪʘ Ăɸʙʦʥʦʩ 

ʠ ʩʣʦʥʦʚʘ ʢʦʩʢʘĂ (Ebony and Ivory campaign 

1991), ʩʣʠʢʘ ʦʜ 1996 ʛʦʜʠʥʘ ʥʘ ʪʨʠ ʞʠʚʠ 

ʯʦʚʝʯʢʠ ʩʨʮʘ ʥʘ ʢʦʠ ʧʠʰʫʚʘ ʙʝʣʦ, ʮʨʥʦ ʠ 

ʞʦʣʪʦ ʢʘʢʦ ʤʝʪʘʬʦʨʘ ʥʘ ʪʨʠʪʝ ʨʘʩʠ, ʙʘʢʥʝʞʠ 

ʧʦʤʝʺʫ ʩʚʝʪʩʢʠʪʝ ʧʦʣʠʪʠʯʢʠ ʣʠʜʝʨʠ (ɸʥʛʝʣʘ 
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 ʈʝʢʣʘʤʥʠʪʝ ʢʘʤʧʘˁʠ ʥʘ ʙʨʝʥʜʦʪ ɹʝʥʝʪʦʥ ʩʝ ʜʦʩʪʘʧʥʠ 

ʦʥʣʘʿʥ ʥʘ ʥʠʚʥʘʪʘ ʦʬʠʮʠʿʘʣʥʘ ʚʝʙ ʩʪʨʘʥʘ 

www.benetton.com ʠʣʠ ʥʘ ʜʠʨʝʢʪʝʥ ʣʠʥʢ ʥʘ ʛʨʫʧʘʮʠʿʘʪʘ 

ɹʝʥʝʪʦʥ: http://www.benettongroup.com/media-

press/image-gallery/institutional-campaigns/ (04/2017) 
47

 ɸʚʪʦʨʦʪ ʥʘ ʪʨʫʜʦʪ ʠʤʘ ʧʨʝʩʪʦʿʫʚʘʥʦ 10 ʛʦʜʠʥʠ ʚʦ 

ʀʪʘʣʠʿʘ (1985-1989; 1993-1997; 2007-2009). ɼʝʣ ʦʜ 

ʠʟʥʝʩʝʥʠʪʝ ʢʦʤʝʥʪʘʨʠ ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʠʤʧʨʝʩʠʠ ʠ 

ʧʝʨʮʝʧʮʠʠ ʥʘ ʠʪʘʣʠʿʘʥʩʢʘʪʘ ʿʘʚʥʦʩʪ ʦʜ 1990-ʪʠʪʝ 

ʛʦʜʠʥʠ.  
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ʄʝʨʢʝʣ ʠ ʅʠʢʦʣʘ ʉʘʨʢʦʟʠ, ɹʘʨʘʢ ʆʙʘʤʘ ʠ 

ʍʫʛʦ ʏʘʚʝʟ, ʄʘʭʤʫʜ ɸʙʘʩ ʠ ɹʝʥ˅ʘʤʠʥ 

ʅʝʪʘʥʿʘʭʫ ʚʦ ʢʘʤʧʘˁʘʪʘ ʧʨʦʪʠʚ ʦʤʨʘʟʘ (Unhate 

Campaign 2011) ʢʦʿʘ ʧʨʝʪʩʪʘʚʫʚʘ ʤʝʪʘʬʦʨʠʯʢʠ 

ʢʨʠʢ ʟʘ ʤʠʨ ʚʦ ʩʚʝʪʦʪ.  

 

ʉʣʠʢʘ 1:  

 ʂʘʤʧʘˁʘʪʘ Ăɸʙʦʥʦʩ ʠ ʩʣʦʥʦʚʘ ʢʦʩʢʘĂ 1991
48

 

 

 

ʐʪʦ ʩʝ ʦʜʥʝʩʫʚʘ ʜʦ ʩʣʠʢʘʪʘ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʚʦ 

ʨʝʢʣʘʤʠʪʝ ʥʘ ɹʝʥʝʪʦʥ, ʧʦʨʘʢʠʪʝ ʥʘ ʙʨʝʥʜʦʪ ʩʝ 

ʧʦʚʪʦʨʥʦ ʥʝʚʦʦʙʠʯʘʝʥʠ, ʢʦʥʪʨʦʚʝʨʟʥʠ ʠ 

ʘʚʘʥʛʘʨʜʥʠ. ʊʠʝ ʩʝ ʧʦʪʪʠʢʥʘʪʠ ʦʜ ʥʠʚʠʦʪ 

ʩʣʦʛʘʥ ʠ ʩʝ ʚʦ ʢʦʥʪʝʢʩʪ ʥʘ ʤʘʨʢʝʪʠʥʛ ʢʦʿ 

ʧʨʝʜʠʟʚʠʢʫʚʘ ʰʦʢ, ʥʦ ʠʩʪʦʚʨʝʤʝʥʦ ʛʦ 

ʥʘʚʝʜʫʚʘʘʪ ʢʦʨʠʩʥʠʢʦʪ ʜʘ ʨʘʟʤʠʩʣʫʚʘ. ɺʦ 

ʥʠʚʥʠʪʝ ʨʝʢʣʘʤʠ ʥʝ ʜʦʤʠʥʠʨʘʘʪ ʭʘʨʤʦʥʠʯʥʠ 

ʪʨʘʜʠʮʠʦʥʘʣʥʠ ʩʝʤʝʿʩʪʚʘ ʪʫʢʫ ʤʝʰʘʥʠ 

ʩʝʤʝʿʩʪʚʘ ʠʣʠ ʧʘʢ ʩʝʤʝʿʩʪʚʘ ʢʦʠ ʩʝ 

ʧʨʝʪʩʪʘʚʥʠʮʠ ʥʘ ʤʘʨʛʠʥʘʣʠʟʠʨʘʥʠʪʝ ʛʨʫʧʠ ʚʦ 

ʦʧʰʪʝʩʪʚʦʪʦ.  

ʇʨʠʤʝʨ ʟʘ ʨʘʩʥʦ ʤʝʰʘʥʦ ʩʝʤʝʿʩʪʚʦ ʝ 

ʬʦʪʦʛʨʘʬʠʿʘʪʘ ʥʘ ɹʝʥʝʪʦʥ ʦʜ ʢʘʤʧʘˁʘʪʘ 

ʧʨʦʪʠʚ ʨʘʩʥʘ ʜʠʩʢʨʠʤʠʥʘʮʠʿʘ ʚʦ ʢʦʿʘ ʝ 

ʧʨʠʢʘʞʘʥʘ ʭʦʤʦʩʝʢʩʫʘʣʥʘ ʟʘʝʜʥʠʮʘ ʩʦʩʪʘʚʝʥʘ 

ʦʜ ʜʚʝ ʞʝʥʠ, ʝʜʥʘʪʘ ʧʨʝʪʩʪʘʚʥʠʢ ʥʘ ʙʝʣʘʪʘ ʘ 

ʜʨʫʛʘʪʘ ʥʘ ʮʨʥʘʪʘ ʨʘʩʘ ʠ ʜʝʪʝ ʩʦ ʘʟʠʩʢʦ 

ʧʦʪʝʢʣʦ. ʌʦʪʦʛʨʘʬʠʿʘʪʘ ʫʧʘʪʫʚʘ ʩʠʣʥʘ ʧʦʨʘʢʘ 

ʥʝ ʩʘʤʦ ʚʦ ʢʦʥʪʝʢʩʪ ʥʘ ʧʦʯʠʪʫʚʘˁʝʪʦ ʥʘ 

ʨʘʟʣʠʯʥʠʪʝ ʨʘʩʠ ʪʫʢʫ ʠ ʥʘ ʥʦʚʠʪʝ ʬʦʨʤʠ ʥʘ 

ʩʝʤʝʿʩʪʚʘ ʢʦʠ ʩʧʦʨʝʜ ʠʩʪʘʪʘ ʤʦʞʝ ʜʘ ʙʠʜʘʪ 

ʩʦʩʪʘʚʝʥʠ ʦʜ ʨʦʜʠʪʝʣʠ ʧʨʠʧʘʜʥʠʮʠ ʥʘ 

ʨʘʟʣʠʯʥʠ ʨʘʩʠ, ʢʫʣʪʫʨʠ ʠ ʨʝʣʠʛʠʠ, 

ʭʦʤʦʩʝʢʩʫʘʣʥʠ ʟʘʝʜʥʠʮʠ, ʥʦ ʠ ʩʝʤʝʿʩʪʚʘʪʘ ʩʦ 

ʧʦʩʚʦʝʥʠ ʜʝʮʘ. ʌʦʪʦʛʨʘʬʠʿʘʪʘ, ʥʘʨʝʯʝʥʘ 

Ăʉʝʤʝʿʩʪʚʦ ʥʘ ʠʜʥʠʥʘʪʘñ ʿʘ ʧʨʦʤʦʚʠʨʘ ʨʘʩʥʘʪʘ 
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 ʊʦʩʢʘʥʠ, ʆ.  ʂʘʤʧʘˁʘ Ăɸʙʦʥʦʩ ʠ ʩʣʦʥʦʚʘ ʢʦʩʢʘĂ 1991 

[ʜʠʛʠʪʘʣʥʘ ʬʦʪʦʛʨʘʬʠʿʘ]. ʇʨʝʟʝʤʝʥʘ ʚʦ ʘʧʨʠʣ 2017 ʦʜ: 

https://innovativedesignhistory.files.wordpress.com/2014/04

/benetton-1991-baiser.jpg 

ʝʜʥʘʢʚʦʩʪ ʠʩʪʦʚʨʝʤʝʥʦ ʩʦ ʧʦʨʪʨʝʪʠʨʘˁʝ ʥʘ 

ʨʘʩʥʠ ʩʪʝʨʝʦʪʠʧʠ (ʙʝʣʘ ʞʝʥʘ-ʙʣʦʥʜʠʥʢʘ,  ʜʝʪʝ 

ʦʜ ɸʟʠʿʘ ʩʦ ʢʦʩʠ ʦʯʠ) ʥʦ ʠ ʧʨʝʢʫ ʨʘʩʥʘʪʘ 

ʩʧʨʦʪʠʚʩʪʘʚʝʥʦʩʪ (ʦʧʦʟʠʮʠʿʘ ʥʘ ʮʨʥʦ ʠ ʙʝʣʦ). 

ʆʜ ʜʨʫʛʘ ʩʪʨʘʥʘ ʧʘʢ, ʟʘʙʝʣʝʞʣʠʚʦ ʝ ʜʝʢʘ ʜʚʝʪʝ 

ʞʝʥʠ ʩʝ ʟʘʛʨʠʞʝʥʠ, ʘ ʦʪʩʫʩʪʚʦʪʦ ʥʘ ʥʠʚʥʘʪʘ 

ʚʝʜʨʠʥʘ ʤʦʞʝʙʠ ʘʩʦʮʠʨʘ ʥʘ ʥʝʨʝʰʝʥʠʦʪ ʩʪʘʪʫʩ 

ʥʘ ʭʦʤʦʩʝʢʩʫʣʘʥʠ ʟʘʝʜʥʠʮʠ ʚʦ ʦʧʰʝʪʩʪʚʦʪʦ.
49

 

 

ʉʣʠʢʘ 2: 

Ăʉʝʤʝʿʩʪʚʦ ʥʘ ʠʜʥʠʥʘʪʘñ
50

 

 

 

ʋʰʪʝ ʝʜʝʥ ʧʨʠʤʝʨ ʟʘ ʨʘʟʣʠʯʥʠ ʩʝʤʝʿʩʪʚʘ ʝ 

ʨʝʢʣʘʤʘʪʘ ʦʜ ʂʘʤʧʘˁʘʪʘ Ăʎʨʥʦ ʠ ʙʝʣʦñ (Black 

and White campaign) ʦʜ 1989 ʛʦʜʠʥʘ ʚʦ ʢʦʿʘ ʝ 

ʧʨʠʢʘʞʘʥʘ ʮʨʥʘ ʞʝʥʘ, ʢʦʿʘ ʜʦʠ ʙʝʣʦ ʙʝʙʝ, ʩʦ 

ʚʠʜʣʠʚʘ ʛʦʣʘ ʛʨʘʜʘ. ʀ ʧʦʢʨʘʿ ʪʦʘ ʰʪʦ ʮʝʣʪʘ ʥʘ 

ʩʣʠʢʘʪʘ ʙʠʣʘ ʜʘ ʧʨʦʤʦʚʠʨʘ ʨʘʩʥʘ ʝʜʥʘʢʚʦʩʪ ʠ 

ʤʦʞʝʙʠ ʩʘʤʦʭʨʘʥʘ ʤʘʿʢʘ ʩʦ ʧʦʩʚʦʝʥʦ ʜʝʪʝ, 

ʙʠʣʘ ʧʦʚʣʝʯʝʥʘ ʦʜ ʘʤʝʨʠʢʘʥʩʢʠʦʪ ʧʘʟʘʨ 

ʧʦʨʘʜʠ ʥʝʿʟʠʥʦʪʦ ʩʧʨʦʪʠʚʥʦ ʪʦʣʢʫʚʘˁʝ. 

ʀʤʝʥʦ, ʜʦʝˁʝʪʦ ʙʝʣʦ ʙʝʙʝ ʦʜ ʩʪʨʘʥʘ ʥʘ ʮʨʥʘ 

ʞʝʥʘ ʘʩʦʮʠʨʘʣʦ ʥʘ ʧʝʨʠʦʜʦʪ ʥʘ ʨʦʧʩʪʚʦʪʦ ʚʦ 

ʉɸɼ, ʧʦʪʦʯʥʦ ʥʘ ʜʦʠʣʢʠʪʝ-ʨʦʙʠʥʢʠ.
51

 

 ɽʜʥʘ ʦʜ ʥʘʿʚʧʝʯʘʪʣʠʚʠʪʝ ʬʦʪʦʛʨʘʬʠʠ ʦʜ 

ʢʘʤʧʘˁʘʪʘ ʧʨʦʪʠʚ ʩʠʜʘʪʘ ʦʜ 1991 ʛʦʜʠʥʘ ʝ 

Ăʄʠʣʦʩʨʜʠʝñ (Pietà) ʚʦ ʢʦʿʘ ʝ ʧʨʠʢʘʞʘʥʦ 

ʩʝʤʝʿʩʪʚʦ ʩʦʙʨʘʥʦ ʦʢʦʣʫ ʩʤʨʪʥʘʪʘ ʧʦʩʪʝʣʘ ʥʘ 

ʩʠʥʦʪ ʙʦʣʝʥ ʦʜ ʩʠʜʘ: ʪʘʪʢʦʪʦ ʧʣʘʯʝ ʚʨʟ ʩʠʥʦʪ, 

ʩʝʩʪʨʘʪʘ ʠ ʚʥʫʢʘʪʘ ʪʘʛʫʚʘʘʪ ʧʨʝʛʨʥʘʪʠ ʜʦ 
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 Seppänen, J. (2001).  Young People, Researchers and 

Benetton, Contest Interpretations of a Benetton 

Advertisement Picture, Nordicom Review 22 (1): pp. 45-56. 

ɼʦʩʪʘʧʥʦ ʦʥʣʘʿʥ ʥʘ: 

http://www.nordicom.gu.se/sites/default/files/kapitel-

pdf/16_045-056.pdf (04/2017) 
50
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ʩʘʤʘʪʘ ʧʦʩʪʝʣʘ. ʂʦʥʪʨʦʚʝʨʟʥʦʩʪʘ ʝ ʰʪʦ 

ʬʦʪʦʛʨʘʬʦʪ ʊʦʩʢʘʥʠ ʦʚʦʿ ʧʘʪ ʟʘ ʤʘʨʢʝʪʠʥʛ 

ʮʝʣʠ ʢʦʨʠʩʪʠ ʨʝʘʣʥʘ ʬʦʪʦʛʨʘʬʠʿʘ ʥʘ ʩʤʨʪʪʘ ʥʘ 

ɼʝʿʚʠʜ ʂʠʨʙʠ, ʘʢʪʠʚʠʩʪ ʚʦ ʙʦʨʙʘʪʘ ʧʨʦʪʠʚ 

ʩʠʜʘʪʘ, ʩʥʠʤʝʥʘ ʚʦ 1990 ʦʜ ʩʪʨʘʥʘ ʥʘ ʜʨʫʛ 

ʬʦʪʦʛʨʘʬ, ʊʝʨʝʟʘ ʌʨʝʨ. ʉʣʠʢʘʪʘ ʠʤʘ ʜʦʙʠʝʥʦ 

ʥʝʢʦʣʢʫ ʥʘʛʨʘʜʠ ʠ ʙʠʣʘ ʠʟʣʦʞʝʥʘ ʚʦ ʧʦʚʝ˃ʝ 

ʤʫʟʝʠ ʥʠʟ ʩʚʝʪʦʪ, ʥʦ ʠʩʪʦ ʪʘʢʘ ʜʦʙʠʣʘ ʛʦʣʝʤ 

ʙʨʦʿ ʢʨʠʪʠʢʠ. ɽʜʥʘ ʦʜ ʥʘʿʩʠʣʥʠʪʝ ʢʨʠʪʠʢʠ ʝ 

ʫʧʘʪʝʥʘ ʢʦʥ ʥʘʩʣʦʚʦʪ ʥʘ ʬʦʪʦʛʨʘʬʠʿʘʪʘ ʢʦʿʘ ʝ 

ʠʥʩʧʠʨʠʨʘʥʘ ʦʜ ʧʦʟʥʘʪʘʪʘ ʠʩʪʦʠʤʝʥʘ ʩʢʫʣʧʫʨʘ 

ʥʘ ʄʠʢʝʣʘ˅ʝʣʦ ɹʫʦʥʘʨʦʪʠ (ʇʠʝʪʘ) ʠ 

ʘʩʦʮʠʿʘʮʠʿʘʪʘ ʩʦ ʩʤʨʪʪʘ ʥʘ ʀʩʫʩ ʍʨʠʩʪʦʩ.
52

  

 

ʉʣʠʢʘ 3:  

ʂʘʤʧʘˁʘ ʧʨʦʪʠʚ ʩʠʜʘʪʘ, Ăʇʠʝʪʘñ (1991)
53

 

 
 

ɼʨʫʛʘ ʢʦʥʪʨʦʚʝʨʟʥʘ ʨʝʢʣʘʤʥʘ ʢʘʤʧʘˁʘ ʝ ʦʥʘʘ 

ʧʦʩʚʝʪʝʥʘ ʥʘ ʨʝʘʣʥʠʦʪ ʞʠʚʦʪ (Real Life 

campaign) ʠ ʙʠʣʙʦʨʜʦʪ ʦʜ 1992 ʛʦʜʠʥʘ ʚʦ ʢʦʿʘ 

ʝ ʧʨʠʢʘʞʘʥʦ ʦʞʘʣʦʩʪʝʥʦ ʩʝʤʝʿʩʪʚʦ ʦʢʦʣʫ 

ʤʨʪʚʦʪʦ ʪʝʣʦ ʥʘ ʞʨʪʚʘ ʦʜ ʠʪʘʣʠʿʘʥʩʢʘʪʘ 

ʤʘʬʠʿʘ. ʎʝʣʪʘ ʥʘ ʦʚʘʘ ʩʣʠʢʘ ʝ ʧʦʪʪʠʢʥʫʚʘˁʝʪʦ 

ʥʘ ʩʚʝʩʪʘ ʟʘ ʙʦʨʙʘʪʘ ʧʨʦʪʠʚ ʤʘʬʠʿʘʪʘ ʠ 

ʙʝʟʙʨʦʿʥʠʪʝ ʯʦʚʝʯʢʠ ʞʨʪʚʠ ʢʦʠ ʪʘʘ ʛʠ ʠʤʘ 

ʦʜʥʝʩʝʥʦ ʚʦ ʀʪʘʣʠʿʘ. ɿʘ ʪʘʘ ʮʝʣ, ʧʨʠʢʘʞʘʥʘ ʝ 

ʩʪʝʨʝʦʪʠʧʥʘʪʘ ʩʣʠʢʘ ʥʘ ʩʠʮʠʣʠʿʘʥʩʢʘ ʚʜʦʚʠʮʘ 

ʚʦ ʮʨʥʠʥʘ ʢʦʿʘ ʧʣʘʯʝ ʥʘʜ ʤʨʪʚʦʪʦ ʪʝʣʦ ʥʘ 

ʩʚʦʿʦʪ ʩʦʧʨʫʛ ʢʦʝ ʦʙʣʝʘʥʦ ʩʦ ʢʨʚ, ʘ ʚʦ 

ʧʦʟʘʜʠʥʘ ʩʝʜʘʪ ʜʚʝ ʞʝʥʠ, ʠʩʪʦ ʪʘʢʘ ʦʙʣʝʯʝʥʠ 

ʚʦ ʮʨʥʠʥʘ.  

ʂʘʢʦ ʰʪʦ ʥʘʧʦʤʝʥʘʚʤʝ, ʯʝʩʪʦ ʧʘʪʠ ʨʝʘʢʮʠʠʪʝ 

ʥʘ ʨʝʢʣʘʤʥʠʪʝ ʢʘʤʧʘˁʠ ʥʘ ɹʝʥʝʪʦʥ ʙʠʣʝ 

ʥʝʛʘʪʠʚʥʠ, ʚʝʩʥʠʮʠʪʝ ʦʜʙʠʚʘʣʝ ʜʘ ʛʠ ʧʨʠʢʘʞʘʪ 

ʥʠʚʥʠʪʝ ʬʦʪʦʛʨʘʬʠʠ, ʘ ʥʝʢʦʠ ʨʝʢʣʘʤʠ ʜʫʨʠ 

ʧʨʝʜʠʟʚʠʢʘʣʝ ʧʨʦʪʝʩʪʠ ʚʦ ʀʪʘʣʠʿʘ ʠ ʜʨʫʛʠ 
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 Mazzalovo, G. (2011). Estetica di marca, Il nuovo confine 

competitivo del brand management, Italia: Franco Angeli 

ʩʪʨ. 95.  
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 ĂʇʠʝʪʘĂ 1991 [ʜʠʛʠʪʘʣʥʘ ʬʦʪʦʛʨʘʬʠʿʘ]. ʇʨʝʟʝʤʝʥʘ ʚʦ 

ʘʧʨʠʣ 2017 ʦʜ 

http://theinspirationroom.com/daily/print/2007/4/benetton-

pieta-david-kirby.jpg  

ʜʨʞʘʚʠ ʚʦ ɽʚʨʦʧʘ. ɽʜʥʘ ʦʜ ʥʠʚ ʝ ʩʣʠʢʘʪʘ ʦʜ 

1991 ʛʦʜʠʥʘ ʥʘ ʞʝʥʩʢʦ ʥʦʚʦʨʦʜʝʥʯʝ ʚʦ ʨʘʮʝʪʝ 

ʥʘ ʜʦʢʪʦʨ, ʧʨʠʢʘʞʘʥʦ ʚʝʜʥʘʰ ʧʦ 

ʧʦʨʦʜʫʚʘˁʝʪʦ, ʥʝʠʩʯʠʩʪʝʥʦ, ʩʦ ʥʝʧʨʝʩʝʯʝʥʘ 

ʧʘʧʦʯʥʘ ʚʨʚʮʘ. ʆʚʘʘ ʬʦʪʦʛʨʘʬʠʿʘ ʢʦʿʘ ʙʠʣʘ 

ʦʩʤʠʩʣʝʥʘ ʢʘʢʦ ʩʠʤʙʦʣ ʥʘ ʞʠʚʦʪʦʪ, 

ʠʩʪʦʚʨʝʤʝʥʦ ʙʠʣʘ ʠ ʥʘʛʨʘʜʝʥʘ ʦʜ ʰʚʘʿʮʘʨʩʢʦ 

ʟʜʨʫʞʝʥʠʝ ʠ ʦʩʫʜʫʚʘʥʘ ʜʝʢʘ ʥʝ ʚʦʜʠ ʩʤʝʪʢʘ ʟʘ 

ʯʫʚʩʪʚʠʪʝʣʥʦʩʪʘ ʥʘ ʿʘʚʥʦʩʪʘ ʦʜ ʩʪʨʘʥʘ ʥʘ 

ʈʝʛʫʣʘʪʦʨʥʦ ʪʝʣʦ ʟʘ ʢʦʜʝʢʩʠ ʥʘ ʨʝʢʣʘʤʠʨʘˁʝ.
54

  

 

3. ʂʦʢʘ-ʢʦʣʘ: ʨʝʢʣʘʤʠʪʝ ʟʘ ɹʦʞʠ˃ ʠ 

ʉʫʧʝʨʙʦʫʣ 

 

ɺʦ ʥʘʩʦʢʘ ʥʘ ʧʨʦʜʣʘʙʦʯʫʚʘˁʝ ʥʘ ʥʘʰʝʪʦ 

ʠʩʪʨʘʞʫʚʘˁʝ, ʦʜʣʫʯʠʚʤʝ ʜʘ ʛʠ ʘʥʘʣʠʟʠʨʘʤʝ ʠ 

ʨʝʢʣʘʤʠʪʝ ʥʘ ʩʚʝʪʩʢʠ ʥʘʿʧʨʦʜʘʚʘʥʠʦʪ 

ʙʝʟʘʣʢʦʭʦʣʝʥ ʧʠʿʘʣʦʢ ʂʦʢʘ-ʢʦʣʘ, ʙʨʝʥʜ ʢʦʿ ʝ 

ʧʨʠʩʫʪʝʥ ʥʘ ʧʘʟʘʨʦʪ ʫʰʪʝ ʦʜ 1886 ʛʦʜʠʥʘ. ʉʦ 

ʦʛʣʝʜ ʥʘ ʪʦʘ ʜʝʢʘ ʙʨʝʥʜʦʪ ʂʦʢʘ-ʢʦʣʘ ʠʤʘ ʜʦʣʛʘ 

ʠʩʪʦʨʠʿʘ ʠ ʢʨʝʠʨʘ ʛʦʣʝʤ ʙʨʦʿ ʨʝʢʣʘʤʥʠ 

ʢʘʤʧʘˁʠ ʟʘ ʨʘʟʣʠʯʥʠ ʥʘʩʪʘʥʠ ʚʦ ʪʝʢʦʪ ʥʘ 

ʛʦʜʠʥʘʪʘ ʠ ʚʦ ʨʘʟʣʠʯʥʠ ʜʨʞʘʚʠ, ʦʜʣʫʯʠʚʤʝ ʜʘ 

ʩʝ ʬʦʢʫʩʠʨʘʤʝ ʥʘ ʪʝʣʝʚʠʟʠʩʢʠʪʝ ʨʝʢʣʘʤʠ ʢʦʠ 

ʩʝ ʧʦʚʨʟʘʥʠ ʩʦ ɹʦʞʠ˃ʥʠʪʝ ʧʨʘʟʥʠʮʠ, ʥʘʩʪʘʥʦʪ 

ʉʫʧʝʨʙʦʫʣ (ʬʠʥʘʣʝ ʥʘ ʘʤʝʨʠʢʘʥʩʢʘʪʘ ʣʠʛʘ ʥʘ 

ʨʘʛʙʠ) ʚʦ ʉɸɼ, ʦʜʥʦʩʥʦ ʦʥʠʝ ʨʝʢʣʘʤʠ ʯʠʿ 

ʬʦʢʫʩ ʝ ʩʝʤʝʿʩʪʚʦʪʦ. ʇʦʨʘʜʠ ʪʦʘ ʘʥʘʣʠʟʘʪʘ ʝ 

ʩʝʣʝʢʪʠʚʥʘ ʠ ʦʛʨʘʥʠʯʝʥʘ ʥʘ ʥʘʿʧʨʝʧʦʟʥʘʪ-

ʣʠʚʠʪʝ ʨʝʢʣʘʤʠ ʠʣʠ ʧʘʢ ʦʥʠʝ ʢʦʠ 

ʧʨʝʜʠʟʚʠʢʘʣʝ ʧʦʛʦʣʝʤʦ ʚʥʠʤʘʥʠʝ ʠʣʠ ʿʘʚʥʘ 

ʜʝʙʘʪʘ.  

ʉʣʠʢʘʪʘ ʥʘ ʭʘʨʤʦʥʠʯʥʦ ʩʝʤʝʿʩʪʚʦ ʦʜ ʙʝʣʘʪʘ 

ʨʘʩʘ ʢʦʝ ʩʝʜʥʫʚʘ ʜʘ ʚʝʯʝʨʘ (ʤʘʿʢʘʪʘ ʥʘʿʯʝʩʪʦ ʿʘ 

ʧʦʜʛʦʪʚʫʚʘ ʚʝʯʝʨʘʪʘ, ʘ ʪʘʪʢʦʪʦ ʥʦʩʠ 

ʥʘʤʠʨʥʠʮʠ ʠʣʠ ʩʝ ʚʨʘ˃ʘ ʦʜ ʨʘʙʦʪʘ, ʜʦʜʝʢʘ 

ʜʝʮʘʪʘ ʜʦʪʨʯʫʚʘʘʪ ʦʜ ʩʚʦʠʪʝ ʩʦʙʠ) ʠ ʩʠʪʝ 

ʟʘʝʜʥʦ ʧʠʿʘʪ ʢʦʢʘ-ʢʦʣʘ, ʚʝ˃ʝ ʦʜʘʤʥʘ ʥʝ ʝ 

ʮʝʥʪʨʘʣʝʥ ʤʦʪʠʚ ʚʦ ʨʝʢʣʘʤʠʪʝ ʥʘ ʙʨʝʥʜʦʪ, 

ʙʘʨʝʤ ʥʝ ʚʦ ʪʘʢʦʚ ʬʦʨʤʘʪ. ʂʘʢʦ ʠ ʦʩʪʘʥʘʪʠ 

ʛʦʣʝʤʠ ʢʦʤʧʘʥʠʠ ʯʠʿ ʪʘʨʛʝʪ ʝ ʩʚʝʪʩʢʠʦʪ, 

ʦʜʥʦʩʥʦ ʛʣʦʙʘʣʥʠʦʪ ʧʘʟʘʨ, ʙʨʝʥʜʦʪ ʂʦʢʘ-ʢʦʣʘ 

ʫʰʪʝ ʧʨʝʜ ʥʝʢʦʣʢʫ ʜʝʮʝʥʠʠ ʩʝ 

ʩʝʥʟʠʙʠʣʠʟʠʨʘʰʝ ʚʦ ʦʜʥʦʩ ʥʘ ʨʘʩʥʘʪʘ, 

ʨʝʣʠʛʠʩʢʘʪʘ, ʩʦʮʠʿʘʣʥʘʪʘ ʠ ʩʝʤʝʿʥʘʪʘ 

ʨʘʟʥʦʚʠʜʥʦʩʪ ʘ ʠʩʪʦʪʦ ʩʪʘʥʘ ʚʠʜʣʠʚʦ ʠ ʚʦ 

ʥʠʚʥʠʪʝ ʨʝʢʣʘʤʠ.  

                                                      
54

 Benettonôs most controversial adverts, (17/11/2011), 

ɼʦʩʪʘʧʥʦ ʦʥʣʘʿʥ ʥʘ: 

https://www.theguardian.com/fashion/gallery/2011/nov/17/b

enettons-most-controversial-adverts (04/2017) 

http://theinspirationroom.com/daily/print/2007/4/benetton-pieta-david-kirby.jpg
http://theinspirationroom.com/daily/print/2007/4/benetton-pieta-david-kirby.jpg
https://www.theguardian.com/fashion/gallery/2011/nov/17/benettons-most-controversial-adverts
https://www.theguardian.com/fashion/gallery/2011/nov/17/benettons-most-controversial-adverts


62 

 

ʆʜ 1990-ʪʠʪʝ ʧʦʟʥʘʪʘ ʝ ʙʦʞʠ˃ʥʘʪʘ ʨʝʢʣʘʤa
55

 

ʚʦ ʢʦʿʘ ʛʦʣʝʤʠʪʝ ʮʨʚʝʥʠ ʢʘʤʠʦʥʠ ʧʦʣʥʠ ʩʦ 

ʢʦʢʘ-ʢʦʣʘ ʧʨʠʩʪʠʛʥʫʚʘʘʪ ʚʦ ʛʨʘʜʦʚʠʪʝ ʠ 

ʩʝʤʝʿʩʪʚʘʪʘ ʛʠ ʜʦʯʝʢʫʚʘʘʪ ʛʣʝʜʘʿ˃ʠ ʛʠ ʦʜ 

ʩʚʦʠʪʝ ʜʝʢʦʨʠʨʘʥʠ ʜʦʤʦʚʠ ʠʣʠ ʜʠʨʝʢʪʥʦ ʥʘ 

ʧʣʦʰʪʘʜʠʪʝ. ɺʦ ʨʝʢʣʘʤʠʪʝ ʜʦʤʠʥʠʨʘ ʮʨʚʝʥʘʪʘ 

ʙʦʿʘ, ʢʦʿʘ ʧʨʝʪʩʪʘʚʫʚʘ ʩʠʤʙʦʣ ʥʘ ʧʘʢʫʚʘˁʝʪʦ 

ʥʘ ʧʠʿʘʣʦʢʦʪ, ʥʦ ʠ ʥʘ ʧʨʘʟʥʠʢʦʪ, ʘʪʤʦʩʬʝʨʘʪʘ ʝ 

ʩʝʢʦʛʘʰ ʚʝʩʝʣʘ ʠ ʚʦ ʜʦʤʦʚʠʪʝ ʠ ʥʘ ʫʣʠʮʠʪʝ ʘ 

ʯʝʩʪʠ ʩʝ ʠ ʩʮʝʥʠʪʝ ʥʘ ʨʦʜʠʪʝʣʠ ʠ ʜʝʮʘ, ʪʘʪʢʦ ʠ 

ʩʠʥ, ʤʘʿʢʘ ʠ ʜʝʪʝ.  

ʇʦʟʥʘʪʘʪʘ ʙʦʞʠ˃ʥʘ ʨʝʢʣʘʤʘ ʚʦ 2016 ʛʦʜʠʥʘ ʥʘ 

ʌʠʣʠʧʠʥʠʪʝ ʙʝʰʝ ʟʘʤʝʥʝʪʘ ʩʦ ʨʝʢʣʘʤʘ 

ʧʦʩʚʝʪʝʥʘ ʥʘ ʣʫʺʝʪʦ ʢʦʠ ʨʘʙʦʪʘʪ ʜʦʮʥʘ ʥʘ 

ɹʦʞʠ˃ʥʘʪʘ ʥʦ˃ ʩʦ ʤʝʪʘʬʦʨʠ˃ʢʠ ʥʘʩʣʦʚ 

Ăʇʦʩʣʝʜʥʠʦʪ ʢʣʠʝʥʪĂ (The last customer) ʢʦʿʘ 

ʧʦʚʝ˃ʝ ʦʜ ʨʝʢʣʘʤʘ ʧʨʝʪʩʪʘʚʫʚʘ ʚʩʫʰʥʦʩʪ 

ʧʨʦʝʢʪ ʥʘ ʧʦʟʥʘʪʠʦʪ ʙʨʝʥʜ.
56

 ʅʘ ʠʩʪʘʪʘ ʩʝ 

ʧʨʠʢʘʞʫʚʘʘʪ ʥʝʢʦʣʢʫ ʚʨʘʙʦʪʝʥʠ ʚʦ ʤʘʨʢʝʪʠ, 

ʨʝʩʪʦʨʘʥʠ ʠ ʧʨʦʜʘʚʥʠʮʠ ʢʦʠ ʚʝʯʝʨʪʘ ʥʘ ɹʦʞʠ˃ 

ʥʘʤʝʩʪʦ ʜʘ ʛʦ ʧʨʦʩʣʘʚʘʪ ʦʚʦʿ ʟʥʘʯʘʝʥ ʧʨʘʟʥʠʢ 

ʩʦ ʩʚʦʠʪʝ ʥʘʿʙʣʠʩʢʠ, ʨʘʙʦʪʘʪ ʥʝʫʤʦʨʥʦ ʟʘ 

ʦʩʪʘʥʘʪʠʪʝ ʧʦʪʨʦʰʫʚʘʯʠ ʢʦʠ ʢʫʧʫʚʘʘʪ ʚʦ 

ʧʦʩʣʝʜʝʥ ʤʦʤʝʥʪ. ɽʜʥʘ ʚʨʘʙʦʪʝʥʘ ʚʦ ʛʦʣʝʤ 

ʪʨʛʦʚʩʢʠ ʮʝʥʪʘʨ ʟʘʜʦʣʞʝʥʘ ʟʘ ʧʘʢʫʚʘˁʝ 

ʧʦʜʘʨʦʮʠ, ʦʙʿʘʩʥʫʚʘ ʜʝʢʘ ʧʨʝʜ ʙʦʞʠ˃ʥʠʪʝ 

ʧʨʘʟʥʠʮʠ ʪʠʝ ʨʘʙʦʪʘʪ ʜʦ ʜʦʮʥʘ ʩʝʢʦʿ ʜʝʥ ʠ 

ʥʝʤʘʘʪ ʚʨʝʤʝ ʜʘ ʢʫʧʘʪ ʧʦʜʘʨʦʮʠ ʟʘ ʩʚʦʠʪʝ 

ʥʘʿʙʣʠʩʢʠ ʠʣʠ ʧʘʢ ʜʘ ʙʠʜʘʪ ʟʘʝʜʥʦ ʩʦ ʥʠʚ. 

ʉʝʧʘʢ, ʪʘʘ ʦʙʿʘʩʥʫʚʘ ʜʝʢʘ ʥʝ ʩʝ ʞʘʣʠ, ʙʠʜʝʿ˃ʠ 

ʥʝʿʟʠʥʦʪʦ ʩʝʤʝʿʩʪʚʦ ʩʝ ʞʨʪʚʫʚʘʣʦ ʥʘ ʠʩʪ ʥʘʯʠʥ 

ʢʦʛʘ ʪʘʘ ʫʯʝʣʘ. ɼʨʫʛ ʚʨʘʙʦʪʝʥ ʚʦ ʩʫʧʝʨʤʘʨʢʝʪ 

ʢʘʢʦ ʧʦʤʦʰʥʠʢ ʧʨʠ ʧʘʢʫʚʘˁʝ ʥʘ ʢʫʧʝʥʠʪʝ 

ʧʨʦʠʟʚʦʜʠ ʥʘ ʢʘʩʘ, ʦʙʿʘʩʥʫʚʘ ʜʝʢʘ ʤʦʨʘ ʜʘ 

ʨʘʙʦʪʠ ʜʦ ʜʦʮʥʘ ʟʘ ʜʘ ʤʫ ʧʦʤʦʛʥʝ ʥʘ ʥʝʛʦʚʠʦʪ 

ʪʘʪʢʦ ʢʦʿ ʝ ʙʦʣʝʥ. ʊʨʝʪʠʦʪ ʝ ʚʨʘʙʦʪʝʥ ʢʘʢʦ 

ʢʝʣʥʝʨ ʚʦ ʨʝʩʪʦʨʘʥ ʟʘ ʙʨʟʘ ʭʨʘʥʘ ʠ ʦʙʿʘʩʥʫʚʘ 

ʜʝʢʘ ʟʘ ʞʘʣ ʟʘ ɹʦʞʠ˃ ʧʨʠʤʦʨʘʥ ʝ ʜʘ ʨʘʙʦʪʠ ʠ 

ʪʘʛʫʚʘ ʰʪʦ ʥʝʤʘ ʜʘ ʤʦʞʝ ʜʘ ʙʠʜʝ ʟʘʝʜʥʦ ʩʦ 

ʥʝʛʦʚʦʪ ʩʝʤʝʿʩʪʚʦ. ʈʝʢʣʘʤʘʪʘ ʧʨʦʜʦʣʞʫʚʘ ʩʦ 

ʪʨʠ ʨʘʟʣʠʯʥʠ ʠʟʥʝʥʘʜʫʚʘˁʘ ʦʜ ʩʪʨʘʥʘ ʥʘ 

ʢʣʠʝʥʪʠʪʝ. ɽʜʝʥ ʢʣʠʝʥʪ ʥʦʩʠ ʛʦʣʝʤ ʙʨʦʿ 

ʧʦʜʘʨʦʮʠ ʟʘ ʧʘʢʫʚʘˁʝ, ʥʦ ʦʪʢʘʢʦ ʚʨʘʙʦʪʝʥʘʪʘ 

˃ʝ ʟʘʚʨʰʠ ʪʦʿ ʠ ʚʝʣʠ ʜʝʢʘ ʠʩʪʠʪʝ ʩʝ ʟʘ ʥʝʘ ʠ Ⱬ 

ʧʦʜʘʨʫʚʘ ʝʜʥʦ ʰʠʰʝ ʢʦʢʘ-ʢʦʣʘ ʚʦ ʧʨʘʟʥʠʯʥʦ 

ʧʘʢʫʚʘˁʝ. ʀʩʪʦʪʦ ʩʝ ʩʣʫʯʫʚʘ ʠ ʩʦ ʚʨʘʙʦʪʝʥʠʦʪ 

ʚʦ ʩʫʧʝʨʤʘʨʢʝʪʦʪ, ʢʦʛʘ ʝʜʝʥ ʦʜ ʧʦʪʨʦʰʫʚʘʯʠʪʝ 

                                                      
55

 ʈʝʢʣʘʤʠʪʝ ʩʝ ʜʦʩʪʘʧʥʠ ʥʘ ʦʬʠʮʠʿʘʣʥʘʪʘ ʩʪʨʘʥʘ ʥʘ 

ʢʦʢʘ-ʢʦʣʘ: www.coca-colacompany.com/videos (04/2017).   
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 ʈʝʢʣʘʤʘʪʘ ʝ ʜʦʩʪʘʧʥʘ ʥʘ ʦʬʠʮʠʿʘʣʥʘʪʘ ʩʪʨʘʥʘ ʥʘ ʢʦʢʘ-

ʢʦʣʘ (www.coca-colacompany.com/videos) ʠʣʠ ʜʠʨʝʢʪʥʦ 

ʥʘ youtube: https://www.youtube.com/watch?v=i-

oVg_Ga4Ks (04/2016) 

ʦʜʣʫʯʫʚʘ ʜʘ ʤʫ ʧʦʜʘʨʠ ʢʦʢʘ-ʢʦʣʘ ʠ ʩ¯ ʰʪʦ 

ʧʘʟʘʨʝʣ, ʦʪʢʘʢʦ ʧʨʝʪʭʦʜʥʦ ʤʫ ʩʝ ʠʟʚʠʥʫʚʘ ʜʝʢʘ 

ʠʤʘ ʪʦʣʢʫ ʤʥʦʛʫ ʧʨʦʜʫʢʪʠ ʥʘ ʢʘʩʘʪʘ. ʀ 

ʜʚʘʿʮʘʪʘ ʚʨʘʙʦʪʝʥʠ ʩʝ ʧʨʝʩʨʝ˃ʥʠ ʠ ʠʤʘʘʪ 

ʤʥʦʛʫ ʝʤʦʪʠʚʥʠ ʨʝʘʢʮʠʠ, ʥʦ ʥʘʿʚʧʝʯʘʪʣʠʚʘ ʝ 

ʦʥʘʘ ʥʘ ʢʝʣʥʝʨʦʪ ʢʦʛʘ ˃ʝ ʜʦʟʥʘʝ ʜʝʢʘ ʝʜʥʘ ʦʜ 

ʢʣʠʝʥʪʢʠʪʝ ʚʩʫʰʥʦʩʪ ʥʝ ʥʘʨʘʯʫʚʘʣʘ ʭʨʘʥʘ ʟʘ 

ʩʝʙʝ ʪʫʢʫ ʟʘ ʥʝʛʦ ʠ ʥʝʛʦʚʦʪʦ ʩʝʤʝʿʩʪʚʦ ʢʦʝ 

ʠʟʥʝʥʘʜʥʦ ˃ʝ ʩʝ ʧʦʿʘʚʠ ʚʦ ʨʝʩʪʦʨʘʥʦʪ. 

ʈʝʢʣʘʤʘʪʘ ʟʘʚʨʰʫʚʘ ʩʦ ʤʦ˃ʥʘ ʧʦʨʘʢʘ ʚʦ ʢʦʿʘ ʩʝ 

ʚʝʣʠ ʜʝʢʘ Ăʂʦʢʘ-ʢʦʣʘ ʦʜʜʘʣʘ ʧʦʯʠʪ ʥʘ ʧʦʚʝ˃ʝ 

ʦʜ 15.000 ʣʫʺʝ ʢʦʠ ʛʦ ʧʨʘʚʘʪ ʥʘʰʠʦʪ ɹʦʞʠ˃ 

ʧʦʩʝʙʝʥñ ʠ ʧʦʟʥʘʪʠʦʪ ʩʣʦʛʘʥ Ăɺʢʫʩʠ ʛʦ 

ʯʫʚʩʪʚʦʪʦñ (Taste the feeling), ʦʪʢʨʠʚʘʿ˃ʠ ʜʝʢʘ 

ʚʩʫʰʥʦʩʪ ʩʪʘʥʫʚʘ ʟʙʦʨ ʟʘ ʧʨʦʝʢʪ ʥʘ ʧʦʟʥʘʪʠʦʪ 

ʙʨʝʥʜ.  

ʈʝʢʣʘʤʘʪʘ Ăʇʦʩʣʝʜʥʠʦʪ ʢʣʠʝʥʪĂ ʠʘʢʦ ʝ 

ʩʥʠʤʝʥʘ ʟʘ ʌʠʣʠʧʠʥʠʪʝ (ʮʝʣʦʩʥʦ ʝ ʪʠʪʣʫʚʘʥʘ 

ʥʘ ʘʥʛʣʠʩʢʠ ʿʘʟʠʢ) ʠʤʘ ʨʝʯʠʩʠ 2 ʤʠʣʠʦʥʠ 

ʧʨʝʛʣʝʜʫʚʘˁʘ ʥʘ ʧʦʧʫʣʘʨʥʘʪʘ ʤʨʝʞʘ ʟʘ 

ʨʘʟʤʝʥʘ ʥʘ ʚʠʜʝʦ ʤʘʪʝʨʠʿʘʣʠ ɱʫʪʿʫʙ (youtube) 

ʠ ʙʫʢʙʚʘʣʥʦ ʛʠ ʦʩʚʦʠ ʩʠʪʝ ʛʣʝʜʘʯʠ 

ʙʣʘʛʦʜʘʨʝʥʠʝ ʥʘ ʤʦ˃ʥʠʪʝ ʧʦʨʘʢʠ ʢʦʿʘ ʫʩʧʝʚʘ 

ʜʘ ʛʠ ʠʩʧʨʘʪʠ. ʆʜ ʝʜʥʘ ʩʪʨʘʥʘ ʚʦ ʮʝʥʪʘʨʦʪ ʥʘ 

ʚʥʠʤʘʥʠʝʪʦ ʝ ʛʨʫʧʘ ʣʫʺʝ ʢʦʿʘ ʟʘ ʚʨʝʤʝ ʥʘ 

ʧʨʘʟʥʠʮʠʪʝ ʥʘ ʥʝʢʦʿ ʥʘʯʠʥ ʩʪʘʥʫʚʘ ʥʝʚʠʜʣʠʚʘ 

ʠ ʠʩʪʦʚʨʝʤʝʥʦ ʿʘ ʧʦʜʠʛʥʫʚʘ ʩʚʝʩʪʘ ʢʘʿ ʣʫʺʝʪʦ 

ʟʘ ʚʨʘʙʦʪʝʥʠʪʝ ʚʦ ʫʩʣʫʞʥʠʦʪ ʩʝʢʪʦʨ. ʆʜ ʜʨʫʛʘ 

ʩʪʨʘʥʘ ʩʦ ʧʦʯʠʪʪʘ ʢʦʿʘ ʠʤ ʿʘ ʦʜʜʘʚʘ ʠ 

ʠʟʥʝʥʘʜʫʚʘˁʘʪʘ ʢʦʠ ʠʤ ʛʠ ʧʨʠʨʝʜʫʚʘ 

ʧʨʝʪʩʪʘʚʫʚʘ ʧʦʟʠʪʠʚʝʥ ʧʨʠʤʝʨ ʟʘ ʦʜʥʝʩʫʚʘˁʝ 

ʥʘ ʣʫʺʝʪʦ ʦʩʦʙʝʥʦ ʟʘ ʚʨʝʤʝ ʥʘ ʙʦʞʠ˃ʥʠʪʝ 

ʧʨʘʟʥʠʮʠ ʠ ʧʨʘʚʠ ʧʘʨʘʨʝʣʥʘ ʘʩʦʮʠʿʘʮʠʿʘ ʥʘ 

ʙʨʝʥʜʦʪ ʩʦ ʚʨʝʜʥʦʩʪʠ ʢʘʢʦ ʜʦʙʨʠʥʘ, 

ʜʘʨʝʞʣʠʚʦʩʪ, ʧʦʯʠʪ ʢʦʥ ʜʨʫʛʠʦʪ ʠ ʩʣʠʯʥʦ. 

ʂʦʥʝʯʥʦ, ʚʦ ʬʦʢʫʩʦʪ ʥʘ ʨʝʢʣʘʤʘʪʘ ʝ ʠ 

ʩʝʤʝʿʩʪʚʦʪʦ, ʥʦ ʥʘ ʝʜʝʥ ʧʦʠʥʘʢʦʚ ʥʘʯʠʥ. ʊʦʘ 

ʥʝ ʝ ʚʠʜʣʠʚʦ, ʥʦ ʩʠʪʝ ʚʨʘʙʦʪʝʥʠ ʟʙʦʨʫʚʘʘʪ ʟʘ 

ʥʝʛʦ, ʟʘ ʞʝʣʙʘʪʘ ʜʘ ʙʠʜʘʪ ʩʦ ʥʝʛʦ, ʛʠ 

ʠʩʪʘʢʥʫʚʘʘʪ ʚʨʝʜʥʦʩʪʠʪʝ ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ, 

ʦʩʦʙʝʥʦ ʚʟʘʝʤʥʘʪʘ ʧʦʞʨʪʚʫʚʘʥʦʩʪ ʥʘ ʥʝʛʦʚʠʪʝ 

ʯʣʝʥʦʚʠ ʠ ʛʦ ʧʦʠʩʪʦʚʝʪʫʚʘʘʪ ʩʝʤʝʿʩʪʚʦʪʦ ʩʦ 

ʟʘʩʦʣʥʠʰʪʝ ʥʘ ʩʝʢʦʿʘ ʝʜʠʥʢʘ. ɺʧʨʦʯʝʤ, 

ʠʟʥʝʥʘʜʫʚʘˁʝʪʦ ʥʘ ʚʨʘʙʦʪʝʥʠʦʪ ʚʦ ʨʝʩʪʦʨʘʥʦʪ 

ʝ ʪʦʢʤʫ ʥʝʛʦʚʦʪʦ ʩʝʤʝʿʩʪʚʦ, ʦʜʥʦʩʥʦ ʤʦʞʥʦʩʪʘ 

ʜʘ ʛʦ ʧʨʦʩʣʘʚʠ ʧʨʘʟʥʠʢʦʪ ʩʦ ʩʚʦʠʪʝ ʥʘʿʙʣʠʩʢʠ.  

ɼʨʫʛ ʟʥʘʯʘʝʥ ʥʘʩʪʘʥ ʧʦʚʨʟʘʥ ʩʦ ʨʝʢʣʘʤʠʪʝ ʥʘ 

ʙʨʝʥʜʦʪ ʂʦʢʘ-ʢʦʣʘ ʝ ʬʠʥʘʣʝʪʦ ʥʘ 

ʘʤʝʨʠʢʘʥʩʢʘʪʘ ʣʠʛʘ ʥʘ ʨʘʛʙʠ ʧʦʧʦʟʥʘʪʦ ʢʘʢʦ 

ʉʫʧʝʨʙʦʫʣ. ʆʚʦʿ ʥʘʩʪʘʥ ʛʦ ʩʣʝʜʘʪ ʤʠʣʠʦʥʠ 

ʣʫʺʝ, ʧʘ ʟʘʪʦʘ ʮʝʥʠʪʝ ʥʘ ʨʝʢʣʘʤʠʪʝ ʩʝ 

ʢʘʣʢʫʣʠʨʘʘʪ ʚʦ ʩʝʢʫʥʜʠ ʠ ʩʠʪʝ ʧʦʛʦʣʝʤʠ 

ʢʦʤʧʘʥʠʠ ʩʝ ʥʘʪʧʨʝʚʘʨʫʚʘʘʪ. ɿʘ ʚʨʝʤʝ ʥʘ 

http://www.coca-colacompany.com/videos
https://www.youtube.com/watch?v=i-oVg_Ga4Ks
https://www.youtube.com/watch?v=i-oVg_Ga4Ks
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ʧʦʧʫʣʘʨʥʠʦʪ ʉʫʧʝʨʙʦʫʣ ʦʜ 2014 ʛʦʜʠʥʘ 

ʙʨʝʥʜʦʪ ʂʦʢʘ-ʢʦʣʘ ʣʘʥʩʠʨʘʰʝ ʝʜʥʘ ʧʦʠʥʘʢʚʘ 

ʨʝʢʣʘʤʘ ʢʦʿʘ ʧʨʝʜʠʟʚʠʢʘ ʤʥʦʛʫ ʨʝʘʢʮʠʠ ʚʦ 

ʿʘʚʥʦʩʪʘ ʠ ʦʩʪʨʠ ʢʨʠʪʠʢʠ ʥʘ ʩʦʮʠʿʘʣʥʠʪʝ 

ʤʨʝʞʠ. ʀʤʝʥʦ, ʥʘ ʨʝʢʣʘʤʘʪʘ ʢʦʿʘ ʩʠʤʙʦʣʠʯʥʦ 

ʩʝ ʚʠʢʘ Ăɿʘʝʜʥʦ ʝ ʧʨʝʢʨʘʩʥʦñ (Together is 

beautiful)
57
, ʩʝ ʧʝʝ ʘʤʝʨʠʢʘʥʩʢʘ ʧʘʪʨʠʦʪʩʢʘ 

ʧʝʩʥʘ (America the beautiful) ʦʜ 19 ʚʝʢ, ʥʘ 

ʩʝʜʫʤ ʨʘʟʣʠʯʥʠ ʿʘʟʠʮʠ, ʤʝʺʫ ʢʦʠ ʘʥʛʣʠʩʢʠ, 

ʰʧʘʥʩʢʠ, ʭʠʥʜʠ, ʭʝʙʨʝʿʩʢʠ ʠ ʜʨʫʛʠ. ʇʦʢʨʘʿ 

ʿʘʟʠʮʠʪʝ, ʠʟʙʦʨʦʪ ʥʘ ʫʯʝʩʥʠʮʠʪʝ ʿʘʩʥʦ ʿʘ ʩʣʘʚʠ 

ʨʘʩʥʘʪʘ ʨʘʟʣʠʯʥʦʩʪ ʙʠʜʝʿ˃ʠ ʥʠʟ ʨʝʢʣʘʤʘʪʘ 

ʜʦʤʠʥʠʨʘʘʪ ʧʨʝʪʩʪʘʚʥʠʮʠ ʦʜ ʿʫʞʥʦ-

ʘʤʝʨʠʢʘʥʩʢʘʪʘ, ʘʬʨʦ-ʘʤʝʨʠʢʘʥʩʢʘʪʘ, 

ʝʚʨʝʿʩʢʘʪʘ ʟʘʝʜʥʠʮʘ ʠ ʤʥʦʛʫ ʜʨʫʛʠ. ɼʦʜʝʢʘ ʩʝ 

ʧʝʝ ʧʝʩʥʘʪʘ ʩʝ ʧʦʢʘʞʫʚʘʘʪ ʨʘʟʣʠʯʥʠ ʩʮʝʥʠ ʥʘ 

ʘʤʝʨʠʢʘʥʩʢʠ ʩʝʤʝʿʩʪʚʘ ʤʝʺʫ ʢʦʠ ʩʝʤʝʿʩʪʚʦ ʥʘ 

ʢʠʥʦ, ʥʘ ʧʘʪʫʚʘˁʝ, ʢʘʤʧʫʚʘˁʝ, ʛʦʣʝʤʦ 

ʩʝʤʝʿʩʪʚʦ ʩʦʙʨʘʥʦ ʟʘ ʚʨʝʤʝ ʥʘ ʟʘʝʜʥʠʯʢʠ ʦʙʨʦʢ  

ʚʦ ʨʝʩʪʦʨʘʥ, ʥʦ ʠ ʜʚʝ ʭʦʤʦʩʝʢʩʫʘʣʥʠ ʟʘʝʜʥʠʮʠ, 

ʩʦ ʠ ʙʝʟ ʜʝʪʝ.  

ʈʝʢʣʘʤʘʪʘ ʧʨʝʜʠʟʚʠʢʘ ʤʥʦʛʫ ʨʝʘʢʮʠʠ ʚʦ 

ʿʘʚʥʦʩʪʘ, ʜʝʣʫʤʥʦ ʧʦʨʘʜʠ ʫʧʦʪʨʝʙʘʪʘ ʥʘ 

ʧʘʪʨʠʦʪʩʢʘ ʧʝʩʥʘ ʩʦ ʩʠʤʙʦʣʠʯʥʦ ʟʥʘʯʝˁʝ ʥʘ 

ʨʘʟʣʠʯʥʠ ʿʘʟʠʮʠ, ʥʦ ʥʘʿʤʥʦʛʫ ʧʦʨʘʜʠ 

ʧʨʠʢʘʞʫʚʘˁʝʪʦ ʥʘ ʭʦʤʦʩʝʢʩʫʘʣʥʦ ʩʝʤʝʿʩʪʚʦ, 

ʪʝʤʘ ʟʘ ʢʦʿʘ ʘʤʝʨʠʢʘʥʩʢʘʪʘ ʿʘʚʥʦʩʪ ʦʩʪʘʥʫʚʘ 

ʜʣʘʙʦʢʦ ʧʦʜʝʣʝʥʘ ʠ ʜʝʥʝʩʢʘ. ʉʝʧʘʢ, ʙʨʝʥʜʦʪ 

ʂʦʢʘ-ʢʦʣʘ ʧʨʦʜʦʣʞʠ ʜʘ ʿʘ ʧʨʠʢʘʞʫʚʘ 

ʨʝʢʣʘʤʘʪʘ, ʦʩʦʙʝʥʦ ʥʝʧʦʩʨʝʜʥʦ ʧʨʝʜ ʛʦʣʝʤʠ 

ʥʘʮʠʦʥʘʣʥʠ ʧʨʘʟʥʠʮʠ ʢʘʢʦ ɼʝʥʦʪ ʥʘ 

ʥʝʟʘʚʠʩʥʦʩʪʘ (4-ʪʠ ʿʫʣʠ), ʅʦʚʘ ʛʦʜʠʥʘ ʥʦ ʠ 

ʩʧʦʨʪʩʢʠ ʥʘʩʪʘʥʠ. ʂʘʢʦ ʨʝʟʫʣʪʘʪ ʥʘ ʦʩʪʨʠʪʝ 

ʢʨʠʪʠʢʠ, ʙʨʝʥʜʦʪ ʠʟʣʝʟʝ ʠ ʩʦ ʦʬʠʮʠʿʘʣʝʥ 

ʦʜʛʦʚʦʨ ʚʦ ʢʦʿ ʠʟʿʘʚʠ ʜʝʢʘ ʨʝʢʣʘʤʘʪʘ 

ʧʨʦʤʦʚʠʨʘ ʦʧʪʠʤʠʟʘʤ ʠ ʠʥʢʣʫʟʠʿʘ, ʠ ʜʝʢʘ 

ʧʠʿʘʣʦʢʦʪ ʝ ʥʘʤʝʥʝʪ ʟʘ ʩʝʢʦʛʦ.
58

 

ʂʦʢʘ-ʢʦʣʘ ʥʝ ʝ ʝʜʠʥʩʪʚʝʥ ʩʚʝʪʩʢʠ ʙʨʝʥʜ ʢʦʿ ʚʦ 

ʧʦʩʣʝʜʥʠʪʝ ʥʝʢʦʣʢʫ ʛʦʜʠʥʠ ʢʦʨʠʩʪʠ ʩʣʠʢʠ ʥʘ 

ʭʦʤʦʩʝʢʩʫʘʣʥʠ ʟʘʝʜʥʠʮʠ ʚʦ ʩʚʦʠʪʝ ʨʝʢʣʘʤʥʠ 

ʢʘʤʧʘˁʠ. ʄʝʺʫ ʥʘʿʧʦʟʥʘʪʠʪʝ ʠ ʥʘʿʚʣʠʿʘʪʝʣʥʠʪʝ 

ʙʨʝʥʜʦʚʠ ʝ ʰʚʝʜʩʢʠʦʪ ʀʂɽɸ ʢʦʿ ʚʦ 2011 

ʛʦʜʠʥʘ ʿʘ ʨʘʟʤʨʜʘ ʠʪʘʣʠʿʘʥʩʢʘʪʘ ʿʘʚʥʦʩʪ ʩʦ 

ʩʚʦʿʘʪʘ ʨʝʢʣʘʤʥʘ ʢʘʤʧʘˁʘ ʚʦ ʢʦʿʘ ʩʝ 

                                                      
57

 ʈʝʢʣʘʤʘʪʘ ʝ ʜʦʩʪʘʧʥʘ ʥʘ ʦʬʠʮʠʿʘʣʥʘʪʘ ʩʪʨʘʥʘ ʥʘ ʢʦʢʘ-

ʢʦʣʘ (www.coca-colacompany.com/videos) ʠʣʠ ʜʠʨʝʢʪʥʦ 

ʥʘ youtube: 

https://www.youtube.com/watch?v=RiMMpFcy-HU 

(04/2017) 
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 ʆʬʠʮʠʿʘʣʥʠʦʪ ʩʪʘʚ ʥʘ ʙʨʝʥʜʦʪ ʂʦʢʘ-ʢʦʣʘ ʟʘ ʨʝʢʮʠʠʪʝ 

ʟʘ ʨʝʢʣʘʤʘʪʘ ʟʘ ʉʫʧʝʨʙʦʫʣ ʦʜ 2014 ʛʦʜʠʥʘ ʝ ʜʦʩʪʘʧʝʥ 

ʦʥʣʘʿʥ ʥʘ ʥʠʚʥʘʪʘ ʚʝʙ ʩʪʨʘʥʘ: http://www.coca-

colacompany.com/press-center/company-statements/its-

beautiful-commercial (04/2017). 

ʧʨʠʢʘʞʫʚʘ ʩʣʠʢʘ ʥʘ ʭʦʤʦʩʝʢʩʫʘʣʝʥ ʧʘʨ ʢʘʢʦ ʩʝ 

ʜʨʞʠ ʟʘ ʨʘʢʘ ʠ ʩʣʦʛʘʥ ʢʦʿ ʛʣʘʩʠ Ăʆʪʚʦʨʝʥʠ ʩʤʝ 

ʟʘ ʩʠʪʝ ʩʝʤʝʿʩʪʚʘñ (Siamo aperti a tutte le 

famiglie). ɹʨʝʥʜʦʪ ʀʂɽɸ ʠ ʧʨʝʪʭʦʜʥʦ ʛʠ 

ʢʦʨʠʩʪʝʣʘ ʭʦʤʦʩʝʢʩʫʘʣʥʠʪʝ ʟʘʝʜʥʠʮʠ ʚʦ 

ʩʚʦʠʪʝ ʨʝʢʣʘʤʠ ʚʦ ʜʨʫʛʠ ʜʨʞʘʚʠ (1994; 2006), 

ʥʦ ʚʦ ʀʪʘʣʠʿʘ ʦʚʘʘ ʢʘʤʧʘˁʘ ʧʨʝʜʠʟʚʠʢʘ ʜʦʩʪʘ 

ʢʦʥʪʨʦʚʝʨʟʠʠ ʠ ʦʪʚʦʨʠ ʜʝʙʘʪʘ ʜʘʣʠ ʚʩʫʰʥʦʩʪ 

ʙʨʝʥʜʦʚʠʪʝ ʥʘ ʪʦʿ ʥʘʯʠʥ ʛʠ ʧʨʦʤʦʚʠʨʘʘʪ 

ʧʨʘʚʘʪʘ ʥʘ ʭʦʤʦʩʝʢʩʫʘʣʮʠʪʝ ʠʣʠ ʧʘʢ ʛʠ 

ʢʦʨʠʩʪʘʪ ʠʩʪʠʪʝ ʟʘ ʧʨʝʜʠʟʚʠʢʫʚʘˁʝ ʧʦʛʦʣʝʤ 

ʧʫʙʣʠʮʠʪʝʪ ʠ ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ ʩʚʦʿʦʪ ʧʨʦʬʠʪ.  

ʆʜ ʜʨʫʛʘ ʩʪʨʘʥʘ ʧʘʢ, ɻʫʠʜʦ ɹʘʨʠʣʘ, ʠʟʚʨʰʥʠʦʪ 

ʜʠʨʝʢʪʦʨ ʥʘ ʥʘʿʧʦʟʥʘʪʠʦʪ ʠʪʘʣʠʿʘʥʩʢʠ ʙʨʝʥʜ ʟʘ 

ʪʝʩʪʝʥʠʥʠ ɹʘʨʠʣʘ, ʚʦ 2013 ʛʦʜʠʥʘ ʠʟʿʘʚʠ ʜʝʢʘ 

ʚʦ ʩʚʦʠʪʝ ʨʝʢʣʘʤʥʠ ʢʘʤʧʘˁʠ ʥʝ ʙʠ ʢʦʨʠʩʪʝʣʝ 

ʩʣʠʢʘ ʥʘ ʝ ʭʦʤʦʩʝʢʩʫʘʣʥʘ ʟʘʝʜʥʠʮʘ ʙʠʜʝʿ˃ʠ ʪʠʝ 

ʛʦ ʧʦʜʜʨʞʫʚʘʘʪ ʪʨʘʜʠʮʠʦʥʘʣʥʦʪʦ ʩʝʤʝʿʩʪʚʦ, ʟʘ 

ʰʪʦ ʙʝʰʝ ʦʩʪʨʦ ʢʨʠʪʠʢʫʚʘʥ ʦʜ ʿʘʚʥʦʩʪʘ.
59

 

ʅʝʛʦʚʠʦʪ ʢʦʤʝʥʪʘʨ ʩʝ ʥʘʜʦʚʨʟʫʚʘ ʥʘ ʧʨʘʢʩʘʪʘ 

ʩʣʠʢʘʪʘ ʥʘ ʪʨʘʜʠʮʠʦʥʘʣʥʦʪʦ ʩʝʤʝʿʩʪʚʦ ʜʘ ʩʝ 

ʢʦʨʠʩʪʠ ʚʦ ʨʝʢʣʘʤʥʠʪʝ ʢʘʤʧʘˁʠ ʢʘ 

ʧʨʝʭʨʘʤʙʝʥʠʪʝ ʧʨʦʠʟʚʦʜʠ, ʥʘʿʯʝʩʪʦ ʟʘ ʜʘ ʩʝ 

ʧʦʪʝʥʮʠʨʘ ʜʦʣʛʘʪʘ ʪʨʘʜʠʮʠʿʘ ʥʘ ʧʨʦʜʫʢʪʦʪ, 

ʚʢʫʩʦʚʠʪʝ ʦʜ ʥʝʢʦʠ ʜʘʤʥʝʰʥʠ ʚʨʝʤʠˁʘ ʠʣʠ 

ʧʘʢ ʦʜ ʧʨʝʪʭʦʜʥʠʪʝ ʛʝʥʝʨʘʮʠʠ.  

 

ɿʘʢʣʫʯʦʢ 

  

 ʇʦʩʪʦʿʘʥʠʦʪ ʨʘʟʚʦʿ ʥʘ ʦʧʰʝʪʩʪʚʘʪʘ ʠ 

ʧʨʦʤʝʥʠʪʝ ʥʘ ʝʢʦʥʦʤʩʢʠʪʝ ʩʠʩʪʝʤʠ ʜʦʚʝʜʫʚʘ 

ʜʦ ʙʨʦʿʥʠ ʧʨʦʤʝʥʠ ʠ ʘʜʘʧʪʘʮʠʠ ʥʘ ʩʪʨʫʢʪʫʨʘʪʘ 

ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ. ɼʝʥʝʩ, ʞʠʚʝʝʤʝ ʚʦ ʝʨʘ ʢʦʛʘ 

ʨʘʟʣʠʯʥʦʩʪʠʪʝ ʩʝ ʩʣʘʚʘʪ, ʘ ʥʝ ʤʘʨʛʠʥʘʣʠʟʠʨʘʘʪ. 

ɺʠʜʣʠʚʦʩʪʘ ʥʘ ʦʧʰʝʪʩʪʚʝʪʥʘʪʘ ʠ ʩʝʤʝʿʥʘʪʘ 

ʨʘʟʥʦʚʠʜʥʦʩʪ ʝ ʜʦʧʦʣʥʠʪʝʣʥʦ ʟʛʦʣʝʤʝʥʘ 

ʧʦʨʘʜʠ ʨʘʟʚʦʿʦʪ ʥʘ ʜʠʛʠʪʘʣʥʘʪʘ ʪʝʭʥʦʣʦʛʠʿʘ 

ʢʦʿʘ ʥʠ ʦʚʦʟʤʦʞʫʚʘ ʧʦʩʪʦʿʘʥ ʧʨʠʩʪʘʧ ʥʘ 

ʠʥʬʦʨʤʘʮʠʠ. ʊʦʢʤʫ ʧʦʨʘʜʠ ʪʦʘ, ʩʤʝʪʘʤʝ ʜʝʢʘ 

ʧʨʝʢʫ ʘʥʘʣʠʟʘ ʥʘ ʨʝʢʣʘʤʠʪʝ ʤʦʞʝʤʝ ʜʘ 

ʩʣʝʜʠʤʝ ʢʘʢʚʘ ʩʣʠʢʘ ʥʘ ʩʝʤʝʿʩʪʚʦ ʩʝ 

ʧʨʦʤʦʚʠʨʘ ʚʦ ʩʦʚʨʝʤʝʥʠʦʪ ʤʘʨʢʝʪʠʥʛ ʠ ʩʝ 

Ăʩʝʨʚʠʨʘñ ʚʦ ʜʦʤʦʚʠʪʝ ʥʘ ʩʝʢʦʿʘ ʝʜʠʥʢʘ.  

ʈʝʢʣʘʤʠʪʝ ʥʘ ʙʨʝʥʜʦʚʠʪʝ ʢʦʠ ʛʠ ʘʥʘʣʠʟʠʨʘʚʤʝ 

ʧʦʢʘʞʫʚʘʘʪ ʜʝʢʘ ʧʦʩʪʝʧʝʥʦ ʩʝ ʦʜʜʘʣʝʯʫʚʘʘʪ ʦʜ 

ʚʦʦʙʠʯʘʝʥʘʪʘ ʬʦʨʤʘ ʥʘ ʩʝʤʝʿʩʪʚʦ ʠ ʥʘʿʯʝʩʪʦ ʩʝ 

ʦʙʠʜʫʚʘʘʪ ʜʘ ʧʨʦʤʦʚʠʨʘʘʪ ʨʘʩʥʘ, ʩʦʮʠʿʘʣʥʘ, 

ʨʝʣʠʛʠʩʢʘ, ʿʘʟʠʯʥʘ ʠ ʩʝʢʩʫʘʣʥʘ ʨʘʟʣʠʯʥʦʩʪ. 
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 Barilla contro i gay: "Mai nelle nostre pubblicità, 

vogliamo famiglie tradizionali". (26/09/2013). ɼʦʩʪʘʧʥʦ 

ʦʥʣʘʿʥ ʥʘ: http://www.today.it/rassegna/barilla-gay-

pubblicita.html (04/2017). 

https://www.youtube.com/watch?v=RiMMpFcy-HU
http://www.coca-colacompany.com/press-center/company-statements/its-beautiful-commercial
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ʉʝʧʘʢ, ʦʩʪʘʥʫʚʘ ʦʪʚʦʨʝʥʘ ʜʠʣʝʤʘʪʘ ʢʦʣʢʫ 

ʛʦʣʝʤʠʪʝ ʙʨʝʥʜʦʚʠ ʛʠ ʧʨʦʤʦʚʠʨʘʘʪ 

ʨʘʟʣʠʯʥʦʩʪʠʪʝ ʘ ʢʦʣʢʫ ʛʠ ʢʦʨʠʩʪʘʪ ʟʘ 

ʧʨʝʜʠʟʚʠʢʫʚʘˁʝ ʠʥʪʝʨʝʩ ʚʦ ʿʘʚʥʦʩʪʘ ʠ 

ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ ʩʚʦʿʦʪ ʧʨʦʬʠʪ.   

ʀ ʧʦʢʨʘʿ ʦʙʠʜʦʪ ʜʘ ʩʝ ʨʝʘʣʠʟʠʨʘ ʩʣʠʯʥʦ 

ʠʩʪʨʘʞʫʚʘˁʝ ʥʘ ʨʝʢʣʘʤʥʠ ʢʘʤʧʘˁʠ ʧʦʩʚʝʪʝʥʠ 

ʥʘ ʩʝʤʝʿʩʪʚʦʪʦ ʚʦ ʄʘʢʝʜʦʥʠʿʘ, ʩʝʧʘʢ ʥʝ ʙʝʚʤʝ 

ʚʦ ʤʦʞʥʦʩʪ ʜʘ ʥʘʧʨʘʚʠʤʝ ʩʦʦʜʚʝʪʥʘ ʘʥʘʣʠʟʘ ʦʜ 

ʧʦʚʝ˃ʝ ʧʨʠʯʠʥʠ. ʆʜ ʝʜʥʘ ʩʪʨʘʥʘ ʜʦʤʘʰʥʠʦʪ 

ʧʘʟʘʨ ʚʦ ʄʘʢʝʜʦʥʠʿʘ ʥʝ ʤʦʞʝ ʜʘ ʩʝ ʩʧʦʨʝʜʠ ʩʦ 

ʛʣʦʙʘʣʥʠʦʪ ʧʘʟʘʨ ʠ ʥʝʛʦʚʠʪʝ ʧʦʪʨʝʙʠ. ɺʦ 

ʄʘʢʝʜʦʥʠʿʘ ʩ¯ ʫʰʪʝ ʜʦʤʠʥʠʨʘ 

ʪʨʘʜʠʮʠʦʥʘʣʥʠʦʪ ʤʦʜʝʣ ʥʘ ʩʝʤʝʿʩʪʚʦ ʢʘʢʦ ʚʦ 

ʦʧʰʝʪʩʪʚʦʪʦ
60

 ʪʘʢʘ ʠ ʚʦ ʨʝʢʣʘʤʥʠʪʝ ʢʘʤʧʘˁʠ. 

ɺʦ ʠʟʤʠʥʘʪʠʪʝ ʥʝʢʦʣʢʫ ʛʦʜʠʥʠ ʧʨʠʩʫʪʥʠ ʙʝʘ 

ʨʝʢʣʘʤʥʠʪʝ ʢʘʤʧʘˁʠ ʥʘ ɺʣʘʜʘʪʘ ʥʘ ʈʝʧʫʙʣʠʢʘ 

ʄʘʢʝʜʦʥʠʿʘ ʟʘ ʧʨʦʤʦʚʠʨʘˁʝ ʥʘ ʩʝʤʝʿʥʠʪʝ 

ʚʨʝʜʥʦʩʪʠ ʩʦ ʧʨʝʧʦʟʥʘʪʣʠʚʠ ʩʣʦʛʘʥʠ: òʀʤʘʿ 

ʪʨʝʪʦ ʜʝʪʝò, ñʉʦʟʜʘʜʠ ʠʜʥʠʥʘò, òʀʟʙʝʨʠ 

ʞʠʚʦʪò, òɺʝʨʫʚʘʿ ʚʦ ʩʝʤʝʿʥʠʪʝ ʚʨʝʜʥʦʩʪʠò, 

ñʇʨʦʜʦʣʞʠ ʛʦ ʩʝʤʝʿʥʦʪʦ ʩʪʝʙʣʦò ʠ ʜʨʫʛʠ.
61

  ɺʦ 

ʦʚʠʝ ʨʝʢʣʘʤʠ, ʥʦ ʠ ʚʦ ʦʥʠʝ ʥʘ ʦʩʪʘʥʘʪʠ 

ʧʦʟʥʘʪʠ ʙʨʝʥʜʦʚʠ ʧʨʠʩʫʪʥʠ ʚʦ ʄʘʢʝʜʦʥʠʿʘ 

(ʤʦʙʠʣʥʠ ʦʧʝʨʘʪʦʨʠ, ʙʘʥʢʠ, ʙʨʝʥʜʦʚʠ ʟʘ 

ʢʦʟʤʝʪʠʢʘ ʠ ʧʨʝʭʨʘʤʙʝʥʠ ʧʨʦʜʫʢʪʠ), ʜʦʤʠʥʠʨʘ 

ʥʫʢʣʝʘʨʥʦʪʦ ʩʝʤʝʿʩʪʚʦ ʚʦ ʩʚʦʿʘʪʘ ʦʩʥʦʚʥʘ 

ʩʪʨʫʢʪʫʨʘ (ʭʝʪʝʨʦʩʝʢʩʫʘʣʥʦ ʩʝʤʝʿʩʪʚʦ 

ʩʦʩʪʘʚʝʥʦ ʦʜ ʤʘʿʢʘ, ʪʘʪʢʦ ʠ ʜʝʪʝ) ʠʣʠ ʧʘʢ 

ʪʨʘʜʠʮʠʦʥʘʣʥʦ ʩʝʤʝʿʩʪʚʦ ʩʦ ʧʦʚʝ˃ʝ ʜʝʮʘ ʠʣʠ 

ʛʝʥʝʨʘʮʠʠ. ɺʦ ʤʘʢʝʜʦʥʩʢʠʪʝ ʨʝʢʣʘʤʠ ʠʤʘ 

ʦʪʩʫʩʪʚʦ ʥʘ ʩʝʤʝʿʥʘ, ʥʦ ʠ ʥʘ ʦʧʰʪʝʩʪʚʝʥʘ 

ʨʘʟʥʦʚʠʜʥʦʩʪ. ɽʜʝʥ ʦʜ ʧʦʩʪʫʣʘʪʠʪʝ ʥʘ 

ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ ʝ ʥʝʿʟʠʥʠʦʪ 

ʤʫʣʪʠʢʫʣʪʫʨʝʥ ʢʘʨʘʢʪʝʨ, ʥʦ ʨʝʪʢʠ ʩʝ 

ʨʝʢʣʘʤʠʪʝ ʚʦ ʢʦʠ ʩʝ ʟʘʩʪʘʧʝʥʠ ʨʘʟʣʠʯʥʠ 

ʝʪʥʠʯʢʠ, ʩʦʮʠʿʘʣʥʠ ʠʣʠ ʿʘʟʠʯʥʠ ʛʨʫʧʠ ʘ ʠʩʪʠʪʝ 

ʩʝ ʥʘʿʯʝʩʪʦ ʧʨʠʢʘʞʘʥʠ ʚʦ ʩʪʝʨʝʦʪʠʧʥʘ ʬʦʨʤʘ 

(ʞʝʥʠ ʩʦ ʰʘʤʠʠ, ʈʦʤʠ-ʧʠʪʘʯʠ ʠ ʩʣʠʯʥʦ).  

ʂʦʥʝʯʥʦ, ʢʦʣʢʫ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ ʝ 

ʧʦʜʛʦʪʚʝʥʘ ʟʘ Ăʰʦʢ ʤʘʨʢʝʪʠʥʛñ ʠ ʧʦʛʦʣʝʤʘ 

ʟʘʩʪʘʧʝʥʦʩʪ ʥʘ ʩʝʤʝʿʥʘ ʠ ʦʧʰʝʪʩʚʝʥʘ 

ʨʘʟʥʦʚʠʜʥʦʩʪ, ʩʝʧʘʢ ʧʨʝʪʩʪʘʚʫʚʘ ʧʨʝʜʤʝʪ ʥʘ 

ʧʦʩʝʙʥʦ ʠʩʪʨʘʞʫʚʘˁʝ ʠ ʧʦʪʝʤʝʣʥʘ ʜʠʩʢʫʩʠʿʘ ʠ 

ʘʥʘʣʠʟʘ.  
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THE CHALLENGE CALLED 

MARKETING AND UNIVERSITIES  

 

Abstrakt                                    

In todayôs modern times, the marketing is 

facing a challenge, where itôs application is 

comprehensive. It goes far beyond business and 

companies, and becomes also part of the practice 

of other social and public institutions. One of 

them are the universities. In the 21st century, time 

of the Fourth industrial revolution, the modern 

economy is rapidly changing, and continuously 

complementing and perfecting its adopted policies 

and principles which are based on consistency and 

quality, seeking new resources at the labor market 

that would satisfy the needs for new professional 

staff. The research paper highlightôs that R. 

Macedonia is part of the global world in which 

universities are facing a major challenge of the 

time and a test of their ability if they can respond 

to the changed nature of the market. Large 

percentage of the young people in R.M. are 

proactively looking towards their future and thus 

their education and work. This is another 

challenge for the universities.  The purpose of the 

research paper is to highlight the need and 

necessity for application of the new 3.0 and 4.0 

marketing concepts in the process of changing the 

universities in the Republic of Macedonia, in 

order to meet the needs of the labor market and 

the demands of students and companies. 

Marketing as a function, with all its features, 

especially the new Marketing 3.0 and 4.0, 

developed according the needs of universities, 

would help to meet the market demands and 

remove the defects that are found in the system. If 

that would be the old existing universities through 

their rebranding or a new universities fully 

adapted to the requirements of modern industry, is 

a matter for discussion and decision at the 

institutional level. If we stay on the old 

established mantras, the success will never come. 

Markets are constantly changing, and only those 

who are ready for proactive change will succeed.  

Keywords: marketing, universities, 

marketing 3.0, marketing 4.0  
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ʇʈɽɼʀɿɺʀʂʆʊ ʅɸʈɽʏɽʅ ʄɸʈʂɽʊʀʅɻ 

ʀ ʋʅʀɺɽʈɿʀʊɽʊʀʊɽ 

 

             ɸ ʇ ʉ ʊ ʈ ɸ ʂ ʊ  

 

  ɼʝʥʝʩ ʤʘʨʢʝʪʠʥʛʦʪ ʩʝ ʥʘʦʺʘ ʧʨʝʜ 

ʧʨʝʜʠʟʚʠʢʦʪ ʥʘ ʥʦʚʦʪʦ ʚʨʝʤʝ, ʢʘʜʝ ʥʝʛʦʚʘʪʘ 

ʧʨʠʤʝʥʘ ʝ ʩʝʦʧʬʘʪʥʘ. ʊʦʿ ʠʟʣʝʛʫʚʘ ʦʜ ʨʘʤʢʠʪʝ 

ʥʘ ʙʠʟʥʠʩʦʪ ʠ ʢʦʤʧʘʥʠʠʪʝ ʠ ʩʪʘʥʫʚʘ ʜʝʣ ʦʜ 

ʧʨʘʢʪʠʢʘʪʘ ʥʘ ʜʨʫʛʠ ʦʧʰʪʝʩʪʚʝʥʠ ʠ ʿʘʚʥʠ 

ʠʥʩʪʠʪʫʮʠʠ. ɽʜʥʠ ʦʜ ʥʠʚ ʩʝ ʦʙʨʘʟʦʚʥʠʪʝ 

ʠʥʩʪʠʪʫʮʠʠ. ʄʦʜʝʨʥʦʪʦ ʩʪʦʧʘʥʩʪʚʦ ʚʦ 21 ʚʝʢ, 

ʚʦ ʚʨʝʤʝ ʥʘ 4-ʪʘʪʘ ʠʥʜʫʩʪʨʠʩʢʘ ʨʝʚʦʣʫʮʠʿʘ, 

ʨʘʧʠʜʥʦ ʩʝ ʤʝʥʫʚʘ ʠ ʢʦʥʪʠʥʫʠʨʘʥʦ 

ʥʘʜʦʧʦʣʥʫʚʘʿ˃ʠ ʠ ʫʩʦʚʨʰʫʚʘʿ˃ʠ ʛʠ ʩʚʦʠʪʝ 

ʫʩʚʦʝʥʠ ʧʦʣʠʪʠʢʠ ʠ ʧʨʠʥʮʠʧʠ ʢʦʠ ʩʝ ʟʘʩʥʦʚʘʘʪ 

ʥʘ ʧʦʩʪʦʿʘʥʦʩʪ ʠ ʢʚʘʣʠʪʝʪ, ʙʘʨʘ ʥʦʚʠ ʨʝʩʫʨʩʠ 

ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʪʨʫʜʦʪ ʢʘʢʦ ʙʠ ʛʠ ʟʘʜʦʚʦʣʠʣʘ 

ʩʚʦʠʪʝ ʥʦʚʠ ʧʦʪʨʝʙʠ ʦʜ ʩʪʨʫʯʝʥ ʢʘʜʘʨ. ʊʨʫʜʦʪ 

ʜʘʚʘ ʥʘ ʟʥʘʝˁʝ ʜʝʢʘ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ ʝ 

ʜʝʣ ʦʜ ʛʣʦʙʘʣʥʠʦʪ ʩʚʝʪ, ʩʦ ʰʪʦ ʦʙʨʘʟʦʚʥʠʪʝ 

ʠʥʩʪʠʪʫʮʠʠ ʩʝ ʥʘʦʺʘʘʪ ʧʨʝʜ ʛʦʣʝʤ ʧʨʝʜʠʟʚʠʢ 

ʥʘ ʚʨʝʤʝʪʦ ʠ ʪʝʩʪ ʥʘ ʥʠʚʥʘʪʘ ʩʧʦʩʦʙʥʦʩʪ ʜʘʣʠ 

˃ʝ ʤʦʞʘʪ ʜʘ ʦʜʛʦʚʦʨʘʪ ʥʘ ʧʨʦʤʝʥʝʪʘʪʘ ʧʨʠʨʦʜʘ 

ʥʘ ʧʘʟʘʨʦʪ. ʄʣʘʜʠʪʝ ʣʫʺʝ ʚʦ ʈ.ʄ. ʩʝ 

ʦʧʨʝʜʝʣʝʥʠ ʚʦ ʛʦʣʝʤ ʧʨʦʮʝʥʪ ʢʦʥ ʧʨʦʘʢʪʠʚʥʦ 

ʛʣʝʜʘˁʝ ʥʘ ʩʚʦʿʘʪʘ ʠʜʥʠʥʘ ʘ ʩʦ ʪʦʘ ʥʘ ʥʠʚʥʦʪʦ 

ʦʙʨʘʟʦʚʘʥʠʝ ʠ ʨʘʙʦʪʘ. ʆʚʘ ʧʨʝʪʩʪʘʚʫʚʘ ʫʰʪʝ 

ʝʜʝʥ ʧʨʝʜʠʟʚʠʢ ʟʘ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ 

ʠʥʩʪʠʪʫʮʠʠ. ʎʝʣʪʘ ʥʘ ʪʨʫʜʦʪ ʝ ʜʘ ʩʝ ʧʦʪʝʥʮʠʨʘ 

ʧʦʪʨʝʙʘʪʘ ʦʜ ʥʝʦʧʭʦʜʥʦʩʪ ʚʦ ʧʨʠʤʝʥʘʪʘ ʥʘ 

ʥʦʚʠʦʪ 3.0 ʠ 4.0 ʤʘʨʢʝʪʠʥʛ ʢʦʥʮʝʧʪ ʚʦ ʧʨʦʤʝʥʘ 

ʥʘ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ ʚʦ ʈ.ʄ., ʩʦ 

ʮʝʣ ʜʘ ʩʝ ʦʜʛʦʚʦʨʠ ʥʘ ʧʦʪʨʝʙʠʪʝ ʥʘ ʧʘʟʘʨʦʪ ʥʘ 

ʪʨʫʜʦʪ ʠ ʙʘʨʘˁʘʪʘ ʥʘ ʩʪʫʜʝʥʪʠʪʝ ʠ 

ʢʦʤʧʘʥʠʠʪʝ. ʄʘʨʢʝʪʠʥʛʦʪ ʢʘʢʦ ʬʫʥʢʮʠʿʘ ʩʦ 

ʩʠʪʝ ʩʚʦʠ ʦʙʝʣʝʞʿʘ, ʘ ʧʦʩʝʙʥʦ ʥʦʚʠʦʪ 

ʤʘʨʢʝʪʠʥʛ 3.0 ʠ 4.0, ʨʘʟʨʘʙʦʪʝʥ ʩʧʦʨʝʜ 

ʧʦʪʨʝʙʠʪʝ ʥʘ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʘʪʘ ʠʥʩʪʠʪʫʮʠʿʘ 

ʤʦʞʝ ʜʘ ʧʦʤʦʛʥʝ ʠ ʜʘ ʦʜʛʦʚʦʨʠ ʥʘ ʙʘʨʘˁʘʪʘ ʥʘ 

ʧʘʟʘʨʦʪ ʠ ʦʪʩʪʨʘʥʫʚʘˁʝ ʥʘ ʥʝʜʦʩʪʘʪʦʮʠʪʝ ʢʦʠ 

ʩʝ ʫʪʚʨʜʠʣʝ. ɼʘʣʠ ʪʦʘ ʩʝ ʩʪʘʨʠʪʝ ʚʝ˃ʝ 
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ʧʦʩʪʦʝʯʢʠ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʠʥʩʪʠʪʫʮʠʠ ʧʨʝʢʫ 

ʥʠʚʥʦ ʨʝʙʨʝʥʜʠʨʘˁʝ ʠʣʠ ʥʦʚʠ ʠʥʩʪʠʪʫʮʠʠ 

ʧʦʪʧʦʣʥʦ ʧʨʠʣʘʛʦʜʝʥʠ ʥʘ ʙʘʨʘˁʘʪʘ ʥʘ 

ʤʦʜʝʨʥʘʪʘ ʠʥʜʫʩʪʨʠʿʘ, ʝ ʧʨʘʰʘˁʝ ʟʘ ʜʠʩʢʫʩʠʿʘ 

ʠ ʦʜʣʫʢʘ ʥʘ ʠʥʩʪʠʪʫʮʠʦʥʘʣʥʦ ʥʠʚʦ. ɼʦʢʦʣʢʫ ʩʝ 

ʦʩʪʘʥʝ ʥʘ ʩʪʘʨʠʪʝ ʚʦʩʪʘʥʦʚʝʥʠ ʤʘʥʪʨʠ, ʥʝʤʘ ʜʘ 

ʩʝ ʫʩʧʝʝ ʥʠʢʦʛʘʰ. ʇʘʟʘʨʠʪʝ ʧʦʩʪʦʿʘʥʦ ʩʝ 

ʤʝʥʫʚʘʘʪ, ʠ ʩʘʤʦ ʦʥʠʝ ʢʦʠ ʩʝ ʩʧʨʝʤʥʠ ʟʘ 

ʧʨʦʘʢʪʠʚʥʠ ʧʨʦʤʝʥʠ, ˃ʝ ʫʩʧʝʘʪ.  

 

ʂʣʫʯʥʠ ʟʙʦʨʦʚʠ: ʤʘʨʢʝʪʠʥʛ, 

ʫʥʠʚʝʨʟʠʪʝʪʠ, 3.0 ʤʘʨʢʝʪʠʥʛ, 4.0 ʤʘʨʢʝʪʠʥʛ . 

 

ɺʦʚʝʜ  

 

ɻʣʦʙʘʣʥʠʪʝ ʧʨʦʤʝʥʠ ʥʘ ʩʚʝʪʩʢʦ ʥʠʚʦ, ʥʝ 

ʩʘʤʦ ʚʦ ʜʝʣʦʪ ʥʘ ʧʦʣʠʪʠʯʢʠʪʝ ʪʝʢʦʚʠ ʪʫʢʫ 

ʫʰʪʝ ʧʦʚʝ˃ʝ ʚʦ ʜʝʣʦʪ ʥʘ ʬʫʥʢʮʠʦʥʠʨʘˁʝ ʥʘ 

ʩʪʦʧʘʥʩʪʚʦʪʦ, ʚʦ ʚʨʝʤʝ ʥʘ 4-ʪʘʪʘ ʠʥʜʫʩʪʨʠʩʢʘ 

ʨʝʚʦʣʫʮʠʿʘ, ʛʠ ʧʦʩʪʘʚʫʚʘʘʪ ʧʨʝʜ ʛʦʣʝʤ ʠ ʪʝʞʦʢ 

ʧʨʝʜʠʟʚʠʢ ʠʥʩʪʠʪʫʮʠʠʪʝ, ʢʦʠ ʤʦʨʘ ʜʘ ʩʝ 

ʘʜʘʧʪʠʨʘʘʪ ʥʘ ʥʦʚʘʪʘ ʜʠʛʠʪʘʣʥʘ ʝʢʦʥʦʤʠʿʘ ʠ ʥʘ 

ʥʦʚʘʪʘ ʪʝʭʥʦʣʦʛʠʿʘ, ʩʝʢʘʢʦ ʜʦʢʦʣʢʫ ʩʘʢʘʘʪ ʜʘ 

ʩʝ ʢʦʥʢʫʨʝʥʪʥʠ ʠ ʜʘ ʧʦʩʪʦʿʘʪ ʥʘ ʧʘʟʘʨʦʪ. ɱôʩʦʥ 

ʠ ʧʘʨʪʥʝʨʠ ʢʦʥʩʘʣʪʠʥʛ (Jôson & Partners 

Consulting, June 2013). ʚʦ ʩʚʦʝʪʦ ʠʩʪʨʘʞʫʚʘˁʝ 

ʦʜ 2013 ʛʦʜʠʥʘ ʠʩʪʘʢʥʫʚʘʘʪ ʜʝʢʘ ʀʥʪʝʨʥʝʪʦʪ 

ʥʘ ʥʝʰʪʘʪʘ
62

 ʝ ʪʝʭʥʦʣʦʰʢʠ ʥʘʧʨʝʜʝʥ ʠ 

ʨʘʩʪʝʯʢʠ ʪʨʝʥʜ ʚʦ ʙʠʟʥʠʩ-ʩʝʢʪʦʨʦʪ, ʥʘ 

ʛʣʦʙʘʣʥʦ ʥʠʚʦ, ʥʦ ʠ ʥʘ ʥʘʮʠʦʥʘʣʥʦ ʥʠʚʦ. 

ʇʨʝʢʫ ʚʢʣʫʯʫʚʘˁʝ ʥʘ ʤʠʣʠʿʘʨʜʘ ʫʨʝʜʠ 

ʩʝʢʦʿʜʥʝʚʥʦ ʥʘ ʠʥʪʝʨʥʝʪ, IoT ʛʦ ʢʦʤʙʠʥʠʨʘ 

ʦʬʣʘʿʥ ʠ ʦʥʣʘʿʥ-ʩʚʝʪʦʪ, ʦʪʚʦʨʘʿ˃ʠ ʥʦʚʠ 

ʤʦʞʥʦʩʪʠ ʠ ʧʨʝʜʠʟʚʠʮʠ ʟʘ ʧʨʠʚʘʪʥʠʦʪ ʙʠʟʥʠʩ, 

ʜʨʞʘʚʘʪʘ ʠ ʟʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ. ɺʦʦʙʠʯʘʝʥʦ ʝ 

ʧʨʠ ʩʦʛʣʝʜʫʚʘˁʝ ʥʘ ʥʦʚʠʪʝ ʧʨʦʤʝʥʠ ʚʦ 

ʩʚʝʪʩʢʘʪʘ ʠ ʥʘʮʠʦʥʘʣʥʘʪʘ ʨʝʘʣʥʦʩʪ, ʘ ʩʦ ʪʦʘ ʠ 

ʧʦʪʨʝʙʠ ʟʘ ʚʥʝʩʫʚʘˁʝ ʥʦʚ ʥʘʯʠʥ ʥʘ ʨʘʙʦʪʘ ʠ 

ʦʨʛʘʥʠʟʘʮʠʿʘ ʥʘ ʠʥʩʪʠʪʫʮʠʠʪʝ, ʩʝʢʦʛʘʰ ʜʘ ʩʝ 

ʨʘʟʤʠʩʣʫʚʘ ʩʘʤʦ ʥʘ ʧʨʠʚʘʪʥʠʦʪ ʩʝʢʪʦʨ ʠ ʥʘ 

ʦʥʠʝ ʠʥʩʪʠʪʫʮʠʠ ʰʪʦ ʩʝ ʚʦ ʜʝʣʦʪ ʥʘ 

ʠʥʜʫʩʪʨʠʿʘʪʘ ʠ ʪʨʛʦʚʠʿʘʪʘ. ʉʝʧʘʢ, ʩʦʦʯʝʥʠ ʩʦ 

ʥʦʚʠ ʢʦʤʧʝʪʠʪʠʚʥʠ ʧʘʨʘʜʠʛʤʠ, ʤʦʨʘ ʜʘ ʩʝ 

ʟʘʧʦʯʥʝ ʠ ʩʦ ʧʦʜʦʙʨʦ ʠʩʪʨʘʞʫʚʘˁʝ ʥʘ 

ʩʦʮʠʿʘʣʥʠʪʝ ʠ ʝʢʦʥʦʤʩʢʠʪʝ ʠʤʧʣʠʢʘʮʠʠ ʥʘ 

ʜʠʛʠʪʘʣʥʘʪʘ ʨʝʚʦʣʫʮʠʿʘ ʠ ʢʦʥ ʿʘʚʥʠʪʝ 

ʧʨʝʪʧʨʠʿʘʪʠʿʘ, ʘ ʧʦʩʝʙʥʦ ʟʥʘʯʘʿʥʦ ʢʦʥ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ. ʇʦʪʨʝʙʥʦ ʝ ʟʛʦʣʝʤʫʚʘˁʝ ʥʘ 

ʥʘʧʦʨʠʪʝ ʟʘ ʨʘʟʚʦʿ ʥʘ ʜʦʣʛʦʨʦʯʥʠ ʨʝʰʝʥʠʿʘ ʢʦʠ 
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 The Internet of Things (IoT). 

ʦʜʘʪ ʥʘʜʚʦʨ ʦʜ ʪʝʢʦʚʥʦʪʦ ʢʦʤʬʦʨʥʦ 

ʨʘʟʤʠʩʣʫʚʘˁʝ ʠ ʜʝʿʩʪʚʫʚʘˁʝ. 

ɺʦ ɽʚʨʦʧʩʢʘʪʘ ʫʥʠʿʘ, ʦʩʦʙʝʥʦ ʧʦʯʥʫʚʘʿ˃ʠ 

ʦʜ 1999 ʛʦʜʠʥʘ (The European higher education 

area,19 June 1999), ʩʝ ʩʣʫʯʠʿʘ ʟʥʘʯʘʿʥʠ ʧʨʦʤʝʥʠ 

ʚʦ ʦʙʣʘʩʪʘ ʥʘ ʚʠʩʦʢʦʪʦ ʦʙʨʘʟʦʚʘʥʠʝ. ʉʦʛʣʘʩʥʦ 

ɹʦʣʦˁʩʢʘʪʘ ʜʝʢʣʘʨʘʮʠʿʘ, ʩʪʫʜʝʥʪʦʪ ʤʦʞʝ 

ʩʣʦʙʦʜʥʦ ʜʘ ʩʝ ʜʚʠʞʠ ʚʦ ʜʝʣʦʪ ʥʘ ʝʚʨʦʧʩʢʠʪʝ 

ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʠʥʩʪʠʪʫʮʠʠ. ʇʨʝʜ 

ʜʦʥʝʩʫʚʘˁʝʪʦ ʥʘ ɹʦʣʦˁʩʢʘʪʘ ʜʝʢʣʘʨʘʮʠʿʘ, 

ʦʙʨʘʟʦʚʥʠʦʪ ʩʠʩʪʝʤ ʚʦ ɽʚʨʦʧʘ ʧʨʝʜʠʟʚʠʢʫʚʘ 

ʪʝʰʢʦʪʠʠ ʥʘ ʩʪʫʜʝʥʪʠʪʝ ʜʘ ʛʠ ʢʦʨʠʩʪʘʪ 

ʩʪʝʢʥʘʪʠʪʝ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʢʚʘʣʠʬʠʢʘʮʠʠ ʦʜ 

ʝʜʥʘ ʚʦ ʜʨʫʛʘ ʟʝʤʿʘ, ʚʦ ʩʤʠʩʣʘ ʥʘ ʚʨʘʙʦʪʫʚʘˁʝ 

ʠʣʠ ʧʨʦʜʦʣʞʫʚʘˁʝ ʥʘ ʩʚʦʝʪʦ ʦʙʨʘʟʦʚʘʥʠʝ. 

ʇʦʩʪʠʛʥʘʪʘʪʘ ʢʦʤʧʘʪʠʙʠʣʥʦʩʪ ʧʦʤʝʺʫ 

ʦʙʨʘʟʦʚʥʠʪʝ ʩʠʩʪʝʤʠ ʧʨʠʜʦʥʝʩʝ ʧʦʣʝʩʥʦ 

ʜʚʠʞʝˁʝ ʥʘ ʩʪʫʜʝʥʪʠʪʝ ʥʠʟ ɽʚʨʦʧʘ. ɿʥʘʯʘʿʥʦ ʝ 

ʜʘ ʩʝ ʠʩʪʘʢʥʝ ʠ ʪʦʘ ʜʝʢʘ ʚʦ ʠʩʪʦ ʚʨʝʤʝ 

ɹʦʣʦˁʩʢʠʦʪ ʧʨʦʮʝʩ ʧʨʠʜʦʥʝʩʝ  ʧʦʛʦʣʝʤʘ 

ʢʦʤʧʝʪʠʪʠʚʥʦʩʪ ʠ ʘʪʨʘʢʪʠʚʥʦʩʪ ʥʘ ʝʚʨʦʧʩʢʠʪʝ 

ʫʥʠʚʝʨʟʠʪʝʪ ʥʘ ʩʚʝʪʩʢʦ ʥʠʚʦ. ʇʨʝʢʫ 

ɹʦʣʦˁʩʢʠʦʪ ʧʨʦʮʝʩ, ʢʦʿ ʧʨʝʜʚʠʜʫʚʘ 

ʤʦʜʝʨʥʠʟʘʮʠʿʘ ʥʘ ʦʙʨʘʟʦʚʘʥʠʝʪʦ, ʩʝ 

ʦʙʝʟʙʝʜʫʚʘ ʟʘʜʦʚʦʣʫʚʘˁʝ ʥʘ ʧʨʦʤʝʥʝʪʠʪʝ 

ʧʦʪʨʝʙʠ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʪʨʫʜʦʪ. ɺʦ ʫʩʣʦʚʠ ʥʘ 

ʢʦʥʪʠʥʫʠʨʘʥʦ ʟʛʦʣʝʤʝʥʦ ʙʘʨʘˁʝ ʥʘ ʧʘʟʘʨʦʪ ʥʘ 

ʪʨʫʜʦʪ ʥʘ ʚʠʩʦʢʦ ʩʪʨʫʯʥʠ ʨʘʙʦʪʥʠ ʚʝʰʪʠʥʠ, 

ʢʘʢʦ ʠ ʩʦʦʯʝʥʠ ʩʦ ʩ¯ ʧʦʛʦʣʝʤʠʪʝ ʙʘʨʘˁʘ ʟʘ 

ʠʥʦʚʘʮʠʠ ʠ ʧʨʝʪʧʨʠʝʤʥʠʰʪʚʦ, ʩʦʦʜʚʝʪʥʦʪʦ 

ʤʝʥʫʚʘˁʝ ʥʘ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ, 

ʢʦʝ ʚʧʨʦʯʝʤ ʛʦ ʧʨʝʜʚʠʜʫʚʘ ɹʦʣʦˁʘ, ʝ ʦʜ 

ʝʩʝʥʮʠʿʘʣʥʦ ʟʥʘʯʝˁʝ (EUR-Lex,, 07.2015). ɺʦ 

ʠʩʪʦ ʚʨʝʤʝ, ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʩʝ ʩʦʦʯʫʚʘʘʪ ʩʦ 

ʪʝʥʜʝʥʮʠʠʪʝ ʥʘ ʥʘʤʘʣʫʚʘˁʝ ʥʘ ʩʪʫʜʝʥʪʩʢʘʪʘ 

ʧʦʧʫʣʘʮʠʿʘ (ʩʝʛʘ ʤʦʙʠʣʥʦʩʪʘ ʥʘ ʩʪʫʜʝʥʪʦʪ ʝ 

ʧʦʣʝʩʥʘ ʠ ʪʦʿ ʤʦʞʝ ʜʘ ʩʝ ʜʚʠʞʠ ʢʦʥ ʦʥʦʿ 

ʫʥʠʚʝʨʟʠʪʝʪ ʰʪʦ ʤʫ ʦʙʝʟʙʝʜʫʚʘ ʧʦʚʠʩʦʢ 

ʢʚʘʣʠʪʝʪ), ʥʦ ʠ ʩʦ ʥʘʤʘʣʫʚʘˁʝ ʠ ʦʛʨʘʥʠʯʫʚʘˁʝ 

ʥʘ ʙʫ˅ʝʪʩʢʠʪʝ ʬʠʥʘʥʩʠʨʘˁʘ ʦʜ ʩʪʨʘʥʘ ʥʘ 

ʜʨʞʘʚʘʪʘ (ʜʨʞʘʚʠʪʝ ʛʦ ʥʘʤʘʣʫʚʘʘʪ 

ʬʠʥʘʥʩʠʨʘˁʝʪʦ ʢʦʥ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʠ ʛʠ 

ʦʭʨʘʙʨʫʚʘʘʪ ʟʘ ʩʘʤʦʩʪʦʿʥʦ ʬʠʥʘʥʩʠʨʘˁʝ). ʆʚʘ 

ʧʣʫʩ ʧʨʠʜʦʥʝʩʫʚʘ ʟʘ ʪʫʨʙʫʣʝʥʮʠʠ ʠ 

ʥʝʩʠʛʫʨʥʦʩʪ ʚʦ ʜʝʣʦʪ ʥʘ ʬʫʥʢʮʠʦʥʠʨʘˁʝʪʦ ʥʘ 

ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ. 

ɺʠʩʦʢʦʦʙʨʘʟʦʚʥʠʦʪ ʧʘʟʘʨ ʧʨʝʪʨʧʝ ʤʥʦʛʫ 

ʧʨʦʤʝʥʠ ʠ ʩʦ ʧʨʘʚʦ ʤʦʞʝ ʜʘ ʩʝ ʠʩʪʘʢʥʝ ʜʝʢʘ 

ʨʘʩʧʨʘʚʘʪʘ ʟʘ ʠ ʦʢʦʣʫ ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ, ʥʝ ʩʘʤʦ ʥʘ ʥʘʮʠʦʥʘʣʥʦ, ʪʫʢʫ ʠ 

ʥʘ ʩʚʝʪʩʢʦ ʥʠʚʦ, ʝ ʦʩʥʦʚʘʥʘ ʠ ʦʧʨʘʚʜʘʥʘ. 

ʄʝʥʫʚʘˁʝʪʦ ʥʘ ʮʝʣʦʩʥʠʦʪ ʢʦʥʪʝʢʩʪ ʥʘ 

ʚʠʩʦʢʦʪʦ ʦʙʨʘʟʦʚʘʥʠʝ ʠ ʥʝʛʦʚʦʪʦ ʩʦʦʯʫʚʘˁʝ ʥʘ 
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ʦʪʚʦʨʝʥ ʧʘʟʘʨ ʚʦʜʝʥ ʦʜ ʧʨʠʥʮʠʧʠʪʝ ʥʘ 

ʧʘʟʘʨʥʠʪʝ ʩʠʣʠ ʧʨʘʚʘʪ ʞʝʩʪʦʢ ʧʨʠʪʠʩʦʢ ʚʨʟ 

ʤʝʥʘ˅ʤʝʥʪʠʪʝ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ, ʠ ʙʘʨʘʘʪ 

ʥʦʚʠ ʥʘʯʠʥʠ ʥʘ ʫʧʨʘʚʫʚʘˁʝ ʩʦ ʦʚʠʝ 

ʠʥʩʪʠʪʫʮʠʠ (Bugandwa-Mungu-Akonkwa, 

2009). ʉʘʤʠʪʝ ʚʨʘʙʦʪʝʥʠ ʚʦ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ 

ʧʨʝʪʩʪʘʚʫʚʘʘʪ ʦʩʥʦʚʘ ʟʘ ʢʦʥʢʫʨʝʥʪʥʘ ʧʨʝʜʥʦʩʪ 

ʥʘ ʧʘʟʘʨʦʪ. ʆʪʪʫʢʘ, ʦʜʥʝʩʫʚʘˁʝ ʠ ʨʘʙʦʪʘ ʧʦ 

ʧʨʠʥʮʠʧʠʪʝ ʥʘ ʧʘʟʘʨʥʘ ʦʨʠʝʥʪʘʮʠʿʘ ʩʝ ʢʣʫʯʝʥ 

ʫʩʧʝʭ ʥʘ ʧʨʦʤʦʚʠʨʘˁʝ ʥʘ ʩʘʤʘʪʘ ʧʘʟʘʨʥʘ 

ʦʨʠʝʥʪʠʨʘʥʦʩʪ (Schlosser & McNaughton, 

2009). ʉʦ ʛʣʦʙʘʣʠʟʘʮʠʿʘʪʘ ʥʘ ʧʘʟʘʨʦʪ, ʥʠ ʝʜʝʥ 

ʩʝʢʪʦʨ ʥʝ ʦʩʪʘʥʘ ʠʤʫʥ ʥʘ ʟʛʦʣʝʤʝʥʘ ʠ ʩʠʣʥʘ 

ʢʦʥʢʫʨʝʥʮʠʿʘ (Campbell-Hunt, 2000). ʅʘʦʺʘʿ˃ʠ 

ʩʝ ʚʦ ʬʦʢʫʩʦʪ ʥʘ ʟʥʘʯʠʪʝʣʝʥ ʨʘʩʪ ʚʦ 

ʧʦʩʣʝʜʥʠʪʝ ʜʝʮʝʥʠʠ, ʚʠʩʦʢʦʪʦ ʦʙʨʘʟʦʚʘʥʠʝ 

ʙʘʨʘ ʧʨʦʤʝʥʠ ʚʦ ʚʥʘʪʨʝʰʥʘʪʘ ʢʫʣʪʫʨʘ, 

ʫʧʨʘʚʫʚʘˁʝ ʠ ʘʜʤʠʥʠʩʪʨʘʮʠʿʘ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ (Maringe & Gibbs, 2009; 

Bugandwa- Mungu-Akonkwa, 2009). ʉʧʦʨʝʜ 

ʇʝʪʘʨ ɼʨʘʢʝʨ, ʧʦʩʪʦʿʘʪ ʪʨʠ ʚʠʜʘ ʢʦʤʧʘʥʠʠ: 

ʦʥʠʝ ʰʪʦ ʧʨʘʚʘʪ ʨʘʙʦʪʠʪʝ ʜʘ ʩʝ ʩʣʫʯʫʚʘʘʪ, 

ʦʥʠʝ ʰʪʦ ʛʣʝʜʘʘʪ ʢʘʢʦ ʨʘʙʦʪʠʪʝ ʩʝ ʩʣʫʯʫʚʘʘʪ, ʠ 

ʦʥʠʝ ʰʪʦ ʩʝ ʯʫʜʘʪ ʰʪʦ ʩʝ ʩʣʫʯʠʣʦ. ɵʝ ʧʦʩʪʦʿʘʪ 

ʜʚʘ ʚʠʜʘ CEO ʢʦʠ ˃ʝ ʧʦʩʪʦʿʘʪ ʚʦ ʥʘʨʝʜʥʠʪʝ 

ʛʦʜʠʥʠ: ʦʥʠʝ ʰʪʦ ʨʘʟʤʠʩʣʫʚʘʘʪ ʛʣʦʙʘʣʥʦ ʠ 

ʦʥʠʝ ʰʪʦ ʩʝ ʥʝʚʨʘʙʦʪʝʥʠ. ʂʦʛʘ ʙʠ ʛʦ 

ʟʘʤʠʩʣʠʣʝ ʫʥʠʚʝʨʟʠʪʝʪʦʪ ʢʘʢʦ ʝʜʥʘ ʢʦʤʧʘʥʠʿʘ, 

ʟʘ ʠʩʪʠʦʪ ʙʝʟ ʩʦʤʥʝʥʠʝ ʤʦʞʘʪ ʜʘ ʩʝ ʫʧʦʪʨʝʙʘʪ 

ʠ ʜʘ ʩʝ ʦʜʥʝʩʫʚʘʘʪ ʧʨʝʪʭʦʜʥʠʪʝ ʪʚʨʜʝˁʘ.  

ɺʦ ʦʚʦʿ ʧʝʨʠʦʜ ʢʦʛʘ ʈʝʧʫʙʣʠʢʘ 

ʄʘʢʝʜʦʥʠʿʘ ʩʚʦʿʦʪ ʨʘʟʚʦʿ ʠ ʧʨʠʚʣʝʢʫʚʘˁʝ ʥʘ 

ʩʪʨʘʥʩʢʠ ʠʥʚʝʩʪʠʮʠʠ ʛʦ ʧʨʘʚʠ ʚʦ ʫʩʣʦʚʠ ʥʘ 

ʝʢʦʥʦʤʩʢʘ ʢʨʠʟʘ ʜʦʤʘ, ʚʦ ʨʝʛʠʦʥʦʪ, ʘ ʧʦʩʝʙʥʦ 

ʚʦ ɽʚʨʦʧʘ, ʢʣʫʯʥʦ ʝ ʢʘʢʦ ˃ʝ ʛʠ ʥʘʩʦʯʠ ʩʚʦʠʪʝ 

know how ʚʦ ʟʘʜʦʚʦʣʫʚʘˁʝ ʥʘ ʙʘʨʘˁʘʪʘ ʥʘ 

ʩʪʨʘʥʩʢʠʪʝ ʢʦʤʧʘʥʠʠ ʰʪʦ ʠʥʚʝʩʪʠʨʘʣʝ ʚʦ ʥʝʘ. 

ʊʫʢʘ ʪʨʝʙʘ ʜʘ ʩʝ ʨʘʟʤʠʩʣʫʚʘ ʛʣʦʙʘʣʥʦ, ʘ ʥʝ 

ʣʦʢʘʣʥʦ, ʪ.ʝ. ʜʘ ʩʝ ʫʧʦʪʨʝʙʘʪ ʘʣʘʪʢʠʪʝ ʥʘ 

ʤʘʨʢʝʪʠʥʛʦʪ ʦʜ ʩʪʨʘʥʘ ʥʘ ʜʨʞʘʚʘʪʘ, ʥʦ 

ʥʘʿʤʥʦʛʫ ʠ ʧʨʚʝʥʩʪʚʝʥʦ ʥʘ ʩʘʤʠʪʝ ʢʦʤʧʘʥʠʠ. 

ʅʦ ʝʜʝʥ ʦʜ ʥʘʿʚʘʞʥʠʪʝ ʬʘʢʪʦʨʠ ʚʦ 

ʟʘʜʦʚʦʣʫʚʘˁʝ ʥʘ ʤʦʜʝʨʥʘʪʘ ʠʥʜʫʩʪʨʠʿʘ ʚʦ 

ʜʨʞʘʚʘʪʘ ʝ ʜʦʙʨʦ ʦʙʨʘʟʦʚʘʥʠ ʢʘʜʨʠ ʚʦ 

ʩʦʛʣʘʩʥʦʩʪ ʩʦ ʙʘʨʘˁʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʪʨʫʜʦʪ. 

ʊʫʢʘ ʝ ʜʝʣʦʪ ʥʘ ʦʙʨʘʟʦʚʘʥʠʝʪʦ ʠ ʜʘʣʠ 

ʧʦʩʪʦʿʥʦʪʦ ʚʠʩʦʢʦ ʦʙʨʘʟʦʚʘʥʠʝ ʝ ʚʦ ʧʦʟʠʪʠʚʥʘ 

ʬʫʥʢʮʠʿʘ ʥʘ ʧʦʪʨʝʙʠʪʝ ʥʘ ʩʚʝʪʩʢʠʪʝ ʢʦʤʧʘʥʠʠ, 

ʩʝʢʘʢʦ ʠ ʥʘ ʜʦʤʘʰʥʠʪʝ ʢʦʤʧʘʥʠʠ ʰʪʦ ʩʝ 

ʚʦʜʝʥʠ ʦʜ ʙʘʨʘˁʘʪʘ ʥʘ ʩʚʝʪʩʢʠʦʪ ʧʘʟʘʨ. ʊʫʢʘ ʝ 

ʫʣʦʛʘʪʘ ʠ ʧʦʪʨʝʙʘʪʘ ʦʜ ʤʝʥʫʚʘˁʝ ʥʘ ʩʪʘʨʠʪʝ 

ʬʦʨʤʠ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʩʢʠ ʤʝʥʘ˅ʤʝʥʪ ʠ 

ʧʨʠʩʧʦʦʩʙʫʚʘˁʝ ʥʘ ʙʘʨʘˁʘʪʘ ʥʘ ʥʦʚʘʪʘ 

ʨʝʘʣʥʦʩʪ, ʢʘʿ ʥʘʩ ʠ ʚʦ ʩʚʝʪʦʪ. ʄʘʨʢʝʪʠʥʛ-

ʧʨʝʜʠʟʚʠʢʦʪ ʢʘʢʦ ʥʘ ʩʚʝʪʩʢʦ, ʫʰʪʝ ʧʦʚʝ˃ʝ ʥʘ 

ʥʘʮʠʦʥʘʣʥʦ ʥʠʚʦ, ʜʦʤʘ ʢʘʿ ʥʘʩ, ʝ ʧʨʘʰʘˁʝ ʢʦʝ 

ʤʦʨʘ ʜʘ ʜʘʜʝ ʩʦʦʜʚʝʪʝʥ ʦʜʛʦʚʦʨ ʠ ʢʦʥʢʨʝʪʝʥ 

ʨʝʟʫʣʪʘʪ ʚʦ ʧʨʘʢʪʠʢʘʪʘ. ɼʘʣʠ ʪʦʘ ˃ʝ ʙʠʜʝ 

ʧʨʝʢʫ ʨʝʬʦʨʤʠʨʘˁʝ ʥʘ ʧʦʩʪʦʿʥʠʪʝ 

ʫʥʠʚʝʨʟʠʪʝʪʠ ʠʣʠ ʦʪʚʦʨʘˁʝ ʥʦʚʠ, ʝ ʧʨʘʰʘˁʝ ʟʘ 

ʜʠʩʢʫʩʠʿʘ (ʩʝʪʦ ʪʦʘ ʧʨʝʢʫ ʢʦʥʢʨʝʪʥʘ 

ʨʝʘʣʠʟʘʮʠʿʘ, ʠʩʢʣʫʯʫʚʘʿ˃ʠ ʿʘ ʠʤʧʨʦʚʠʟʘʮʠʿʘʪʘ).  

 

1. ʉʦʚʨʝʤʝʥʠʦʪ ʤʘʨʢʝʪʠʥʛ  

 

ʋʰʪʝ ʥʘ ʦʜʨʞʘʥʠʦʪ ʉʘʤʠʪ ʟʘ ʄʘʨʢʝʪʠʥʛ 

ʚʦ 2008 ʛʦʜʠʥʘ ʧʨʦʬʝʩʦʨʦʪ ʌʠʣʠʧ ʂʦʪʣʝʨ ʩʝ 

ʦʙʨʘ˃ʘ, ʤʝʺʫ ʜʨʫʛʦʪʦ, ʩʦ ʠʟʿʘʚʘ ʢʦʿʘ ʥʠ ʜʘʚʘ 

ʧʨʝʮʠʟʥʘ ʩʣʠʢʘ ʟʘ ʧʘʟʘʨʦʪ ʚʦ ʥʦʚʠʦʪ ʚʝʢ. 

Ăʇʨʝʜ ʥʝʢʦʣʢʫ ʥʝʜʝʣʠ ʤʠ ʧʨʠʩʪʘʧʠ ʝʜʝʥ ʪʦʧ 

ʤʝʥʘ˅ʝʨ, ʢʦʿ ʤʝ ʟʘʤʦʣʠ ʜʘ ʤʫ ʿʘ ʧʦʪʧʠʰʘʤ 

ʤʦʿʘʪʘ ʢʥʠʛʘ, ʰʪʦ ʠ ʦʙʠʯʥʦ ʛʦ ʧʨʘʚʘʤ, ʥʦ ʦʚʦʿ 

ʧʘʪ ʪʦʘ ʛʦ ʦʜʙʠʚ. ʊʦʘ ʙʝʰʝ ʧʨʚʘʪʘ ʢʥʠʛʘ ʰʪʦ ʿʘ 

ʠʤʘʤ ʥʘʧʠʰʘʥʦ ʟʘ ʤʘʨʢʝʪʠʥʛʦʪ ʚʦ 1967 

ʛʦʜʠʥʘ. ʊʦʿ ʤʝ ʧʨʘʰʘ: ɿʦʰʪʦ ʥʝ ʩʘʢʘʪʝ ʜʘ ʤʠ ʿʘ 

ʧʦʪʧʠʰʝʪʝ ʢʥʠʛʘʪʘ? ɱʘʩ ʤʫ ʦʜʛʦʚʦʨʠʚ: ʇʘ, 

ʜʘʣʠ ʚʠ ʩʝ ʜʦʧʘʜʥʘ ʧʦʛʣʘʚʿʝʪʦ ʟʘ ʠʥʪʝʨʥʝʪ? ʊʦʿ 

ʨʝʯʝ: ʇʘ ʟʘ ʠʥʪʝʨʥʝʪ ʥʝʤʘʰʝ. ʊʦʛʘʰ ʛʦ 

ʧʨʘʰʘʚ: ɼʘʣʠ ʜʦʙʠ ʜʦʚʦʣʥʦ ʟʥʘʝˁʝ ʦʜ ʤʦʠʪʝ 

ʜʚʝ ʩʪʨʘʥʠʮʠ ʟʘ ʙʨʝʥʜʠʨʘˁʝ? ...ʟʦʰʪʦ ʚʦ 1967 

ʛʦʜʠʥʘ ʥʝʤʘʚʤʝ ʮʝʣʠ ʢʥʠʛʠ ʟʘ ʙʨʝʥʜʠʨʘˁʝ, 

ʠʤʘʚʤʝ ʩʘʤʦ ʜʚʝ ʩʪʨʘʥʠʮʠ. ʊʦʿ ʦʜʛʦʚʦʨʠ: ɼʘʣʠ 

ʩʝ ʦʙʠʜʫʚʘʪʝ ʜʘ ʤʝ ʥʘʛʦʚʦʨʠʪʝ ʜʘ ʢʫʧʘʤ ʥʦʚ 

ʧʨʠʤʝʨʦʢ ʦʜ ʢʥʠʛʘʪʘ? ɱʘʩ ʦʜʛʦʚʦʨʠʚ: ɼʘ, ʥʝ 

ʧʦʨʘʜʠ ʪʦʘ ʰʪʦ ʤʠ ʪʨʝʙʘʘʪ ʪʚʦʠʪʝ ʧʘʨʠ, ʪʫʢʫ 

ʧʦʨʘʜʠ ʪʦʘ ʰʪʦ ʧʘʟʘʨʠʪʝ ʩʝ ʧʨʦʤʝʥʘʪʠ, 

ʧʘʟʘʨʠʪʝ ʧʦʩʪʦʿʘʥʦ ʩʝ ʤʝʥʫʚʘʘʪ.ò ʅʘ 

ʃʦʥʜʦʥʩʢʠʦʪ ʙʠʟʥʠʩ-ʬʦʨʫʤ ʦʜʨʞʘʥ ʚʦ ʄʘʿ 

2008 ʛʦʜʠʥʘ ʧʨʦʬʝʩʦʨʦʪ ʌʠʣʠʧ ʂʦʪʣʝʨ ʜʘʚʘ 

ʦʙʿʘʩʥʫʚʘˁʝ ʥʘ ʤʘʥʪʨʘʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ. 

Ăʈʘʙʦʪʘʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ, ʘ ʩʦ ʪʦʘ ʥʘ ʩʘʤʘʪʘ 

ʢʦʤʧʘʥʠʿʘ ʜʦʢʦʣʢʫ ʩʘʢʘ ʜʘ ʫʩʧʝʝ, ʝ ʜʘ ʩʦʟʜʘʜʝ, 

ʢʦʤʫʥʠʮʠʨʘ, ʜʦʩʪʘʚʠ ʚʨʝʜʥʦʩʪ ʟʘ ʮʝʣʥʠʦʪ 

ʧʘʟʘʨ ʠ ʥʘ ʢʨʘʿ ʜʘ ʦʩʪʚʘʨʠ ʧʨʦʬʠʪ (Philip 

Kotler, 2008). ɸʢʦ ʛʠ ʟʝʤʝʤʝ ʥʘ ʨʘʟʛʣʝʜʫʚʘˁʝ 

Ăʜʘ ʩʝ ʩʦʟʜʘʜʝ, ʜʘ ʩʝ ʢʦʤʫʥʠʮʠʨʘ ʠ ʜʘ ʩʝ 

ʜʦʩʪʘʚʠñ ʩʧʦʨʝʜ ʌ.ʂʦʪʣʝʨ, ˃ʝ ʜʦʿʜʝʤʝ ʜʦ 

ʩʣʝʜʥʠʪʝ ʟʘʢʣʫʯʦʮʠ: ʜʘ ʩʝ ʩʦʟʜʘʜʝ ʚʨʝʜʥʦʩʪ = 

ʧʨʦʜʫʢʪ-ʤʝʥʘ˅ʤʝʥʪ, ʙʝʟ ʨʘʟʣʠʢʘ ʜʘʣʠ ʪʦʘ ʝ 

ʫʩʣʫʛʘ, ʤʝʨʣʠʚʘ ʠʣʠ ʥʝ, ʢʦʤʧʘʥʠʿʘʪʘ ʤʦʨʘ ʜʘ 

ʠʤʘ ʧʨʦʜʫʢʪ-ʤʝʥʘ˅ʤʝʥʪ;  ʜʘ ʩʝ ʢʦʤʫʥʠʮʠʨʘ = 

ʙʨʝʥʜʠʨʘˁʝ, ʠ ʪʦʘ ʝ ʙʨʝʥʜ-ʤʝʥʘ˅ʤʝʥʪ. ʇʦʩʪʦʠ 

ʨʘʟʣʠʢʘ ʧʦʤʝʺʫ ʧʨʦʜʫʢʪ-ʤʝʥʘ˅ʤʝʥʪʦʪ ʠ ʙʨʝʥʜ-

ʤʝʥʘ˅ʤʝʥʪʦʪ. ʄʦʞʝʪʝ ʜʘ ʠʤʘʪʝ ʯʝʪʠʨʠ 

ʧʨʦʠʟʚʦʜʠ, ʥʦ ʰʪʦ ʩʪʝ ʩʪʦʨʠʣʝ ʜʘ ʛʠ 
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ʙʨʝʥʜʠʨʘʪʝ (ʢʦʤʫʥʠʮʠʨʘˁʝʪʦ, ʚʦʟʙʫʜʘʪʘ, 

ʜʝʬʝʨʝʥʮʠʿʘʮʠʿʘʪʘ ʠ ʩʣ.); ʜʘ ʩʝ ʜʦʩʪʘʚʠ 

ʚʨʝʜʥʦʩʪ= ʧʦʪʨʦʰʫʚʘʯʢʠ ʤʝʥʘ˅ʤʝʥʪ. ɼʝʥʝʩ 

ʩʠʪʝ ʦʚʠʝ ʪʨʠ ʙʠʟʥʠʩʠ ʩʝ ʧʨʦʤʝʥʝʪʠ. ʅʘ 

ʧʨʠʤʝʨ, ʚʦ ʤʠʥʘʪʦʪʦ ʧʨʦʜʫʢʪ-ʤʝʥʘ˅ʤʝʥʪʦʪ ʩʝ 

ʩʦʩʪʦʝʰʝ ʚʦ ʪʦʘ ʜʘ ʩʝ ʧʨʦʠʟʚʝʜʝ ʧʨʦʠʟʚʦʜ ʠ ʩʦ 

ʧʦʤʦʰ ʥʘ ʤʘʨʢʝʪʠʥʛ ʣʫʺʝʪʦ ʠ ʧʨʦʜʘʞʙʘʪʘ ʜʘ ʩʝ 

Ăʦʩʣʦʙʦʜʠʤʝ ʦʜ ʥʠʚñ ʜʦ ʢʨʘʿʥʠʦʪ ʧʦʪʨʦʰʫʚʘʯ. 

ɿʥʘʯʠ ʮʝʣʘʪʘ ʨʘʙʦʪʘ ʩʝ ʦʜʚʠʚʘʰʝ ʚʥʘʪʨʝ ʚʦ 

ʩʘʤʦʪʦ ʧʨʝʪʧʨʠʿʘʪʠʝ. ɼʝʥʝʩ ʥʝ ʝ ʪʘʢʘ. ʅʘ 

ʧʨʠʤʝʨ, ʇʨʦʢʪʝʨ ʠ ɻʝʤʙʝʣ ʢʦʣʢʫ ʰʪʦ ʠʤʘʘʪ 

ʥʘʫʯʥʠʮʠ ʠ ʠʥʞʝʥʝʨʠ ʢʦʠ ʢʨʝʠʨʘʘʪ ʥʦʚʠ 

ʧʨʦʠʟʚʦʜʠ ʚʥʘʪʨʝ ʚʦ ʬʠʨʤʘʪʘ, ʠʤʘʘʪ ʫʰʪʝ 10 

ʧʘʪʠ ʧʦʚʝ˃ʝ ʥʘʫʯʥʠʮʠ ʦʜʥʘʜʚʦʨ ʢʦʠ ʨʘʙʦʪʘʪ ʟʘ 

ʥʠʚ ʚʦ ʢʨʝʠʨʘˁʝ ʥʦʚʠ ʧʨʦʠʟʚʦʜʠ. ʉʝʛʘ ʚʝ˃ʝ ʥʝ 

ʩʝ ʨʘʙʦʪʠ ʩʢʨʠʝʥʦ ʚʦ ʢʦʤʧʘʥʠʠʪʝ, ʪʫʢʫ ʧʨʝʢʫ 

ʦʪʚʦʨʝʥʘ ʪʝʭʥʦʣʦʛʠʿʘ ʛʦ ʙʘʨʘʘʪ ʨʝʰʝʥʠʝʪʦ 

ʥʘʩʝʢʘʜʝ ʥʠʟ ʩʚʝʪʦʪ, ʢʘʿ ʦʥʦʿ ʰʪʦ ˃ʝ ʤʫ ʛʦ 

ʧʦʥʫʜʠ ʠʩʪʦʪʦ. ʅʘʿʜʠ ʛʠ ʥʘʿʜʦʙʨʠʪʝ ʠʜʝʠ ʙʝʟ 

ʨʘʟʣʠʢʘ ʢʘʜʝ ˃ʝ ʛʠ ʧʨʦʥʘʿʜʝʰ. ɹʨʝʥʜ-

ʤʝʥʘ˅ʤʝʥʪʦʪ ʧʦʨʘʥʦ ʟʥʘʯʝʰʝ ʧʘʢʫʚʘˁʝ, ʠʤʝ, 

ʣʦʛʦ, ʘ ʜʝʥʝʩ ʙʨʝʥʜ-ʤʝʥʘ˅ʤʝʥʪʦʪ ʝ ʦʥʘ ʰʪʦ 

ʚʩʫʰʥʦʩʪ ʩʪʝ ʚʠʝ, ʙʨʝʥʜʦʪ ʝ ʚʝʪʫʚʘˁʝ, ʙʨʝʥʜʦʪ 

ʠʥʩʧʠʨʠʨʘ ʩ¯ ʰʪʦ ʨʘʙʦʪʠʪʝ, ʥʘʯʠʥʦʪ ʢʘʢʦ ʩʝ 

ʦʜʥʝʩʫʚʘʪʝ ʢʦʛʘ ˃ʝ ʩʝ ʦʙʨʘʪʠʪʝ ʥʘ ʢʫʧʫʚʘʯʦʪ, ʠ 

ʪʦʿ ʝ ʢʨʘʿʥʦ ʝʤʦʮʠʦʥʘʣʝʥ. ɼʦ ʥʝʦʜʘʤʥʘ ʙʝʰʝ 

Ăʦʜʘʤ ʧʦ ʪʚʦʝʪʦ ʩʨʮʝ, ʦʜʘʤ ʧʦ ʪʚʦʿʦʪ ʫʤñ, ʩʝʛʘ 

ʧʣʫʩ ʩʝ ʜʦʜʘʚʘ ʠ ʜʫʭʦʚʥʠʦʪ ʜʝʣ Ăʦʜʘʤ ʧʦ 

ʪʚʦʿʦʪ ʜʫʭʦʚʝʥ ʜʝʣñ. ɺʦ ʦʜʥʦʩ ʥʘ ʜʝʥʝʰʥʠʦʪ 

ʧʦʪʨʦʰʫʚʘʯʢʠ ʤʝʥʘ˅ʤʝʥʪ, ʤʠʩʣʠʪʝ ʜʝʢʘ ʛʦ 

ʠʤʘʪʝ ʜʦʢʦʣʢʫ ʠʤʘʪʝ ʜʘʪʘ-ʙʘʟʘ ʥʘ ʢʫʧʫʚʘʯʠʪʝ ʠ 

ʧʨʝʢʫ ʝ-ʧʦʰʪʘ ʠ ʩʣʠʯʥʦ ʢʦʤʫʥʠʮʠʨʘʪʝ ʩʦ ʥʠʚ? 

ʅʦʚʦʪʦ ʚʦ ʧʦʪʨʦʰʫʚʘʯʢʠʦʪ ʤʝʥʘ˅ʤʝʥʪ ʝ ʪʦʘ 

ʰʪʦ ʩʘʢʘʤʝ ʜʘ ʛʦ ʩʨʝʪʥʝʤʝ ʧʦʪʨʦʰʫʚʘʯʦʪ ʠ ʜʘ 

ʛʦ ʧʦʟʥʘʚʘʤʝ ʧʦʚʝ˃ʝ ʦʪʢʦʣʢʫ ʰʪʦ ʜʦʟʥʘʚʘʤʝ 

ʩʘʤʦ ʦʜ ʠʥʬʦʨʤʘʮʠʠʪʝ ʚʦ ʜʘʪʘ-ʙʘʟʘʪʘ. ʋʰʪʝ 

ʧʦʚʝ˃ʝ ʜʘ ʩʝ ʜʦʙʠʝ ʧʦʤʦʰʪʘ ʦʜ ʧʦʪʨʦʰʫʚʘʯʦʪ 

ʟʘ ʜʘ ʛʠ ʢʨʝʠʨʘʤʝ ʥʘʰʠʪʝ ʧʨʦʠʟʚʦʜʠ, ʜʫʨʠ ʠ ʜʘ 

ʛʦ ʢʨʝʠʨʘʤʝ ʠ ʥʘʰʝʪʦ ʨʝʢʣʘʤʠʨʘˁʝ ʩʦ ʥʠʚʥʘ 

ʧʦʤʦʰ, ʧʨʝʢʫ ʥʠʚ ʜʘ ʛʠ ʦʩʪʚʘʨʠʤʝ ʥʘʰʠʪʝ 

ʮʝʣʠ. ʆʚʘ ʩʝ ʨʘʜʠʢʘʣʥʠ ʧʨʦʤʝʥʠ ʚʦ 

ʤʘʨʢʝʪʠʥʛʦʪ.  

ʄʘʨʢʝʪʠʥʛʦʪ ʚʦ 21 ʚʝʢ ʿʘ ʥʝʤʘ ʚʝ˃ʝ ʦʥʘʘ 

ʪʝʩʥʘ ʜʠʤʝʥʟʠʿʘ ʢʘʢʦ ʚʦ ʤʠʥʘʪʦʪʦ, ʩʝʛʘ ʪʦʿ ʝ 

ʜʝʣ ʠ ʮʨʧʠ ʠʥʬʦʨʤʘʮʠʠ ʠ ʧʦʜʘʪʦʮʠ ʦʜ ʩʠʪʝ 

ʜʝʣʦʚʠ ʥʘ ʢʦʤʧʘʥʠʿʘʪʘ ʩʦ ʮʝʣ ʜʘ ʩʝ ʧʦʩʪʠʛʥʝ 

ʰʪʦ ʧʦʛʦʣʝʤʦ ʟʘʜʦʚʦʣʩʪʚʦ ʢʘʿ ʢʫʧʫʚʘʯʦʪ. 

ʄʘʨʢʝʪʠʥʛ-ʩʝʢʪʦʨʦʪ ʚʦ ʢʦʤʧʘʥʠʠʪʝ ʥʝ ʝ ʚʝ˃ʝ 

ʦʜʜʝʣʝʥ ʩʘʤʦʩʪʦʝʥ ʩʝʛʤʝʥʪ ʢʦʿ ʨʘʙʦʪʠ ʩʧʦʨʝʜ 

ʩʚʦʠ ʧʨʝʩʤʝʪʢʠ. ʊʦʿ ʩʦʛʣʘʩʥʦ ʩʦʨʘʙʦʪʢʘʪʘ ʩʦ 

ʩʠʪʝ ʜʨʫʛʠ ʩʝʢʪʦʨʠ ʚʦ ʢʦʤʧʘʥʠʿʘʪʘ ʠ 

ʧʦʜʘʪʦʮʠʪʝ ʰʪʦ ʛʠ ʜʦʙʠʚʘ ʦʜ ʥʠʚ, ʿʘ ʬʦʨʤʠʨʘ 

ʤʘʨʢʝʪʠʥʛ-ʩʪʨʘʪʝʛʠʿʘʪʘ ʢʦʿʘ ʛʦ ʚʦʜʠ ʨʘʟʚʦʿʦʪ ʠ 

ʥʠʚʦʪʦ ʥʘ ʧʨʦʬʠʪʦʪ, ʧʦʛʦʣʝʤʦ ʟʘʜʦʚʦʣʩʪʚʦ ʥʘ 

ʢʫʧʫʚʘʯʦʪ, ʧʦʛʦʣʝʤʘ ʧʦʪʨʦʰʫʚʘʯʢʘ, ʧʦʛʦʣʝʤ 

ʧʨʦʬʠʪ. ɿʘʪʦʘ ʝ ʝʩʝʥʮʠʿʘʣʥʦ ʚʘʞʥʦ ʚʦ ʜʝʥʝʰʥʦ 

ʚʨʝʤʝ ʩʠʪʝ ʜʝʣʦʚʠ ʥʘ ʧʘʪʦʪ ʦʜ ʩʦʟʜʘʚʘˁʝ ʥʘ 

ʧʨʦʠʟʚʦʜʦʪ ʜʦ ʧʨʦʜʘʞʙʘʪʘ ʜʘ ʦʜʘʪ ʧʨʝʢʫ 

ʢʦʦʨʜʠʥʘʮʠʿʘ ʩʦ ʤʘʨʢʝʪʠʥʛ-ʩʝʢʪʦʨʦʪ, ʙʠʜʝʿ˃ʠ 

ʤʘʨʢʝʪʠʥʛʦʪ ʟʘʧʦʯʥʫʚʘ ʤʥʦʛʫ ʧʨʝʜ ʜʘ ʩʝ 

ʧʨʦʠʟʚʝʜʝ ʧʨʦʠʟʚʦʜʦʪ, ʘ ʿʘ ʠʤʘ ʫʰʪʝ 

ʧʦʛʦʣʝʤʘʪʘ ʦʙʚʨʩʢʘ ʧʨʠ ʢʫʧʫʚʘˁʝʪʦ ʥʘ 

ʧʨʦʠʟʚʦʜʦʪ ʦʜ ʩʪʨʘʥʘ ʥʘ ʢʫʧʫʚʘʯʦʪ. ɹʠʜʝʿ˃ʠ 

ʰʪʦʤ ʧʨʦʠʟʚʦʜʦʪ ʝ ʢʫʧʝʥ, ʪʦʛʘʰ ʟʘʧʦʯʥʫʚʘ 

ʟʘʜʘʯʘʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʟʘ ʧʦʚʪʦʨʥʦ ʢʫʧʫʚʘˁʝ 

ʠ ʩʦʟʜʘʚʘˁʝ ʣʦʿʘʣʝʥ ʢʫʧʫʚʘʯ. ɹʠ ʩʝ ʨʝʢʣʦ ʜʝʢʘ 

ʜʝʥʝʩ ʤʘʨʢʝʪʠʥʛʦʪ ʠʤʘ ʰʠʨʦʢ ʦʧʩʝʛ, ʠ ʛʦ 

ʩʣʫʰʘ ʛʣʘʩʦʪ ʥʘ ʩʝʢʦʿ ʩʝʛʤʝʥʪ ʦʜ ʧʘʟʘʨʦʪ. ʉʠʪʝ 

ʛʠ ʟʥʘʝʤʝ ʝʣʝʤʝʥʪʠʪʝ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʤʠʢʩʦʪ, 

ʧʨʦʠʟʚʦʜ, ʮʝʥʘ, ʜʠʩʪʨʠʙʫʮʠʿʘ, ʧʨʦʤʦʮʠʿʘ. 

ɿʘʤʠʩʣʝʪʝ ʦʜ ʦʚʘʘ 4P ʛʨʫʧʘ ʩʘʤʦ ʝʜʝʥ ʜʘ ʥʝ ʝ 

ʫʩʦʛʣʘʩʝʥ, ʟʘʣʫʜʥʘ ʙʠ ʙʠʣʘ ʮʝʣʘʪʘ ʧʦʩʚʝʪʝʥʦʩʪ 

ʠ ʬʠʥʘʥʩʠʩʢʠʦʪ ʢʘʧʠʪʘʣ ʰʪʦ ʙʠ ʛʦ ʧʦʪʨʦʰʠʣʝ 

ʥʘ ʠʤʧʣʝʤʝʥʪʘʮʠʿʘ ʥʘ ʦʩʪʘʥʘʪʠʪʝ ʝʣʝʤʝʥʪʠ. 

ɿʘʪʦʘ ʢʦʛʘ ʟʙʦʨʫʚʘʤʝ ʟʘ ʤʘʨʢʝʪʠʥʛ, ʥʠʝ ʿʘ 

ʛʣʝʜʘʤʝ ʢʦʤʧʘʥʠʿʘʪʘ ʚʦ ʮʝʣʦʩʪ ʠ 

ʦʧʢʨʫʞʫʚʘˁʝʪʦ ʚʦ ʢʦʝ ʪʘʘ ʩʝ ʥʘʦʺʘ ʚʦ ʮʝʣʦʩʪ. 

ʉʘʤʦ ʪʘʢʘ ˃ʝ ʠʤʘ ʝʬʠʢʘʩʥʦʩʪ ʠ ʝʬʝʢʪʠʚʥʦʩʪ ʥʘ 

ʧʨʠʤʝʥʘʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ. ɼʦʩʝʛʘ ʙʝʚʤʝ 

ʦʨʠʝʥʪʠʨʘʥʠ ʥʘ ʧʨʠʤʝʥʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʚʦ 

ʢʦʤʝʨʮʠʿʘʣʥʠ ʮʝʣʠ - ʪ.ʝ. ʫʧʦʪʨʝʙʘ ʦʜ ʩʪʨʘʥʘ ʥʘ 

ʢʦʤʧʘʥʠʿʘʪʘ ʟʘ ʧʨʦʜʘʞʙʘ ʥʘ ʧʨʦʠʟʚʦʜʠ ʠ 

ʫʩʣʫʛʠ. ʅʦ ʣʝʩʥʦ ʤʦʞʝ ʜʘ ʩʝ ʟʘʙʝʣʝʞʠ ʜʝʢʘ 

ʤʘʨʢʝʪʠʥʛ-ʢʦʥʮʝʧʪʦʪ ʠ ʤʘʨʢʝʪʠʥʛ-ʘʣʘʪʢʠʪʝ ʠ 

ʪʝʭʥʠʢʠʪʝ ʩʝ ʧʨʠʩʫʪʥʠ ʠ ʚʦ ʤʥʦʛʫ ʜʨʫʛʠ 

ʧʦʜʨʘʯʿʘ. ʅʘ ʧʨʠʤʝʨ, ʧʦʣʠʪʠʯʢʠʪʝ ʧʘʨʪʠʠ 

ʯʝʩʪʦ ʩʝ ʠʟʣʦʞʝʥʠ ʥʘ ʢʨʠʪʠʢʘ ʧʦʨʘʜʠ 

ʧʨʝʪʝʨʘʥʘ ʫʧʦʪʨʝʙʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ. ʊʠʝ ʤʥʦʛʫ 

ʛʠ ʢʦʨʠʩʪʘʪ ʤʘʨʢʝʪʠʥʛ-ʠʩʪʨʘʞʫʚʘˁʘʪʘ ʟʘ ʜʘ ʩʝ 

ʟʘʧʦʟʥʘʘʪ ʩʦ ʩʪʘʚʦʚʠʪʝ ʥʘ ʛʣʘʩʘʯʠʪʝ, 

ʢʘʥʜʠʜʘʪʠʪʝ ʢʦʠ ʛʠ ʧʨʝʜʣʦʞʫʚʘʘʪ ʟʘ ʠʟʙʦʨʠ ʩʝ 

ʚʥʠʤʘʪʝʣʥʦ ʠʟʙʨʘʥʠ ʠ Ăʩʧʘʢʫʚʘʥʠñ ʥʘ ʥʘʯʠʥ 

ʥʘ ʢʦʿ ˃ʝ ʠʤ ʩʝ ʜʦʧʘʜʥʘʪ ʥʘ ʛʣʘʩʘʯʠʪʝ. ʊʠʝ ʠʩʪʦ 

ʪʘʢʘ ʯʝʩʪʦ ʛʠ ʢʦʨʠʩʪʘʪ ʦʛʣʘʩʫʚʘˁʝʪʦ ʠ 

ʦʜʥʦʩʠʪʝ ʩʦ ʿʘʚʥʦʩʪʘ ʟʘ ʜʘ ʿʘ ʟʘʧʦʟʥʘʘʪ 

ʿʘʚʥʦʩʪʘ ʩʦ ʩʚʦʠʪʝ ʩʪʘʚʦʚʠ. 

 ɼʦʢʘʟʠ ʟʘ ʧʨʠʤʝʥʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʩʝ ʠ 

ʦʙʨʘʟʦʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ, ʢʦʠ ʩ¯ ʧʦʚʝ˃ʝ ʩʝ 

ʨʘʢʦʚʦʜʘʪ ʩʧʦʨʝʜ ʧʘʟʘʨʦʪ ʙʠʜʝʿ˃ʠ 

ʜʝʤʦʛʨʘʬʩʢʠʪʝ ʧʨʦʤʝʥʠ ʿʘ ʟʘʦʩʪʨʠʿʘ ʙʦʨʙʘʪʘ ʟʘ 

ʩʪʫʜʝʥʪʠ, ʥʘ ʯʠʿ ʠʟʙʦʨ ʩ¯ ʧʦʚʝ˃ʝ ʩʝ ʚʣʠʿʘʝ ʩʦ 

ʨʘʥʛ ʣʠʩʪʠ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʠ ʢʦʠ ʩʝ ʟʘʩʥʦʚʘʥʠ 

ʥʘ ʥʠʚʥʠʪʝ ʧʝʨʬʦʨʤʘʥʩʠ. ʋʥʠʚʝʨʟʠʪʝʪʠʪʝ ʥʘ 

ʩʝʪʦ ʦʚʘ ʨʝʘʛʠʨʘʘʪ ʧʨʝʢʫ ʩʤʠʩʣʫʚʘˁʝ ʥʦʚʠ 

ʣʦʛʘ, ʨʝʙʨʝʥʜʠʨʘˁʝ, ʩʧʨʦʚʝʜʫʚʘˁʝ 

ʧʨʦʤʦʪʠʚʥʠ ʢʘʤʧʘˁʠ, ʢʘʢʦ ʠ ʪʘʨʛʝʪʠʨʘˁʝ ʥʦʚʠ 
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ʧʘʟʘʨʠ (ʢʘʢʦ ʰʪʦ ʩʝ ʧʦʩʪʘʨʠ ʩʪʫʜʝʥʪʠ ʠ 

ʩʪʫʜʝʥʪʠ ʦʜ ʜʨʫʛʠʪʝ ʟʝʤʿʠ ʚʦ ʩʚʝʪʦʪ) (David 

Jobber I John Fahy, 2006). ʉʦʚʨʝʤʝʥʠʦʪ 

ʤʘʨʢʝʪʠʥʛ ʪʨʝʙʘ ʜʘ ʩʝ ʧʨʘʢʪʠʢʫʚʘ ʚʢʣʫʯʠʪʝʣʥʦ 

ʠ ʚʦ ʦʙʨʘʟʦʚʥʠʪʝ, ʩʦʮʠʿʘʣʥʠʪʝ ʠ ʜʨʫʛʠ 

ʜʨʫʰʪʚʝʥʠ ʘʩʧʝʢʪʠ ʥʘ ʥʘʰʝʪʦ ʦʧʰʪʝʩʪʚʦ ʩʦ 

ʮʝʣ ʜʘ ʠʤʘʤʝ ʧʦʟʠʪʠʚʥʠ ʨʝʬʦʨʤʠ ʠ outputs ʚʦ 

ʦʚʠʝ ʦʙʣʘʩʪʠ. ʆʚʘ ʛʦ ʧʦʪʢʨʝʧʫʚʘ ʟʘʣʘʛʘˁʝʪʦ ʠ 

ʦʩʥʦʚʥʘʪʘ ʩʫʰʪʠʥʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ, 

ʟʘʜʦʚʦʣʫʚʘˁʝ ʠ ʩʘʪʠʩʬʘʢʮʠʿʘ ʥʘ ʢʫʧʫʚʘʯʦʪ, 

ʪ.ʝ. ʢʦʨʠʩʥʠʢʦʪ ʥʘ ʧʨʦʠʟʚʦʜʦʪ, ʫʩʣʫʛʘʪʘ ʠ 

ʩʣʠʯʥʦ. ɺʦ ʮʝʥʪʘʨʦʪ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʝ ʝʜʥʘ 

ʭʫʤʘʥʘ ʜʠʤʝʥʟʠʿʘ, ʘ ʪʦʘ ʝ ʟʘʜʦʚʦʣʫʚʘˁʝ ʥʘ 

ʧʦʪʨʝʙʠʪʝ ʥʘ ʯʦʚʝʢʦʪ ʚʦ ʦʧʰʪʝʩʪʚʦʪʦ ʥʘ 

ʥʘʯʠʥ, ʤʝʩʪʦ, ʢʚʘʣʠʪʝʪ, ʢʚʘʥʪʠʪʝʪ, ʠ ʜʨʫʛʦ, ʥʘ 

ʥʘʯʠʥ ʢʦʿ ˃ʝ ʧʨʠʜʦʥʝʩʝ ʟʘ ʟʘʜʦʚʦʣʩʪʚʦ ʠ 

ʧʦʟʠʪʠʚʝʥ ʠʤʧʘʢʪ ʥʘ ʢʫʧʫʚʘʯʠʪʝ ʠ ʥʘ 

ʩʦʩʪʦʿʙʘʪʘ ʚʦ ʦʧʰʪʝʩʪʚʦʪʦ ʚʦ ʪʘʘ ʩʬʝʨʘ.  

ʄʘʨʢʝʪʠʥʛʦʪ ʿʘ ʬʦʨʤʠʨʘ ʩʚʦʿʘʪʘ ʢʦʥʮʝʧʮʠʿʘ ʜʘ 

ʛʠ ʨʘʟʙʠʨʘ ʧʦʪʨʝʙʠʪʝ ʠ ʩʦʦʜʚʝʪʥʦ ʜʘ ʦʜʛʦʚʦʨʠ 

ʥʘ ʥʠʚ. ɿʘʪʦʘ, ʢʦʛʘ ʟʙʦʨʫʚʘʤʝ ʟʘ ʤʘʨʢʝʪʠʥʛʦʪ, 

ʥʝ ʩʤʝʝʤʝ ʜʘ ʩʝ ʟʘʜʨʞʫʚʘʤʝ ʩʘʤʦ ʥʘ ʝʜʝʥ ʜʝʣ 

ʦʜ ʢʦʤʧʘʥʠʿʘʪʘ, ʪʫʢʫ ʥʘ ʮʝʣʦʩʥʘ 

ʩʠʥʭʨʦʥʠʟʠʨʘʥʦʩʪ ʥʘ ʨʘʙʦʪʘʪʘ ʥʘ ʜʨʫʛʠʪʝ 

ʩʝʢʪʦʨʠ ʩʧʦʨʝʜ ʨʝʟʫʣʪʘʪʠʪʝ ʠ ʧʨʝʧʦʨʘʢʠʪʝ ʥʘ 

ʤʘʨʢʝʪʠʥʛʦʪ.  

 ʇʝʪʘʨ ɼʨʘʢʝʨ, ʪʘʪʢʦʪʦ ʥʘ ʤʝʥʘ˅ʤʝʥʪ-

ʨʘʟʤʠʩʣʫʚʘˁʝʪʦ, ʠʩʪʘʢʥʫʚʘ ʜʝʢʘ ʥʘʿʛʦʣʝʤʦʪʦ 

ʙʦʛʘʪʩʪʚʦ ʥʘ ʠʥʩʪʠʪʫʮʠʠʪʝ ʚʦ 21 ʚʝʢ ˃ʝ ʙʠʜʝ 

ʜʦʙʨʦʪʦ ʦʙʨʘʟʦʚʘʥʠʝ ʥʘ ʥʠʚʥʠʪʝ ʨʘʙʦʪʥʠʮʠ ʠ 

ʥʠʚʥʘʪʘ ʧʨʦʜʫʢʪʠʚʥʦʩʪ (Peter F. Drucker, 

2001). ʉʧʦʨʝʜ ʥʝʛʦ, ʧʨʝʪʧʨʠʿʘʪʠʿʘʪʘ ʠʤʘʘʪ ʜʚʝ 

ʠ ʩʘʤʦ ʜʚʝ ʦʩʥʦʚʥʠ ʬʫʥʢʮʠʠ: ʤʘʨʢʝʪʠʥʛ ʠ 

ʠʥʦʚʘʮʠʿʘ.
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  ʉʝʢʦʿ ʜʦʙʘʨ ʧʨʝʪʧʨʠʝʤʘʯ ʪʨʝʙʘ 

ʜʘ ʙʠʜʝ ʚʦʜʝʥ ʦʜ ʤʘʨʢʝʪʠʥʛʦʪ ʠ ʠʥʦʚʘʮʠʿʘʪʘ 

ʰʪʦ ˃ʝ ʩʝ ʫʧʦʪʨʝʙʫʚʘ ʟʘ ʫʩʧʝʰʥʦ ʨʝʘʣʠʟʠʨʘˁʝ 

ʥʘ ʤʘʨʢʝʪʠʥʛ-ʩʪʨʘʪʝʛʠʿʘʪʘ. ʉʪʨʘʪʝʛʠʿʘʪʘ ʝ ʝʜʥʘ 

ʦʜ ʥʘʿʚʘʞʥʠʪʝ ʘʣʢʠ ʠ ʥʝ ʩʤʝʝ ʜʘ ʙʠʜʝ 

ʧʨʦʧʫʰʪʝʥʘ. ʊʘʘ ʢʘʞʫʚʘ ʢʘʜʝ ʦʜʠ ʠ ʢʘʜʝ ʩʘʢʘ 

ʜʘ ʦʜʠ ʠʥʩʪʠʪʫʮʠʿʘʪʘ, ʧʨʝʪʧʨʠʿʘʪʠʝʪʦ. ʆʥʘ 

ʰʪʦ ʝ ʚʘʞʥʦ ʝ ʰʪʦ ʥʝ ʧʦʩʪʦʠ ʝʜʠʥʩʪʚʝʥʘ 

ʩʪʨʘʪʝʛʠʿʘ ʠ ʝʥʪʠʪʝʪʦʪ ʚʦ ʪʘʘ ʦʙʣʘʩʪ ʤʦʨʘ ʜʘ 

ʩʦʟʜʘʜʝ ʩʚʦʿʘ ʝʜʠʥʩʪʚʝʥʘ ʩʪʨʘʪʝʛʠʿʘ ʢʦʿʘ 

ʩʦʦʜʚʝʪʩʪʚʫʚʘ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʢʦʿ ʜʝʿʩʪʚʫʚʘ ʩʦ 

ʩʠʪʝ ʥʝʿʟʠʥʠ ʦʩʦʙʝʥʦʩʪʠ. ʉʫʰʪʠʥʘʪʘ ʥʘ 

ʩʪʨʘʪʝʛʠʿʘʪʘ ʝ ʜʘ ʩʝ ʙʠʜʝ ʦʨʠʛʠʥʘʣʝʥ. 

 ʆʜ ʩʝʪʦ ʧʨʝʪʭʦʜʥʦ ʠʟʣʦʞʝʥʦ, ʩʝ ʛʣʝʜʘ 

ʧʦʚʨʟʘʥʦʩʪʘ, ʧʨʠʤʝʥʣʠʚʦʩʪʘ ʠ ʧʦʪʨʝʙʘʪʘ ʟʘ 

ʫʧʦʪʨʝʙʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʩʦ ʩʠʪʝ ʩʚʦʠ ʘʣʘʪʢʠ 
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ʚʦ ʦʙʝʟʙʝʜʫʚʘˁʝ ʜʦʙʨʠ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʢʘʜʨʠ 

ʟʘ ʤʦʜʝʨʥʘʪʘ ʠʥʜʫʩʪʨʠʿʘ, ʚʦ ʦʚʦʿ ʩʣʫʯʘʿ ʚʦ 

ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ. ʄʘʨʢʝʪʠʥʛ-ʧʦʪʝʟʠ 

ʪʨʝʙʘ ʜʘ ʙʠʜʘʪ ʧʨʝʟʝʤʝʥʠ ʦʜ ʩʪʨʘʥʘ ʥʘ ɺʣʘʜʘʪʘ 

ʥʘ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ, ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ 

ʠʥʩʪʠʪʫʮʠʠ ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ, ʢʘʢʦ ʠ 

ʩʪʦʧʘʥʩʪʚʦʪʦ, ʢʦʝ ʩʝ ʩʦʦʯʫʚʘ ʩʦ ʥʝʜʦʩʪʠʛ ʥʘ 

ʚʘʢʦʚ ʢʘʜʘʨ ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ. ʉʠʪʝ 

ʪʨʠ ʝʥʪʠʪʝʪʠ ʪʨʝʙʘ ʜʘ ʜʝʿʩʪʚʫʚʘʘʪ ʧʦʝʜʠʥʝʯʥʦ, 

ʥʦ ʩʝʧʘʢ ʩʦ ʟʘʝʜʥʠʯʢʘ ʢʦʦʨʜʠʥʘʮʠʿʘ ʠ 

ʢʦʥʪʠʥʫʠʨʘʥʦ ʨʘʟʤʝʥʫʚʘˁʝ ʥʘ ʧʨʝʟʝʤʝʥʠʪʝ 

ʯʝʢʦʨʠ, ʢʘʢʦ ʠ ʠʜʥʠʪʝ ʧʣʘʥʦʚʠ ʚʦ ʪʘʘ ʩʬʝʨʘ, ʦʜ 

ʩʝʢʦʿ ʦʜ ʥʠʚ (the Triple helix). ʅʘ ʪʦʿ ʥʘʯʠʥ ˃ʝ 

ʩʝ ʜʦʙʠʝ ʢʨʘʿʥʠʦʪ ʝʬʝʢʪ, ʪ.ʝ. ʢʨʘʿʥʘʪʘ ʮʝʣ - 

ʦʙʝʟʙʝʜʫʚʘˁʝ ʧʦʪʨʝʙʝʥ ʢʘʜʘʨ ʟʘ ʤʦʜʝʨʥʘʪʘ 

ʠʥʜʫʩʪʨʠʿʘ ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ. 

ʄʘʨʢʝʪʠʥʛʦʪ ʝ ʥʘʿʧʦʛʦʜʝʥ ʟʘ ʜʘ ʩʝ ʨʝʘʣʠʟʠʨʘ 

ʦʚʘʘ ʮʝʣ ʠ ʜʘ ʠʤ ʩʝ ʠʟʣʝʟʝ ʚʦ ʧʨʝʩʨʝʪ ʥʘ 

ʙʘʨʘˁʘʪʘ ʠ ʧʦʪʨʝʙʠʪʝ ʥʘ ʩʪʨʘʥʩʢʠʪʝ ʢʦʤʧʘʥʠʠ 

ʰʪʦ ʠʥʚʝʩʪʠʨʘʣʝ ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ, 

ʙʠʜʝʿ˃ʠ ʪʦʘ ʝ ʜʠʩʮʠʧʣʠʥʘ ʢʦʿʘ ʦʙʝʜʠʥʫʚʘ 

ʨʘʟʣʠʯʥʠ ʘʩʧʝʢʪʠ ʦʜ ʨʘʙʦʪʘʪʘ ʠ 

ʬʫʥʢʮʠʦʥʠʨʘˁʝʪʦ, ʢʘʢʦ ʠ ʧʨʝʧʦʟʥʘʚʘˁʝ ʥʘ 

ʧʦʪʨʝʙʠʪʝ ʥʘ ʦʧʰʪʝʩʪʚʦʪʦ, ʧʨʝʢʫ ʠʟʥʘʦʺʘˁʝ 

ʦʜʛʦʚʦʨ ʠ ʨʝʰʝʥʠʝ ʟʘ ʧʦʩʘʢʫʚʘʥʘʪʘ ʮʝʣ.  

ʇʦʪʨʝʙʘʪʘ ʦʜ ʤʘʨʢʝʪʠʥʛ-ʠʩʪʨʘʞʫʚʘˁʝʪʦ ʠ 

ʤʘʨʢʝʪʠʥʛ-ʘʣʘʪʢʠʪʝ ʠ ʪʝʭʥʠʢʠʪʝ ʚʝ˃ʝ ʩʝ 

ʨʘʰʠʨʝʥʠ ʚʦ ʩʠʪʝ ʦʙʣʘʩʪʠ ʥʘ ʦʧʰʪʝʩʪʚʦʪʦ ʦʜ 

ʩʪʨʘʥʘ ʥʘ ʩʠʪʝ ʠʥʩʪʠʪʫʮʠʠ, ʘ ʥʝ ʩʘʤʦ ʥʘ 

ʙʠʟʥʠʩ-ʢʦʤʧʘʥʠʠʪʝ. ʉʦʛʣʘʩʥʦ ʥʦʚʠʦʪ 

ʤʘʨʢʝʪʠʥʛ 3.0 ʠ 4.0 ʢʦʠ ʩʝ ʦʙʝʣʝʞʿʘ ʥʘ ʦʚʘ 

ʚʨʝʤʝ, ʩʧʦʨʝʜ ʂʦʪʣʝʨ, ʢʦʤʧʘʥʠʠʪʝ ʠ 

ʠʥʩʪʠʪʫʮʠʠʪʝ ʪʨʝʙʘ ʜʘ ʙʠʜʘʪ ʚʦʜʝʥʠ ʦʜ 

ʚʨʝʜʥʦʩʪʠʪʝ ʢʦʠ ʛʠ ʨʝʘʣʠʟʠʨʘʘʪ, ʢʘʢʦ ʠ ʢʦʿ ʙʠ 

ʙʠʣ ʠʤʧʘʢʪʦʪ ʥʘ ʠʩʪʠʪʝ ʚʨʟ ʙʣʘʛʦʩʦʩʪʦʿʙʘʪʘ ʥʘ 

ʦʧʰʪʝʩʪʚʝʥʠʪʝ ʧʦʪʨʝʙʠ. ʉʦʛʣʘʩʥʦ ʤʘʨʢʝʪʠʥʛ-

ʢʦʥʮʝʧʪʦʪ ʢʦʿ ʩʝ ʩʦʩʪʦʠ ʦʜ 4P (ʧʨʦʠʟʚʦʜ, ʮʝʥʘ, 

ʜʠʩʪʨʠʙʫʮʠʿʘ, ʧʨʦʤʦʮʠʿʘ), ʤʘʨʢʝʪʠʥʛʦʪ ʝ 

ʧʨʠʩʫʪʝʥ ʚʦ ʩʠʪʝ ʬʘʟʠ ʥʘ ʨʘʙʦʪʘ ʥʘ 

ʢʦʤʧʘʥʠʿʘʪʘ ʠʣʠ ʠʥʩʪʠʪʫʮʠʿʘʪʘ, ʧʘ ʩʦ ʪʦʘ ʝ 

ʦʩʥʦʚʘʪʘ ʚʨʟ ʢʦʿʘ ʩʝ ʪʝʤʝʣʠ ʫʩʧʝʰʥʠʦʪ ʨʘʩʪ ʠ 

ʨʘʟʚʦʿ ʠ ʨʝʘʣʠʟʘʮʠʿʘ ʥʘ ʢʨʘʪʢʦʨʦʯʥʠʪʝ ʠ 

ʜʦʣʛʦʨʦʯʥʠʪʝ ʮʝʣʠ. ʆʜ ʜʨʫʛʘ ʩʪʨʘʥʘ, ʄʀʉ 

(ʤʘʨʢʝʪʠʥʛ-ʠʥʬʦʨʤʘʪʠʚʥʠʦʪ ʩʠʩʪʝʤ) ʢʦʿ ʝ 

ʩʦʩʪʘʚʝʥ ʦʜ: ʚʥʘʪʨʝʰʥʘ ʝʚʠʜʝʥʮʠʿʘ ʥʘ 

ʢʦʤʧʘʥʠʿʘʪʘ, ʤʘʨʢʝʪʠʥʛ-ʨʘʟʫʟʥʘʚʘˁʝ ʠ 

ʤʘʨʢʝʪʠʥʛ-ʠʩʪʨʘʞʫʚʘˁʝ (ʜ-ʨ ʉʥʝʞʘʥʘ 

ʈʠʩʪʝʚʩʢʘ-ɱʦʚʘʥʦʚʩʢʘ, 2010), ʦʚʦʟʤʦʞʫʚʘ 

ʤʝʥʘ˅ʝʨʠʪʝ ʜʘ ʛʠ ʠʤʘʘʪ ʥʘʚʨʝʤʝʥʦ, ʮʝʣʦʩʥʦ ʠ 

ʪʦʯʥʦ ʧʦʪʨʝʙʥʠʪʝ ʠʥʬʦʨʤʘʮʠʠ. ʀ ʩʝʢʘʢʦ ʥʘ 

ʢʨʘʿ, ʘ ʚʩʫʰʥʦʩʪ ʚʦ ʮʝʥʪʘʨʦʪ ʥʘ ʢʨʫʛʦʪ ʥʘ 

ʤʘʨʢʝʪʠʥʛʦʪ, ʝ ʧʦʪʨʦʰʫʚʘʯʦʪ (ʙʝʟ ʨʘʟʣʠʢʘ ʢʦʿ 

ʝ ʪʦʿ). ʉʝʪʦ ʦʚʘ, ʢʘʢʦ ʠ ʦʥʘ ʰʪʦ ʙʝʰʝ 
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ʦʙʨʘʟʣʦʞʝʥʦ, ʩʝ ʧʦʪʚʨʜʫʚʘ  ʜʝʢʘ ʟʘ ʜʦʙʠʚʘˁʝ 

ʢʚʘʣʠʪʝʪʥʠ ʠ ʚʦ ʜʦʚʦʣʝʥ ʙʨʦʿ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ 

ʢʘʜʨʠ; ʩʦʛʣʘʩʥʦ ʧʦʪʨʝʙʠʪʝ ʥʘ ʤʦʜʝʨʥʘʪʘ 

ʠʥʜʫʩʪʨʠʿʘ ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ, 

ʥʝʤʠʥʦʚʥʘ ʝ ʫʧʦʪʨʝʙʘ ʥʘ ʩʦʚʨʝʤʝʥʠʦʪ 

ʤʘʨʢʝʪʠʥʛ ʦʜ ʩʪʨʘʥʘ ʥʘ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ 

ʠʥʩʪʠʪʫʮʠʠ (ʫʥʠʚʝʨʟʠʪʝʪʠ ʠʣʠ ʬʘʢʫʣʪʝʪʠ). 

ʄʥʦʛʫ ʚʘʞʥʘ ʧʦʩʪʘʚʢʘ ʰʪʦ ʤʦʨʘ ʜʘ ʩʝ ʩʣʝʜʠ 

ʧʨʠ ʦʩʪʚʘʨʫʚʘˁʝʪʦ ʥʘ ʦʚʘʘ ʮʝʣ, ʝ 

ʟʘʜʦʣʞʠʪʝʣʥʘ ʧʨʠʤʝʥʘ ʥʘ ʤʘʨʢʝʪʠʥʛ 3.0. ʠ 4.0. 

ɹʝʟ ʧʨʠʤʝʥʘ ʥʘ ʦʚʦʿ ʥʦʚ ʥʘʯʠʥ ʥʘ ʤʘʨʢʝʪʠʥʛ ʥʝ 

ʝ ʚʦʟʤʦʞʥʦ ʦʩʪʚʘʨʫʚʘˁʝ ʥʘ ʧʦʩʘʢʫʚʘʥʠʪʝ 

ʮʝʣʠ. 

ʇʦʪʨʝʙʘʪʘ ʦʜ ʧʨʠʤʝʥʘ ʥʘ ʤʘʨʢʝʪʠʥʛ 3.0 

ʜʦʘʺʘ ʦʜ ʥʝʛʦʚʘʪʘ ʩʫʰʪʠʥʘ, ʤʘʨʢʝʪʠʥʛ ʚʦʜʝʥ 

ʦʜ ʚʨʝʜʥʦʩʪʠ, ʜʘ ʩʝ ʥʘʧʨʘʚʠ ʩʚʝʪʦʪ ʧʦʜʦʙʨʦ 

ʤʝʩʪʦ ʟʘ ʞʠʚʝʝˁʝ. ʇʨʝʢʫ ʧʨʠʤʝʥʘʪʘ ʥʘ 

ʤʘʨʢʝʪʠʥʛʦʪ ʤʦʞʝ ʫʩʧʝʰʥʦ ʜʘ ʩʝ ʨʝʘʛʠʨʘ ʠ ʚʦ 

ʦʧʰʪʝʩʪʚʝʥʘʪʘ ʩʬʝʨʘ ʥʘ ʜʨʞʘʚʘʪʘ. 

ʉʦʚʨʝʤʝʥʠʦʪ ʤʘʨʢʝʪʠʥʛ ʚʝ˃ʝ ʥʝ ʝ ʩʘʤʦ 

ʦʨʠʝʥʪʠʨʘʥ ʢʦʥ ʢʫʧʫʚʘʯʦʪ, ʢʦʥ ʥʝʛʦʚʦʪʦ ʩʨʮʝ 

ʠ ʫʤ, ʩʝʛʘ ʤʘʨʢʝʪʠʥʛʦʪ ʝ ʥʘʩʦʯʝʥ ʠ ʢʦʥ 

ʜʫʭʦʚʥʠʦʪ, ʝʤʦʮʠʦʥʘʣʥʠʦʪ ʠ ʦʧʰʪʝʩʪʚʝʥʦ 

ʧʦʣʝʟʥʠʦʪ ʜʝʣ ʥʘ ʢʫʧʫʚʘʯʦʪ, ʢʦʿ ʝ ʠ ʛʨʘʺʘʥʠʥ 

ʥʘ ʜʨʞʘʚʘʪʘ, ʧʘ ʦʪʪʫʢʘ ʧʨʦʠʟʣʝʛʫʚʘ 

ʢʦʤʧʝʪʝʥʪʥʦʩʪʘ ʥʘ ʜʝʥʝʰʥʠʦʪ ʤʘʨʢʝʪʠʥʛ ʚʦ 

ʨʝʘʣʠʟʘʮʠʿʘ ʠ ʧʨʠʤʝʥʘ ʚʦ ʧʦʚʝ˃ʝ ʦʙʣʘʩʪʠ ʚʦ 

ʢʦʠ ʧʨʝʪʭʦʜʥʦ ʥʝ ʙʝʰʝ ʥʠ ʟʘʤʠʩʣʠʚʦ ʜʘ ʩʝ 

ʧʨʠʤʝʥʫʚʘ. ʉʪʘʚʘʿ˃ʠ ʿʘ ʚʦ ʮʝʥʪʘʨʦʪ ʚʨʝʜʥʦʩʪʘ 

ʰʪʦ ʩʝ ʩʦʟʜʘʚʘ ʟʘ ʦʧʰʪʝʩʪʚʦʪʦ, ʩʦ ʰʪʦ ʩʚʝʪʦʪ 

ʙʠ ʩʪʘʥʘʣ ʧʦʜʦʙʨʦ ʤʝʩʪʦ, ʢʘʢʦ ʠ ʚʥʝʩʫʚʘʿ˃ʠ ʿʘ 

ʩʧʠʨʠʪʫʘʣʥʘʪʘ, ʜʫʭʦʚʥʘʪʘ ʩʪʨʘʥʘ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʦʪ, ʤʘʨʢʝʪʠʥʛʦʪ 3.0 ʩʝ ʛʨʠʞʠ ʧʨʝʢʫ 

ʦʩʪʚʘʨʫʚʘˁʝ ʥʘ ʩʚʦʠʪʝ ʢʦʨʧʦʨʘʪʠʚʥʠ ʮʝʣʠ ʟʘ 

ʧʨʦʬʠʪ, ʨʘʩʪ ʠ ʨʘʟʚʦʿ, ʢʦʤʧʘʥʠʿʘʪʘ ʜʘ ʛʠ 

ʟʘʜʦʚʦʣʠ ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʠ ʜʘ ʩʦʟʜʘʜʝ ʥʦʚʘ 

ʚʨʝʜʥʦʩʪ ʟʘ ʦʧʰʪʝʩʪʚʦʪʦ ʧʨʘʚʝʿ˃ʠ ʛʦ ʧʦʜʦʙʨʦ 

ʤʝʩʪʦ ʟʘ ʞʠʚʦʪ (ʩʦʮʠʿʘʣʝʥ ʘʩʧʝʢʪ). 

ʄʘʨʢʝʪʠʥʛ 4.0 ʝ ʤʘʨʢʝʪʠʥʛ-ʧʨʠʩʪʘʧ ʢʦʿ ʛʠ 

ʢʦʤʙʠʥʠʨʘ ʦʥʣʘʿʥ ʠ ʦʬʣʘʿʥ-ʠʥʪʝʨʘʢʮʠʠʪʝ 

ʧʦʤʝʺʫ ʢʦʤʧʘʥʠʠʪʝ ʠ ʧʦʪʨʦʰʫʚʘʯʠʪʝ. ɺʦ 

ʜʠʛʠʪʘʣʥʘʪʘ ʝʢʦʥʦʤʠʿʘ, ʩʘʤʦ ʜʠʛʠʪʘʣʥʘʪʘ 

ʠʥʪʝʨʘʢʮʠʿʘ ʥʝ ʝ ʜʦʚʦʣʥʘ. ɺʩʫʰʥʦʩʪ, ʚʦ 

ʨʘʩʪʝʯʢʠʦʪ ʩʝʧʨʠʩʫʪʝʥ ʦʥʣʘʿʥ-ʩʚʝʪ, 

ʧʦʩʪʦʝˁʝʪʦ ʥʘ ʨʝʘʣʝʥ ʢʦʥʪʘʢʪ ʧʨʝʪʩʪʘʚʫʚʘ 

ʩʠʣʥʘ ʜʠʬʝʨʝʥʮʠʿʘʮʠʿʘ. ʄʘʨʢʝʪʠʥʛ 4.0 ʠʩʪʦ 

ʪʘʢʘ ʝ ʤʝʰʘʚʠʥʘ ʥʘ ʩʪʠʣʦʪ ʩʦ ʝʣʝʤʝʥʪʠʪʝ. ʀ 

ʧʦʢʨʘʿ ʪʦʘ ʰʪʦ ʠʤʧʝʨʘʪʠʚ ʟʘ ʙʨʝʥʜʦʚʠʪʝ ʝ ʜʘ 

ʙʠʜʘʪ ʧʦʚʝ˃ʝ ʬʣʝʢʩʠʙʠʣʥʠ ʠ ʧʨʠʩʧʦʩʦʙʣʠʚʠ, 

ʰʪʦ ʩʝ ʜʦʣʞʠ ʥʘ ʙʨʟʘʪʘ ʧʨʦʤʝʥʘ ʥʘ 

ʪʝʭʥʦʣʦʰʢʠ ʪʨʝʥʜʦʚʠ, ʥʠʚʥʘʪʘ ʘʚʪʝʥʪʠʯʥʦʩʪ ʝ 

ʧʦʚʘʞʥʘ ʦʜ ʢʦʛʘ ʙʠʣʦ. ɺʦ ʦʚʦʿ ʝʢʩʪʨʝʤʥʦ 

ʪʨʘʥʩʧʘʨʝʥʪʝʥ ʩʚʝʪ, ʘʚʪʝʥʪʠʯʥʦʩʪʘ ʝ 

ʥʘʿʚʨʝʜʥʦʪʦ ʙʦʛʘʪʩʪʚʦ
 
(P. Kotler, H. Kartajaya, 

I. Setiawan, 2016).  ʅʦʚʘʪʘ  ʢʥʠʛʘ ʥʘ ʌʠʣʠʧ 

ʂʦʪʣʝʨ ʿʘ ʧʦʪʝʥʮʠʨʘ ʠ ʚʘʞʥʦʩʪʘ ʥʘ ʩʦʜʨʞʠʥʘʪʘ 

ʥʘ ʩʘʤʠʦʪ ʤʘʨʢʝʪʠʥʛ (ñContent Is the New Ad, 

#Hashtag Is the New Tagline.ò), ʢʘʢʦ ʠ ʟʦʰʪʦ 

ʙʨʝʥʜʦʪ ʪʨʝʙʘ ʧʦʜʦʙʨʦ ʜʘ ʿʘ ʧʨʠʬʘʪʠ ʩʚʦʿʘʪʘ 

ʫʣʦʛʘ ʥʘ ʭʫʤʘʥʦʩʪ ʠ ʦʜʛʦʚʦʨʥʦʩʪ. ʄʘʨʢʝʪʝʨʠʪʝ 

ʪʨʝʙʘ ʜʘ ʩʝ ʧʨʠʩʧʦʦʩʙʘʪ ʥʘ ʥʦʚʘʪʘ ʨʝʘʣʥʦʩʪ ʠ 

ʜʘ ʩʦʟʜʘʚʘʘʪ ʙʨʝʥʜʦʚʠ ʢʦʠ ʩʝ ʦʜʥʝʩʫʚʘʘʪ ʢʘʢʦ 

ʣʫʺʝ - ʜʦʩʪʘʧʥʠ ʠ ʩʠʤʧʘʪʠʯʥʠ, ʥʦ ʠʩʪʦ ʪʘʢʘ ʠ 

ʨʘʥʣʠʚʠ. ɹʨʝʥʜʦʚʠʪʝ ʪʨʝʙʘ ʜʘ ʩʪʘʥʘʪ ʧʦʤʘʣʢʫ 

ʟʘʩʪʨʘʰʫʚʘʯʢʠ. ʊʠʝ ʪʨʝʙʘ ʜʘ ʙʠʜʘʪ ʘʚʪʝʥʪʠʯʥʠ 

ʠ ʯʝʩʥʠ, ʜʘ ʛʠ ʧʨʠʟʥʘʚʘʘʪ ʩʚʦʠʪʝ ʥʝʜʦʩʪʘʪʦʮʠ, 

ʠ ʜʘ ʧʨʝʩʪʘʥʘʪ ʜʘ ʩʝ ʦʙʠʜʫʚʘʘʪ ʜʘ ʠʟʛʣʝʜʘʘʪ 

ʩʦʚʨʰʝʥʦ. ʂʥʠʛʘʪʘ ʛʠ ʦʙʿʘʩʥʫʚʘ ʪʨʠʪʝ ʤʦ˃ʥʠ 

ʧʦʤʝʩʪʫʚʘˁʘ ʰʪʦ ʛʦ ʦʙʣʠʢʫʚʘʘʪ ʥʘʰʠʦʪ ʩʚʝʪ 

(ʧʦʤʝʩʪʫʚʘˁʘʪʘ ʢʦʥ ʧʦʚʝ˃ʝ ʭʦʨʠʟʦʥʪʘʣʝʥ, 

ʠʥʢʣʫʟʠʚʝʥ ʠ ʩʦʮʠʿʘʣʝʥ ʙʠʟʥʠʩ-ʧʝʿʟʘʞ) ʠ 

ʦʙʿʘʩʥʫʚʘ ʢʘʢʦ ʧʦʚʨʟʘʥʦʩʪʘ ʬʫʥʜʘʤʝʥʪʘʣʥʦ ʛʦ 

ʧʨʦʤʝʥʠ ʞʠʚʦʪʦʪ ʥʘ ʣʫʺʝʪʦ ʠ ʢʘʢʦ 

ʧʦʚʨʟʫʚʘˁʝʪʦ ʝ ʥʘʿʚʘʞʥʘʪʘ ʠʛʨʘ ʰʪʦ ʿʘ ʠʤʘ 

ʫʣʦʛʘʪʘ ʥʘ ʤʝʥʫʚʘʯ ʚʦ ʠʩʪʦʨʠʿʘʪʘ ʥʘ 

ʤʘʨʢʝʪʠʥʛʦʪ. 

   ɸʤʝʨʠʢʘʥʩʢʘʪʘ ʤʘʨʢʝʪʠʥʛ ʘʩʦʮʠʿʘʮʠʿʘ 

ʚʦ 2008 ʛʦʜʠʥʘ ʛʦ ʜʝʬʠʥʠʨʘ ʤʘʨʢʝʪʠʥʛʦʪ ʢʘʢʦ: 

Ăʄʘʨʢʝʪʠʥʛʦʪ ʝ ʘʢʪʠʚʥʦʩʪ, ʟʙʠʨ ʥʘ 

ʠʥʩʪʠʪʫʮʠʠ, ʠ ʧʨʦʮʝʩʠ ʟʘ ʢʨʝʠʨʘˁʝ, 

ʢʦʤʫʥʠʢʘʮʠʿʘ, ʜʦʩʪʘʚʫʚʘˁʝ ʠ ʨʘʟʤʝʥʘ ʥʘ 

ʧʦʥʫʜʘ ʢʦʿʘ ʠʤʘ ʚʨʝʜʥʦʩʪ ʟʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ, 

ʢʣʠʝʥʪʠʪʝ, ʧʘʨʪʥʝʨʠʪʝ ʠ ʦʧʰʪʝʩʪʚʦʪʦ ʚʦ 

ʮʝʣʠʥʘñ.
64

 ʅʝʥʩʠ ʂʦʩʪʦʧʫʣʦʩ, ʛʣʘʚʝʥ 

ʤʘʨʢʝʪʠʥʛ-ʜʠʨʝʢʪʦʨ ʥʘ ɸʤʝʨʠʢʘʥʩʢʘʪʘ 

ʤʘʨʢʝʪʠʥʛ-ʘʩʦʮʠʿʘʮʠʿʘ, ʚʝʣʠ ʜʝʢʘ ʝʜʥʘ ʦʜ 

ʥʘʿʚʘʞʥʠʪʝ ʧʨʦʤʝʥʠ ʚʦ ʥʦʚʘʪʘ ʜʝʬʠʥʠʮʠʿʘ ʥʘ 

ɸʤʝʨʠʢʘʥʩʢʘʪʘ ʘʩʦʮʠʿʘʮʠʿʘ ʟʘ ʤʘʨʢʝʪʠʥʛ ʝ 

ʜʝʢʘ ʤʘʨʢʝʪʠʥʛʦʪ ʩʝʛʘ ʩʝ ʜʝʬʠʥʠʨʘ ʢʘʢʦ ʝʜʥʘ 

ʧʦʰʠʨʦʢʘ ʘʢʪʠʚʥʦʩʪ. ʄʘʨʢʝʪʠʥʛʦʪ ʚʝ˃ʝ ʥʝ ʝ 

ʩʘʤʦ ʬʫʥʢʮʠʿʘ - ʪʦʘ ʝ ʦʙʨʘʟʦʚʝʥ ʧʨʦʮʝʩ. ʆʚʘ 

ʜʘʚʘ ʿʘʩʥʦ ʜʦ ʟʥʘʝˁʝ ʜʝʢʘ ʤʝʥʘ˅ʝʨʠʪʝ ʥʝ ʪʨʝʙʘ 

ʜʘ ʙʠʜʘʪ ʟʘʛʨʠʞʝʥʠ ʩʘʤʦ ʟʘ ʧʦʪʨʝʙʠʪʝ ʥʘ 

ʢʣʠʝʥʪʠʪʝ/ʧʦʪʨʦʰʫʚʘʯʠʪʝ, ʪʫʢʫ ʠ ʥʘ ʦʥʠʝ 

ʜʨʫʛʠ ʟʘʩʝʛʥʘʪʠ ʩʪʨʘʥʠ, ʢʘʢʦ ʠ ʥʘ ʦʧʰʪʝʩʪʚʦʪʦ 

ʚʦ ʮʝʣʠʥʘ. ʇʦʨʘʜʠ ʪʦʘ, ʧʨʚʠʪʝ ʜʝʬʠʥʠʮʠʠ ʟʘ 

ʤʘʨʢʝʪʠʥʛʦʪ ʥʝ ʩʝ ʚʦ ʩʦʛʣʘʩʥʦʩʪ ʩʦ 

ʢʘʨʘʢʪʝʨʠʩʪʠʢʠʪʝ ʰʪʦ ʛʠ ʠʤʘʘʪ ʫʥʠʚʝʨʟʠʪʝʪʠ 

ʢʘʢʦ ʠʥʩʪʠʪʫʮʠʠ, ʩʦ ʫʩʣʫʛʠʪʝ ʰʪʦ ʛʠ ʥʫʜʘʪ, ʩʦ 

ʥʠʚʥʠʪʝ ʩʪʝʿʢʭʦʣʜʝʨʠ, ʠ ʩʦ ʮʝʣʠʪʝ ʰʪʦ ʛʠ 

ʠʟʚʨʰʫʚʘʘʪ. ɽʚʦʣʫʮʠʿʘʪʘ ʢʦʿʘ ʿʘ ʜʦʞʠʚʝʘ 

ʜʝʬʠʥʠʨʘˁʝʪʦ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʜʘʚʘ ʤʦʞʥʦʩʪ ʟʘ 

ʧʦʰʠʨʦʢʠ ʢʦʥʮʝʧʪʫʘʣʠʟʘʮʠʠ ʢʦʠ ʩʝ 
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ʧʨʠʩʧʦʩʦʙʣʠʚʠ ʟʘ ʢʘʨʘʢʪʝʨʠʩʪʠʢʠʪʝ ʥʘ ʚʠʩʦʢʦ 

ʦʙʨʘʟʦʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ (ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ). ʅʦ, 

ʚʠʟʠʿʘʪʘ ʢʦʿʘ ʩʝ ʠʤʘ ˃ʝ ʦʩʪʘʥʝ ʩʘʤʦ ʩʦʥ 

ʜʦʢʦʣʢʫ ʥʝʤʘ ʥʠʢʘʢʚʘ ʘʢʮʠʿʘ, ʘ ʘʢʮʠʿʘʪʘ ʢʦʿʘ ʝ 

ʧʨʝʟʝʤʝʥʘ ʙʝʟ ʚʠʟʠʿʘ ʝ ʢʦʰʤʘʨ. ɹʠʜʝʿ˃ʠ 

ʤʘʨʢʝʪʠʥʛʦʪ ʝ ʧʦʚʝ˃ʝ ʦʜ ʩʘʤʦ ʝʜʝʥ ʜʝʣ, ʪʦʿ ʝ 

ʩʫʰʪʠʥʘʪʘ ʥʘ ʨʘʙʦʪʘʪʘ ʥʘ 

ʢʦʤʧʘʥʠʿʘʪʘ/ʠʥʩʪʠʪʫʮʠʿʘʪʘ ʟʘ ʜʘ ʤʦʞʝ ʥʘ ʢʨʘʿ 

ʜʘ ʩʝ ʦʩʪʚʘʨʠ ʟʘʜʦʚʦʣʩʪʚʦ ʥʘ ʧʦʪʨʦʰʫʚʘʯʦʪ, 

ʩʪʝʿʢʭʦʣʜʝʨʦʪ, ʩʝʢʦʿʘ ʮʝʣ ʰʪʦ ʝ ʧʦʩʪʘʚʝʥʘ ʧʨʝʜ 

ʠʥʩʪʠʪʫʮʠʿʘʪʘ ʤʦʨʘ ʜʘ ʙʠʜʝ ʜʦʙʨʦ ʦʜʨʘʙʦʪʝʥʘ 

ʠ ʠʥʪʝʛʨʠʨʘʥʘ ʦʜ ʤʘʨʢʝʪʠʥʛʦʪ ʠ ʜʨʫʛʠʪʝ 

ʢʣʫʯʥʠ ʦʙʣʘʩʪʠ ʥʘ ʬʫʥʢʮʠʦʥʠʨʘˁʝ, ʜʦʙʠʚʘʿ˃ʠ 

ʩʠʥʝʨʛʝʪʩʢʠ ʝʬʝʢʪ, ʠ ʩʝʢʘʢʦ ʩʝʪʦ ʪʦʘ 

ʧʨʝʜʚʦʜʝʥʦ ʦʜ ʜʦʙʨʘ ʧʨʦʘʢʪʠʚʥʘ ʚʠʟʠʿʘ 

ʜʦʙʠʝʥʘ ʩʦʛʣʘʩʥʦ ʢʚʘʣʠʪʝʪʥʠ ʠ ʢʚʘʥʪʠʪʝʪʥʠ 

ʤʘʨʢʝʪʠʥʛ-ʠʩʪʨʘʞʫʚʘˁʘ ʥʘ ʧʘʟʘʨʦʪ. 

 

2. ʄʘʨʢʝʪʠʥʛʦʪ ʠ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ 

 

ʇʨʦʤʝʥʠʪʝ, ʘ ʩʦ ʪʦʘ ʠ ʧʦʪʨʝʙʘʪʘ ʦʜ ʥʦʚ 

ʥʘʯʠʥ ʥʘ ʧʨʝʩʪʨʫʢʪʫʨʠʨʘˁʝ ʠ ʨʘʙʦʪʘ, ʥʝ ʝ 

ʥʠʰʪʦ ʥʦʚʦ ʚʦ ʩʚʝʪʦʪ ʥʘ ʚʠʩʦʢʦʪʦ 

ʦʙʨʘʟʦʚʘʥʠʝ, ʘ ʩʦ ʪʦʘ ʠ ʚʦ ʩʘʤʠʪʝ 

ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʠʥʩʪʠʪʫʮʠʠ. ʋʥʠʚʝʨʟʠʪʝʪʠʪʝ 

ʥʠʟ ʜʝʮʝʥʠʠʪʝ ʥʘʥʘʟʘʜ ʩʝ ʩʦʦʯʫʚʘʣʝ ʩʦ 

ʨʘʟʣʠʯʥʠ ʧʨʝʜʠʟʚʠʮʠ, ʠ ʩʝʢʘʢʦ ʥʠʚʥʠʦʪ 

ʦʧʩʪʘʥʦʢ ʟʘʚʠʩʝʣ ʦʜ ʪʦʘ ʢʘʢʦ ˃ʝ ʦʜʛʦʚʦʨʘʪ ʥʘ 

ʥʦʚʠʪʝ ʫʩʣʦʚʠ ʠ Ăʟʘʢʘʥʠñ ʰʪʦ ʠʤ ʩʪʦʿʘʪ ʥʘ 

ʧʘʪʦʪ ʥʘ ʥʠʚʥʦʪʦ ʨʘʙʦʪʝˁʝ. ʉʝʢʦʿʘ ʨʘʟʣʠʯʥʘ 

ʬʘʟʘ ʥʘ ʧʨʦʤʝʥʘ ʥʘ ʦʧʰʪʝʩʪʚʝʥʦʪʦ ʞʠʚʝʝˁʝ,  

ʧʦʩʝʙʥʦ ʚʦ ʜʝʣʦʪ ʥʘ ʨʘʟʣʠʯʥʠʪʝ ʠʥʜʫʩʪʨʠʩʢʠ 

ʨʝʚʦʣʫʮʠʠ, ʢʦʠ ʧʨʝʜʠʟʚʠʢʫʚʘʘʪ ʪʝʢʪʦʥʩʢʠ 

ʥʘʨʫʰʫʚʘˁʘ ʚʦ ʩʝʢʦʿ ʜʝʣ ʦʜ ʯʦʚʝʢʦʚʦʪʦ 

ʞʠʚʝʝˁʝ, ʧʨʝʜʠʟʚʠʢʫʚʘ ʢʦʥ ʧʨʦʤʝʥʠ, ʟʘʢʘʥʠ 

ʠʣʠ ʧʨʝʜʠʟʚʠʮʠ ʠ ʟʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ. ɽʜʥʘ ʦʜ 

ʥʘʿʛʦʣʝʤʠʪʝ ʟʘʢʘʥʠ ʟʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʝ 

ʢʦʥʢʫʨʝʥʮʠʿʘʪʘ ʧʦʤʝʺʫ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ, ʢʘʢʦ 

ʚʦ ʩʤʠʩʣʘ ʥʘ ʩʪʫʜʝʥʪʠ, ʪʘʢʘ ʠ ʚʦ ʩʤʠʩʣʘ ʥʘ 

ʨʝʩʫʨʩʠ. ʆʪʪʫʢʘ, ʝʢʩʧʝʨʪʠʪʝ ʧʨʝʧʦʨʘʯʫʚʘʘʪ 

ʜʝʢʘ ʟʘ ʦʧʩʪʘʥʦʢ ʠ ʨʘʟʚʦʿ ʥʝʤʠʥʦʚʥʘ ʝ 

ʠʤʧʣʝʤʝʥʪʘʮʠʿʘʪʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʠ ʩʚʨʪʫʚʘˁʝ 

ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʢʦʥ ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʠ 

ʜʨʫʛʠʪʝ ʩʪʝʿʢʭʦʣʜʝʨʠ. ʊʨʘʥʩʬʦʨʤʘʮʠʠʪʝ ʰʪʦ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʛʠ ʠʩʢʫʩʫʚʘʘʪ ʚʦ ʩʨʝʜʠʥʘʪʘ 

ʢʘʜʝ ʰʪʦ ʩʝ ʨʝʘʣʠʟʠʨʘʘʪ ʥʠʚʥʠʪʝ ʘʢʪʠʚʥʦʩʪʠ 

ʛʦ ʟʛʦʣʝʤʫʚʘʘʪ ʩʪʝʧʝʥʦʪ ʥʘ ʢʦʥʢʫʨʝʥʮʠʿʘ ʚʦ 

ʦʚʦʿ ʩʝʢʪʦʨ ʠ ʫʢʘʞʫʚʘʘʪ ʥʘ ʧʦʪʨʝʙʘ ʦʜ 

ʚʦʚʝʜʫʚʘˁʝ ʤʘʨʢʝʪʠʥʛ-ʝʣʝʤʝʥʪʠ. 

ʋʥʠʚʝʨʟʠʪʝʪʠʪʝ ʚʦ ʥʘʿʛʦʣʝʤ ʜʝʣ ʥʘ ʥʦʚʘʪʘ 

ʨʝʘʣʥʦʩʪ ʦʜʛʦʚʦʨʘʘʪ ʩʦ ʩʪʘʚʘˁʝ ʘʢʮʝʥʪ ʥʘ 

ʧʦʜʦʙʨʫʚʘˁʝ ʥʘ ʥʠʚʥʠʪʝ ʩʪʫʜʠʩʢʠ ʧʨʦʛʨʘʤʠ, 

ʥʦ ʩʘʤʦ ʦʚʘ ʧʨʦʤʝʥʘ ʥʝ ʝ ʩʝʢʦʛʘʰ ʥʘʿʜʦʙʨʘ ʟʘ 

ʩʦʟʜʘʚʘˁʝ ʧʦʧʦʚʦʣʥʘ ʩʣʠʢʘ ʠʣʠ ʫʛʣʝʜ ʤʝʺʫ 

ʥʠʚʥʠʪʝ ʩʪʝʿʢʭʦʣʜʝʨʠ. ʉʦ ʮʝʣ ʜʘ ʧʨʝʞʠʚʝʘʪ ʠ 

ʜʘ ʩʝ ʨʘʟʚʠʚʘʘʪ ʩʧʨʦʪʠ ʧʨʦʤʝʥʠʪʝ ʠ 

ʧʨʝʜʠʟʚʠʮʠʪʝ ʚʦ ʘʢʘʜʝʤʩʢʘʪʘ ʟʘʝʜʥʠʮʘ, 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʤʦʨʘ ʜʘ ʿʘ ʧʨʠʟʥʘʘʪ ʠ ʜʘ ʿʘ 

ʫʦʯʘʪ ʠ ʧʦʪʨʝʙʘʪʘ ʦʜ ʫʧʦʪʨʝʙʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ. 

1970-72 ʛʦʜʠʥʘ ʩʝ ʛʦʜʠʥʠʪʝ ʢʦʛʘ ʧʨʚ ʧʘʪ 

ʧʦʯʥʘʣʘ ʜʠʩʢʫʩʠʿʘ ʚʦ ʦʜʥʦʩ ʥʘ ʫʧʦʪʨʝʙʘʪʘ ʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʦʨʠʝʥʪʘʮʠʿʘʪʘ ʚʦ ʨʘʙʦʪʘʪʘ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ. ʅʘʿʟʥʘʯʘʝʥ ʰʪʦ ʧʨʚ ʛʦ 

ʧʦʪʪʠʢʥʫʚʘ ʧʨʘʰʘˁʝʪʦ ʝ ɸ.ʈ. ʂʨʘʮʭʝʥʙʝʨʛ (A. 

R. Krachenberg, 1972)  ʩʦ ʥʝʛʦʚʠʦʪ ʪʨʫʜ 

Ăɺʦʚʝʜʫʚʘˁʝ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʢʦʥʮʝʧʪʦʪ ʚʦ 

ʚʠʩʦʢʦʪʦ ʦʙʨʘʟʦʚʘʥʠʝñ, ʢʦʝ ʝ ʠ ʧʨʚʦʪʦ ʿʘʚʥʦ 

ʯʝʪʠʚʦ ʜʦʩʪʘʧʥʦ ʟʘ ʜʠʩʢʫʩʠʿʘ ʦʢʦʣʫ ʤʘʨʢʝʪʠʥʛ-

ʧʨʠʩʪʘʧʦʪ ʚʦ ʢʦʣʝ˅ʠʪʝ ʠ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ. 

ʇʦʯʥʫʚʘʿ˃ʠ ʦʜ ʜʝʣʦʪ ʩʦ ʧʨʠʚʣʝʢʫʚʘˁʝ 

ʩʪʫʜʝʥʪʠ ʠ ʢʨʝʠʨʘˁʝ ʜʘʥʦʯʥʠ ʧʦʣʠʪʠʢʠ, ʧʘ ʩ¯ 

ʜʦ ʩʦʩʪʘʚʫʚʘˁʝ ʧʨʝʜʣʦʛ-ʧʨʦʝʢʪ ʟʘ 

ʠʩʪʨʘʞʫʚʘˁʝ, ʩʝʢʦʿʘ ʘʢʮʠʿʘ ʰʪʦ ʫʥʠʚʝʨʟʠʪʝʪʦʪ 

ʿʘ ʧʨʝʟʝʤʘ, ʙʝʟ ʦʛʣʝʜ ʥʘ ʪʦʘ ʢʦʿ ʪʦʘ ʛʦ ʚʨʰʠ 

ʠʣʠ ʢʘʜʝ ʪʦʯʥʦ ʚʦ ʠʥʩʪʠʪʫʮʠʿʘʪʘ ʪʦʘ ʩʝ ʧʨʘʚʠ, 

ʝ ʟʘʩʥʦʚʘʥʘ ʥʘ ʤʘʨʢʝʪʠʥʛ. ɽʜʥʦ ʦʜ 

ʠʩʪʨʘʞʫʚʘˁʘʪʘ ʚʦ ʯʠʿ ʬʦʢʫʩ ʝ ʫʧʦʪʨʝʙʘʪʘ ʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʦʨʠʝʥʪʘʮʠʿʘʪʘ ʚʦ ʘʢʘʜʝʤʩʢʘʪʘ 

ʩʨʝʜʠʥʘ ʝ ʠ ʜʝʣʦʪʦ Ăʄʘʨʢʝʪʠʥʛʦʪ ʚʦ ʚʠʩʦʢʦʪʦ 

ʦʙʨʘʟʦʚʘʥʠʝ: ʙʝʥʝʬʠʪ ʠ ʨʠʟʠʢ ʚʦ 

ʘʤʝʨʠʢʘʥʩʢʠʦʪ ʘʢʘʜʝʤʠʩʢʠ ʩʠʩʪʝʤñ ʦʜ ʃʘʨʠ 

ʃʠʪʪʝʥ (Litten, Larry M, 1980). ʃʠʪʝʨʘʪʫʨʘʪʘ 

ʰʪʦ ʩʝ ʦʜʥʝʩʫʚʘ ʥʘ ʚʠʩʦʢʦʪʦ ʦʙʨʘʟʦʚʘʥʠʝ ʚʦ 

ʛʦʣʝʤ ʙʨʦʿ ʫʢʘʞʫʚʘ ʜʝʢʘ ʤʘʨʢʝʪʠʥʛʦʪ 

ʧʨʝʪʩʪʘʚʫʚʘ ʠʟʚʦʨ ʢʦʿ ʥʫʜʠ ʛʦʣʝʤ ʙʨʦʿ 

ʧʨʘʢʪʠʯʥʠ ʘʣʘʪʢʠ ʢʦʠ ʤʦʞʘʪ ʜʘ ʠʤ ʧʦʤʦʛʥʘʪ 

ʥʘ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ ʜʘ 

ʧʨʝʞʠʚʝʘʪ, ʧʘ ʜʫʨʠ ʠ ʜʘ ʩʝ ʨʘʟʚʠʚʘʘʪ ʠ ʜʘ 

ʥʘʧʨʝʜʫʚʘʘʪ ʚʦ ʢʦʥʢʫʨʝʥʪʥʘʪʘ ʩʨʝʜʠʥʘ.  

ɺʦ ʦʙʣʘʩʪʘ ʥʘ ʚʠʩʦʢʦʪʦ ʦʙʨʘʟʦʚʘʥʠʝ, ʚʦ 

ʪʝʢʦʪ ʥʘ ʚʪʦʨʘʪʘ ʧʦʣʦʚʠʥʘ ʥʘ 20 ʚʝʢ, ʜʝʣ ʦʜ 

ʧʦʜʦʙʨʠʪʝ ʫʥʠʚʝʨʟʠʪʝʪʩʢʠ ʩʠʩʪʝʤʠ ʩʝ ʩʦʦʯʠʿʘ 

ʩʦ ʬʝʥʦʤʝʥʦʪ ʥʘ ʥʝʚʠʜʝʥ ʨʘʩʪ ʥʘ ʧʦʙʘʨʫʚʘʯʢʘ 

ʜʦʪʦʛʘʰ. ʆʚʦʿ ʬʝʥʦʤʝʥ ʧʨʝʜʠʟʚʠʢʘʣ 

ʧʦʩʪʦʿʥʠʪʝ ʫʥʠʚʝʨʟʠʪʝʪʠ ʜʘ ʩʝ ʢʦʥʮʝʥʪʨʠʨʘʘʪ 

ʩʘʤʦ ʥʘ ʬʘʚʦʨʠʟʠʨʘˁʝ ʥʘ ʨʘʩʪʦʪ ʥʘ 

ʩʪʫʜʝʥʪʩʢʠʪʝ ʤʝʩʪʘ ʚʦ ʩʚʦʠʪʝ ʠʥʩʪʠʪʫʮʠʠ, ʘ 

ʧʨʝʜʠʟʚʠʢʘʣ ʠ ʩʪʠʤʫʣʠʨʘˁʝ ʥʘ ʧʦʿʘʚʘ ʥʘ ʥʦʚʠ 

ʫʥʠʚʝʨʟʠʪʝʪʠ, ʢʦʠ ʥʝ ʪʨʝʙʘʣʦ ʜʘ ʧʨʘʚʘʪ 

ʧʦʩʝʙʥʠ ʥʘʧʦʨʠ ʟʘ ʜʘ ʛʠ ʧʦʧʦʣʥʘʪ ʥʠʚʥʠʪʝ 

ʫʯʠʣʥʠʮʠ. ɺʦ ʪʦʿ ʢʦʥʪʝʢʩʪ, ʤʦʞʝ ʜʘ ʩʝ ʢʘʞʝ 

ʜʝʢʘ ʧʨʦʠʟʚʦʜʥʘʪʘ ʦʨʠʝʥʪʘʮʠʿʘ ʩʝ ʧʨʦʰʠʨʠʣʘ 

ʥʠʟ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ. ʉʪʘʛʥʘʮʠʿʘʪʘ ʰʪʦ ʩʣʝʜʫʚʘ 

ʧʦʪʦʘ, ʧʘ ʜʫʨʠ ʠ ʥʘʤʘʣʫʚʘˁʝʪʦ ʥʘ 

ʧʦʙʘʨʫʚʘʯʢʘʪʘ ʢʘʢʦ ʨʝʟʫʣʪʘʪ ʥʘ ʥʘʤʘʣʫʚʘˁʝ ʥʘ 
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ʥʘʩʝʣʝʥʠʝʪʦ ʢʦʝ ʩʧʘʺʘ ʚʦ ʫʥʠʚʝʨʟʠʪʝʪʩʢʘʪʘ 

ʚʦʟʨʘʩʥʘ ʛʨʫʧʘ, ʜʘʚʘ ʧʦʚʦʜ ʟʘ ʬʘʟʘ ʢʦʿʘ ʩʝ 

ʢʘʨʘʢʪʝʨʠʟʠʨʘ ʩʦ ʨʘʟʚʦʿ ʥʘ ʠʥʠʮʠʿʘʪʠʚʠ 

ʥʘʩʦʯʝʥʠ ʢʦʥ ʩʪʫʜʝʥʪʠʪʝ (ʦʜʥʦʩʥʦ ʩʝ ʧʦʿʘʚʫʚʘ 

ʧʨʦʜʘʞʥʘ ʦʨʠʝʥʪʘʮʠʿʘ ʚʦ ʜʝʿʩʪʚʫʚʘˁʝʪʦ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ), ʠʣʠ ʩʦ ʧʦʜʦʙʨʫʚʘˁʝ ʥʘ 

ʩʪʫʜʠʩʢʠʪʝ ʧʨʦʛʨʘʤʠ ʢʦʠ ˃ʝ ʙʠʜʘʪ ʜʦʩʪʘʚʝʥʠ 

ʜʦ ʩʪʫʜʝʥʪʠʪʝ (ʧʨʦʠʟʚʦʜ-ʦʨʠʝʥʪʘʮʠʿʘ). 

ɺʩʫʰʥʦʩʪ, ʧʨʦʠʟʚʦʜ-ʦʨʠʝʥʪʘʮʠʿʘ ʝ ʦʥʘ ʰʪʦ 

ʧʨʝʦʚʣʘʜʫʚʘ ʚʦ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ 

ʠʥʩʪʠʪʫʮʠʠ. ʇʦʜʦʙʨʫʚʘˁʝʪʦ ʥʘ ʩʪʫʜʠʩʢʠʪʝ 

ʧʨʦʛʨʘʤʠ ʤʦʨʘ ʜʘ ʙʠʜʝ ʧʨʠʜʨʫʞʝʥʦ ʩʦ ʘʥʘʣʠʟʘ 

ʥʘ ʧʦʪʨʝʙʠʪʝ ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ, ʦʜʥʦʩʥʦ 

ʩʪʝʿʢʭʦʣʜʝʨʠʪʝ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʦʪ, ʩʦ ʮʝʣ 

ʩʦʦʜʚʝʪʥʦ ʜʘ ʩʝ ʟʘʜʦʚʦʣʘʪ ʥʠʚʥʠʪʝ ʧʦʪʨʝʙʠ ʟʘ 

ʤʘʨʢʝʪʠʥʛ ʦʨʠʝʥʪʠʨʘʥ ʫʥʠʚʝʨʟʠʪʝʪ. ɿʘ ʜʘ ʩʝ 

ʨʘʟʙʝʨʝ ʠ ʜʘ ʩʝ ʧʦʩʪʠʛʥʝ ʩʘʪʠʩʬʘʢʮʠʿʘ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʦʪ, ʧʦʪʨʝʙʥʦ ʝ ʜʘ ʩʝ ʧʨʠʤʝʥʠ 

ʤʘʨʢʝʪʠʥʛ-ʦʨʠʝʥʪʘʮʠʿʘ  (Siu and Wilson, 1998; 

Gordan Camelia, Pop Marius, 2013). 

ʅʘʿʛʦʣʝʤ ʙʨʦʿ ʦʜ ʘʚʪʦʨʠʪʝ ʰʪʦ ʛʦ 

ʘʧʩʦʣʚʠʨʘʘʪ ʦʚʘ ʧʨʘʰʘˁʝ ʠʩʪʘʢʥʫʚʘʘʪ ʜʝʢʘ 

ʢʘʢʦ ʧʦʪʨʦʰʫʚʘʯ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʩʝ ʿʘʚʫʚʘ 

ʩʪʫʜʝʥʪʦʪ, ʦʜʥʦʩʥʦ ʪʦʿ ʝ ʥʘʿʚʘʞʥʠʦʪ ʝʣʝʤʝʥʪ. 

ʉʪʫʜʝʥʪʦʪ ʢʘʢʦ ʧʦʪʨʦʰʫʚʘʯ ʤʦʨʘ ʜʘ ʩʪʘʥʝ 

ʧʦʯʝʪʥʘʪʘ ʚʦʜʝʯʢʘ ʪʦʯʢʘ, ʩʣʝʜʝʥ ʩʦ ʩʦʟʜʘʚʘˁʝ 

ʥʘ ʢʫʣʪʫʨʘ ʥʘ ʨʘʙʦʪʘ ʢʦʿʘ ˃ʝ ʙʠʜʝ ʤʘʨʢʝʪʠʥʛ-

ʦʨʠʝʥʪʠʨʘʥʘ. ʉʪʫʜʝʥʪʠʪʝ ʦʯʝʢʫʚʘʘʪ ʜʘ ʙʠʜʘʪ 

ʪʨʝʪʠʨʘʥʠ ʢʘʢʦ ʧʦʪʨʦʰʫʚʘʯʠ ʚʦ ʝʜʝʥ ʜʝʣ, ʥʦ 

ʥʝ ʠ ʚʦ ʩʠʪʝ ʘʩʧʝʢʪʠ ʥʘ ʨʘʙʦʪʝˁʝʪʦ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪʦʪ. ʊʠʝ ʥʝ ʦʯʝʢʫʚʘʘʪ ʜʘ ʙʠʜʘʪ 

ʪʨʝʪʠʨʘʥʠ ʢʘʢʦ ʧʦʪʨʦʰʫʚʘʯʠ ʚʦ ʜʝʣʦʪ ʥʘ 

ʨʘʟʚʦʿ ʠ ʧʨʦʤʝʥʘ ʥʘ ʩʪʫʜʠʩʢʠʪʝ ʧʨʦʛʨʘʤʠ, ʥʦ 

ʦʯʝʢʫʚʘʘʪ ʜʘ ʩʝ ʪʨʝʪʠʨʘʥʠ ʢʘʢʦ ʧʦʪʨʦʰʫʚʘʯʠ 

ʧʨʠ ʩʪʫʜʝʥʪʩʢʠ ʬʝʜʙʝʢ, ʥʘʯʠʥʦʪ ʥʘ 

ʨʝʘʣʠʟʘʮʠʿʘ ʥʘ ʥʘʩʪʘʚʘ ʚʦ ʫʯʠʣʥʠʮʠʪʝ, ʘ 

ʧʦʩʝʙʥʦ ʚʦ ʜʝʣʦʪ ʥʘ ʢʦʤʫʥʠʢʘʮʠʿʘ ʩʦ 

ʘʜʤʠʥʠʩʪʨʘʮʠʿʘʪʘ, ʥʘʩʪʘʚʥʦ-ʥʘʫʯʥʠʦʪ ʢʘʜʘʨ, 

ʤʝʪʦʜʠʪʝ ʥʘ ʧʨʝʜʘʚʘˁʝ ʠʪʥ.(R. Koris, P. 

Nokelainen, 2015).  ʆʪʪʫʢʘ, ʥʝ ʪʨʝʙʘ ʩʪʫʜʝʥʪʦʪ 

ʜʘ ʩʝ ʛʣʝʜʘ ʥʘ ʪʨʘʜʠʮʠʦʥʘʣʥʠʦʪ ʥʘʯʠʥ ʢʘʢʦ 

ʧʦʪʨʦʰʫʚʘʯ. ʋʥʠʚʝʨʟʠʪʝʪʦʪ ʤʦʨʘ ʜʘ ʚʥʠʤʘʚʘ 

ʥʘ ʩʚʦʿʦʪ ʦʜʥʦʩ ʩʦ ʩʪʝʿʢʭʦʣʜʝʨʠʪʝ, ʩʦ ʦʛʣʝʜ ʥʘ 

ʪʦʘ ʜʝʢʘ ʧʨʝʢʫ ʧʨʦʘʢʪʠʚʥʘ ʠ ʨʝʩʧʝʢʪʘʙʠʣʥʘ 

ʩʦʨʘʙʦʪʢʘ ʩʦ ʩʪʝʿʢʭʦʣʜʝʨʠʪʝ, ʩʘʤʠʦʪ 

ʫʥʠʚʝʨʟʠʪʝʪ ʤʦʞʝ ʜʘ ʜʦʙʠʝ ʥʘ ʨʝʧʫʪʘʮʠʿʘ ʠ 

ʢʦʤʧʝʪʠʪʠʚʥʠ ʧʨʝʜʥʦʩʪʠ. ʆʪʪʫʢʘ, ʠ ʧʨʠʩʪʘʧʦʪ 

ʥʘ ʩʪʝʿʢʭʦʣʜʝʨ-ʦʨʠʝʥʪʘʮʠʿʘ ʚʦ ʨʘʙʦʪʘʪʘ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʝ ʟʥʘʯʘʿʥʘ, ʧʨʝʢʫ ʩʦʟʜʘʚʘˁʝ 

ʩʦʦʜʚʝʪʥʠ ʨʝʣʘʮʠʠ ʩʦ ʩʚʦʠʪʝ ʩʪʝʿʢʭʦʣʜʝʨʠ. 

ʋʥʠʚʝʨʟʠʪʝʪʠʪʝ ʥʝ ʩʘʤʦ ʰʪʦ ʨʘʙʦʪʘʘʪ 

ʩʦʛʣʘʩʥʦ ʧʨʘʚʠʣʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʟʘ ʜʘ ʛʠ 

ʟʘʜʦʚʦʣʘʪ ʧʦʪʨʝʙʠʪʝ ʥʘ ʧʦʪʨʦʰʫʚʘʯʠʪʝ, ʪʫʢʫ 

ʠʩʪʦʚʨʝʤʝʥʦ ʨʘʙʦʪʘʘʪ ʚʦ ʜʫʭʦʪ ʠ ʩʝ 

ʤʦʪʠʚʠʨʘʥʠ ʦʜ ʥʠʚʥʘʪʘ ʤʠʩʠʿʘ ʠ ʚʨʝʜʥʦʩʪʠʪʝ 

ʟʘ ʢʦʠ ʩʝ ʟʘʣʘʛʘʘʪ, ʩʦ ʮʝʣ ʟʘʜʦʚʦʣʫʚʘˁʝ ʥʘ 

ʦʧʰʪʝʩʪʚʝʥʘʪʘ ʦʜʛʦʚʦʨʥʦʩʪ ʠ ʩʦʮʠʿʘʣʥʠʪʝ 

ʧʦʪʨʝʙʠ. ʊʦʢʤʫ ʧʦʨʘʜʠ ʪʦʘ, ʧʨʦʠʟʣʝʛʫʚʘ 

ʚʘʞʥʦʩʪʘ ʥʘ ʧʨʠʤʝʥʘ ʥʘ ʥʦʚʠʪʝ 3.0 ʠ 4.0 

ʤʘʨʢʝʪʠʥʛ ʚʦ ʨʘʙʦʪʘʪʘ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ. 

ʋʰʪʝ ʚʦ 1972 ʛʦʜʠʥʘ ʂʦʪʣʝʨ
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 ʛʦ ʦʙʿʘʩʥʫʚʘ 

ʟʥʘʯʝˁʝʪʦ ʥʘ ʩʦʮʠʿʘʣʥʠʦʪ ʤʘʨʢʝʪʠʥʛ, ʧʘ ʚʦ 

2006 ʛʦʜʠʥʘ ʩʦ ʂʝʣʣʝʨ ʩʝ ʜʦʙʠʚʘ ʠ ʧʦʰʠʨʦʢ 

ʧʨʠʩʪʘʧ ʢʦʥ ʭʦʣʠʩʪʠʯʢʘ ʤʘʨʢʝʪʠʥʛ-

ʦʨʠʝʥʪʘʮʠʿʘ. 
66
ʉʦ ʧʦʿʘʚʘʪʘ ʥʘ ʩʦʮʠʿʘʣʥʠʦʪ ʠ 

ʭʦʣʠʩʪʠʯʢʠʦʪ ʤʘʨʢʝʪʠʥʛ-ʧʨʠʩʪʘʧ ʩʝ ʦʙʿʘʩʥʫʚʘ 

ʧʦʪʨʝʙʘʪʘ ʦʜ ʧʨʦʰʠʨʫʚʘˁʝ ʥʘ ʢʣʘʩʠʯʥʘʪʘ 

ʤʘʨʢʝʪʠʥʛ-ʦʨʠʝʥʪʘʮʠʿʘ ʢʦʥ ʦʩʦʟʥʘʚʘˁʝ ʥʘ 

ʚʘʞʥʦʩʪʘ ʥʘ ʟʘʜʦʚʦʣʫʚʘˁʝʪʦ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʩʦ ʦʙʝʟʙʝʜʫʚʘˁʝ ʜʘʣʝʢʦʩʝʞʥʘ 

ʙʣʘʛʦʩʦʩʪʦʿʙʘ, ʘ ʩʦ ʪʦʘ ʠ ʙʣʘʛʦʩʦʩʪʦʿʙʘ ʥʘ 

ʦʧʰʪʝʩʪʚʦʪʦ ʚʦ ʮʝʣʠʥʘ. ʆʜʥʦʩʥʦ, ʪʨʝʙʘ ʜʘ ʩʝ 

ʠʤʘʘʪ ʧʨʝʜʚʠʜ: ʙʝʥʝʬʠʪʠʪʝ ʟʘ ʢʦʤʧʘʥʠʿʘʪʘ, 

ʩʘʪʠʩʬʘʢʮʠʿʘʪʘ ʥʘ ʧʦʪʨʝʙʠʪʝ ʥʘ ʧʦʪʨʦʰʫʚʘʯʦʪ 

ʠ ʟʘʜʦʚʦʣʫʚʘˁʝ ʥʘ ʦʧʰʪʝʩʪʚʝʥʠʪʝ ʠʥʪʝʨʝʩʠ.  

ɺʦ ʧʦʩʣʝʜʥʠʪʝ ʛʦʜʠʥʠ ʜʦʘʺʘʤʝ ʜʦ ʥʦʚʠʪʝ 

ʧʨʠʩʪʘʧʠ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ, ʢʦʠ ʚʦ ʚʨʝʤʝ ʥʘ 

4ʪʘʪʘ ʠʥʜʫʩʪʨʠʩʢʘ ʨʝʚʦʣʫʮʠʿʘ ʠ ʥʦʚʠʦʪ ʚʝʢ ʩʝ 

ʥʘʿʩʦʦʜʚʝʪʥʠ ʠ ʧʨʠʤʝʥʣʠʚʠ ʚʦ ʨʘʙʦʪʘʪʘ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪʦʪ, ʜʦʢʦʣʢʫ ʩʝ ʩʘʢʘ ʜʘ ʩʝ ʩʦʟʜʘʜʘʪ 

ʢʦʤʧʝʪʠʪʠʚʥʠ ʚʨʝʜʥʦʩʪʠ ʠ ʨʝʧʫʪʘʮʠʿʘ (3.0 ʠ 

4.0). ʂʘʢʦ ʰʪʦ ʠʩʪʘʢʥʫʚʘʘʪ ʅʘʨʚʝʥ ʠ ʉʣʘʪʝʨ, 

ɱʘʨʦʚʩʢʠ, ʂʫʤʘʨ ʠ ʂʦʭʣʠ
67
, ʝʜʝʥ ʦʜ ʥʘʿʚʘʞʥʠʪʝ 

ʙʝʥʝʬʠʪʠ ʰʪʦ ʩʝ ʜʦʙʠʚʘʘʪ ʦʜ ʧʨʠʤʝʥʘ ʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʦʨʠʝʥʪʘʮʠʿʘʪʘ ʚʦ ʨʘʙʦʪʘʪʘ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʝ ʟʛʦʣʝʤʝʥʠʦʪ ʠ ʧʦʜʦʙʨʝʥ 

ʧʝʨʬʦʨʤʘʥʩ ʥʘ ʠʥʩʪʠʪʫʮʠʿʘʪʘ. ʆʜ ʧʦʚʝ˃ʝʪʦ 

ʨʘʟʣʠʯʥʠ ʠʩʪʨʘʞʫʚʘˁʘ ʰʪʦ ʩʝ ʧʨʘʚʝʥʦ ʚʦ ʦʚʘʘ 

ʩʬʝʨʘ ʙʠ ʛʠ ʠʟʜʚʦʠʣʘ ʩʪʫʜʠʠʪʝ ʥʘ ʂʘʨʫʘʥʘ, 

ɽʚʠʥʛ ʠ ʈʘʤʘʩʝʰʘʥ ʦʜ 1998 ʛʦʜʠʥʘ, ʢʦʠ 

ʥʘʧʨʘʚʠʣʝ ʠʩʪʨʘʞʫʚʘˁʝ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʚʦ 

ɸʚʩʪʨʘʣʠʿʘ ʠ ʚʦ ʅʦʚ ɿʝʣʘʥʜ, ʦʩʦʙʝʥʦ ʚʦ 

ʜʨʞʘʚʥʠʪʝ ʫʥʠʚʝʨʟʠʪʝʪʠ, ʚʦ ʢʦʠ ʠʩʪʘʢʥʫʚʘʘʪ 

ʜʝʢʘ, ʠ ʚʦ ʜʚʝʪʝ ʠʩʪʨʘʞʫʚʘˁʘ ʩʝ ʧʦʪʚʨʜʫʚʘ 

ʧʦʟʠʪʠʚʝʥ ʝʬʝʢʪ, ʠ ʩʦʦʜʥʦʩ, ʤʝʺʫ ʤʘʨʢʝʪʠʥʛ-

ʦʨʠʝʥʪʘʮʠʿʘʪʘ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʦʪ ʠ 

ʧʝʨʬʦʨʤʘʥʩʠʪʝ ʢʦʠ ʩʝ ʩʦ ʧʦʚʠʩʦʢ ʠʤʧʘʢʪ. 

ʋʰʪʝ ʝʜʝʥ ʠʥʪʝʨʝʩʝʥ ʧʦʜʘʪʦʢ ʝ ʰʪʦ ʫʪʚʨʜʠʣʝ 

ʜʝʢʘ ʥʝʤʘ ʟʥʘʯʘʿʥʘ ʨʘʟʣʠʢʘ ʚʦ ʦʜʥʦʩ ʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʦʨʠʝʥʪʘʮʠʿʘʪʘ ʠ ʥʝʛʦʚʘʪʘ 
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ʠʤʧʣʝʤʝʥʪʘʮʠʿʘ ʢʘʿ ʧʨʠʚʘʪʥʠʪʝ ʠ ʜʨʞʘʚʥʠʪʝ 

ʫʥʠʚʝʨʟʠʪʝʪʠ ʚʦ ɸʚʩʪʨʘʣʠʿʘ ʠʣʠ ʚʦ ʅʦʚ 

ɿʝʣʘʥʜ. ɺʦ ʜʨʫʛʘ ʩʪʫʜʠʿʘ ʠʟʨʘʙʦʪʝʥʘ ʚʦ 2010 

ʛʦʜʠʥʘ ʠ ʩʣʝʜʥʘʪʘ ʚʦ 2014 ʛʦʜʠʥʘ, ʥʘ ʘʚʪʦʨʠʪʝ 

ɺʝʙʩʪʝʨ, ʍʘʨʤʦʥ ʠ ʈʦʪʭʚʝʣ, ʩʝ ʦʜʠ ʯʝʢʦʨ 

ʧʦʥʘʧʨʝʜ ʠ ʩʝ ʜʘʚʘ ʧʣʫʩ ʙʝʥʝʬʠʪ ʚʦ 

ʠʤʧʣʝʤʝʥʪʘʮʠʿʘ ʥʘ ʤʘʨʢʝʪʠʥʛ-ʦʨʠʝʥʪʘʮʠʿʘʪʘ, ʠ 

ʪʦʘ ʬʦʢʫʩʠʨʘˁʝ ʥʘ ʩʪʫʜʝʥʪʠʪʝ ʠ 

ʧʦʪʝʥʮʠʿʘʣʥʠʪʝ ʨʘʙʦʪʦʜʘʚʮʠ ʥʘ ʩʪʫʜʝʥʪʠʪʝ ʢʦʠ 

ʠʟʣʝʛʫʚʘʘʪ ʢʘʢʦ ʧʨʦʠʟʚʦʜ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʦʪ. 

ɺʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ ʪʨʝʙʘ ʜʘ 

ʙʠʜʘʪ ʩʧʨʝʤʥʠ ʟʘ ʛʝʥʝʨʠʨʘˁʝ 

ʚʠʩʦʢʦʢʚʘʣʠʪʝʪʥʠ ʢʘʜʨʠ, ʩʧʨʝʤʥʠ ʟʘ ʙʨʟʦ 

ʚʢʣʫʯʫʚʘˁʝ ʚʦ ʧʨʦʠʟʚʦʜʥʠʪʝ ʧʨʦʮʝʩʠ ʥʘ 

ʩʦʚʨʝʤʝʥʠʦʪ ʧʘʟʘʨ. ʅʘ ʪʦʿ ʥʘʯʠʥ ʙʠ ʩʝ 

ʦʙʝʟʙʝʜʠʣʘ ʘʪʨʘʢʪʠʚʥʘ ʙʘʟʘ ʥʘ ʩʪʨʫʯʥʠ ʢʘʜʨʠ 

ʧʨʝʢʫ ʢʦʿʘ ʙʠ ʩʝ ʧʨʠʚʣʝʢʫʚʘʣʝ ʛʦʣʝʤʠ 

ʙʨʝʥʜʦʚʠ ʦʜ ʩʚʝʪʦʪ ʜʘ ʥʘʩʦʯʫʚʘʘʪ ʜʝʣ ʦʜ 

ʩʚʦʠʪʝ ʘʢʪʠʚʥʦʩʪʠ ʠ ʠʥʚʝʩʪʠʮʠʠ ʥʘ 

ʨʝʣʦʢʘʮʠʿʘ, ʚʦ ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ. 

ɺʠʩʦʢʦʦʙʨʘʟʦʚʥʘʪʘ ʠʥʩʪʠʪʫʮʠʿʘ ʜʘ ʛʦ ʧʦʜʦʙʨʠ 

ʦʨʛʘʥʠʟʠʨʘˁʝʪʦ ʥʘ ʦʙʨʘʟʦʚʘʥʠʝʪʦ ʠ ʜʘ ʚʥʝʩʝ 

ʧʦʛʦʣʝʤ ʩʪʝʧʝʥ ʥʘ ʬʣʝʢʩʠʙʠʣʥʦʩʪ ʚʦ ʠʟʙʦʨʦʪ ʠ 

ʨʝʘʣʠʟʘʮʠʿʘʪʘ ʥʘ ʦʙʨʘʟʦʚʘʥʠʝʪʦ ʦʜ ʩʪʨʘʥʘ ʥʘ 

ʩʪʫʜʝʥʪʠʪʝ. ʊʘʢʚʠʦʪ ʤʦʜʝʣ ʝ ʥʘʩʦʯʝʥ ʢʦʥ 

ʩʪʫʜʝʥʪʦʪ ʢʘʢʦ ʢʣʫʯʥʘ ʬʠʛʫʨʘ ʥʘ 

ʦʙʨʘʟʦʚʘʥʠʝʪʦ, ʟʘʨʘʜʠ ʢʦʛʦ ʠ ʫʥʠʚʝʨʟʠʪʝʪʦʪ 

ʧʦʩʪʦʠ. ʉʝʢʘʢʦ, ʢʘʢʦ ʠʥʬʦʨʤʘʮʠʿʘ ʪʨʝʙʘ ʜʘ ʩʝ 

ʟʝʤʘʘʪ ʧʦʜʘʪʦʮʠ ʦʜ ʨʝʣʝʚʘʥʪʥʠ ʠʥʩʪʠʪʫʮʠʠ 

ʢʦʠ ʫʩʧʝʘʣʝ ʜʘ ʜʦʙʠʿʘʪ ʚʠʩʦʢʦʢʚʘʣʠʪʝʪʥʠ 

ʢʘʜʨʠ. ʅʘ ʐʘʥʛʘʿʩʢʘʪʘ ʣʠʩʪʘ ʥʘ ʨʘʥʛʠʨʘˁʝ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʚʦ ʩʚʝʪʦʪ ʛʦ ʜʦʙʠʚʘʤʝ 

ʦʜʛʦʚʦʨʦʪ. ɹʘʟʘʪʘ ʥʘ ʧʦʯʝʪʦʢʦʪ ʥʘ ʩʦʟʜʘʚʘˁʝ 

ʙʨʝʥʜ ʚʦ ʚʠʩʦʢʦʪʦ ʦʙʨʘʟʦʚʘʥʠʝ ʪʨʝʙʘ ʜʘ ʿʘ 

ʮʨʧʠʤʝ ʦʜ ʠʩʢʫʩʪʚʘʪʘ ʥʘ ʘʤʝʨʠʢʘʥʩʢʠʪʝ 

ʫʥʠʚʝʨʟʠʪʝʪʠ, ʙʠʜʝʿ˃ʠ ʥʘ ʐʘʥʛʘʿʩʢʘʪʘ ʣʠʩʪʘ ʟʘ 

2016, ʧʨʚʠʪʝ ʫʥʠʚʝʨʟʠʪʝʪʠ ʩʝ ʦʜ ʉɸɼ, ʠ ʪʦʘ ʚʦ 

ʧʨʚʠʪʝ 50, ʩʘʤʦ 20 ʫʥʠʚʝʨʟʠʪʝʪʠ ʩʝ ʦʜ ʜʨʫʛʠ 

ʟʝʤʿʠ, ʘ ʦʩʪʘʥʘʪʠʪʝ 30 ʩʝ ʦʜ ʉɸɼ. 
68

 ʈʘʟʣʠʢʘʪʘ 

ʧʦʤʝʺʫ ʥʘʰʠʪʝ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʠʥʩʪʠʪʫʮʠʠ ʠ 

ʘʤʝʨʠʢʘʥʩʢʠʪʝ ʠ ʝʚʨʦʧʩʢʠʪʝ ʝ ʛʦʣʝʤʘ. ʇʨʠ 

ʩʘʤʘʪʘ ʧʦʩʝʪʘ ʥʘ ʚʝʙ-ʩʪʨʘʥʠʮʘʪʘ ʠʜʥʠʦʪ 

ʩʪʫʜʝʥʪ ʠʤʘ ʤʠʣʠʦʥ ʠʥʬʦʨʤʘʮʠʠ, 

ʚʠʜʝʦʧʨʝʟʝʥʪʘʮʠʠ, ʩʣʠʢʠ ʠʪʥ., ʰʪʦ ʚʝʜʥʘʰ ʛʠ 

ʧʨʠʚʣʝʢʫʚʘ ʥʝʛʦʚʠʪʝ ʩʝʪʠʣʘ, ʿʘ ʭʨʘʥʠ ʥʝʛʦʚʘʪʘ 

ʞʝʣʙʘ, ʢʘʢʦ ʠ ʤʦʪʠʚ ʟʘ ʩʘʤʦʨʝʘʣʠʟʘʮʠʿʘ ʥʘ ʪʦʘ 

ʧʦʣʝ. ɽʜʠʥʩʪʚʝʥ ʥʘʯʠʥ ʟʘ ʜʦʙʠʚʘˁʝ 

ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʩʪʨʫʯʥʠ ʢʘʜʨʠ ʢʦʠ ʚʦ 

ʦʧʪʠʤʘʣʝʥ ʠ ʩʦʦʜʚʝʪʝʥ ʥʘʯʠʥ ˃ʝ ʦʜʛʦʚʦʨʘʪ ʥʘ 
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16.1.2017 ʛʦʜʠʥʘ). 

 

ʧʘʟʘʨʦʪ ʝ ʰʪʦ ʧʦʙʨʟʦ ʧʨʠʤʝʥʫʚʘˁʝ ʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʬʠʣʦʟʦʬʠʿʘʪʘ ʚʦ ʮʝʣʦʢʫʧʥʘʪʘ 

ʨʘʙʦʪʘ ʥʘ ʤʘʢʝʜʦʥʩʢʠʪʝ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ 

ʠʥʩʪʠʪʫʮʠʠ. ʉʠʪʝ ʯʝʪʠʨʠ ʝʣʝʤʝʥʪʠ ʥʘ 

ʤʘʨʢʝʪʠʥʛ-ʤʠʢʩʦʪ ʤʦʨʘ ʜʘ ʙʠʜʘʪ ʟʝʤʝʥʠ 

ʧʨʝʜʚʠʜ ʟʘ ʜʘ ʤʦʞʝ ʜʘ ʠʤʘ ʜʦʙʨʦ ʟʘʟʝʤʘˁʝ ʥʘ 

ʪʘʨʛʝʪʠʨʘʥʠʦʪ ʧʘʟʘʨ, ʘ ʪʦʘ ʩʝ ʤʣʘʜʠʪʝ ʣʫʺʝ ʢʦʠ 

ʨʘʟʤʠʩʣʫʚʘʘʪ ʢʘʜʝ ʜʘ ʛʦ ʧʨʦʜʦʣʞʘʪ ʩʚʦʝʪʦ 

ʦʙʨʘʟʦʚʘʥʠʝ. ɼʦʢʦʣʢʫ ʩʘʤʦ ʝʜʝʥ ʦʜ ʦʚʠʝ 

ʝʣʝʤʝʥʪʠ ʝ ʠʟʦʩʪʘʚʝʥ, ˃ʝ ʠʤʘʤʝ ʥʝʛʘʪʠʚʝʥ 

ʝʬʝʢʪ ʠ ʥʝʨʝʘʣʠʟʠʨʘˁʝ ʥʘ ʮʝʣʪʘ. ʄʥʦʛʫ 

ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʠʥʩʪʠʪʫʮʠʠ ʢʘʿ ʥʘʩ ʩʝ 

ʦʙʠʜʝʣʝ ʧʨʝʢʫ ʧʨʦʤʦʮʠʿʘ, ʧʨʝʢʫ ʨʝʢʣʘʤʥʠ 

ʩʧʦʪʦʚʠ ʠ ʩʣʠʯʥʦ ʜʘ ʦʩʪʚʘʨʘʪ ʠʥʧʘʢʪ ʥʘ 

ʧʘʟʘʨʦʪ, ʥʦ ʙʝʟʫʩʧʝʰʥʦ ʠ ʥʘ ʢʨʘʪʦʢ ʨʦʢ. ʊʦʘ ʝ 

ʪʘʢʘ ʝʜʥʦʩʪʘʚʥʦ ʧʦʨʘʜʠ ʪʦʘ ʰʪʦ ʜʝʥʝʩ ʩʤʝ ʚʦ 

ʝʨʘ ʢʘʜʝ ʰʪʦ ʢʚʘʣʠʪʝʪʦʪ ʠʛʨʘ ʚʘʞʥʘ ʫʣʦʛʘ ʟʘ 

ʢʦʤʧʘʥʠʠʪʝ ʰʪʦ ʛʦ ʚʨʘʙʦʪʫʚʘʘʪ ʢʘʜʘʨʦʪ, ʘ ʩʦ 

ʪʦʘ ʠ ʩʘʤʠʦʪ ʢʘʜʘʨ ʙʘʨʘ ʢʚʘʣʠʪʝʪʥʦ 

ʦʙʨʘʟʦʚʘʥʠʝ ʢʦʝ ˃ʝ ʤʫ ʛʦ ʦʚʦʟʤʦʞʠ ʧʦʪʨʝʙʥʦʪʦ 

ʟʥʘʝˁʝ. ɿʘ ʞʘʣ, ʢʘʿ ʥʘʩ ʥʘʿʤʥʦʛʫ ʩʝ ʦʙʨʥʫʚʘ 

ʚʥʠʤʘʥʠʝ ʥʘ ʧʨʦʤʦʮʠʿʘʪʘ, ʢʦʿʘ ʙʠ ʨʝʢʣʘ ʠ ʩʝ 

ʟʣʦʫʧʦʪʨʝʙʫʚʘ, ʠ ʜʝʣ ʥʘ ʜʠʩʪʨʠʙʫʮʠʿʘ ʠ 

ʮʝʥʠʪʝ, ʥʦ ʤʠʥʠʤʘʣʥʦ ʥʘ ʧʨʦʠʟʚʦʜʦʪ. ɿʘʪʦʘ ʠ ʝ 

ʥʝʫʩʧʝʭʦʪ ʚʦ ʦʚʦʿ ʜʝʣ ʦʜ ʧʦʪʨʝʙʥʠʦʪ ʙʨʦʿ 

ʢʘʜʨʠ ʢʦʠ ʩʝ ʧʦʙʘʨʫʚʘʘʪ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʪʨʫʜʦʪ.  

ʉʪʨʘʥʩʢʠʪʝ ʢʦʤʧʘʥʠʠ ʙʘʨʘʘʪ ʢʚʘʣʠʪʝʪʥʠ 

ʢʘʜʨʠ ʩʧʨʝʤʥʠ ʚʝʜʥʘʰ ʜʘ ʩʝ ʚʢʣʫʯʘʪ ʚʦ 

ʧʨʦʮʝʩʦʪ ʥʘ ʤʦʜʝʨʥʠʦʪ ʧʘʟʘʨ. ʇʦʨʘʜʠ ʪʦʘ, 

ʚʘʞʥʦʩʪʘ ʥʘ ʧʨʠʤʝʥʘ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʟʘʝʜʥʦ ʩʦ 

ʩʠʪʝ ʥʝʛʦʚʠ ʘʣʘʪʢʠ ʠ ʪʝʭʥʠʢʠ ʝ ʦʜ ʝʢʩʪʨʝʤʥʦ 

ʟʥʘʯʝˁʝ ʠ ʚʦ ʦʙʣʘʩʪʘ ʥʘ ʦʙʨʘʟʦʚʘʥʠʝʪʦ. 

ʄʘʨʢʝʪʠʥʛʦʪ ʚʦ ʮʝʥʪʘʨʦʪ ʛʦ ʠʤʘ ʧʦʪʨʦʰʫʚʘʯʦʪ 

ʠ ʩʝ ʛʨʠʞʠ ʟʘ ʥʝʛʦ ʠ ʥʝʛʦʚʠʪʝ ʧʦʪʨʝʙʠ ʜʦ 

ʮʝʣʦʩʥʘ ʥʝʛʦʚʘ ʩʘʪʠʩʬʘʢʮʠʿʘ. ʅʘ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʢʣʫʯʝʥ ʝʣʝʤʝʥʪ ʪʨʝʙʘ ʜʘ ʙʠʜʝ 

ʩʪʫʜʝʥʪʦʪ, ʢʦʿ ʪʨʝʙʘ ʜʘ ʩʝ ʠʟʛʨʘʜʠ ʚʦ ʝʜʥʘ 

ʠʥʪʝʣʝʢʪʫʘʣʥʘ ʣʠʯʥʦʩʪ ʦʜ ʩʚʦʿʘʪʘ ʩʬʝʨʘ ʢʦʿʘ 

ʩʦ ʮʝʣʦʩʥʘ ʩʘʪʠʩʬʘʢʮʠʿʘ ʦʜ ʩʚʦʝʪʦ 

ʦʙʨʘʟʦʚʘʥʠʝ ʠ ʝʣʘʥ ʟʘ ʠʤʧʣʝʤʝʥʪʘʮʠʿʘ ʥʘ 

ʠʩʪʦʪʦ ʚʦ ʧʨʘʢʪʠʢʘ ˃ʝ ʤʦʞʝ ʚʝʜʥʘʰ ʜʘ 

ʦʜʛʦʚʦʨʠ ʥʘ ʧʦʪʨʝʙʠʪʝ ʥʘ ʧʘʟʘʨʦʪ ʥʘ ʪʨʫʜʦʪ. 

ɾʠʚʝʝʿ˃ʠ ʠ ʜʝʿʩʪʚʫʚʘʿ˃ʠ ʚʦ ʚʨʝʤʝ ʢʦʛʘ ʩ¯ ʝ 

ʤʘʨʢʝʪʠʥʛ ʠ ʤʘʨʢʝʪʠʥʛʦʪ ʝ ʩ¯, ʤʦʨʘ ʜʘ ʩʝ 

ʧʨʠʜʨʞʫʚʘʤʝ ʥʘ ʦʥʘ ʰʪʦ 3.0 ʠ 4.0 ʤʘʨʢʝʪʠʥʛʦʪ 

ʛʦ ʜʦʥʝʩʫʚʘ, ʩʦʟʜʘʚʘˁʝ ʚʨʝʜʥʦʩʪ ʠ ʚʦʜʝˁʝ ʦʜ 

ʚʨʝʜʥʦʩʪʘ ʟʘ ʢʫʧʫʚʘʯʦʪ, ʧʨʠʪʦʘ ʠʤʘʿ˃ʠ ʿʘ 

ʧʨʝʜʚʠʜ ʠ ʫʧʦʪʨʝʙʘʪʘ ʥʘ ʠʩʪʠʦʪ ʚʦ 

ʦʧʰʪʝʩʪʚʝʥʠʪʝ ʢʦʤʧʘʥʠʠ ʠ ʠʥʩʪʠʪʫʮʠʠ. ʉʦ 

ʝʜʝʥ ʟʙʦʨ, ʩʦʟʜʘʚʘˁʝ ʙʨʝʥʜ ʦʜ ʠʥʩʪʠʪʫʮʠʿʘ 

ʢʦʿʘ ˃ʝ ʛʦ ʧʨʠʚʣʝʢʫʚʘ ʩʪʫʜʝʥʪʦʪ ʜʘ ʩʝ ʟʘʧʠʰʝ, 

ʘ ʠʩʪʦʚʨʝʤʝʥʦ ˃ʝ ʿʘ ʠʟʚʨʰʫʚʘ ʦʧʰʪʝʩʪʚʝʥʘʪʘ 

ʮʝʣ - ʧʨʦʠʟʚʦʜʩʪʚʦ ʥʘ ʚʠʩʦʢʦʢʚʘʣʠʪʝʪʝʥ ʢʘʜʘʨ 
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ʢʦʤʧʝʪʝʥʪʝʥ ʥʘ ʩʚʝʪʩʢʠʦʪ ʧʘʟʘʨ. ɼʝʥʝʩ 

ʤʘʨʢʝʪʠʥʛʦʪ ʝ ʚʦʜʝʥ ʦʜ ʚʨʝʜʥʦʩʪʘ ʢʦʿʘ ʩʝ 

ʧʨʦʠʟʚʝʜʫʚʘ ʟʘ ʢʨʘʿʥʠʦʪ ʢʦʥʩʫʤʝʥʪ. 

ʉʦʚʨʝʤʝʥʠʦʪ ʤʘʨʢʝʪʠʥʛ ʚʥʝʩʫʚʘ ʤʥʦʛʫ ʥʦʚʠ ʠ 

ʨʘʟʣʠʯʥʠ ʧʦʛʣʝʜʠ, ʘ ʛʠ ʚʥʝʩʫʚʘ ʠ ʧʦʩʪʦʿʘʥʦʩʪʘ 

ʥʘ ʢʦʤʧʘʥʠʿʘʪʘ ʢʘʢʦ ʤʥʦʛʫ ʚʘʞʥʘ 

ʢʘʨʘʢʪʝʨʠʩʪʠʢʘ ʠ ʛʨʠʞʘʪʘ ʢʦʥ ʦʧʰʪʝʩʪʚʦʪʦ. 

ʄʘʨʢʝʪʠʥʛʦʪ ʚʝ˃ʝ ʥʝ ʝ ʜʠʩʮʠʧʣʠʥʘ ʢʦʿʘ ʝ ʚʦ 

ʜʝʣʦʪ ʥʘ ʙʠʟʥʠʩʦʪ, ʪʘʘ ʩʪʘʥʫʚʘ ʝʩʝʥʮʠʿʘʣʝʥ ʜʝʣ 

ʦʜ ʩʠʪʝ ʝʥʪʠʪʝʪʠ, ʠʥʩʪʠʪʫʮʠʠ ʢʦʠ ʩʘʢʘʘʪ ʜʘ ʩʝ 

ʙʦʨʘʪ ʩʦ ʩʦʚʨʝʤʝʥʠʪʝ ʙʘʨʘˁʘ ʥʘ ʧʘʟʘʨʦʪ ʠ ʜʘ 

ʦʧʩʪʦʿʫʚʘʘʪ ʠ ʜʘ ʩʝ ʨʘʟʚʠʚʘʘʪ ʥʘ ʠʩʪʠʦʪ. 

ʎʝʣʘʪʘ ʩʪʨʫʢʪʫʨʘ ʥʘ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʘʪʘ 

ʠʥʩʪʠʪʫʮʠʿʘ ʤʦʨʘ ʜʘ ʙʠʜʝ ʥʘʧʨʘʚʝʥʘ ʩʦʛʣʘʩʥʦ 

ʙʘʨʘˁʘʪʘ ʥʘ ʧʘʟʘʨʦʪ ʠ ʤʦʜʝʨʥʘʪʘ ʠʥʜʫʩʪʨʠʿʘ 

(ʩʝʢʘʢʦ ʚʦ ʨʘʤʢʠʪʝ ʥʘ ʟʘʢʦʥʩʢʠʪʝ ʤʦʞʥʦʩʪʠ), 

ʦʜ ʥʘʩʪʘʚʥʠʪʝ ʧʨʦʛʨʘʤʠ, ʧʨʦʬʠʣʦʪ ʥʘ 

ʥʘʩʪʘʚʥʠʦʪ ʢʘʜʘʨ, ʥʘʯʠʥʦʪ ʥʘ ʧʨʠʤʝʥʘ ʪʝʦʨʠʿʘ 

ʠ ʧʨʘʢʪʠʢʘ, ʥʘʯʠʥʦʪ ʥʘ ʢʦʤʫʥʠʢʘʮʠʿʘ ʩʦ 

ʩʪʫʜʝʥʪʠʪʝ ʠ ʟʘʝʜʥʠʮʘʪʘ, ʠ ʫʰʪʝ ʤʥʦʛʫ ʜʝʣʦʚʠ 

ʢʦʠ ʩʝ ʩʦʩʪʘʚʝʥ ʜʝʣ ʥʘ ʠʥʩʪʠʪʫʮʠʿʘʪʘ, ʘ ʢʦʠ 

ʪʨʝʙʘ ʜʘ ʩʝ ʠʩʪʨʘʞʘʪ ʠ ʩʦʛʣʘʩʥʦ ʧʨʠʤʝʥʝʪʠʪʝ 

ʘʣʘʪʢʠ ʠ ʪʝʭʥʦʣʦʛʠʠ ʥʘ ʤʘʨʢʝʪʠʥʛʦʪ ʜʘ ʩʝ 

ʜʘʜʘʪ ʧʨʝʜʣʦʟʠ ʟʘ ʥʠʚʥʘ ʧʨʦʤʝʥʘ, ʪ.ʝ. ʮʝʣʦʩʥʦ 

ʨʝʙʨʝʥʜʠʨʘˁʝ ʥʘ ʠʥʩʪʠʪʫʮʠʿʘʪʘ, ʢʦʿʘ ʥʘ ʢʨʘʿ ˃ʝ 

ʜʦʙʠʝ ʧʨʝʧʦʟʥʘʪʣʠʚ ʙʨʝʥʜ ʢʦʿ ʧʨʝʜʠʟʚʠʢʫʚʘ 

ʞʝʣʙʘ ʜʘ ʩʝ ʙʠʜʝ ʜʝʣ ʦʜ ʥʝʛʦ, ʢʘʢʦ ʠ ʩʠʛʫʨʥʦʩʪ 

ʟʘ ʢʚʘʣʠʪʝʪ. ʀ ʪʦʘ ʪʨʝʙʘ ʜʘ ʩʝ ʧʨʘʚʠ ʠ 

ʧʨʠʤʝʥʫʚʘ ʚʦ ʢʦʥʪʠʥʫʠʪʝʪ ʢʘʢʦ ʰʪʦ ʚʦ ʩʝʢʦʿ 

ʤʠʛ ʩʤʝ ʩʚʝʩʥʠ ʟʘ ʥʘʰʘʪʘ ʧʦʟʠʮʠʿʘ ʥʘ ʧʘʟʘʨʦʪ, 

ʢʘʢʦ ʠ ʟʘ ʢʚʘʣʠʪʝʪʦʪ ʰʪʦ ʛʦ ʥʫʜʠʤʝ ʜʘʣʠ ʝ 

ʜʦʚʦʣʝʥ ʩʦʛʣʘʩʥʦ ʙʘʨʘˁʘʪʘ ʥʘ ʢʦʨʠʩʥʠʮʠʪʝ, 

ʩʪʫʜʝʥʪʠʪʝ ʠ ʢʦʤʧʘʥʠʠʪʝ.  

 

ɿʘʢʣʫʯʦʢ 

 

ʉʦ ʦʛʣʝʜ ʥʘ ʪʦʘ ʜʝʢʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʚʦ 

ʈʝʧʫʙʣʠʢʘ ʄʘʢʝʜʦʥʠʿʘ, ʩʦ ʘʢʮʝʥʪ ʥʘ 

ʜʨʞʘʚʥʠʪʝ ʫʥʠʚʝʨʟʠʪʝʪʠ, ʩʝ ʫʧʨʘʚʫʚʘʘʪ  

ʩʧʦʨʝʜ ʩʪʘʨʠʦʪ ʙʠʨʦʢʨʘʪʩʢʠ ʥʘʯʠʥ, ʦʜʥʦʩʥʦ 

ʥʝʤʘ ʤʝʥʘ˅ʠʨʘˁʝ ʪʫʢʫ ʩʘʤʦ ʘʜʤʠʥʠʩʪʨʠʨʘˁʝ 

ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʦʪ, ʧʦʚʝ˃ʝ ʦʜ ʚʘʞʥʦ ʝ ʜʘ ʩʝ 

ʦʙʨʥʝ ʚʥʠʤʘʥʠʝ ʥʘ ʦʚʘ ʧʨʘʰʘˁʝ. ʊʦʢʤʫ ʧʦʨʘʜʠ 

ʪʦʘ, ʟʘʢʣʫʯʦʮʠ ʢʦʠ ʧʨʦʠʟʣʝʛʫʚʘʘʪ ʦʜ ʪʨʫʜʦʪ 

ʩʝ: 

ʂʣʫʯʥʘʪʘ ʨʘʙʦʪʘ ʪʨʝʙʘ ʜʘ ʩʝ ʩʦʩʪʦʠ ʚʦ 

ʧʦʜʣʘʙʦʢʦ ʟʘʧʦʟʥʘʚʘˁʝ ʥʘ ʧʦʪʨʝʙʠʪʝ ʥʘ 

ʩʪʫʜʝʥʪʠʪʝ ʠ ʜʨʫʛʠʪʝ ʩʪʝʿʢʭʦʣʜʝʨʠ ʥʘ 

ʫʥʠʚʝʨʟʠʪʝʪ. ʉʪʫʜʝʥʪʠʪʝ, ʘʜʤʠʥʠʩʪʨʘʮʠʿʘʪʘ, 

ʥʘʩʪʘʚʥʠʦʪ ʠ ʠʩʪʨʘʞʫʚʘʯʢʠʦʪ ʢʘʜʘʨ ʠ 

ʩʪʦʧʘʥʩʪʚʦʪʦ ʚʦ ʮʝʣʠʥʘ ʩʝ ʩʪʝʿʢʭʦʣʜʝʨʠʪʝ ʢʦʠ 

ʩʝ ʥʘʿʚʘʞʥʠ ʠ ʥʘʿʨʝʣʝʚʘʥʪʥʠ ʟʘ ʫʥʠʚʝʨʟʠʪʝʪʦʪ. 

ʋʥʠʚʝʨʟʠʪʝʪʠʪʝ ʤʦʨʘ ʜʘ ʩʝ ʧʦʩʚʝʪʘʪ 

ʧʦʩʝʙʥʦ ʥʘ ʦʚʠʝ ʯʝʪʠʨʠ ʛʨʫʧʠ, ʦʙʠʜʫʚʘʿ˃ʠ ʩʝ 

ʜʘ ʛʠ ʠʜʝʥʪʠʬʠʢʫʚʘʘʪ ʥʠʚʥʠʪʝ ʧʦʪʨʝʙʠ, ʜʘ ʩʝ 

ʧʨʠʩʧʦʩʦʙʘʪ ʥʘ ʥʠʚʥʠʪʝ ʙʘʨʘˁʘ ʠ ʜʘ ʨʘʟʚʠʿʘʪ 

ʩʦʦʜʚʝʪʝʥ ʩʠʩʪʝʤ ʥʘ ʩʦʨʘʙʦʪʢʘ. ʊʫʢʘ ʩʝ ʜʚʝ 

ʮʝʣʠ: ʩʘʪʠʩʬʘʢʮʠʿʘ ʥʘ ʩʪʝʿʢʭʦʣʜʝʨʠʪʝ; ʠ 

ʩʦʟʜʘʚʘˁʝ ʬʦʨʤʘ ʢʦʿʘ ˃ʝ ʧʨʠʜʦʥʝʩʝ ʟʘ ʧʦʜʦʙʨʘ 

ʧʝʨʮʝʧʮʠʿʘ ʥʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ (ʜʦʙʨʘ ʫʩʣʫʛʘ ʠ 

ʜʦʙʨʦ ʧʨʝʪʩʪʘʚʫʚʘˁʝ ʥʘ ʠʩʪʠʪʝ).  

ʀʤʠ˅ʦʪ ʠ ʨʝʧʫʪʘʮʠʿʘʪʘ ʩʝ ʦʥʘ ʥʘ ʰʪʦ 

ʣʫʺʝʪʦ ʨʝʘʛʠʨʘʘʪ. ʆʚʘ ʝ ʧʨʠʯʠʥʘʪʘ ʧʦʨʘʜʠ 

ʢʦʿʘ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʤʦʨʘ ʜʘ ʨʘʟʤʠʩʣʘʪ 

ʧʦʜʣʘʙʦʢʦ ʠ ʧʦʩʫʰʪʝʩʪʚʝʥʦ ʚʦ ʦʜʥʦʩ ʥʘ ʩʚʦʝʪʦ 

ʬʫʥʢʮʠʦʥʠʨʘˁʝ, ʤʥʦʛʫ ʧʦʚʝ˃ʝ ʦʪʢʦʣʢʫ ʩʘʤʦ ʥʘ 

ʨʝʬʦʨʤʘ ʥʘ ʩʪʫʜʠʩʢʠʪʝ ʧʨʦʛʨʘʤʠ. 

ʇʦʪʨʝʙʥʦ ʝ ʧʨʝʠʩʧʠʪʫʚʘˁʝ ʥʘ ʥʘʯʠʥʦʪ ʥʘ 

ʫʧʨʘʚʫʚʘˁʝ/ʤʝʥʘ˅ʠʨʘˁʝ ʩʦ ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ. 

ɼʘ ʩʝ ʥʘʧʫʰʪʠ ʬʠʣʦʟʦʬʠʿʘʪʘ ʥʘ ʦʨʠʝʥʪʘʮʠʿʘ 

ʢʦʥ ʧʨʦʠʟʚʦʜ, ʰʪʦ ʝ ʤʥʦʛʫ ʨʘʩʧʨʦʩʪʨʘʥʝʪʦ ʚʦ 

ʫʥʠʚʝʨʟʠʪʝʪʠʪʝ ʚʦ ʈ.ʄʘʢʝʜʦʥʠʿʘ, ʠ ʰʪʦ 

ʧʦʩʢʦʨʦ ʜʘ ʩʝ ʧʨʠʬʘʪʠ ʠ ʠʤʧʣʝʤʝʥʪʠʨʘ 

ʩʝʦʧʬʘʪʝʥ ʭʦʣʠʩʪʠʯʢʠ ʤʘʨʢʝʪʠʥʛ-ʬʦʢʫʩ ʩʦ 

ʿʘʩʥʘ ʦʨʠʝʥʪʘʮʠʿʘ ʢʦʥ ʩʚʦʠʪʝ ʩʪʝʿʢʭʦʣʜʝʨʠ. 

ɺʦ ʬʦʢʫʩʦʪ ʜʘ ʩʝ ʤʣʘʜʠʪʝ ʚʦ 

ʈ.ʄʘʢʝʜʦʥʠʿʘ. ʄʣʘʜʠʪʝ ʜʝʥʝʩ ʚʦ ʈʝʧʫʙʣʠʢʘ 

ʄʘʢʝʜʦʥʠʿʘ ʨʘʧʠʜʥʦ ʨʘʟʤʠʩʣʫʚʘʘʪ ʦʢʦʣʫ 

ʠʟʙʦʨʦʪ ʠ ʚʨʝʜʥʦʩʪʘ ʥʘ ʦʙʨʘʟʦʚʘʥʠʝʪʦ ʢʦʝ ʠʤ 

ʩʝ ʥʫʜʠ. ʊʠʝ ʩʝ ʚʦʜʝʥʠ ʦʜ ʧʦʪʨʝʙʠʪʝ ʥʘ 

ʤʦʜʝʨʥʘʪʘ ʠʥʜʫʩʪʨʠʿʘ, ʢʦʿʘ ʨʘʧʠʜʥʦ ʩʝ ʤʝʥʫʚʘ 

ʩʦ ʢʦʥʪʠʥʫʠʨʘʥʦ ʥʘʜʦʧʦʣʥʫʚʘˁʝ ʠ 

ʫʩʦʚʨʰʫʚʘˁʝ ʥʘ ʩʚʦʠʪʝ ʫʩʚʦʝʥʠ ʧʦʣʠʪʠʢʠ ʠ 

ʧʨʠʥʮʠʧʠ ʢʦʠ ʩʝ ʟʘʩʥʦʚʘʘʪ ʥʘ ʧʦʩʪʦʿʘʥʦʩʪ ʠ 

ʢʚʘʣʠʪʝʪ, ʙʘʨʘʿ˃ʠ ʥʦʚʠ ʨʝʩʫʨʩʠ ʥʘ ʧʘʟʘʨʦʪ ʥʘ 

ʪʨʫʜʦʪ ʟʘ ʜʘ ʛʠ ʟʘʜʦʚʦʣʠ ʩʚʦʠʪʝ ʥʦʚʠ ʧʦʪʨʝʙʠ 

ʦʜ ʩʪʨʫʯʝʥ ʢʘʜʘʨ. ɼʦʢʦʣʢʫ ʩʤʝ ʫʪʚʨʜʠʣʝ ʜʝʢʘ 

ʤʣʘʜʠʪʝ ʣʫʺʝ ʚʦ ʈ.ʄ. ʩʝ ʦʧʨʝʜʝʣʝʥʠ ʚʦ ʛʦʣʝʤ 

ʧʨʦʮʝʥʪ ʟʘ ʧʨʦʘʢʪʠʚʥʦ ʛʣʝʜʘˁʝ ʥʘ ʩʚʦʿʘʪʘ 

ʠʜʥʠʥʘ, ʘ ʩʦ ʪʦʘ ʥʘ ʥʠʚʥʦʪʦ ʦʙʨʘʟʦʚʘʥʠʝ ʠ 

ʨʘʙʦʪʘ, ʦʚʘ ʧʨʝʪʩʪʘʚʫʚʘ ʫʰʪʝ ʝʜʝʥ ʧʨʝʜʠʟʚʠʢ 

ʟʘ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ ʜʘ ʦʜʛʦʚʦʨʘʪ 

ʥʘ ʪʠʝ ʧʨʦʤʝʥʠ ʠ ʧʦʪʨʝʙʠ. 

ʅʝʦʧʭʦʜʥʘ ʝ ʧʨʠʤʝʥʘ ʥʘ ʥʦʚʠʦʪ 3.0 ʠ 4.0 

ʤʘʨʢʝʪʠʥʛ-ʢʦʥʮʝʧʪ ʚʦ ʨʘʙʦʪʘʪʘ ʥʘ 

ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠʪʝ ʠʥʩʪʠʪʫʮʠʠ ʚʦ ʈʄ, ʩʦ ʮʝʣ 

ʜʘ ʩʝ ʦʜʛʦʚʦʨʠ ʥʘ ʧʦʪʨʝʙʠʪʝ ʥʘ ʧʘʟʘʨʦʪ ʥʘ 

ʪʨʫʜʦʪ ʠ ʙʘʨʘˁʘʪʘ ʥʘ ʩʪʫʜʝʥʪʠʪʝ ʠ 

ʢʦʤʧʘʥʠʠʪʝ. ʉʘʤʦ ʤʘʨʢʝʪʠʥʛʦʪ ʢʘʢʦ ʬʫʥʢʮʠʿʘ 

ʩʦ ʩʠʪʝ ʩʚʦʠ ʦʙʝʣʝʞʿʘ, ʘ ʧʦʩʝʙʥʦ ʥʦʚʠʦʪ 

ʤʘʨʢʝʪʠʥʛ 3.0 ʠ 4.0 ʨʘʟʨʘʙʦʪʝʥ ʩʧʦʨʝʜ 

ʧʦʪʨʝʙʠʪʝ ʥʘ ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʘʪʘ ʠʥʩʪʠʪʫʮʠʿʘ 

ʤʦʞʝ ʜʘ ʧʦʤʦʛʥʝ ʠ ʜʘ ʦʜʛʦʚʦʨʠ ʥʘ ʙʘʨʘˁʘʪʘ, 

ʥʦ ʠ ʜʘ ʛʠ ʢʦʨʝʛʠʨʘ ʥʝʜʦʩʪʘʪʦʮʠʪʝ ʢʦʠ ʩʝ 
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ʫʪʚʨʜʠʣʝ, ʘ ʩʝ ʧʨʦʝʢʪʠʨʘʣʝ ʠ ʟʘ ʠʜʥʠʦʪ ʧʝʨʠʦʜ 

ʚʦ ʜʝʣʦʪ ʥʘ ʧʦʙʘʨʫʚʘʯʢʘ ʥʘ ʨʘʙʦʪʝʥ 

ʢʚʘʣʠʬʠʢʫʚʘʥ ʢʘʜʘʨ ʟʘ ʨʝʘʣʥʠʦʪ ʧʘʟʘʨ. 

ɼʘʣʠ ʪʦʘ ʩʝ ʧʦʩʪʦʝʯʢʠʪʝ 

ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʠʥʩʪʠʪʫʮʠʠ ʧʨʝʢʫ ʥʠʚʥʦ 

ʨʝʙʨʝʥʜʠʨʘˁʝ ʠʣʠ ʥʦʚʠ ʠʥʩʪʠʪʫʮʠʠ ʮʝʣʦʩʥʦ 

ʧʨʠʩʧʦʩʦʙʝʥʠ ʥʘ ʙʘʨʘˁʘʪʘ ʥʘ ʤʦʜʝʨʥʘʪʘ 

ʠʥʜʫʩʪʨʠʿʘ, ʝ ʧʨʘʰʘˁʝ ʟʘ ʜʠʩʢʫʩʠʿʘ ʠ ʦʜʣʫʢʘ 

ʥʘ ʠʥʩʪʠʪʫʮʠʦʥʘʣʥʦ ʥʠʚʦ. ʇʘʟʘʨʠʪʝ 

ʢʦʥʪʠʥʫʠʨʘʥʦ ʩʝ ʤʝʥʫʚʘʘʪ. ʉʘʤʦ ʦʥʠʝ 

ʚʠʩʦʢʦʦʙʨʘʟʦʚʥʠ ʠʥʩʪʠʪʫʮʠʠ ʢʦʠ ʩʝ ʩʧʨʝʤʥʠ 

ʟʘ ʧʨʦʘʢʪʠʚʥʠ ʧʨʦʤʝʥʠ, ʩʣʝʜʝˁʝ ʠ ʦʜʛʦʚʦʨ ʥʘ 

ʙʘʨʘˁʘʪʘ ʥʘ ʧʘʟʘʨʦʪ, ˃ʝ ʫʩʧʝʘʪ. 
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Abstract  

 

Due to the not so well developed industry and 

the new market opportunities after entering the 

EU, Bulgaria takes the mean of attracting foreign 

investments as a particular priority. And as a 

result of this, the Bulgarian Foreign Investment 

Agency (BFIA) was founded by the government 

to deal with such matters. Multiple analysis 

regarding the business climate of Bulgaria were 

made in the period between 2010-2016, serving as 

a base for implementation of the several 

advertising campaigns in some countries from EU, 

having the main purpose of shaping Bulgaria as a 

desired investment destination. Unfortunately the 

significant investments planned by the advertising 

strategies failed to lead to a lasting and positive 

trend, as it could be seen in the Bulgarian National 

Bankôs statistics. It is also not so rare for the most 

considerable investors in Bulgaria to be Bulgarian 

immigrants working abroad. The regular 

researches made by the German-Bulgarian 

Chamber of Industry and Commerce show 

recurring deficiencies in the business climate of 

the country, which have a negative effect on the 

volume of the German investments in Bulgaria. 

Some of these deficiencies are: corruption, lack of 

perspicuity in the making of Public Procurement 

and lack of trained personnel, as the last one is the 

most common recently. Some important case 

events also had negative causes on the bilateral 

economic relations as well as the frequent changes 

in the law, that were not among the positive 

factors that affected the investments.  

The proactive, self-critical and the competent 

handling of those deficiencies have the potential 

to significantly increase investments in foreign 

companies as well as those of several Bulgarian 

companies. The most important premise for this 

however would be a political determination, both 

at central and local level. Only then the 

advertising companies would have more serious 

potential of accomplishing their goal.  

Key words: Direct investments, Germany ï 

Bulgaria relations, Doing business in Bulgaria, 

Corruption-Index in Bulgaria, Business climate in 

Bulgaria, Germany companies in Bulgaria, 

German-Bulgarian Chamber of Industry and 

Commerce (DBIHK).   

 

Introduction  

 

There are different understandings of the 

meaning of the direct foreign investments among 

the public and business societies. Some people see 

them as the reason for the failure of the small 

local companies, and other as an opportunity for 

new markets and vacant working places. In a 

report about the effect of the Bulgariaôs 

membership in European Union (EU), The Center 

for Liberal Strategies lists several advantages of 

the Bulgarian companiesô relationship with their 

European competitors. These effects are: Access 

to new markets, motive for acquiring new and 

established business practices, developing 

business ethics, as well as establishing successful 

business models, which ñenrich the business 

opportunities of the countryò. This on the other 

hand leads to more in-depth analysis of the 

obstacles, which the foreign investors face in 

Bulgaria. For greater accuracy of the conclusions, 

this article analyzes mainly the Germanôs direct 

investments in Bulgaria. A significant part of the 

listed deficits however undoubtedly affects other 

foreign companies, too.  

 A relatively good examples of the most 

common disadvantages in the business climate in 

Bulgaria are both some of the media appearances 

of the individual investors and the regular 

researches and statistical analysis of the 

professional organizations such as the German-

Bulgarian Chamber of Industry and Commerce. 

The mechanism of the European Commission for 

checking the legal environment in Bulgaria is also 

an active tool for identification of the already 

existing ineffective practices.  

The fact that most of the findings are not new 

is what makes it a big impression. Some of them 

recur regularly since the Bulgaria's accession to 

EU. However this does not mean that their re-

marking is unnecessary: The self-critical analysis 
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of the current situation is important premise for its 

change. The other basic premise is the will and the 

determination of the factors, which depend on 

these changes. This article focuses on them.  

 

 

1. German-Bulgarian business relations  

 

The German-Bulgarian business relations are 

dynamic and integral parts of the political 

situation.  

ĂThe Republic of Bulgaria and the Federal 

Republic of Germany enjoy close ties through 

their membership in the European Union and 

NATO. Bilateral political relations are based on 

partnership and mutual trust, thanks in part to 

parliamentary friendship groups in the German 

Bundestag and the Bulgarian Peopleôs Assembly. 

There are particularly intensive contacts between 

Bulgaria and the German federal states of Baden-

Württemberg and Bavaria. The Konrad Adenauer 

Foundation, the Friedrich Ebert Foundation, the 

Friedrich Naumann Foundation and the Hanns 

Seidel Foundation have offices in Sofia. 

The Bulgarian government views Germany as 

its key strategic partner in the EU. Numerous 

German experts have been and still are active in 

an advisory capacity in various Bulgarian 

government ministries as part of implementation 

measures connected with the countryôs EU 

accession and EU policy.ñ
69

 

This could be seen by the volume of both 

investment and the trade balance between both 

countries. Both of them mark a significant growth 

at around the time of the accession of Bulgaria 

into the EU and after that. The Ministry of 

Foreign Affairs of Germany (Auswaertiges Amt) 

describes the Bulgarian-German business relations 

as follows:  

ĂGermany and Bulgaria enjoy close 

economic relations. Since 2014, Germany has 

positioned itself as Bulgariaôs principal trading 

partner, ahead of Italy, Romania, Russia and 

Turkey, and ranks first as an importer from and 

exporter to Bulgaria. Some 5,000 German 

companies are engaged in trade with Bulgaria, 
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 Federal Foreign Office, Bilateral relations, ĂBulgariañ, 

http://www.auswaertiges-

amt.de/sid_84D28898C67CDEE5ADB6363F06766BF5/EN

/Aussenpolitik/Laender/Laenderinfos/01-

Nodes/Bulgarien_node.html#doc470754bodyText2  

1,200 of them with their own mainly locally 

staffed offices.ñ
70

 

The data pages of both the German Foreign 

Ministry and the Embassy of Germany in 

Bulgaria, which offer a wide range of parameters, 

is updated daily and illustrates the increasingly 

intensive economic relations between the two 

countries. 

ĂIn 2015, bilateral trade was worth EUR 6.3 

billion, German exports to Bulgaria amounting to 

EUR 3.4 billion and German imports from 

Bulgaria EUR 2.9 billion. The German-Bulgarian 

Chamber of Industry and Commerce (DBIHK) 

has more members (543) than any other bilateral 

chamber of commerce in the country. In the 

tourism sector, Germans make up the third-largest 

group of visitors. Numbering as many as 700,000 

annually, German tourists mostly visit the Black 

Sea coast.ñ
71

 

Being a member of the EU, Bulgaria has an 

important meaning for the  positive development 

of the economic relations with Germany. During 

this period the trade between the two countries has 

increased seven times and in 2016, it reached 7 

billion euros, which is a record. In the meantime 

the imbalance in the trade between Bulgaria and 

Germany decreased. The level of the exported 

goods and services from Bulgaria to Germany is 

already just 25% less than the opposite import 

from Germany
72

. 

The institutions, which develop German-

Bulgarian business relations, are different and 

they focus on both the economic cooperation and 

the joint projects in the politics and culture. 

Alongside the German-Bulgarian Chamber of 

Industry and Commerce and the German Embassy 

in Sofia, the other institutions are German 

Organization for Technical Cooperation ï GTZ 

(in 2011  DEG, In Went and Organisation for 
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Technical Cooperation united togetherï GIZ), as 

well as the German Development Bank - KfW. 

Among the many successful results fulfilled by 

the bilateral economic cooperation, the five 

German-Bulgarian Vocational Training Centers
73

 

stand out. 

 

2. The direct investments of the German 

companies in Bulgaria 

 

ñIn essence, the foreign direct investment 

(FDI) are funds, invested for purchase of fixed 

assets, patents, trademarks, know-how, securities, 

creation of new, reconstruction and expansion of 

already existing fixed assets, etc...ñ 
74

  

Unlike the capital investments, direct 

investments are associated with significant 

uncertainty and risk due to its long-term nature.  

These risks come from the size of the required 

investment, their long-term commitment and the 

risk of a significant change of the law. The 

frequent and sudden variations create uncertainty 

in the planning of individual companies ï 

especially if they are not properly justified, they 

have uncertain motivation and poorly studied 

effect.  

Despite the more intensive trade relations and 

the presence of global German concerns in 

Bulgaria like ñLiebherr "," Lufthansa-Technik "," 

Aurubisò, the direct investments from Germany 

are dynamic phenomena, which still cannot 

establish a lasting positive trend.  

ĂThe maxim that the  trade in Bulgaria is 

more profitable and secure endeavor than 

investments in Bulgarian industry has a full 

meaning here. Moreover - for the moment it is 

something like a sort of unspoken rule of business 

circles in the Federal Republic.ñ
75

.  
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 cf. The Embassy of the Federal Republic of Germany in 

Sofia, 

http://www.sofia.diplo.de/Vertretung/sofia/bg/05/D__und__

BG/WZ/0-Wirtschaftliche_20Zusammenarbeit.html,  
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 ĂMoney.bgñ, ĂThe Foreign Direct Investments: Indicators 

for evaluation of the investment evironmentñ, 

https://money.bg/archive/chuzhdestrannite-preki-investitsii-

pokazateli-za-otsenka-na-investitsionnata-sreda.html,  
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 ĂDeutsche Welleñ, ĂThis is how the German investors see 

Bulgariañ 

http://www.dw.com/bg/%D1%82%D0%B0%D0%BA%D0

%B0-

%D0%B2%D0%B8%D0%B6%D0%B4%D0%B0%D1%82

-

%D0%B1%D1%8A%D0%BB%D0%B3%D0%B0%D1%8

According to the data of the Bulgarian 

National Bank the Direct investments by German 

companies in Bulgaria for the last three years are 

as follows
76

:  

 

 

Even without further analysis, a strong 

volatility could be seen, which is hard to be 

described by external macro-economic factors 

such as the financial crisis in 2009-2011. It is 

therefore necessary to pay closer attention to the 

business environment in Bulgaria and by the 
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Bulgariañ, 

http://bnb.bg/Statistics/StStatisticalBD/index.htm?KEYFA
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