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THE USAGE OF SUBLIMINAL
PERCEPTION A

S ANEW MARKETING CHALLENGE
Abstract

Subliminal perception is both, a theoretical
challenge that advances the frontiers of
knowledge in the field of marketing and a
practical challenge that could bring more profit to
companies (if they believe in its impact on
consumers).  Through subliminal messages,
companies are able to manipulate the
subconscious level (or the lowest level of
conscious) of consumers to buy certain products
and services. It is believed that companies through
subliminal messages can control the consumers
behavior. These messages are below the threshold
of absolute consciousness, messages that a person
can not notice at first glance, but subconsciously
think of them.

The purpose of this paper is to investigate the
claims and counterclaims concerning subliminal
impact on consumers, to examine what validity, if
any, subliminal perception has, then to determine
the way that companies use to manipulate the
human consciousness and to suggest some
directions for further research in the area.

In theory, the opinions of experts are divided.
Some Dbelieve in the persuasive power of
subliminal messages, while others think that they
do not have such an impact on consumers.
Subliminal messages affect the thoughts and
behavior of consumers, but they do not possess
power to convince them to do something against
their will. Subliminal perception, in terms of its
impact on consumers, is not enough researched
area, but this will change in future.

Key words: subliminal perception, subliminal
messages, consumer behavior, threshold of
consciousness
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KOPUCTEIBETO HA
CYBJIMMHUHAPHATA NEPHEIIIAJA

KAKO HOB MAPKETHUHI ITPE/IN3BUK
AncTpakTr

CyOnuMmuHapHaTa  Ieplenuyja  MPEeTCTaByBa
TEOPETCKH MPEOU3BUK KOj TH TPOIIUpPYBa
TpaHMINTE Ha 3HAaCHETO BO obOjacta Ha
MApKCTHUHIOT, HO W MPAKTUYCH MNPCAU3BUK KOj
MOXe€ J1a IOHEece MorojieM Npo(UT 3a KOMIIAHUUTE
(1okoJIKy THe BepyBaaT BO HEJ3MHOTO BIIMjaHUE).
IIpeky cyOnMMuUHApHUTE MOpPAaKH, KOMIAHUUTE
MaHHITYJINPAaaT CO MOTCBECHOTO HUBO (OIHOCHO
HaJHMCKOTO CBECHO HMBO) Ha MOTPOIIyBauuTe 3a
JIa Kynat onpelneHu mnpousBoau U yciyru. Ce
CMeTa JIeKa KOMIIaHUUTE MPeKy CyOIMMUHApHUTE
Mopakd  MOXar Ja IO  KOHTPOJUpaaT
OJTHECYBame€TO Ha THoTpollyBauutTe. Toa ce
MOpaKH TI0J] alICOTYTHUOT Tpar Ha CBECTa, TIOPAKH
KOM YOBEKOT Ha MpB INOIJIeJ HE MOXE Ja TH
3a0eJIe)KH, HO IOTCBECHO MHUCJIH Ha HUB.

IlenTa Ha TPYJOT € Aa Ce UCTpaXKaT apryMEHTHUTE
32 ¥ apryMEHTUTEe MpPOTHB CYOJIMMHUHAPHOTO
BJIMjaHHE Bp3 IOTPOLIYBadyWTEe, OJHOCHO Ja cCe
UCIHUTAa BaJMIHOCTA (JIOKOJKY ja HMa) Ha
cyOnMMHMHapHaTa TMepleniuja, Aa ce YTBpAU
HAUMHOT Ha KOj MOXE Jla C€ MAaHUIYJIHUpa co
YOBEUKaTa CBECHOCT M Ja C€ JaJaT HEKOM HACOKH
3a KOpHUCTEH-€ Ha CyOJIMMUHApHaTa MepIerniuja
BO WJHHWHA.

Bo Teopmwjara, momeneHMm ce MUCIEHmara Ha
excneptutre. EnHuTe BepyBaaT BO MOKTa Ha
yOenyBame Ha CyOJMMUHAPHUTE MOPAKH, a IPYTH
cMeTaaT Jieka THEe HeMaaT JOKaXXaHO, TaKBO
BIMjaHue Bp3 Jyrero. CyOnMMUHApPHUTE TMOPAKU



BIMjaaT Bp3 MUCIHUTE W OJHECyBamara Ha
MOTPOLIYBAaYNTE, HO HEMaaT CHJIA J1a TH yoenar aa
HampaBaT  HEUITO  NIPOTHB  CBOja  BOJja.
CyOnuMmuHapHaTa Nepleniuja, O acleKkT Ha
BJIMjaHUETO BpP3 MOTPOIIYBauUTE, HE € JJOBOJIHO
UCTpaXKyBaH IOMM, HO CE€ BepyBa JieKa Toa Ke ce
MIPOMEHHU BO WJHHHA.

Kayunu 3a0opoBu: cyOnMMHHapHA MepIieniiyja,
CyOJMMMHApHU  IIOpaKd,  OJHECYBame€  Ha
MOTPOILIYBA4H, IIpar Ha CBECHOCT

Bosen

Jlyfero uMaaT pa3juyHH MEPUENIUH 32 €ICH UCT
MPOU3BOJI, YCIIyra, Hjeja, JIMYHOCT, O0jeKT IITO
MOXaT Ja OujaT pa3Iu4yHu O] O00jeKTHBHATA
peanHoCT. 3a CeKoj TOeIWHEel, peasHocTa €
TOTAJTHO JHYeH (eHOMEH, KOj ce 3acHOoBa Ha
JMYHHUTE TMOTPEOH, KEIOH, BPEAHOCTH U JIMYHU
uckycrBa. lleprenuujata Ha MOTPONIYBA4YOT €
pasnmuuHa  ox  BuctuHara.  OrTyka, 3a
MapKeTepUTe, IMOTPOIIYBAYKUTE TEPIEIIUN Ce
MHOTY TIIOB&XHHM OJi HHMBHOTO 3Hacwme Ha
o0jexTuBHaTa peanHoct. [lepuenujaTa BKIydyBa
TPU BHUTAJIHH NPOLECH: a) CEH3aluja, OJHOCHO
YYBCTBYBal€ WJIM TPEHOC Ha CTUMYJIAHCH OJ
Ha/IBOPELIHATA CpeHa J0 MOTPOIIYyBAYOT MPEKY
HETOBUTE ceTuia, ©O) cenekmnrja OJHOCHO
MIOCBETYBa€ BHUMaHHE WU (DOKYCHpPame caMo
Ha OJIpEJICHN CTHMYJIAHCH O] HaJ[BOPEITHUOT CBET
U B) MHTEpIpeTalrja OJHOCHO J0JlelyBambe Ha
3HaYeHe Ha CTUMYJIAHCUTE OJf CTpaHa Ha
MOTPOIIYBayOT.

YoBeKOoT co CBOUTE CeTWja 3a BUA, CIyX, BKYC,
MHpHC, JOIHp TO IpHUMa CBETOT IITO IO
ONKpPY)XYyBa, TO JOXHUByBa Ha CBOj HayHH,
NpoIleHyBa W Bp3 Taa OCHOBA TPaJd CBOH
MHUCIICHha, CTaBOBM, HCKYCTBA M NPEAPACYIH.
Jlpa3z0oute o1 HaABOpENIHATA CpeluHA KOW TH
MprMa YOBEKOT BEJHAIl HE CO3[aBaaT MEHTaJIHa
civka 3a o0jekroT. Cnukara ce Qopmupa Mo
MHCIIOBHO TMIpoOIlecCHpambe KOoe Cce HapeKyBa
nepreniyja. [lepuenuujara ce nepuHUpa Kako
mpolec TMpeKy Koj TMOeAWHIUTE u30upaart,
OpraHu3upaaT W HHTEPIPETUPAAT CTUMYIHA Ol
HaJBOpEIIHATa CpeIdHa BO  3Ha4YajHA W
KOXEpPEeHTHa ClIMKa 3a cBeToT. [lepuemmujaTta ce
neguHupa “Kako HUE IO IJeJaMe CBETOT OKOIY

nac”l. JIBe nuiia Mokat fa OujaT moj BiHjaHHE
Ha MCTH CTUMYJIAHCH OJI Ha/IBOPEIIHATA CpPEelUHA,
HO na ¢opMHpaarT pazIudHO MHCICHE, OUAejKH
nepueniyjata € BUCOKO WHIWBUAYaJIEH MPOIEC
0a3upaH Ha JIMYHU NOTPEOH, BPETHOCTH, UCKYCTBA
U oveKyBamwa. [lox mepuemniuja ce mouapa3oupa
mporec Koj ja ondaka CeBKyIHATa aKTUBHOCT Ha
YOBEKOT CO 1[ed BemHAll Ja TH CIeIH
TEpIIENTHBHATE 0apara BO COOJBETHA CMHCIA’.
[epuenmujara e mporec co KOj MHIAWBHIyaTa TH
npuMa JpazOuTe U UM JaBa CMHUCIA BO CKJIAJ CO
CBOETO MPETXOHO 3HACHE, IAMTCHE, OUCKYBamba,
(anTa3uu, BepyBama, CTABOBH U CBOjaTa JINYHOCT.
OTtyKa, a ce meplenypa 3Hauu Ja ce BUIIH, J1a Ce
CIIyIIIHE, Jla ce JOmpe, Aa ce Mpoda, MHTUMHO Ja
ce TIOYYBCTBYBA HEIITO, HEKOj HACTAH MJIM HEKOja
penanuja. [Tepuenmujara pEeTCTaByBa
NICUXOJIONIKU TIPOIlec KOj omdaka 3a0enexyBame
¥ MEHTAJIHO Ipolecupame Ha uHpopmanuute. U
NOKpaj TOAa WITO TJIABHH C€ CaMO IeT CeTUa,
IIO0CTOjaT HajMaJKy JIECEeT CeTHUJIa KOU Y IpruMaar
CTHMYJIAHCHTE HOJ| CpeIWHATa: BUJ, CIyX, BKYC,
nonup, 60JKa, pajgocT, JaIHO, TOIUIO, KHHECTEe3Hhja
(ocer 3a OBUMXKEHE M TO3MIHMja BO MPOCTOPOT),
BecTHOymap (OamaHC Ha TEJIOTO, MO3UIHUja H
nBikerse).’ OBHe cerrna mpuMaar nHpOpMALHU
KOM KaKO TOAATOIM COOpaHU OJ OKOJHMHATA Ce
npakaar BO MO30KOT, KOj TH KOIUpa H
Kareropusupa cuTe HWHPOpPMAIUK TPUMEHH
CHUMYJITAaHO OJI TOBEKE CEH30pHM NpUMAaTEesH.
OBaa Kkareropusanyja M UHTEpIpeTanyja Ha
CEeH30pHMTE  CTUMYJIATOpU  C€  HapeKyBa
TepIerniuja.

[MomaToruTe KOM ce MpHMaaT Off HAJBOpEIIHATA
cpeaMHa ce  o0OpaboTyBaaT,  CeJeKTHpaar,
MeMopupaar win 3abopaBaar. [lepuenimujata
3aBUCH OJl TICHXOJIOIIKUTE KapaKTEPUCTHKU Ha

Cy0jeKTOT  KOj  NepuMmupa:  HCKYCTBOTO,
MOTHBAIMjaTa, CTaBOBUTE, €MOIUHTE,
BPEIHOCTHUTE, PacmoIoKeHNEeTo, xesoure,
OUYEeKyBamwaTa, BepyBamara, CTENEHOT  Ha

oOpa3oBaHWe W CI. AKO TPH JIMIAa OJ Pa3IHIHH
npodecun HaOByAyBaaT e€IeH KOW, THE Ke
3a0enmexaT pas3audyHu Apa30u: CIUKApOT Ke T

' Boko J akoBckH, CHexxaHa PucteBcka — JoBaHOBCKa,
(2009), “OnnecyBame Ha MOTPOITYBavYnTe”, 3-TO U3IAHHE,
EBponcku yauBep3uter-Pemybnuka Makenonuja, Ckomje
2 Walters and Bergiel (1989), “Consumer Behavior-A
decision making approach”, South Western Publishing Co,
Cincinnati, Ohio, USA

* Siverman Robert (1974),”Psychology”, 2™ Edition,
Engelwoods Cliffs, NJ, Prentice-Hall, p.113



3a0eneXy JTMHUUTE, K€ TH OTKpUE YOaBHHUTE IITO
OM T CTaBWJI Ha CBOJOT LIPTEX, OMOJIOTOT K€ TH
3a0eueku 0COOCHOCTHTE Ha pacara, a TProBeLOT
Ke ro MHTepecHpa CTapocTa, CHjara U JIpYyTruTe
KapakTepUCTUKH TOTPEOHH 3a Ja ce YTBPAH
[IeHaTa pu npogaxoara.

Ceomnmrta aeduHUIIMja € JeKa IMepleniujara ¢
“IIOBEKe KOMILJICKCEH MPOIeC MPEeKy KOj TyreTo
CeJIEKTHpaaT, OpPraHW3UpaaT W HHTEpPIpEeTHpaar
CEH30pHU CTHUMYJIAHCH BO JIOTUYHU W IIEIIOCHU
CIIMKH 33 OKOJIMHATA OJIHOCHO CBETOT.”

1. Ancosyten u nudepeHIHjajieH par Ha
cBecTa

CenzopuTe Ha YOBEKOT HMMaaT AeQHUHHpaHA
OrPpaHUYEHOCT KOja CE€ OJIHeCyBa Ha Ipar Ha
cBecta. [Ipar Ha cBecT mpeTcTaByBa HUBO Ha KOE
eleH cy0jeKT MO)Ke TOYHO Jia mepuenupa 0apem
50 mpoOIEHTH O] CTUMYJIAHCOT BO €JCH MOMECHT.
Bo nwmreparypara ce mpaBu pasziidka IMomery
aricoyTeH U nudepeHIIrjalieH par Ha CBecTa.

ANCOJIyTeH Npar Ha CBeCTa, IO3HAT KakKo
mpar Ha AETeKIHja, € HajJHUCKUOT CTUMYJAHC KOj
Npeau3BUKYyBa HEKoja J1pa3da (4yBCTBO) Kaj
YOBEKOT. 10a € MPBHOT MOMEHT KOra 4OBEKOT
3a0enexyBa HEIITO cO cBouTe certmwia. [lox oBoj
Ipar 4OBEKOT He 3abelie’kyBa HHUIITO, HHUKAKBU
MIPOMEHHU. AICOIYTHHOT TMpar Ha CBecTra e
TOukaTa (MOMEHTOT) KOra YOBEKOT 3abesexyBa
pasiiMka MmoMery HUIITO W HEIITO. ATCOTYTHUOT
mpar Ha CBecTa ce OJHecyBa Ha MHMHUMYM
CTUMYJIAIIANTE KOW YOBEKOT MOXKE Ja TH
3abenexxu. Toj ce MaHudectupa Kako Hajciabd
BKYyC, HajMaja CBETHJIa, HAJHU30K 3BYK, HajJeCHa
TeKMHA W CJI. 3a WIyCTpaluja, JajeyuHaTta Ha
KOja BO3a40T MOXe Ja 3alenexu mnocedeH
cooOpakaeH 3HaK € HWHAMBHJyaJeH alcoJyTeH
mpar Ha CBecTa.

JAudepennujajaeH npar Ha cBeCcT ce OJHECYBa
Ha TPOMEHHTE KOW TH 3a0enexyBa YOBEKOT.
Ilpomenata of cuiIeH, TIOCHJIEH, ITOCHJIEH,
HajCHUJIEH 3BYK C€ HapeKyBa AudepeHrjaneH npar
Ha cBecTa. Taa e pa3nmkara momery HacTaHaTaTa
IpOMEHa U alCoJyTHHOT IIpar Ha CBecTa.
Hajuecro, 3Haum, ce MepH cIopesn HMOYETHHOT
(cranmapn) cTuMys Koj To 3a0eiexyBa YOBEKOT.
JludepeHunjaiHUOT Mpar Ha CBeCTa HeE €

* Berelson Bernard and Gary Steiner, (1964), “Human
Behaviour: An Inventory of Scientific Findings”, New York,
Brace and World, p.87

aricoilyTHa rojemuHa. Taka, ako ce gomane lkr
OpamHO Ha 5 Kr OpamHO Taa MpoMeHa Ke ce
3abenexu, HO ako ce gaoxane 1 kr OpamrHo Ha 50
Kr OpamHO ToOa TMOTEHIKO ce 3abernexysa.
[Ipomenara e nomaBame Ha 20% omHocHO 2%
JIOTIOJTHUTETHA TeXHHA PECIIEKTUBHO.
JudepeHnnjaIHuoOT mpar Ha CBECTa MHOTY cCe
KOopucTH BO MapkeTtuHror. Kora kommanuute
cakaaT Jla HampaBaT HEKOM NOJ00pyBama Ha
POU3BOJIOT (BO KBaJIUTET, MaKkyBame,
HaMaTyBame Ha IICHH, 10J00ap AM3ajH U CII) THE
HACTOjyBaaT Toa  MOTPOILIyBauyuTe Ja IO
3a0enexar, OJHOCHO Ja C€ KOPHUCTH MOToJeM
mudepeHnyjageH mpar Ha cBecta. JIOKOJIKY
KOMIIAaHUUTE CakaaT MPOMEHHTE Ha MPOU3BOJAOT
noManky Ja ce 3abenexar (HaMalyBambe Ha
KOJIMYMHA Ha TPOU3BOJI, 3T0JIEMYBambe HAa LIEHH U
CIJI) THE KOPUCTAT MOHU30K IudepeHIIjalieH mpar
Ha CBECTA.

2. Cy0uimMHHApHA Nepuenuuja

CyOnmumuHapHara TMepIleniuja IpeTcTaByBa
IpUMamkbe Ha CTUMYJIH I0J HUBOTO Ha CBECTa.
CTtumMynoT wWiIM € TPEeMHOry ciad, MHOTY
KpaTKOTpaeH 3a Jla BeJHAIll o 3a0eNeXH YOBEKOT.
Toa e ctumMyn MHOTY MaliKy HaJ arcOJyTHHOT
Ipar Ha CBeCTa U Mo AudepeHIjaTHUOT Ipar Ha
ceecta. CuTe CTUMYJIHM KOWM UYOBEKOT TH
3a0enexXyBa CO CBOMTE CeTHsia U ce Oenexar BO
HEroBaTa CBECT C€ HapeKyBaaT CyNpaluMHHApHA
nepuenuyja. CuTte CTUMYIH KOM c€ MpUMaar Ha
HUBOTO HJIM TI0]] HUBOTO Ha CBECTA C€ HapeKyBaar
cyonmumuHapHa nepuenmuja. CyGnuMuHapHaTa
TepIerIrja € J10CTa HHTEPECHA TeMa, CIIope] Koja
IIOCTOU €IHa MHTPUTa MOBpP3aHa CO e/1Ha 37100Ha U
MOJAMOJIHA CWJIa KOja IITO BiHMjae Bp3 Hac 0e3
Hallle 3HaeH-¢ WK MPOTUB Hamla Boija. Ho, Koiky
€ TMOJMOJTHO CYOTMMUHAPHOTO pekiamupame? O
KOr'a € aKTyejlHa oBaa TeMa?

[IpBUTE [OKYMEHTHpAaHU pE3yIATaTh KO
300pyBaar 3a edexTuTe OJ CyOnMMUHApHaTa
nepueniyja goaraat ox Pierce & Jastrow® Bo
1884 roamHa KOM TO TECTHUpaAJI€ YOBEUYKHUOT
OJITOBOP HAa MHOTY CIHYHHU, PEYHCH HEjacHO-
pa3ITUIHH CTHUMYJIaHCH. Tue HaIpaBuIIe
EKCIIEPHMEHT 3a OIEHYBamke Ha TOA KOj MPUTHUCOK
Bp3 KOXaTa Ha 4YOBEKOT CE€ YYBCTBYBA,
3a0enexxyBajku ro ceKoe HUBO Ha

> Merikle. P.M (2000), “Subliminal Perception”, In
Encyclopedia of Psychology, Vol. 7, New York, Oxford
University Press, p.497-499



9YBCTBUTEITHOCT. 3HAYaCH U IypU W3HEHAyBAUKH
OUJ pe3yiTaToT JeKa YOBEKOT M Kora MoroayBal,
TOYHO TO OO0jaCHyBaJl MNPUTUCOKOT KOU Ce
HaHecyBajn ImoBeke ona 60% BO TeCTHPaHHOT
nepuon. McnuTtaHumUTe HE MOXene Ja TH
3a0enekaT pa3IUKUTE BO MPUTUCOKOT. OBHE
pe3yiTaTy BO CBOUTE UCTPAKyBamba I'M KOPUCTETE
U JIpyrH eKCIIepTH KOW HacTojyBaje Ja TH
o0jacHaT  CTUMYJAHCHTE TOJ MparorT Ha
CBECHOCTA.

[Tomynapen UHTEpEC, cyOnMMHHapHaTa
nepueniyja JgoXuByBa Bo 1957 rommHa co
EKCIIEpUMEHTOT Ha James Vicary, ucrpaxyBau Ha
1a3apoT, KOj T'o pealu3upain BO eaHa (uiamcka
cata Bo Iby Ilepcu. Bo o0Boj ¢amosen
eKCIIEpUMEHT, 3a BPEMEHCKH TEepHOJ OJ IIEeCT
Hezgenu, Ha 45.000 mocetuTenu UM Oua MymTaHa
cyOnMMHUHHpaHa IMopaka Bo Tpaewme ox 1/3000
CeKyHJa BeJejku “jamu mykanku’ u “mnj Koka
Koma”.® Cropen rpyOu mpecMeTKH, IpoaaxkoaTa
Ha MyKaHKH ce 3roseMuia 3a 58%, a mpoxaxkbaTa
Ha Koka Koma 3a 18% on mperxoanure miect
Hegenu. Cenak oBHe MojaTouu Ouiie He0OjaBEeHHU.
Bo 1962 rommna James Vicary, BO BECHHKOT
“Advertising Age” nmnpu3Ham JeKa HaIlpaBWl
M3Mama, OJIHOCHO JIeKa CHUTE pe3yATaTh BO BPCKa
CO EeKCIIepUMEHTOT ce JaxkHu. Ho, Beke Ouio
norHa. Bo meryBpeme npskaBata u rosiem Opoj
MICUXOJIO03H, MapKeTepH, eKCIIepTH ce
3anHTEpecHupase 3a CyoTMMUHapHaTa nepieniyja.
Bo 1958 roguna on nedar Ouiia uzne3eHa KHATaTa
“Hidden Persuaders” ma Vance Packard’. Packard
CMeTa JieKa HUe cMe KYKJIM Ha KOHIU JP>KEHU O]1
CTpaHa Ha pekjamuTe. Bo ocHOBa ce mocraByBaar
IBe Tpamama: a) Jlamu moctou TakoB (heHOMEH, U
ako moctou mTo € Toa? u 0) Moxe mau
MOTPOIIIYBAYUTE TOJT ICjCTBO HA CyOIMMHUHAPHUTE
CTUMYJIAaHCH Ja KyIlyBaaT WPOU3BOJN IPOTUB
HUBHAaTa BoJja?

Bo 1970-Te rogunu, NOBTOPHO €€ aKTyeIU3Upa
ujejata 3a BIMjaHHUETO Ha CyOJIMMHHApHUTE
MOpaKy Bp3 MOTPOIIYBAYUTE, OCOOEHO CO JAEIO0TO
“Subliminal Seducers” wa Wilson Bryan Key.
Wilson cmera neka pekiaMuTe KOPHCTaT MHOTY
€POTCKH CITUKH, CYreCTUBHH 300pOBH, MOCEOHO
300pOoT CEeKC M BiIMjaaT Bp3 IOTCBECTa HAa
MOTpoIllyBauuTe, YyoOenyBajku THU Ja Kynar
OJIpeJIeH MPOU3BOJI WM yciyra. TakBu MOpaku ce

® Wilhem R (1999), “Are Subliminal Commercials Bad?”,
Michigan Business Review 8, p.26

’ Packard Vance (1958), “Hidden Persuaders”, New York,
Mc Key

HaoaraaT Hacekane, ol Kpekepure Ha Pur, 1m0
ATKOXOJHUTE W  OC3IKOXOIHHUTE  IHjaJIOIH,
Mpa3HI/IT€ KOIIKH, YMHHUUTC CO HIKOJIKH.

Kommanuja Koja HajMHOTY KOPHUCTH
cyonumunapau mnopaku e Jusaunena. Tue
IIOpaKy HE C€ CKOrall MOBP3aHU CO CEKC, TYKY
HajYecTo Cco JIMKOT Ha Mukum Mayc, Kako
MOTCETHUK JIeKa (HUIMOT KOj COJIpPXKH TaKBH
nopaku npunara Ha [uznu. Bo 1995 roauna,
7100m rpymara HapedeHa Jlura 3a aMepHUKaHCKHUOT
xuBoT (ALL — American Life League) moanena
noBeke TyxOu 3a ¢unamoBute Ha Jlu3HU, Kako
Manara cupena, Anagun, Kpanor JlaB u npyru
3apaau COJIp>)KMHATa Ha CEKCyaJIHU
CyONIMMHUHAPHU MOPAKH.

JleHec MHOTY KOMIIaHUW OJ Hajpa3iIvU4HU
o0lacTH  KOpHUCTAaT CyYOJUMHHAPHH  TOPaKH.
[ToceOHO ce ncrakHyBaaT KoMnaHuuTe kako Koka
Koma, Mapnbopo, Ilammomuse, Tobnepowne,
Kamen u ap.

Konuenror Ha mepuemniyja Ha CTUMYJIAHCH €
WHAMBUAyaJleH (EHOMEH, CO Bapujandja Ha
IparoT OJ JIMYHOCT JI0 JHMYHOCT, O BpeMe Ha
BpEMe, W O] CUTyalldja JI0 CUTyaldja, Jypu U 3a
ucra Iu4HoCT. EfleH cTuMynaHe ce onuiryBa Kako
cyOnMMHMHApEeH ako MOXe Ja Ouje mnepuenupas
nomanky ox 50% BO €IeH MOMEHT WMJIHM aKO CUTE
Jayfe ce HECBECHHU 32 HETOBOTO MOCTOCHE TOTaIl
CTMMYJIAHCOT OCTaHyBa CKpHEH BO CBecTa Ha
ayfero. Ha Toa HUBO Ha mepuenuuja, UMa J0cTa
IPOCTOp 3a HEMPAaBUIHO MHTepIpeTupame. Kako
U Ja e, HUCTpaXyBamara IOKaxajae JeKa
CyOJIMMUHAPHUOT CTUMYJIAHC cerak
MpeIU3BUKYBa HEKAakBH €(EeKTH Kaj MOOAETHU
uHauBuAyH. EdekTor ce mojaByBa kako aQekTHU
COHOBH, MEMOpHja, HMBO Ha ajarTallyja, CBECHa
nepleniuja, BepOaIHO OJIHECYBAK-E,
E€MOIIMOHAIHO  pearupame W  IePHENTHBHH
IparoBu Ha CBECTA.

3akiny4ox

Ilenta Ha cexoja KOMMaHHMja € Jla IO MpHUBIIEYE
BHUMAHHETO HA IMOTPONIYBAYHTE KOH CBOUTE
MIPOU3BO/IM U YCIIYTH U J1a TH yOeIu UCTHUTE Jla TH
kynaT. Bo nenemno Bpeme, kora uma uHgamnmja
Ha KOMIIAHWHM, TPOMAraHJHU TOPaKU, HOBU
MPOU3BO/IM, TOCTOCYKH TPOM3BOIM W YCIYyTH,
MHOTY € TeIIKO 3a KOMIIAHMUTE Ja JOmpaT Jo

® Dixon N.F (1971), “Subliminal Perception”, London,
McGraw, p.320



notpoiryBaunte. Bo oBaa Hacoka, KOMITAHUUTE
n3ie3 Oapaar BO CYOJMMHHApPHHUTE TIOPAaKH KOHU
Tpeba na BiIMjaaT Bp3 MO30KOT M MHCIUTE Ha
MOTPONIYBAaYUTE M Ja TM HaTepaar Ja Kymar
OTIpeIeIIeHU MIPOU3BOIN u YCIIYTH.
[TorpornryBaunte ce U3JTI0KYyBaaT Ha
CyOJIMMHHAPHU MOPAKH KOW BJIMjaaT BP3 HUBHOTO
cBecHO 3Hacwe. CyOIMMHUHApHOTO BIIMjaHUE BP3
MOTPOIIYBAYKOTO OJIHECYBAH€ OMIIO aHATTM3UPAHO
M HCTPaXyBaHO MHOTY  Jekaad. MHory
MapKeTepu, BepyBajku, Ha HEroBaTa MOK 3a
yoenmyBame, KOpUCTAT CyOJMMHUHApPHU 300pOBH U
CIIMKHA BO PEKJIAMHTE, JI0JIeKa JPYr HE cMeTaat
JeKa Toa Tpeda J1a € IPUPOPUTET.

CybnmuMuHapHUTEe  T[Opakd  BIUjaaT  Bp3
MOTPOIIYBAYUTE CamMO TOJI M3BECHU YCJIOBH.
“CyOnuMuHapHO™ 3HAuW “TIOA Mpar Ha CBecT”, Ma
OTTYKa CYOJUMHUHApPHUTE IOpPaKd CE€ HACOYCHH
KOH TOTCBECHUTE MHCIM Ha TOTPOIIYBAYUTE.
MHory wmapkerepu KOpUCTaT CyOJIUMUHAPHU
pedepeHnd KOH CEeKC, MOK, cpeka, Tiaja WU
0orarcTBO BO HUBHUTE I[I€YaTCHH, OHJIAjH,
TEJEBU3UCKH, Paglo PEeKJIaMd HIIM BO JIOTOTO Ha
Opengor. Kommammmre ce  CBeCHH  JieKa
cyOnuMuHapHUTe 300pOBHM HE C€ Bp3aHH 3a
MIPOM3BOJIOT, YCIIyTaTa Uik camara KOMITaHH]ja, HO
M KOPUCTAaT HCKIYyYUBO 3a IMPHUBJICKYBambE
BHHMaHue. Co MPUBIEKYBAKHETO HA BHUMAHHUE, U
CO MOKTa Ha MapKETHHTOT OJ ycCTa-Ha-ycTa, ce
JI03HABAa 3a TMPOM3BOJOT U camaTa KOMIIaHH]a.

Cenak 3aKIy4oKOT € JieKa CYOJUMHHAPHOTO
peKjIamMHpame, 3acera, MMa MHOTY Malld WU
BOOIIITO HeMa e(eKTH Bp3 OJHECYBAHETO Ha
HOTPOIIYBAUUTE.
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THE ROLE OF INTERNATIONAL
ACCOUNTING

STANDARDS IN ACHIEVING HIGH
QUALITY FINANCIAL REPORTS

Abstract

Financial reports as a product of accounting,
are the main driving force without cannot imagine
the adoption of any decision. In international
trade, the business relationships between entities
in contemporary economic trends, must provide a
modern financial reporting, which will be a major
factor in the financial communication between
businesses. To prepare quality financial
statements, it is necessary to internationalize the
importance of accounting standards as an
important  condition  for  unification and
standardization of financial reporting. Therefore,
for easier and faster understanding of the size of
capital and financial results of enterprises, there
are introduced and accepted international
accounting standards that make it possible to
achieve high quality in the preparation of financial
statements. The preparation of such financial
statements, is set out under international rules and
principles, which were introduced and found
application in the operation of businesses.
Therefore, free to point out that the application of
international accounting standards, receive high-
quality financial reporting.

Keywords: accounting, financial reporting,
financial ~ result, international  accounting
standards, standardization
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VJOI'ATA HA MEI'YHAPOJHUTE
CMETKOBOJICTBEHH

CTAHIAPIU BO IIOCTUTI'HYBAIBE HA
BUCOK

KBAJIMTET HA ®UHAHCUCKUTE
MN3BEILITAN

AncTpakTr

@duHaHCHCKHUTE M3BEIITau IITO C€ MPOU3BOJA
Ha CMETKOBOJICTBOTO, CE TJIaBEH JIBUTATEN 0€3 KOH
HE MOXKE J1a C€ 3aMHCIIH JIOHECYBamkheTO Ha KaKBa
owio omryka. [lpu meryHapoaHara pa3MeHa, BO
JIEIOBHUTE  OJHOCH  Mely  CcyOjekTuTe, BO
COBPEMEHUTE EKOHOMCKH TEKOBHM, Mopa Ja ce
00e30enu U COBPEMEHO ¢buHaHCUCKO
W3BECTYBamke, INTO Ke TMpeTCTaByBa TJIaBEeH
(akTop BO (PMHAHCHCKOTO KOMYHHIIHpAE Mery
NEJOBHUTE CyOjeKTH. 3a Ja Cce U3roTBaT
KBAJIUTETHH (DMHAHCUCKU H3BELITau, MOTPEOHO €
Ja Cce WHTEPHAMOHAIHM3MpA 3HAYCHETO Ha
CMETKOBOJICTBEHUTE CTaHIApAU, KaKO BaXKEH
yCJIOB 3a yHH(UKalHMja ¥ CTaHAapJau3amuja Ha
(uHAHCHUCKOTO U3BecTyBame. TOKMy 3aToa, 3a
MOJIECHO M TIOOP30 COTJIeyBamke Ha TOJeMUHATa
Ha KamuTanoT M (UHAHCUCKUOT pe3ylTarT Ha
JIETIOBHUTE CYOjeKTH, c€ BOBemoa U ce mpudaruja
Mel'yHapOJHUTE CMETKOBOJICTBEHH CTaHIapIu
KOM J1aBaaT MOXKHOCT 3a TOCTUTHYBaWmE BHUCOK
KBJIUTET BO H3TOTBYBAHETO HAa (DMHAHCUCKUTE
u3BemrTan.  V3rorByBameTro, Ha  BaKBUTE
(UHAHCHUCKM U3BEIITAaW, € YTBPACHO CIOpesn
MeT'yHapOJTHUTE NpaBUiIa U MPHHINIHN, a KOH Ce
BOBEJI0A U Haj10a MPUMEHa BO (YHKIIMOHUPAHETO
Ha JIeJIOBHUTE CyOjekTu. 3aroa, ciI000aHO MOXKe
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Ja Cce HCTaKHe JeKa CcO DpuMeHaTa Ha
Mel'yHapOJIHUTE CMETKOBOJICTBEHH CTaHAApIH, CE

100MBaaT  BHCOKOKBAJIUTETHU (rHAHCUCKH
W3BEILTaH.

Kayunn 300pOBH: CMETKOBOJICTBO,
¢buHaHCHUCKM W3BeIITaW, (UHAHCUCKU pE3yaTar,
Mel'yHapOAHH  CMETKOBOJACTBEHHM  CTaHAApIH,
CTaHIapau3aIyja
Bogsen

CMETKOBOJICTBOTO, YeCTOIaTH ce

. 9 ..
HapeKyBaJlo ,,ja3uK Ha Ou3HUCOT . OBOj ja3uk ce

M3paszyBa BO OWJIAHCUTE Ha ycIeX, OMJIAHCHUTE Ha
cocrojba, OyleTuTe, MHBECTUIIMCKATa aHAIN3a U

JaHOYHAaTa aHayu3a. CMeTKOBOJICTBEHATA
uH(popmMaldja, NPeTcTaByBa CPEACTBO CO KOE
KOMIIAHUUTE UM ja COONIITYyBaaT CBojaTa

¢buHaHCUCKa TO3UIMja Ha 00e30emyBaynTe Ha
KaluTaja U Toa, HAa UHBECTUTOPHUTE, TOBEPUTCITUTE
M Ha BIajata. Taa HWM OBO3MOXYyBa Ha
o0e30emyBauynTe Ha KalmuTal Ja ja MpoleHar
BpPEJHOCTA HAa HUBHUTE HWHBECTHIIMH WM
0e30eHOCTa HAa HHUBHUTE 3a€MH M J1a JOHecar
OJUTYKH 32 UTHUTE AJIOKAIIMH Ha PECYPCHUTE.

Bo cBercku pa3BueHMTE Ma3apHU €KOHOMMH,
(UHAHCHCKUTE W3BEIITal IPETCTaByBaaT TEMEI
Ha JIEJIOBHOTO KOMYHHIIMpame, 3aT0a IITO MPEKY
HUB, JEJIOBHUTE CyOjeKTH TU  J00OMBaaT
BEPOAOCTOJHUTE (UHAHCUCKU HMH(OPMAIMM IITO
Ce TMpe3eHTUpaaTr JaBHO, 3apaju MoedUKacHO
uHGOpMHpamke HA MOTEHLUjAIHUTE HHBECTUTOPH,
KPEIUTOPH M CUTE OCTaHATH KOPHCHUIM Ha
uHpopMalMUTe, Taka IITO BpP3 OCHOBAa Ha HMUB,
MOJKaT Jla JIOHECYBaaT PAIlMOHATHHU OIYKH IPH
BJIOXKYBAH-ETO Ha CBOjOT KalMTall.

[Tputoa, puHAHCHCKHTE H3BEIITAW INTO CE
MPOM3BOJ HAa CMETKOBOJCTBOTO, C€ TJIaBEH
JBUraTeNl 03 KOM HE MOXE Ja CEe 3aMHCIH
JIOHEeCYBambeTO Ha KakBa Owmimo ojryka. [lpwm
MelyHapoJHaTa pa3MeHa, BO JICJIOBHUTE OJHOCH
Mery CyOjeKTUTe, BO COBPEMEHHTE EKOHOMCKH
TEKOBH, MOpa Ja ce 00e30emqu U COBPEMEHO
(UHAHCHCKO HM3BECTyBambe, MITO Ke MPETCTaByBa
riaBeH (GakTop BO GUHAHCHCKOTO KOMYHUIIMPAHE
Mery JNeJOBHUTE CyOjeKTH. 3a J1a ce HU3roTBaT
KBQJIUTCTHU (DUHAHCHCKH HM3BEIITaW, MOTPEOHO ¢

Mueller G. G., Gernon H., Meek G., Accounting: An
International Perspective, Bun-Ridge, IL: Richard D. Irwin,
1991, p. 325
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Ja Cce WHTEPHALMOHAIM3MpA 3HAYCHETO Ha
CMETKOBOJICTBEHUTE CTaHIApAH, KaKO BaKeH
ycIoB 3a yHU(UKalWja U CTaHIapAu3alnuja Ha
(MHAHCHCKOTO N3BECTYBAHE.

CMeTKOBOJCTBEHHTE HMH(OPMALUH, HUCTO
Taka, CE€ CpeACTBAa CO KOHM KOMIIAHUUTE TO
MICKa)KyBaaT CBOjOT JOXOJ IpeJ] Biajara, 3a Ja
MOJKE BIIaJlaTa Ja OLIEHHW KOJKY JAaHOK JIOJIKH
KOMITaHWjaTa. Tue MpeTcTaByBaaT CpEICTBO CO
KO€ KOMIIaHWjaTa MOXE Ja TW OLEHH CBOUTE
pe3ynTaTd, Aa TM KOHTPOJIUPA CBOUTE BHATPEIIHH
pacxonu W Ja TW IUIAHUPAa MIHUTE Pacxoaud M
npuxomu. Criopen Toa, 100paTa CMETKOBOACTBEHA
¢yHKIM]ja, € KIy4Ha 3a HEMpEeueHO PaKOBOJCHE
CO KOMIIaHUUTE.

Tokmy 3aroa, 3a TOJNECHO H MMOOP30
COrjieyBalb€ Ha TOJEMHHATa Ha KalUTaJIOT H
(UHAHCHUCKUOT PE3yNITaT Ha JIEJIOBHUTE CYOjeKTH,
ce BoBemoa u ce mnpudarvja MeryHapoaHUTE
CMETKOBOJICTBEHH  CTaHJapId KOW  JaBaar
MO’KHOCT 32 MOCTHT'HYBaW€ BHCOK KBAJIHUTET BO
U3rOTBYBAETO HA (DUHAHCUCKUTE W3BEILITAH.
WsroTByBameTo, Ha  BakBUTe  (DPUHAHCUCKH
U3BEIITAau, € YTBPACHO CIOpEI MelyHapOIHUTE
npaBUia ¥ IPUHLIUIN, @ KOM Ce BOBE0A U HAaj10a
npuMeHa BO (YHKIMOHHUPAWETO Ha JICIIOBHHUTE
cy0jextu. 3aToa, cnoOOAHO MOXKE Ja Ce MCTAaKHE
JeKa CO TpHMeHaTa Ha  Mel'yHapOJIHUTE
CMETKOBOJICTBEHM CTaHIapAd, ce JoOuBaar
BHUCOKOKBAJTUTETHU (PMHAHCHCKH W3BEIITAH.

1. MefyHapoaHH CMeTKOBOICTBEHH
CTaHJAAPIH

3HauyajHU KapaKTEPUCTHKH, Ha
MeT'yHapOJHHUTE CMETKOBOJICTBEHHM CTaHAAp.H, ce
4ecTUTe H3MEHH, peopMupama, pPEeBHIUpAbA,
JIONIOJIHYBamka U CIMYHO. BakBuTe 4ecTH U3MEHH,
HAMETHYBaaT OJJICJIHA Tpalllaba MOBpP3aHU CO
NPUYMHUTE  KOWIITO T'M  [peIu3BUKyBaar
MIPOMEHHTE Ha COAP)KAHATA U IPE3CHTUPABETO HA
cranfapaure. Mako, mocTojaT moBeke MPUYUHH,
Cemak HajYeCTO 3aCTalleHW W Haju3pa3eHu Ce
CIIeIHUBE:

¢ 3rojieMyBambe Ha HAIMOHAIHUTE acOIMjalluu
3a YJIEHCTBO BO MeryHapoJHHOT KOMHUTET Ha
CMETKOBOJICTBEHH CTaHIAP/IH, OJTHOCHO
3rojieMyBameTo Ha OpojoT Ha 3emjure (cropen
MOJUTHYKAOT CHCTEM, EKOHOMCKHOT CHCTEM,
COLMO-KYJITYPHUTE KapaKTEPUCTUKH Ha OJIEITHH
3eMjH, 3aKOHOJABHUOT CHCTEM, CHCTEMOT Ha
eyKallrja u CIIMYHO);



e bepsure 3a  XxapTMm  OoI  BPEIHOCT,
NPETCTaByBaaT €IHA OJ 3Ha4YajHUTE NPUYMHHU,
OuejKu KOMIIAHUUTE CE 3aMHTEPECHPAHU CBOUTE
XapTHH OJ1 BPEIHOCT Jia T IJIacupaar, a co Toa ce
HaMETHYBa M MMOTpedaTa 3a MpUMeHa Ha OJIPEIICHH
MelyHapOJAHU CMETKOBOJACTBEHU CTaHIAP/IH;

e MeryHnapoaHaTa opranuzanyja Ha
Komucujara 3a xaptum ox Bpeanoct (IOSCO),
MMa HajBiWjaTenHa (QyHKIWja, OUIICJKM Taa MMa
00BpCKa /1a TO aHTaXHpa IEIIOKYITHHOT cII000/IeH
KaruTall, IpeKy CIpoBeIyBambe Ha (PUHAHCUCKUTE
U3BCILTAH.

ITokpaj oBHE CIIOMEHATH NPUYMHHU, ©Ma U MHOTY
APYTd IPUYMHHE KOH C€ OJIHECYBaaT Ha IPUMEHATa
Ha Mef‘YHapOI[HHTe CMCTKOBOACTBCHHU CTaHAApAH,
IITO OBO3MOXKYyBaaT pPa3BOj Ha C¢ IMOHM3pa3eHa
CMETKOBO/JICTBEHA TPAKTHKAa W HEJ3UH Op3 pa3Boj,
CO KOj Ce MpHUA0HECYBa 3a MmorojeMa epukacHOCT
Ha CraHIapJu3andjara Ha CMETKOBOJCTBEHOTO
KOMYHHUIUpambe, Mpej] ¢& Ha MeryHapOIHO HUBO.

2. Pa3Boj Ha CMeTKOBOJACTBEHH CTAHAAPAU

Komnanuute, Kkoum BomaT MelryHapoJeH

OW3HUC, ce€ coo4YyBaarT CcoO ToJeM  Opoj
CMETKOBOJICTBEHH TIPOOJIIEMH CO KOM HE Cce
COOYyBaaT  YHCTO  JIOMAlllHUTE  OW3HUCH.
CMeTKOBOACTBOTO € (POPMHUPAHO O] CpEeAMHATA BO
koja Gynknuonupa. Pa3znuyHM 3emMju  uUMmaar
pa3IMYHU  TOJUTUYKU CHUCTEMH, EKOHOMCKHU
CHCTEMH M KYJITYpH, BOEIHO MMaaT W PA3IUIHU
CMETKOBOJICTBEHM cHcTeMH . Bo cekoja 3emja,
CMETKOBOJICTBEHHOT CHCTEM, €BOJyHpall Kako
OJroBop Ha Oapamara 3a CMETKOBOJCTBEHaTa
uHpopmaryja.
Nako ronem 6poj pakropu, MoxKaT 1a BIMjaat Bp3
pa3BOjOT Ha CMETKOBOICTBEHHOT CHCTEM Ha
3eMjaTa, Ce YHMHHM JeKa I0CTOjaT TeT TJaBHH
Bapujabmu 1 Toa

e Bpckara mef'y 6usHucuTe u 06e30e1yBaunTe
Ha KaluTa;

o [lonuTHYKUTE M EKOHOMCKHTE BpPCKHU CO
JpPYTH 3EM]H;

% Gary S. J., "Towards a Theory of Cultural Influence on
the Development of Accounting Systems Internationally,"
Abacus 3 (1988), str. 1-15; i Wallace R. S., Gernon O., i
Gernon H., "Frameworks for International Comparative
Financial Accounting,” Journal of Accounting Literature 10
(1991), str. 209-64.

! Wallace, Gernon i Gemon, "Frameworks for International
Comparative Financial Accounting.”" p. 229
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e HuBoTo Ha nHbmanmja;
e HuBOTO Ha €KOHOMCKHOT pa3Boj Ha 3eMjaTa,
e JloMrHaHTHATa KyJATYypa BO 3eMjara.

PazBuenure 3emju, ce CcO TEHAEHIHMja 3a
MOrOJIEMH,  KOMIUICKCHM  OpraHW3aluy, YUH
CMETKOBOJCTBEHH MPOOJIEMHU Ce JaleKy MOTEIIKH
Ol OHME Ha MaJMTe OpraHW3aluu, W
TCHACHIIMO3HO UMaaT COMHUCTHIMPAHU Ma3apy Ha
KanuTajl, HOpCKy KOWU JOCJIOBHUTC OpraHu3anuu
n0o0uBaaT CpeiacTBa OJf MHBECTUTOPHTE U OJ
O0ankute. OBHE 00e30eMyBaun Ha KanuTaj, 6apaar
O]l OpraHHM3allMUTe BO KOM WHBECTUPAAT WM Ha
KOM MM JlaBaat 3aeM, ja o0e30emyBaar ceorndaTHH
M3BELITAN 32 HUBHUTE (PMHAHCUCKU aKTUBHOCTH.

PaGotnata cuma, BO pa3BHCHUTE 3EMjH,
BOOOHMYACHO e BHCOKOOOpa3oBaHa U
BUCOKOKBaJTM(HUKYBaHa W MOXE Ja H3BpIIyBa
CIIOKCHU CMETKOBOJCTBeHH (yHkuuu. [lopaau
CHTE OBHE NPUYMHH, CMETKOBOJICTBOTO BO
pa3BUEHHUTE 3eMjH € JajeKy MOCO(UCTHIINPAHO
OTKOJIKY IITO € BO IOMAJKY Pa3BHEHHTE 3EMjH,
KaJie IITO CMETKOBOJCTBEHHTE CTAHIAPIH MOXKAT
na 6umat 0ocoOCHO MPUMHUTHBHU.

Bo moronem pgen, ox 3emjutre BO pPasBoj,
CMETKOBOJICTBEHUOT CHCTEM IITO CE MIPUMEHYBA €
HACJIeJICH Of] OPAHEITHUTE KOJIOHH]aJIHU CHIIH.

Ha npumep, ronem 6poj appukaHCKu 3eMju,
UMaaT CMETKOBOJCTBEHHM TPAKTHKH KOM Ce
3aCHOBAaHM WJIM Ha OpUTAHCKMOT WIM Ha
(GpaHIyCKHOT MOJIEN, BO 3aBHCHOCT O]l TOa Koja
Ouna nperxoaHaTa KoJoHMjanHa cuia. OBue
MOJIeNI, MOXEeOM He OJroBapaarT MHOTY Ha
ManuTe OW3HUCH, BO €IHa Cci1abo pa3BUEHA
eKOHOMHJa. YIITe efeH MpoOJeM BO rojieM Opoj
O]l TOCHUpOMAIIHUTE 3€MjU, BO CBETOT, €
€IHOCTaBHO  HENOCTUTOT OJ OOy4eHH W

O6pa30BaHI/I CMCTKOBO,[LI/ITCJ'II/I]'Z.

Man Opoj 3emMju, HMaaT WAECHTHYHU
CMETKOBOJICTBEHH  CHCTEMH.  3a0eJeKINBUTE
CIIMYHOCTH Mery 3eMjuTe, IOCTOjaT U MOopaau Toa
ce UJIeHTU(UKYBAHU TPU TPYIU 3€MjU CO CIMYHU
CTaHzapIu .

Ennata rpyma Om Mokena Ja ce Hapede
OpHUTaHCKO-aMEPUKAHCKO-XOJAaHACKAa TIpyma BO
Koja cmafaar, Benuka bpuranuja, CAJl u
XomaHauja, KOU ce OJpeayBaddl Ha TPEHIOBU BO
oBaa rpymna. Cutre oBHME 3eMjuU, MMaaT TOJEMH

12 Walton P., "Special Rules for a Special Case," Financial
Times, 18 september, 1997, p. 11

3 Mueller, Gernon i Meek, Accounting: An International
Perspective



I00po pa3BHEHM TMa3apu Ha aKIUhd © Ha
OOBp3HUIM, KajJe INTO KOMITAHMHTE J00uBaat
KaruTaia o1 I/IHBCCTI/ITOpI/ITe.

Crnopen Toa, HHUBHHUTE CMETKOBOJICTBCHH
cucteMu, ce ¢opMHpaHH 3a Ja 00e30emyBaat
nH(OpMaLIUY HA WHIUBUYaTHUTE HHBECTUTOPH.

Bropata rpyna, Ou Mokena Ja ce Hapeue
€BpPOIICKO-jarlOHCKa rpyma, Kaje ITO
KOMIIAaHUUTE, BO OBHE 3€MjH, HMAaT MHOTY
OJIMCKHM BPCKU CO OaHKUTE KoM 00e30eayBaar
rojieM Jell O] HUBHUTE MOTpeOM 3a KamuTall.
Cnopen  Toa, HHUBHUTE  CMETKOBOJCTBCHH
NPAaKTUKU C€ TPUCIOCOOCHM Ha TMOTpedHuTe Ha
OaHKHTE.

Tperara rpyma, Oum Moxena pga Ounme
jy’)xHOaMepukaHckara rpyna. Cure 3emMju BO oBaa
rpyna, UMajue MCKYCTBO CO IOCTOjaHa M co Op3a
nHbmanyja. Kako nmocnenumna ox Toa, YCBOSHH Ce
CMETKOBOJICTBEHH TMPHUHIMIIM BO YCIOBH Ha
uHbIanyja.

[Ipoiecor Ha Mepeme U BpEAHYBamE, €
3aCHOBaH Ha OJpeAeH 30up O] NMPUHIMIH, TPH
IITO Ce TMpHCTallyBa KOH W3rOTBYBame Ha
(MHAHCHCKU M3BELITAau 3apajyl MOJICCHO U HUBHO
MOEJHOCTABHO  TpHUKaXyBame. Bo  ciydaj
CMETKOBOJIUTEIINTE M PEBU3OPUTE Ja KOpHCTAT
pa3IMYHM TpaBHJIa 32 BPEIHYBAKE U 32 MEPEHE,
CIIOpeIyBamkeTO Ha (PMHAHCUCKHUTE W3BEINTaH Ke
Oujie TMOTEMIKO OJf CTpaHa Ha HHBECTUTOPHTE.
Kako mocnenuia Ha MpeTXoIHOTO, OCTHIHATA €
COTJIACHOCT =~ IOMely  CMETKOBOJIWTEIUTE, 32
KOPUCTEH¢ Ha 3aCJHUYKH CET OJ NPHHIUIN 3a
BpEIHYBame, 32 MOCYUKACHO MPUKAKYBAKE HA
uHpOpMaIMUTE BO GUHAHCHCKHUTE U3BEIITAH.

[Tpu M3roTBYBamkETO U AUCTPUOYHPABETO HA
(UMHAHCUCKUTE HM3BELITaU, C€ MPUMEHyBaaT U ce
MOYUTYBAaT OMIUTONPH(ATEHUTE KOHIENTH MU
JIETaJTHU IPAKTUKU KOM IpeTCTaByBaaT TEPMHUH Ha

Omnmrronpudarenure CMETKOBOJICTBEHU
npuniunu ~ (Generally accepted accounting
principles - GAAP), Bkiy4yBajkm TH CHUTE

KOHBEHLIMU, TPOUEAYpPU M TMpaBuiia, KOMILTO ja
COYMHYBaaT CMETKOBO/ICTBEHATa MPAKTHUKA. 3a Ja
MO’KaT OMIUTONpU(ATEeHUTE MPUHLIUIMU, Ja OugaT
IIMPOKO TpudaTeHH, MOTPeOHO € MOCTOeHEe Ha
OJIpe/ieH CHUCTEM 3a BOCIIOCTaBYBalk€ W HHBHA
KoauduKanuja.

[Toctoewmero Ha moTpeda 3a JOHECYBambe
OJlTyKa - KOU MPUHIIIT Ke oumar
onmronpudaTeHd, a KOM He, MOTpeOHO €
MIOCTOEHE HA OJIPENICHO TEJO 3a JJOHECYBame Ha
BaKBara oJuIyKa. Bo moBekeTo 3emju, Kako MITO ce
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€BpOICKUTE, JUPEKTHO BjajJara Tro JIOHECyBa
CETOT OJ1 CTaHJIapJI IITO K€ ce mpuMeHyBaaT. Bo
CA/l, tenara ox NUpPUBATHUOT CEKTOp, KOj TO

npercraByBa  Ombopor  Ha  (DMHAHCHCKO-
CMETKOBOJICTBEHU CTaHAapaAu (Financial
Accounting Standards Board- FASB), rwu
noctaByBaar GAAP.

OndopoT Tro CoYMHYBaaT CeAyM 4YICHA,
KOMIITO paboTaT €O MOJHO pabOTHO BpeMe H
BpaboTeHn mrTo nmomaraatr Bo paborara. GAAP,
HE TpeTcTaByBaaT CaMO NpaBWiIa KOH TIH
NPUMEHYBaaT M 32 KOH C€ 3aWHTEPECHPaHH CaMo
CMETKOBOJAUTENHUTE, TYKy HMMaaT  OIPOMHO
BIIMjaHWE BpP3 KOMIAHMUTE M Bp3 JIyF€TO IITO
paborar BO HHMB, Taka INTO IPETCTaByBaaT
3Ha4YaeH JeN O] jaBHATa IOJMTHUKAa Ha 3emMjara.
BocmocraByBambeTo  Ha  CMETKOBOJICTBEHHTE
IMPUHOUIIH, TPCTCTaByBa KOMIIJICKCCH MOJIUTUYKH
npouec KOj TWM BKIydyBa HHTEPAKLIUHTE Mery
CTPaHUTE WLITO CE€ WHBOJIBUPAHH BO IIPOLECOT,
Kako INTO C€ jaBHUTE pEryJaTOpHU Tena,
[IPUBATHUTE PETYJIATOPHU TeEJa, KOMIIAHUUTE,
NPETCTaBHULM OJ  jaBHH  CMETKOBOJCTBEHH
npodecuu, MPETCTaBHUIM HA WHBECTHTOPUTE U
ApYyrd JIOOM TPYNH Kaj KOM IIOCTOM HMHTEpec 3a
TOA.

ITocToemeTo Ha TOJIEM HHTEPCC, 3a
HpI/I(I)aI’(aH:eTO Ha 3aCJHUYKHNOT CCT Ha
CMETKOBOJCTBCHU IMPUHIIUIINA, Hacekazae BO
CBCTOT, € noaaApIKaHoO o1 O,[[60p0T 3a
MCfYH apoJHu CMETKOBOJCTBCHHU CTaHaapau

(International ~ Accounting Standards Board-
[IASB), unja 1en e BOCIOCTaByBamke U pa3BUBAKE
Ha BHCOKOKBAJIUTETHH, pa3oupnuBU u
MIPUMEHJIUBU JI00aTHH CMETKOBO/ICTBEHH
crannapau. IASB, uma 12 mocTojanu 4aeHOBH CO
MOJIHO pabOTHO BpeME€ U 2 BOHPEAHU UJICHA.

Ilopactor  Ha  MefyHapoAHaTta  TproBuja,
MpeTcTaByBa MOTHB 3a YCOIVIACEHOCTa Ha
CMETKOBOJICTBEHUTE CTaHIapau, Ouaejku ce

rorosieM Opoj MHBECTUTOPH T'Ml BIOXKYBAaT CBOUTE
Iapyu HaceKaJe BO CBETOT, IOEAUHEYHO WM MIPEKY
MIEH3UCKUTE U UHBECTUIIMCKUTE (POHIOBH.

2.1. CMeTKOBOACTBEHH CTAHAAPAU KAKO
NMPaBUJIA 32 NOATOTBYBAaK¢ HA (PUHAHCHUCKU
U3BelITau

CMGTKOBO}ICTBGHI/ITG cCTaHgapau,
MpeTcTaByBaaT TMpaBuja 3a MOATOTOBKAa Ha
(buHAHCUCKM W3BemTaW W jAcduHUpaaT - IITO
MpeTCTaByBa KOpHCHA CMETKOBO/ICTBEHA



uHpopmanuja. PeBuzopckure craHAapad, TH
KOHKPETU3UpaaT MpaBuiIaTa 3a U3BPIIYBamke U 32
peBHU3Mja Ha TEXHUYKHOT MIPOIEC, IPU KOj €IHO
HE3aBHCHO JHIle (peBH30p), coOupa JoKa3| 3a Ja
yIBpAM Janu (UHAHCUCKUTE CMETKH C€ BO
COTJIACHOCT €O OapaHHTe CMETKOBOJCTBCHH
CTaHJApAM U 1M THE CE CUTYPHHU.

HeratuBen pesynrar, o HalMOHAJIHHUTE
pas3IMKU BO CMETKOBOJACTBEHUTE U PEBU3OPCKUTE
CTaHJapAM, €  OIIITHOT  HEJOCTaTOK  Ha
CIOPEUIMBOCT Ha (PUHAHCUCKHUTE W3BEIUTau O]
enHa 3eMja co apyra. Ha mpumep, ako ce 3eme
IpeBUa, OJ €IHa CTpaHa, JeKa XOJAaHJCKUTE
cranfapau ja (aBopusmpaar TmpuUMEHAaTa Ha
TEKOBHHM BPEAHOCTH 32 OOHOBEHUTE CPE/ICTBA, O
Apyra CTpaHa, jJalmOHCKOTO IIPaBO T'E€HEPAITHO
3a0paHyBa  peBajopu3alydja W  I[PONUILIYBa
UCTOPHUCKH II€HHW, JOJACKA KanHuTalu3alnujata Ha
(MHAHCUCKUOT 3aKyIN € MPONUILAHA MPaKTHKa BO
Benuka Bputanuja. Ho oBa He ce mpakTuKyBa BO
®paHuuja, TPOLIOLUTE 32 UCTPAXKYBAE U PA3BO]
Mopa Ja Ouaar OTIHUIIAHW BO TOAHMHATa BO KoOja
HactaHasie B0 CAJl, Ho Bo Illmanuja THe mMoxar
na OuaaT OJJI0KEHH KaKo CPEJICTBO U HE Tpeba Ja
OujgaT aMOpTU3UpPaHU c€ JOJAEKa Ce O4YeKyBa BO
WIHWHA Ja HacTaHaT KOPUCTH IITO Ke TH
HOKpHjart, a BOETHO repMaHCKUTE
CMETKOBOJIUTENM ja TPETHUpaaT amMopTH3alldjaTa
KaKo 00BpCKa, J10JIeKa OpUTaHCKUTE KOMIIAHUH ja
0J13eMaar o]l Cpe/ICTBaTA.

TakBute pasznuku, He OW HMale ToJIeMO
3HAuYeHE, JOKOJIKY KOMIIAHWWTE HE OM uMaie
rojema norpeda, co CeIUIITE BO €HA 3€Mja J1a T
Mpe3eHTUpaaT CBOUTEe (UHAHCHCKU pe3yaTaTH Ha
rpafanure BO Jpyra 3eMja. Meryroa, eneH oj
3auy/lyBaukKUTe HACTaHU, BO U3MUHATUBE JIBE
JeleHnr, Oelle pa3BojoT Ha TIIOO0ATHUTE Ma3zapu
Ha KaluTal, MpH mTo Oelle 3a0enekaH mopacT u
Ha TpaHCHALMOHATHOTO (UHAHCUpakEe M Ha
TPAHCHAIIMOHAIHOTO UHBECTHPAIHE.

ExoHomckuTe edektd, oA MpHUMEeHaTa Ha
MelyHapOJHUTE CMETKOBOJICTBEHH CTaHIap/IH,
MOKpaj IPYroTo, 3aBHcaT U O] MpudakameTo Ha
OIIITECTBEHO HHUBO. Kaxko €KOHOMCKO-
¢buHaHCcUCKKM  edeKkTH, OJ TMpUMEeHaTra Ha
Mel'yHapOJHUTE CMETKOBOJICTBEHH CTaHIApAH M
HUBHATa XapMOHHU3AIIH]ja, CE jaByBaaT CJICIHUBE:

e (Ce 3agoBONYBaaT MYJITHHAIMOHAIHUTE
norpedu;

e Ce jaByBa pacT Ha BIOXYyBamara Ha
Kanurtaja Bo MeI'yHapOAHH pa3MepH;
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e (Ce pemaBaar mpoOIEMHUTE  OKOIY
(YHKIIMOHUPAKHETO HA MEIYHApOJHHUOT Ta3ap Ha
KanuTan, OuAejKu Tiiodanu3aiujata Ha CBETCKUOT
masap, ja HaMeTHa MoTpedara O]l KOPHCTEH-E
3aeJJHUYKU CMETKOBOJICTBEH ja3WK CO KOJIITO Ke
KOMYHHIIIpaaT cyOjekTutre MeryceOHO, Mmopaau
IIOBP3aHOCTa CO (PMHAHCHCKATA TIOJIUTHKA;

e _Bo 3emjute, BO KOWIITO HE THOCTOU
aJieckBaTHa IPUMEHa Ha CMETKOBOJCTBEHUTE U
PEBU30PCKUTE CTaHIAPAM, K€ UM CE OBO3MOXKH J1a
CTaHAT 3HAYajHU aKTEpU HA XapMOHHU3AlMjaTa BO
CMETKOBOJICTBEHOTO H3BECTYBambe

e . Ce 0BO3MOXYBA, JICIOBHO, MEI'YHAPOIHO
MOBP3yBambe CO JPYTHTE 3€MjU WU CE OJIECHYBA
CMETKOBO/ICTBEHOTO KOMYHHIIMpamke. Moxe 1a ce
IPETIOCTaBH CIy4aj HA MEeTyHapOAEeH OW3HHC, BO
rojgeM Opoj pazNUYHHM 3€MjU M Ja C€ IOCTaBH
Oapame 32 U3rOTBYBabE M3BEINTA] 32 paOOTEHETO
BO CEKOja 3eMja, BO COTJIACHOCT CO IpaBHJIaTa Ha
KOHKpETHaTa 3eMja. 3a M3TOTBYBAmbE
KOHCOJIMJIMPAaHH  W3BEIITaW,  MOTPEOHO ¢
yCOIJIaCyBam€ CO IMPaBMJIaTa Ha 3eMjaTa-PE3UICHT
Ha XOJIJUHT KOMITaHHjaTa.

Jlokonky, KOMIaHWjaTa € Ha JUCTHHIOT Ha
Oep3ara, HaJBOp OJ CBojara 3emja, Oep3ara H
HEJ3UHUTE peryjatopu Moxkar Ja Oapaar
M3BEIITAaUTE J1a CE€ M3rOTBYBaaT Ha HEKOja Jpyra
ocHoBa. [IpuToa, ce jaByBa eKCTpa TpPOIIOK
KOJLITO €  MHOTY ronem™.“  EKOHOMCKO-
¢uHaHCUCKUTE e(eKTH, OJ TpHUMeHaTa Ha
MeryHapOJIHUTE CMETKOBOJICTBEHH CTaHIApIH, CE€
OJIHECYBaaT Ha KOPHUCHULIUTE Ha (PUHAHCHUCKHUTE
W3BelITau, OuIejKu CO HUBHA IMOMOIII, OJJHOCHO CO
IpUMEHa Ha MeTyHapOJHUTE CMETKOBOJCTBEHU
CTaHgapad, KOPUCHHOUTC II0JICCHO IO Bplaar
TOJIKYBAal€TO Ha HWHGPOpPMAIUUTE, COAPKAHU BO
CaMHUTC (1)I/IHaHCI/ICKI/I HU3BCUITaU.

2.2. XapMoOHU3Mpame HAa CMETKOBOJCTBEHH
CTaHAApAM

3a n1a ce HaaIMUHAT pA3IUKUTE, Mery
CMETKOBOJICTBEHHTE CHICTEMH Ha OJJICITHU 3eMjH H
Jla ce OJIECHH MPOLIECOT Ha KOMYHHULIUPamwbe, Tpeda
7la ce BOCIIOCTAaBM €JIeH BHJ XapMOHH3alHja, CO
Koja Oum ce osecHWIO W OM ce MOAOOPHUIIO
MeryceOHOTO KOMYHULIMpame U pa3dupame,
0c00€HO BO JIEJOT Ha (PUHAHCHCKOTO paboTeHme

“ HYero, om.uwr., ctp..309
15 Viewpoint Accounting for World Harmony, The Banker,
October, 1998, p.18-19



Mely  JeNIOBHHTE CYOjeKTHM O]l  pa3iIMyHH
HAIMOHAIHU €KOHOMHHU.
Co MMOCTUTHYBAKHETO nogo0pa

XapMOHHU3aIMja, Ce MOCTUTHYBAa OJIECHYBAaE BO
MeT'yYHapOJHOTO KOMYHUIIUPAKE H MOI00pYBarhe
Ha MeryceOHOTO pa3dupame BO JIEJIOT Ha
(hMHAHCHCKOTO PabOTEHE Ha JICJIOBHUTE CYOjeKTH
o1 pas3in4uHu HalMOHAIHU CKOHOMMUH.
YcornacyBameTo, Ha CMETKOBOJICTBEHHUTE
NPAaKTUKH W YTBPJAYBalETO HAa TPaHUIMTE WU
CTETICHOT HAa MOXXHHTE PA3JIMKH, MPUIOHECYBa 3a
MIOJIECHO KOMYHUIHPAIbE, OJTHOCHO
XapMOHHM3allMja Ha TOCTAlKUTE. 3aroa, Co
NpUMeHaTa Ha MEI'YHapOJIHHUTE CMETKOBOJCTBEHH
CTaHJapAX W HUBHATA XapMOHH3aIlHja, IOJIECHO
ce HaJMHHYBaaT MpOOJIEMHUTE IITO CE jaByBaar
Mery CMETKOBOJICTBEHO-(DUHAHCHUCKOTO
M3BECTYBaIbE.

Bo mnocnemnuBe roamHu, Oea BIOXYBaHU
3HAYUTEIHU HAlopu 3a XapMOHM3Mpame Ha
CMETKOBOJICTBEHHTE CTaHIApId BO 3EMjUTE.
Komureror 3a MeryHapoJHH CMETKOBOJCTBEHH
craanapau (IASC), xoj e TiaBeH 3acTallHWK Ha
CTaHJapAM3alnjaTa, ce€ COCTOM O]l MPETCTaBHULIU
on 106 mpodecnoHamHn CMETKOBOJICTBEHH TPYyIH
on 70 3emju. Komucujara, e pakoBojeHa on 14-
4jieH on0op Ha mpercTaBHMIM ox 13 3emju, co
NpeTCTaBHUK 01 MefyHaponHaTa (eaepanuja Ha
(UHAHCUCKM aHaJIUTH4Yapu, U € OJrOBOpHa 3a
bopmynupame Ha MeryHapOJHHUTE
CMETKOBOJACTBEeHM  craHjgapau  (International
Accounting Standards, IAS). JIpyru obnactu Ha
WHTEpEeC, 3a CMETKOBOJCTBeHaTa mpodecuja BO

CBETOT, BKIYYYyBajKM TH U PEBU3OPCKUTE,
CTHYKHTE, 00pa3oBHUTE CTaHJIapau "
CTaHJIapUTEe Of] JABHUOT CEKTOp, C€ PAaKOBOJCHU
onl Merynapoanara benepanmja Ha
cmerkoBogutenu (International Federation of
Accountants; IFAC), koja ro wuMa UCTOTO
YJIEHCTBO.

IASC, 3anouna na pa6otu Bo 1973 roauna,
KaKo MpOAOJIKYBamke Ha HAOPUTE O] CTpaHa Ha
Kanana, CAJl u Benuka bpuranuja, 3a pa3suBame
Ha MelyHapoJAHM CMETKOBOJICTBEHHM CTaHIap.u.
IFAC, 6eme BocnoctaBena Bo 1977 roamHa xora
oeme yrBpaeHo geka IASC He mocenyBa
CTPYYHOCT J1a C€ CIpaByBa CO IIOLIMPOKUTE
npodecroHallHu Tpaimama. J[BeTe opraHusaiuu
TECHO copaboTyBaa, HO THe Oea TOCEOHO
PaKoBOJIeHU U (PMHAHCUPAHH.
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Ho 2000-ta ronuna, IASC uznage oxony 40
MeryHapOJAHU CMETKOBOJICTBEHU CTaH,Hap,I[I/I16. 3a
Jla ce U3JaJie HOB CTaHAap/, MOTpeOHO Ouio 1a ce
cornacat 75 mnpoueHTd ona 14-te uneHa Ha
onbopot. Ilocroene MOTEMIKOTUM na ce JoOue
COTJIACHOCT CO TPUYETBPTHHCKO MHO3UHCTBO,
0COOCHO TOpajJy TOa IITO YICHOBHTE J0araje O
pa3IUYHU KYJATYpU U MPaBHU CUCTEMH. 3a Ja ce
HaJIMUHE OBOj MpoOJIeM, MOBEKETO M3BEUITaW Ha
IASC, 00e30emyBaar JIBE npudaTIuBu
antepHatuBu. Kako mro mocounn Apryp Bajar
(Arthur Wyatt), mopanemieH mnpercemaresl Ha
IASC: ,,He e Gamr HekakoB cTaHAApHA, aKO MMaTe
JIBE aJITepHATHBH, HO TOA € MOJ00PO OTKOJIKY Aa
uMmare IecT. AKo, MoKeTe ga jJoOuere
COTJIACHOCT 3a JIB€ aJTepHATUBU, MOXETE Ja TH
nobuere eauHaeceTTe NOTpeOHM TIaca W Ja
eIMMUHUpPATE HEKOU O] TOMAJIKy IPUMEHYBAHUTE
HpaKTI/IKI/I“.l7

Ymre eaHa Tpedyka, 3a pa3BojoT Ha
Mel'yHapOJAHHUTE CMETKOBOJICTBEHU CTaHIApIu €
TOa IITO HUBHOTO MOYUTYBAKE € JTOOPOBOJIHO,
npu mto IASC, HemMa MOK 3aJJ0JDKUTEIHO Jia TH
CIpOBeJic HEj3UHUTE cTaHmapau. W mokpaj Toa,
nogapmkara 3a IASC u mnpu3HaBameTo Ha
Hej3uHUTe craHaapaud e ce morojemo. IASC ce
MOBEKEe Cce cMeTa Kako e(EeKTUBEeH TIJjac 3a
nepuHUpame Ha npudatiuBu CBETCKH
CMETKOBOJICTBEHU MPUHITUIIH.

Bnujanuero, Ha cranpapaure Ha IASC,
HajBepOjaTHO € HajMaiky 3abenexiauBo Bo CAJI,
Ouzejk TOBEKETO OJ CTaHJApAUTE IITO TH
n3nane IASC, 6ea KOH3UCTEHTHH CO MHCIIEH-ATa
mTo Beke Oea n3pazeHu of cTpaHa Ha Og60poT 3a
(buHaAHCUCKHU CMETKOBOJICTBCHHU CTaHJapIu
(Financial Accounting Standards Board-FASB) na
CA.

FASB ru nponwumyBa omnmronpupaTeHUTe
CMETKOBOJICTBEHU TMPUHIUIH, CHOpPEA KO MOopa
Ja OuaaT MoAroTBYBaHU (PMHAHCHUCKHUTE M3BEIITAN
Ha amepukaHckuTe KommaHuu. CHIPOTUBHO Ha
Toa, Hekou craHmapaun Ha [ASC, wumaa
3HAYUTEIIHO BJIHMjaHHE BO MHOTY JAPYTHU 3eMjH,
ounejku ja eIMMHHHUPAAT BOOOMYAEHO
KOpHCTEHaTa alITepHATHBA.

'® Tweedie D., "Globalization, Here We Come," Financial
Times, 2001, p. 2, and "Bean Counters, Unite!" The
Economist, 1995, p. 67-68

YFleming P. D., "The Growing Importance of International
Accounting Standards,” Journal of Accountancy, september,
1991, p. 100-106



VYiure eneH oprad, UMa 3HAUYUTEIIHO BIIUjaHUE
BpP3 XapMOHH3alHMjaTa Ha CMETKOBOJCTBEHHUTE
crangapau, 6apem Bo EBpomna e EBponickara yHuja
(EU). Bo cormacHOCT, CO HEJ3UHUTE IJIAHOBH, 3a
no0McKa eKOHOMCKAa W TOJIMTHYKAa yHHUja, EY
(EU) ce oOumyBa ga TH XapMOHH3HUpa
CMETKOBOJICTBEHHTE NPUHIMIK Ha HEJ3MHUTE 15
3eMjU-UICHKH.

EBponckara yHHMja, TO IpaBM TOa CO
U3JaBalkbe€ JUPEKTHBH KOM 3EMjUTE-UJICHKH, Ce
Oo0OBp3aHM Ja T'M MHKOPIOpUPAAaT BO HUBHUTE
HanuoHanHu 3akoHu. Co orimex Ha TOa IITO
mupektusure Ha EU umaar cuna Ha 3aKoH,
MOXeme Ja mpernocraBuMme Jneka EU  uma
nofo0pu IIAHCH Jla IOCTUTHE XapMOHHM3alluja,
orkosiky mrto uma IASC, nHo, EU ce coouyBa co
TEIIKOTHH BO UMILJIEMEHTAallKjaTa.

OBue TEMIKOTHH NPOU3JIEryBaar OJ FOJIEMUTE
IIPOMEHU Ha CMETKOBOJACTBEHUTE NMPAKTUKU Mery
semjute-uienku  Ha  EU. Ha  npumep,
CMETKOBOJICTBEHUTE NpPAaKTHKU, BO Benuka
Bputanuja, ce no6mucku co npaktukute Bo CA/Jl,
OTKOJIKY €O TpakTukute Bo DpaHiuja wim BO
I'epmanmnja. 1 mokpaj oBHE TEUIKOTHH, Pa3BOjOT
Ha Hacranute Bo EU Tpeba BHUMATEIIHO na ce
CIEJIN.

U nokpaj oBHE TEUIKOTHH JIEHEC € EBUJICHTECH
ycnexoT Ha EU 3a mocturame xapMoHu3aluja Ha
CMETKOBOJCTBEHUTE NpUHIMMNHU. O MOYETOKOT
Ha 2001-ta roguna, camo enna neruHa oxg 300
BOJICUKM KommaHuu, Bo EBpoma, mnpumeHyBaa
npaswia Ha IASC npu cocTaByBameTO Ha CBOUTE
(bUHaHCUCKHU m3Bemran’™. JleHec Taa Opojka e
3HAYUTEIIHO MOrojema.

IASC pa3Bu CMETKOBOJCTBEHHU CTaHIAPIU 3a
KOMITAHUUTE KOM HACTOjyBaaT HUBHUTE aKIIUU Ja
Oujar KOTUpaHU Ha TI0OaTHWUTE TMa3apH, IITO
MpeTcTaByBa OOMA KOj MOKaXKyBa JieKa TPEHIIOT
KOH YCBOjyBame MNpupaTiuBd Mel'yHapOJHU
CMETKOBOJICTBEHU CTaHIap/u ce 3a0p3yBa.

3akiay4ok

Ckopo HemoTpeOHO € Ja ce MHOABIEKYyBa
HY)XXHOCTa 3a BKJIOIIYBAalK€ Ha CTOINMAHCKUTE
LEIMHA BO BOJEHETO HAa CMETKOBOJCTBOTO M
UCKa)XyBambe Ha pe3ylTatuTe M cocrojOata Ha
umototT crnopexr MCC u ceto Toa BO KOHTEKCT Ha
ONIITUTE HACTOjyBama 3a XapMOHHU3alMja Ha

8 peel M., "Turbulence Forecast Worldwide," Financial
Times, 22 mart, 2001, p. 2.
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CMETKOBOJICTBEHATa TPAKTUKA IIUPYM CBETOT.
ITputoa cmoOomHO MOXKE Ja ce CIIOMEHE JeKa
XapMOHHU3aIMjaTa € HY)KHOCT KOja Mopa Ja ce

IBIWKKA Kako condition sine quo non BO
HaJMUHYBaHbHETO Ha MIPEUKHUTE BO
KOMYHHUIIUPAHETO Ha aKTEpHTE BO
Mel'yHapoJHaTa pa3MeHa.

[ToreHuujamHUTE aKIMOHEPH,

(UHAHCUCKY aHAJUTHYApH M KPEIUTOPH IO
yCIIOBYBAaT MPUAOHECOT OJ1 PabOTEHETO CO YBUJI
BO (PMHAHCHCKOTO paboreme. CMETKOBOJICTBEHO,
¢uHancuckuTe MHPOPMAIMM KOJIKY IIOBEKE ce
jacHH, pa3OUpPIIMBU, KOH3UCTCHTHU U CIIOPETHBH
TOJIKY IMOBEKE MpPETCTaByBaaT 3HAYacH YCIOB 3a
HUBHA TIPUMEHAa BO  OCTBApyBameTO  HA
Hajpa3mmuHu e, DUHAHCUCKUTE MOKa3aTeNn
JIOKOJIKY HEMaaT MCTOBETHAa TEPMHHOJIOTHja |
COIpP)KMHA Ha CTPYYHHUTE TEPMUHU MOXKE Ja
nobujaT ¥ KBanuduKalMja Ha HEBUCTHHUTU WIIH
HECUTYPHHU U3BOPH HA OUYCKYBAaHUTE TIPOIICHKH.

Onmro mo3Hatro W mnpudareHo € JaeKa
CMETKOBOJICTBEHUTE HCKa3W C€ H3TOTBYBaaT
cnopen MCC ocobeHo kora craHyBa 300p 3a
CTPaHCKU KPEOUTH WM JIPYTH BJIOXKYBama KakKo
YCJIOB HAaMETHAT OJf CTPAHCKUTE HWHBECTUTOPH
(OaHkm, MeryHapOJHM WHCTHTYLUH, CTPAaHCKH
HapTHEPH).

N wmeryceOHUTE €KOHOMCKH OJHOCH Ha
JIEIOBHUTE AaKTE€PH OJI Pa3IMYHO HAIMOHAIHO
MOTEKJIO ja HAMETHYBaaT norpedara 3a MeryceOHo
pa3bupame Ha (UHAHCUCKUTE W3BELITal KOU Ce
no0mBaar MO maT HAa  KOPHUCTEHE  Ha
CMETKOBOJICTBEHaTa MeTojionoruja. Kopucremero
Ha MCC e mnorpeOHO 3a €ITUMUHUpPAKE Ha
OpeUYKUuTe Mpu cropeada Ha (QUHAHCUCKUTE
MOKa3aTe KOW HWMaaT pa3jinyHa COJAP)KHHA,
Ha3uB, BPEMEHCKU ondaT HUCKIYYMBO IOPAaU
Hee/lHAKBaTa CMETKOBOJICTBEHA perylaTuBa H
npakca BO MoojieiHuTe 3eMju. Otramy U (hakToT
30IITO Ha XapMOHH3alHjaTa ce TJeAa Kako Ha
(dakTop OF MpHUMapHa BaXKHOCT 3a HATaMOLIECH
pa3Boj Ha Me'yHAPOJIHUTE €KOHOMCKH OJHOCH.

Hcropuckn IIOCMAaTPaHo,
MYJITUHAIIMOHAJTHUTE KOMIIAHMM CE€ OCHOBHUTE
"BUHOBHHITH" 32 BOBEAYyBame HA MeryHapoIHUTE
CMETKOBOJICTBEHU CTaHAapau BO
CMETKOBOJICTBOTO Ha HAallMOHAJIHUTE KOMIIAHUH.
OyHKIMOHUPAjKM BO ToineM  Opoj  3emju,
MYJITUHAIIUOHATTHUTE KOMIIAHUHM HYXKHO Mopaie
Jla ja IpuiIarojaT CMETKOBO/ICTBEHATa €BUICHIIN]a
Ha T[IOCTOjHaTa 3aKOHCKa  peryjaTuBa  BO
orpeiesieHaTa 3eMja CcO IITO C€ YCIOXKHYBaja W



MocTanKaTa 3a W3rOTBYBAaE HA MOCAUHEYHH H
30MpHM  UW3BemITau. Taka  MHCICHETO 32
3a4yByBalk€ Ha TPAAUIUOHAIHUTE CIEUU(DUKH
(0ocobeHO Kaj HEKOW TIOrOJIeMH €KOHOMHH Kako
mro ce AHriuja, Janonuuja, @paHnuja u Ipyru)
KOH KpajoT Ha 70 TUTE TOIWHH O]l MUHATHOT BEK,
a TMOJ NMPUTUCOK HA COBPEMEHHUTE TEHICHIMU 32
pa3Boj Ha MelryHapoJHaTa pa3MeHa Ha CBETCKO
HUBO C€ MOKaXXKyBaaT KaKO KPajHO HEepalMOHATHH
Y 3aCTapCHH.

IloBeke ox 40 romguHum HEe caMO IITO €
MOTBpJIEHA HEOMXOJHOCTA OJf XapMOHM3aIja |
CTaHAapIu3aIyja Ha CMETKOBOJICTBEHATA
€BUJICHIIMja Ha CBETCKO HUBO, TYKY C€ MOHYICHU
W palMOHAJIHM pEIIeHHja BO TOj KOHTEKCT.
Nmajkn ja IIPEIBU]L UCTOpHUCKaTa
CMETKOBOJICTBEHA TPaJUIIMja U CEKaKo morpedara
on BPEMEHCKH nepuo. 3a IIeJIOCHA
CTaHIapAu3aluja, JajJieHa € MOXHOCT O]
NeNMMUYHA TPUMEHa Ha TOOJJCIHHU CTaHAapIu
WJIM HUBHU JEJOBH KOHM C€ KOMIIATHOMJIHH WU
MOXHO € JIa C€ BKJIONAT BO CBETCKUTE CTaHAAPIH.
Cekaxko JOMHIIMTHUTE pelieHuja MMaart
npuopureT Bo crniopenda co MCC.
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GLOBAL DECISION-MAKING
STRATEGY AND

ROLE OF TRANSPORTATION: THE
EU CASE

Abstract

No country in the world has grown on a
sustained basis in recent decades without
successfully integrating into global markets.
Openness of a country’s goods markets enables
growth, facilitating technology transfer, increasing
competition and benefiting consumers. Global
deciscions making strategy in many countries
must be primarily in accordance with the
geographical positions, degree of development of
transport infrastructure, economical and political
policies of the country and neigbourhoods.

EU’ countries underline that the development
and maintenance of transit transport and
information and communications technology
infrastructure are crucial to reduce high trading
costs, improve their competitiveness and become
fully integrated in the global market. The global
market articulates new transport models and
technology in order to reduce high trading costs,
improve their competitiveness and obtain better
market performance. The firms with international
sign underline that the development and
maintenance of transit transport and information
and communications technology infrastructure are
crucial for success and fully integrated in global
arena.

Key words: transport, globalization, market
desion, marketing strategy
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I''IOBAJIHOTO JOHECYBAIBE HA
CTPATEI'NCKHU OUIYKHU U YJIOT'ATA
HA TPAHCIIOPTOT: CJIYYAJOT HA EY

1. TpancnopTHaTa HHPPACTPYKTYpPa KAKO
MOr0/THOCT BO NPHUCTANYBAKHETO HA
rJ00ajJHNTe Ma3apu

TpancnoptHaTa WHQPACTPYKTypa TpeTcTa-
ByBa 'pOeTeH cToJI0 U OCHOBHA apTepHja 3a 100po
(yHKIMOHHpame Ha €EKOHOMCKUTE aKTUBHOCTH Ha
ceKoja 3eMja M KiIydeH (aKkTop 3a HEJ3UHO
TIOBP3YBamke CO OM3HUC Ma3apUTE IMIMPYM CBETOT.
ExoHOMCKUTE TIPUIOOMBKH O] WHBECTUIIUMTE BO
TpaHCIIOPTHAaTa MHQPACTPYKTypa c€ JOJITOpOYHa
KOHKYPEHTHOCT,  NPOJIYKTUBHOCT,  HHOBAIUH,
MMOHNCKU IIEHU W TIOBUCOKH TPUXOJHU, KOU C€ O]
KJIYYHO 3HAU€HE 3a €KOHOMCKHOT IMPOCHEPUTET
Ha cexoe OMIIITECTBO. Hecommueno,
TPAHCHOPTHUTE MOTOJHOCTH C€ BO IOpPacT BO
aKTyeJHaTa TIIOJIMTUKA Ha CEKOE OIIITECTBO,
0oco0eHO JeHec BO epara Ha riolanu3anujaTa.
Cekoja exkoHOMHja Ha HAIIMOHAIHO M PETHOHAITHO
HUBO, Mopa Ja TO pa3BUBa HHTEPECOT BO
peBUTAIHM3AIMja HA CBOUTE TPAHCTIOPTHU CUCTEMHU
¥ J1a Oujie BO YEKOp CO II00aTHUTE MPEIU3BULIM.

TpaHncmopror  mpeTcTaByBa  €lIeH O
Haj3HauajHuTe (AKTOpU 3a EKOHOMCKH pa3Boj
NpUCYTEH BO CUTe cdepu Ha YOBEKOBUTE
akTUBHOCTH. TOJ  OBO3MOXYyBa  3rojieMeHa
MOOMIJIHOCT M TOBP3YyBale Ha CHUTE JIECTHHAIUH
IIUPYM CBETOT, ja CTUMyJWpa TProBHjaTa,
(dopMHUpa HOBU Ta3apH, UMa AUPEKTHO BIIMjaHUE
BO CEKTOPOT Ha yciayrd (moceOHO TYypU3MOT), Ma
nmopaad Toa UMa TOJEMO  3HAa4elke  BO
€KOHOMCKHOT  pa3BOj Ha  CeKoja  3emja.
HanpenokoT Bo TpaHcIOpTHaTa TEXHOJIOTHja UMa
CHJIEH 0/Ipa3 BO NPUMEHaTa Ha HOBH METOIU BO
MPOU3BOJHUTE TMPOLIECH, HOBH U 33jaKHATH
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COI_[I/IjaJ'IHI/I, MNOJIMTUYKU W CKOHOMCKHU BPCKHU
moMery 3eMjuTe BO reorpadcKuoT mpocTop.

VYiiTe MHOTY OJlaMHa THIINYBajKH TO CBOETO
neno "borarcrBoto Ha Hapogute", Axam CmuT

MoceOHO ja  HamIacWi — MOBpP3aHOCTAa  Mery
reorpadpckara  JoKam@ja W MelyHapojHaTa
TproBuja. Toj wucrakHam Jneka, reorpadckara

JIOKallMja M TpPUCTaN A0 MOPETO, a CIOpen Toa
pa3sBUBAKETO HA TPrOBCKUTE MOPCKH TIATHINTA,
urpaar 3HayajHa yJIora BO JaKHEHETO Ha
€KOHOMCKHTE TMepdopMaHCH Ha CeKoja 3emja.
Anmam Cmut 3abenexan Jeka pacmpenenoara Ha
paborata € ToOBepojaTHa Ja Cc€ pa3BHE IMOpPEN
MOpPCKUTE OperoBM U IUJIOBHU pEKH, Kaje
BUCUHATa HA TPAHCIOPTHUTE TPOILIOLIHU CE MHOTY
noHuckd. Co MOMOII Ha BOAEHUOT TPAHCIIOPT,
ma3apoT € ONTOBOPEH 3a CEKOj BHJ Ha
WHAYCTPHja, OTKOJIKY IITO TOA MOXE Ja CH TO
n03BoIM  TpeKy KkomHeH mar. Co TeKkoT Ha
BPEMETO,  JKEJIIE3HWYKUOT,  APYMCKHOT M|
BO3/YIIHAOT TPaHCIOPT, KaKo u
TEJIEKOMYHUKAITUUTE u nH(pOpMaTHIKATA
TEXHOJIOTHja, T HaMaJWie NPEIHOCTHTE Ha
KpajOpeXXHUTE HAJ KOHTUHEHTAIHUTE 3EMjH.
Cermnak, kpajOpexjeTo U MOPCKUOT MPEBO3 CE YIITE
Urpaar IeHTpajHa yJIora BO riodajHaTa TproBuja
u reorpadckara JoKaluja.

On coBpeMmeHaTa €KOHOMCKaTa JMTEpaTypa
MOJKE J1a CE HajAaaT pa3IuIHN MOJIEITU U IPUMEPH
3a pellaBalke Ha YCIeXoT, eQeKTHTe Ha
reorpadujata M JoKalujata Ha (QaKTOpUTE 3a
NPOU3BOJACTBO U TproBuja. Jlo cpenunara Ha 20
BEeK, reorpaduja ¥ HEJ3UHUTE e€(PEKTH Ha
JoKanujaTa Ha (aKTOpUTE Ha MPOMU3BOJCTBO €
Ba)XHO Tpallamke BO €KOHOMCKaTa Mucia. Bo Toj
KOHTEKC BpEAM Jla Ce CIIOMEHE W IPUCTANOT Ha
[Ton Kpyrman 3a 3Ha4€HETO HaA JIOKALMOHUTE
(bakTopH, TPAaHCHOPTHUTE TPOLIOLU U BOOIMILTO
MIPOCTOPHUTE MOJEIH BP3 €EKOHOMCKHOT pa3Boj Ha
3emjute. T0j TM TMOCTaBWJI TEMEIUTE Ha CBOjaTa
TeopHja 3a HACTAHYBAKETO M OJPXKYBAKETO Ha
arjomepanyjara, OIHOCHO  3HAUEHETO  Ha
TPAHCIOPTHHUTE TPOIIOUX M PACTCUKUTE MPHUHOCH
Ha pa3BojoT Ha peruonute. [lomomHa HeromaTa
Teopwja eBoJyHpajda BO ,,janapeH-niepudepeH
MoJielN,,, KOj Mely JApyroro HCTakKHyBa JieKa
MeTy3aBUCHOCTA Ha eKOHOMHUjaTa,
MIPOU3BOJICTBOTO U TPAHCIIOPTHUTE TPOLIOLU MMa
IVpEeKTHA TOCTenuIla Ha 3ajaKHyBamke WM
crnabeee Ha OJJICIHM EKOHOMCKM 3ae/IHUIIH.
[Krugman P. 1998. p.1.].

Hako TpaHcopTHaTa WHQPPACTPYKTYpa W
€KOHOMCKHUTE aKTHBHOCTH C€ IUPOKO MereceOHO
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MOBpP3aHU CO EKOHOMCKHUTE CyOjeKTH, Off eqHa
CTpaHa, HO OJ Jpyra CTpaHa TEONOJUTHYKH
YCIIOBH yKa)KyBaaT Ha HEIITO COCeMa CIPOTHBHO,
IITO € coceMa Hepa3OMpIMBO 3a OCHOBHHUTE
noctynatTu Ha riobanHure mpouecH. Mako
TeHJCHLIMjaTa € u3rpagda Ha HOBU TPAHCHOPTHH
KOPUJOPH, CBETOT CE€ COOUYBa CO HOBH IMPEIPEKH
KOHM 'O OHEBO3MOXYBAaT CIOOOIHHOT MPOTOK Ha
ayre, CTOKH, YCIYTH, KamuTal W WHQPOpMAIUH,
CIIPOTHBHO HA JIOKTPHHATA HA TII00aJICH MOPEIOK.

Yerupure reorpacku pervoHu: 3amajaHa
EBpona, Ceseponcrouna Asuja (KHHECKOTO
Kpajopexje, Jamonwja m Penybmuka Kopeja) u
rucrouHuo u 3anagHaunoT Oper Ha CAJl u Kanana
ce Hajpa3BUCHU EKOHOMCKHU 30HH BO COBPEMEHUOT
cBer. OBHE pernoHM Ce TJaBHH CHAOAyBaud Ha
rio0anHaTa TProBuja, BO HUB C€ CKOHLICHTPUPAHU
HAjrOJIEMUTE CBETCKH (DUHAHCHCKH LEHTPU W
reHepupaar HajroleM ylIel BO  CBETCKOTO
npou3BoAcTBO. [enosute on CAJl, 3amagHa
EBpona u CeBepouCTOYHHOT jaed Ha A3suja BO
mrabounHa on 100 xwimomerpu ox  Operot
counHyBaart 3% ox cBerckaTta Tepuropuja u 13%
0] CBETCKOTO HaceneHue u ondaaar 32% on
rinobanuuot b/II1 (cnopen mapuTeT Ha KyrmoBHaTa
Mok). Enunaectre exonomuu ox CAJl, 3anagna
EBpona u Hcrouna Asuja counHyBaatr 14% opn
CBETCKOTO HACEJIEHHE U Cce 3a0/DKeHH 3a 88% on

CBETCKHOT W3BO3 (MAallMHK ¥ TPAHCIIOPTHA
orpema). [Gallup, 1999, p.181-182]

Hecmnopno e neka MeryHapoHaTa TpProBuja €
BO TocTojaH mopacT. Ho oTBopeHo ce mocraByBa
MPAIamkETO Jamu BaKBHOT opacTt e
3a0eJeKUTENEH Kaj CUTE 3eMjH 1 KaKOB € OJJTHOCOT
1 OUJIaHCOT Ha TPryBame Mel'y 3eMjUTe KOU ce Ha
HEKOj HayuH ,,reorpadcku XEHAUKENHPAHU IITO

Hemaar wu3ne3 Ha wmope“? Ilogemor Ha
pPErMOHAIIHU OJIOKOBU u peryiaTuBH,
3rojieMyBam€ Ha TPAHUYHUTE KOHTPOJIU U

TProBckuTe Oapuepu Mery "3emjuTe YiIeHKH' WM
"3eMjU-KaHIUJATKU" Ha BakBM Tpynaluud ce
0cO0EHO TOTEHIKOTHja 3a 3eMjUTe KOM HeMmaar
U3JIe3 Ha MOpE.

2. TpaHCHOPTOT KaKo Ba)KeH HMHCTPYMEHT BO
rJ00aJHNTe CHHUMPH HA Ha0aBKa

Bo epara Ha riobamHata KOHKYpEHLHMja
MPOCTOpHAaTa €KOHOMHja BKIy4yBa U €JeH
napagokc. Pa3BueHuTe eKOHOMMH, KOM Ha
pacrnojaramke Tu HMaaT Op3UOT TPaHCHOPT U
KOMYHUKAIIMUTE, KAaKO M JICCHUOT IpHCTal Ha
rio0alHUTE Ma3zapH, O] NPECyAHO 3HAueHE 3a



KOHKypeHIIYjaTa ¥  IIOHaTaMy  OCTaHyBa
JoKalyjaTa Ha UHAYCTpUHUTE Wik KoMmnanuute. Ce
CMETaJIo JIeKa CO IPOMEHUTE BO TEXHOJIOTHjaTa U

KOHKYpEHLIMjaTa 3HAaYUTEeTHO K& C€ HaMalH
TpaJAWlIMOHAIHATA  yJlIOra  Ha  JIOKalujara.
CHabpyBameTo oOJ Trj00alHUTE H3BOPU H

KOMYHHKAIIMM TH HaMalyBa HEAOCTaTOLUTE, HO
He co3gaBa mnpenHocT. CHaOIyBameTo 0]
rII00aTHUTE W3BOPH OOMYHO HE € TPBO, TYKY
BTOpPO Hajao0po pemieHue BO coopeada co
MPHUCTAIOT HA HEKO] KOHKYPEHTEH JIOKaJCH
KJIacTep W BO TMOIJIel Ha MPOJYKTUBHOCTA W
uHoBaryjata. [Porter, 2008, str.228]

Kommanuute KoM ce HaTHpeBapyBaaT Ha
Mel'yHapOJHHUTE I1a3apy HACTOjyBaaT Ja pa3BHjatr
ONITUMAJICH CUCTEM BO CHHUHMPOT Ha CHAOAyBambe,
OJTHOCHO TIOBP3aHOCT Ha CHA0JyBa4yoT W / WiIH
TPAHCHOPTHUTE MPEKU KOU C€ HAJIPOPHUTAOHITHH
(unu Hajmanky ckanwu). [IpomupyBameTo Ha OBHE
MOJACIU CO  MElyHapOJHUTE  JIOKAMH |
n00aByBa4M cO371aBa JOTIOJTHUTEIHU MTPEIU3BHUIIH,
OWIejku OJpe/eHU HETaTUBHU IPOMECHH Ha
JICBU3HUTE KYpPCEBM M TIOPACTOT HA IICHUTE CE
TpaHchepupaar Ha MPOU3BOJHUTE TPOMIOIH, a CO
TOA W  TapHCIOPTHUTE BPCKH  CTaHyBaaT
nociaoxeHn u nockanmu. Ceak, TPOUIONHUTE Ha
paboTHaTa cuiia BO OJIPEIICHH PETMOHU BO CBETOT
9YeCTO MaTH Ce C€ TOJIKY HHCKH IITO MOXAT Jia TH
HAJMHHAT TOJIEMUTE TPAHCHOPTHU TPOIIOIHU CO
Ipyra JIOKalyja KaJe TIOBEKETO TEXHOJOIIKH
OpUEHTHpPaHU Tpolecu ke ro (uHamM3Mpaar
MIPOU3BOJICTBOTO.

Bo xoHTEKCT HA JTOKAITMOHHUTE OJICCHYBama U

cHaOoyBaukKUTe  MpEXHH  OJUTYKH,  100po
neUHUpaH TpPaHCIOPTEH IUlaH o0e30emyBa
ONTUMAaJeH  TMPOTeK  HU3  CHHUUPOT  Ha

cHaOayBame. 3a *kaj, TPAHCIOPTOT € YECTOIMATH
3aHEeMapeH €JEeMEHT BO MOJENOT Ha CHHIMPOT Ha
cHaOmyBame. HopamHUTE AaKTHBHOCTH, Kako
(abpuKyBameTo, MOHTaXKaTa, MHBEHTapu3aIjara
ce HarjaceHH Kora (OKycoT € 3aMeHa Ha
KOMIIOHEHTUTE U TOTOBUTE IMpou3Boau. Ho kako
OBHE MaTepHjalid Jla ce MpeHecaT O]l €IHa TOUYKa
Ha apyra. Moske I BpeMeTO MU paclopenoT Of
OBa JBMXEH-E Ha 100pa na ce moaobpu? Moxe
MPOTEKOT Jia C€ 3aBpIIU CO MOHMCKH TPOLIOIH?
CMmeraMme aeka Ha TPAHCIOPTOT Tpeba ma My ce
JaBa €lHAaKBa BAXHOCT Kako M JpYyruTe
aKTUBHOCTH ¥ OIEpaliid Ha YIPaBYBambETO.
[IpunoOGuBkuTe ox  H00OpUTE  OIYKH  3a
MIPOM3BOJICTBO MHBEHTAp MOXE JIECHO aa Ouie
ociabeHH CO 3aHEMapyBambeTO Ha EKOHOMUUTE Ha
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OGCM A0CTallTHU BO  pas3iIMdHU BUAOBU Ha
tpaucnopt. [Bookbinder, 2009, p.182-190]

3emjuTe 0e3 wW3IEe3 Ha MOpe W KOU Ce
OJlIaJICUeHH O] TJIABHUTE Ma3apy 3HAYUTEIHO Ce
U3JI0KEHN Ha IMOBHUCOKU TPOLIOLUTE 3a IPEBO3.
HcTpaxyBamara MOKaxyBaaT IeKa, BO IPOCEK,
3emMjuTe 0e3 u3lie3 Ha MOpe MMaaT HaMaJIeH 00eM
Ha TpProBcka pa3MeHa 3a okony 40 mpoueHTH,
JI0JieKa 3roJIEMyBame Ha PACTOJaHUETO IoMery
TProBCKHM NMAapTHEPU ja HamMalyBa OwijaTepaiHaTa
TproBuja 3a okomy 9 orcro. CreneHoT U
KBAJIUTETOT Ha TPAHCHOPTHATa HMHQPPACTPYKTYypa
3a TOBp3yBalk€ Ha IOYEeTHAa TOYKa, KpajHaTa
JIeCTUHAIIM]a U TIOJIUTUKATA Ha TPAH3UTHHUTE 3EMjH
UCTO Taka MMaaT TOJIEMO BIMjaHHE Bp3
Tpomonure 3a mpeBo3. Hemocraroxk wimm noma
TPAHCHOPTHAa MHQPACTPYKTYpa HMMa 3HAYUTEIIHO
BJIMjaHWE Bp3 TProBckara pasmena. Ha mpumep,
eIHa 3eMja 4YHj mnaTHata HHQPPACTPYKTypa BO
IIOTJIE]] HA KBAJIMTETOT CE€ paHrupa Ha 75-THOT
IPOLIEHT Ha TIJ00aJHO HUBO, OJHOCHO Ha TpHU
YETBPTHHCKOTO CKAJIMJIO Ha HEMOBOJHOCT, K& ce
COOYM CO TPOLIOLM 3a IpeBO3, Kou ce 3a 12
NPOIICHTHH TIOGHW TOBHCOKH OJI IpOoceyHaTa
BpeqHOCT Ha 3eMjute. Kako mocneauna Ha Toa,
TproBujaTa Ha Taa 3eMja ke Oujae BO Mmpocek 3a 28
OTCTO IOHMCKA O] OHaa Ha IpocedyHaTa 3eMmja.
[WTO, 2013, p.11]

3. 3HaYemeTO HA TPAHCHIOPTOT U
TPAHCNMOPTHATA MOJHUTHKA Kaj 3emjute o EY
BO jaKHEH-ETO HA eJMHCTBEHHOT Na3ap

TpancmoproT € KIy4eH €JIeMEeHT BO
EBporickata mpocTopHa pa3BojHa MEpCIEKTUBA
KOja ce pa3BHMBa KaKO HMHTETPAICH M 3aCTHHYKH
IpUCTaN BO UIHHOT IPOCTOPHO-TIAHEPCKH MO
Ha EBpomckure wuncTHTyTHEH. CoO Tenm na
00e30e1u KOXEpEeHTEH Pa3Boj Ha liesiaTa eBporcKa
TEPUTOPH]ja, O/ CYIITHHCKO 3HAYCHE NMPETCTAaByBa
norpedara 3a MOrojeM CTENEeH Ha IUIAHUPABETO
3a momoOpyBame W TpPHCTAall 0 IENOKyITHATa
UHPpaACTPyKTypa, = CO  OTCTpaHyBame  Ha
TEXHHUYKUTE TPENPEeKd KOU TH TOBP3yBaje
MOCTOJHUTE HAIMOHAIHU TPAHCHOPTHH CHUCTEMHU.
[lotpebara mnepudepHuTe peruoHd Jna Ougat
BKIY4eHH BO EKOHOMCKHOT ¥  COLMjaIHHOT
Pa3Boj, TM HABEJIO HA Pa3MUCITYBambE INIAHEPHUTE U
CeKOHOMHUCTUTE, Ha OJIPEJICHU MpPOICHKH 32
MpoeKTHpamke W  u3rpaagda He caMoO Ha
(dyHIaMEHTATHUTE KOMYHHKALUCKH CTPYKTYpH
KaKo IITO CE MaTHIITaTa W KEJIE3HUIHUTE, TYKYy H
3a wu3rpagba Ha aepoapoMH, IMOCEOHO Ha



OCTPOBHTE, KaKO HajOJAICYCHH ¥ HEIOBpP3aHH
npoctopu. [loceOHO BHHMMaHHUE € TaJICHO 3a OHHUE
CeKOHOMHUM KOM HeMaaT JAMPEKTEH H3Jie3 Ha MOpe.
3aToa Ba)KEH YEKOpP IPETCTaByBa MPOLIMPYBAE
Ha yjorara Ha TPAaHCIIOPTHOTO IIOBP3YBAame CO
NPUCTAHUINTATA KaKO MOJEN Ha WHTerpamuja BO
riaobanHara TpaHCIOpTHa Mpexa. CTerneHoT Ha
MHBECTUPAE BO TPAHCIOPTOT IO JETEPMHUHHUpA
3HAYCHCTO U Ha CKOHOMCKHOT pacT, MOpaay LITO
He OM cMeelo Ja IOCTOjaT TPEIIKHd  BO
npouenkure. [EC, 2001, p.10-11]

Wnejata 3a Kpeupame Ha MOJAEIOT Ha
TpanceBporicka Tpancnoptaa mpexa (TETM) ce
jaBuna ymrte Bo 1957 romuna, kora EBpornckara
€KOHOMCKa 3ae/lHMIla ja YCBOHWJIA HjejaTa 3a
Kpeupame Ha 3aeJHUYKA TPAHCIOPTHA MOJUTHKA.
Bo nouetokor Ha JeBeneceTHTe  TOJUHH,
[apajiesHO CO Pa3MHUCIYBAHETO 32 BOBEIYBaHE
HAa E€IUHCTBEH EBpOIICKM Ia3ap, yJorara Ha
TPAHCIOPTOT KAaKO IIEHTPaJTHAa KOMIIOHEHTa BO
€IMHCTBEHUOT €BPOIICKM Ta3ap CTaHala c¢
norosieMa. YyBcTBOTO na ce 300pyBa 3a e€lcH
rojieM €BPOIICKU Taszap, 3a cl1000]a Ha JIBUKCHE
Ha Jn00pa, Jnyfe u yciayru, Oe3 orjex Ha
Pa3IMYHUOT €KOHOMCKHM DPa3BOj HAa PETHOHUTE U
HAIIMOHAJTHU MPEXH, ja HAMETHAJIO moTpedara 3a
MOBP3yBamkE Ha Ma3apoT CO MOJepHa U edukacHa
undpactpykrypa. [Kenneth, 1997, p.231]. Bo
1993 ronuHa, cranwi Ha CHUJla JIOTOBOPOT O]
MacTtpuxTt, co MTO 3eMjUTE YJICHKH ja YTBPIUIIE
norpebaTa 3a uAHMOT pa3Boj Ha TETM
(TpaHCeBpOIICKa  TpaHCIOpPTHa  Mpexa  3a
TPAHCHOPT, €HEpruja U TEIeKOMYHHUKaIMja) KaKo
3aeTHUYKA €BPOIICKA IeJI.

JloroBopuTe 3a mpHCTAN J0 Ma3apuTe NpeKy
IPYMCKHOT  coo0Opakaj €  YTBPAGHO  CO
JNupektuBatra  96/26/EC  u  PerymaruBata
881/92/EC 3a mpuctan 10 maszapure  BO
MpeHeCcyBame Ha 100pa Mo IPyMCKU cooOpakaj, ja
BOBelyBa cio6osara 3a 00e30enyBambe Ha yCIyTH
0e3 orpaHM4yBama BO OJHOC Ha HAIlMOHAITHATA
NPUIMIAIHOCT MM MECTOTOT Ha OCHOBam€ Ha
JAPYIITBOTO 32 TPAHCIIOPT.

[lenkmanc ja HarjgacyBa Te3ara Jeka
€KOHOMCKATa MHTErpalyja He MOXKe Jla Ce 3aBpIIn
OJl CTpaHa Ha YKWCTO AMOJUTHUYEH MPHUCTAIl, IITO
OM OCcTaHAJIO caMO Ha Ma3apHUTE CHJIIH.

HanporuB, exkoHoMckara uWHTerpaungja e
CEeKoraml MPOW3BOJ] Ha IOJMTHYKA WHTETpaIyja,
KOja € JIOrOBOp IOMery HallMOHAJHUTE BIaJu.
[Tokpaj Toa, morosieMu amMOWIIMK 32 €KOHOMCKa
MHTErpalyja cekoram ke Oapa wuiam na Ounae
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pe3yAaTaT Ha TOBHCOK CTENEeH Ha TMOJUTHYKA
copaboTKa
u uHTerpanyja. [lenkmaHnc ja KOHLENTyanu3upa
WHTErpalrjaTa Ha 1ma3apoT Kako cocToj0a BO Koja
AKTUBHOCTHTE Ha YYECHHUIIMTE HaA IMa3apoT BO
pa3IMYHU 3eMjU-UIECHKH c€ "HacoueHa" BO yCIIOBU
Ha MOHY/ATa U MobapyBaukara Ha CTOKH M YCIYTH
Ha 1enata EY. Ha kpaTko, mHTerpammjata Ha
11a3apoT BKJIy4yBa OTCTPAaHyBam€ Ha MPEUKUTE 3a
JIBUKCHE Ha CTOKH u yCIyTU
[Pelkmans, 2006, p.3-6, source Kutsev, 2009,
p.9.].

3aroa, mpuMapHaTa yliora BO 3aeJHUYKaTa
TPAaHCIOPTHA TOJIMTHKA OWJla HEONMXOJHOCTa 3a
OTCTPaHyBambETO Ha TEXHUYKHUTE u
WHCTUTYIIHOHATHUTE Oapuepu Iomery 3eMjuTe
4lIeHKH. BcymiHocT, TlilaBHa 1en MpeTcTaByBaj
MOJIEJIOT Ha KpeHupame 3acJIHUYKH EKOHOMCKHU
nazap. MHOryOpojHUTE HaydyHH U CTPY4YHHU
NPOIICHKH KoW OwWiie HampaBeHW yKakajie JeKa
3a€THUYKUOT €KOHOMCKHU Ia3ap HEe € CaMOCTOjHO
cnocobeH ga  o0e3d0emu  MOOWMIHOCT — BO
paznuuHute peruonu Ha EY. I'paranute Bo EY un
3r0JIEMEHUOT IPOMET HE MOJKEJIE J1a CE€ pa3BUBaaT
BO paMKUTE Ha HAIMOHAIHUTE TPAHCIOPTHU
CUCTEMH Kako OHHE BO MwuHaToTo. On THE
npuunHu EY HampaBuiia roseM 4eKop U CBOWTE
AKTUBHOCTH TH HACOUWJa KOH IUIAHUPAETO U
KPEUpameTo Ha 3aeAHUYKa HWHPPACTPYKTYpHA
IporpaMa Ha TOJETO Ha TPaHCHOPTOT, MO3HATa
kako TpaHceBpOICKa TPaHCIIOPTHA MPEXKa.

[Tokpaj exkoHOMCKaTa pa3BueHOCT, EY cemak
ce coouMsia U CO MpoOJeMH Ha EKOHOMCKa
HepamHoTexka. Of enHa cTpaHa ce mpoTeraie
perHoHu Cco rojieMa IlEHTpajdu3alyja Ha
HaceleHWe U  EKOHOMCKHTE  aKTUBHOCTH
(mpocneneH  co  BHUCOKM  TpOLIOLM  3a
HA/IMMHYBal€ Ha  COOOpakajHHUTE  METEeXH,
3arajgyBamb€ Ha  JKMBOTHaTa CpeAuHa U
TPAHCHOPTHU TPOUIOLM TOpPagud €€ MOT0JIEMOTO
nmpoTterarke  HU3  ypOaHuTe  Hacenbw) U
JENONyJallMOHUTE PErMOHU O] Jpyra CTpaHa.
[Toceben npobiemM MIpETCTaByBaJIe
KOMYHHUKAIIUUTE 10 TepUPEepHUTE PErHOHU H
octpoBute. Ce MNpOIEHWIO JeKa MOJENIOT 3a
(dhopMupame Ha €TUHCTBEH TPAHCIOPTEH CUCTEM €
O]l CYLUTHHCKO 3HAYeH€ 3a €KOHOMCKHUOT pPa3Boj
Ha YHHjaTa, a CO HETOBO IIEJIOCHO PeaTu3uparme
O ce OBO3MOXMJ TIOorojieM Oyiaroer Ha
rpafaHUTe W TIOBHCOK EKOHOMCKHM pa3BOj, Ha
pernoHanHo u JokanHo HuBo. Co pa3BueHa
TPAHCIIOPTHA MpEka, T[OMAJIKy pPa3BUCHUTE
peruoHu Ou ja 3rojieMusie cBOjaTa aTPaKTUBHOCT



3a HWHBECTHpamke, a O] JApyra CTpaHa Ou TH
OJIECHWJIC JICJIOBHUTE TNaryBama. llorpemHo Owu
OWIo Ja ce MHUCIH JIeKa HWHBECTHPAHETO BO
TPAHCHOPTOT HM30JIMPAHO OJ APYTHTE EKOHOMCKH
AKTUBHOCTH OW TH HaMaJWJIO pPETHOHATHHUTE
JMCTIapUTETH. | JTaBHUTE OuYeKyBama Owie Jeka
noJ00pyBambeTO Ha TPACHIOPTHUOT CEKTOp Ke
OBO3MOKH PETHOHATHUTE E€KOHOMHUH KOU CE€ BO
HETOTOIHA COCTOj0a 1a ce CTUMYJIHMpAAT U J1a TH
pa3BUjaT CBOUTE MMOTCHIUjATHU MOXXHOCTH. TakBu
npuMepd uMalo MHOTY Bo EBpoma, ke T
cnomeHeme camo ['pumja, Illmanumja, Hpcka wu
[Topryranwuja, Kaje WHBECTUPABETO BO
TPAHCHOPTHHUOT CEKTOP OBO3MOKHIIO JOJITOPOYHH
MO3UTUBHU e(EeKTH TPEeKy CTUMYIUpAme Ha
MPUBATHOTO WHBECTUPAE U EKOHOMCKHOT Pa3Boj
BO PETHOHUTE.

TpancmoptHaTa  TOJUTHKA  TJIABHO  Ce
dokycupana Ha KOHCOJIUTUPAEHE Ha
TPAaHCIOPTHUTE MpPEXKH BO 3EMjUTE UICHKH,
nono0pyBambe Ha YCIYIHTE, CIMMHHUPAKE Ha
TECHHTE TpJla, KpEeUpame Ha EBPOICKH Op3H
KEIIC3HUIIM, KPEUPAHETO HA HOBH JIMHUHM KOU Ke

ro yHampegaT  €KOHOMCKHOT — pa3BOj  BO
nepudepHuTe oOnactu co HEJI0BOJIHA
uHppacTpykTypHa ekunupanoct. TETM wucro

Taka ja (okycupansa cBojaTa MOJUTHUKA U Ha
noBp3yBaero Ha EVY co cocenure, moceGHO
INPUCTANIOT KOH MeauTepaHCKUTE 3eMjHU, 3eMjUTe
on Jyroucrouna EBpona u 3anagen bankan.

4. PazBojHa cTparernja Ha EBponckara yHuja
BO BPCKa €O TPAHCIIOPTHATA NpodieMaTHKa

Co pa3BuBame Ha ujejara 3a popMupame Ha
TPaHCEBPOIICKA TPAHCIIOPTHA MpEXKa, €AHA Of
rnaBHUTE 1eau Ha EY O6uno mpoummpyBameTo Ha
TPAHCHOPTHATA MPEXka KOH MCTOK U JyT, CO LI Jja
C€ OBO3MOXHM MHTEIpUpame HE CcaMo CO
TpaHcnopTHU Mpexu Ha 3eMjute o LIUE, Tyky u

CO HHUBHUTE €KOHOMHH. “Huwmo wHe ja
cumbonusupa  uau  He  ja  NOMMUKHYEA
uumeepayujama 6o  Eepona, nodobpo 00
gocnocmagenume  Qusuukume  6pCcKuU 60

MPAHCNOpMHUMe Cucmemu U HUWMO He e
NO3HAYAJHO 3a pA360jOM HA 3eMjume aniuKaHmu
00 NOCMUZHY8AIbe Ha euxacHa
ungpacmpykmypa”. [Kinnock, 1998]. OBaa uzaeja
Ouna mpe3eHTHpaHa mpen wieHkute Ha EY u
MOKHOCTa 3a copabOTKa €O TpeTh 3eMju H
MIPOMOBHPAHE Ha TPAHCIIOPTHUTE
MHQPACTPYKTYpPHHU MPOEKTHU O] B3a€MEH UHTEpeC.

22

BocnocraByBameTo Ha  TpaHCEBpOIICKaTa
TpPaHCIIOPTHA Mpeka MpeTcTaByBa 0a3a, MOYETOK
BO peayln3alyjaTa Ha MPaKTUYHATA WHHIIMjaTHBA
Bo EBpomnckara wuHTerpamnuja. “Eduncmeeuom
nasap 6o EY ke penpodyyupa nozumuenu egexmu
Ha bnazococmojoa 3a eparanume u
npemnpujamujama, camo aKo ce memenu 6p3
epexmume u 80CNOCMABYBAFEMO Ha
Tpancesponckama MPAHCNOPMHA ~ Mpedica.
[Richardson, 1997, p.333] Bo cmorombara Ha
EBponckara ynuja BocmoctaByBamero Ha TETM
peaBUyBaja na OBO3MOXKHU ¢buznuko
MOBp3yBamke Ha CeKoj nen on EBporckarta yHHja

BO paMKHTE€ Ha HEJ3UHUTE TpaHuI. Bo
nonutrukuTe npouecu TETM  mpercraByBa
LHEHTpPAJIEH  MHCTPYMEHT 3a  I[IJJaHUpaHaTa
UHTETpaIyja.

[Torennmjanaure npunodbusku on TETM Bo
eIMHCTBEHHOT mna3zap Ha EY Owie HacoueHu
IPBEHCTBEHO KOH MaKpO-eKOHOMCKHTE
oeneduumu. Ilpeky oBaa wuHpPACTPYKTypHA
Mpeka ce€ OBO3MOXYyBa MOOp3 M moeduxaceH
OpucTan JI0 pecypcure, paboTHata cuia u
nazapor. Ha TOj HaumH ce HamanyBa U
JUCTIAPUTETOT IMOMery pa3IMYHUOT CTENeH Ha
pa3Boj Bo peruonute Bo EBporckara yHuja,
nomery jaaporo u nepudepujata. Ymre Bo 1989
roguHa EBporickata  perMoHaliHa  IMOJIUTHKA
noMery OCTaHAaTUTE MLEIM 3a HaMalyBambe Ha
ne0aaHcoT BO OJPEJCHH PETHOHM KAaKO €IeH OJ
KJIYYHUTE MOJIEIM BO IpPB IJIaH ja amoctpoupa
TETM 3a HaiMMHYBam€ Ha BAaKBUTE COCTOjOM.
Nmeno okomny 70% oxa pongoBuTe OMile HAMEHETH
3a €KOHOMCKO-3a0CTaHATUTE PErHoHu. Tue ce BO
HajroJieM Jie JOUMPaHU Ha nepudepHuTe 1e0BU
Ha YHujaTa BO 3eMmjuTe Kako mro ce Mpcka,
jyxkuuor aen Ha Wramumja m Hlnanuja. Axo ce
aHaM3UPaaT MOJIUTHIKUTE MEPKH 32 HAMAITYBaHbhE
Ha PErvOHAJIHUTE IMCIIAPUTETH U HEEeIHAKBOCTU
CIIOMEHATH TIOTOpPE, COcToj0aTa € CieHa: Ha IPBO
MECTO Ce HaMeTHyBa MoTpedara 3a mojo0pyBame
Ha QusnukaTa MHPPACTPYKTypa BO PETHOHOT, HA
BTOPO MECTO joafa KBaJUTETOT Ha paboTHaTa
CHJIa, T.€. PUCYCTBOTO Ha YOBEYKHOT KAIHUTal H
Ha TPETO MECTO MOJIPIIKATA 3a MPOU3BOAHUOT
cektop. [European Commision, 2000, pp.3-5]

Co nen 1a r'u MaKCUMU3HUpaaT NpugoOuBKUTE
Ol e€IHa MHTerpajHa cooOpakajHa Mpexa,
Komucujata va EVY u Hej3uHUTE YIeHKU ApKaBH,
Ce coracuie 3a TOCTUTHYBame IO0rojeMa
MHTerpanyja nomMery HalluOHAJIHUTE TPAHCIOPTHU
MOJINTUKH, TIOT0JIEeMa KOHKYPEHTHOCT IOMery
TPaHCHOPTHUTE CHAOIyBauu M MOBUCOK CTETIEH Ha



KOOp/AMHAIIH]a 3a npuOIIMKyBarbe KOH
KOXE3MOHEH MH(pacTpyKTypeH pa3Boj.

[Ipp dYekop BO HWMIUIEMEHTAalHMjaTa Ha
TpanceBporickata TpaHCIOpHa Mpexa OuIo

noHecyBameTo Ha Omrykarta 1692/96/EC. koja ce
OJTHECYBa MPBEHCTBEHO HA 3EMjUTE WICHKH Ha
EV. [Spiekermann, 1998, p-2.] Toa
MPETCTaByBAJIO IIOYE€THA TOYKA BO IIMPOKATa
IJIaHCKa aKTUBHOCT CO JIOJITOPOYEH MOTJIEe] KOH
3aeAHUYKUOT MHTEepec Ha YHujara. Co men na ce
KoMIuieTupa cimkarta 3a uaHuor TETM pa3Boj,
OWy pasriefaH CeKoj TPaHCIOPTEH MOJEN OJ
CTpaHa Ha HAIMOHAJIHUTE AaJMUHUCTPATOPU U

komucujata 3a TETM. bune HanpaBeHu
Criopef0OCHN TOJAaTOLM OJf TIOBEKE H3BOPH
(moBekeTo O]  HAIMOHAJIHUTE TPAHCIOPTHU

CTaTUCTUKH) O cocToj0a 10 1996 ronuua nako co
roJIeMd TEIIKOTHH Tpebaso Jnga ce onpenaT
JOJTOPOYHHUTE TPEHIOBU BO UHPPACTPYKTYPHUOT
pa3Boj 3a MEPHUOJ OJ] CaMO JIBE TOUHHU.

OcnoBHata ctpareruja Ha Komucujara koja
paboTena Ha IUIAHHPAKBETO HA TPAHCEBPOICKATa
MperKa IpeTcTaByBaa:

- IpoLEeHKaTa JeKka e(ukacHa TpPaHCIOPTHA
MHPACTPYKTYpa ke Oujie O] BUTATHO 3HAUYCHE 3a
KOHKypeHTHOocTa Ha EY wu nonropouno ke
OBO3MOKM IIOpacT ¥ HOBU pabOTHH MecTa.
WNnnycrpujara Bo EY nma notpeba on eduxacen
TPAHCHOPTEH CUCTEM CO OJpPXKYBarme Ha HHCKH
Tpoionu u o0e30eayBambe KBATMTETHU YCIIYTH; U

- HEOIXOJHOCTAa J]a C€ OBO3MOXXU €KOHOMCKA U
colMjajJiHa Koxe3uja Ha mpocrtopor Ha EVY,
OBO3MOXYBajKU NpHU Toa MepuepHUTE PErHOHU
Ja 6ugaT MOBpP3aHM CO €BPOICKAaTa TPAHCIOPTHA
Mpexa.

Enen ox epexrute on kpeupamero Ha TETM
BpP3 €KOHOMCKHMOT pa3Boj Ha EY mpercraByBaie
UCTpaXKyBamaTa OKOJY TOYHHMTE MPOLEHKU 3a
Biaujanneto Ha TETM Bo  cekropoT Ha
BpaboTyBameTo. JacHO € Jeka Tue Ke ce
OBO3MOJKaT 3Ha4YajHU NMEPHOAMYHH BpabOTyBama
BO KOHCTPYKTHMBHHUOT mnepuon 3a TETM, yum
J0JTOPOYHH BJMjaHHja K& OBO3MOXAT €KOHOMCKH
MOpacT M 3HayajHa KOHKypeHTHOCT. ['onemuHaTa
Ha OBa BIIMjaHHE BO rojeMa Mepa Ke 3aBUcaT U 01
Opyrd  KiIydyHH  (akTopw, Kako IITO Ce
MaKpOEKOHOMCKaTa MOJUTHKA, BHUCOKOOOy4YEeHa
pabotHa cuna utH. [ European Commision, p.5]
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5. EBpona u rjio6ajHuTe eKOHOMCKH NPOLecH

AKTyenHH  ClydyBamka Ha  CBETCKaTa
MOJINTUYKA CIIEHa U EKOHOMCKHOT TPEeHJ KOH
WHTEpHALlMOHANIM3allMja W Tiobanu3amuja ce
COCTaBeH Jell Ha EKOHOMCKara IIOJIUTUKA 3a
MOBHCOK CTEMEH Ha KOHKYPEHTHOCT M Ha
EBporickata YHwmja. Pesynrar Ha ceTto Toa BO
JOJATOPOYHHOT  pPa3BOEH  TOrJexa €  JeKa
TpPaHCIIOPTHATA IMOJIUTUKA K€ OBO3MOXKH II€JIOCHA
uHTerpauyja Ha EY (MOMUTHYKM M E€KOHOMCKH)
OpeKy TMpouecoT Ha TiolanHaTa EeKOHOMHja.
[Ipuponara u edukacHOocTa O BHATpEIIHATA
TpaHCIIOpTHa Mpeka Bo EBpoma, mma 3HavajHU
MMIUTMKAIUM BO CIIOCOOHOCTa Ha YHHjara 3a
[EJIOCHO Y4€CTBO BO TEKOBHHUTE TNI00AIM3aMOHU
IPOLIECH.

EBpomna nenecka 3adaka KirydyHa MO3HIHja BO
CBETCKaTa MOJUTUYKA U eKOHOMCKA clieHa. ['onem
JIeJ1 0] EKOHOMCKHUTE aHAIMTUYapU CE CII0KYBaaT
CO KOHCTaTalujaTa Jeka pa3BueHute 3eMju og EY
JICHeC ~ MpeTCTaByBaaT TJaBHH  aKTepd Ha
CBETCKaTa EKOHOMCKa CIIeHa, YWU AaKTUBHOCTHU
UMaaT 3HA4YajHO BJHMjaHWE BO MEryHapOJHUOT
€KOHOMCKH cucTeM. Bo 0BOj MOMEHT, ce YnHH, IO
NOBeKe O] eneH Bek, ekoHommjara Ha CAJl ce
MoMecTUJa Ha BTOPO MECTO Ha CBeTcKara
€KOHOMCKa cueHa. “Ha ceemckuom na3zap,
esponckama Kyka Ke 2u NUuLyeéa npasuiama Ha
ceemckama mp2osuja 60 08aecemunpsuom 6ex, da
0CMamoxom 00 c8emom camo Ke yuu 0d ja uepa

Hej3unama ekoHomcka uepa”. [cit Thurow, source
Dicken Peter 1996, p.101]

TproBujata Bo cute cBou  (hopmu,
BKJIY4YBaJKH IO U TYpU3MOT, IPEKY TPAHCIIOPTOT
o0e30enyBa  MOOMIIHOCT, KOja  IpeTCTaByBa
3Ha4yajHa TpaHKa 3a KpeUpame Ha CTPYKTypara Ha
riobanu3aiyjara.

Tabexa 1:

Y4ecTBO BO YBO30T M M3BO30T HA CTOKH IOMery
YETUPUTE BOACYKH TProBCKH CHJIM BO CBETOT

CAJl, EY, Janoumja u BPUKC (2004-2014
rojauna) speaHoct Bo miapo (EYP)
o} piooid o 1] 4
Tme Fenoe Vex Hemox Veoz Hamoz Ve Hezoa
CAT 1381 %% TI6934 147165 EE3 % 1,454 55 3635 1767 16
3 2 g 2
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k]
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3emjute o EY Bo 2005 roguna ydectByBasue
co 26.1% onx cBeTcKHOT yBO3 M u3B03, BO 2010
roguHa co 23,2% Bo cBeTckaTa Tproeuja, Bo 2014
ce 3acraneHu co 16%, OAHOCHO CHOpPEAEHO CO
2005 roguna 3a0enexar HaAMaTyBambe OJf PEUUCH
10% Bo omnoc Ha 2005 roauna. EBpoma e
HAJTOJIEMHOT HM3BO3HUK HA TOTOBH MPOU3BOAN U
yCIIyTU BO CBETOT, @& U camara € HajrOJIeMHOT
mazap 3a u3B03 Ha oxomy 80 3emju. Mery
HAQJTOJIEMUTE W3BO3HUIM C€ CIEAHUTE JIP>KaBU:
Iepmanuja (20%), Ppanumja (9%), Xomanauja
(13%), MHrammja (7.5%), Bemuka bpuranuja
(6.2%) u benruja (8.6%).

Cauka 1:

Tproscka pa3mMeHna nomery 4eTHpPUTE BOJEYKH
Tproecku cuiiu Bo ceerotr CAJ/l, EY, Janonuja
u BPUKC (2004-2014 roguna) BpeaHOCT BO

miapa (EYP)
_ EU-28 BRICS
'__ -{"-. z iTo.e = 1

208.7

100.8

usA JAPAN

Bifforns EUROS

Uzsop: Obpabomenu nooamoyu 00 Eurostat - 2016

Bo morimen Ha HalMOHAIHUTE TPrOBCKH
MOJENH, 3€MjUTe MMaaT TeHJACHIMja  3a
MHTEH3MBHA TProBCKa pa3MeHa CO CBOMTE COCEH.
OBa moce6Ho e u3pazeno Bo EY, kame 2/3 on
3eMjute Ha EY n3Be3yBaaT Bo HeKkoja Jipyra 3emja
yieHka Ha EY, Ho u Bo CeBepHa Amepuka, Kaje
CAJl, Kamama u Mekcuko (permoHanHaTa
rpynanrja HA®TA Bnujaena Bo rojema mepa aa
ce 3rojieMM M MHTEH3UBUpA TProBCKaTa pa3MeHa
Mel'y OBHE TPH 3€MjH), Ce€ IJIaBHU Ma3apu momery
KOM Cc€ OJIBUBA MHTEH3MBHA TPrOBCKA pa3MeHa.

3akiay4ok

MerfyHapoaHata  CBeTCKa  pa3MeHa €
HAjHENOCPEHO TIOBp3aHa 3a TIOCTOCHETO Ha
pa3BUEHM CHCTEMH Ha TPAHCIOPTHU BPCKHU
nomery HajAalleYHUTE PETMOHM Ha CBETCKOTO
CTonaHcTBO. be3 TpaHcmopt rojemMure MpUPOAHU
OorarctBa OM OCTaHalle MPTOB KamuTal, a
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MIPOU3BOICTBOTO OU CE CBENIO Ha HajMalla MepKa U
BO CaMO OTPaHUYEHH Pa3MEpH.

Ox Tve mpUYMHU TOCIEAHUTE TPHU JEUECHUU
EY HanpaBuna orpoMHU 4EKOpU BO KPEUPAHETO
Ha E€JMHCTBEH Ma3ap, OTQpiajku T TPaHUIUTE
noMer’y HEj3MHHUTE 3e€MjH WICHKHU. /[BHKemeTo Ha
ayreto W cinobojHaTa MUPKyJanyja Ha go0pa
Ouse 1BeTe OCHOBHU (DOPMU 32 MAHUOT MOPACT HA
€MHCTBEHUOT Ma3ap. 3a LEJOCHO e(deKTyupame
Ha OBUE TMOTpedH, ce jaBuiaa mnorpedara 3a
JTUMEH3UOHUPAE Ha KBaJUTETEH TPAHCIOPTEH
CHCTEM.

Jlenec, Bu3MjaTa BO OBa HHQPACTPYKTYPHO
NMoBp3yBamke no0uBa rio0ajmHa  JAUMEH3H]ja:
MHTETpUpaHa Mpeka Ha MOJIEPHU aBTOIATHINTA,
KEJIE3HUIIM U JIPYrH UHQPPACTPYKTYpHU OOjEKTH
Ha EBpOICKMOT KOHTHHEHT, KOM T'Yl MOIOJIHYBaaT
IIOCTOJHUTE HEJOCTATOLM BO  HAIMOHAIHUTE
TPaHCHOPTHU cucTeMH. Ha Toj HauMH ce ouekyBa
na TpOo(YHKIMOHUPA IUITAHUPAHUOT EBPOICKH
TPAHCIIOPTEH CHCTEM KOj K€ OBO3MOXKH IOTOJIEM
KBAJINTET, KOXE3Uja M EKOHOMCKH MOPACT, BOSIHO
CTUMYJIUpPajKH ¥  TOrojemMa  BpabOTEHOCT,
MOOMJIHOCT W HaMallyBajKu TH HETaTHBHUTE
NOCHETUI  OJf TPAHCIOPTHUTE TPOIIOINH BO
MapruHaJIHHUTE JeJIOBU Ha ApkaBuTe BO EY.

3emjute o EY Bo 2005 roguna yuectByBaie
co 26.1% ox cBeTckmoT yBO3 M W3BO3, BOo 2010
roauHa co 23,2% Bo cBeTckara Tproauja, Bo 2014
ce 3acraneHu co 16%, OIHOCHO CHOpPENEHO CO
2005 roanna 3a0enexar HamMallyBame OJ PeYHCH
10% Bo omnoc Ha 2005 romuna. EBpoma e
HAjrOJIEMHOT M3BO3HUK HA TOTOBU IMPOU3BOAU U
yCIyTd BO CBETOT, @ U caMara € HajroJIEMUOT
nazap 3a u3B03 Ha okoiny 80 3emju. Mery
HAJrOJIEMUTE W3BO3HULU C€ CIICTHUTE JP)KaBH:
I'epmanuja (20%), ®panuuja (9%), Xonanauja
(13%), Wrammja (7.5%), Benuka Bpuranuja
(6.2%) u benruja (8.6%).

On THe NpPUYMHU MJOHATA TPAHCIOPTHA
nonutuka Ha EY u monaramy ke ja jakHe M
HarjacyBa IOCTOjaHaTa MoTpeda O] HHTErpHpaH
MpHUCTan 3a NOoJ00pyBame Ha TPAHCHOPTHUTE
BPCKH, pa3BUBabE Ha MOJUIEHTPUYHUOT Pa3BOCH
MOJIEeT U e(pUKACHO M OJPKIMBO KOPHUCTEHE Ha
uHopacTpykTypara. OBOj HHTErpUpaH IpHCTal
Tpeba na Ouae MOApKaH W BO aHajgW3ara Ha
TPaHCIOPTHAaTa M TEJIEKOMYHUKALUCKA MpexKa.
Cexkoja nmpocTopHa aHaim3a Mopa Ja ce Gokycupa
Ha TNPUHIMIIATE W TEPUTOpHjaIHATA PaMHOTEXka,
MoceOHO BO paspelryBamkbe Ha MPOOJIEMHUTE BO
nepuepHUTE PErHOHM U HH(PPACTPYKTYPHO



nonoOpyBame Ha cekyHaapHara mpexka. Camo Ha
TakoB HauWH 3eMjute o EY ke Oumat Bomedku
urpad Bo riobanaHara rnazapHa apeHa.

Jluteparypa

1. Bookbinder J.H., Matuk A.T.: Logistics and
transportation in global Supply Chain: Review,
Critique, and Prospects. Informs, 2009. p. 182-190
DOI 10.1287 / educ.1090.0059

2. Chang, Y.H. (1998) Logistical Management.
Hwa-Tai  Bookstore  Ltd., Taiwan. In
(M.Sreenivas,  T.Srinivas: The role of
transportation in logistics chain. p.6.)

3. Cipoletta-Tomassian, G, Pérez-Salas G.;
Sanchez R. (2009). Updated report about transport
in Latin American Landlocked developing
countries. CEPAL, Junio.

4. EC: White paper: European transport policy
for 2010: time to decide. Luxembourg: Office for

Official ~ Publications of the  European
Communities, 2001. pp. 10-11.
5. European  Commision:  Cohesion  and

Transport. Brussels, COM(98). p.5.

6. European Comission: Thematic Evaluation of
the Impact of Structural Funds on Transport
Infrastructures. (Final Report). Oscar Faber,
United Kingdom..et al., 2000, pp.3-5.

7. Gallup J.L., Sachs J.D., Mellinger A.D.(1999):
Geography and  Economic  Development.
International Regional Reviewe 22,2: 179-232.
(August 1999). p.181.182.Global Facilitation
partnership for Transportation and Trade.
http://www.gfptt.org/node/44 [12.01.2017]

8. Kenneth B. International transport: Linking
Europe's future to the rest of the world.
Innovation: "The European Journal of Social
Sciences". Vol. 10(1997) 3. p. 231.

9. Kinok N. (Kinnock Neil), dparment on
roBOpOT Ha Heun Kunox OApiKaH Ha
KoH(pepeHIMjaTa BO AMcTepAaM Ha TeMma:
,lIpeMocTyBame Ha ja3oT BO (pUHaHCHpame Ha
uHdpacTpykrypara“, 31 mart 1998 god.
http://europa.eu.int/en/comm/dg07/speech/sp9861.
htm

10. Krugman P.[1998]: What’s new about the new
economic geography? Oxford review of economic
policy, Vol.14, No.2. 1998.p.1.

11. Kutsev N.: The road transport policy of the
EU and fair competition in the European road

25

transport sector. University of Twente, 2009. p.9.
[master thesis]

12. Porter, M.E.: O konkurenciji. Beograd:
Fakultet za ekonomiju, finansije i administraciju,
2008. str.238.

13. Radelet S., Sachs J., (1998): Shipping Costs,
Manufactured Exports,and Economic Growth. p.6.

14. Richardson T.: The Trans-european trasport
network: environmenatl policy integration in the
European Union. "European urban and Regional
Studies”. London: SAGE Publication, Vol. 4
(1997) 4. p. 333.

15. Spiekermann K., Wegener M.: Socio-Economi
and Spatial Impacts of Trans-European Network:
the SASI Project. "The World Conference on
Transport Research”. Antwerpen, 12-17 July
1998. p.2.

16. Thurow 1992: 24-5. Dicken Peter, Oberg
Sture: The global context: Europe in a world of
dynamic economic and population change.
European Urban&regional studies.VVol.3 (1996)
nr.2. p.101.

17. http://www.shef.ac.uk/uni/academic/D-
H/gis/conprog.html.

18. United Nations conference on Trade and
Development (2014): Landlocked Developing
Countries: Factss and Figure 2014. New York an
Geneva: United Nations, 2014. p.iii

19. United Nations (2014): The Potential of Aid
for Trade to improve the infrastructure and
logistics performance of landlocked developing
countries of Latin America. Santiago: United
Nations: Economic Commission for Latin
America and the Caribbean (ECLAC), 2014. p.16.

20. World Bank: Iproving Trade and Transport for
Landlocked Developing Countries. Washington:
World Bank Group, 2014. p.XI-1.

21. Transport infrastructure and new geo-
economic and geopolitics contours: links or gaps.
Proceedings. Faculty of Economics.
MEfVHAPOJIHA HaydHa W  [OpaKTUYHA
KoH(epeHIMja YIpaByBamke CO pa3BOjOT Ha
€KOHOMCKHUTE pernoHanHu cucremu (6 ; 2016 ;
HItum) YrnpaByBame cO pa3BojOT Ha EKOHOMCKHUTE
PErMOHAIHA CUCTEMH : EBpOa3ucka mepcreKTuBa
/ VI MeryHnapogHa Hay4YHa M [paKTUYHA
koHpepernuja, 30-31 maj, 2016 roguna, lTwum,
cTp.71-80.

22. WTO (2013): World trade report 2013:
Factors shaping the future of world trade.
Switzerland: WTO, 2013. p.11.


http://www.gfptt.org/node/44
http://europa.eu.int/en/comm/dg07/speech/sp9861.htm
http://europa.eu.int/en/comm/dg07/speech/sp9861.htm

328.131 : 32.019.51
(497) »2016”

Prof. d-r Slobodan SHAJNOSKI
European University Republic of Macedonia

+389 78 21 33 88
slobodan.shajnoski@eurm.edu.mk

SPIN IN THE FORMATION OF
GOVERNMENT RM-2017

ABSTRACT

This paper is an analysis of the process of
forming a government of the Republic of
Macedonia after the completion of parliamentary
elections in December 2016. The focus of the
analysis spins of all the actors involved in the
constitutional procedure of forming a government.
The main thesis of the analysis is that holding off
election result and extremely polarized political
programs forced the participants in the political
agreements opaque and arbitrary interpretations
(violations) of the Constitution. The justification
of these dubious political actions are numerous
political spin.
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government, elections, Macedonia

parties,  spin,

26

po¢. a-p Caodonan HAJHOCKHU
EBponcku yausep3utet Penyonuka Makenonuja
Tenedon: +389 78 21 33 88

Email: slobodan.shajnoski@eurm.edu.mk

CIIMHOBMU BO TPOLECOT HA
®OPMUPAILE BJIAJJA HA PM-2017

AIICTPAKT

OBOj Tpyn € aHanM3a Ha MPOLECOT Ha
dbopmupame Ha Briaga va Pemrybnuka Makenonnja
0 3aBpLIyBamke Ha MapjaMeHTapHUTE U300pu BO
nexkemBpu 2016 romuHa. Bo ¢okycor Ha
aHajM3ara Ce CIUHOBUTE Ha TJIABHUTE aKTepH-
YYECHMIIM BO  yCTaBHara Tmpoueaypa  3a
¢dopmupame Ha Buama. OcHOBHa Te3a Ha
aHanmM3aTa € JieKa HW3eJHAuYCHHOT HU300peH
pe3ynTar M €KCTPEMHO  IOJapH3HpaHUTE
HOJIUTHYKU TPOTPaAMU T NPUHYAUjA YICCHHUIIUTE
BO IMPOIIECOT HAa HETPAHCHAPEHTHH IOJUTHYKH
JIOTOBOPY W TIPOM3BOJIHU TOJKYBama ( KpIIema )
Ha YCTaBOT, caMO M caMO Ja C€ OCBOM BJacTa.
OmnpaByBameTO Ha OBUE COMHHUTEITHHU TTOJIUTHIKH
akiuu ce Oapamie BO OpOJHUTE TOJIUTHUYKH
CIIMHOBH.

Kayunu 300poBuM:  noaumuuxku napmuu,
cnuHosu, enada, usbopu, Maxeoonuja
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BoBen

MakenoHMja 10 BOHPEHHUTE MapiaMeHTapHU
n36opu ox aexkemBpu 2016 rogmHa ce Hajae BO
eneH crneuu(uYeH yCTaBeH interregnum BO KOj
HUTY €[Ha O] MapTUUTe He Moxke Ja (opMmupa
BJIaJla BO CHIJIACHOCT co YcTaBoT Ha PemyOmnmka
Makenonuja. I'71aBHMTE NpUYMHM 3a OBaa
CHTyallMja C€ peJaTUBHO Joirara H OcCTpa
NOJUTUYKA  KpU3a, HEONIYYHHOT  H300peH
pe3yaTaT U HAJABOPEUIHO-TIOUTUYKHUTE BIIHjaHU]a
Bp3 MPOLIECOT Ha (popMupame Ha Biaja.

Kpusara ce manudectupaiie Hu3 MpoOTECTUTE
non HaszuB lllapena peBoiyiyja NOTTUKHATH O
HE3aKOHCKHTE MACOBHHM TIPUCIIyIIyBamka Ha
rpafanu ¥ [IpKUHCKHOT JOTOBOp CO KOj €
¢dbopmupano CrienijaaHo jaBHO OOBUHUTEICTBO.

W3ennayeHocTa Ha M300PHUTE PE3YNITATH CE
u3pa3yBa BO TOa INTO HUTY €OHA MapTHja |
n300pHa Koaluija He MoXe Ja (GopMupa Biaaa
CaMOCTOjHO, a Ha JBeTe M300pPHM KOATUIHMH 32
dbopmupame Bliajia TOTpeOHU UM CE MaHIATUTE HA
JYU- JlemokpaTcKka yHH]ja 32 HHTETpaIyja.

HanBopemaure BivMjaHWja ce CyInCcymHupaar
Bo Tupanckarta mnatdopma koja mo uzbopute ja
npoMoBHpa ajd0aHCKHOT OJOK TMapTUU  KakKo
yaTuMatyMm 3a (opmupame Biaaa. Koamuuwujara
Ha BMPO-AIIMHE ja oabu mmardopmara, a
Koanunujara na CIICM ja npudaru u cobpa 67
MaHIaTH JOBOJHO 3a (QopMHpame Ha BiIaja.
ITpercenanenor Ha PM cmera aexa ITnardopmara
ro pyl YCTaBOT M YHUTApHUOT Kapaktep Ha PM
U of0uBa J1a TO JOJENIM MaHJATOT 3a COCTaB Ha

Bnaga. llomgpmka moOuBa 07  MacoBHaTa
rparaHcka WHUIMjaTHBA 3a 3aenHnYKa
MaxkenoHuja  Koja  CEKOJJHEBHO  MAaCOBHO

JIEMOHCTpHpa Ha YJIMIMTE Ha 1ena MakenoHuja.
Hopmanno, Bo ycioBu Ha yctaBeH interregnum
MOJUTUYKUTE CHIM C€ TMOJArOTEeBEHW Ha CHUTE
CpeICTBa Ha MOJIMTUYKATA aKI[Hja.

3acera HAJIOTOJHM 3a HUB Ce IOKakaa
MapKeTUHIIKUTE CIIUHOBH KAaKO WHOBaIlMja BO
MOJINTUYKATa aKiuja. BCyIIHOCT, oBaa HOBHHA €
camMo Tpe3eMeHa M Ce pa3BUBa BO MAaKEIOHCKU
ycioBu. JlaxknuBute ©  3a00yIACHH  H3pa3H
,,JJJOCTBUCTUHUT CBE€T H  ,,JIOCTBUCTHHHUTA
nonuTHKa*™ mpousneroa Bo 2016 ox nedarute 3a
OpUTaHCKUOT pedepeHayM 3a UJICHCTBOTO BO

EBporickata VYHMja W 32  aMEpUKaHCKUTE
npercenatencku  u3bopu. Bo ngBata  cmyuaw,
MOJINTUYAPUTE WU HOBHHAPUTE  HCKAXKyBaa
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Oecpamuu naru. Jlarute, TO3HaTH MW  Kako
»AITEpHATUBHU  (PakTU, CTaHaa JICTUTHMHA
MOJIMTUYKA BalyTa. MHOTY TOJUTHYAPH IITO
JoBea TrjacoBd He 0Oea HU  HajMaJKy
3aMHTEpECHpaHu 3a JedaTtupame Bp3 OCHOBa Ha
yTBpACHUTE (akTH © J00pO TOTKPEIICHUTE
BUCTHHM U Joarame J0 3[paBu 3akiydouu. Mm
Oerre BaYKHO caMoO J1a TH JI00HMjaT IJIacoBUTE 3a Ja
MOXKaT Aa ru rpabHarT (YHKIUUTE WX Ja TH
NIOCTUTHAT CBOUTE IENM - 0e3 pasihKa KOJIKY
ronjemMu Oea aruTe W KOJKY oOOeMHO Oere
U3BPTYBAKHECTO HA (haKTHUTE.

[TocTdakTHUKUTE TOJUTUKH CE€ BO IOTpara
M0 TOJUTHYKH 1esii 0e3 oryieq Ha (hakTUTe U HA
JOCTAalHATE JIoKa3W.. Hews3OexHara I1ieHAa Ha
3aHEeMapyBameTo Ha (akTUTe, OTHPIIAKETO Ha
o0pa3oBaHUTE W HAyYyHH CTABOBH M 32
HCTUPAETO  HAa  IMOTKPEICHHUTE,  pPa3yMHH
npeBUIyBama JI0NpBa ke Tpeda aa ce riatu. Ho
CMETKHUTE MOYHYBaaT Aa joaraat. Beke ce rmexaar
JIBE JIOJITOPOYHU IIEHW - IITETaTa HaHECeHa Ha
IyXOT Ha JEMOKpaTvjaTa M 3aMariyBameTo Ha
pasziimkata ToMery JeMOKPAaTCKOTO BJaJieeHhe |
MPABIJIOTO HA ITOMYJIaPHOCT.

.Huenno on oBue mnpamama (HUTY HaK
JIeCeTUHA JPYTU rojeMH MpobiaemMu) HeMa fa Ouje
pEIIeHO CO YITEe TOBEKE HEPANMOHAIHOCT |
HEpa3yMHOCT. Tue Moke Ja OuaaT pemeHu camo
CO yTBpIyBame Ha (DaKTHTE U CO COOUYBaHmE CO
HUB, CO jaBHA jJe0aTa U 00pa3I0KeH apryMeHT.

CHMHOT KaKo MOCJedeH CIac

Ce pabotu BcymHOCT 3a eaHa ¢(opma Ha
mpomaraijia, co Koja C€ HacTojyBa Ja ce
U3MaHMITYJIMPA JaABHOCTA U JIa Ce MPUKAXKAT HEKOU
CHTyallud, JIMYHOCTH H HACTaHU Moao0pH
OTKOJIKY IITO ce. CIMHOT ( aHIJIMCKU: 3aBPTH ) €
TPUK CO KOj (haKTUTE TOJIKY C€ M3BpTyBaaT MITO U
0e3 M3HeCyBame Ha OYUIJICIHHU JIard, BHUCTHHATa
ce TpHKaKyBa BO MO3UTHBHO CBETJIIO HaKoO €
00MYHO MHOTY rpaa u HeratuBHa.llo Toa cnimHOT
ce pa3iIuKyBa on OnHocure co
jaBHOCTa.OJTHOCHTE CO jaBHOCTAa C€ TeMelarT Ha
apupmanvja W Ha (GakTH, a CIOMHOT Ha
MaHHMITyJIAja ¥ TPUKOBH.

Hekou ox meroagute Ha CIIMHYBAamC CC:

e CelleKTUBHO  H3HecyBalke Ha  (hakrw,
OJTHOCHO M3HECYBaIE€ CaMO MO3UTHBHHU (DaKTH,

e [IperniocTaByBake Ha  HElOKaXxaHu  (

HEMOCTOEYKH ) (haKTH,



e Yrotpeba Ha ey(heMU3MH 3a /1a ce Harpau
WK pa3yOaBU HEUH]j CTaB,

e [I[pukpuBame Ha JIOIIUTE BECTH CO
(dokycupame Ha MEIMyMHUTE HA JOJITO OYEKyBaHA
MpHUjaTHa BECT.

Co crnunyBame ce ciyxerne nu CoenmuHeTuTe
Awmepukancku JlpkaBu TIped  MOYETOKOT Ha
Bojuara Bo HWpak cakajku ma ja npuaoOujat
jaBHOCTa Ha cBoja crpaHa.Hajuecrara TexHHKa cO
KOja ce ciyxele Ouiia mpeyBeIndyBambe Ha HEKOH
HACTaHW CO 1€l Ha J00MBamkEe TO3UTHBHH
peaKIMu BO jaBHOCTA.

CHI/IHYBaI-beTO, HOpMaAJIHO € COCTaBE€H ACII U
o CKOHOMCKHUOT MAapKCTHUHT.

[Ipen Tpu romMHU KO3METHYKATa KOMITAHH]ja
Jlopean Oeme mnpuHyneHa [a TMpU3HAE JeKa
nejsuaute Lancome Génifique m L’Oréal Paris
Youth Codene ce ,,KIMHUYKH TIOTBPJICHU " JICKa TH
,JaKHAaT TCHHWTE" W JaBaar ,,BUJJIUBO TIOMJIaJa
KOXa TOocJe caMO CeAyM JeHa KOpHUCTeHme*.
Perynaropor yTBpauM Jeka BakBHUTE TBPJCHA CE
JaXHU W HenmoTkperneHu. Jlopeanm u30erna
IJIaKamke Ha Ka3Ha HO Oelre mpeaynpeleH JeKa
CeKOe HJIHO MpEeKpIIyBambe Ha OBHE MpaBuUia ke
OuJie CAaHKIIMOHHUPAHO.

VY0ep ru noaJiaxka Bo3auMTe KOJKY MOXKAT J1a
3apadoratr

Bo cBoute onnajH pexinamu, YOep Manky r'u
Hanmymna nupuTe KOJIKY 4YOBEK MOXE Ja
3apaboTu Bo3ejku 3a HuB. Ha perymaropor my
nagHaa Bo oy Bo 2015, Bo 2017 nmouHa uctpara a
CIIy4ajoT ce 3aTBOpPU CO Miakawme 20 MWINOHU
nomapu. YOep W Haramy TBpAAaT JeKa Toa €
Haj100pHOT HauuMH Ja ce 3apaboTH CO CBOjOT
aBTOMOOMII.

XjyH/au NOrpeuHo ru npedpou KoOwuTe

Bo umero Ha 840.000 nuna xom ox 1996 no
2002 kynune cenanu EneHTpa um COPTCKU Kynea
Tubypon, Xjynnau Bo 2004 Gemie Ty>KeH rojuHa
3apaaM IyMIame Ha MOKHOCTa Ha MOTOPUTE.
[IpomamyBawero ox 10% ru uyuneme &5
MWINOHM Jojapu. Ha xopucHuuute um Oea
MOHYAEHH JeOUTHU KapTHUKH cO 10 225 oyapu.

MokTta Ha cHnuHyBameTo OOWIHO Oerie
KOpDUCTEHa M BO TIOCH300pPHMOT TMpoLEeC Ha
COCTaByBam€ BIlIaJla Ha pemyOnunka MaxkenoHwuja.
OBae w3aBOjyBaMe camo el Off M300MIMETO Ha
CITMHOBU KOW Oea KOPHCTEHH BO TOj TIPOIIEC.
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Koj e no6eqnnk Ha nzdopure?

['maBHMOT cnuH MO w30opuTe Oeiie aeka
noOeTHUK Ha M300puTe OmiIe peGOpPMCKUTE CHITH
— T.e. maptTuure Ha omno3unujara. Dakrure
ounrjienqHo  30opyBaaT  3a  CIIPOTUBHOTO.
Koanumujara Ha BlIagMHUATE MAPTHH BCYLIHOCT ja
3aJprKa BJIaCTa CO OTJIEA HA TOA IITO MOOCTHUIH
Ha u300pHTE CIOpEeN OCBOGHUTE MaHaaTth Oea
BMPO JAIIMHE u YU u cnopen ¢pakTHYKOTO
YCTaBHO HAyeno ,,MOOEJAHUK CO MOOEIHUK,, THE
Mopaa na (opmupaar Biana. Pedopmckure cuim
He Moat aa ¢popmupaar Biaga 6e3 YU, a IVU
oerre ,,BIacT,,a HE OMO3HUIIH]a.

Haam ce kpuiu YcraBor?

BocrnocTaBeHHOT MPUHIUI BO TOJHUTHUYKUOT
cucreM Ha MakenoHHja, BIacTa aa ja popmupaar
NOOCMHUYKUTE TMapTHU Kaj MakeJIoHIUTe W
NOJUTUYKUTE TApTUH Ka] eTHUYKUTE AJIOaHIHU €
NPEKPIICH Kako yCTaBeH MNpHHIUI. Bramara e
dbopMupana oJ ToOpa3eHAaTa IMapTHja  Kaj
Makenonuure u noOeJHMYKATa TapTHja Kaj
eTHUukuTe Aubanmu. Toa camMo ja mokaxka H
NOTBPIM OCHOBHaTa B3aEMHOCT Ha YCTaBOT H
NOJIMTHKATA.

VYcraBHOCTa 3HAYM TIOCTOCHE HA IIPABEH
MOpEAO0K BO KOj IITO MOCTOU YCTaB M BO KOj TOj ce
CMETa 3a HajBHCOK MPaBEH aKT U 00OBpCKa Ha CUTE
U CEeKO] Ja TOo TOYMTYBa.YCTaBOT TMaK ce
neuHUpa Kao TpPaBeH aKT KOWM WMa IOCEOHU
NpaBHU CBOJjCTBA, KOj COAPXH HOPMHU 3a
OCHOBHUTE  OIIIITECTBEHO-  €KOHOMCKH |
OTIITECTBEHO MOJUTUYKUTE OJHOCH, a ITOCEOHO 32
opraHusanujara 3a Ap)aBHaTa BJIACT U OJHOCOT
Ha YOBEKOT KOH Hea (TpaBa U IOJKHOCTH).

HaBenenoro onpenyBame Ha YCTaBOT cCe€
CMeTa KaKo yCTaB BO (QoOpMajaHa CMHCIAa Ha
300poT. YcTaB BO MarepujaliHa CMHCIA TaK €
30Mp Ha TIpaBHM TIpaBWJa 3a OCHOBHUTE
OIIIITECTBEHO - €KOHOMCKH U MOJUTUYKU OJTHOCH
W OpraHu3allyja Ha JIp>KaBHATa BJacT 0e3 orjie Ha
Toa Janmu ce paboTh 3a TMHUITYBaHW WU
HCIIMITYBAaHW HOPMHU, OJJHOCHO JaJIM TUEC HOPMH CE
BO €/ICH WM BO TOBEKE MPaBHU aKTH.. Y CTABOT
cBOjaTa CTBapHa BPEAHOCT W  BUCTHHCKH
KapaKTepUCTUKHU T TOKaXKyBa JAYPH BO OJHOC Ha
OIIITECTBEHATa CTBapHOCT. TOj 0HOC € OIHOC Ha
WHTEpaKIyja BO  KOWU  JICTEPMHHAHTA €
OIIITECTBEHATA CTBAPHOCT. 3apajiy TOA YCTABOT H
OIIIITECTBEHATA CTBAPHOCT OJ] KOja MPOU3IIETON U
Ha KOja BJIMjae MOpa Ja Ce€ 3eMaT BO CBOETO



MPOTUBPEYHO EIMHCTBO M TOa MPOTUBPEUHO
€IWHCTBO HAa HOPMATHBHOTO W CTBATPHOTO TO
O3HauyBa TEPMUHOT YCTaBeH Topeaok. Bo
HAjIIMPOKAa CMHCIAa T[OJIMTHKATa TH ormdaka
BKYITHUTE TPOIECHU, OJHOCH W WHCTUTYIIHH HU3
KOM C€ OCTBapyBa CBECHO peryjiupame Ha
KOH(MIUKTHU CHTyalliM W WHTEPECH U Ce
OJUTydyBa 3a 3aeAHMYKUTE paboTH Ha ejaHa
rmo0anHa OMINTECTBEHA 3aeIHUIA.YCTaBOT €
pe3yaTar Ha OJpEIeHH IMOJUTHYKH OJHOCH M BO
HETO € M3pa3eHa €/1Ha MOJUTHKA KOja MO MPaBUIIO
npereHaupa aa o6une tpajHa. Ilocrojat curyamuu
Kora TpajHaTra, JIOJrOpOYHAa TOJUTHUKA Ce
KOHQPOHTHpPA CO KPAaTKOPOYHUTE TMOJUTUYKH
nenu u norpedu. Toa € KOHPIUKT HAa YCTaBHOCTA
W TMOJWUTUKaTa. MOXHH CE€ TpU CHTyallMd Ha
paspenryBame: [IpBo, THEBHaTa MOJUTHKA Jla Ce
MPUJIAroId Ha JIOJIFOPOYHATA T.C. MOJUTHUKATA Ja
ce MpHUJIaroJyd Ha YCTaBHOCTAa, BTOPO, OOpaTHA
cuTyanuja, KOH(JIUKTOT HA JIHEBHaTa W
J0JATOpOYHATa TOJIMTUKA CE PeliaBa cO MPOMEHH
Ha BTOpara T.e. CYIMpPOT Ha TOJHMTUKATa W
YCTaBHOCTA C€ pellaBa co MPOMEHa Ha YCTaBOT H
TPETO, CUTyalllja Ha KpH3a Ha YCTaBHOCTA Kaje
MOJINTUYKUTE TIOCTYJIATH COIpP)KAaHU BO YCTaBOT
€IHOCTaBHO CE€ WIHOpHpaaT BO KOPUCT Ha
TEKOBHUTE TOJUTUYKU TOTPeOM M TOa ce IMpaBU
OWII0O CO TOJIKYBam€ Ha YCTaBOT KOE€ CTBAPHO IO
MEHYBa, OMJIO CO KPIIEHE WM CO 3all0CTaBYBabE
Ha YCTaBHUTE HOPMH.

[locnenuure Ha BakBaTra cocTtojba ce
poTabovyBame Ha pas3uKuTe Mmery
HOPMAaTHBHOTO M CTBAapHOTO U  HEJ3UHOTO
IPETBOpamke BO CyAUp Ha opMaTa U CTBApPHOCTA
Ia co TOa U CTBapHa JIECTPYKIIMja Ha CTBApHOCTA.
[To mpaBusio Toa € mojaBeH OOJUK Ha MOiIaboKa
OIITECTBEHA KpHU3a KOja IO 3arpo3yBa LEJIHOT
IIOJIMTUYKU CUCTEM.

Jlanu npoMeHaTa Ha BJIACTA € ABTEHTHYHA?

[Ipomenata Ha BnacTa Oelle MjaHUpaHa U
noJypKaHa oj HajBopemHuoT ¢akrop. Cenym
penyonukannu, Mefy kou u Kpucropep X. Cmut
on by Ilep3u, Pobept b. Anepxont ox Anabama
n Tpent ®penkc on ApuszoHa, My Hamumaa
MUCMO Ha aMEpUKAaHCKUOT ['eHepaneH KOHTPOJIOop
BO KO€ ja MCKaXyBaaT CBOjaTa 3arpKEHOCT BO
OJTHOC Ha JTUCKyTaOMJIHaTa ynoTpeda Ha CpeicTBa
on crtpana Ha CAJl Bo Makenonwuja.

,,CIylIIHaBME BEPOAOCTOJHH H3BEIITau JAeKa, BO
TEKOT Ha M3MUHATHUTE JBE ToauHu, Mucujata Ha
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CAJZl Bo MakenoHuja akTMBHO C€ MeIlana BO
MapTUCKUTE  TOJNUTHKA  Ha  MakemoHuja®,
MUIIYyBaaT  3aKOHOAABIHUTE, ,,KAKO U  BO
dbopMupameTro Ha MeIUyMcCKaTa CpeiuHa W
rpalfaHCKOTO  ONIITECTBO, HA  HECOOJBETEH
npuctpaceH HauuH. Cnopea u3BemITauTe, OBa
MeIIamke KOH3UCTEHTHO TH (paBOpHU3Mpa MapTHHTE,
MEIUYMHUTE U TParaHCKUTE OMNIUTECTBEHU TIPYIH
HA JICBUYAPUTE U UEHTPAJUIEBUYAPUTE .

NHurepecno e neka JIBuxemwero beca xoe BO
NPUHIMI ja OJP’KyBa HOBAaTa Biaja TBPIU JIE€Ka
Tupanckara Ilnardpopma e moroBopeHa co
BIajaTa Ha AnbaHuja

Tue HaBenmyBaar Jeka ce Oelre MoYHaTo Off
CTpaHa Ha Blajata Ha Ay0aHuja, 10/JaBajKu JeKa
nopaJy OBaa akiiyja, Hema Ja mpudaTH J1a CeaHe
u Ja pasrosopa co IYH, HO nogaBa ieka Moxe Ja
HaIpaBaT MUCKIY4YOK CaMO BO CIIy4aj ako cpendara
OwJie mocpeayBaHa oJ1 CTpaHa Ha mpemuepot Pama
- IUITyBaaT aN0aHCKUTE MEAUYMHU.

Bo Ttekcror o6jaBen Bo [lejim Curnan -
€IIEKTPOHCKOTO  cnucanue Ha  @Donpanujara
Xeputuy, ['oH3ane3 ro 00BUHYBa aMEpPUKAHCKUOT
ambacamop Bo Makenonuja Ilec bejnu meka
IOKa)KaJl MPUCTPACHOCT BO CBOETO JI€]JCTBYBAHE
NpOTHB  KOH3epBaTHBHaTta maptuja BMPO-
JIIMHE u ja nomornan CIICM Bo ¢opmupamero
Ha KOAJIWIMja CO E€THUYKUTE all0aHCKU NapTUH.
l'onzane3 mocouyBa naeka bejnmu e cooueH co
MoBUIIM 0]1 WieHoBH Ha KoHrpecoT na ro o6jacHu
CBOETO buHaHCUpamke Ha HEBJIAJMHU
OpraHu3aliii  TOBP3aHM CO  MpekaTa Ha
nesuuapckuotr munujapaep Ilopu Copoc, u nexa,
HE3aJI0BOJIHU O]l OJTOBOPUTE, KOHTPECMEHHUTE
IOKpeHaa ucTpara 3a paboTtara Ha aMm0acaopoT.

I'pantoBuTe 3a oOpranuzanuure Ha Ilopu
Copoc, 3a xou ambacagopot bejnmu TBpmen neka
CIly’)Kelle 3a pPa3Boj Ha JIeMOKpaTHjara, CIOpen
XepuTHuil OUIT ICKOPUCTEH 3a TpaHcopMmalidja Ha
MakeioHHja criopes JEeBUYapCKUTE IOTJeAd Ha
ceerot Ha Copoc.

3akiIy4ok

Kako 3akiydyok ce HameTHyBaaT 300pOBHTE
Ha Epuxk IIMuTr, u3BpIIEH JIHUPEKTOp Ha
MaTthyHata kommnanuja Ha ['yri, Alphabet, ciopen
kou ,,Cekoj Tpeba ma Oume Bo coctojba na T
OpaHu apryMeHTHUTE CO IMOJATOILM,I0AATOLUTE Ce
Me4oT Ha 21 Bek, OHHE IITO paKyBaaT J10OpO O
HHUB ce, camypau‘. be3 MOIUTUYKUTE caMypau
HHUEIHO O] OBUE Tpallamka Hema Ja Ouae pereHo



CO yIITE MOBEKE HEPALMOHATHOCT U HEPA3yMHOCT.
Tue Mosxe 1a OMIaT peleHu caMo CO YTBPIyBambe
Ha (DaKTUTE W CO COOUYBamE€ CO HHB, CO jaBHA
nebata 1 00pa3I0KEH apTyMEHT.
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INNOVATIVE ASPECTS OF ONLINE

MARKETING
ABSTRACT
The economic landscape has changed

dramatically in recent two decades due to the
process of digitalization and globalization of
business. Internet has led many companies to
rethink the role of technology. Building profitable
business models is a consequence of the
constructive and creative thinking of modern
marketers. Marketing and innovation are crucial to
the transition to sustainability in business. Today
we live in an era of challenges when the
companies move to the next level of development
in order to be a part of the technological
environment, where a story is being written only
by those who are fast and adaptable to change.
Our access to information goes through the digital
environment. We have mastered to perfection all
communication technigues that the Internet offers.
We choose and buy products online. All this is
thanks to the conveniences that Internet provides
to us. The change in consumer habits makes
businesses more creative in applied approaches
and techniques used to access targeted audiences.

The purpose of this article is to present
innovation in applied online marketing tools and
how the process of digitalization of business
contributes to the successful positioning of
companies.

Keywords: key measures of the online
environment, innovation, online marketing
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Introduction

Internet is a major communication channel
providing a variety of forms of information
exchange. People spend hours per day surfing the
net. Changes in consumer behavior have not been
unnoticed by people working in the ICT sector.™®
As a trading environment, the Internet exploded in
the late 20th and early 21st centuries when the
information and telecommunication industry
integrated their efforts and set the first strokes of
today's "vision™ of business.

The digital environment is competing almost
in all aspects with marketing communications on
traditional media channels. It also opens up new
horizons for the implementation of innovative
solutions that are not in the hands of any of the
media known up to date. Marketers are faced with
the challenge of knowing this communication
channel, which provides flexibility and adequacy
in decision-making and the opportunity to apply
innovative strategic approaches to the audience.
Marketing is in a period of intense turbulence,
striving to create competitive platforms that are
building the companies on a new level in their
development, based on a good knowledge of the
cognitive space of consumers.?

1. Key dimensions of the online environment

Internet connects billions of people and
organizations around the world, allowing rapid
transfer of information. (See Figure 1) If we
compare the online population from the year
2000, when it was 361 million people worldwide,
we can notice that there was a growth of over
770% observed in December 2016. People spend
average over 1900 minutes a month online or over

¥ ITC - Information and Communication Technologies

2 The Cognitive Space Model of Man was created by Kadzuaki
Uskikubo, according to which the needs of the users can be
described as a structure of elements that change depending on the
situations in which they fall. Leading factors in human needs are
"chaos and order" and "external and internal direction” that define
four basic needs in the user - change, participation, freedom and
stability.
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30 hours, with one third of online time devoting to
social media.?!

Fig. 1
Internet users in the world by region -
December 2016 (million people)
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Source: Internet World Stats. Usage and
Population Statistics, available at:
http://www.internetworldstats.com/stats.htm
[Accessed 2nd March 2017]
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For a very short period of time, the Internet
has transformed people's daily lives, made users
more knowledgeable and taught businesses how to
work intelligently. The foundation on which the
transition to the digital environment is based
contains four main measures: technologies,
anglications, marketing and audience (see Figure
2)

2! Digital Garage, Opportunities Online: The World Is
Digital, Available at:
https://digitalengarazh.withgoogle.com/lesson/24 [Accessed
9th March 2017]

22 McGraw Hill Higher Education. Digital Marketing and
Social Media (2012) Available at:
http://highered.mheducation.com/sites/dl/free/0077140001/9
90095/9780077140007_C18.pdf [Accessed on 12" February
2017], p.673
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Fig. 2
Key Measures of the Digital Age
The Internet Websites
Mobile and satellite technology e-Commerce
Remote computing Social media
Socialnetworks  Technology Applications Information repasitories
Data and information Communications
Multimedia content
Globalization of markets
d it Shoppers
and competition Marketing Audiences Information searchers
Multichannel operations A
365/24/7 trading Communities
Remote/mobile working
Sorce: McGraw Hill Higher Education. Digital

Marketing and Social Media (2012) Available at:
http://highered.mheducation.com/sites/dl/free/0077140
001/990095/9780077140007_C18.pdf [Accessed on
12" February 2017], p.673

v Technology

Internet is at the heart of the digital age
and is the reason for creating a global connectivity
of computer networks that build the infrastructure
of the entire online business. The Internet has
changed the way of communication and the
exchange of information is already interactive.
The ability to transfer information over wireless
networks contributes to even greater ease for users
to access web-based resources. The development
of mobile and satellite technologies is even more
important for the communications industry. The
most of the retail chains use these supply chain
coordination technologies, which allows users to
make a shopping list and get the shortest route to
their preferences through an application that has
been installed on mobile phones.

Expansion of technology in the business
sector has led to a revolution in the decisions. The
convergence of different technologies is one of the
answers that lead to convenience and a better
experience for network users. In recent years, we
have witnessed the integration of the features of
many devices into one single. For example,
phones today are not used as a primary purpose.
They combine the functions of phone, computer,
audio and video systems, cameras. The focus of
modern technology directs to cooperation and

social communication. Process automation
undergoes serious upheaval in structuring
customer relationship customization

communications. For example, the banking sector
is one of the most affected by the changes in the
information age. As a result, there are constant


http://highered.mheducation.com/sites/dl/free/0077140001/990095/9780077140007_C18.pdf
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quests to improve information exchange and the
flow of information between people and systems.
Banking is entering a new stage, which is
increasingly oriented towards customer needs.
This trend is compounded by the fact that more
and more customers resort to online banking. This
is the reason for creating a number of high
performance mobile applications for remote
customer work. Increased demand for mobile
applications has greatly influenced the
development of BMP software (Business
Management Process). Companies that manage to
invest adequately in mobile technology solutions
can more easily adapt to changes in the
environment and, in particular, to new consumer
habits.?

Convergence provides many opportunities
for providing access to multimedia content as well
as a wide range of additional services. This has
led to the emergence of cloud technologies. Data
storage using cloud technologies is a secure and
reliable method by which the required and
available software installed on the device is
automatically transferred and stored in the cloud
for which only an Internet connection is needed.

Social networks are a basic technology
that facilitates community development and
information sharing. Social media is a complex
phenomenon that has different meaning for
different people.®* The content of the concept
includes three distinct aspects: social, media and
networking. These are the elements that form the
latest and fastest growing communication
environment. (See Figure 3)

Data from a representative I1AB report on
U.S. social media advertising revenue shows a
strong interest in this communication channel.?

» Zlateva, D. & E. Stavrova (2016) Online marketing as a
part of the value chain in the banking sector, Macedonian
International Journal of Marketing, Macedonia, Skopje,
2/vol.3, p. 47 Available at:
http://mzmarketing.org.mk/pdf2016/Macedonian-Intl-
Journal-of-Marketing-Issue-3-2016.pdf [Accessed 15 March
2017]

**Tuten, L. & M. Solomon (2013) Social Media Marketing,
Upper Saddle River NJ: Pearson, p.3

% PWC & Internet Advertising Bureau (2016) IAB internet
advertising revenue report. 2016 first six-months results,
Available at: http://www.iab.com/wp-
content/uploads/2016/04/PwC_IAB_Webinar_Presentation_
HY?2016.pdf[Accessed 15" March]
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Fig. 3
Growth of ad revenues in social media
for 2012-2016
$8.0 7.0 CAGR*
$7.0 $6.4 54%

$6.0

In billions
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Source: PwC & Internet Advertising Bureau (2016)
IAB internet advertising revenue report. 2016 first six-
months results, Available at: http://www.iab.com/wp-
content/uploads/2016/04/PwC_IAB_Webinar_Present
ation_HY2016.pdf

Social media has quickly become an
important part of the integration of online services
and contributing to intelligent multi-channel
service.”®

The last element of the "technology"
measure is data and information. Data are the
"puilding blocks" that are the foundation on which
a number of applications are built. The
information defines the "intelligence” that can be
obtained from the data.

v Marketing

The development of online technologies
and their widespread dissemination gave a new
flavor to the conventional understanding of
marketing. Global connectivity that provides the
Internet opens up new business opportunities in a
way that is not familiar with traditional trading
channels. The Internet is a panacea for small and
medium businesses. No matter where the
company is positioned, it can expand its potential
through online presence and apply a seamless
presentation of its web-based resources.

Market globalization and competition

Companies exponentially expand their
access to markets as a result of Internet
technology. The logistics capabilities provided by
freight forwarders and access to financial services
with mild conditions help ensure trouble-free
distribution. Consumers are not forced to shop by

% Zlateva, D. (2014) The Challenges of Marketing in Social
Networks, Third International Conference "DIGITAL
CULTURE AND SOCIETY" - Center Newmedia, SWU -
Blagoevgrad, p. 138
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local high-priced merchants, including high mark-
ups, since they can even buy at a lower price the
same merchandise from foreign retailers.

Practice shows that the internet is a fertile
environment  for global penetration  of
organizations that have good ideas, people with
the necessary competencies and opportunities.
The main trends observed in the age of the
dominant influence of technology are that local
businesses are moving towards a global economy,
from declining returns to a rising return economy,
from ownership of assets to access from mass
markets to Markets from one customer and from
“just in time" delivery to real-time delivery.?” All
this forms the internet environment as the most
dynamically developing and most radically
changing company behavior. The solution to user
problems is a "one click".

One of the most important features of a
modern company that seeks access to its target
audiences even outside of national boundaries is
multi-channel. Multi-Channel has become the
preferred approach to managing online and offline
resources for innovative companies. Extremely
rich and flexible management system that allows
information to be easily and effectively delivered,
deep client interaction, supporting studies with
easy collection of information, and the use of
secure practices to promote demand for goods and
services.?

Permanent
7124/365

Interactive communication provides a
constant relationship with customers, giving them
the opportunity to receive adequate and timely
information 7 days a week, 24 hours a day from
all over the world. Many companies provide self-
service information on their websites to which
customers have access at all times. At the same
time, they also support call centers, customer
service, and contact support with real-time phone

commercial  process -

" Kiberman, T., SEO marketing. Na parvo myasto v
Google, izd. ,,Franchayzing BG*“ OOD, S., 2013, pp. 24-29
8 Zlateva, D. (2016) Online marketing and its role in
encouraging the consumption of banking services,
Entrepreneurship magazine, Blagoevgrad, 2016 / 6p.1,
Available at: http://ep.swu.bg/images/pdfarticles/ 2016pdf /
ONLINE% 20MARKETING% 20AND%  20ITS%
20ROLE% 20IN% 20PROMOTING% 20THE% 20USE%
200F% 20BANKING% 20SERVICES.pdf [Accessed 28th
February 2017]
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or online support that provides constant access to
customers who want to make an inquiry or order.

Remote work in online marketing

Today, consumers are much more mobile
than they used to be in the past, and yet a large
proportion of them work from home instead of
traveling daily to long distances to get to their
jobs. New technologies allow this problem to be
resolved without hindrance. Companies can hire
employees with the necessary expertise from
remote locations. In order to create convenience,
increase the confidence and productivity of
homeworkers, webinars are used in the workflow.
This process is usually applied by companies that
have adopted the concept of Smarter Working.?
The practice of hiring employees has become
more and more popular in recent years. Analogous
type is the hiring of temporary staff or the so-
called Outsourcing - outsourcers hired on a civil
contract. It is necessary to note that Bulgaria is
third in the world in attractiveness for
outsourcing.

Companies are increasingly taking the
opportunity to outsource part of their business
processes that are not related to their core
business. This way, firms do not burden their
budgets with the costs of hiring the respective
state specialists, and the activities of hired
external specialists are performed in a better
quality and on time.*

v’ Applications

If in earlier years the Internet was seen as a
means of two-way communication, it is nowadays
regarded as a highly efficient technology that
opens huge prospects for business organizations.
Interactive communication is used successfully by
companies not only for contacting with the target
audience but also for addressing information to
business partners for implementing B2C. Online
technology provides a wide range of applications
for e-commerce, information storage, social
media, communications, and multimedia content
sharing. Companies today have radically changed

2 Smarter Working is a management philosophy that gives
companies and managers the freedom to choose the time and
place of work, provided the job is done (the results will be in
person), saves money (reduce costs), and complies with
Nature (conservation of the planet). Basically, this method is
based on trust between leaders and subordinates, as well as
between the members of the teams themselves.

*® Virtual office, Outsourcing — what is it ? Available at:
http://officebg.net/index.php?p=7&I=1&id=7 [Accessed 20"
Feb. 2017]



their business philosophy from product oriented to
customer oriented, with a focus on creating added
value and increasing their satisfaction. Internet
technology has led to the creation of new
distribution channels that are as close as possible
to consumer expectations. Traders look through
the eyes of the customer and maximize their
approach to their ideas. Applying a marketing
concept to the new business environment is as a
result of the company's electronic connectivity
and interactive communication with its customers
and collaborators. The personalization of
relationships, using as a starting point individual
customer requirements, creates prerequisites for
making more promising value offers.

v' Audience

The Internet has become part of everyday
life of consumers. Every web-based company
fights for their attention. The task of marketers is
not only to develop strategies for generating
traffic with aims to engage users in a sales
process, but based on correctly collected,
processed and analyzed information that will give
a fuller picture of the user characteristics of the
company target audience. Well knowing the
behavioral aspects of target users, marketers can
successfully apply the “one to one” model by
personalizing messages to each individual user.
The Internet allows ads to be targeted on a case-
by-case basis, according to behavioral targeting
(customized internet advertising). This is a
method for targeting ads to users based on their
previous online behavior. The goal of all these
efforts is to monetize communication and satisfy
customers to be loyal. The path that the consumer
goes through when once he has encountered a
particular business, which has responded to his
interests, is not clear and direct. The shortening of
this route is called "remarketing" or "retargeting”.
This is a marketing approach where, once a user
has visited a page, the brand continues to be in
front of his eyes after leaving the site.
Remarketing's mechanism of action is to persecute
the user with banners on the sites he has already
visited. There are two basic methods for
retargeting: pixel-based and through list.3* In the
first method after a user has visited the site, a
small piece of JavaScript is hidden in the browser

31 valov, B. (2016) Facebook Remarketing - How to
Turn Visitors to Your Site in Clients Without Even
Understanding Available Available at:
https://www.lifehack.bg/social-networks/facebook-
remarketing-guide/ [Accessed 6th March 2017]
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as a cookie. So, the unsuspecting "carrier,” surfing
the Internet, through the cookie, tells the tracking
platforms what ads to show. List-based retargeting
only applies once user information has already
been gathered in the owner's website of the visited
site. In a retargeting campaign, the site owner
uploads the email addresses and the platform
identifies the users in the social network and
shows them the services or products of the owner
of the web-based resource. In this case, ethical
issues are triggered in digital marketing. Research
shows that 77% of users do not want to track their
Internet activity.

Over the past two decades, a number of
studies have been conducted on the leading factors
that shape consumer behavior online. The
following may be mentioned as basic:*

Demographic variables - personality traits that
may affect but can remain static throughout the
user's life or change occurs slowly over time (age,
gender, race, income, education, etc.);

Psychographic and behavioral variables - include
every aspect of consumer perceptions, beliefs and
attitudes of an individual that can influence his or
her online behavior. These include behavioral
characteristics such as knowledge, attitudes,
innovativeness, degree of risk taking, etc., which
can influence the behavior of the user;

Personal Profiles - This type of variables
distinguishes users according to the leading
motives in making a purchase decision. A
distinction needs to be made between users who
are emotionally willing to make decisions and
those who are solvent, but their purchasing
decisions are influenced by rational motives
(presence of a recognized / existing need).

Marketing is one of the most affected areas
of digitalization of life. This calls for marketing
designers to be creative to develop applications in
searching of new roads and market access
channels. Existing and new businesses are in
constant competition for market share, but the
power is in the one that quickly and consistently
uses the marketing tool.

%2 McGraw Hill Higher Education. Digital Marketing
and Social Media (2012) Available at:
http://highered.mheducation.com/sites/dl/free/0077140001/9
90095/9780077140007_C18.pdf [Accessed 12" February
2017], p.676
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2. Online marketing instrumentary

Developments in technology, revenue growth, and
information security of market processes have
increased consumer circles and their demand for
product supply. This has made serious demands
on today's marketers in their efforts to
differentiate, individualize, and meet consumers'
expectations in order to get concrete results.
Targeting and building a dialogue with consumers
on an individual basis is the formula for success in
today's information environment.

Marketers have long been aware that
market success is only achieved by successfully
identifying company proposals based on unique
properties. The online environment creates great
conditions for enhancing product differentiation
by promoting brand recognition thanks to its
extensive range of online positioning marketing
tools.

The efforts put forward by marketers
online appear in two important details describing
the objectives: monetizing communication and
generating information. The difference between
classic and digital marketing is that the data we
get is collected easily and cheaply. This is done
using analytics platforms such as Google
Analytics, Yandex Metrics, and more. Analysis
tools help to collect web data and track every
quality click. For example, Yandex Metrics has
two unique reports: Makes a hit map - shows hot
spots, where people click the most on the site, and
video sessions for users (free video recording for
each user seeing what he does on the site, how the
mouse moves, where he clicks). In this way,
companies track consumer behavior, building on
their online strategies.

Email Marketing

Modern personalization tools provide
many opportunities for email marketing. The goal
of email marketing is to increase lifetime value in

an unobtrusive manner and to shape the
company's desirable behavior.
According to a Campaigner study

conducted among 506 marketers in early 2016, the
question: "Which of these types of marketing do
you plan to use by priority?", a large number of
them (171 or 33.8%) point to email marketing as
the first priority in their campaigns.*

%% Campaigner 2016 Predictions Survey, Available at:
http://www.campaigner.com/survey/results/Campaigner-
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Fig. 4
Prioritize Preferred Marketing Types
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Source: Campaigner 2016 Predictions Survey,
Available at:
http://www.campaigner.com/survey/results/Campaigne
r-2015-Predictions-Suvey-Summary-Data-112515.pdf

Email marketing aims to build loyalty and
engagement with customers. The steps for taking
an email campaign should include: testing emails,
creating appropriate landing pages, and measuring
campaign results. In most cases, companies are
doing A / B testing - creating two versions of an
email, distributing it among subscribers, and
tracking who caused a reaction to users. Managing
the email marketing campaign requires
measurement of the results. Email services include
analysis, tracking, and measurement tools. From
the measurement, we can get information about
the opening frequency (ie, which topics were
interesting to users), what content has motivated
people to open the site, what is the frequency of
the click on the link listed in the email, and what
the people do when visiting the website.

Search Engine Optimization (SEO)

Search Engines are a highly preferred
online marketing tool for successful positioning.
For example, Google receives over 57,000
searches per second every day and over 2 trillion a
year. In addition, for 2016, the search engine
generated $ 63.11bn in net advertising revenue
worldwide, an increase of 19% over 2015, or its
32.4% share of the global digital media market.*

Searching is important for online
marketing strategies. According to an e-commerce

2015-Predictions-Suvey-Summary-Data-112515.pdf
[Accessed 27 Feb. 2017]

** McEvoy, M. (2016) SEO Statistics to Know in 2017,
Available at: http://www.webpresencesolutions.net/seo-
statistics-2017-seo-stats/ [Accessed 15 Feb.2017]
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report published in April 2015, the world is
expected to spend about $ 170.85 billion in
advertising, half of which will be targeted for
search engine advertising.*®

When talking about optimizing content, it
IS necessary to distinguish between organic and
paid search.

Organic search yields results that are
relevant to site content and meet demand. For
organic search, owners do not pay. Their position
in SERP depends on the relevance of the content.
Organic results publish right after the paid search
results (SEM).

Paid ads or paid search is also known as
PPC (Pay Per Click). They are the main revenue
for search engines. Google provides the
opportunity for paid AdWords advertising. This
type of advertising gives businesses more
opportunities than organic search. According to a
study by SoftUni (Software University, Sofia).
75% of the users who visited a specific site were
brought by a PPC ad.*®* AdWords tracking can
help us get an idea of the number of conversions
made by users. Conversions include not only
completed orders but also any site activity related
to the company's goals, everything that has
provoked user interest - made inquiries, read
recommendations, successful transactions,
sending a contact form, downloading user
intended resources, and more. Conversion
tracking provides an answer to how relevant is the
site and responds to users' interests. The presence
of many accomplished conversions validates the
site as a qualitative resource and attracts users
who promote it through network shares.®’

For people engaged in online marketing,
organic search remains challenging, although its
results are not instantaneous and do not have the
benefits of paid search.

% Digital Garage, Capabilities Online: Lesson 3. Getting
Started in Search, Available at:
https://digitalengarazh.withgoogle.com/lesson/24 [Accessed
9th March 2017]

% Vourabov, G. (2016), General Information on Search
Engines, Digital Marketing and SEO Course, SoftUni,
Available at: https://softuni.bg/trainings/1343/digital-
marketing-and-seo-april-2016 [ Accessed 27 Feb. 2017]

¥ Digital garage, Let's see you through Search Ads, Make
your ads stand out, Available at:
https://digitalengarazh.withgoogle.com/lesson/54 [Accessed
9th March 2017]
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The popularity of search engines is
retained in the last 2016. Webbiquity surveys
show the following picture:*®

Fig. 5

Digital channels that companies

incorporate into their media planning
website S L
Email
Webinars
Social media
Organic search (SEO)
Blog / Microblog
Paid search (SEM) ¢
Digital banners
Source: Pick, T. (2016) 14 Fortuitous SEO
and SEM Stats and Facts, Available at:

http://webbiquity.com/tag/2016-se0-stats

A number of research agencies have reported
curious facts about searching that could be
beneficial to good media planning for companies
and are currently valid:*

- Google has cut the number of organic search
views in SERP by 7%);

- Companies that have a strong keyword that is
part of their name are ranked higher;

- Quest for unique quality and relationship
building are the two most important Google
rankings;

- Longer content counts higher in the Google
rankings;

- Using one image in the content, the site
increases its rank;

- Effectiveness of local search increases, as a
result of which the number of users visiting the
physical store increases;

- 47% of all websites use content management
system and development platform;

- Updating and re-publishing old blog posts
with new content and images can boost organic
search by up to 111%;

% Pick, T. (2016) 14 Fortuitous SEO and SEM Stats and
Facts

Available at:  http://webbiquity.com/tag/2016-seo-stats/
[Accessed 15 Feb 2017]

* McEvoy, M. (2016) SEO Statistics to Know in 2017,
Available at: http://www.webpresencesolutions.net/seo-
statistics-2017-seo-stats/ [Accessed 15 Feb.2017]
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- Social networks target nearly 2.8% of users to
websites;

- The most effective of all social networks for
targeting traffic is Facebook;

- Expectations for 2017 are 75% of users
accessing the Internet will log in via mobile
devices, compared with 40% for the previous
year,;

Social media and social networks

The challenge of SMM (Social Media
Marketing) can be sought in improving the
outcome of the marketing efforts and the applied
media plan based on the generated user content.
This helps create and build strategies for
informing consumers in media planning, as well
as exploring a competitive strategic approach in
the online environment. The advantage is that
content authors receive the information in real
time and can respond appropriately to user
reactions and behaviors as well as actions taken
by competitors.

Social networks are part of SEO
optimization, so it's important to keep tracking the
trends in this area. Statistics for the last 2016
indicate that the most active users in this ranking
have Facebook with a population of 1.56 billion
people. It is important to take into account that
WhatsApp is next to him with nearly a billion
consumers. QQ, WeChat, Twitter and Instagram
take up the next positions and fill up the top 6 in
the ranking.*°

According to the same survey, China's
WeChat gains rapid popularity, but in 2016
WhatsApp is the most developing social media.

The survey shows that Facebook is the
most active network and undisputed leader in this
indicator, with 1.2 billion users posting, sharing
and liking something at least once a month.
SnapChat is the second by activity, and the most
active age group in social networks is between 18
and 34 years old.

Global statistics show impressive results -
with a population of 7.4 billion people, 3.7 billion
use the internet, of which 2.3 billion have profiles
in one or more social networks, including 1.8
billion active users.

0 What are social networking statistics in 2016? Available at:
https://optimystica.com/statistika-za-socialnite-mrezhi [Accessed
8th March 2017]
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Display Advertising

Web advertising has grown into a
significant part of the online communications mix
of businesses. It aims to get targeted traffic with
instant action from the user by clicking on web-
based company resources. Such ads include:
banner ad, rich media ad, pop-ups ads, and more.
They can be used to induce different reactions or
purely for communication purposes for brand
positioning in the minds of consumers. Including
an ad in Display Networks allows businesses to
implement a retransfer that enhances the effect of
advertising, increases brand awareness and
promotes consumer behavior. Affiliate Marketing

Affiliate marketing is a form of online
advertising where one business profits from
another by placing an ad on the pages of its site. A
content publisher or site owner publishes a
merchant's ad on its pages and whenever a
potential customer clicks on the ad, the publisher
generates earnings through a commission charge.

Online video

Media sharing sites have become
extremely popular and reach organizations and
users through platforms for sharing visual, video
and audio content. Popular platforms such as
Youtube and Flickr allow the distribution of
content online. The use of video content for
advertising purposes is a sure way for the
company to stand out in front of competitors and
gain the trust of potential users. An important
condition for implementing online video
advertising is that the company knows its target
audience well. Each audience reacts to different
things, and the approach chosen must be tailored
to its taste. The goal is not to make advertising
available to the mass spectator, but to make
people feel special through online video
advertising. In recent years, interest in video
advertising has grown, and that's no accident. It
turns out to be extremely effective channel, and a
large number of users resonse on this type of
advertising.

The variety of forms for the distribution of
advertising content to potential audiences is the
result of strong innovative work by marketers
specializing in online marketing. This trend will
continue and this is because the Internet has
become an integral part of the social world of
man. The Internet has opened wide opportunities
for the marketing creators. The power of the law
to transform quantitative upgrades into qualitative



changes is fully applicable in the world of
information and communication technologies.
Electronic marketing is and will be the basis for
building a successful business, but it should not be
forgotten that good relationships and cooperation
with consumers are at the center.

Conclusion

In summary, we can say that the most
promising technologies are most demanding. They
require a simultaneous change of the internal
"mentality” in the company structure and change
in the behavioral habits of the clients. In order to
accept companies the new challenges they need to
be subject to compliance with certain regulatory
and coherent technologies combining the different
distribution channels, making the most of the
benefits of online marketing to promote products
and services, leading to successful product
differentiation In a highly competitive market.
The Internet is a dynamic environment and any
change in circumstances requires rapid and
adequate responses to adapt the activity to the
changes that have occurred. Flexibility, creativity,
and innovation in online solutions is a powerful
factor in adapting businesses to the external
environment and the habits of the new type of
user. Or in short: "You can participate and lose,
but h:uyou do not participate you have already
lost.”
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Abstract

This report will present the concept of circular
economy. It will criticize the unification of
requirements for all countries participants. The big
producers, the strong economies will benefit from
the new model of restricting the abusive usage of
natural resources. Countries in Eastern Europe
like Bulgaria will also have to participate in the
re-build of something they did not destroy. There
is a very strong element of unfairness. Also, the
powerful economies will more easily adopt the
new legislation  for  circular  economy.
Governments have already been very active in
terms of regulations over the last decade and
introducing the circular economy will be a natural
step forward. Bulgaria, on the other hand, has
completely different set of challenges and
priorities such as introducing the basic principles
of democratic capitalism and stimulating regional
development. The country will be forced to
introduce the model of circular economy but it
will bring mostly restrictions and requirements
rather than benefits.

Key words: Circular Economy,
Development, Powerful Economies

Bulgaria,

INTRODUCTION

»Ihe circular economy looks at all the options
across the chain to use as few resources as
possible in the first place, keep resources in
circulation for as long as possible, extract the
maximum value from them while in use, then
recover and regenerate products at the end of
service life.”(1) In economic terms it is a total
transformation of production concepts for the
purpose of restricting the abusive usage of natural

41

resources and reducing the violent pollution of the
planet. It is, however, a tough requirement for
some because it makes poorer countries in Eastern
Europe participants in a re-built of something that
they did not destroy. The problem is not in the
concept of circular economy but in the equal
contribution share of all European countries. The
successful  implementation of the circular
economy is entirely dependent on the expense
handling mechanism.

When solidarity is called upon there must be good
reasoning. It should either be guilt or benefits. In
this case the benefits are obvious but as people say
“more obvious for some than for others”.

Circular economy is a term that rings a bell, it is a
natural step forward and it is not just another way
for recycling. It certainly opens new opportunities
gates. “ Circular economy means designing
products for longevity with repairability in mind
so that materials can be easily dismantled and
recycled, not to mention the alternative business
models that encompass trade-ins, sharing models
and service packages”(1).

The first thing that an economist would detect
from the above is that the emphasis on production
could well shift more onto repair and
maintenance. In other words, the business
modules will be adjusted in order to meet the
requirements of the new circumstances. The world
economic system is a hungry giant that needs
constant fueling and there is no limit for
expansion. Any slowdown leads to financial and
eventually economic crisis, and the world should
allow the natural forces of democratic capitalism
to lead the progress. Therefore, the
implementation of the circular economy would
not mean reduction of economic activities. The
governments, the companies and the societies will
not allow it. The intervention of the new concept
is basically transmitting a simple message — do
business, make money but in an environment
friendly way.

The basic question now is who has the means, the
production facilities, the resources, and the waste,
which are necessary to extract gains from the
circular economy? The answer is obvious, these
are the developed economies. They have the
money that needs to be invested. The effects of
the implementation of the circular economy will
be a successful transmitter of conclusions in
relation to the effects of clashes between poor and
rich countries.
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One should put in an analytical comparison the
benefits of a circular economy and the leakage
points. It is an entirely new and very powerful
inspiration for innovation. “The aspiration to
replace one-way products with goods that are
‘circular by design’ and create reverse logistics
networks and other systems to support the circular
economy is a powerful spur to new ideas”(1).
Often minor changes are provoking drastic acts of
motivation and large sets of motions, which lead
to other motions. This happens in cases of
structural reshufflings of large corporations.

The corporate history shows that companies make
enormous progress when they take actions
towards totally new approaches. A typical
example is Jack Welsh, CEO of GE Electrics, who
is classified as one of the most successful
corporate leaders of the American corporate
history. The philosophy that Mr. Welsh followed
was a simple but involved strict implementation of
the very fundamental principles of business
practices. In short, that meant shutting down loss
generating business units, firing nonperforming
employees, highly appraising the good ones and
investing in profitable ventures. Simple logic but
it has taken a lot of courage to successfully
implement this. The result, however, is that such
an action required motions which led to other
motions and the company ‘General Electrics’ has
become the most successful corporation in
America.

The above is just an illustration of what changes
can achieve in the corporate world and is certainly
beyond a reasonable belief what the circular
economy can achieve in the light of the overall
scale of the European economy. The challenges
are in every single aspect of the economy. In
continuation of analyzing the benefits of the
circular economy one can conclude that the
circular economy will contribute towards closing
the gap between rich and poor. “The effects of a
more circular industrial model on the structure and
vitality of labor markets still needs to be explored.
It seems likely that the effects will depend on the
way these labor markets will be organized and
regulated, and yet there are signs that a circular
economy might bring greater local employment,
especially in entry-level and semi-skilled jobs,
which would address a serious issue facing the
economies of developed countries “ (3). Usually
poorer countries have less qualified workforce for
many reasons, one of which could be emigration.
The increase of demand for entry-level workers
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will lead to wage increase, relocation of work
force and eventually an improvement of the
professional qualification of the semi-skilled jobs
participants.

A well-known economic instrument for
stimulating consumption is rising salaries of
people in the government administration. Such an
increase puts pressure on the private sector to
increase wages. Improvement of professional
qualifications of the entry level workers would
have a similar effect with a larger scale in the light
of the Global European Economy. However, such
types of analysis, when analogs are used to predict
the outcome of an uncertainty, are subjective. For
instance, the business of real estate uses the
method of comparative analysis to determine the
price of a property. Very often, especially when a
property is specific and it is situated in a location
with no such properties, one cannot find similar
properties to make the necessary comparisons.
Therefore, any estimates related to the future price
of the specific property are far from the real value.

The circular economy does not have a comparable
economic turnaround of a similar scale and it is
fair to say that the uncertainty is the biggest
challenge of the new times. It is indeed a whole
set of issues arising out of uncertainty. When
governments face enormous amount of unknown
outcomes people pay greater attention to the
obvious disadvantages. “The pressure on resource
productivity is reaching a breaking point”(3),
which is further panicking decision makers to act
quickly. However, it is a long and costly process.
Furthermore, there is a large variety of
complexities ranging from geographic dispersion
to availability of funds. Most industries still
struggle to establish themselves and now
managers have to take into account much larger
scope of challenges related to the circular
economy.

The major producers in the world in general are
Japan, China, Germany and America. The fast
industrialization and timely measures in relation
to avoiding reckless usage of natural resources
have pushed Japan to adopt circular economy in
the 80s. China has also quickly made a massive
invasion of investments towards moving into a
circular economy. The whole political model is
now transformed to meet the challenges of the
new environmental circumstances. “Beijing has
achieved a 62% reduction in energy consumption
per GDP in 2010, a 45% increase in the rate of



treated wastewater recycling, and a 45%reduction
in consumption per capita from 2005”. (3).

The major producers in the world are far ahead in
relation to adopting the economies to meet tough
requirements of the circular economy. This is
likely to result in a final transformation of the
latest version of the democratic capitalism. Since
the latest economic crisis of 2007-2009 the
intervention of the governments in the developed
world is more evident than ever. The basic
principles of capitalism have been severely
abused. The developed world, the mother of
capitalism has recently proven that it can first
breach the most basic principles of democratic
capitalism. American and European governments
have chosen to act as last resort and save chosen
corporations and at the same time allowed others
to go bankrupt. What happens to the very nature
of market oriented economies of free competition
and equal chances for all? The governments are
intervening into every aspect of the economy
more than ever ranging from monetary policies to
standards of packaging foods. The further
intervention towards adopting “circular economy”
will be a natural and easy step forward.

What happens, however, with far poorer countries,
which will also be forced eventually to adopt new
legislations to meet the criteria of circular
economy? However, they do not have the means
to achieve it in a beneficial form as the
fundamental basis and starting point is not
comparable. In other words moving towards
circular economy is a natural step forward for
strong economies and big producers. Powerful
economies have the means to invest and most of
them have done so, but most importantly they
have good reasons to do it because they have
production facilities and established models,
which they need to transform.

On the other hand poorer countries such as
Bulgaria are far behind economically but will still
be forced to adopt the circular economy. Bulgaria
is still struggling to establish proper mechanisms
for accumulating wealth, which will fuel
production, consumption and every other healthy
aspect of economic development. The country has
reasonably recently started the process of
transforming the planned economy. The basic
elements of capitalism are still missing. The most
powerful economy in the world has gone through
episodes of free markets, which is the foundation
for fast development. “In the era before the
government started intervening in the economy
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left and right, America’s free-market system gave
entrepreneurs an open road to experiment,
innovate and compete”(2).The liberation of the
market, the political revolution of the last century
created the 3 version of capitalism, which has
made the western economies strong. Countries
like Bulgaria have not had this chance yet but will
be captured in the trap of tough regulations, large
investments and further restrictions, which will
come with the introduction of circular economy.

Conclusion

The circular economy is an enormous economic

transformation that does not have any comparable
model. This transformation will start with the
strong economies first as they have the means and
are stimulated to prepare for the new opportunities
arising from the circular economy. The
implementation of the new model requires strong
and continues involvement of the government in
terms of control and regulation. The crisis of
2007-2009 has already brought the necessity of
government intervention and the adoption of the
circular economy will be a natural step forward.
There are, of course, many uncertainties and
challenges but the expected benefits are likely to
come for the powerful economies first. This is
because they have the production facilities, which
can be adapted and redesign. Also, the waste, the
new source for production is with the big
producers. However, poorer countries such as
Bulgaria, being part of the European Union, will
be also forced to adopt circular economy. Bulgaria
has not had the opportunity yet to benefit from a
real market liberation in order to become a big
producer, and therefore will be less likely to
benefit. Moreover, the country will have to follow
restrictive politics and new standards, which in
this case will further affect development. Taking a
different perspective the country will have to
equally participate in paying the price for
polluting the planet even though Bulgaria has not
had the production facilities, which accumulated
large quantities of waste. The country has
completely different priorities such as establishing
the basic principles of democratic capitalism
taking the right course for regional development.
Countries like Bulgaria, most of them in Eastern
Europe, are not prepared to pay the price for the
circular economy and that is why 1 call it the
invasion of circular economy in Eastern Europe.
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BALANCESCORECARD IN MARKETING
CONTROLLING

Abstrakt

Condition for operations of companies change
very fast in the 21st century. Managers need
certain system for successful management of
companies to cope with changing conditions. This
system should make marketing costs measurable
in order to be managed and reduced. Setting up a
system increases marketing efficiency and
includes application of several kinds of theoretical
and practical methods.

Balanced Scorecard is a method for acquiring
strategic information and performance
measurement system. The purpose of this system
is to detect objectively the current situation on the
market, through gathering, analysis, and
dissemination of the information to managers and
employees who make the decisions. The key idea
of the Balanced Scorecard is usage of different
perspectives in the performance measurement of a
company or department (e.g. marketing
department) as a basis for control.

Balanced scorecard in marketing controlling helps
companies to focus on defining and formulation of
offers that bring value to customers, and at the
same time is fully aligned with strategy and long-
term financial goals of the company.

Key Words: Balanced Scorecard, Marketing
Controlling, Management System,

Key Indicators, Performance
Marketing Planning.

Measurement,
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CUCTEM HA BPAMHOTEXEHHA
NHAUKATOPHU BO

MAPKETHHI' KOHTPOJIATA
AncrTpaxkr

YcnoBure 3a paboTeme HA KOMIIAHUUTE BO 21-0T
BEK Cc€ MEHyBaaT MHOT'y Op30. MeHayepure umaar
norpeda o OJpeleH CHUCTEM 3a YCIEUIHO
MEHAIUPalkbe Ha KOMIIAHUUTE BO IPOMEHETHUTE
ycinoBu. Hasenenuor cucrem Tpeba na U
HalpaBy MEpJIMBM MapKETHHI TPOLIOLUTE 3a Ja
MOXE€ Jla Cc€ MeHayupaaT U peayluupaar.
[TocraByBameTo CHCTEM ja 3rojiemMyBa
e(pUKaCHOCTa Ha MapKETHHTOT, HO MCTOBPEMEHO
O6apa  BKIyuyBamke OpOJHH  TEOPETCKH H
MPaKTUYHU METOJIH.

CucreMoT Ha BpaMHOTEXEHH HHAUKATOPU €
METOJ1 3a MpHOUpame CTpaTerucku MH(GOpMAaIH,
HO O[] Jpyra CTpaHa M CHCTEM 3a Mepeme Ha
nepdopmancure. lleara Ha oOBOj cucTeM € Ha
00jeKTHBEH Ha4YuH Ja  ja JETEKTHpa
MOMEHTaJIHaTa CHUTyalldja Ha TMa3apoT MpeKy
npudupame nH(popManuu, H3BEyBambe
3aKJIly4Oolld M HaBPEMEHO MH(pOpMHpame Ha
MEHalepuTe U BpaOOTEHUTE KOU T'M JOHECYyBaaT
omtykute. KiydyHa wuaeja Ha CHCTEMOT Ha
BPaMHOTEXEHH WHJIUKATOPU € KOPUCTEHE Ha
pa3sIMYHM  NEPCIEKTHBM BO  MEPEHETO Ha
neppopMaHCUTE BO KOMIIAHUHUTE WU BO OApPEICH
oJel (Ha IpUMep OAJENOT 32 MapKETUHT), KaKo
OCHOBA 32 KOHTPOJIA.

CucreMoT Ha BPaMHOTCKCHU HWHAUKATOPHU BO
MapKeTUHTOT IoMara Ha KOMIAHMHUTE Jia ce
(doxycupaaT Ha AepuHHpame U GopMyIHpamke Ha
MOHYy/la KOja HYIH BPEIHOCT 3a KOPUCHMIIUTE M
KOja € IIEJOCHO YycoTrjlaceHa CO cCTpaTermjata u
JI0JATOPOYHHTE (buHaHCUCKN Henu Ha
KOMITaHHjaTa.



Kayunn 300poBu: CucrteM Ha BpaMHOTEXEHHU
WH/IMKATOPH, MAPKETUHI-KOHTPOJIA, YIPAaBYBauKH

cucTeM, KIYYHH HWHIMKATOpH, mnepdopMaHcy,
MapKETHHT-TIJIaHUPAbE.

Bosen

CucreMOT Ha BpPaMHOTS)KCHH  WHIUKATOPH

€BOJIyHUpajJ CO TEKOT Ha Bpemero. Ha moyeTtokot
Ounl 3aMHMClieH KakKo eJHOCTaBHa ajarka 3a
Mepeme Ha e(puKacHOCTa Ha OpraHM3anujaTa 3a
oToa Ja TpepacHe BO IEJIOCEH CHUCTEM 3a
CTpaTeTHCKO  IUIAaHMpame M yIpaBYBambe.
,,EBOJIYUPAaHUOT CHUCTEM Ha BPaMHOTEKECHHU
WH/IMKATOPU TO MEHYBa CTPATETHCKHOT IUIAaH Ha
opraHmsainujara oJi AaTpaKTUBEH U IaCHUBEH
JTOKYMEHT, BO ,,pa0OTHHU 3aJauyu’ Ha JIHEBHU
ocHoBH. CHCTEMOT HyIU paMKa Koja 00e30e1yBa
Meperme Ha edukKacHOCTa W MM IoMara Ha
IUTAaHEpUTE J1a TH WICHTU(PHUKYBAaT aKTUBHOCTHUTE
mro Tpeda J1a ce HampaBap U Ja ce u3Mmepar. Taa
UM OBO3MOXKYBa Ha MEHalIepUTE BUCTHUHCKH J1a TH
M3BpIIAT CBOUTE CTPATETHH.

HoBute mpowsBomu, yCIyrd WM [a3apu ce
IUTAaHUpaAaT BO KOMOMHAIIMja CO CUTE MaTepyjaIHH
W HEMaTepHwjaJlHd YCIIOBU HAa HHTEPHUTE U
eKcTepHUTe cuctemMu. Kako HemarepujaiHu
KPUTEPUYMH Ha €(PUKACHOCT HAjYeCTO Ce 3eMaaT
MpeBUJl YAETIOT Ha Ma3apoT, 3aJ0BOJICTBOTO Ha
KOPHCHHIIUTE H JIOjAJIHOCTa, CBECHOCTA 3a
OpeHaoT u MEANYMCKUTE CTpaTEeTUH.
KoM0OuHanujara Ha BHaTpeIIHU U Ha HAJIBOPEIIHU
uH(pOpMallMM HYIW JOBOJHA KOJIWYMHA Ha
nH(pOpMallMM KaKo OCHOBAa 3a JIOHECYBame
OUTYKM BO MapkeTuHroT. [lpumep 3a oBa e
BKIIYIYBakE€TO Ha aHAJM3ara Ha Ta3apoT W
pasriieyBame Ha BHATPEIIEHTE (PaKTOPH 3a ycIex
mpe JOHECYBAHETO KOHEYHaTa OJJIyKa Jia ce
TaHCHPaaT HOBU MTPOU3BOIH, YCIYTH WJIH Ma3apHu.

JIOKOJKY MapKeTHHroT ce JepuHUpa Kako
,,MEHAIIMEHT-KOHIIENT Oa3WpaH Ha Mma3apotr™, a
KOHTpoOJaTra € ,,BOJACYKHOT KOHIIENT 10 IenTa‘,
TOTaIll MMOBP3YBamkETO Ha OBHE JIBE MEPCIICKTHBU
BO €lIeH 3aeJHUYKH CHUCTEM Ha MAapKEeTHHT-
KOHTpOJIa MPETCTaByBa IEHTPAJICH MPEAN3BUK 32
MapKeTHUHT-MEHAIMEHTOT.
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1. IllTo mpeTcTaByBa CHCTEMOT Ha
BPaMHOTEKeHH HHANKATOPH

,CHUCTEMOT Ha BpPAMHOTEXKEHH HWHIUKATOPH
nperctaByBa  epukaceH M yHUBEp3aJeH
WHCTPYMEHT 32 MEHAIIMEHT U 32 KOHTPOJIA, MIPEKY
KOHCTAaHTHO (POKYyCHpame Ha akiuja WIH aKIuu
Ol CTpaHa Ha Tpyna Jyre (OpraHu3aIuH,
KOMIIaHWW, WHCTUTYLIUH, CEKTOpPH, OJICIH,
MIPOEKTH...) Bp3 enHa 3aeanauuka men’ (Friedag u
Schmidt, 2002, p. 4).

Ha mnoueronmure (1990 romumna) cucremMor Ha
BPaMHOTEXEHH WHIUKATOPU € 3aMHUCIEH KakKo
,»aJIaTKa 32 MHTETPUPAbE HA CTPATETUUTE BO €JICH
cucteM 3a u3BecTyBame™. Pobepr C. Kamnan wu
Hasun [1. HopToH ja pa3BuBaaT peBOJIYIIHOHEPHA
uzeja 3a: ,,I'panchopmupame Ha cTpaTerujara BO
akiuja“ (Friedag m Schmidt, 2002, p. 3).

Karutan u Hopton (Kaplan and Norton 2001, p.
75) mumiyBaaT JAeka cTpaTerujara € rpyma oj
xunote3n. [aBeH mpobieM co Koj ce coodyBaar
KOMIIAQHUHUTE BO KOMILJIEKCHOTO M KOMIIETUTHBHO
ONKpY)XYyBame Oapa QopMmyaupame CTpaTeruja
KOja ke U OBO3MOXH Ha KOMITaHH]aTa J]a TIOCTUTHE
ycIeX BO YCJIOBH KOTa I[a3apoT C€ MEHYBa
KoHCTaHTHO. [lodeTHaTta mpemuca € mpeTcTaBeHa
BO CTaBOT JIeKa COBPEMEHHTE KOMIIAaHUU Tpeba 1a
ce BOJAT WHCKIY4YMBO TpPEKy TMpPHUMEHAa Ha
cTparerdja Koja € opHampen jAeduHUpaHA.
Xumnote3ute Tpeda 1ga OMAAT EeKCIUIMIIUTHO
neGuHUpaHU BO MPOIECOT Ha (GOpMyIHpame H Ha
UMIUIEMEHTAIlMja Ha CTpaTerujata, Kako U Ja
OBO3MOJKaT YCIIOBH 3a JIECHO TeCTHpae, IPOMEHa
WIH 3a TpHCTIOcOoOyBamke TOKOJIKY MMa MPOMEHa
BO YCIIOBHTE.

Hapenenutre aBtopum  (Kaplan, Norton 1992;
Kaplan and Norton, 1996, p. 75-85) ro pa3suBaat
CHCTEMOT Ha BPAMHOTEKEHH HHIMKATOPH KaKO
amatka 3a (opmynupame ¥ MMIUIEMEHTAlldja Ha
nenosau  crparerun. Cropesx OBHE  aBTOPH
KJIYYHHOT JIBUTATENl 3a pa3BOj Ha CHCTEMOT Ha
BPaMHOTEKEHH WHIUKATOPH IpeTCTaByBa
pacTteykaTa B@KHOCT HA  HEMaTCPHjaTHHUTE
pecypcH Ha KOMITAaHHUHUTE.



Cmuka 1.1 CucreM Ha  BpaMHOTEXEHH
uHaukatopu criopen Pobdeprt C. Kamnan u [laBun
I1. Hopron
DuHancHcKa \b
nepc Buepa
Kymygaw/ Biowjan ?:::g;mﬂl Jenec
KIHEHT .
CTPATETH]a —
Huosamm, Ype
JacTH
G

W3Bop: Pont, M. and Shaw, R. N. (2005),
“Operationalising The Balanced Scorecard: An
Initial Analysis Of Factor Structure”, presented at
ANZMAC 2005 Conference, Fremantle, WA, 5 —7
December 2005: Strategic marketing and Market
Orientation: pp. 89-96. Perth, School of Business,
University of Western Australia.

CucreMoT Ha BPaAaMHOTCXKCHU HWHIUKATOPU €
KOHIIM3€H MU3BEITa]j, BO KOj, OCBEH IPETCTABEHUTE
IMOCTUTHATHU PE3YJITaTU, CAHAKBO I'M HarjaCcyBa H
aKIMUTE KOU Ke JIOBEJAT J0 YCIEUIHH Pe3yJITaTH.
On Taa mnpuuynHa cuHCTEeMOT Tpeba na Owune
0a3upaH Ha CUTE CYIITUHCKM AacleKTH Of
paboTemEeTO HAa KOMITAaHM]aTa.

Jle Bapoc u Baunepsau (de Barros and Wanderley,
2016) ja uctpaxyBajie mpuMeHaTa Ha HABEJICHHOT
CHCTEM TPEKy TEOPHCKHOT MOAeNn Ha AHcapH,
@duc u 3ajan  (2010) BO KoMmaHHWja 3a
ncutpuOynuja Ha HadTa. Pesynrarure mokaxane
JieKa CHCTEMOT € KOMMAaTUOWJIEH CO JpyruTe
TEXHOJIOTHM BO  opranm3amujata. CmydajoT
NPUKaKyBa TEOPUCKH M EMIIMPUCKHU JOKa3 JIeKa
cnenuduyHaTa ajanTamnyja Ha CUCTEMOT 3aBHUCH
O]l COBMAfameTO Ha TEXHUYKUTE, KYJATYpHHUTE U
MOJMUTHYKUTE KapPaKTEPUCTUKA HA TIPAKTUKUTE
UMIUIEMEHTHPAaHU BO KOMITaHU]aTa.

Emmupuckure nctpaxysama (Kaplan and Norton,
2001) nokaxyBaaT JieKa OBOj KOHIENT C€ KOPUCTH
o1 rojeM Opoj KOMIaHWW BO cBeTOT (Bo Benumka
bpuranmja 57%, CAJl 46%, I'epmanuja u
Asctpuja 26%, kaxko u Bo 40% o1 KOMIAHUUTE O
nucrata Fortune 1000). IlpBuuHO, HaBEIEHUOT
CUCTEM € KOPUCTEH MCKIYYMBO KaKO ajlaTKa 3a
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Mepeme Ha eUKACHOCTA, a TIOJJ0IHA TTPepacHyBa
BO CTPaTeTMCKM MEHAMEHT-CUCTEM M KakKo
amarka 3a komyHukanuja (Kaplan and Norton
1996, pp. 22-23). CucreMOT Ha BPaMHOTEKEHU
WHAWKATOPU C€ KOPUCTH HCTOBPEMEHO U BO
JaBHUOT M BO HEMPO(PUTHHOT CEKTOP, a 0COOCHO
BO 3/IpaBCTBOTO U OOPa30BHHUETO.

Poca u cop. (2016) ro ynoTpedyBaar cucTeMoT Ha
BPaMHOTEXEHU UHAUKATOPU BO monucot Bo 2011.
HaBenenata wMeromonoruja 3a TpB Mar e
ynotpeOeHa Kako MEHAIMEHT CUCTEM BO MOIMUCOT
3a KOHTpoja Ha KBanuTeToT. CHcTeMOT Ha
BPaMHOTEXKEHU UHIUKATOPU OBO3MOKUII
MHTErpalyja Ha ONEPAlOHAIHOTO H3BPIIYBakE
HAa IeJIUTe U HEj3UHA KOHTpPOJIa BO €JCH
MeHagMeHT  mporpaM.  OBa  OBO3MOXKMJIO
o0e30eqyBarbe Ha HaBpeMEeHM HHGPOpMAIUU 3a
IPOLECOT M MOYKHOCT a C€ IpaBaT HaBPEMEHHU
KOPELIUU Ha IeJTUTE KO U3IIEryBaaT O] PAMKHTE.

Hemarepujanaure pecypcu BiMjaHAT TUPEKTHO
Bp3 (DMHAHCHCKHTE pE3yJNTaTH Ha KOMITAHUUTE
caMO BO OJpPEICHU YCIOBH, a HCTOBPEMEHO
UIHUTE €(PEeKTH Ha WHBECTUIMHTE BO HUB C€
Hen3BecHH. KBanmuTeToT Ha YOBEYKHOT KaIrUTal,
pa3IMYHHUTE BEIITHHH, TAICHTH U 3HACHA KOU TH
nocenyBaar BpaOOTEHHTE, HMaaT JAMPEKTHO
BJIMjaHuE Bp3 Apyrure (OpMU Ha MaTEpUjaTHH U
Ha HeMaTepujallHU pecypcd Ha KOMIAHMHUTE.
OcBeH TOa, BpemHOCTA HAa HEMaTEpHjaTHUTE
pecypcu TEIIKO MOXKE Jla c€ HU3Mepu Ouaejku
cranyBa 300p 3a HMHIUPEKTHO CO3/aJCHA
BPEIHOCT (TEIIKO Ce KOHTPOJIUpAa U YIpPaBYBa).
Bpennocra Ha MarepHWjamHHTE pecypcu  ce
HaMmajgyBa CcO TEKOT Ha BpPEMETO JoJieKa TakK,
HEMATepHjaTHUTE  PEeCypcH  WMaaT  TOJKY
norojemMa BpEAHOCT, KOJKY INTO TIOBEeKe ce
KopucTtar. BakeH acmekT e Jeka e JIeCHO Jia ce
UCKOIMpaaT MaTepUjaHUTE PECypCH, HO MHOTY
MOTEMIKO C€ KOMMpa KOMIIETEHTHOCTAa, Koja €
pe3yaTar Ha HeBUAIUBHUTE pecypcu (JanoSevi¢ u
Dzenopoljac, 2011).

2. CTpyKTypa Ha MAapKETHHI-CUCTEMOT HA
BPaMHOTEKeHH HHIAHKATOPH

CrpykTypata Ha  MapKETHHI-CHCTEMOT  Ha
BPAMHOTE)KCHH WHIWKATOPH € 3acHOBaHa Ha
MapKeTUHT-TUTAaHOT. basuuyHata cTpyKTypa Ha
MapKEeTHHT-IUTAHOT BOOOWMYAaEHO TH BKIy4yBa
cieanute acriekty (Junctiond? Ltd, 2011):

1. Ananu3a Ha MOMEHTaJIHAaTa CUTYyalllja IPEKY:
—aHaJIn3a Ha OTPOLIYBAYUTE;



—aHaJIn3a Ha KOHKYPEHIIN]jaTa,
—eBallyallija Ha MapKeTHHT-KOH/IUIIN]jaTa,

—eBallyalija Ha TIOCTOCYKHTE MApPKETHHT-
AKTHBHOCTH,
—aHanM3a Ha  MPEAHOCTUTE,  CIAa0OCTHUTE,

MOXHOCTUTE W 3aKaHUTE BKJIYYCHH BO HEKO]
poeKT uiu Bo om3Huc-motdat (SWOT);
—aHajgM3a Ha [OJMTUYKATa, EKOHOMCKara,
COIMjaJIHaTa, TEXHOJIOIIKATa, JeTHCIaTUBHATA W
xwuBoTtHata cpeauna (PEST\PESTLE);

—aHajJgM3a Ha IIOCTOCYKHTE TEXHOJOTHja W
CHCTEMU;

—cnopeada Ha aKTYeIHUTE CO MOTCHIIMjaTHUTE
nepdopmancu (GAP);

—3aKJIy4OIH U MPETIOCTABKH.

2. EBanyanuja Ha MapKETHHT-LEJIUTE MPEKY:
—O3UIMOHHUPAkE Ha T1a3apoT;

—TapreTHpame Ha OTPOLITYBaYUTE;
—OpeHupame;

—CerMEHTHpame Ha MOTPOITYBAYUTE;

— mudepeHnupame 01 KOHKYpPEHIIMjaTa,
—aHaJM3a Ha MOCTaBEHUTE IIETHM O] aCIeKT Ha

HUBHHTE KOHKPETHOCT, MEpJINBOCT,
NOCTUTHYBAaWke, PEATHOCT W  HaBPEMEHOCT
(SMART);

—aHaJW3a Ha TIpelHocTa BO OJHOC HA
koHKypeHuujata (USP);

—3aKJIy40lu U MPETIIOCTABKHU.

3. CnpoBenyBame  Ha
peKy:

— H3BOPHTE;
—IPOIIECHUTE;

— aucTpuOyIjaTa,;
—IICHOBHATA MMOJIUTHUKA,
—JIyreTo;
—HOCTI/IFHYBaH)aTa;
—3aKJIyYOIIH U MPETIIOCTABKH.

MAapKCTHUHT-TaKTHUKAaTa

4. MapKeTHHT-KOMYHHUKAI[H]a TIPEKY:
—nponaxoa;

—pexyIaMupame (aBepTaj3uHT);

— IUPEKTEH MAPKETHUHT,

—KJIy4YHa [0pakKa,

—IPOJIaYKHU POMOLIUHY;
—€e-MapKeTHHT;

—3aKJIy4OILlM U MIPETIIOCTABKHU.

5. KoHTpona u MeHalIMEHT:
—PpecypcH U CTPYKTYpa,
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—pacnopesi Ha MapKETUHT-TIPOCKTH U Ha
aktuBHOCTH (Gantt chart)

—TrapaHIyH;

—OJICOBOPHOCT;

—Oyueru.

6. Mepemwe u eBairyaiyja:

—CTPYKTypa Ha CHCTEMOT Ha BPaMHOTEKCHH
WHAUKATOPU M METOO0JIOTH]a;

—KpUTEPUYM 32 MEPEHE U 32 PaCcIIope];
—IIOCTaBEHH IICJIH;

—OCTBapeHH 1IEJIH;

—IpUAPYKHA TEXHOJIOTH]a U COPTBE.

HeonxomHo e nma ce 3emar  IpeaBunl
KapaKTepUCTUKUTE Ha HHAyCTpHjaTa M Ha
UHPACTPyKTypaTa Ha KOMITaHHjaTa, KAaKO CUCTEM
Ha  W3BECTyBake€ M  Ha  HH(pOPMAIUCKA
texHosordja. OCBeH TOa, BO KOMIETHTHBHOTO
ONKPY)XyBalkeé MMa W JAPYI'M OJIHOCH KOU Ce
HE3aBUCHH OJI MHIYCTpHUjaTa U o OM3HHUCOT, a ce
pediaekTupaaT BO OTHOC Ha MAPKETHUHTOT.

Cnopen Medept u Koepc Hema Hekoja ronema
JIOTUKA BO KOPHUCTEH-E Ha YHUBEP3aJCH CUCTEM Ha
Mepeme Ha  KIYyYHHTE  WHAWKATOPH  Ha
neppopMaHCUTE, BO PAMKHUTE HA CHUCTEMOT Ha
BpPaMHOTEXEHH HHIuKaTtopu. Kako mnpuumnHa e
HaBeJeH  (aKTOT  JieKa  IUIAaHUPAKETO |
MMIUIEMEHTaIjaTa Ha MapKeTHHT-aKTHUBHOCTHUTE
IpeTcTaByBaar CUTyallUCKa  KOMIIEH3aIja
(Meffert u Koers, 2001).

3akiy4ok

MoxHocTa 3a @IpUMEHAa BO CHUTE JIEJOBHU
(YHKIIMK Ha OpraHU3alMUTe € HajCUJIHATa CTpaHa
Ha CUCTCMOT Ha BpPpaMHOTCKCHU HWHIAWKATOPH. Ha
npuMep, Kaj IUIAHUPAmETO U YIPaBYBAHKETO CO
MapKeTUHT-TiepopMaHcuTe CHCTEMOT Ha
BPaMHOTEXEHH HWHIMKATOPU C€ KOPHCTU KaKo
METOZ0JIoTHja 3a AcUHUpamEe W 3a OIleHa Ha

MapKETUHT-LEINTE cropen 4ETUPUTE
MEePCIEKTUBU:

—(junancuckara nepcnekTHBa (Ha  IpUMED:
MOBpPAaT Ha MHBECTULHUUTE BO MAapKETHUHIOT
(ROMI), mpoceyeH mnpoduUT 1O KOPUCHUK
(ARPU));

—TIepCIIeKTHBaTa Ha BHATPEIIHUTE TporecH (Ha
MpUMep: Pa3BOj HAa HOBH TPOAYKTH W YCIYTH,
MenyMCKa CTpaTeruja);

—TMepCrieKTUBaTa Ha KyIyBadyoT (Ha TIpUMeEp:
nazapeH yzaen);



—IepCIIeKTUBaTa Ha yYeHhETO M Ha Pa3BojoT (Ha
IpUMeEp: pa3Boj Ha CTICHU(UIHU BEILITHHHU).
Knyunuor nBuraren 3a pa3Boj Ha CHUCTEMOT Ha
BPaMHOTEXECHH WHAWKATOPH JIS)KH BO pacTeyKara
BAXHOCT Ha HEMaTepujaJHUTE pEeCcypcu Ha
KommanuuTe. Kako HemarepujaiHu KpPUTEPHYMH
Ha e(UKacCHOCT HAajuecTo Ce 3eMaaT MpEeABUI:
yIeIOT Ha T1a3apoT, CBECHOCTa 3a OpeHIoT,
3aJI0BOJICTBOTO Ha KOPHCHUIIUTE U JIOjaTHOCTA U
MenuyMmckuTe crparerud. KomOuHanujata Ha
BHAaTpeIIHW M Ha HAJABOPEIIHU HHPOPMAIUH
o0e30emyBa JIOBOJHA OCHOBa 33 JIOHECYBambe
OJUTYKH BO MapkeTuHrot. [lokpaj Toa, Tpeba na ce
Kake JIeKa KOHLIENTOT Ha KIYyYHH HHIUKATOPH
OBO3MOXYBa IOTJIE] HaHAMpel, T.e. IUIaHUPaHbe
BUCTHHCKH AaKTHBHOCTH, BO BHCTHHCKO BpEMe.
Cekoj UHIUKATOP € JeNl O/ €/IeH MOJOJT CHHIHD
HAa  TNPUYMHCKO-TIOCIACIUYHHM  BPCKH  KOH
J0BeIlyBaaT 10 ,,BPAMHOTEXEHHU pe3ylTaTu, T.e.
pesyaratu Kou Tpeba aa OupaT BO pamMHOTEkKa
ennu co apyru. [loctou eneH MUT KOj BenH JieKa
aKTUBHOCTHTE HA MapKETHHTOT HE MOXE Jia ce
MepaT WiH, MaK, TOa MEPEemhe € HECOOABETHO CO
oryie[] Ha CenU(UIHOCTa HA AKTHBHOCTHUTE KOU
ru  nokpuBa. Ho, TOKMy cHCTeMOT Ha
BPaMHOTEXCHH HHIUKATOPH ce OoOMayBa la TH
MpeBe/ie OpPraHU3aIUCKUTE Ied BO MEPJIUBH
eNWHUIIM, Ha TpUMep  3rojieMyBamke  Ha
npojaxbara Kako pe3ylTaT Ha MHTerpupaHa
MapKeTHUHr-KkoMyHukanuja.  Ilocrojar  mHory
HAYMHU CO KOM MOJKE J1a C€ M3MEepHU MOCTUrHaTarTa
CBECHOCT 3a OpEH[IOT, CIIOpeeHa CO TPOIIOIHUTE
3a IpoMoIMjaTa M 3a mpojax0aTa OCTBapeHa BO
naneHuoT mepuon. Ilpeky BoBemyBame Ha
MEpEemeTO0 Ha e(pUKacHOCTa Ha MAapKETHUHIOT,
KOMITaHWjaTa n00uBa OalaHCHpaH TOTJEH U BP3
BHATpPEIIHUTE  MApKeTUHI-TIPOLECM U BpP3
nmocTurHatutre pesyaratd. OBOj MEHAMEHT-
npolec ImoMara BO MPEeNU3UpPameTo U BO
YCOTTIaCYyBakETO HA MAapKETHHT-IIEINTE W Ha
KopriopaTuBHata crpareruja. CucremMor Ha
BPaMHOTEXCHH WHIMKATOPU MPETCTaByBa OCHOBA
3a PEellOBHO CIPOBENYBame€ MEpEHa, KOUIITO Ha
JTyreTo BO MapKETUHT-OIETIOT UM OBO3MOXYBaaT
(oxycupaHo U3BpIIyBambe HA paOOTHUTE 33Aa4YH U
OCTBapyBarme HA OPTaHU3AIMCKHUTE TIETIH.
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PROMOTION OF THE FAMILY IN THE
POLITICAL PARTIES’ PROGRAMS

Abstract

The political parties in the Republic of Macedonia
dedicate a particular part of their constitutional
acts — general program documents and the pre-
electoral programs in certain electoral cycles |,
mainly for the purpose of general Parliamentary
elections to express their standpoints, views and
activities regarding family, family life, the status
of family in the society and women’s’ status.

This paper shall review these parts of the
programs as of the foundation of the political
parties and their actions at the political scene in
the country through the presence of such content
in the pre-electoral programs and the ultimate and
penultimate Parliamentary Elections in Republic
of Macedonia.

A special interest shall be placed to the documents
of the political parties who had won the elections
and thus became the legislative and executive
authority, as well as to the parties which had taken
participation in the government as coalitional
partners of the governing parties.

The segments of the programs referring to the
family and women shall be elaborated, with
conclusive basic standpoints and the points of
view of different parties shall be compared.

Key words: Political parties, pre-electoral
programs, family, women’s status, Parliamentary
elections.
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ITPOMOIIMJA HA CEMEJCTBOTO BO
ITPOI'PAMMUTE

HA INIOJIMTUYKUTE NAPTHUU BO
PEITYBJIMKA MAKEJOHHJA

AncTpakr

[Monutnukute naptuu Bo Penybinka Makenonuja
U BO CBOWUTE€ KOHCTUTYTMBHM aKTH - OIIUTH
OPOrpaMCKU  JIOKYMEHTHM M JI0 HM300pHUTE
IIPOrpaMy 3a OJJEIHHU U300PHU LUKIYCH, IJIaBHO
3a OMNILUTHUTE NapjJaMEeHTapHU U300pH, U3BECEH /e
IIOCBETYBaaT Ha CBOWUTE CTAaBOBH, IIOTIEOU U
aKTUBHOCTH BO OJTHOC Ha CEMEJCTBOTO, CEMEJHOTO
KHUBECHE, CTaTycOT Ha  CEMEJCTBOTO  BO
OILITECTBOTO U 32 MOJ0Xk0aTa Ha JKeHaTa.

TpynoT ke HampaBH Nperyies Ha OBUE JICTOBH O]
NpOrpaMHUTe OJf OCHOBAKETO HA MOJUTHUYKUTE
NapTHU ¥ HUBHOTO JIjCTBYBA-E Ha IOJMTHYKATA
ClleHa BO 3eMjara, NMpeKy MPHUCYCTBOTO Ha THUE
COAPKMHH  BO  HM300pHHMTE  TpOorpaMH |
MPETIOCICIHIUTE W TOCICAHUTE NapiiaMeHTapHH
u36opu Bo PM.

IToceben Harylacok Ke OWIe CTaBeH Ha
JOKYMEHTUTE HA TOJUTHYKUTE IMMAPTHH KOU CE
jaByBaaT Kako MOOEIHUIIM HA U300PUTE, a TI0T0a U
KaKo HOCHUTEIIM Ha 3aKOHOJABHATAa W W3BpITHATA
BIIACT U HA OHHE MAPTUU KOU MMaaT Y4eCTBO BO
BJIaCTa, KaKO KOAJIWIIMOHW TIApTHEPH HaA
BIIQ/ICjaYKUTE TAPTHUH.

JlenoBuTe O]l MpOrpaMuUTe KOU C€ OJHECyBaaT Ha
CEMEJCTBOTO U KeHaTa ke Oumat oOpas3ioxeHH, co
WU3BIICUCHH OCHOBHHM CTaBOBU M Ke Owuje
HalpaBeHa cropeaba Ha  TJCAMINTaTa HA
OJIJICITHUATE TTIApTUH.

Kiyunu 300poBH - OJTUTHYKHU MAPTHH, U300PHU
MporpaMu, CeMejCTBO, IMoJIok0a Ha JKeHaTa,
napiaMeHTapHU U300pH.
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BosBen

Bo 0Boj Tpya ce moara o ONIITHOT TOUM 3a
KIIyUHUTE KaTeropuu, OJHOCHO 3a MOJIUTUYKUTE
MapTUM U 32 CEMEJCTBOTO, KaKO W 3a OIIITaTa
porpaMa Ha MOJUTHYKHUTE NapTUU U U300pHUTE
mporpaMd  3a  OJJICNIHM, HAJuYeCTO  OIIITH
napJiaMeHTapHU U300pHu.

Taka, moxg mMOMMOT TOMUTHYKA TMapTHja ce
nojapa3bupa  penaTUBHO  TpajHa  MOJIMTHUYKA
opraHu3zaiyja, HacTaHaTa Bp3 JOOPOBOJHOCT, YHja
MTO 1eJd € NPe3eMameTo M BPIICHETO Ha
Jp>KaBHATa BJAcT, WM y4ECTBO BO HEa, OJHOCHO
MI0CTOjaHO/TIOBPEMEHO BJIMjaHUE 3apaau
KOHCTUTYUPAE, MPOMOBHPAE, PEAIU3UPABE U
3alITHTA HA OIPEEIIEHN WHTEPECH, Ha TparaHu H
nenoBu ona ommrectBoto. Cekoja MOTUTHYKA
nmaptija, TOKpaj WICHCTBOTO HMa  CBOja
MOJINTUYKA MICOJIOTHja, U3pa3eHa BO Iporpamara
Ha Tmaprtyjata (Kako TpacH JOKYMEHT) W
OpraHu3alfioHa CTPyKTypa HajuecTo neduHupaHa
CO  CTaTyToT Ha  MOJUTHYKATa  MapTHja
(Annpescku, XK. 2011, ctp.58). Tyka tpebda na ce
Ka)keJleka HE € HayyHO BTEMEJIeH MPHUCTAIOT CO
KOj ce TBpAW JeKa MOJUTUYKaTa MapTHja uMa
mporpaMa W CTaryT, IITO € TECHO TIJeaarmbe
Ounejku W ApPYrd opraHuzanuoHu Gopmu (Kako
MTO Ce, Ha TpPHUMEp, KYITYPHO-YMETHHYKH H
CIOPTCKU JIPYIITBA) MMaaT MporpaMa U CTaTyT,
HO HE C€ NOJUTUYKU NapTUH, OUAEjKH HemaaT
NOJUTUYKA UJAEOJIoOTHja M He ce Oopar 3a
OCBO]jyBam€ Ha BJIACTA.

3a QyHKIIMU HA TIOJIUTUYKHUTE MMAPTUU CE€ CMETaaT
BOOOJIMKYBakbETO HA  TOJIMTUYKH  MUCIEHA,
CTaBOBM M Oapama, I0TOa CO MOJUTHU3AIMjaTa Ha
OIIITECTBOTO, OpraHU3alMjata Ha JEeMOKPaTCKH
MPOIIECH 32 YYECTBO Ha IpalaHUTE BO BPUICHETO
Ha jaBHM paboTu (ydyecTBO BO u300pu, pabora Ha
MPETCTABHUYKK 3aKOHOJABHHM TeJa, BPIICHE Ha
M300pHU TMOJUTHYKK (YHKLMHU, pealu3anuja Ha

JIp)KaBHAa  IIOJIUTHKA, (GyHKIIMOHUpake U
3alBPCTBYBakb€ HA TMOJUTUYKHA PEKUMU H
CJIMYHO).

CemejcTBOTO ce AeduHUpa KaKo MapiiyjaiHa 0uo-
collMjaiHa 3ae/IHUIIA BO KOja JIyf'€TO ce rpynupaar
3a Ja ce 3aJ0BOJIaT TPUPOJHUTE CEKCyaTHH
OJIHOCM  3a  TOBp3yBame  (ONIITEHE)  Ha
pasIMYHUTE TIOJIOBH, 3a Ja ce o0e30enu
penpoAyKIIHja, TPOAOHKYBalke Ha TMOTOMCTBOTO
(parame pmema), 3a Jga ce TOBp3yBaaT BO
OMpPCACIICHU CPOAHUYKU BUAOBHU U OJHOCH KaKO
MPUPOJIHA W COIMjajHA OCHOBA 3a 0JI00pYyBame
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wii 3a0paHa Ha IMOJIOBUTE OJHOCH, 3a Ja ce
OJIBUBAaT OCHOBHUTE COIMjaJIHA JICJHOCTH 3a
o0e30enyBambe Ha MaTepHjajHaTa er3uCTeHIN]ja
Ha Tpynara ¥ IMOEJUHLUTE BO Hea M 3a Ja ce
NMOJUTHYBaaT, OJrjenyBaar, oOpa3yBaaT H
BOCIIUTYBAAT JIEIIa.

Hajonmty n Haj3Ha4yajHU (QPYHKIIUK IITO MOXKAT
Jla ce CpeTHaT BO CHTE BHJIOBH CEMEjCTBa Ce:
penponykTtuBHata (GyHKOHja, (QyHKIOHjaTa Ha
3aJI0BOJlyBab€ Ha  MOJIOBUOT WHCTUHKT |
eMoTHBHaTa (yHKIMja, eKOHOMCKaTa (yHKIHja,
3amTUTHaTa (YHKIUja, BOCHUTHO-OOpa3oBHATA
¢byHkurja ¥ QyHKIMja HA COIMjaau3anMja Ha
anuHocTta. (Hokpescku, T. 1996, ctp. 141)

Kako HayyHa men Ha OBOj TpyA € YTBPAEHO
IPE3EHTUPAKETO HA OCHOBHHUTE IOTJenu 3a
CEeMEJCTBOTO M MEPKHUTE 3a 3alBPCTBYBABE W
yHaIlpeyBambe Ha I0JI0)k0aTa Ha CeMejCTBOTO BO
OINIITECTBOTO BO H300pHUTE TMpOrpamMu Ha
HNOJUTUYKUTE NapTuu Bo Pemybnuka Makenonuja.

3apaay NOCTHTHYBamkE Ha OBaa I1eJ1 Ke Ce HalpaBH
aHaM3a Ha JIeJIOBUTE O] M300pPHHUTE MPOTpaMu Ha
NOJIUTHYKUTE TApTUH 334  [apiJaMEHTAPHUTE
u30bopu, co moceOeH OCBPT Ha JEJIIOBUTE O]
300pHUTE TpPOrpaMH KOM C€ OJHecyBaaT Ha
CEeMEjCTBOTO 32  MpPBHUTE  IOBEKEMAPTHCKH
napiameHTapau  u3bopu  Bo  PemyOnmka
Makenonuja oapxkaiu Bo eceHta 1990. romuna.
Ke Oume HampaBeH M KpaTOK Mperies 3a oBaa
npobieMaTika BO HapeAHHTE M300pHU LUKITYCH,
a ke Oujar NMpe3eHTHpPaHW U HEKOJKY H300pHU
MporpamMu O TapJIaMeHTapHUTE U300pH OJIpIKaHH
B0 2014.ronuHa.

CemejcTBOTO M HeroBuTe (GYHKIMH ke Oujar
MOIITUPOKO pa30paHu M TPETUPAHHU.

Bo TpynoB He ce emabopupaar peamu3upaHUTe
aKTUBHOCTM ~ BO  OJHOC  Ha  ceMejHara
npobiemMaTuka (3aKOHW, MPOTPaMH, IPOEKTH,
aKIUHM) KOra OJJICIIHUTE MOJUTHYKU MapTUU Ouie
Ha BJIACT WM Kako JOMWHAHTHH WU KakKo
NPUIAPYKHU MOJUTHYKU CyOjeKTH (IITO MOXe Ja
Ouje mpeaMeT Ha moceOHa aHaIM3a U HAMEHCKH
Hay4eH TPEeTMaH).

1. IIpBuTe H300PHU MPOrPaMHM 32 CeMEjCTBOTO

[Momutnukure maptuu Bo Peny6nuka MakenoHuja
BO IUTypajHa MOJHUTUYKA CIEHa C€ I0jaBHja BO
TeKkOoT Ha 1990. ronuHa Bp3 0cHOBa Ha 3aKOHOT 3a
OILITECTBEHU OpPraHM U 3ApYXKEHHMja Ha rparaHu
(Cnyxx6en Becnuk Ha CPM, 6poj 28 ox 21



centemBpu 1990. ronuna) co mTo 6ea MOCTaBeHU
OCHOBUTE Ha IMOJIUTUYKATa IUTypajiu3aluja Ha
OMILTECTBOTO.

HajBuanmBo  Kako  TOMUTHYKU  CYOjeKTH
MOJIUTHYKUTE HapTHH HacTamnuja 3a
napiamMeHTapuure uzdoopu, ecenra 1990. roquna.

Bo xnurara “U360pu 90, moJIUTUYKUTE HAPTUU BO
Makenonuja”’(m3gaane Ha IIOC“Cucrem 217,
KHUTarta ja npupenuwie Bnago Tumoscku u Cero
CredanoBckn) ce 00jaBeHH U300PHUTE MPOTPAMH
Ha TIOJUTUYKUTE TMApPTUU, KOWU, BO H3BECHA
CMHCJa, MPETCTaByBaaT OCHOBHH IPOTrPaMCKU
JOKYMEHTH 3a UACJHUOT MPO(UI Ha KOHKPETHUTE
HNOJUTUYKK  naptuu. V30opHuTE Iporpamu
COJp AT TOTJIEH, CTABOBU M WJACU 3a IMOIIUPOK
Kpyr Ipamama (CTaTycoT Ha  Jip)KaBaTta,
E€KOHOMCKH acIIeKTH, YOBEKOBHU npasa,
JIeMOKpaTu3alrja, odpa3oBaHue, KyiaTypa), a BO
HEKOM OJ HUB ¥ KOHKPETHH TIOTJIEOH 3a
CEeMEJCTBOTO W TMoyok0ara Ha JKeHaTa BO
OIIITECTBOTO.

Bo nponomkenue ce npaBu nperies Ha JeIOBUTE

07 U300pHHUTE MPOrpaMH KOU HAjAUPEKTHO Ce
OJTHECYBaaT Ha CEMEjCTBOTO.

Bo wu3bopnara mporpama ©Ha Cojy3 Ha
KOMyHUCTUTEe Ha  Makenonuja-Ilaptuja  3a
JIEMOKpaTCKa npeoOpazoa, JIEHEITHUOT

CoumjanieMoKpaTcKu cojy3 Ha MakenoHuja, ce
BEJIN:

- Ke ce cosmaBaaT MaTepHjaiHH, COLHjaHH,
3aKOHCKM U JIPYT'M YCJIOBM M CEMEJCTBO Ja Ouje
u3pa3 Ha YOBEKOBaTa CHTYPHOCT, XapMOHHja H
JbyOOB;

- Jleuara ke O6unar noce6eH cy0jekT Ha paBHa U
OIIITECTBEHA 3allTUTA, CO PAa3BUEHU YCJIOBU U
WHCTHTYLIIMUM IITO K€ TapaHTUpaaT 3[paBO W
0e3rpH>KHO JIETCTBO, KBAIUTETHO 0Opa3oBaHuE U
BOCIIUTaHHE;

- Mnaagutre ke ru oOcTBapyBaaT COICTBEHHTE
UHTEpECH  COTJIaCHO HUBHUTE Oapama 3a
OIIITECTBEH NMPOTPEC U JIMYHU NEPCHEKTUBH,

- Crapure ke yXHMBaaT MaTepHjaiHa, COLMjaTHa
M 4YOBEYKAa CHUTYPHOCT Bp3 NPUHIMIIUTE Ha
COIMjaJHa JpKaBa U COMMAApHOCT. ONIITECTBOTO
Tpeba J1a ro 4yBa HUBHOTO JOCTOMHCTBO,

- Cekoj 4YOBEK HMa MpaBO Ha EKOHOMCKa H
conujaHa 3amTuta. Hukoj HE cMee ma Owuje
COLIMjaJIHO HANyIITeH M He3rprkeH. Hema 31paB
Y KBAIMTETEH JKUBOT 0€3 COIMjajHa CUTYPHOCT U
noceOHo, 0e3 CoLMjaTHo 3rPUKYBakbe Ha MAjKUTE,
Jerara, CTapuTe, UHBAJIMAUTE U HEBpaOOTEHUTE.

52

OBa MOXe /Ja ce OIEHM KaKo OMNIUT MPHUCTaIl BO
nonuTHukata (Quio3oduja Ha oBaa MOTUTHYKA
maptdja CcopeMa  CeMejCTBOTO W HEeromaTa
10J10k0a BO OIIITECTBOTO.

Crpankata Ha JyrocioBeHute Bo MakenoHuja,
KOja BCYIIHOCT € IacHBH3MpaHa BO AaKTYEIHO
BpeMe, cMeTa Jieka OpakoT U CEeMEJCTBOTO ce
OCHOBHHU COIMjaJTHU €JWHUIM HAa OIIITECTBOTO.
3aroa OCHOBHHMTE HACOKM Ha COLMjajHaTa
MOJINTUKA HAJTECHO C€ MOBP3aHU CO CTATYCOT Ha
JKEHATA, a kako compyra ¥ Majka U aKTHBEH
YU4ECHUK BO cUTe cepy Ha OMINTECTBOTO M HA
)KUBOTOT. Hamata rpmxka( Ha oBaa maprtuja) €
HacoueHa KOH 00e30eyBameTo Ha CHTE YCIIOBH,
KOM Ji0cera BO TOJIeM CTENEH HeJocTacyBaa, LITO
Ke ja OBO3MOXKAT HEj3MHATA EMCHIMNAINHja W
abupmanMja Kako CJlI00OJHA  JIMYHOCT U
paMHOIIPaBHO YOBEYKO CYIITECTBO.

U 3a oBOj morien MoXe Ja ce KOHCTaTHpa JeKa
OCTaHyBa Ha HMBOTO Ha OMIITOCT CO 3ayi0xk0a 3a
apupMaija Ha CEMEJCTBOTO M JKEHaTa BO
OIILTECTBOTO.

IIporpamcka  ompenenda Ha  Jlurara 3a
JEMOKpaTHja, Koja, HCTO TaKa, MPAKTUIHO €
HEaKTHBHA Ha IIOJMTHYKATa CIl€Ha, €1a Cce
HACTOjyBa BpaboTeHaTa KCHA INTO Caka Jla hMa
IIOBEKE JIella M IITO CaKa J1a MM CE€ IIOCBETH Ha
HUBHOTO OJIIVICIyBalkhbeé W BOCIHTYBAmkE Ja CE
CTUMYJIHpa BO TOoa MpPEeKy IMOCeOEH pPEeXHUM BO
pabOTHOTO 3aKOHOJABCTBO/TIJIATEHO TPOMECEYHO
IPEINOPOAUTHO U €THOTOJUIIHO TOMOPOJAUITHO
OTCYCTBO,  TOJIYIUIATEHO  OTCYCTBO  3apaju
ONITJIElyBalb€é U BOCIUTYBakE€ Ha JETETO 1O
TpeTaTa I'oOJWHa O4 HETOBUOT >XUBOT, HCIIJIATCHO
OTCYCTBO /IO HaBpIIYBaWkETO CEAMOTOIUIIHA
BO3pACT Ha JETETO/.

Ha Makenonuja u oaroBapa MOJENOT Ha
CeMejCTBO co TpH Jena. Bo Ttaa cmucna ke Ougar
JIOHECEHU 3aKOHM O]l TOMEHOT Ha 3JpacTBeHaTa
3alITUTa, COLMjalHaTa M (UCKAIHATa IMOJUTHKA
CO KOM “JYKCY30T’ Ha YETBPTOTO/ M CEKoe
HATaMOILIHO/ JieTe K€ TM ONTOBapyBa POAUTEIHUTE,
a He JprKaBarta.

On oBa Tpeba fga ce M3BIEYAT JBE OCHOBHH
mpamlama, KOW 3acily)XyBaaT aHallu3a, a Toa ce
COOJIBETHO 3aKOHOJABCTBO 3a MajKaTa- POJMIIKA
MOJICJIOT Ha CEMEJCTBO CO TpH Jena (Kako
pesynrar Ha Tienamero Ha Jlurara 3a
JIEeMOKpaTHja 3a TOBEKEJETHU CEMEjCTBA KOM Ce
TOBap Ha OIIITECTBOTO).

1 Bo mporpamara Ha TOraiiHaTa mapTHja CO UMe
Commjamuctuuku cojy3-ConujanucTuyka napTaja



Ha Makenonnja (cera camo CoumjamucTHYKA
maptdja Ha ~ MakemoHuja) ce  coapxkar
HAjOCHOBHHUTE CTaBOBH 33 CEMEjCTBOTO:

- CouMjamHUOT CTaTyC Ha CEMEjCTBOTO, OCHOBA
3a TpPECMETyBamke Ha COILUjaHO 3alITUTHHUTE
MEpKH Ha OMIITECTBOTO.

- Ke W3HAjIeME TaKBH €KOHOMCKH, ()MHAHCHCKH
W JPYTH OINIITECTBEHHM MEPKH KOHM KE CO37aBaaT
YCIIOBM CEKOj YOBEK Jla MOXKE Ja Ce OCHUTypa
JIOCTOJHH YCJIOBH 3a JKHMBECHE 3a cebe M 3a
CEMEjCTBOTO.

- Iloromemoro  pabOTHO ©  OMNIITECTBEHO
aHTKUpame Ha JKeHaTa Oapa co3jaBambe Ha
yCcIOBM 3a TMoOp3a JIMYHA M OMIITECTBEHA
emaniunaiuja. Co MepKM Ha EKOHOMCKaTa
MOJIUTHKA K€ CTUMYJIMPaMe Pa3BOj HAa CEPBUCH H
JIPYTH YCIyrH 3a JoMakuHCTBOTO. Ke momarame
npeky 00e30eyBame Ha JeTCKaTa 3alliTHTA.

Harmacok Ha exoHoMckaTa (yHKOMja Ha
CEMEjCTBOTO M KpEUpame COLMjaIHA MOJUTHKA CO
Koja ke ce o0e30eau €KOHOMCKa CUTYPHOCT Ha
CEMEJCTBOTO M HETOBUTE WICHOBH € CTaBEH BO
u300pHUOT Marepujanm Ha J[Bwkemero 3a
cemakenoHcka akija-MAAK (koja e moBpeMeHo
akTuBHa). Toa ce o00pa3noxxyBa CO CIEIHUBE
CTaBOBH!

- Bo cucremor Ha couujagHaTa MOJUTHKA MMa
norpeda Jla ce MEHaT MHOTY HeIlTa, HO, BO IpPB
pen Oe3npyro Tyka Tpeba Ja ce rpaad HOBa
MOJUTUKA KOH CeMjecTBOTO/ paboTa OJHOCHO
BpaboTyBame, JOMyBame, 3allTHTa Ha Jelara,
JaHOYEH CHCTEM, collMjaiHa nomony/.
[Tpu3HaBamETO Ha CEMjeCTBOTO KaKO €KOHOMCKA
3ae/IHUIIA, KOTa Jyf'eTo Toa To MOCaKyBaaT, a BO
JIeJHOCTH  INTO  ToAa IO  JIO3BOJTyBaat/
3eMjOJIeTICTBOTO, 3aHAETYUCTBOTO, IpPHBaTHATA
uHUIMjaTUBa/ € MHOry mnoxenHo! PedeHo e co
mpaBo: - U paboTara /TpyAOT/ BO CEMEjCTBOTO €
OTIIITECTBEHO KOpHCHA paboTa /TpyaoT/!

- OTTyKa, ONMIITECTBOTO HE CMEE EAHOMY Jla MY
oune majka, a ipyromy Marmrea! [lonutukara KoH
cemMejcTBOTO Tpeba ma Omjae mpen ce Tpuka 3a
OCUTYPYBAmHETO HA KBATUTETOT HA KUBOTOT, a Taa
MOJUTHKA KEe Cce oryieJja BO OpraHW3HWpaHara
TpYka 32 OTBOPamke Ha HOBU pabOTHU MeCTa KaKo
OCHOBa Ha HOBaTa CollWjayHa monuTuka. He cmee
Ja ce OCTaBM NOMMOT MJIaJ YOBEK Jaa Ouie
CHHOHHUM Ha HeBpaboTeH yoBek! Tyka Tpeba na ce
MIOMHUCITH ¥ 32 Pa3padoTyBamke CUCTEMH Ha TTOMOIIT
/monatHo o00Opa3oBaHue, AOKBalIM(UKaIMja WIU
npekBanuduKanyja/ 3a OHHE INTO Ke CTaHaT
KPTBM Ha TEXHOJOIIKHOT WM EKOHOMCKHUOT
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BUIIIOK WJIM IITO Ke MajHat moj credaj. Tpeda na
ce adhupMupa MHCTUTYTOT — MPBO BpaOOTyBame,
Kako BpPBEH pE30H Ha aBTOPUTETHA I[OLMATHA
MOJINTHKA.

[IporpaMCKHOT aKT Ha MOJMTUYKATa MapTHja Ha
BMPO-/Iemokparcka mapThja 3a MaKeIOHCKO
HAIIMOHAJTHO €JIMHCTBOIIPEIBUIYBa HOB CHCTEM Ha
colMjaiHa JpkaBa Koja Ke ce TeMelnu Bp3
Hauenata Ha clI000IUTe, €JIHAKBHTE INAHCH 32
cute  Jyre, TMpaBeAHOCT M MelydoBeuka
COJIMJIAPHOCT, TIOTOA COIMjajHA IMOJUTHKA KaKO
yCOTJIaceHO [IejCTBYBAmh€ Ha CHTE CYIITECTBCHH
YMHATEIM 32  TMOKBAIMTETEH  JKUBOT  Ha
rpalfaHuHOT, COLMjaJieH CTaHaap] 3a CHTE BO
TIOTJIE[] Ha 3APABCTBCHAa M COIMjajHA 3allTHUTA,
Kako W BO IMOIJIe[ Ha 0Opa3oBaHUETO, KAKO H
JI0JITOPOYHO 3aJIarame 3a U3rpaada Ha Jp)kaBa Ha
6marococTojba, MTO 3HAYM CEKOj YOBEK Ja MMa
MOXHOCT 3a JIMYeH pa3Boj, oOpa3oBaHUE,
CO3/IaBambe¢ Ha CEMEJCTBO U KBAJUTETHHU yCJIOBU 32
HBOT, CO IIITO BO CYIITUHA CEMEJHOTO JKUBECH-C
ro TpeTHpa Kako Jel O]l EKOHOMCKara H
COIlMjaJIHATA MOJIUTHKA Ha JIp)KaBaTa.

[MapTujaTa 3a JOEMOKPAaTCKH MPOCHEPUTET BO
MakenoHnja, ce yIITe aKTHBHA Ha IMOJIMTHYKATA
CIIeHa, HajAMpPEeKTHO Ce 3ajara 3a Toa KCHCKaTa
MJIaIiHA J]a ce IIKOJyBa M BpaboTyBa. Paramero
€ JIMYHO TMpaBO HA CONPYKHHUIMTE, J0/eKa
IUIAHUPAkbETO Ha CEMEJCTBOTO € BPEIHOCT Ha
COBpeMEHaTa IMBHIN3alja. XyMaHU3alyjaTa Ha
OJIHOCHUTE Mel'y TIOJIOBUTE € TOTpeda Ha BPEMETO.

OBa rnemame € pediiekc Ha OYEKYBaHOTO
U30MpayKo TeJo, Haj3acTalleHO Mery eTHHUYKHUTE
AnbGaHIM BO 3eMjara.

3a  JlemokparckuoT  cojy3- Ilaptuja Ha
3eMjoenuuTe Ha MakenoHHMja, Koja OJaMHa e
3racHaTa KakO AaKTHUBEH IIOJUTHYKH CYOjeKT,
CYIITUHCKM ce 3ajoxOuTe 3a  ajieKBaTHa
colfjajHa TIOJWUTHKA, IMOCEOHO BO OJHOC Ha
nenara, 3a o6e30emyBame Ha JETCKU JOAATOLHM
3aKIlydHO CO YETBPTOTO JETE, a CEKOe NIETEe Haj
0BOj Opoj ke Ouje rpuka Ha HETOBUTE POJAUTEIIH.
Crpema jeratTa Ha YMPEHHTE H DPa3BEICHUTE
POOUTENN U APYrUTE KaTeropuM Ha TaKBH Jela
[TapTujara ke nma mocedeH TpeTMaH.

OBoj craB mMa ompeneneH Opoj CIUYHOCTH CO
naprtuckata onpenaenda Ha MAAK.

[TaptujaTa 3a nenocHa emanuumnaiuja Ha Pomure,
KOja TIOBPEMEHO YYeCTBYBa BO IOJUTHYKHOT
KHUBOT Ha 3eMjara, IUIaHHpaJla Ja ce aHTraxupa u
0opHu 3a moCTamHa W IEJ0CHA €MaHIMIIalnja Ha
xeHata Pomka 1 HEj3MHOTO Op30 BKJIOIYBamkE BO



00pa3oBaHMETO U BPabOOTYBAWKETO CO JIOCTa
OJIeCHyBama Kou ke ounat Ha Pagwo u TB, mro e
eKCIUITMIIUTHO oOOpakame [0 MOTEHIUjaIHUTE
rinacaun 3a [laprujara.

2. lIperyex 01 HEKOJIKY H300PHU HUKIYCH

Kako enemeHTH Ha HH(pOpMATHBHA COJPKUHA
MOXAaT Jla Ce€ M3HecaT II0Ka3aTelIuTe JeKa
IpamambaTa Ha CEMEJCTBOTO OuJie TPEeTHpPaHU BO
[IPOrpaMUTE HAa MOJUTHYKUTE napTtuu Bo 1994 u

1995 romuna. OBaa mnpoOieMarnka Ouia
MOTIPUCYTHA BO MPOTPAMCKHUTE JOKYMEHTH Ha
JInGepannara napTHja, ConumjanucTuykara

naptuja Ha Makenonuja, BMPO-JlemokparckaTta
nmapTHja 3a MakKeJIOHCKO HAIlMOHAJIHO EIMHCTBO,
JlemokparckaTa naptija 1 Haponna nemokparcka
napTHja, I0eKa He ce MPUCYTHH OBUE TEMHU Kaj
[Maptujata 3a  IEMOKpPATCKH  TPOCIIEPHTET,
CouujanieMoKpaTCKMOT cojy3 Ha Makenonuja,
JleMokparckaTa mapTija Ha MakeoHWja U Kaj
MAAK (Mojanocku, 1. 2002, ctp.315).

Bo nmporpamute Ha NOAUTUYKUTE NapTUU BO 1998
u 1999 roamna, Kako Mpaliama/TeMH MMOCBETCHH
Ha JKEHaTa U CEMEJCTBOTO C€ IPUCYTHHU Kaj
BMPO-AIIMHE, Couwmjanucruyukara mapTaja Ha
Makenonuja u kaj JlubepamHo-geMokparckaTa
napTuja, a He ce 3actaneHu kaj Jlemoxparcka
antepHatuBa, BMPO- J/lemokparcka napTuja u Kaj
Makenoncka HapogHa maptuja ( Mojanockwu, 1.
2002, ctp. 318).

Kako 30upeH nperinen 3a 0Boj MepHo MOXKeE Jia ce
Kake JieKa BO OJJHOC Ha moJjiok0aTa Ha JKeHaTa U
CEeMe]jCTBOTO HOJUTUYKHUTE napTUH BO
Maxkenonuja moafaar oJ Toa JAeka € MOTpeOHa
[IOroJIeMa  BKJIYYEHOCT  Ha  JK€Hara  BO
nonutudkuot kuBoT (CIIM); 3a paMHOMpaBHOCT
Ha TIOJIOBHTE, 3a I'PaficHhe NAapTHEPCKU OJHOCH U
3a MPOAKTHUBHO BKJIy4YyBalk€ Ha >KeHaTa BO
JaBHUOT JKMBOT M BO JP)KaBHUTE HHCTUTYIHH
(BMPO-AIIMHE); 3a mnomoOpa wmartepujanHa
noJyioxk6a Ha xenute (/I1); 32 HeOTYrHBOTO MPaBO
Ha TparaHWHOT HE3aBUCHO Ja pelllaBa 3a parameTro
u umero Ha nerero (H/II); 3a momoOpyBame Ha
OMILTECTBEHATa, EKOHOMCKaTa M ColHjajgHara
noJyoxk6a Ha majkata u gerero (H/II). [Tpucyrau
ce 3ajlarama 3a MPOMEHHU BO 00Pa30BHUOT CHUCTEM
Y BO BOCIHTYBAaHETO BO CMHUCIIA HA HAJIMUHYBaHbe
Ha BKOpPEHETHTE Mpeapacynd U yOenyBama 3a
“mMamiku”’ M ‘““KEHCKHM~ WIPU, MAIIKU M KEHCKH
ceer (JIIT); 3a yHampemyBame Ha CBETOT Ha
xeHckute Bpeanoctu (III); ma ce ordpnar

54

3actapeHuTe yOemyBama 3a  “npupoaHara’
OJIpeICHOCT Ha TMojoXx0aTra Ha XKeHara M 3a
MOJEJICHOCTa Ha “MallKu’” U ‘““KEHCKU 3aHHMamba
(HIT); menpudakame MPUCUIHOTO CTAITYBaHkHE BO
Opak ¥ TOpPTypa Ha MaxxoT Bp3 keHaTa (BMPO-
JNIIMHE). Jlen om HHUB ce 3a IIOMHAaKBa
MOMyJIallMOHa TIOJUTHKA 3a Ja CE€ HaJMUHAT
M0jaBUTE O] K€HaTa Ja Ce MPaBH PENPOIYKIIMOHA
MamuHa (JIII), ' HU3 KOHKpPETHM IporpamMu M
MPOEKTHU JIa ce aKTUBUpa (HAKTOPOT HApEUEH KeHa
(JIIT), 3a emaHmumanuja Ha IKEHATA, HEJ3UHO
HIKOJTyBame 1 BpadoTyBame (I1JIT).

3. HajrosiemuTe mNOJIMTHYKM MAPTHH 32
€ceMejCTBOTO

Bo u3bopuara nporpama Ha BMPO-IAIIMHE 3a
napyiaMmeHtapaute uzbopu Bo 2014. rogumHa ce
IpEIBUJCHU IOBEKE MEPKHU, MEly KOU:

- 3roJieMyBamk€ Ha MApUYHHUOT HAIOMECTOK 3a
3rpHXKyBame Jiera 0e3 pOAUTENIM M POJUTEICKA
rpmwka 3a 25% (nmomurHyBame Ha OpojoT Ha
3rPHKYBAaYKH CEMEjCTBA KO CE TPIKAT 3a Jenara
0e3 poauTenu, aena 06e3 poauTeNicKa rpmka, aema
CO TpPEYKH BO PA3BOjOT, Kako H Jema co
BOCIIUTHO-COIIMjaJTHU IPOOJIEMH );

- JOHECYBame€ HAa 3aKOH 3a CIpedyBame W
3alITUTa  Off  ceMejHO  HacuicTBo(“‘3apaiu
NpEeBEHIIMja, CHOpedyBamke M HaMalyBambe Ha
CEMEJHOTO HACWJICTBO Ke Oujie JJOHECEH MoceOeH
3aKOH 3a CIpeyyBame M 3allTHTa OJf CEMEJHO
HacwictBo. Co 0BOj 3aKOH ke ce aepuHHupaaT
JaCHM MEpKHM 3a IMpEeBEHLMja, 3alITUTa, TOMOII U
MOJIIPIIKA HA KPTBUTE OFf CEMEJHO HACHIITBO, CO
KOM 3HAUUTENIHO KE€ C€ 3rOoJIeMH CTENeHOT Ha
3allTUT, a K€ ce AeQUHUpaaT MEPKU U CAaHKLIUU 3a
CTOpUTENUTE. 3a KPTBUTE HA CEMEJHO HACHJICTBO
MPEIBUICHO € TpPaBO Ha TOMOII, HOJIPIIKA H
MEPKH 3a CIIPEeYyBamke Ha UIHO HACUIICTBO, KaKo U
MEpKH 3a 00e30e/1yBambe CUTYPHOCT U €KOHOMCKO
JaKHEHmE Ha JKpTBaTa IpPeKy HEj3UHO AaKTHBHO
BKJIyYyBam€ Ha Ma3apoT Ha TPYAOT ).

- OrtBopame 10 HOBH coBeTyBanumiTa 3a Opak u
cemejcTBO (“ 3apanu o0e30eqyBame CTpydyHa H
COBETOJIaBHA TIOMOII Ha TparaHuTe , K& JaBaaT
yCIOYyrH Ha CEMejCTBa CO HapyIIEHH CEeMEjHH
OTHOCH, BO TIOCTAalKa Ha pa3BoA WIH CO
HEPaCUUCTEHH HapTHEPCKU OJTHOCH.
CoBeryBaymmtata paboTaT CcoO pPOAWUTENNATE H
Jierara, U yCIlyruTe KOM T'M JaBaaT ce BO HAcOKa
Ha HaJIMUHYBamb€ Ha MPOOJIEMHUTE BO CEME]CTBOTO,



HaMallyBalkhC Ha KOHIJIMKTUTC U HOI[O6p}IBaHJC Ha
CEMEJHUTE OJHOCH ).

- IlpoexT: Ha cekoe pgere My € MOTpeOHO
cemejctBo (“ Bo Hacoka Ha MOJAWTHYBAamE Ha
OpojOoT Ha 3rPIWXKYBAaykH CEMeEjCTBA Ke ce
peanu3upa kKammamara “Ha cekoe nere my e
notpedbHo cemejctBo”. CormacHo 3akoHOT 3a
COllMjaJIHA 3aIlITUTa OHHUE CEMEjCTBAa KOU Ke
OJUTyYaT Jla 3rpIKyBaaT jaeua 0e3 poauTenu, ke
I00MBaaT MECEYHU HAJOMECTOLHM 3a TPOILIOLHUTE
3a CMECTEHOTO JieTe BO u3Hoc oj1: 5.000 nenapu 3a
CMECTEHO JIeT€, a HaJOMECTOK 3a 3TPHKYBambe
m3necyBa 1.500 nenapu; 5.500 nenapu 3a
CMECTYBamb€ Ha JeTe 0€3 pOIUTENIN U POIUTENICKA
rpyXa U JIeT€ CO BOCIUTHO-COLIMjalIHU MPOOIeMU
Ha YYWIMIIHA BO3pPacT, a HaJOMECTOKOT 3a
srpuxyBambe usHecyBa 2.000 nenapu; 6.500
JIeHapu 3a CMECTYBalm€ Ha JET€ O HapyLIEHO
OIIITECTBEHO MOBEICHUE, JUIE CO yYMEPEHU H
TEIIKH TPEYKH BO MCHTAITHUOT pPa3BOj] U JIUIE
ylmaTeHo Ha ocrnocoOyBame 3a  pabOTHO-
MPOM3BOJIHA AKTHUBHOCT, JIMIIC CO HAajTCIIKH
MPEeYKH BO MEHTAIHUOT Pa3Boj, JIULE CO TpajHa
TE€JIeHA MOIMPEYEHOCT, CTapo JIMLE, BO3PACHO JIMLIE
CO TeJIeCHA MOIPEUEHOCT, KAaKO M BO3PACHO JIHIIE
CO TPeYKH BO  MCHTAIHUOT  pa3Boj, a
HaJOMECTOKOT 3a 3rpuxyBame Hu3HecyBa 3.000
neHapu’). (http://vmro-dpmne.org.mk/wp-
content/uploads/documents/\VVMRO%20programa
%202014-2018%20v2a.pdf)

CornunjanaeMoKpaTCKUOT cOjy3 Ha MakenoHHja BO
cBOjaTa M300pHA Mporpama 3a MapiaMeHTapHHUTE
n360pu BO 3emjaBa Bo 2014 rogmHa gaBa akIEHT
Ha IPOMEHHU 3a o1o0pa uaHuHa. J{en o] HUBHUTE
AKTUBHOCTH K€ OM/IaT HACOYCHH KOH:

- mnpoekT ['apaHuyja 3a mMjaau Kajae IITO Ke ce
doKkycupaaT Ha  OBO3MOXYBAaWmE€  TPEHUHT
IPOrpamMHu 3a HOBO JUIUIOMUPAHUTE CTYACHTH KOU
HeMaaT pabOTHO WCKYCTBO 3a HHMBHO TIOJECHO
CHaolame Ha Ma3apoT Ha TPYAOT, KaKo U IJIaH 3a
BpaboTyBame Ha MIIAJUTE OJ TOMAINTE TPAJCKH
U CEJICKU CPEeIUHH KOU MOTENIKO TOOMBaaT IaHca
3a pabora. Bo omHOC Ha BpabOTyBameTO MMaaT
noceOHU MEpKH 3a BpabOTyBame Ha KEHU INPEKY
JUPEKTHA MMapuyHa MOMOII 3a oceOHU O0yKHU 3a
MOBTOPHO Pa0OTHO aKTUBHPAH-E MO MOPOIMIHOTO
OTCYCTBO, 3alITHTAa Ha OpPEMEHHUTE XCHH IPEKy
oceOHM MPOCTOPUU Ha pabOTHO MECTO 32 HUBHA
JMYHA XWTHEHA, T03BOJIA 32 OTCYCTBO OJ paboTa
Nopajii peJOBHU JIEKapCKH IMperiean, 3adpaHa 3a
MpeKyMepHa U HOKHa paboTa 3a OpeMeHH >KeHH U
3a )KeHU KOW MMaaT Jiena 70 6 TOAMIIHA BO3pacT,
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Kako U TpaBO 3a MOPOAWIHO OTCYCTBO of 12
MECEIH 332 CUTE CAaMOXPaHH POIUTENH,

- MEpKHTE 3a eJIMMUHUpame Ha JeTcKara
CHpOMaIITHja TpPeKy 3rojemyBame 3a 60% Ha
JETCKUOT AOAATOK U MOCE0EeH J0AaTOK 3a JIETe BO
nepuoa oA 4 roJiuHu,

- Mepku 3a HagMUHYBamke Ha MaTepujaHaTa
JIeNpUBallija MPeKy MOKpPUBame Ha TPOLIOLUTE 3a
KHpHja, PEXKUCKH TPOIIOIH, TPOIIONH 34
3aTOILUTYBamkE€, TPOIIOLM 3a 3/paBa MPOTEHHCKA
XpaHa, €JHOHEIENIEH OJMOpP BO OIMOpAaJUIITaTa
HU3 Makenonuja, kako wu “TlorporryBauku
kpenut” u “JIJIB” Bukenn,

- Bo Mepkure 3a 3eMjOIEJICTBOTO U pypajeH
pa3Boj, c€ HacodyBaaT KOH €IHAKOB TPETMaH Ha
3eMjOJICTIIUTE MPH NEH3UOHUPAE, MOJ00pyBahe
Ha KBAIUTETOT HA XHBOT BO PYPATHHUTE CPEIMHU
IPEKy pPa3BOjHU IMPABLUU Ha EKOHOMCKO JEjCTBO
OTIIOYHYBAal€ HAa  CEMEJHM  OW3HHCH H
VMHBECTHpakE BO pypalHa HHOPACTPYKTypa H
Typu3am. lMcrakHyBame Ha KeHaTa BO pypalHUTE
CpeIMHH KaKO €JHAaKOB YYECHHK BO Pa3BOjOT Ha
CEMEJHOTO CTONAHCTBO U IOAJPXKYBamEe Ha
HEjJ3UHUTE Pa3BOJHU MHUIMjATUBH U €yKalluja.

- Mepka 3a  pomoBa  €IHAaKBOCT BO
00pa30BaHUETO MPEKY BpaKkame HA KEHUTE KOH IO
HamylTwie oOpa3soBHUOT MPOLEC, MOXKHOCT
YUYCHHUUYKUATE OF PYpPaTHUTE CPEAWHU U  Of
COLIMjaJIHO 3arpO3€HUTE CeMejcTBa Ja J00ujatr
1oceOHO BHUMaHHUE CO LI IPaJemhe Ha MOCPEKHO
U 1Moborato cemMejcTBO M JApkaBa. JlokakaHO €
JIeKa TOBHCOKO 00pa30BaHUTE MajKH CEKOrall
Kako MPOU3BOJ JiaBa MOBHCOKO 0Opa30BaHUE Kaj
HUBHHTE aena.
(http://arhiva.sdsm.org.mk/Default.aspx?mld=47
&lld=1)

Baka IIOCTaB€HHU AKTUBHOCTHUTEC CIipemMa
CeMEJCTBOTO (3aKOHHU, MEPKH, KMIIAmbH, AKIUH)
roBOpaT 3a KOHKpETH3allja Ha TPOCKTHTE KOU
BOJIaT KOH CTAaOMJIHO, EKOHOMCKH CIIOCOOHO,
XapMOHUYHO U 3aIITUTEHO CEME|CTBO.

3akiIy4ok

Tpermanor Ha ceMejcTBOTO U  ceMejHaTa
npobiemMaTuka BO H300pHUTE NpOrpaMu Ha
MOJINTUYKUTE MapTuH Bo Peny6nuka Makenonuja
Bo mnepuonor 1990 no 2014 rommHa e BO
COIVIACHOCT €O OMNIUTHTE YCJIOBH BO KOHU C€
OJIBUBAaT KOHKpeTHUTe u30opum (Kora BO
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JaJeHUOT TEepuoJl Ha  JHEBEH pel  ce
TaKaHapeuYeHU TOJIEeMH TEMH, CEMEJCTBOTO €
[IOMAJIKy  IpPHUCYTHO, OJHOCHO  KOora  BO

KOHKPETHHOT MEPUOJ] CE aKTYCIHH PEJIOBHHU TEMH
ceMejHaTa mpoOJieMaTHka J00MBA TMOMIMPOKO U
MIOCOOJIBETHO MECTO).

JlokonKy moBeke TMOJUTUYKH  MMapTUM  Ce
eTabnaupaa BO MOJUTHYKUOT CHCTEM U KUBOT Ha
3eMjara, JOTOJIKY MOBEKE MOCBETYBaaT MECTO 3a
CEMEJCTBOTO M  TporpamMupaaT MEpKH 32
yHafpeayBame Ha MoJioxk0aTa Ha CeMejCTBOTO BO
OMILTECTBOTO.

CyIITHHCKMOT  HOJUTHYKM U HUJICOJIOLIKH
UACHTUTET Ha MOJUTHYKATa HapTvja (AecHUla,
LIEHTap, JIEBULlA, KOH3EPBATUBHHU, NPOTPECUBHH,
nulepaaHu) caMoO JIeIyMHO Ce u3pa3yBa U €
BUJUIMB BO KOHKPETHUTE H300pHU MpOrpamMH H
IIPOEKTH Ha MOJIUTHUYKUTE ApTUH.

Ce moBeke ce 4yBCTBYBa €BpOIICKAaTa KOHIICTIIH]ja
32 CEMEJCTBOTO W CEMEJHHUTE OJIHOCH H Ce
3a0enexyBa BIMjaHUETO Ha riobanu3anujara Bp3
CEMEJHOTO JKUBECHE.

3a 1en0CHO pa3dupame Ha MAPTUCKUOT MOTJIE] 3a
CEMEJCTBOTO € HEOIXOJHO € JIa CE MMaaT MPEIABHL
U JICNIOBUTE OJf M300pHHUTE MpOrpaMH KOH Ce
OJTHECYyBaat Ha €KOHOMCKAaTa u
pa3BOjHATATIONUTHKA, COIMjaTHATA TOJUTHKA, Ha
MEpKUTE 3a BpalboTyBame, 3a oOpa3oBaHHeE,
3MIPaBCTBO U YOBEKOBH CIIO00/H U TIpaBa.
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MARKETING IN MULTICULTURAL
SOCIETIES:

UNDERSTANDING AND PROMOTING
FAMILY DIVERSITY

ABSTRACT

With the development of contemporary societies
and the processes of urbanization, globalization
and industrialization, societies and family
structures have changed significantly.
Simultaneously, the family image promoted in
media has adjusted to the new challenges and the
typical joyful white nuclear family from Western
commercials has been replaced with a more
diverse and real representation of present-day
families and societies.

This paper aims to analyze how family diversity
has been represented in Western media in the past
decades and today. The research will include but
not limit to racial, social, religious and linguistic
diversity. Moreover, it will investigate and
examine several famous brands and campaigns
conducted in contemporary multicultural societies.

Additionally, the paper will evaluate the
representation of family diversity in contemporary
Macedonia and compare it with current word
trends. It will focus on most popular commercials
and brands which have illustrated its multicultural
character since the independence in 1991.

Key-words: commercials, brands,
multicultural societies, families.

diversity,
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MAPKETHUHI BO MYJTHUKYJITYPHHU
OIIIITECTBA:

PA3SBUPAILE U ITPOMOBUPAIBE
CEMEJHA PABHOBUJHOCT

AIICTPAKT

Pa3BojoT Ha COBpPEMEHHUTE OIIINTECTBA, KaKO |
npolecuTe Ha ypOaHu3anuja, riobanu3anuja u
UHIYCTpHjajn3alnja, 3HAYUTEIHO ja CMEHHja
ceMejHaTa W ONINTECTBEHATa  CTPYKTypa.
HcroBpeMeHo, cimkata Ha ceMejcTBara Koja ce
IPOMOBUPAa BO MEIUYMUTE C€ IPUIIAroyBa
IIOCTOjaHO Ha HOBHTE TpeAW3BUIM. Taka,
BOOOHMYACHATA TIPETCTaBa Ha PalOCHO HYKJICApHO
ceMmejcTBO oJ Oemara paca, MPHKAKAHO BO
peKJIaMUTE Ha 3alagHUTe OpEHIOBU € 3aMEHETa
CO TMOpPA3HOBHMIHO W PEaJTHO 3acTalyBambe Ha
COBPEMEHHUTE CEME|CTBA U OIIIITECTBA.

[Ipenmer Ha aHanM3a Ha OBOj TPYJA € HAUYMHOT Ha
MPUKaXyBalhe€ HAa CEMEJCTBATa U PA3IUYHOCTHUTE
BO 3alaJIHUTE MEAUYMH BO MHUHATOTO M JEHEC.
HctpaxyBamero ke omn¢aTH, HO HeMa Ja ce
OTpaHMYM Ha pPacHa, COLUjalHA, PEIUTUcKa U
jasuuHa pasnuuyHocT. McTo Taka, TpyAoT ke TH
UCTPaKU U aHAJIM3Upa KaMIambHUTe Ha HEKOJKY
MO3HATU OpeHa0BU BO COBPEMEHUTE
MYJITUKYJITYPHH OIIITECTBA.

JlomonHuTenHO, TPYyAOT Ke THU  MPUKAKE
COCTOJOMTE BO  COBPEMEHOTO  MAaKEIOHCKO
OIIIITECTBO, KAaKO M 3aCTaleHOCTa Ha ceMejHaTa
Pa3HOBUIAHOCT BO MEIUYMHUTE BO CIIOpeada co
aKTyeITHUTE CBETCKU TpeHA0BH. DOKycoT ke Oume
OCBpHaT KOH HajNOMyJapHUTE peKIaMH U
OpeHZIOBH KOH TO MpeCcIuKaie MyATHKYITYpHUOT
KapakTep Ha Jp)kaBaTa O] HEj3MHATa HE3aBHCHOT
BO 1991 roauna no aexHec.

Kayunun  300poBM.  pexnamu,  6penoosu,
PA3HOBUOHOCH,  MYJIMUKYIMYPHU — ONUIMecmad,
cemejcmea.
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BosBen

Kako pesynrar Ha WHTCH3UBHM MUTpAIUUd |
3rojieMeHa MOOWJIHOCT Ha HACEJICHHETO BO TEKOT
Ha 20 Bek, JIEHEC peuucH U Jla HE MOXKEME Ja
TrOBOpUME 32 CIIHOHAIMOHAIHU JPXKAaBH BO KOH
HEMa €THUYKA, pacHa, PEeIMIHO3Ha WIH TMakK
KyJITypHa Pa3HOBHJIHOCT. 360por
MYJITHKYJITYpaanu3aM KOj ce ynmorpeOyBa ymTe of
1970-tuTe  roauMHM, JeHEeC HMa  IMOBEKE
TOJIKYBamba, HO TEHEPAIHO MOApPa3OHpa ABIKEHHE
KOe ce 3ajara 3a IIHPeHhe Ha KyJITypHaTa
Pa3sHOJMKOCT HAa 3aCOHUINUTE U KYITypHUTE
rpymu™®.

[MapanenHo co wMwurpamnmjata Ha HacelCHHETO,
nporecuTe Ha ypOaHu3alja, HOBaTa €KOHOMCKA
epa Ha Miodalu3alnMja W HHAYCTpHUjaIHU3alyja,
3HAYUTEIHO ja  CMEHHWja  CTpPyKTypa  Ha
OINIIETCTBOTO a CO TOoa ja TMOTTUKHAA W
pasHoBHOHOCTa. Hu3 wucrtopmjara pas3BojoT Ha
TEXHOJIOTHjaTa CEKOTall MMaJl TOJIEMO BIIMjaHUE
Bp3 OMIITECTBOTO W HEromara TpaHcdopmarimja,
0coOeHO TpeKy MokTa Ha dororpadujata u
TeJeBU3MjaTa a HAJMHOTY OnarojapeHue Ha
JICHEIIHATA JWTUTau3alyja Ha MEIUYMUTE WU
KomyHHKanuuTe.  COBpEMEHMOT  YOBEK €
MOCTOjaHO OOMOapaupaH cO CIUKU, pEeKIamH,
Omndopau, KaMnamy U BHUJI€A KOW CYNTHUIIHO WIH
JMPEKTHO BJIMjaaT Ha HAIIUTE Pa3MHUCIyBama H
MEePUELUN. Pa3Bojor Ha MeguymuTe H
JUTUTaTHaTa epa JONOJHUTENHO JONPHHECOa
nHbOpMAIMUTE Ja Ce NpPEeHEeCyBaaT CO OTPOMHA
Op3vHa a UCTUTE Ja OuAaT JOCTAalHH BO PEUYHCU
cekoj moM. TokmMy mopaau OrpOMHOTO BJIMjaHHE
Bp3 HHAMBHIYUTE HO M Bp3 OIIITECTBOTO,
peKIIaMuTe TpEeTCTaByBaaT CHJIHA aJlaTKa BO
KpEHpamkeTo U HHUJAaHCHPAmETO Ha OJIPEICHH
CTAaBOBM ¥ TepIeniun.” PeKaMuTe ce ormeaano
Ha OMNILITECTBOTO BO KOE KHBEEME, HO KaKO UCTUTE
ja TpUKaxyBaaT WM H30CTaByBaaT peayHaTa
CIMKa Ha coBpeMeHuTe ommrectBa? Jlamu

“2 TloBeke 3a MYJITHKYJITYPaJIM3MOT W MYITHKYJITYPHUTE
ommrecTBa BuAu Bo: Kymlicka, W., Norman, W., eds.
(2003). Citizenship in Diverse Societies, Oxford University
Press wu Banting, K., Kymlicka, W., eds. (2006).
Multiculturalism and the Welfare State, Recognition and
Redistribution in Contemporary Democracies, Oxford
University Press.

“ Zimmerman W.W. (2005). The Perception of a
Difference, The Power in Buying, Marketing, Selling,
Customer Care, Scottsdale, Arizona: The Business
Enhancement Team, ctp. 1-9.
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pEeKIaMHUTE KaMIlakbu ro mnpudakaar wid mHax
oTdpraar  MYATHKYATYpHHUOT  KapakTep Ha
OIILIETCTBAaTa BO KOM JKUBEEME JieHeC?

Ho 80-tuTte roaMHM HA MHHATHOT  BEK,
BOOOHMYAEeHO Oere MPONYKTUTE Ja TH
peKiIaMupaaT  CpeKHH  CEMEjCTBa, HajYecTo
HYKJICQPHH TI0 CBOjaTa CTPYKTYpa, IypH | 10 Opoj
(pomutenu W ABE Jena, €IHO ACBOjUYe W EIHO
MOMYE) U CEKaKO MPETCTaBHUIM Ha OellaTa paca.
HeBooOuuaeno Oemie 1pHIM, a3WjaTd WA
€HOCTaBHO pa3jMYHU JIyfe Ja peKiamupaar
npexpamMOCHH W KO3METHUYKH IPOHM3BOJAU, Ja
OugaT 3alITUTHU JIMIa HA TOJEMH M IO3HATH
OpeHJI0BH, KaKo J1a UCTHTE HE Ce KOPHUCHUIU Ha
THE TPOM3BOJM WM TIAK HE C€ NPUCYTHU BO

HallIUTC COBPCMCHU OIIITCCTBA.

Bo mocinenHuTte nelEeHHMM HAIMIIAHH CE IIOBEKE
CTpY4YHU TPYIOBH KOU ja pabotat
npoOJjemMaTUKaTa Ha MYJITUKYITYPaTU3MOT |
MapKEeTUHIOT OJi TOBEKE acCIeKTH, OCOOCHO Oj
€KOHOMCKA WJIM aHTPOMOJIOIIKa NepcrekTruBa. Bo
OBOj TPYA Ke ce obuaeme Ja aHaIu3upaMe KOJIKY
KOMIAQHUUTE H TOJEMHUTE OpCHIOBHM HMMaar
MIOCBETEHO BHHMAaHHE Ha IIPOMECHHTE Ha
OIIIIETCTBOTO, CTPYKTypaTa HAa CEMEJCTBOTO H
UCTUTE TH UWMaaT TPUKAXKAHO BO CBOHWTE
MapKeTHMHI Kamoamu. 3a Taa ULenl Ke THU
aHaJM3MpaMe peKIaMHUTE KammamK Ha beHeToH
u Koka-komna, 1Ba MHTepHAIIMOHATHU OpeHa KOu
ro  KOpPHUCTaT TOKMY  CEMEJCTBOTO  KakKo
MPOTAarOHUCT BO CBOMTE pEeKJaMu. AHanu3ara ce
OJIHECyBa Ha OWJIOOpIU, CTUKU U BUIEO-PEKIaAMHU
ox 80-TurTe rOOMHM HA MUHATHOT BEK 0 JEHEC
IITO COOJECTBYBAa Ha MEPUOJOT KOTa 3aloyHyBa
Jla c€ TPOMOBHpaA CeMejHaTa pa3HOBUIHOCT, KAKO
U pacHaTra, peIuruo3HaTa U jasuyHaTa WHKIY3Hja
BO HUBHHTE KaMITambU.

1. Cemejna pa3sHOBHAHOCT HHU3 peKJaMHUTe Ha
Bbeneron u Koka-koia

Cnukara Ha CEMEJCTBOTO BO MAapKETHHIOT Ce
KOPHUCTH KaKo 0J[pa3 ¥ CKMOOJI Ha OTIITeCTBEHATA
peamHoct. Cekoj MOXe Ja ce HICHTU(DUKYBa
JIECHO BO HEKOja OJ] CEMEJHUTE YJIOTH (pOJMTEIL,
nera, 0aba W 1eno), a MaK KOPUCTEHETO Ha
CJIMKaTa Ha XapMOHUYHA ceMejcTBa
JIOTIOTHUTETHO TO MOTTUKYBa TMOTPOIIYBAdYOT Aa
T'o Ky IPOAYKTOT. Bo MUHATOTO, HO U JICHEC, Ha
TEJEBU3UCKUTE PEKJIaMU JOMUHHUpPAAT CPEKHU U
BECeJIM CeMejCcTBa 0] Oenara paca W HajuecTo ce
MPEeTCTaByBa HYKJIEAPHO CEME]CTBO.



ITo Bropata cBercka BOjHA, MOTPOIIYBAYKHUOT
MapKEeTHHT I'0 NPU3HA U IIOYHA Ja 0 NMPUMEHYBa
3rOJIEMEHOTO 3HAUYCHE Ha KYJITYpHHUTE BIIMjaHH]a

Bp3 OOJUKYBamETO Ha  OJHECYBAaWkETO Ha
HOTpomyBaqHTe44. Orramy, u 1DocTeneHaTa
3rojleMeHa  BHJJIMBOCT  Ha  CYOKYJITypHUTe,
E€THUYKUTE MAaJIUHCTBA HaCTIIPOTH
JOMMHAHTHUTE  KyIATypd BO  CBETOT  Ha
MapKeTHHFOT.45 MynTuKyITypajtu3smMoT ja
NOTTUKHA THoTpebara o] IpU3HABamkEe Ha

KyJITypHaTa pa3HOBUIHOCT BO cHTe chepu Ha
OINIUTECTBEHUOT JKUBOT, BKJIYYUTEIHO M Ha
MmapketuHroT. On apyra crpaHa mak, morpebara
Ol Pa3sHOBUJIHOCT M MYITHKYITypajlu3aM BO
peKJIaMUTe ja HOCAT M CaMHUTE MYJITHHAIIMOHAIHH
KOMIIAaHUM 4YM] Taprer € IJIOOaJHUOT, a He
JIOKQJIHUOT, JOMAIIEH Iasap.

[Ipn n300poT Ha pekaMHUTE KaMmIambu OeBMe
¢doKkycupaHu Ha OHHME KOM TO IIPETCTaByBaat
CEMEJCTBOTO, HO TMOPAAW JIMMUTHPAHOCT BO
IPOCTOPOT a M300pOT Ha rojeMu OpEeHIOBH He
MoXkea Ja Oumar omndaTeHd CcuTe, TYKy Oea
CEJICKTUPAaHU HajBIICYATIINBUTE KaMITabH,
dororpapun wam pexmamu. Cmerame 1exa 3a
NoJieTaJlHa aHaiu3a Ou Tpebano Ja ce CIpoBene
UCTpaXyBame 3a ceKoj OpeHn omunenHo. M36opot
Ha OpeHJOBUTE HCTO TaKa € CIy4yaeH, a ce
n30paHu royieMu TIJI00adHU OpeHAOBU MOpagu
HUBHOTO BJIMjaHHWE HO U MOpagd (pakToT mTO 3a
mpoMolldja Ha WCTHTE KIydHa € HHUBHATa
IIPENo3HaTINBa MAPKETUHT CTpaTeruja.

2. BeHeTOH U KOHTPOBEP3HUTE PeKJIAMHHU
KaMIambu

Enen on OpenpoBuTe KOM HMa MPEIU3BHUKAHO
HajroJIeMO BHHMMaHHE BO CBOMTE pPEKJIAMHH
KaMIlalkbU € UTAJIMJaHCKUOT OpeHJ 3a obneka
beneToH, mpucyTeH Ha CBETCKHOT Iazap yIITE O]
60-TutTe roaMHM O] MUHATHOT BeK. OBOj OpeHI
3alloyHa J1a TM KOPUCTU KYJITYpHUTE Pa3IMKH H
MYJTHKYJITYpaIA3MOT  ymrTe BO  1980-Thre
TOAMHU, HEPETKO MPEAU3BUKYBaJKH  TOJEMHU
KOHTPOBEP3UHU M KPUTUKH, & KPeaTOPOT Ha UCTUTE
e no3HaTuoT (potorpad OnuBuepo TockaHu, KOj
paboreme 3a kommanujata ox 1982 mo 2000

* Rao, C. P. (2006). Marketing and Multicultural Diversity,
New Perspectives in Marketing, Ashgate.

*® Hui, M., Laroche, M., Kim, C. (2006). Consumption as a
Function of Ethnic Identification and Acculturation, Bo
Marketing and Multicultural Diversity, New Perspectives in
Marketing, op.cit. cTp.53-67.
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roguHa.  3ax J00po  TO3HATHOT  CJIOTaH
,Qbeounemu 6ou na benemon* (United colors of
Benetton), jacHO ce TpeTrcTaBeHHW pacHa,

COllMjaJIHA, PEIUTMCKa W ja3WyHa Pa3IMYHOCT
MPEeKy MPHUKAKYBAKHETO HAa MOJICNU Of A3UCKO,
aMKaHCKO W jY>)KHOAaMEPHUKAHCKO IOTEKJIO, YHja
00ja Ha KOXa ce pa3IMKyBa BUIJIUBO OJ T.H. Oena
paca, HO W  CBCIITCHUIW, 3aTBOPCHHIIH,
OpUMaIHALNY Ha Madwujara, MOIUTHYAPH HUTH.
Beymuoct  Bo  1980-tTMTe  KOMmaHujaTta  ja
KOPHUCTEIIe pacHaTa, KyATypHATa U pEIMTHO3HATA
Pa3HOBHIHOCT Kako Meradopa Ha CBOjOT CIIOTaH,
CO IeJ Ja HCIOpaTd Iopaka JeKa CHUTE CMe
€/THAKBH. bunbopaure u peKIIaMHHTE
¢dororpaduu Ha beHeToH cTaHaa NMPENO3HATIMBU
IIUPYM CBETOT, a OPCHIOT CHHOHMM Ha KOJIOPHT,
KaKo 3a 06J1eKara, Taka u 3a Goro-mozxenute.

Bo 1980-tute xomMmaHHWjaTa TJIACHO CE€ 3ajararie
3a pacHa WHKJIy3Wja, a BO HHBHUTE OpoOUIypH,
ounbopau  u  ¢dororpadum  cexoram  Oea
NPETCTaBEHU NPUMNATHULIU Ha CUTE KYITYypHH
rpynd, oco0eHo  Ouaejku  OpeHIOT — ce
OpHEHTHpalmie KOH aMEpPHKaHCKUOT  Tasap.
[Hononna Bo 1990-tute M 2000-TUTe Beneron ce
OpHEHTHpaIle KOH PeKJIaMUpamke KOe HaMEpHO ja
Npean3BUKyBa CBOjaTa MyOJIMKa HAjYecTo Co
KpIICEle¢ Ha HOPMHUTE 32  ONIITECTBEHUTE
BPEIHOCTH, T1a HEPETKO BO HHUBHHUTE PEKIAMHH
KaMOambM HeMa BOOMTO o0jJeka a THe ce
OpPHEHTHUPAHN KOH MapTUHAIM3UPAHUTE TPYIH BO
OIITECTBOTO (XHMB MO3UTHUBHHU JIyI'€, 3aTBOPEHHUIIN
CO CMpTHa MIpecyaa, ’KPTBU Ha MadujaTa U APYro)
HO U MIOOAIHM MPOOJIEMH CO KOM CE€ COOYyBa
cBeToT (TJ1aj, BOJHM, 3arajyBame Ha >KHBOTHAaTa
cpenuHa, aktuBM3aM u apyro).'’ ITlosHaté Bo
jaBHOCTa ce MHOTY O]l HUB a HajBICUYATIMBU CE
ounbopaure on 1990-ture u 2000-TuTe KOH
BKIIydyBaaT: OakHeXX  MoOMely  KaTOJUYKH
CBEIUTEHMK M KaJylepka o]l Kammnamara ,,AG0HO0C
u cioHoBa Kocka,, (Ebony and Ivory campaign
1991), cnuka ox 1996 romuHa Ha TpU JKHUBH
YOBEYKHM CpIla Ha KOW MHUIIyBa O€llo, IPHO H
KOJITO Kako MeTadopa Ha TpuUTE pacH, OaKHEKH
rnmoMery CBETCKUTE TMOJUTHYKU Juaepu (AHrena

4 pexnaMHUTE KaMIamK Ha OpennotT beHeToH ce mocTamHu
OHJajH HAa  HHMBHaTa odunujarHa BeO  cTpaHa
www.benetton.com win Ha JUpEKTEH JMHK Ha rpyranujata
beneron: http://www.benettongroup.com/media-
press/image-gallery/institutional-campaigns/ (04/2017)

4 ABTOpOT Ha TpyZOT MMa mpecTojyBaHo 10 roauHu BO
Urammja (1985-1989; 1993-1997; 2007-2009). den on
W3HECEHUTE KOMEHTapu NpPEeTCTaByBaaT UMIPECHH U
Mepuernyy Ha WTalIdjanckata jaBHocT ox  1990-ture
TOJUHH.



http://www.benetton.com/
http://www.benettongroup.com/media-press/image-gallery/institutional-campaigns/
http://www.benettongroup.com/media-press/image-gallery/institutional-campaigns/

Mepken u Huxonma Capko3u, bapak OGama u
Xyro Yase3d, Maxmyn AbGac u benpamun
Heranjaxy Bo kammnamara nmpotus ompasa (Unhate
Campaign 2011) koja nmpercraByBa MeTapOpUUIKH
KpPHUK 32 MHp BO CBETOT.

Cnuka 1.
48
Kamnawama ,,A6onoc u cronosa kocka,, 1991

UNITED COLORS
OF BENETTON.

[IT0 ce omHecyBa O CIMKaTa Ha CEMEjCTBOTO BO
pexiamute Ha beHeToH, mopakuTe Ha OpEeHAOT ce
MOBTOPHO ~ HEBOOOMYACHW, KOHTPOBEP3HH |
aBaHrapaHH. Tue ce NOTTHKHATH O HHBHOT
CIIOTaH W C€ BO KOHTEKCT Ha MAapKETHHI KOj
MNpCaAN3BUKYBaA 110K, HO HCTOBPEMCHO Tro
HaBe/lyBaaT KOPHCHHUKOT Ja pa3MuciyBa. Bo
HUBHUTC PCKJIaMH HE AOMHUHHPAAT XapMOHHWYHU
TpaJUIMOHAIHM  CEeMEejCTBAa  TYKY  MEIIaHH
ceMejcTBa MWJIM TIaK CEMEJCTBA KOM  ce
MPETCTAaBHULIM HAa MaprUHAIM3UPAHUTE TPYNU BO
OIIITECTBOTO.

[lpumep 3a pacHO MeNIaHO CEMEJCTBO €
¢ororpadujata Ha beneroH ox kammamara
MPOTUB pacHa JUCKPUMHHAIMja BO Koja €
IpUKakaHa XOMOCEKCyaslHa 3ae/HUIA COCTaBeHa
O]l /IB€ XCHHM, €/IHaTa NMPETCTaBHUK Ha Oenarta a
JApyrata Ha LpHAaTa paca U JeTe CO a3UCKO
norekso. dororpadujata ynaryBa CUIIHA MOpaKa
HE CaMO BO KOHTEKCT Ha IOYHUTYBAWETO Ha
pa3NMYHUTE pach TYKy W Ha HOBHTE (HOpMHU Ha
ceMejcTBa KOM CIOpe] HcTata MoXke Ja Oupjar
COCTaBEHM OJf POAWTENN TPHUIATHUINA  Ha
pasNMYHM  pacd, KyITypd M pelUIuy,
XOMOCEKCYaJTHH 3aeTHHIIM, HO U CEMejCTBaTa Co
nocBoeHn jena. @Dororpadujata, HapeueHa
,,CeMejCTBO Ha UHWHATA® jJa TPOMOBHpA pacHaTa

48 Tockann, O. Kammama ,,AG0HOC U CI0OHOBA KOCKa,, 1991
[mururanna dororpadujal. Ilpezemena Bo ampun 2017 ox:
https://innovativedesignhistory.files.wordpress.com/2014/04
/benetton-1991-baiser.jpg
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€IHAaKBOCT HMCTOBPEMEHO CO TOPTPETHpame Ha
pacHu ctepeotunu (Oena kxeHa-OJOHIMHKA, JIeTe
o A3MWja CO KOCH OYM) HO M TMpPEeKy pacHara
CIIPOTHBCTaBEHOCT (OTO3HUIIMja Ha IPHO W 0E€Io).
Opn npyra crpaHa mak, 3a0eJeXINBO € JIeKa JABEeTe
KCHH C€ 3arpykKeHH, a OTCYCTBOTO Ha HHBHATa
BeJIpMHA MOXKEOH acolMpa Ha HEPEIICHUOT CTaTyC
HA XOMOCEKCYJIAHH 3a¢/HHIH BO OIIETCTBOTO.

Chuka 2.

. 0
»Cemejcmeo na uonunama*®

| &

/,
il

Ymire eneH mpuMep 3a pas3iMuHU CEMEjCTBa €
pexiamara on Kamnamara ,,I{pro u 6emo* (Black
and White campaign) ox 1989 roauna Bo koja e
MpUKakaHa LpHA JXeHa, Koja Aou Oemno Oebe, co
BUJUIMBA rojia Tpajaa. M mokpaj Toa mTo 1enTa Ha
cnukaTta Ouna Ja MpOMOBHpA pacHa €IHAKBOCT H
MOXeOH caMOXpaHa MajKka CO TIOCBOEHO IEeTe,
Ouna TOBIEYEHAa OJf AaMEpPUKAHCKHOT Mas3ap
MOpajii  HEJ3MHOTO  CIPOTUBHO  TOJIKYBAambe.
Nmeno, noemweto 6eno 6ebe on cTpaHa Ha LpHA
KEHa acoIMpalo Ha MEePUOJ0T Ha POICTBOTO BO
CA/I, noTouHO Ha I[OI/IJIKI/ITe-pOGI/IHKI/I.Sl

Enna on HajBnewarnusure (QoTtorpadumu  of
KaMmIamwara npotuB cujata on 1991 ronuna e
»Munocpaue (Pietd) Bo Kkoja e MpUKaKaHO
CeMejCTBO cOoOpaHO OKOJIy CMpTHaTa IocTeja Ha
CHUHOT OOJIEH OJ1 CHJIa: TaTKOTO IUIaye Bp3 CHUHOT,
cecTpara W BHyKaTra TaryBaaT IIpEeTpHATH 0

* Seppanen, J. (2001). Young People, Researchers and
Benetton, Contest Interpretations of a Benetton
Advertisement Picture, Nordicom Review 22 (1): pp. 45-56.
HocramHo OHJIAjH Ha:
http://www.nordicom.gu.se/sites/default/files/kapitel-
pdf/16_045-056.pdf (04/2017)

%0 Tockanu, O. CemejcTBO Ha WIHWHATA [ IUTHTATHA
¢ororpaduja). [Ipesemena Bo anpuin 2017 ox:
http://d28septx7rf3dp.cloudfront.net/sites/default/files/styles
[extralarge/public/ifimage/benetton-
ad_0.jpg?itok=EqglrvzXS

>! Seppénen, J.op.cit. ctp. 47.

UNITED COLORS
OF BENETTON.
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camata mnocrtena. KoHTpoBep3HOCTa €  IUTO
dotorpador TockaHm OBOj MaT 3a MapKETHUHT
LIEJIM KOPUCTH peanHa goTtorpaduja Ha CMPTTa HaA
Hejsun KupOu, akTuBUCT BO OOpOaTta MPOTHB
cuznara, cHuMeHa Bo 1990 on crpana Ha aApyr
dbotorpad, Tepeza Ppep. Cnukara uma J00UEHO
HEKOJIKY Harpajau M Oujia H3JI0)KeHa BO TOBEKe
My3€H HU3 CBETOT, HO MCTO TakKa JOoOWJa rojem
Opoj kputuku. EnHA O HAjCHITHUTE KPUTHKHU €
ynaTeHa KOH HacjoBOT Ha ¢oTorpadujara Koja e
MHCTIMPHpaHa OJ] IO3HAaTaTa HCTOMMEHA CKYJITypa
Ha  Mukenaneno  byonaporm  (Ilmera) wm
acormjaumjara co cmprra Ha Ucye Xpucroc.>

Cnuka 3:
Kamnamwa npomus cuoama, ,, I[luema“ (1991)53

Jlpyra KOHTpOBEp3Ha PEKJIaMHa KamIlamka € OHaa

nocsereHa Ha peanHuor xkuBoT (Real Life
campaign) u 6mi6opaot ox 1992 ronuna Bo Koja
€ TPHUKAKAHO O0XKAJTOCTEHO CEMEjCTBO OKOIY
MpPTBOTO TEJIO Ha JpTBa OJf MHTalIMjaHCKaTa
Majdwuja. [lenta Ha oBaa cliMKa € MOTTUKHYBAHETO
Ha cBecra 3a Oopbata mnpoTtuB Madujata |
0e30pojHUTE YOBEYKM JKPTBH KOM Taa TH HMa
oqHeceHo Bo Mranmja. 3a Taa men, mpukaxaHa e
CTEpPEOTHITHATA CIIMKA Ha CHIIMJIMjaHCKa BJIOBHIIA
BO LPHMHA KOja IUlade HajJ MPTBOTO TEJIO Ha
CBOJOT cCOmpyr Koe oO0JeaHo €O KpB, a BO
Mo3aJiuHa CelaT JIBE€ JKEHU, UCTO Taka OOJeueHH
BO [IPHHHA.

Kako mro HarmomMeHaBMe, 4eCTO MaTH PEaKIUUTe
Ha peKJIaMHHUTE Kammnamu Ha beneTon Ouie
HEraTHBHM, BECHULIUTE 00MBaJe JAa T MPUKaXKaT
HUBHHUTE (oTorpaduu, a HEKOU peKIaMu JypH
npenusBuKaie mnporecty Bo Wranuja u npyru

%2 Mazzalovo, G. (2011). Estetica di marca, 1l nuovo confine
competitivo del brand management, Italia: Franco Angeli
crp. 95.

%% Iluera,, 1991 [murutanua pororpaduja]. [Ipesemena Bo
anpun 2017 ox
http://theinspirationroom.com/daily/print/2007/4/benetton-
pieta-david-kirby.jpg
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apxxasu BO EBpomna. Eqna ox HUB € ciukara of
1991 roanHa Ha KEHCKO HOBOPOJAEHYE BO palere
HA  JIOKTOp, MPUKAKAHO BEJHAII  TI0
MOPOTyBalETO, HEHCUYHCTEHO, CO HelpeceueHa
nanoyHna BpBma. OBaa ¢ororpaduja koja Ouna
OCMHUCIIEHA  Kako CcUMOOJI  Ha  JKHUBOTOT,
HCTOBPEMEHO OuWia W HarpajieHa oj IBajlapCcKo
3IPY’)KEHUE U OCyJyBaHa JIeKa He BOJHM CMETKa 3a
YyBCTBUTEIHOCTA HA JaBHOCTa OJ CTpaHa Ha
PerynaTopHo Telo 3a KOACKCH Ha peKiamupase.>”

3. Koka-koJa: pekiamuTte 3a boxkuk n
Cynep6oya

Bo mnacoka Ha mpomrabodyBame Ha HAIIETO
UCTpaXyBambe, OMTyYUBME JIa TH aHAIU3UPAME H
peKiIaMuTe  Ha ~ CBETCKM  HAjIpPOJaBaHUOT
6ezankoxoneH nujanok Koka-koma, OpeHp Koj e
pUCcyTeH Ha nasapot yumre oa 1886 roguna. Co
ore]] Ha Toa Jieka Opennotr Koka-komna uma jgosra
HUCTOpHja ¥ Kpeupa rojieM Opoj peKIaMHHU
KaMIlatb¥ 32 pa3jiMyHU HACTaHU BO TEKOT Ha
TOJMHATA M BO PA3jIMYHH JIP>KaBH, OJJTYyYHBME Ja
ce (okycupaMe Ha TEIEBU3HCKHUTE PEKIaMU KOU
ce MoBp3aHu co boXMKHHUTE TPa3HUIM, HACTAHOT
Cynep6oyn (¢duHane Ha aMepUKaHCKaTa Jiura Ha
par6bu) Bo CAJl, OHOCHO OHHE peKJIaMu 4YH]j
¢doxyc e cemejctBoTo. Ilopanu Toa aHanmuzara e
CeJIEKTUBHA M OTpPaHWYCHAa Ha HajIpero3HaT-
JAMBUTE  pPEKJIaMH WIM TaK OHHE  KOH
MpeIu3BUKaie IOTOJIEMO BHHMAaHHE WM jaBHA
nebara.

Cnukata Ha XapMOHHYHO CEeMejcTBO oj Oernara
paca Koe ceHyBa Jla Beuepa (Majkara HajuecTo ja
MOATOTBYBa  Bedepara, a  TaTKOTO  HOCH
HaMHUpHUIIM WKW C€ Bpaka on pabora, mgojaexa
Jernara J0TpuyBaaT OJf CBOUTE COOHM) U CHUTE
3a€IHO TIMjaT KOKa-Koja, BEKe oOjJaMHa HE €
IIEHTpaJeH MOTHB BO pEKJIaMHUTe Ha OpeHoT,
Oapem He BO TakoB ¢opmar. Kako u ocranatm
roJjeMl KOMIAHUM 4YH] TapreT € CBETCKUOT,
OJTHOCHO To0anmHWOT mazap, opernor Koka-koma

yumrTe npen HCKOJIKY JACICHUHN Ce
CeH3I/I6I/IJ'II/I3I/IpaHIe BO OAHOC Ha  pacHara,
peimMruckara, COI_II/Ij aJlJHaTa n CCMCj HaTa

PAaSHOBUAHOCT a HCTOTO CTaHa BHIAJIMBO U BO
HHUBHUTC PCKIIAMHU.

** Benetton’s most controversial adverts, (17/11/2011),
JocranHo oHJajH Ha:
https://www.theguardian.com/fashion/gallery/2011/nov/17/b
enettons-most-controversial-adverts (04/2017)
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Ox 1990-turte mo3HATA ¢ GOKMKHATA pEKIaMa’

BO KOja TOJIEMUTE I[PBEHHW KAMHUOHHU IIOJIHU CO
KOKa-KoJla IIPUCTUTHYBaaT BO TIpaJoBUTE U
ceMejcTBaTa T'M JIOYEKyBaaT TIJIENajKu THU OJ
CBOUTC IOCKOpHpPAaHHU AOMOBH WM JUPCKTHO Ha
wiomraaute. Bo pekiamure TOMHHUpPA LpBEHATA
00ja, Koja mpeTcTaByBa CHMOOJI HAa TAKyBambETO
Ha THjaJIOKOT, HO M Ha NIPa3HUKOT, aTMocdepara ¢
CeKorall Becelia ¥ BO JJOMOBUTE M Ha YJIHMIIUTE a
YECTH CE U CIICHUTE Ha POJUTENIN U JIela, TAaTKO H
CHH, MajKa | JIeTe.

[To3nartara 6oxukHa pekinama Bo 2016 ronuHa Ha
Oununuuute Oemie 3aMeHeTa CcOo  pekiiaMa
MIOCBETEHa Ha JyreTo KoM padoTaT AOIHA Ha
boxukHata HOK cO0 MeTaOpPUKKH  HACIOB
,llocnenanor kimueHt,, (The last customer) koja
MoBeKe OJf peKiaMa TNpPeTcTaByBa BCYIIHOCT
MPOEKT Ha mo3HATHOT OpeHm.”° Ha mcrara ce
MPUKAXXyBaaT HEKOJKY BpabOTEHH BO MapKeTH,
pEeCTOpaHH M MPOJABHUIM KOW BeuepTa Ha boxuk
HaMECTO Jla IO MPOCiaBaT OBOj 3HAYACH MPAa3HUK
CO CBOWTE HAjONHMCKH, pPabOTaT HEYMOPHO 32
OCTaHATUTE TOTPOILIYBaYM KOU KYIyBaaT BO
nocjeneH MoMeHT. EnHa BpaboTeHa BO rojem
TPrOBCKM LIEHTap 3aJ0JDKEHAa 32 MaKyBambe
nmoxaponu, o6jacHyBa Jeka mpea OO0XHKHUTE
Mpa3HUIM THE paboTaT 10 AOIHA CEKOj ICH H
HEMaaT BpeMe Ja KynaT IIO/Iapoild 3a CBOUTE
HajONIMCKM WM TaK Ja OujaT 3aeqHO CO HHUB.
Cemak, Taa o6jacHyBa JieKa HE C€ >Kalld, OUIejKu
HEJ3MHOTO CEMEJCTBO CE KPTBYBAJIO HA UCT HAYMH
Kora Taa ydena. [[pyr BpaboTeH BO cymepMapKeT
Kako TIOMOIIHMK TpH TMaKyBamke Ha KYIEHHUTE
MpOM3BOJM Ha Kaca, o0jacHyBa Jeka mopa Ja
paboTu 10 J01IHA 32 J1a My IOMOTHE Ha HETOBUOT
TaTko koj € OojeH. Tpernor € BpabOTEH Kako
KeJIHep BO pecTopaH 3a Op3a XxpaHa U 00jacHyBa
JeKa 3a kan 3a boxuk mpumopan e na paboT u
TaryBa IITO HEMa Jla MOXe Ja Ouje 3aeaHO CO
HETOBOT CeMejcTBO. Pekiamara mpomoinKyBa co
TPU pa3IWYHU W3HEHAJyBama OJI CTpaHa Ha
kiueHtutre. EneH KiueHT HocH ToieM  Opoj
MOJIapolK 3a MaKyBame, HO OTKaKO BpaboTeHaTa
Ke 3aBpIIM TOj ¥ BEJH JIeKa UCTUTE Ce 3a Hea U U
Mo/iIapyBa €IHO IIUIIEe KOKa-KoJia BO MPa3HUYHO
nakyBame. MIcToTo ce ciydyBa U co BpabOTEHHOT
BO CYNEPMapKETOT, KOTa €/IeH O] MOTPOIIyBaYlTe

® PexmamuTe ce JOCTANHH Ha OQHIMjaTHATA CTpaHA Ha
KOKa-KoJia: WWW.coca-colacompany.com/videos (04/2017).
% Pexamara e jocTanHa Ha O(HIMjaTHATA CTPAHA HA KOKA-
kona (wWww.coca-colacompany.com/videos) WM AHPEKTHO
Ha youtube: https://www.youtube.com/watch?v=i-

oVg_GadKs (04/2016)

62

OITydyBa Ja My MOJapu KOKa-KoJia U C¢ IITO
mazape’, OTKaKO MPETXOIHO My Ce M3BHHYBA JeKa
“Ma TOJIKY MHOTY TMpOAYKTH Ha Kacara. U
JBajilata BPa0OTEHW Cce€ TPECPEKHH | HMaar
MHOTY €MOTHBHH DPEaKIIMH, HO HajBIICUATIINBA €
OHaa Ha KEJIHEPOT Kora Ke J03Hae JieKa eIHa O]l
KJIMEHTKUTE BCYHUIHOCT HE HapauyBajla XpaHa 3a
cebe TyKy 3a HErO W HErOBOTO CEMEjCTBO KOE
W3HEHAJHO Ke Cce TI0jaBU BO PECTOPAHOT.
Peknamara 3aBpiryBa co MOKHa Iopaka BO Koja ce
BeJIA JieKa ,,Koxa-xona oooana nouum Ha noeexe
00 15.000 nyre xou eo npasam nawuom boowcur
noceben W TO3HATHOT cioraH ,Bkycu 1o
gyBcTBOTO (Taste the feeling), oTkpuBajku nexa
BCYIITHOCT CTaHyBa 300p 3a MPOEKT Ha MO3HATUOT
OpeHI.

Pexnamara ,IlocnemHuOT  KJIMEHT,, HMaKo €
cHuMeHa 3a OunmunuuuTe (UENIOCHO € TUTIIyBaHa
Ha aHIJIMCKH ja3WK) HMMa PEYUCH 2 MUIHOHH
nperieayBamba Ha IOMyJlapHaTa Mpexa 3a
pasMeHa Ha BHIeOo Mmarepujanu Jymjy6 (youtube)
U OykOBaJHO TM OCBOM CHTE TJeIaud
OnarojapeHue Ha MOKHHTE IMOpPaKd Koja ycrieBa
na ru ucnparu. Ox eqHa cTpaHa BO IIGHTapOT Ha
BHUMAaHHUETO € TIpyna Jyre Koja 3a BpeMme Ha
NPA3HUIINTEe HA HEKO] HAYMH CTaHyBa HEBUJIMBA
¥ HCTOBPEMEHO ja IMOJWUTHYBA CBECTa Kaj JIyIeTo
3a BpabOOTEHHUTE BO YCIIY)KHHOT cekTop. O apyra
CTpaHa CcO TIOYUTTAa KOja UM ja oOJJaBa H
W3HCHAIyBambaTa KOM UM TH  TpHUpPEIyBa
IpeTCTaByBa MO3UTHBEH MPUMEP 32 OJHECYBAHE
Ha Jyreto OCOOEHO 3a BpeMe Ha OO0XHUKHUTE
Npa3sHUIM W TpaBU TapapeiHa acolyjanyja Ha
OpeHIIOT CcO  BpPEIHOCTH  Kako J0oOpuHa,
JApeXJIUBOCT, MOYUT KOH APYTUOT U CIUYHO.
Koneuno, Bo ¢okycoT Ha pekiamara € H
CEMEJCTBOTO, HO Ha €JeH MOWHAKOB HauMuH. Toa
HE € BUJIMBO, HO CUTE BpaOOTEHHU 300pyBaaT 3a
Hero, 3a >kenbara Ja Oujgar co HEro, TH
WCTaKHyBaaT BpPEIHOCTHTE HA CEMEjCTBOTO,
0COOCHO B3a€MHATa MOKPTBYBAHOCT HA HETOBUTE
YJICHOBH W TO IIOMCTOBETYBAaT CEMEJCTBOTO CO
3aCOJIHMINTE Ha CeKoja enuWHKa. Bmpodew,
M3HEHATyBamkhETO HA BPaOOTEHHOT BO PECTOPAHOT
€ TOKMY HETOBOTO CEMEjCTBO, OJJTHOCHO MO>KHOCTa
JIa TO TIPOCTIaBU MPA3HUKOT CO CBOMTE HAjOJIMCKHU.

Jlpyr 3Ha4yaeH HAcTaH MOBP3aH CO PEKIAMHUTE Ha
openmor  Koka-koma e  ¢duHamero  Ha
aMepHKaHCKaTa Jiura Ha parOW IMOMO3HATO KaKo
Cynep6oyn. OBOj HacTaH To cleqaT MIJIMOHU
dayfe, Ta 3aroa IIGHUTE Ha pEKIAMHUTE Ce
KaJIKylIupaaT BO CEKyHIU U CUTE IOTOJIEMH
KOMIIAHWM C€ HATIpeBapyBaaT. 3a BpeMe Ha


http://www.coca-colacompany.com/videos
https://www.youtube.com/watch?v=i-oVg_Ga4Ks
https://www.youtube.com/watch?v=i-oVg_Ga4Ks

nonynapuuor Cymepboyn ox 2014 romuna
opernor Koka-kona yaHcupaiie egHa NMOWHAKBa
pekiiaMa Koja Mpeau3BHKa MHOTY DPEaKIMH BO
jaBHOCTa M OCTPU KPUTHKH Ha COIUjAIHUTE
Mpexu. MiMeHo, Ha pekiaMaTta Koja CUMOOIUYHO
ce BUKa ,3aemHo ¢ mnpekpacHo™ (Together is
beautiful)®’, ce mee amepuKaHcka mATPHOTCKA
necHa (America the beautiful) ox 19 Bek, Ha
CelyM pa3IMYHHU ja3HWld, Mery KOW aHIJIMCKH,
IINAHCKKW, XWHIU, XeOpejcku u apyru. Ilokpaj
jasunmre, n300pPOT HA YYECHUIINTE jaCHO ja CIaBU
pacHaTa pa3IMYHOCT OWJCjKHM HHU3 peKjamara
JOMUHHUPAAT  MPETCTAaBHUIH O  JyXKHO-
aMepHKaHCKara, appo-aMepHKaHCcKara,
eBpejckaTa 3aeJHuIA U MHOTy Apyru. Jlozmeka ce
nee TecHaTa Ce MOKaXyBaaT Pa3lIM4HU CICHH Ha
aMEpPUKAaHCKH CEeMEjCTBa Mel'y KOM CEMEjCTBO Ha
KMHO, Ha T[IaTyBame, KaMIyBamke, TOJIEMO
ceMejcTBO coOpaHo 3a BpeMe Ha 3aeJHHYKHA 00POK
BO PECTOpPaH, HO U JIBE€ XOMOCEKCYaJIHU 3a¢/IHUIIH,
co u 0e3 gere.

Pexnamara mnpeau3BUKa MHOTY pEaKIHUU BO
jaBHOCTa, JEIyMHO TIOpagu ymorpebaTa Ha
MaTPUOTCKA TEeCHa CO CHUMOOJIMYHO 3HAYCHE Ha
pasNM4YHM  ja3ulld, HO HAJMHOTY  IOpaau
MPUKAKYBAETO HA XOMOCEKCYalTHO CEMEjCTBO,
TeMa 3a KOja aMepHKaHCKaTa jaBHOCT OCTaHyBa
m1aboko mozenieHa U aeHecka. Cemak, OpeHIOT
Koka-xkonma mpojomku  Ja  ja  [pHKaxyBa
pexiamaTa, OCOOCHO HEMOCPETHO TPEa TOJIEMH
HallMOHAJHU  Mpa3sHuuM  kako  JleHoTr Ha
He3aBHcHOcTa (4-tu jynu), HoBa ronunHa HO u
ciopTcku HactaHu. Kako pesynrar Ha ocTpute
KpUTHKH, OpeHAoT wu3ie3e U co oduuujaieH
OJrOBOp BO KOj U3jaBU JIeKa peKjamara
MPOMOBHpAa ONTHMH3aM M WHKIY3HWja, W JIeKa
IHjaOKOT & HAMEHET 3a CEKOro. >

Koxka-komna He € eJMHCTBEH CBETCKU OpeH KOj BO
MOCJIEAHUTE HEKOJIKY TOJIMHU KOPUCTU CIUKU Ha
XOMOCEKCYaJIHU 3a€JHHULU BO CBOUTE PEKIAMHU
Kamrnamy. Mel'y Hajlio3HAaTUTE U HajBJIMjaTeITHUTE
opernoBn e mBenckuor MKEA xoj Bo 2011
roJMHa ja pasMpjla UTaJIHjaHCKaTa JaBHOCT CO
CBOjaTa peKJIaMHa KamIlalka BO Koja ce

7 .
% Pexnmamara e 10CTanHa Ha O(HUIHjaTHATA CTPAHA HA KOKA-
koja (www.coca-colacompany.com/videos) wim AWPEKTHO

Ha youtube:
https://www.youtube.com/watch?v=RiMMpFcy-HU
(04/2017)

% Odurmjananor ctaB Ha 6pergor Koka-Koma 3a peKiuuTe
3a peknamara 3a Cynep6oyn on 2014 roauHa e jqocramneH
OHNAjH Ha HuBHata BeO cTpana: http://www.coca-
colacompany.com/press-center/company-statements/its-
beautiful-commercial (04/2017).
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MIPUKaXXyBa CIMKA Ha XOMOCEKCYyaJeH map Kako ce
JPKH 32 paka U CJIOTaH Koj riiacH ,,OTBOpEHU cMe
3a cure cemejcTBa“ (Siamo aperti a tutte le
famiglie). bpengor MKEA wu mnperxomHo rH
KOPHUCTENIAa XOMOCEKCYaJIHHUTE 3aeIHUIM  BO
CBOHUTE peKjamMu BO apyru apxkasu (1994; 2006),
HO BO WTtanmja oBaa xammama npeau3BUKa JOCTa
KOHTPOBEP3UH U OTBOPH JebdaTta Jalu BCYIIHOCT
OpeHIIOBUTE HAa TOj HAYMH THU TMPOMOBHpAAT
npaBaTa Ha XOMOCEKCyaJllUTe WM TaK TH
KOpHUCTAaT HMCTUTE 3a IPEIU3BHKYBAIE MOTOJIEM
MyOJIUITUTET U 3r0JIEMYBamkhE Ha CBOJOT MTPOQUT.

On npyra ctpana nak, ['yuno bapuna, u3BpimHuor
JTMPEKTOP HA HAJIIO3HATHOT UTAJMjaHCKHU OpeH/ 3a
tecteHnHn bapwia, Bo 2013 roauHa u3jaBu JIeka
BO CBOUTE PEKJIAMHHU KaMmIamu HE OM KopucTese
CJIMKa Ha € XOMOCEKCyasHa 3aeIHHIIa OUIejKHU THe
T'O TIOJIPXKYBaaT TPAJAUIIMOHATHOTO CEMEjCTBO, 3a
mro Oeme OCTpO KPUTHKYBAH Of jaBHoc:Ta.59
HeroBuoTr koMeHTap ce HaJOBp3yBa Ha MpakcaTa
CIMKaTa Ha TPaJUIMOHATHOTO CEMEJCTBO Ja ce
KOPDUCTH  BO  pEKJIAaMHUTE  KaMIamh  Ka
npexpamMOeHUTE MPOU3BOIM, HAjuecTO 3a Ja ce
MOTCHIIMpA JoJirata Tpajuifja Ha TPOAYKTOT,
BKYCOBHUTE OJ] HEKOM JaMHEIIHU BpEMUIbA WIH
NaK OJ] MPETXOJHUTE TeHEPAIIH.

3akiy4ok

[TocTojanmor pa3Boj Ha OMIIETCTBaTa U
POMEHUTE HAa E€KOHOMCKUTE CHUCTEMH JIOBEIyBa
710 OpOjHU MPOMEHHU U aJlalTallii Ha CTPYKTypaTa
Ha ceMmejcTBOTO. [leHec, *kuBeeMe BO epa Kora
Pa3IMYHOCTHTE CE CIIaBaT, a HE MapTUHAIN3HPAAT.
BummBocta Ha oOnmeTcTBeTHaTa W CeMejHaTa
pPa3HOBHIHOCT €  JIOTIOJIHUTEIIHO  3TOoJieMEHa
Hopajay pa3BojoT Ha JUTHTaTHATa TEXHOJOIHja
KOja HH OBO3MOXYBa IIOCTOjaH WpUCTAam Ha
uHpopmanuu. TokMy mopaau Toa, cMeTaMe Jeka
MpeKy aHaiu3a Ha peKIaMUTe MOXKeMe Ja
clieMMe KakBa ClIMKa Ha CEMEJCTBO  ce
MPOMOBHpa BO COBPEMEHHOT MAapKETHHT H Ce
,CEpBUpA“ BO JOMOBHTE Ha CEKOja E€IMHKA.
Pexnamure Ha OpeHIOBHTE KOW TH aHAIH3HpPABME
MOKa)KyBaaT JeKa MOCTENEeHO ce oJajeuyBaar o
BooOnyaeHata (popma Ha CEMEJCTBO M HAjueCTO Ce
o0OuayBaaT Ja IpPOMOBUpPAaT pacHa, COIMjaHa,
peNuTHCKa, jasudHAa M CEKCyallHa pa3IMYHOCT.

* Barilla contro i gay: "Mai nelle nostre pubblicita,
vogliamo famiglie tradizionali”. (26/09/2013). ocramxo
OHJIajH Ha: http://www.today.it/rassegna/barilla-gay-

pubblicita.html (04/2017).
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Cemnak, ocraHyBa OTBOpEHa JWJeMara KOJIKY

rOJIEeMHTE OpeHa0BH T IPOMOBHUpaAAT
pa3IMYHOCTUTE a KOJKYy TM KOpUCTaT 3a
Mpeln3BUKYyBahbe HHTEpPEC BO JaBHOCTA H

3rojieMyBam€ Ha CBOJOT MPOQUT.

N mokpaj oOuAOT na ce peaau3upa CIUYHO
UCTPaXKyBame Ha PEKJIaMHU KaMIlalbU [MOCBETCHU
Ha CeMejCTBOTO BO MakenoHHja, cenak He OeBme
BO MOYKHOCT Jia HallpaBUME COOJIBETHA aHaJIi3a O]
noBeke mpuunHd. O] e€qHa cTpaHa JOMAIIHUOT
naszap BoO Make/ioHHja HE MOXe€ Ja Ce CIIOPEAH CO
r1o0aHUOT Ta3ap W HEroBure mnorpedu. Bo
Makenonuja ce yIITe JIOMUHHUPA
TPaIUIIMOHATHUOT MOJENT Ha CEMEjCTBO KaKO BO
OILIETCTBOTO™ TaKa M BO PEKIAMHATE KAMIIAHHHL
Bo m3mMmHAaTHTE HEKOJKY TOAMHU IMPHCYTHU Oea
pekiIamMHHUTE Kamiamu Ha Brnagara na PenmyOnuka
MakenoHrja 3a TMPOMOBHpame€ HA CEMEJHUTE
BPEJHOCTH CO TPENo3HATIUBH cjoraHu: ~Hmaj
tpero nere”, “Cozmaau wuanuHa’, ~H30epu
*UBOT”, “BepyBaj BO ceMejHUTE BPEAHOCTH,
“IIpoomKH TO CEMEJHOTO cTe0JI0” 1 z[pym.sl Bo
OBHE pEKJIaMH, HO W BO OHHE Ha OCTaHATU
Mo3HAaTH OpEeHIOBH MPHUCYTHH BO MakenoHHja
(MoOumHU omepaTopu, OaHKH, OpEHIOBH 3a
KO3METHKa U NpexpaMOeHU MPOIYKTH), JOMUHUPA
HYKJIEAPHOTO CEMEJCTBO BO CBOjaTa OCHOBHA
CTPYKTypa (xeTepoceKkcyaHo CEMEJCTBO
COCTaBEHO OJ] MajKa, TaTKO M JeTe) WIM TMaK
TPAJUIIMOHAIIHO CEMEJCTBO CO IOBEKE Jela WU
reepauuu. Bo MakemoHCKUTE pekjIaMu HMa
OTCYCTBO Ha CE€MejHa, HO W Ha ONIITECTBEHA

pasHOoBuAHOCT. Enen oax mocrymarure Ha
PenyOnuka Maxkenonuja e HEJ3UHUOT
MYJITUKYJITYPEH  KapakTep, HO PETKH Ce

peKIaMUTE BO KOM C€ 3aCTalleHu pa3iIuyHU
€THUYKH, COLIMjaJTHU WU jJa3UYHU IPYINU a UCTUTE
Ce HaJuecTo MpHUKa)XaHW BO CTEPEOTHNHA (opma
(>xkeHH co maMuu, PoMu-nutaun v camyHo).

Koneuno, xonky Penybmuka Makenonuja e
MOJArOTBEHA 3a ,,IIIOK MAapKETUHT“ W MorojiemMa
3acTalieHOCT Ha CEeMEJHa ©  OIIIETCBeHA
Pa3HOBHUJIHOCT, CEMAK MpPETCTaByBa IMPEIMET Ha
MOoce0HO UCTPaXKyBame M MOTeMeTHA AUCKYCHja U
aHaJIM3a.

% Radulovic, M., Avirovic, 1. (2016). Youth Perception on
Marriage and Married Life: an Analysis from the Republic
of Macedonia, GV Proceeding, Volume 4, Issue 1, EDIS —
Publishing Institution of the University of Zilina.

1 Bumu noseke Bo: Radulovic, M., (2005). The Family
Model in the Context of Advertising at the Macedonian
Television Programs, Macedonian Journal of Marketing,
No 1.
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THE CHALLENGE CALLED
MARKETING AND UNIVERSITIES

Abstrakt

In today’s modern times, the marketing is
facing a challenge, where it’s application is
comprehensive. It goes far beyond business and
companies, and becomes also part of the practice
of other social and public institutions. One of
them are the universities. In the 21st century, time
of the Fourth industrial revolution, the modern
economy is rapidly changing, and continuously
complementing and perfecting its adopted policies
and principles which are based on consistency and
quality, seeking new resources at the labor market
that would satisfy the needs for new professional
staff. The research paper highlight’s that R.
Macedonia is part of the global world in which
universities are facing a major challenge of the
time and a test of their ability if they can respond
to the changed nature of the market. Large
percentage of the young people in R.M. are
proactively looking towards their future and thus
their education and work. This is another
challenge for the universities. The purpose of the
research paper is to highlight the need and
necessity for application of the new 3.0 and 4.0
marketing concepts in the process of changing the
universities in the Republic of Macedonia, in
order to meet the needs of the labor market and
the demands of students and companies.
Marketing as a function, with all its features,
especially the new Marketing 3.0 and 4.0,
developed according the needs of universities,
would help to meet the market demands and
remove the defects that are found in the system. If
that would be the old existing universities through
their rebranding or a new universities fully
adapted to the requirements of modern industry, is
a matter for discussion and decision at the
institutional level. If we stay on the old
established mantras, the success will never come.
Markets are constantly changing, and only those
who are ready for proactive change will succeed.

65

Keywords: marketing, universities,

marketing 3.0, marketing 4.0

M-p Karepuna KIMMOCKA

Yuusepsutetot ,,CB. Kupun u Metoauj Ckomje
[lkona 3a Kpewpame jaBHU TOJIUTUKU ,,Majka
Tepesa“™ Ckorje

Peny6iinka Makenonuja
katerina.klimoska@yahoo.com

NPEAN3BUKOT HAPEYEH MAPKETHUHI'
N YHUBEP3UTETUTE

AINICTPAKT

Jlenec MapkeTHMHTOT ce Haofa Ipej
IIPEIU3BUKOT HAa HOBOTO BpEME, KaJe Herosara
npuMeHa e ceorndarna. Toj u3nerysa o paMKHuTe
Ha OM3HHMCOT W KOMIIAHMMTE M CTaHyBa JAEN O]
NpakTUKaTa Ha JAPYrH OIIITECTBEHH M jaBHU
uHCTUTYUMU. EnHu ox HuUB ce 0Opa3oBHUTE
MHCTUTYLIMH. MOJEpHOTO CTOMAHCTBO BO 21 BeK,
BO BpeMe Ha 4-Tata WHIYCTPUCKA pPEBOIYLH]a,
panuaHO ceé  MEHyBa U KOHTHHYUPAHO
HAJIONOJIHYBajKU M YCOBpIIYBajKH T'M CBOMTE
YCBOEHU MOJIMTUKU U IPUHLUIIU KOU CE 3aCHOBAaT
Ha MOCTOJaHOCT M KBaJIMTET, Oapa HOBU pecypcu
Ha Ma3apoT Ha TPYIOT Kako OM TI'M 3aJ0BOJMIa
CBOMTE HOBM MOTpeOH 011 cTpydeH Kaaap. Tpynor
JlaBa Ha 3Hacwme Jeka PenyOnuka Makenonuja e
JeNl OJ TJI00aJHUOT CBET, CO INTO OOPa30BHUTE
WHCTUTYLMU C€ HAoraaT MIpe] TrojeM Mpeau3BUK
Ha BPEMETO U TeCT Ha HUBHATA CIIOCOOHOCT Jaiu
Ke MOXar Jla 0iIroBOpar Ha IpoMeHeTaTa pupoaa
Ha masapor. Muagure nyfe Bo P.M. ce
OTIpe/IeNIEHN BO I'OJIEM MPOLEHT KOH MPOAKTHUBHO
IJIelabe Ha CBOjaTa MJIHUHA @ CO TOA HA HUBHOTO
oOpa3oBanue u pabora. OBa mpercraByBa YIITE
€l1eH  TpeAu3BUK 32  BHUCOKOOOPA30BHUTE
uHcTuTyuu. Llenta Ha TpynoT € 1a ce moTeHuupa
notrpebaTa O/ HEONMXOJHOCT BO NpUMEHaTa Ha
HOBHOT 3.0 1 4.0 MapKETHHT KOHLIENT BO TPOMEHA
Ha BHCOKOOOpa30BHUTE MHCTUTYLMHU BO P.M., co
1€ J]a ce OJroBOpU Ha MOTpeduTe Ha MazapoT Ha

TpyZOT W OapamaTa Ha CTYJICHTHTE H
KOMIMaHuUTe. MapKeTHHTOT Kako (yHKIHja co
cute cBom o0enexja, a TMOCEOHO HOBUOT
mapketnHr 3.0 u 4.0, paspabotreH cmopen

MOTpeOUTe Ha BUCOKOOOpa30BHATA WHCTHUTYIIHja
MOJK€ J1a TOMOTHE U J1a OATOBOPH Ha OapamaTa Ha
1a3apoT U OTCTPAaHYyBamk€ HAa HEIOCTATOLIUTE KOU
ce yrBpaune. Jlanm Toa ce craputre Beke



MOCTOCYKH BUCOKOOOPA30BHU MHCTUTYIIMH TPEKY
HUBHO pEOpeHIUpame WIN HOBH HHCTUTYLHH
NOTIONHO ~ NMPWJIArOJeHM Ha Oapamara Ha
MoOJIepHaTa UHAYCTPH]a, € Mpallamke 33 AUCKYCH]ja
U OJUTyKa Ha MHCTUTYLIMOHAJIHO HUBO. JJOKOJIKY ce
OCTaHe Ha CTApUTE BOCTAHOBEHU MAHTPH, HEMA J1a
ce ycmee Hukoram. [lazapuTe mnocrojaHo ce
MEHYBaaT, M CaMO OHME KOU C€ CIPEMHHU 32
IIPOAKTUBHM IIPOMEHH, K€ ycrear.

Kiyunu 300poBH: MapKeTHHT,
yHUBEP3UTETH, 3.0 MapkeTuHr, 4.0 MApKETHHT .

Bosen

['moGanHuTE MPOMEHU Ha CBETCKO HUBO, HE
caMoO BO JEJOT Ha MOJUTHYKUTE TEKOBH TYKY
yIITEe MOBEKE BO JEJNIOT Ha (PYHKIHMOHUpAmE Ha
CTOIAHCTBOTO, BO BpeMe Ha 4-TaTa MHIyCTPUCKA
peBoITyLIMja, TH ITOCTaByBaaT MpeJ] TOJIeM U TEKOK
NPEeIU3BUK HMHCTUTYIIMHTE, KOM Mopa Ja ce
alanTUpaaT HAa HOBAaTa IUTUTAIHA EKOHOMHja U Ha
HOBaTa TEXHOJOTHja, CEKaKO JOKOJIKY cakaar Ja
ce KOHKYPEHTHH M J1a I0CTOojaT Ha Ma3apoT. J coH
M maptHepu KoHcantuHr (J’son & Partners
Consulting, June 2013). Bo CBOETO HCTpaxKyBambe
on 2013 ronuHa ucrakHyBaaT aeka MHTepHeToT
Ha HemTata® ¢ TEXHONOWKH HANPEACH |
pacTeuku TpeHJ BO OW3HHC-CEKTOPOT, Ha
r100alHO HUBO, HO M HA HALMOHAIHO HHUBO.
[Ipexy BkIyuyBame Ha MWIHMjapa ypeau
CeKOJJHEBHO Ha uHTepHeT, loT ro komOMHHpa
opiajH W OHJIQJH-CBETOT, OTBOPAJKH HOBH
MO>KHOCTH U MPEIU3BUIM 33 IPUBATHUOT OU3HUC,
ApXaBaTa W 3a MOTpoIlryBauuTe. BooOwuaeHo e
IpU COrJielyBakbeé Ha HOBHUTE MPOMEHHM BO
CBETCKaTa M HallMOHAJHATA PEATHOCT, a CO TOA U
noTpeOu 3a BHECyBambe€ HOB HAYMH Ha paboTra U
opraHu3zaiyja Ha WHCTUTYIIMUTE, CEKOTall Ja ce
pasMHCIyBa caMO Ha MPHUBaTHUOT CEKTOp M Ha
OHME WHCTHUTYIIMM INTO C€ BO JEJIOT Ha
uHAycTpHjata U Tprosujara. Cemak, COOYEHH CO
HOBH KOMIICTUTHBHHM TapaJiuiTMH, MOpa Ja ce
3all0YHE U CO TMO0A0OpO HCTpaXKyBame Ha
COIMjATHUTE W EKOHOMCKHUTE HWMIUIMKAIMU Ha
IUTUTaTHaTa pEeBONyIMja M  KOH  jJaBHUTE
npernpujaTija, a MOCceOHO 3HauyajHO  KOH
yHuBep3uterute. IloTpeGHO € 3ronemyBame Ha
HATIOpHTE 32 Pa3B0j HA JOJTOPOYHH PEIICHH]ja KOH

%2 The Internet of Things (IoT).
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olaT  HaJBOp OJ  TEKOBHOTO  KOM(OpPHO

pPa3MHCITYBamkE U JIC]CTBYBAbE.

Bo Esporickata yHHja, 0COOCHO TOYHYBajKH
on 1999 roxuna (The European higher education
area,19 June 1999), ce cnyuuja 3HaYajHU IPOMEHH
BO o0Jyiacta Ha BUCOKOTO oOpa3zoBanue. CoriiacHo
Bonomckara nekiapanuja, CTyIEHTOT —MOXKE
c1000/1HO J1a ce JIBUXKH BO JIEJIOT HA E€BPOIICKHUTE
BHUCOKOOOPa30BHU UHCTUTYIIUH. [pen
noHecyBameTo Ha bomomckara aexiapanuja,
o0Opa3oBHUOT cucTeM Bo EBpoma mpenn3BHKyBa
TEIIKOTHM Ha CTYACGHTHUTE Ja TH KOpUCTAT
CTEKHATUTE BUCOKOOOPa30BHU KBaJTH(PHUKAIUU OJI
€IHa BO JpyTa 3eMja, BO CMHCIIa Ha BpabOTyBame
WIA TPOJODKYBamkbe Ha CBOETO 00Opa3oBaHUE.
[TocTurnarara KOMITaTUOMIIHOCT nomery
00pa30BHUTE CHCTEMH TPUIOHECE IIOJIECHO
JBIDKEHE Ha cTyAeHTuTe HUu3 EBpona. 3HadajHo e
Jla Ce HCTaKHE W TOoa JieKa BO HCTO BpEMe
BonomckroT Tporec mpupoHece rorojiemMa
KOMIIETUTHBHOCT U aTPAKTUBHOCT HA E€BPOIICKUTE
YHUBEP3UTET Ha  CBETCKO  HHBO. lIpeky
Bonomcknor nporiec, KOj npeBUIyBa
MOJIepHU3aIH]ja Ha 00pa3oBaHMETO, ce
00e30eyBa 3aJOBOJIyBakbe¢ Ha IPOMEHETHTE
noTpedu Ha ma3apoT Ha TpydoT. Bo ycinoBu Ha
KOHTUHYHUPAHO 3TOJIEMEHO Oapame Ha 1Ma3apoT Ha
TPYZOT Ha BHCOKO CTPYYHH pPAaOOTHH BEIITHHH,
Kako M COOYEHHU CO C€ IOrojeMure Oapama 3a
WHOBALIMU W TIPETIPHEMHHUIITBO, COOJBETHOTO
MEHYBal€ Ha BHUCOKOOOPAa30BHHUTE HHCTHTYLUH,
KOe BIOpoYeM Tro TmpensuayBa bomoma, € on
ecenrjainao 3Hauewe (EUR-Lex,, 07.2015). Bo
UCTO BpeMe, YHHBEP3UTETHTE CE€ COOYyBaaT CO
TeHJCHIIMUTE Ha HaMmajyBambe Ha CTYyJISHTCKaTa
nomynanuja (cera MOOMJIHOCTa Ha CTYAEHTOT €
HoJieCHA M TO] MOXE Ja Cce JBH)XKH KOH OHOJ
YHHMBEpP3UTET IITO My 00e30enyBa MOBHCOK
KBAJIUTET), HO ¥ CO HAMAIYBae U OTPAaHUYYBaHbhE
Ha OyyeTckuTe (UHAHCHpama O] CTpaHa Ha
JpKaBaTa (npxaBuTe ro HaMayyBaat
(UHAHCUPAakEeTO KOH YHHUBEP3UTETHTE U TH
oxpabpyBaar 3a camocTojHO QuHaHCHpame). OBa
Iyc  TpuaoHecyBa 3a  TypOyleHUUH |
HECUT'YPHOCT BO JEJIOT Ha ()YHKIIMOHHPAHETO Ha
BHCOKOOOPA30BHUTE UHCTUTYIIHH.
BucokooOpa3oBHHOT mazap MpeTpHe MHOTY
MIPOMEHH U CO MPAaBO MOXKE Jla C€ MCTAaKHE JieKa
pacmpaBaTa 3a W OKOJNy KOHKYpEHIMjaTa Ha
YHUBEP3UTETUTE, HE CaMO Ha HAIIMOHAIHO, TYKY H
Ha CBETCKO HMBO, € OCHOBaHa W OIIpaBJaHa.
MeHyBambeTO Ha IEJIOCHHOT KOHTEKCT Ha
BHCOKOTO 00pa30BaHUE M HETOBOTO COOYYBamkE Ha



OTBOpEH Ta3ap BOJEH OJf MPUHIMIUTE Ha
MazapHUTEe CWJIM MpaBaT >KECTOK MPHUTHUCOK BP3
MEHAIMEHTHTE Ha YHHBEpP3UTETHTE, W Oapaar
HOBM HAUMHU HA YIOpaByBame€ CO  OBHE
WHCTUTYLIUU (Bugandwa-Mungu-Akonkwa,
2009). Camute BpabOTCHH BO YHHUBEP3HTETHUTE
MPETCTaByBaaT OCHOBA 332 KOHKYPEHTHA MPETHOCT
Ha mazapoT. OTTyka, OJHecyBame U padoTa IO
NPUHIUINTE Ha Ta3apHa OpPHEHTAlMja ce KIy4YeH
ycmex Ha NpPOMOBHpame Ha caMara [a3apHa
opuentupanoct (Schlosser &  McNaughton,
2009). Co riobanu3aiujara Ha 1Ma3apoT, HH €IeH
CeKTOp HE OCTaHa MMYH Ha 3roJIieMEHa M CHIJIHA
koukypennuja (Campbell-Hunt, 2000). Haorajku
ce BO (oKkycoT Ha 3HAUUTENEH pacT BO
MOCIICAHUTE JICLIEHUU, BUCOKOTO 0Opa3oBaHHE
Oapa TpOMEHM BO BHATpeNIHAaTa KYJITYpa,
yIpaByBambE u aZMUHHCTpAIHja Ha
yuuBepsuterure (Maringe & Gibbs, 2009;
Bugandwa- Mungu-Akonkwa, 2009). Cmopen
[lerap [pakep, mOCTOjaT TpH BUAA KOMITAHUH:
OHME WITO TMpaBaT paboTUTE JAa ce ciaydyyBaart,
OHHE IITO TJIe1aaT Kako paboTUTe ce CIydyBaaT, U
OHMeE IITO ce UyJaT ITo ce cayumno. Ke mocrojar
nBa Buga CEO kou ke mocrojar BO HapeIHUTE
TOJMHHU: OHHE IITO pPa3MHCIyBaaT IJIOOATHO H
oHMEe 1TO ce HeBpaborenu. Kora Oum ro
3aMUCIINJIE YHUBEP3UTETOT KaKO €/JHa KOMIIaHuja,
3a UCTHOT 0€3 COMHEHHE MOXAaT Jia ce ymoTpedar
U J1a Ce OJIHECYBaaT NMPETXOTHUTE TBPIACH:A.

Bo oBoj mepuon kora  PemyOmmka
MaxkenoHMja CBOJOT pa3BOj M INPHUBIEKYBalk€ Ha
CTPaHCKM WHBECTHLIMM T'0 IpaBH BO YCIIOBU Ha
€KOHOMCKa Kpr3a JI0Ma, BO PETHOHOT, a MOCEOHO
BOo EBpora, KIy4HO € Kako K€ I'M HacOYl CBOUTE
know how Bo 3amoBonyBame Ha Oapamara Ha
CTpaHCKHTE KOMIIAHUU ILITO MHBECTHpAJE BO Hea.
Tyka Tpeba na ce pa3MuciyBa Iio0aiaHO, a He
JIOKaJHO, T.e. Ja ce ynorpedaTr ajaTKUTe Ha
MapKeTHHTOT OJ CTpaHa Ha JAp)KaBara, HO
HajMHOTY M NPBEHCTBEHO HA CAMUTE KOMIIAaHUH.
Ho emen on HajBaxHuTe (Qaktopu  BO
3aJI0BOJIyBakb¢ Ha MOJEpHaTa MHIYCTpUja BO
npkaBaTa € J00po 00pa3oBaHW KaApu BO
COTJIACHOCT cO Oapamara Ha Ma3apoT Ha TPYHIOT.
Tyka e pgenor Ha 00pa3oBaHHMETO W JIaJH
MIOCTOJHOTO BHCOKO 0Opa3oBaHUE € BO NMO3UTHBHA
¢byHKIMja HA TOTpeOUTE Ha CBETCKUTE KOMIIAHUH,
CeKaKo M Ha JIOMAllHUTEe KOMIAHWU IITO Ce
BOJICHU 0] OapamaTa Ha CBETCKUOT ma3ap. Tyka e
yjaorara U moTrpedara o]l MEHYBame€ Ha CTapuTe
dbopMH Ha YHUBEP3UTETCKH MEHAMEHT H
npucrnoocOyBame Ha Oapamara Ha HOBaTa
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pEaTHOCT, Kaj HAC W BO CBETOT. MapKeTHHT-
MPEeIU3BUKOT KaKO Ha CBETCKO, YIITE MOBEKE Ha
HAI[MOHAJTHO HUBO, JOMa Kaj Hac, € Mpallame Koe
Mopa Ja JaJie COOJBETEH OJArOBOP M KOHKPETEH
pesyarar Bo mpakTtukara. [lamm Toa ke Owunme

PEKy pedopmupame Ha MOCTOJHHUTE
YHHUBEP3UTETU WIH OTBOPAhE HOBH, € MPAIIakhe 3a
IMCcKychja  (CeTo  Toa  MPeKy  KOHKpeTHa

peazanuja, UCKIydyBajKy ja UMIIPOBU3AIIN]ATA).
1. CoBpeMeHHOT MapKETHHT

Ymre Ha oapxannotr Camut 3a MapkeTuHr
Bo 2008 romuna npodecopor @umun Kotnep ce
oOpaka, Mery JIpyroro, Co M3jaBa KOja HH JaBa
npeluu3Ha CIUKa 3a Ma3apoT BO HOBHOT BeEK.
,IIpea HEeKOJNKYy Helelnu MU MPUCTAH €ICeH TOII
MeHalep, KOj M€ 3aMOJId Jla MYy ja TOTHHUIIaM
MojaTa KHHTa, IITO U OOMYHO T'0 MpaBaM, HO OBO]
naT Toa ro 0a0uB. Toa Gelle nmpBaTa KHUTA IITO ja
¥MaM HaIMWIIaHO 3a MapKeTUHror Bo 1967
roguHa. Toj Me mpaia: 301ITO HE cakaTe Aa MU ja
nornuiiere kaurara? Jac My oarosopuBs: Ila,
JlaJId BU c€ JI0TIa{Ha TIoTJIaBjeTo 3a uurepuer? Toj
peue: Ila 3a wmHTepHer Hemame. Toram T0
npaman: Jlanu 106u JOBOJHO 3HACHE O]l MOWTE
JIB€ CTpaHUIIU 3a OpeHaupame? ...30mTo Bo 1967
roJuHa HEMaBMe€ Il KHHUTU 3a OpeHaupame,
MMaBMeE caMo JIBe cTpanuiu. Toj onrosopu: Jlamu
ce obuayBare Ja M€ HaroBOpHUTE Ja KylaM HOB
npuMmepok oj kuurara? Jac oxarosopuB: [la, He
MopaJy Toa IITO MU TpebaaT TBOUTE MapH, TYKY
nmopajgd Toa INTO Tla3apuTe Ce€ MPOMEHATH,
nasapuTe IOCTOjaHO ce  MeHyBaar.”  Ha
Jlonnounckuotr OusHHC-PopyM onpkaH BO Maj
2008 romuna mpodecopor Pwimn Kotnep nasa
o0jacHyBam€ Ha MaHTpaTa Ha MAapKETHHTOT.
,»PaboTaTta Ha MapKeTHHIOT, a CO TOa Ha camaTa
KOMIIaHHUja JIOKOJIKY caka Ja ycIiee, € J1a co3laje,
KOMYHUIIMpA, JOCTaBU BPEIHOCT 3a LETHUOT
mazap W Ha Kpaj nma octBapu mpodwut (Philip
Kotler, 2008). Ako ru 3eMeMe Ha pasrieAyBambe
»Jda ce co3maie, na ce KOMYHULUpa M Ja ce
nocraBu” cnopen @.Kotnep, ke mpojaeme [0
CIIETHUTE 3aKJIy4OIM: Jla Ce CO3/aJe BPEAHOCT =
MPOAYKT-MEHAIMEHT, 0e3 pa3iMka Jajlu Toa e
ycayra, MepJiBa WIH HE, KOMIIaHWjaTa Mopa Ja
MMa MPOJIYKT-MEHAIMEHT; Ja C€ KOMYHHUIIUpa =
OpeHnupame, U Toa € OpeHa-MmeHagMmeHT. [locton
pas3nuka nomery npoayKT-MEHAIMEHTOT U OpeH -
MEHaMEeHTOT. MokeTe Jga uMare 4YeTUpHu
NpPOU3BOAM, HO INTO CTE€ CTOpWIE Ja TH



OpeHnupare  (KOMYHUIIUpAmeTO,  BO30ynara,
nedepeHnjanmjaTa W Ci.); Ja C€ JOCTaBH
BPEHOCT= TMOTPOIIYBaYKM MeHayMeHT. Jlenec
cUTe OBUE Tpu OuszHHMCH ce mpomeHetu. Ha
npUMep, BO MHUHATOTO MPOAYKT-MEHAIIMEHTOT Ce
cocToellle BO Toa Jia ce MpOou3Beie MPOU3BOJ U CO
MIOMOIII HA MAPKETHHT JIyI'eTO U Mpojaxkdara jia ce
,OCJI000IMMe OJ1 HUB® 10 KPajHUOT MOTPOIIYBay.
3Hauu Lenara paboTa ce OJBHBAILE BHATpPE BO
camoto mpernpujatue. JleHec He e Taka. Ha
npumep, I/Ipokmep u ['emben KOJKY INTO UMaatr
HAyYHUIM U MHXEHEPH KOM KpeupaaT HOBH
MPOU3BO/IM BHATpe BO ¢upmara, umaar ymre 10
MaTH MOBEKe HayYHUIM OJHAJBOP KOU paboTar 3a
HUB BO Kpeupamwe HOBU npou3Boau. Cera Beke He
ce paboTH CKPHUEHO BO KOMIIAHHHTE, TYKY IPEKY
OTBOpEHA TEXHOJIOTHja TO OapaaT pEUICHUETO
HaceKaZie HU3 CBETOT, Kaj OHOj LITO K€ My TO
noHynu ucroro. Hajau ru HajmoOpute uaen 6e3
pasnuka Kaje Ke Tu TpoHajaent. bpeHn-
MEHAIMEHTOT IMOPaHO 3HAYElIe TaKyBame, UMe,
JIoTO, a JieHeC OpeHA-MEHAlIMEHTOT € OHa IITO
BCYIITHOCT CT€ BHE, OPEHIOT € BETyBambe, OPEHIOT
UHCOUpUpa c€ MTO paboOTHTE, HAYMHOT KAaKO Ce
OJTHECyBaTe Kora Ke ce oOpaTuTe Ha KyIyBadoT, U
TOj € KpajHo emouuoHaineH. Jlo HeomamHa Oerie
,,O0JlaM TI0 TBOETO CpIIe, 0J1aM TI0 TBOJOT yM*, cera
IUIyC ce JojaBa M JAYXOBHHOT Jel ,,0daM IO
TBOJOT JyXOBeH Aen’“. Bo oJHOC Ha JE€HENIHUOT
NOTPOUIYBAYKM MEHAIMEHT, MHCIHTE JieKa IO
uMare JOKOJIKY NMaTe JlaTa-0a3a Ha KyIlyBauHuTe U
IPEeKy e-TOoIITa U CIMYHO KOMYHHMLIMpATe CO HUB?
HoBOTO BO MOTPONIYBAaYKHMOT MEHAIMEHT € TO0a
HITO cakaMe Jla 0 CpeTHEMe MOTPOLIYBAavYOT U Ja
ro TO3HaBaMe IMOBEKE OTKOJIKY INTO JI0O3HaBame
caMo oA uHpopMalMHUTe BO JaTa-0azaTa. YiuTe
MOBEKE Jia ce JI00Me MOMOIITa Off TOTPOITYBAuYOT
3a Jla T KperpaMme HallluTe MPOU3BOAM, AypHU U Ja
ro KpeWpaMme U HalleTO PeKIaMUpPame CO HHUBHA
MOMOIII, NPEeKy HHUB Ja T'M OCTBAPHME HAIUTe
nenmu. OBa ce  paaukKagHd TPOMEHH  BO
MapKETUHTOT.

MapketuHroT Bo 21 Bek ja HeMa Beke OHaa
TECHa JUMEH3Hja KaKo BO MHHATOTO, Cera TOj €
Jen W Uupnu UHPOPMAIUU U TOAATOIU OJ CHUTE
JITIOBH Ha KOMITAHHMjaTa CO IeJ Ja Ce IOCTHTHE
IITO TIOTOJIEMO 33JI0BOJICTBO Ka] KYIyBadorT.
MapKeTHHT-CEKTOPOT BO KOMITAHUUTE HE € BeKe
OJI/IeJIEH CAMOCTOEH CErMEHT KOj paboTu cropesn
CBOM TpecMeTkHu. Toj cormacHo copaboTkara co
CUT€ JIpyIM CEKTOpPM BO KOMIIaHHWjaTa U
MOAATOLUTE IITO TH JT00MBa 01 HUB, ja (popmupa
MapKETHHT-CTpaTeTrujaTa Koja ro BOAU pa3BOjoT U
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HUBOTO Ha MPO(QUTOT, MOT0JIEMO 3a/I0BOJICTBO Ha
KyIyBadoT, IOrojeMa IOTPOIIyBayKa, MOTrojeM
npo¢uT. 3aToa € ECeHINjATHO BaXKHO BO JICHEIIIHO
BpeMe CHUTE JEJOBH Ha MaTOT OJ CO3/1aBame Ha
MPOU3BOAOT [0 MpoAaxbdara aa onxaT TpeKy
KOOpJIMHAILIM]ja CO MapKETHUHT-CEKTOPOT, OWIIEejKU
MapKeTUHTOT 3aloYyHyBa MHOTY IIpel Ja ce
npousBele IMPOU3BOJIOT, a ja HMa YIITe
morojemMara OOBpCKa TMpH KYIyBameTo Ha
IPOU3BOJOT OJI CTpaHa Ha KymyBayoT. bunejku
IITOM MPOU3BOAOT € KYyIEH, TOraml 3arno4HyBa
3a/layaTa Ha MApKETUHTOT 3a MOBTOPHO KYIyBambe
U cO3/aBame JIojaJieH KymyBad. bu ce pexiio gexa
JIeHeC MapKeTMHTOT HMMa IIHPOK OICer, U IO
CIIyIIa TacOT Ha CEKOj CerMeHT o7 ma3apot. Cute
M 3HaeMe eJIEeMEHTUTE Ha MapKEeTHHT-MHKCOT,
POW3BOJ, IICHA, JUCTPHOYyIHja, MTPOMOIIH]a.
3amucnete o1 oBaa 4P rpyna camo eneH aa He e
ycorjaceH, 3aiyaHa Ou Ouiia 1enata HOCBETEeHOCT
¥ (UHAHCHUCKHOT KamuTall MTO OM o MOTPOIINIIE
Ha MMIUIEMEHTalMja Ha OCTAHATUTE EJIEMEHTH.
3aroa kora 300pyBamMe 3a MapKeTHHI, HHUE ja
riegaMe  KOMIIaHWjaTa  BO EJIOCT U
OTKPY>KYBameTO BO KO€ Taa c€ Haora BO IIENOCT.
Camo Taka ke uma epuKacHOCT U e(PEeKTUBHOCT HA
npuMeHata Ha MapketuHrot. Jlocera OeBMe
OPHEHTHUPAHNW HA MpPHUMEHAa Ha MapKETUHTOT BO
KOMEpIIMjaliHU LM - T.€. YHoTpeba oJ] CTpaHa Ha
KOMIIaHHjaTa 3a Mpojakda Ha TPOW3BOIU H
ycayru. Ho necHo mMoxke na ce 3a0enexu jaeka
MapKETUHT-KOHIIETITOT M MapKEeTHHT-aJaTKUTE |
TEXHUKUTE C€ MPUCYTHHM M BO MHOTY JpYIH
nonpayja. Ha mpumep, MONUTHYKATE TaPTHH
YecTO C€ U3JIOKEHM Ha KpPUTHKA IOpaau
nperepaHa yrnorpeba Ha MApKETUHTOT. THe MHOTY
T KOPUCTAT MapKETHHT-UCTPaKyBamara 3a Ja ce
3armo3HaaT Cco  CTaBOBHTE Ha  TJIACAYHUTE,
KaHAMJATUTE KOU I'M MPEeAsIoKyBaaT 3a U300pu ce
BHUMATEIHO M30paHu U ,,CIAaKyBaHU Ha HA4YMH
Ha KOj K€ UM ce JlonajHaT Ha riacayure. Tue ucro
Taka YeCTO TH KOPUCTAT OTJIAaCyBameTo W
OJTHOCHTE CO jaBHOCTa 3a Ja ja 3alo3Haar
JaBHOCTA CO CBOMTE CTAaBOBH.

Jlokasu 3a mpuMeHa Ha MapKeTHHTOT ce U
00pa30BHUTE WHCTUTYLIMH, KOM C€ TOBEKe ce
pakoBojaT criopent rmazapoT onnejku
neMorpadckuTe MpoMeHH ja 3aocTpuja bopOaTa 3a
CTYIEHTH, Ha 4Mj n300p ce€ MOBEKE ce BIHjae CO
paHr JUCTH Ha YHUBEP3UTETH KOU C€ 3aCHOBAHU
Ha HUBHUTE TnepdopMaHCH. YHHBEP3UTETUTE Ha
CeTO OBa pearupaaT NpPeKy CMHCIyBame HOBH
Jora, pedpeHaupame, CIIPOBEYBambE
MPOMOTHBHH KaMIambH, KAKO U TAPTETHPAHE HOBH



nazapu (Kako ITO C€ TMOCTaph CTYIACHTH W
CTyIIEHTH ona Apyrute 3eMju Bo cBeroT) (David
Jobber | John Fahy, 2006). CoBpemeHHOT
MapKeTUHT Tpeba Ja ce MPaKTHUKyBa BKIIYUUTEITHO
U BO OOpa3oOBHUTE, COLHUJATHUTE U JAPYIH
JAPYIITBEHH AaCHEeKTH Ha HAIIETO OIIITECTBO CO
eJ J1a IMaMe MO3UTUBHE pedopMH U outputs BO
oBue obsacti. OBa ro MOTKpENyBa 3a1arambeTo U
OCHOBHATa CYIITHUHA Ha MapKETHUHTOT,
3aJI0BOJIyBatkbe M caTHC(aKIHja Ha KyIIyBadorT,
T.. KOPHCHHUKOT Ha NPOM3BOJOT, yCIyrara H
CIIMYHO. BO 1eHTapoT Ha MapKEeTUHIOT € eaHa
XyMaHa JMMEH3HMja, a TOa € 3aJ0BOJIyBamke Ha
noTpeOUTe HAa YOBEKOT BO OIITECTBOTO HA
HAYMH, MECTO, KBAJUTET, KBAHTUTET, U JAPYro, Ha
HAUYMH KOj Ke TpHuIOHEece 3a 3aJ0BOJICTBO H
MO3UTHBEH MMIIAKT HA KylyBauuTe ¥ Ha
cocrojbara BO ONIITECTBOTO BO Taa cdepa.
MapkeTHHToT ja opMUpa cBOjaTa KOHIIEIIHja Aa
v pa3dupa MoTpeOUTe M COOBETHO Jia OATOBOPH
Ha HUB. 3aTO0a, Kora 300pyBaMe 3a MapKETHHIOT,
HE CMeeMe Jla ce 3aJIpiKyBaMe caMoO Ha €JICH Jiel
o1l KOMITaHHUjaTa, TYKYy Ha LeJI0CHA
CHHXPOHHM3MPAHOCT Ha paboraTta Ha JApPYrUTe
CEKTOPH CIIOpE] PEe3yATaTUTE W MPEMOPAKUTE Ha
MapKETUHTOT.

[Terap [lpakep, TaTKOTO Ha MEHAIMEHT-
pa3MHCITyBamkETO, MCTaKHYBa J€Ka HAjTOJIEMOTO
0orarcTBO Ha MHCTUTYIMUTE BO 21 Bek ke Oune
no0poTo oOpa3oBaHWe Ha HUBHUTE PaOOTHUILIUA U
HuBHata mnpoayktuBHoct (Peter F. Drucker,
2001). Cnopen Hero, mpeTnpujaTujata UMaat IBe
U caMO JIB€ OCHOBHM (YHKIIMHU: MApPKETUHT H
I/IHOBaHI/Ija.63 Cekoj nmobap mpermnpuemau Tpeda
na Ouje BOJEH OJl MapKEeTHHTOT W HMHOBAIMjaTa
ITO K€ ce yrnoTpedyBa 3a YCHEIIHO pealu3uparmke
Ha MapKeTUHT-cTparerujata. CTparerujara e eaHa
O]l HajBAXHUTE allKU M HE CMee Ja Owuje
nmpomnymTeHa. Taa kaxyBa KaJe Ou U KaJe caka
Ja OIM HWHCTUTyUHWjaTa, npernpujaruero. OHa
IITO € BaXHO € INTO He IMOCTOM E€JAMHCTBEHA
CTpaTerrja W SHTUTETOT BO Taa O0JIaCT Mopa Ja
CO3/1ajie CBOja EIUMHCTBEHA CTpaTeruja Koja
COO/IBETCTBYBa Ha Ia3apoT Ha KOj J€JCTBYBa CO
cure Hej3uHM ocobeHoctu. CymThHaTa Ha
cTparervjara € ja ce Oujie OpuruHajeH.

On ceTo MPeTXOTHO HM3II0KEHO, ce TIeaa
MOBP3aHOCTa, MPUMEHIMBOCTa W MOTpedaTa 3a
yrmorpeda Ha MapKETUHTOT CO CHTE CBOM aJaTKU

63 http://www.forbes.com/2006/06/30/jack-trout-on-

marketing-cx_jt_0703drucker.html, mocereno na 15.12.2016.
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BO 00e30e1yBame 100pH BUCOKOOOPA30BHH KaJIpH
3a MoJepHaTa WHIYCTPHja, BO OBOj CiIy4aj BO
Penybnuka Maxkenonuja. MapKeTHHT-TIOTE3H
Tpeba 1a Oujar npe3eMeHu of cTpaHa Ha Branata
Ha PenyOnmka MakenoHuja, BUCOKOOOPA3OBHUTE
MHCTUTYIUH BO PemyOnuka Makenonuja, Kako u
CTONAHCTBOTO, KOE€ CE€ COOYyBa CO HEJOCTHI Ha
BakoB Kajap Bo PemyOmmka Makenonuja. Cute
TPU EHTUTETH Tpeba Ja JejcTByBaaT MOSAUHEYHO,
HO Cemak CcoO 3acJHUYKa KOOpAMHAIMja H
KOHTHMHYMPAHO pa3MEHYBalbe Ha MPE3EMEHUTE
9YeKOpH, KaKO M WIHUTE TUIAHOBH BO Taa cepa, ox
cekoj ox HuUB (the Triple helix). Ha Toj Haunn ke
ce ngobue KpajHHOT edekT, T.e. KpajHaTa Ien -
o0e30enyBambe TOTpeOCH Kagap 3a MojepHaTa
uHAycTpuja Bo  Penybmuka ~ Makenonwuja.
MapKeTHHTOT € HajIIoToJIeH 3a J]a Cce pean3upa
OBaa LEJ M Ja MM C€ H3Jie3¢ BO MpecpeT Ha
Oapamara U OTpeOUTE Ha CTPAHCKUTE KOMITAHUH
mTO WHBecTHpane Bo PenyOnmka Makenonuja,
Ougejkn Toa € JUCHMIUIMHA Koja OOeIuHyBa
pa3IHYHH aCIIeKTH on paborara u
(YHKIMOHHPAKHETO, KAaKo M MPENO3HAaBamke Ha
NOTpeOUTe Ha ONIUTECTBOTO, MPEKY H3HAOTambe
OJITOBOP M PEIICHHE 32 TIOCAaKyBaHaTa Ie.

[TorpebaTa 01 MapKETHHT-HCTPAXYBABETO U
MapKeTUHT-aJIaTKUTE U TEXHUKUTE Beke ce
palMpeHy BO cuTe 00JIaCTH Ha OMIITECTBOTO O
CTpaHa Ha CHUTE MHCTUTYIMM, a HE caMO Ha
OM3HUC-KOMITAHUUTE. CornacHo HOBHOT
mapketuHr 3.0 u 4.0 xou ce oOenexja Ha OBa
Bpeme, cnopen  Kornep, KOMIaHuUTE U
UHCTUTYIUUTE Tpeba Ja Ouaar BOAECHU OJ
BpPEAHOCTUTE KOU T'M peaslu3upaaT, Kako U Koj Ou
OMJI UMIIAKTOT Ha UCTUTE Bp3 OyarococTojbara Ha
onuTecTBeHUTEe NOoTpeOu. CoriacHo MapKeTHHT-
KOHIIETITOT KOj ce coctou of 4P (mpousBon, 1eHa,
TUCTpUOylMja, TNPOMOLIMja), MAPKETUHIOT €
npucyreH Bo cure (asu Ha pabora Ha
KOMIIaHWjaTa WIM HHCTUTYLMjaTa, Ma cO Toa €
OCHOBAaTa Bp3 KOja ce TEeMEJIH YCHEUIHHOT pacT U
pa3Boj ® peanm3anydja Ha KPATKOPOUHHUTE U
noaropounure uend. Ox ngpyra crpana, MUC
(MapkeTUHr-MHQOPMATUBHUOT CUCTEM) KO] €
COCTaBeH OJI! BHATpellHa E€BUJCHLMja Ha
KOMIIaHHjaTa, MapKEeTHHI-pa3y3HaBambe u
MapKETUHT-UCTPAXKYBaHE (o-p CHexaHna
PucreBcka-JoBanoBcka, 2010),  oBo3MOXyBa
MeHalepuTe Ja Td UMaaT HaBPEMEHO, IIeJIOCHO U
TOYHO ToTpebHute uHpopmanuu. W cekako Ha
Kpaj, a BCYIIHOCT BO IIEHTApOT Ha KpPYyroT Ha
MapKETHHTOT, € MOTPOITyBavyoT (0e3 pas3inka Koj
e T10j). Cero oBa, Kako W OHa INTO Oeme


http://www.forbes.com/2006/06/30/jack-trout-on-marketing-cx_jt_0703drucker.html
http://www.forbes.com/2006/06/30/jack-trout-on-marketing-cx_jt_0703drucker.html

00pa3iokKeHo, ce MOTBPAYyBa JeKa 3a JOOUBamE
KBJIUTETHH ¥ BO JIOBOJICH OpOj BUCOKOOOPA30BHU

KaJpHW;,; COMNIaCHO ToTpebuTre Ha MojaepHara
uHIOycTpyuja  Bo  Penmybnmka ~ Makenonwja,
HEMUHOBHa € YymoTpeda HAa  COBPEMEHUOT

MapKeTHUHI O] CTpaHa Ha BHCOKOOOpa30BHUTE
WHCTUTYUUU (YHUBEP3UTETH WIH (aKyITETH).
MHory Ba)kHa IOCTaBKa IITO MOpa Jla ce CIeAu
IIpM  OCTBapyBame€TO HAa oOBaa  IL€J, €
3a70JDKUATENIHA ITpuMeHa Ha MapkeTuHr 3.0. u 4.0.
be3 nmpumMeHa Ha 0BOj HOB HAYMH HA MAPKETHHT HE
€ BO3MOXHO OCTBapyBam€ Ha IIOCAKYBAHUTE
LEJIH.

[Torpebara on mpumeHa Ha mapkeTtuHr 3.0
moara O]l HEroBara CYNITHHA, MapKETHUHI BOJIEH
Ol BPEIHOCTH, Jla C€ HAIPaBH CBETOT IMOI00PO
MecTO 3a JKHMBeewe. [Ipeky mnpuMmeHaTa Ha
MapKETUHTOT MOJKE€ YCIICITHO JIa CE€ pearupa u BO
OIIITECTBEHATA cepa Ha Jp>KaBaTta.
CoBpeMEHHOT MapKETUHI BeKke He € camo
OpPHEHTHPaH KOH KyIyBadyoT, KOH HETOBOTO CpIIE
M yM, cera MapKeTHHTOT € HAaco4YeH M KOH
IYXOBHHOT, E€MOIIMOHAJTHHOT M ONIITECTBEHO
MOJIE3HUOT JIeNl Ha KYIyBadoT, KOj € M TparaHuH
Ha  JpxaBara, ma OTTyKa  IPOH3JIETyBa
KOMIIETEHTHOCTa Ha JCHEUTHHOT MAapKETHHT BO
peanusanyja U NMpUMEHa BO IOBEKE 00JIaCTH BO
KOM TIPETXOJIHO HEe Oelle HU 3aMHUCIMBO Jla Ce
npuMeHyBa. CTaBajku ja BO LIEHTApOT BPEJHOCTA
IITO C€ CO3/aBa 3a OMIITECTBOTO, CO INTO CBETOT
6u cTaHai moxoOpo MecTo, KaKO M BHECYBAJKH ja
CTIMPUTYaJTHATA, TyXOBHaTa CTpaHa Ha
MOTPOLIYBa4OT, MapKETUHTOT 3.0 ce rpuxku MpeKy
OCTBapyBame Ha CBOWTE KOPIOPATHBHU IENU 32
npoduT, pacT M pas3Boj, KOMIIaHUjaTa Ja TH
3a7I0BOJIM MOTPOIIYBAYWTe M Ja CO3[ajJe HOBa
BPEJIHOCT 3a OIUITECTBOTO MpaBejku o MoJ00po
MECTO 3a HUBOT (COIM]jaJIEH aCIeKT).

Mapxketunr 4.0 € MapKeTHHT-IIpUCTaIl KOj TH

KOMOMHHUpAa OHJAaJH U  OQJIajH-MHTEPAKIIUUTE
noMery KOMITAHMUTE W MOTpolIyBaumTe. Bo

JIUTUTaTHaTa EKOHOMMja, CaMO JHUTUTalHaTa
MHTEpaKklHja HEe € JoBOoJHa. BceymHocT, BO
pacTeuKHoOT CENPUCYTEH OHJIajH-CBET,

MOCTOCHETO Ha pealieH KOHTAKT IPETCTaByBa
cunHa naudepenuyjanuja. Mapketuar 4.0 wucto
Taka € MEIIaBMHA Ha CTHJIOT cO eneMmeHTHute. 1
MOKpaj TOa IITO MMIIEPATUB 3a OpEHJ0BUTE € J1a
Ooumar moBeke (PICKCHOWIIHM W TPHUCTIOCOOJIMBH,
mTO ce JOJKM Ha Op3ara MpoMeHa Ha
TEXHOJIOIIKY TPEH/IOBH, HUBHATA aBTEHTHYHOCT €
noBakHa oja kora Owino. Bo o0Boj ekcTrpemHO
TpaHCHApEHTEH  CBET, aBTCGHTUYHOCTA €
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HajBpenHoTo OorarctBo (P. Kotler, H. Kartajaya,
I. Setiawan, 2016). Hoara xkuura nHa Oumun
Kotrnep ja noreHnmpa 1 BaXKHOCTa Ha CO/Ip>KUHATA
Ha camuoT MapkeTuHr (“Content Is the New Ad,
#Hashtag Is the New Tagline.”), kako u 301ITO
OpennoT Tpeba momoOpo nma ja mpudartu cBojaTa
yJiora Ha XyMaHOCT ¥ OATOBOPHOCT. MapkeTrepuTe
Tpeba Ja ce mpucrnoocOaT Ha HOBAaTa PEAHOCT U
Jla co3JaBaar OpeHJIOBU KOHM CE OJHECYBaaT KakKo
ayfe - TOCTallHU M CUMIIATUYHH, HO UCTO Taka U
pannuBu. bpengoBute Tpeba na craHaT MOMAIKy
3acTpairyBauku. Tue Tpeba na 6uaatT aBTeHTUYHH
U YeCHH, Ja TW NPU3HABAAT CBOMTE HEOCTATOIH,
U J]a MpecTaHaT Ja ce oOuayBaar na u3riefaar
coBpiieHo. Kuurara ru objacHyBa TpUTE€ MOKHH
MOMECTyBama IITO IO OOJMKYyBaaT HAIIMOT CBET
(momectyBamaTa KOH TIOBEKE XOPU3OHTAJICH,
WUHKIY3UBEH U COLMjalieH OW3HUC-TIEj3aXK) H
o0jacHyBa Kako IMoBp3aHOcTa (QYHIAMEHTATHO T'O
OPOMEHU  KHUBOTOT Ha JyfeTo U  Kako
NIOBP3YBAaWkETO € HajBa)KHATa WIrpa MITO ja MMa
ylorata Ha MEHyBad BO HCTOpHjaTa Ha
MapKETHUHTOT.

AMepuKaHCKaTa MapKEeTUHI acollHjanuja
B0 2008 roauHa ro nepuHUpa MApKETUHTOT KAKO:
»MapKeTUHror €  aKTUBHOCT, 30Up Ha
UHCTUTYIIMM, M  TPOLECH 3a  Kpeupame,
KOMYHHMKaIMja, JOCTaByBalk€ M pa3MeHa Ha
IOHYyJa KOja MMa BPEJHOCT 3a MOTPOIIYBAyHUTe,

KJIMEHTUTE, TMapTHEPUTE U OMNIITECTBOTO BO
uenHHa“.64 Hencu Kocronynoc, rjlaBeH
MapKETUHT-TUPEKTOP Ha AMepuKaHCcKaTa

MapKeTUHT-acolfjannja, BeTd JieKa eIHa Of
HajBaKHUTE MPOMEHU BO HOBaTa JAe(pUHULIMja HA
AMepuKkaHCcKaTa acolyjaluja 3a MapKeTHHI e
JleKa MapKEeTUHTOT cera ce neduHHpa Kako exHa
HOUIMPOKAa AaKTUBHOCT. MapKEeTUHIOT BEKe HE €
camo (¢yHKIHja - Toa € oOpa3oBeH mporec. OBa
JlaBa jacHO JI0 3HaeHE JeKa MEeHallepuTe He Tpeda
na OujaTr 3arpikKeHH caMO 3a TMOTpeOuTe Ha
KJIMEHTUTE/TIOTPOIIyBaYUTe, TYKy M Ha OHHE
JPYTH 3aCETHATH CTPAHM, KaKO U Ha OIIITECTBOTO
Bo nenuHa. Ilopanu Toa, mpBute AepUHUIMM 3a
MapKeTHHTOT HE CE€ BO  COMJIACHOCT  CO
KapaKTepUCTUKHUTE IITO 'M MMaaT YHUBEP3UTETH
KaKO MHCTHUTYIIUHU, CO YCIYTUTE IITO TH HYJAAT, CO
HUBHHUTE CTEJKXOJJIEPHU, U CO MLEJIUTe IITO TH
u3BpiryBaar. EBonynujata koja ja JI0KHBea
ne(pUHUPambEeTO Ha MAPKETHHIOT /1aBa MOXHOCT 3a
MOITUPOKHU KOHIICTITyaJTH3aIiN KOH ce

% Definition of Marketing, American Marketing Association
Board of Directors, approved July 2013.



MIPUCTIOCOOIIMBH 32 KAPAKTEPUCTUKHUTE Ha BHCOKO
o0pa3oBHHUTE MHCTUTYIMU (yHUBEp3uTeTute). Ho,
BU3MjaTa KoOja ce HMMa Ke OCTaHe CaMO COH
JIOKOJIKY HEMa HUKaKBa aKIlMja, a aKiyjara Koja €
npe3emMeHa 0Oe3 Bu3Mja € KomMap. bupejku
MapKETUHTOT € MOBEKEe OJI CaMO €JCH JIeld, TOj €
CyLITHHATA Ha paborara Ha
KOMITaHWjaTa/MHCTUTYIIMjaTa 3a Ja MOXKE Ha Kpaj
Ja ce OCTBapu 3a/J0BOJICTBO Ha IMOTPOLIYBAYOT,
CTEJKXOJIZICPOT, CEKOja IIell IITO € MMOCTaBeHa Mpe.l
WHCTHUTYIIMjaTa Mopa Aa oune noo6po oxpaboTeHa
W UHTETPUpAHAa OJI MAapKETHHIOT W JPYTUTe
KIy4HH 00JacT Ha (yHKIHMOHUpAmE, JOOUBAjKH
CHHEPreTCKH e(eKkT, M CeKako CeTo Toa
OpeaBOJCHO oJ no0pa MpoakTUBHA BH3Hja
JIOOMEHa COTJIAaCHO KBAJIUTCTHU M KBaHTHUTCTHH
MapKETUHT-UCTPAXKyBamba Ha 1a3apor.

2. MapKeTHMHIOT U YHUBEpP3UTETHTE

[Ipomenute, a co Toa u nmorpedata O HOB
HAYMH Ha MPECTPYKTypUpame U paboTa, HE €
HHUIITO HOBO BO CBETOT HAa  BHCOKOTO
oOpazoBaHWe, a CO Toa MW BO CaMHTE
BHCOKOOOPA30BHM WHCTUTYIIUU. YHUBEP3UTETUTE
HU3 JCLEHUUTE HaHa3aJ Ce€ CoouyBaje CO
pa3IMYHU  TPEIW3BUIIM, W CEKAaKO HUBHHUOT
ONCTAaHOK 3aBUCEJ OJ TOAa KAKO Ke OAroBOpaT Ha
HOBUTE YCJIOBH M ,,3aKaHU' IITO MM CTOjaT Ha
MaToT Ha HHUBHOTO paboTeme. Cekoja pasnuyHa
(aza Ha MpoMEHa Ha OMIITECTBEHOTO XUBECHE,
MoceOHO BO JENOT Ha PA3TUYHHUTE WHIYCTPUCKU
pPEBOJIYLIMH, KOHU TMPEAU3BUKYBAAT TEKTOHCKHU
HapylryBamkba BO CEKOj JIel OJf YOBEKOBOTO
KVBEEHE, MPEIN3BUKYBAa KOH MPOMEHHU, 3aKaHU
WM TPEAU3BULIMA U 3a yHUBep3uTeTure. EqHa on
HaJrOJIEMUTE 3aKaHU 3a YHUBEP3UTETUTE €
KOHKYpEHIIMjaTa ToMel'y YHHUBEpP3UTETUTE, KaKo
BO CMHCJIA HAa CTYJEHTH, TaKa U BO CMHCJIa Ha
pecypcu. OTTyKa, €KCIEPTUTE MpenopavyBaaT
JIeKa 3a OIICTAaHOK W pa3BOj HEMHHOBHA €
MMIUIEMEHTAIlMjaTa Ha MAPKETUHTOT U CBPTYBaHE
HAa YHUBEP3UTETHUTE KOH MOTPOLIYBAYUTE U
IpyTUTe CTejKXonaepu. TpaHcGopMaluTe IITO
YHUBEP3UTETUTE TM HMCKyCyBaaT BO CpeauHaTra
KaJie IITO CE€ PEAIU3UpaaT HUBHUTE AKTHUBHOCTHU
ro 3rojieMyBaaT CTEMEHOT Ha KOHKYpPEHIIHja BO
OBOj CEKTOp M YKaxyBaaT Ha moTpeda of
BOBEYBaHE MAapKETUHT-€JIEMEHTH.
YHUBEpP3UTETUTE BO HAJroJieM Jel Ha HoBaTa
pEaTHOCT OAroBOpaaT CO CTAaBalk€ AakKIEHT Ha
nonoOpyBame HA HUBHUTE CTYIUCKU MPOTPaMH,
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HO caMO OBa MPOMEHA HE € ceKorail Hajaoopa 3a
CO3lIaBamkC¢ IOTOBOJIHA CJIMKA WJIM YyIiien Mery
HUBHUTE cTejkxoiaepu. Co Len 1a mpexuBear u
Ja ce pa3BUBaaT CIPOTH MPOMEHHUTE W
NpEeIU3BUIMTE BO  aKaJeMcKara  3aeHMIIa,
YHUBEP3UTCTUTE MOpa Ja ja MpH3HAaT W Ja ja
yodart ¥ morpebara o ynorpeda Ha MapKeTHHTOT.
1970-72 rogumHa ce TOAWHUTE KOTa TpPB IIar
MovyHajla JTUCKyCHja BO OJHOC Ha ymorpebara Ha
MapKeTUHT-OpHEHTaIjata BO paborata Ha
yHuBep3utTerute. HajsHauaen 1mTOo TpB  TO
NOTTHKHYBa npamameto € A.P. Kpanxenbepr (A.
R. Krachenberg, 1972) co HeroBuotr TpynI
,BOBEIlyBalkbe Ha MapKETHHI-KOHIIENITOT BO
BHCOKOTO 00pa3oBaHHE™, KO€ € M IPBOTO jaBHO
YETHUBO JIOCTAITHO 32 IUCKYCH]ja OKOITY MAPKETHHT -
NPUCTAIIOT BO KOJICUUTE W YHHUBEP3UTETHUTE.
[lounyBajkm o JEJIOT CO  TPHUBICKYBAkE
CTYZICHTH W KpeHpame JTaHOYHH IMOJUTHKH, Ma e
hi (0] COCTaBYBame PEJIOr-TIPOCKT 3a
UCTpaXKyBame, CEKoja aklija ITO YHUBEP3UTETOT
ja mpesema, 0e3 oriea Ha Toa KOj Toa ro BpIIH
WIN KaJie TOYHO BO MHCTHTYIHMjaTa TOA CE MPAaBH,
€ 3acHoBaHa Ha MapketuHr. EmHo o
UCTpaxKyBamara BO 4Hj (OKyc € ymorpedara HA
MapKEeTUHT-OPHEHTAIjaTa  BO  aKaJeMmcKara
CpeaHHa € U JeNoTO ,,MapKeTUHTOT BO BUCOKOTO
o0pa3oBaHHue: O6enepur pU3UK  BO
AMEpPUKAHCKUOT aKaJAeMUCKu cucreM ox Jlapu
Jlutren (Litten, Larry M, 1980). Jlurepatypara
IITO CE€ OJHECYBa Ha BHCOKOTO 0Opa3oBaHHE BO
rogjeM Opoj yKaxyBa JieKa MapKETUHIOT
MpeTcTaByBa M3BOP KO] HyIud TojieM Opoj
NPaKTUYHUA AJIATKH KOM MOXAT Ja UM TOMOTHAT
Ha  BHCOKOOOpDA30BHHTE  HMHCTUTYIMH  Ja
NpeXxuBear, ma Jypd W Ja Ce pa3BHBaaT U Ja
HanpeayBaaT BO KOHKYpEHTHATa CpeInHa.

Bo ob6macra Ha BUCOKOTO 00pa3oBaHHE, BO
TEeKOT Ha BTopara MojioBUHa Ha 20 Bek, Jien oA
moo0pHuTe YHUBEP3UTETCKA CUCTEMH CE€ COOYH)ja
co (heHOMEHOT Ha HEBUJEH PacT Ha molapyBayuka
JIOTOTAIIl. OBoj benomeH MpeIN3BUKAI
MIOCTOJHUTE YHHBEP3UTETH J]a C€ KOHLEHTpUpPaaT
caMo Ha (QaBopm3Mpame Ha pacToT Ha
CTYJCHTCKUTE MECTa BO CBOMTE HHCTUTYLUH, a
MPEIU3BUKAT U CTUMYJIHpPAkE Ha TI0jaBa HA HOBH
YHUBEp3UTETH, KOM He Tpebaso Jaa Ipasar
MOCeOHW HAmopy 3a Ja TH TIONOJHAT HUBHUTE
YYWIHUIU. BO TOj KOHTEKCT, MOXe J1a ce Kaxke
JieKa MPOW3BOJIHATA OpHEHTAIMja CE MPOIIUpPHIIA
HU3 yHUBep3ureTute. CTarHanyjata mro cjienyBa
moTtoa, ma Jypd W  HaMalyBameTo Ha
nobapyBaykaTa Kako pe3yJiTaT Ha HAMaJTyBame Ha



HACEJICHUETO KOe crafa BO YHUBEpP3UTETCKaTa
BO3pacHa TIpyma, jJaBa MoBoj 3a (a3a koja ce
KapakTepu3upa CcO pa3BOj HAa HWHHIIWJATHUBH
HACOYEHHU KOH CTYACHTUTE (OHOCHO Ce TOjaByBa
NpoJaXHa OpUEHTallMja BO [€jCTBYBAHmETO HA
VHHUBEP3UTETHUTE), WJIA CO TOJ00pyBame Ha
CTYAMCKUTE TPOTrpaMu KOM Ke OMaarT JOCTaBEeHU
hi (o) CTYJICHTHUTE (Mpou3BOI-OpHECHTAIIH]A).
BeymHoceT, npou3BOA-OpHEHTAIMja € OHa IITO
MIPEOBJIATYBa BO BHUCOKOOOPa30BHUTE
uHcTUTYyUMHU. llogoOpyBameTo Ha CTYIUCKUTE
nporpamMu Mopa Ja Oujie mpUAPYNKEHO CO aHAIN3a
Ha TOTpeOWTEe Ha MOTPOIIYBAYUTE, OJIHOCHO
CTEJKXOJIZICPUTE HA YHUBEP3UTETOT, CO eI
COOJIBETHO Jla C€ 3aJ0BOJIaT HUBHUTE MOTpeOU 3a
MapKeTHUHI OpPUEHTUPAH YHHUBEpP3UTET. 3a Ja ce
pa3bepe W 1a ce TOCTUTHE caTUChakImja Ha
MOTPONIYBAYOT, HOTPEOHO € Jla ce NPUMEHH
mapkeTuHr-opuentanyja (Siu and Wilson, 1998;
Gordan Camelia, Pop Marius, 2013).

Hajromem O6poj onx aBTOpuUTE IITO IO
aricoJIBUpaaT oOBa Ipallame HMCTAaKHyBaaT JeKa
KaKO MOTPOIyBay HA YHUBEP3UTETHTE CE jaByBa
CTYJCHTOT, OJJHOCHO TO] € HAjBa)KHHOT CJICMCHT.
CTyIeHTOT Kako IOTpOIIyBad Mopa Ja CTaHe
MOYETHATA BOJICYKA TOUYKA, CIEJCH CO CO3/IaBambE
Ha KyJaTypa Ha paboTa Koja ke Ouae MapKeTHHT-
opueHtupana. CTyneHTHTE O4yeKyBaaT na Oupjar
TPETUPAHU KaKO MOTPOILIYBaYM BO €/I€H JeJ, HO
HE W BO CHTE AacleKTH Ha pabdOTeHmeTo Ha
YHUBEp3UTETOT. THe He ouekyBaaT Ja Owujar
TPETUPAHW KaKO MOTPOIIYBA4d BO [EJIOT Ha
pa3Boj W MPOMEHa Ha CTYJUCKUTE IpPOTrpamHu, HO
OYEKyBaaT Jia C€ TPETHPAHH KAaKO MOTPOIIYBaYH
Opu  CTyAeHTCKH  ¢enlex, HAYMHOT  Ha
peanu3anMja Ha HacTaBa BO YYWJIHUIIMTE, a
moceOHO BO JIEJIOT Ha KOMYHHUKalHja CO
aJIMUHHUCTpanujaTta, HACTaBHO-HAyYHHOT Kajap,
meromute Ha mnpenaBambe wurH.(R. Koris, P.
Nokelainen, 2015). Orttyka, He Tpeba CTYACHTOT
JIa ce TJela Ha TPaaulMOHAIHUOT HAYWH KaKo
MOTPOIIyBad. YHHUBEP3UTETOT MoOpa Ja BHHUMAaBa
Ha CBOjOT OJIHOC CO CTEJKXOJIZIEpUTE, CO Orje] Ha
TOAa JIeKa TMPEeKy MPOAKTHBHA W PECIEKTa0MIIHA
copaboTKa  CO  CTEJKXOJIZIepHUTeE, CaMHOT
YHUBEP3UTET MOXKE Ja J00ue Ha pernyramuja u
KOMIIETUTHUBHU NpegHOCTH. OTTyKa, U MPUCTAIIOT
Ha CTEjKXOJIep-OprueHTannja Bo paborata Ha
YHUBEP3UTETUTE € 3HayajHa, NpPEKy CO3aBambe
COOJIBETHH pENaIlliii CO CBOHWTE CTEJKXOJICPH.
VYHuBep3uTeTUTE HE CcaMO IWTO paboraar
COTJIACHO TMpaBWJIaTa Ha IMa3apoT 3a Ja TH
3aJJ0BOJIAT MOTPEOUTE HA IMOTPOUIYBAYHTE, TYKY
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HUCTOBpEMEHO paboTaaT BO JOyXOT H  Ce
MOTHBHUPAHU O]l HUBHATa MHUCHja U BPEAHOCTHUTE
3a KOM Ce 3ajlaraar, co IeJ 3aJ0BOJyBame Ha
OIILTECTBEHATa OATOBOPHOCT U  COLIMjaTHUTE
notpebu. TokMy mopamu Toa, MPOU3IETyBa
BAKHOCTA Ha npuMeHa Ha HoBuTe 3.0 u 4.0
MapKeTUHI BO paboTaTa Ha YHHBEP3HTETHUTE.
Ymre Bo 1972 romuna KOTJ‘Iep65 ro o0jacHyBa
3HAUEHETO Ha COIMjaTHUOT MApKETHUHT, IMa BO
2006 roguHa co Kemnep ce mobwBa M IMOIIUPOK
MpUCTAI KOH XOJMCTHYKA MapKETHHT -
OpHEHTAIH]a. %Co 1ojaBaTa Ha COILMjATHHOT W
XOJUCTHYKHOT MapKETUHT-TIPHUCTAIl ce 00jacHyBa
norpebara oj MHpOUIMpPYBamke Ha KiIacuyHaTa
MapKeTUHT-OpUEHTAIlMja KOH OCO3HaBamke Ha
BaXHOCTA Ha 3a/I0BOJTYBaHk-ETO Ha
MOTPOIIyBaUUTE CO 00e30emyBame TaCKOCS)KHA
6marococtoj6a, a co Toa u Omarococrojba Ha
OMINTECTBOTO BO LenuHa. OmHOCHO, Tpeba na ce
uMaaT mpenBul: OeHeduTUTE 3a KOMIIAHHUjaTa,
catucdakiyjaTta Ha MOTPEOUTE HA TIOTPOITYBAYOT
¥ 33JI0BOJTYBab-€ Ha OMIITECTBEHUTE UHTEPECH.

Bo nocnennure ronuHu goarame 10 HOBUTE
NpUCTald HAa MAapKETHHIOT, KOM BO BpeME Ha
4tata MHIyCTPUCKA PEBOJIYLMja U HOBHOT BEK Ce
HAjCOOJBETHH W NPHMCHJIMBH BO paboTara Ha
YHUBEP3UTETOT, JOKOJIKY CE caka Jia ce co3/aaatr
KOMIIETUTHUBHU BpeAHocTu u pemnyranuja (3.0 u
4.0). Kako mro ucraknyBaar Hapsen u Crarep,
Japoscku, Kymap u Koxmn®', exen ox HajBaKHUTE
O6eHeduTH mTO ce ao0MBaaT oOJ IpPHMEHA Ha
MapKeTHHT-OpUeHTalujara BO paboTara Ha
YHHUBEP3UTETUTE € 3TOJIEMEHHOT M TMOA00peH
neppopmaHc Ha uHCTUTYyHMjata. Op moBekeTo
Pa3JIMYHU MCTPaXKyBama LITO C€ MPABEHO BO OBaa
chepa Oum ru m3aBowia cryauute Ha Kapyana,
Esunar m Pamacemran ox 1998 roauba, Kom
HalpaBWiie UCTPaXXyBambe Ha YHUBEP3UTETUTE BO
ABctpanmuja u Bo HoB 3emana, ocobeHo BO
JpKaBHUTE YHHBEP3UTETH, BO KOM HCTAKHYBaat
JieKa, ¥ BO JIBETE€ HCTpPaxKyBama C€ IMOTBPIYyBa
MO3UTUBEH €(eKT, U COOAHOC, Mel'y MapKEeTHHT-
OpHeHTaIujara Ha YHUBEP3UTETOT u
neppopMaHCUTE KOU C€ CO IOBUCOK HMMIIAKT.
VYuire eleH MHTEpEceH MOAATOK € LITO YTBPIUIE
JleKa HeMa 3HayajHa pasjiika BO OJHOC Ha
MapKeTUHT-OpUEHTAalMjaTa U Heronara

% Kotler (1972). “societal marketing orientation” .

% (Kotler et al. 2002). ; Keller and Kotler (2006) “holistic
marketing orientation”

¢ Tlopeke Bumm kaj: John C. Narver, Stanley F. Slater
(1990); Ajay K. Kohli, Bernard J. Jaworski, Ajith Kumar(
1993)..



UMIUIEMEHTAllja Kaj NPUBATHUTE U JAP>KaBHUTE
YHUBEP3UTETH BO ABCTpanuja wid Bo Hos
3enann. Bo npyra cryauja m3paborena Bo 2010
roavHa u ciaennara Bo 2014 roguHa, Ha aBTOpUTE
BebGcrep, Xapmon u PorxBen, ce oam 4Yekop
MoHAmpeax W ce JaBa Iuiyc OeHedUutr BO
MMIUIEMEHTAIMja Ha MapKETUHT-OpUEeHTAIjaTa, ’
TOA (doxycupame Ha CTYIEHTHTE u
MOTEHINjaTHUTE Pa0OTOJABIM HA CTYICHTHTE KOH
U3JIeTryBaaT Kako MPOU3BO/ HA YHUBEP3UTETOT.

BucokooOpa3oBHUTE MHCTUTYLHH Tpeda na
oumar CIIPEMHU 3a reHEPUPADHE
BUCOKOKBAJUTETHU KaJpu, CIPEMHU 3a Op30
BKIIy4yBamk€ BO MPOW3BOJAHHUTE TMPOIECH Ha
COBpeMeHHOT ma3zap. Ha Toj HaumH Ou ce
o0e30emmiia aTpakTHBHA 0a3a Ha CTPYYHH KaJpu
IMpeKy Koja ©Ou ce TMpuBJIeKyBalle TOJEMH
OpeHIIOBH O] CBETOT Jla HAcodyBaaT Jel Of
CBOMTE€  AaKTHMBHOCTM W  UHBECTUIMH  Ha
penokanuja, Bo  PemyOimka ~— Makenonwuja.
BucokooOpa3oBHaTa HHCTUTYIMja 1a TO MOA00PH
OpPTaHU3UPAKETO Ha 00Opa30BaHMETO W Ja BHECE
MIOT0JIEM CTENeH Ha (PIIeKCHOMITHOCT BO U300pOT U
peanu3anyjara Ha 00Opa30BaHUETO OJ CTpaHA Ha
cTyaeHTuTre. TakBHOT MoOJEN € Haco4YeH KOH
CTYICHTOT  KakKo KiydyHa  ¢urypa  Ha
o0pa3oBaHHETO, 3apagl KO0 W YHUBEP3UTETOT
nocton. Cekako, kako nH@opmaiuja Tpeda na ce
3eMaarT MOAATOIU OJ PEIeBAaHTHU HWHCTUTYIIHH
KoM Yycrmeane Ja Ja00ujaT BHCOKOKBAJIUTETHHU
kanpu. Ha Illanrajckara nucra Ha paHTHpame Ha
VHUBEP3UTETHTE BO CBETOT TO Jo0OMBame
oJroBopoT. bazara Ha MOYETOKOT Ha CO3/1aBambe
OpeHIl BO BHCOKOTO oOpa3oBaHme Tpeba aa ja
IpOUMe OJI HCKyCTBaTa Ha aMEpPUKAHCKHUTE
yHUBEp3UTeTH, Ouzejku Ha [llanrajckaTa nucra 3a
2016, nmpBute ynusepsutetu ce og CAJl, u Toa BO
npsute 50, camo 20 yHHMBEpP3UTETH C€ OJ JIPYIH
3emju, a octanarute 30 ce og CAJI. % Pasmukara
nmoMery HaIluTe BUCOKOOOPA30BHHU WHCTUTYIIHH U
aMEepUKaHCKUTE M EBpOICKUTe € roiema. [lpu
camata TIOceTa Ha BeO-CTpaHWIATa WJIHUOT
CTYICHT nMa MUJTHOH uHpOopMaInHy,
BH/JICOTIPE3CHTAIINH, CIIMKH WTH., ITO BEIHAII TH
MIPUBJIEKYBAa HETOBUTE CETUJIA, ja XpPAaHU HEroBaTa
xenba, Kako M1 MOTHB 3a camopeajin3aluja Ha Toa
nmone. EnuHCTBEH  HaumH 32 J0OMBame
BUCOKOOOPA30BHM CTPYYHHM KaJpu KOU BO
ONTUMAJICH M COOJIBETEH HAYMH K& OJIrOBOpAT Ha

ma3apor € ImTo m1o0p30 NpUMEHYBame Ha
MapkeTHHT-(puio3odujata  BO  IEJTOKyITHATa
paboTta Ha MaKEJIOHCKHTE BHCOKOOOpPA30BHU
uHcTUTynuu. CuTe YeTHpW eNeMeHTH Ha
MapKETHHI-MHUKCOT Mopa Jia OujaT 3eMeHH
IpeiBUA 32 J1a MOKE Jla UMa JoOpo 3a3eMame Ha
TapreTUPaHUOT Ma3ap, a T0a Ce MIAIUTE JTy'e KOH
pa3MmciIyBaaT Kaje Ja IO MpPOJODKaT CBOETO
oOpazoBanue. JIOKOIKy camMO €IeH OJf OBHE
eNIEMEHTH € H30CTaBeH, K€ KMaMe HeraTHBeH
epekT ¥ HepeanM3Wpame Ha nenra. MHory
BHUCOKOOOPAa30BHH HWHCTUTYIIMM Kaj Hac ce
obuene MpeKy NpPOMOIHja, TPEKy PpPEKIaMHH
CIIOTOBM W CIMYHO Ja OCTBAapaT HHIAKT Ha
na3apoT, HO Oe3yClenIHo 1 Ha KpaTok pok. Toa e
Taka €JHOCTAaBHO IOpaay TOa IUTO JCHEC CME BO
epa Kaje IITO KBAIMTETOT MIPa BaKHA yiora 3a
KOMITAaHMUTE IITO I'o BpaboTyBaaT KaaapoT, a CO
TOa M CaMMOT Kajgap 0Oapa  KBaJMTETHO
o0pa3oBaHue Koe K& My I'0 OBO3MOXKH IOTPEOHOTO
3Haeme. 3a KaJl, Kaj HaC HajMHOTY ce OOpHyBa
BHUMaHUE Ha MPOMOIMjaTa, Koja OM pekia u ce
3nmoynoTpedyBa, W el Ha JAUCTpUOylWja W
IICHUTE, HO MUHIMAJIHO Ha MPOU3BOJIOT. 3aT0a U €
HEYCIIEeXOT BO OBOj JAEN OJ IMOTPEeOHHOT Opoj
KaJIpH KOH ce 1o0apyBaat Ha 1a3apoT Ha TPYIOT.

CtpaHckuTe KOMIIaHMM OapaaT KBaJIUTETHH
Kaapu CHOpEeMHH BeTHANl Ja Ce€ BKIy4aT BO
nporecoT Ha MojiepHuoT maszap. Ilopanu Toa,
BaXHOCTA HA IPUMEHA Ha MApKETHHTOT 3a€JTHO CO
CUTE HETOBU aJaTKM U TEXHUKU € OJ] eKCTPEMHO
3Ha4YeHe W BO oOjacta Ha 0Opa30BaHUETO.
MapKeTHHIOT BO LIEHTapOT I'0 MMa MOTPOIIYBa4OT
W ce TPWKH 33 HETO W HETrOBHTE IOTPeOH [0
LIeJIOCHA HEroBa carucgakuyja. Ha
YHHMBEP3UTETUTE KIIYy4YEH elleMeHT Tpeba na Ouze
CTYAEHTOT, KOj Tpeba Ja ce H3rpagud BO €JHa
WHTENEeKTyalHa JUYHOCT OJ1 cBojaTa cdepa Koja
CO  IemocHa  caTUcdakiyja  OJ  CBOETO
oOpa3oBaHMe ¥ €llaH 3a HMIUIEMEHTalHhja Ha
UCTOTO BO TMPAaKTHKa Ke MOXKe BeIHall Jia
OJITOBOPH HA MOTPEOWTE HA Ma3apoT HA TPYHAOT.
XKuseejku u 1ejcTBYBajKku BO BpeMe Kora ce e
MapKeTUHI M MAapKEeTUHTOT € c¢€, Mopa Ja ce
npuapyBaMme Ha oHa mTo 3.0 u 4.0 MapKeTUHTOT
TO JIOHECYBa, CO3/1aBarkbe¢ BPEIHOCT U BOACHE O]
BpeHOCTa 3a KYIyBayoT, MpHUTOAa HMMajKU ja
npeaBua W ymoTpebara Ha  UCTHOT — BO
OIIITECTBEHUTE KOMNAHUM MU HHCTUTYIHH. Co
efneH 300p, co3maBamke OpEHI 04 HWHCTUTYIHja

% (http://www.shanghairanking.com/ARWU2016.html, mocerero HaKOja K€ IO MPHBIIEKYBA CTYJIEHTOT Jia Ce 3alluilie,

16.1.2017 ronuna).

a MCTOBPEMEHO K€ ja M3BpIIyBa OIIITECTBEHATa
IIeJT - TPOU3BOJICTBO HAa BUCOKOKBATUTETEH KaJaap



KOMIIETEHTEH Ha CBETCKMOT Taszap. Jlenec
MapKETHHTOT € BOJCH O] BPEIHOCTa KOja ce
MPOU3BEIYBa 3a KpajHUOT KOHCYMEHT.
CoBpeMEHHOT MapKETHHI' BHECYBa MHOTY HOBH U
pa3IMYHU TIOTJICU, & TH BHECYBA U MMOCTOjaHOCTA
HAa  KOMIIaHWjaTa  KaKO  MHOTY  BaKHa
KapaKTepUCTHKa W TpIKaTa KOH OMIITECTBOTO.
MapkeTuHTOT Beke He € JHMCIUILNIMHA KOja € BO
JIeNIOT Ha OM3HUCOT, Taa CTAaHYBa €CEHIUjaJICH JIeI
O]l CUTE CHTUTETH, MHCTUTYIIMU KOU CaKaaT Jia ce
Oopar co coBpeMeHHUTe Oapama Ha Ma3apoT U Ja
ONCTOjyBaaT ¥ Ja CE€ pa3BUBaaT Ha WCTHOT.
Ilemata cTpykTypa Ha BHCOKOOOpa3oBHATa
WHCTHUTYIIMja Mopa aa Ouje HalpaBeHa COTJIACHO
OapamaTa Ha Ma3apoT U MOJAEpHATA WHAYCTpHUja
(cekako BO paMKHTE Ha 3aKOHCKUTE MOXKHOCTH),
OJl HACTaBHUTE TMporpamu, mnpodmior Ha
HACTaBHUOT KaJap, HAYMHOT Ha MPUMEHA TEOpHja
W TIpaKTHKa, HAYMHOT HAa KOMYHHKAIHja CO
CTY/JICHTUTE M 3a¢JIHUIATA, U YIITE MHOTY JICJIOBU
KOU C€ COCTaBeH [l Ha MHCTUTYLH]jaTa, a KOW
Tpeba Ja ce MCTpaKaT U COIIACHO MPUMEHETUTE
QTaTKH W TEXHOJOTMM Ha MAapKETHHIOT Ja ce
JanaT Mpeyio3n 3a HUBHA MPOMEHA, T.€. IIEJI0CHO
peOpeHaupame Ha MHCTUTYLIMjaTa, KOja Ha Kpaj Ke
no0ue Mpeno3HaTIuB OpeH[ KOj MpeIu3BHKYBa
xkenba 1a ce Ouze 1e7 o Hero, Kako U CUTYPHOCT
3a kBamuTeT. M Toa Tpeba ma ce mpaBu H
MPUMEHYBa BO KOHTHHYHTET KaKO IITO BO CEKOj
MUT CME CBECHU 3a HalllaTa MO3UIfja Ha Mma3apor,
KaKo W 3a KBAJIUTETOT INTO IO HyIWME Jalu €
JIOBOJICH COTJacHO OapamaTa Ha KOPUCHUITUTE,
CTYJICHTHTE U KOMIIAaHUHTE.

3akiay4ok

Co orznen Ha Toa JE€Ka YHUBEP3UTETUTE BO
Peny6nuka  MakenoHuja, €O  akUEHT Ha
IpKaBHUTE  YHUBEP3UTETH, C€  YIpaByBaar
Criope]] CTapuoT OWPOKPATCKM HAYWH, OJHOCHO
HEMa MEHaUHpame TYKYy CaMO aJIMUHHCTPHPAHE
Ha YHHUBEP3UTETOT, MOBEKE O] Ba)XXKHO € Ja ce
oOpHEe BHMMaHHE Ha OBa Mpaiame. 10Ky nopaou
moa, 3aKnyuoyu Kou npousnecyseaam 00 mpyoom
ce:

Knyunama paboma mpeba oa ce cocmou 60
noonaboxko 3ano3Hasarwe Ha nompeobume Ha
cmydenmume U Opyeume CMejKXonoepu Ha
yHusep3umem. CTyIOeHTHTE, aJIMUHUCTpallMjaTa,
HACTAaBHUOT ©  HCTPAXYBAYKHOT Kamap W
CTOIMAHCTBOTO BO IIEJIMHA CE€ CTEJKXOJIEPUTE KOU
CE€ HajBaXHU M HAJpEJICBAaHTHU 32 YHHUBEP3UTETOT.
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Vuusepzumemume mopa oa ce noceemam
nocebHo Ha oeue uemupu cpynu, OOMIYBajKu ce
Ja T UICHTH(UKYBaaT HUBHUTE MOTpeOH, aa ce
npucroco0aT Ha HUBHHUTE Oapama W Ja pa3BHjaT
COOJIBETEH cucTeM Ha copabotka. Tyka ce nBe
nenu: carucdakiyja Ha CTSJKXOIICPUTE; |
co3maBame GopMa Koja Ke mpuaoHece 3a mogodpa
nepIieniyja Ha yHuBep3uteTure (nmodpa yciuyra u
T00pO IPETCTaByBamkhE HA UCTUTE).

Hmuypom u penymayujama ce oma Ha wmo
ayremo peacupaam. OBa € TNpUYMHATA TOPAAU
KOja YHHMBEP3UTETUTE MoOpa Ja pa3MHciar
1o/171a00K0 ¥ MOCYIITECTBEHO BO OJJHOC HAa CBOETO
(yHKIMOHHMpame, MHOTY TIOBEKE OTKOJIKY CaMO Ha
pedopMa Ha CTYAUCKHUTE IPOTPAMHU.

IlompebHo e npeucnumyearbe Ha HAYUHOM HA
ynpasysearee/mMenayuparee co yHugep3umemume.
Ha ce namymtu ¢unozodujata Ha OpUEHTAIHja
KOH TPOU3BOJI, IITO € MHOTY PacIpOCTPAHETO BO
yHuBep3uTeTuTe BOo P.Makenonuja, u mTO
OCKOpO aa ce mnpudatd U HUMILUIEMEHTHDA
ceorndareH XOIUCTUYKUA MAapKETHHT-(POKYC CO
jacHa OpUeHTAIHja KOH CBOUTE CTEjKXOJIIICPH.

Bo  ¢oxycom oa ce mnadume 8o
P.Makeoonuja. Mnanute nenec Bo PemyOnuka
MakenoHrja pamuaHO Pa3MHUCIYBaaT OKOJY
U300pOT U BpeIHOCTa HAa 00Pa30BaHUETO KOE UM
ce Hymu. Twe ce BoJEeHHM OJ] TOTpeOHWTE HA
MoOJIepHaTa UHAYCTPH]ja, KOja PalUTHO C& MEHYBa
co KOHTHHYHUPAHO HAJIOTIOJTHYBAhE "
YCOBpIIIYBal€ HAa CBOUTE YCBOCHH TMOJUTHKH H
MPUHIIMITA KOM C€ 3aCHOBAaaT HAa IMOCTOjaHOCT W
KBaJIUTET, Oapajku HOBU PECYpCH Ha Ma3apoT Ha
TPYAOT 3a Jia TH 3a/I0BOJIA CBOUTE HOBH MOTPEOH
oIl cTpy4eH kanap. JJoKonky cMme yTBpAuiie JIeKa
Mianute ayre Bo P.M. ce ompenenenu Bo roiem
NPOIEHT 3a TMPOAKTUBHO TIJelame Ha CBojara
WIHWHA, a CO TOa Ha HUBHOTO OOpa3oBaHHE M
paboTa, oBa MpeTCTaByBa YIITE €IeH MPEIU3BUK
32 BUCOKOOOPa30BHUTE WHCTUTYIINH Ja OJATOBOpAT
Ha THe MPOMEHHU U TIOTpeOu.

Heonxoouna e npumena na nosuom 3.0 u 4.0
MapKemuHe-KOHyenm 60  pabomama  Ha
8UCOK000Opazoernume uncmumyyuu 6o PM, co uen
Jla ce OATOBOPH HA IOTpeOWTE Ha Ma3apoT Ha
TpyAOoT W Oapamata Ha CTYACHTUTE U
kommanuuTe. CaMoO MapKEeTHHTOT Kako (pyHKITHja
CO CcHTe CBOM o0enexja, a MOCEOHO HOBUOT
mapketnHr 3.0 u 4.0 pa3paboteH cmnopen
MOTpeOUTe Ha BUCOKOOOpa30BHATA WHCTHUTYIIHja
MOXKE Ja MOMOTHE U Ja OATOBOpU Ha Oapamarta,
HO M J1a TH KOperupa HEAOCTAaTOIMTE KOU Ce



YTIBPIWIIC, & C€ MPOCKTUPATIE U 32 UIHUOT MEPUOJ
BO JejoT Ha TmobapyBauyka Ha paboTeH
KBTM(DUKYBAH KaJap 3a pEaTHUOT Ima3ap.

Hanu moa ce nocmoeuxkume
BUCOKOOOPA306HU — UHCMUMYYUU NPeKy HUBHO
pebpenouparbe unu HO8U UHCIMUMYYUU YELOCHO
npucnocobeHu Ha oOaparama Ha MOOepHama
unoycmpuja, e npawiarbe 3a OUCKYcuja u 00myKa
Ha UHCIMUMYYUOHATIHO HUBO. [Tazapure
KOHTHMHYHpaHo ce MeHyBaar. Camo oHHe
BHUCOKOOOPA30BHM WMHCTHTYIIUU KOW C€ CHPEMHH
3a MPOAKTHBHU MPOMEHH, CJICICHE U OJTOBOP HA
Oapamara Ha 11a3apoT, ke ycrear.
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Abstract

Due to the not so well developed industry and
the new market opportunities after entering the
EU, Bulgaria takes the mean of attracting foreign
investments as a particular priority. And as a
result of this, the Bulgarian Foreign Investment
Agency (BFIA) was founded by the government
to deal with such matters. Multiple analysis
regarding the business climate of Bulgaria were
made in the period between 2010-2016, serving as
a base for implementation of the several
advertising campaigns in some countries from EU,
having the main purpose of shaping Bulgaria as a
desired investment destination. Unfortunately the
significant investments planned by the advertising
strategies failed to lead to a lasting and positive
trend, as it could be seen in the Bulgarian National
Bank’s statistics. It is also not so rare for the most
considerable investors in Bulgaria to be Bulgarian

immigrants working abroad. The regular
researches made by the German-Bulgarian
Chamber of Industry and Commerce show

recurring deficiencies in the business climate of
the country, which have a negative effect on the
volume of the German investments in Bulgaria.
Some of these deficiencies are: corruption, lack of
perspicuity in the making of Public Procurement
and lack of trained personnel, as the last one is the
most common recently. Some important case
events also had negative causes on the bilateral
economic relations as well as the frequent changes
in the law, that were not among the positive
factors that affected the investments.

The proactive, self-critical and the competent
handling of those deficiencies have the potential
to significantly increase investments in foreign
companies as well as those of several Bulgarian
companies. The most important premise for this
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however would be a political determination, both
at central and local level. Only then the
advertising companies would have more serious
potential of accomplishing their goal.

Key words: Direct investments, Germany —
Bulgaria relations, Doing business in Bulgaria,
Corruption-Index in Bulgaria, Business climate in
Bulgaria, Germany companies in Bulgaria,
German-Bulgarian Chamber of Industry and
Commerce (DBIHK).

Introduction

There are different understandings of the
meaning of the direct foreign investments among
the public and business societies. Some people see
them as the reason for the failure of the small
local companies, and other as an opportunity for
new markets and vacant working places. In a
report about the effect of the Bulgaria’s
membership in European Union (EU), The Center
for Liberal Strategies lists several advantages of
the Bulgarian companies’ relationship with their
European competitors. These effects are: Access
to new markets, motive for acquiring new and
established  business  practices, developing
business ethics, as well as establishing successful
business models, which “enrich the business
opportunities of the country”. This on the other
hand leads to more in-depth analysis of the
obstacles, which the foreign investors face in
Bulgaria. For greater accuracy of the conclusions,
this article analyzes mainly the German’s direct
investments in Bulgaria. A significant part of the
listed deficits however undoubtedly affects other
foreign companies, too.

A relatively good examples of the most
common disadvantages in the business climate in
Bulgaria are both some of the media appearances
of the individual investors and the regular
researches and statistical analysis of the
professional organizations such as the German-
Bulgarian Chamber of Industry and Commerce.
The mechanism of the European Commission for
checking the legal environment in Bulgaria is also
an active tool for identification of the already
existing ineffective practices.

The fact that most of the findings are not new
is what makes it a big impression. Some of them
recur regularly since the Bulgaria's accession to
EU. However this does not mean that their re-
marking is unnecessary: The self-critical analysis
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of the current situation is important premise for its
change. The other basic premise is the will and the
determination of the factors, which depend on
these changes. This article focuses on them.

1. German-Bulgarian business relations

The German-Bulgarian business relations are
dynamic and integral parts of the political
situation.

,»The Republic of Bulgaria and the Federal
Republic of Germany enjoy close ties through
their membership in the European Union and
NATO. Bilateral political relations are based on
partnership and mutual trust, thanks in part to
parliamentary friendship groups in the German
Bundestag and the Bulgarian People’s Assembly.
There are particularly intensive contacts between
Bulgaria and the German federal states of Baden-
Wirttemberg and Bavaria. The Konrad Adenauer
Foundation, the Friedrich Ebert Foundation, the
Friedrich Naumann Foundation and the Hanns
Seidel Foundation have offices in Sofia.

The Bulgarian government views Germany as
its key strategic partner in the EU. Numerous
German experts have been and still are active in
an advisory capacity in various Bulgarian
government ministries as part of implementation
measures connected with the country’s EU
accession and EU policy.“®

This could be seen by the volume of both
investment and the trade balance between both
countries. Both of them mark a significant growth
at around the time of the accession of Bulgaria
into the EU and after that. The Ministry of
Foreign Affairs of Germany (Auswaertiges Amt)
describes the Bulgarian-German business relations
as follows:

,Germany and Bulgaria enjoy close
economic relations. Since 2014, Germany has
positioned itself as Bulgaria’s principal trading
partner, ahead of Italy, Romania, Russia and
Turkey, and ranks first as an importer from and
exporter to Bulgaria. Some 5,000 German
companies are engaged in trade with Bulgaria,

GQ_F ederal Foreign Office, Bilateral relations, ,,Bulgaria“,
http://www.auswaertiges-
amt.de/sid_84D28898C67CDEE5ADB6363F06766BF5/EN
/Aussenpolitik/Laender/Laenderinfos/01-
Nodes/Bulgarien_node.html#doc470754bodyText2
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1,200 of them with their own mainly locally
staffed offices.«"®

The data pages of both the German Foreign
Ministry and the Embassy of Germany in
Bulgaria, which offer a wide range of parameters,
is updated daily and illustrates the increasingly
intensive economic relations between the two
countries.

,,In 2015, bilateral trade was worth EUR 6.3
billion, German exports to Bulgaria amounting to
EUR 3.4 billion and German imports from
Bulgaria EUR 2.9 billion. The German-Bulgarian
Chamber of Industry and Commerce (DBIHK)
has more members (543) than any other bilateral
chamber of commerce in the country. In the
tourism sector, Germans make up the third-largest
group of visitors. Numbering as many as 700,000
annually, German tourists mostly visit the Black
Sea coast.“"

Being a member of the EU, Bulgaria has an
important meaning for the positive development
of the economic relations with Germany. During
this period the trade between the two countries has
increased seven times and in 2016, it reached 7
billion euros, which is a record. In the meantime
the imbalance in the trade between Bulgaria and
Germany decreased. The level of the exported
goods and services from Bulgaria to Germany is
already just 25% less than the opposite import
from Germany’?.

The institutions, which develop German-
Bulgarian business relations, are different and
they focus on both the economic cooperation and
the joint projects in the politics and culture.
Alongside the German-Bulgarian Chamber of
Industry and Commerce and the German Embassy
in Sofia, the other institutions are German
Organization for Technical Cooperation — GTZ
(in 2011 DEG, In Went and Organisation for

% ibid.

™ ibid.

2 f. Deutsche Welle, ,,This is how the German investors
see Bulgaria®,
http://www.dw.com/bg/%D1%82%D0%B0%D0%BA%DO0
%B0-
%D0%B2%D0%B8%D0%B6%D0%B4%D0%B0%D1%82

%D0%B1%D1%8A%D0%BB%D0%B3%D0%B0%D1%8
0%D0%B8%D1%8F-
%D0%B3%D0%B5%D1%80%D0%BC%D0%B0%D0%B
D%D1%81%D0%BA%D0%B8%D1%82%D0%B5-
%D0%B8%D0%BD%D0%B2%D0%B5%D1%81%D1%82
%D0%B8%D1%82%D0%BE%D1%80%D0%B8/a-
36971278
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Technical Cooperation united together— GIZ), as
well as the German Development Bank - KfW.
Among the many successful results fulfilled by
the bilateral economic cooperation, the five
German-Bulgarian Vocational Training Centers’
stand out.

2. The direct investments of the German
companies in Bulgaria

“In essence, the foreign direct investment
(FDI) are funds, invested for purchase of fixed
assets, patents, trademarks, know-how, securities,
creation of new, reconstruction and expansion of
already existing fixed assets, etc... ™

Unlike the capital investments, direct
investments are associated with significant
uncertainty and risk due to its long-term nature.
These risks come from the size of the required
investment, their long-term commitment and the
risk of a significant change of the law. The
frequent and sudden variations create uncertainty
in the planning of individual companies -
especially if they are not properly justified, they
have uncertain motivation and poorly studied
effect.

Despite the more intensive trade relations and
the presence of global German concerns in
Bulgaria like “Liebherr "," Lufthansa-Technik "
Aurubis”, the direct investments from Germany
are dynamic phenomena, which still cannot
establish a lasting positive trend.

,The maxim that the trade in Bulgaria is
more profitable and secure endeavor than
investments in Bulgarian industry has a full
meaning here. Moreover - for the moment it is
something like a sort of unspoken rule of business
circles in the Federal Republic.«™.

73 ¢f. The Embassy of the Federal Republic of Germany in
Sofia,

http://www.sofia.diplo.de/Vertretung/sofia/bg/05/D _und
BG/WZ/0-Wirtschaftliche 20Zusammenarbeit.html,

“ ,»Money.bg®, , The Foreign Direct Investments: Indicators
for evaluation of the investment evironment®,
https://money.bg/archive/chuzhdestrannite-preki-investitsii-
pokazateli-za-otsenka-na-investitsionnata-sreda.htmi,

® Deutsche Welle*, ,,This is how the German investors See
Bulgaria“
http://www.dw.com/bg/%D1%82%D0%B0%D0%BA%D0
%B0-
%D0%B2%D0%B8%D0%B6%D0%B4%D0%B0%D1%82

%D0%B1%D1%8A%D0%BB%D0%B3%D0%B0%D1%8

78

According to the data of the Bulgarian
National Bank the Direct investments by German
companies in Bulgaria for the last three years are
as follows®:

Foreign Direct Investment in Bulgaria (BPME)
Frequency Annugl
Accounting entries Net FOI Inward
Flows and stocks indicator

Transactions

Instrument and assefs classification Total finandal assetslabilties

Counterpart area Germany

Unit Measure Euro

Resident economic activty NACE 2008 Al FOI activtes

Period From 2010-01 to 2016-12

Foreign Direct Investment in Bulgaria (BPMG)
Perod 04 05 pil3

Annuzl; Net FOI Inward; Transactions; Total financial assets/liabiltes;

Germany; Euro; Al DI activites (Millons) e =5 e

Even without further analysis, a strong
volatility could be seen, which is hard to be
described by external macro-economic factors
such as the financial crisis in 2009-2011. It is
therefore necessary to pay closer attention to the
business environment in Bulgaria and by the

0%D0%B8%D1%8F-
%D0%B3%D0%B5%D1%80%D0%BC%D0%B0%D0%B
D%D1%81%D0%BA%D0%B8%D1%82%D0%B5-
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opinion of the German investors, who are already
present in this market. The main emphasis will be
placed on the changes in the legislative framework
as a major factor in creating a predictable
environment: which had a long negative effect on
the German investments in Bulgaria at several
times, as well as on the regular researches of the
German-Bulgarian Chamber of Industry and
Commerce among with its members and partners
in Bulgaria.

3. Features in making investment decisions
with long-term nature

One of the main features when considering
direct investments is the availability of different
by characteristics and conditions alternative
destination. The statement that an investor has
only one option, does not match the current
geopolitical and economic realities. “ The
businessclimate , itself, is most eloquent for
investors, because there are many other countries
that are subjects of investments. If the investors
feel that there is any doubt or their guarantees are
not strong enough, they will invest somewhere
else, of course“’’. The existense of a strong
competitive environment in global business
requires a clear focus on the strengths and
permanent identification of successful and scarce
areas in their countries. An important feature also
is the individual character of every investment.
This makes the equal treatment of all foreign
investment inefficient. ,,Different companies are
interested in different things If you plan to make a
corporation and invest, you are interested in the
vacant lands, is there a way to it, is there
electricity there, etc. If you have an IT company,
you would be interested in where the office is
located and is it is accessible — and then the
benefits you could get from the Law on
Investment Promotion would not concern you. ,,A
Comprehensive law is difficult to be written. It is
important to know exactly what we would
enc%urage and to know exacty how to encourage
it.*

" Newspaper ,,24 chasa“ (,,24 hours®), Interview with the
Prime Minister of Bulgaria in the period of 2001-2005
Simeon Sakskoburggotski. “Tsar Simeon the Second: The
judicial system should be far away from the politics in order
to be independent and good for everyone’s taste.”

78 Newspaper ,,Sega“ (,,Now*), Interview with the
Executive Director of the Bulgarian Investment Agency in
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Of particular importance is the complexity in
making an investment decision, which usually
involved various departments and employees.
This paricularly is related to the present
uncertainty and risk that a long-term investment
could hav ,, ... We must be aware that the decision
to built an enterprise is not taken easily, quickly
and only by one person To meet the right people
IS more important than to meet the CEO of the
company. The chief financial officer (CFO) are
also very important — they want minimal cost,
then the human resources follow, etc . There are a
lot of people involved in the taking fo a
decision...« ™

Following this logic, it is important what
image has one destination among different
communities. Especially for those who have no
personal experience, the experience of other
investors could be decisive. Therefore, in
consideration of the business environment in
Bulgaria several key examples will be addressed.

4. The deficits in the business environment in
Bulgaria through the eyes of the German
investors

The deficits in the business climate in
Bulgaria can not be listed in their full value as
they are covered by various indexes, studies and
mechanisms. Also, depending on the experience
of individual companies, such list is unlikely to
look representative. In the context of the specified
topic, the highlighted disadvantages in the regular
surveys of the German-Bulgarian Industrial
Chamber of Commerce in Bulgaria are very
essential. Already during the month of July 2010,
the German business presented a list of proposals
,For a European Bulgaria” to the government in
Bulgaria. They covered proposals for changes in
over 20 laws, mainly in the tax and trade
legislation based on German experience.? After
the government at that time had promised a
concrete plan for possible actions till September
2010, the German business expectations were

the period of 2010-2013. ,,Investors will not come thanks to
17;}916 promise "Give the money, then we'll see*, page 11

ibid.
8 ¢f. Newspaper ,,24 chasa“ (,,24 hours“), ,, The capital is as
timid as a deer®, https://www.24chasa.bg/Article/564231, as
well as
http://bulgarien.ahk.de/fileadmin/ahk bulgarien/Dokum
ente2010/101 Idei za evropeiska Bulgaria.pdf



https://www.24chasa.bg/Article/564231
http://bulgarien.ahk.de/fileadmin/ahk_bulgarien/Dokumente2010/101_Idei_za_evropeiska_Bulgaria.pdf
http://bulgarien.ahk.de/fileadmin/ahk_bulgarien/Dokumente2010/101_Idei_za_evropeiska_Bulgaria.pdf

focused on the concrete and fast actions.®’ It is
interesting the fact that six years later most of
these proposals repeat.

»A major problem that the investors are
facing is still the Judicial Reform that never
happened (...) Many German companies think
that there is still no legal certainty and there is still
much to be done in Bulgarian courts. Bulgaria
should become recognizable around the world as
an economic destination , where legal stability and
rule of law should be guaranteed. At the moment
this has not happened yet. With 175 million euros
German investment in Bulgaria has increased in
the last year, especially in the industry, followed
by the trade. Still, Bulgaria attracts foreign
business primarily because of the cheapest work
force in Europe (...) That's good for the foreign
investors, but not so good for the average
Bulgarian citizens. We are very bad at the terms
of higher education, dual professional education
and legal certainty. Sadly, the Bulgarian working
personnel continue leaving their home country,
which means that there are not so attractive and
suitable jobs for their qualification.*®?

4.1. Corruption practices

One of the main observations of both the
foreign companies and the Bulgarian ones are the
non-transparent conditions resulting from the
corruption schemes and the grey economy. This
problem has been stated also by the European
Commission, which urges Bulgaria and Romania
to keep the reforms in the area of justice and the
rule of law, ever since they were accepted in the
EU. For this purpose a special monitoring
mechanism called Mechanism for Cooperation
and Verification (CVM) was introduced. Based on
this mechanism, the European Commission
monitors  several items and  outlines
recommendations.®® By monitoring the number of
(non) governmental organizations, even 10 years
after its accession, Bulgaria still has significant

8 et Newspaper ,,24 chasa“ (,,24 hours®), ,,The German
business with a plan for 6.6 bilions®,
https://www.24chasa.bg/Article/675894

8  Bulgarian National Radio (BNR)*,
http://bnr.bg/horizont/post/100683089/izlizat-rezultatite-ot-
anketata-za-biznes-sredata-u-nas

8 ¢f. European Commission, The reports on progress in
Bulgaria and Romania, https://ec.europa.eu/info/effective-
justice/rule-law/assistance-bulgaria-and-romania-under-
cvm/reports-progress-bulgaria-and-romania_en
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deficits in this area. “ The real problem of a
surveillance  societies (as Bulgarian and
Romanian) are the losses on the rule of law.« ®

Although the annual analysis within this
mechanism cause some media coverage, the
results are not sufficient yet to eliminate the
mechanism. According to the RiskMonitor
foundation: “both sides remain enough far away
from the original goals of the introduction of
CVM, i.e. from the qualitatively new effectiveness
of the fight with the corruption and the
strengthening the rule of law”.%

This is why this conclusion is too risky,
because the “low taxes are not enough for
attracting foreign investments* .

4.2. Frequent changes in the legal framework

The legal framework and its frequent changes
also affect the transparency of the regulatory
framework:

»(....) For the past six years in Bulgaria are
made 1628 project ideas for new or a change to
already existing laws...” Legislative activity in
Bulgaria is chaotic and lobbying. There is a strong
mismatch between the public and political agenda.
While society highlights the problems related to
demography, health, education, justice and public
order, the legislative activity in these areas is
relatively the weakest - unlike the law in the field
of business processes and regulations, and very
often in the field of openly lobbying changes.
There is too often and controversial amendments

& Foundation “Risk Monitor” (2016), ,,CVM: ,,Why it did
not achieve its goals?”, page 8

% ibid., page 32-33

% Business portal ,,Econ.bg®, ,,Law taxes — insufficient for
attracting foreign investors*
http://econ.bg/%D0%9D%D0%BE%D0%B2%D0%B8%D0
%BD%D0%B8/%D0%9D%D0%B8%D1%81%D0%BA%
D0%B8%D1%82%D0%B5-
%D0%B4%D0%B0%D0%BD%D1%8A%D1%86%D0%B
8-
%D0%BD%D0%B5%D0%B4%D0%BE%D1%81%D1%82
%D0%B0%D1%82%D1%8A%D1%87%D0%BD%D0%B8
-%D0%B7%D0%B0-
%D0%BF%D1%80%D0%B8%D0%B2%D0%BB%D0%B
8%D1%87%D0%B0%D0%BD%D0%B5-
%D0%BD%D0%B0-
%D1%87%D1%83%D0%B6%D0%B4%D0%B8-
%D0%B8%D0%BD%D0%B2%D0%B5%D1%81%D1%82
%D0%B8%D1%82%D0%BE%D1%80%D0%B8 l.a_i.376
174 _at.1.html
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like complement and / or cancellation of the same
regulations in a short term period of time. Drafting
of legislation is almost never based on a full
concept of long-term vision. This creates an
unpredictable environment for economic and any
other activity and summarizes the analysis of the
Bulgarian Industrial Association and the Center
for legal assessments and legislative initiatives...
The analysis reveals that in Bulgaria the vast
majority of the changes are forced through rear
and side entrances — not by a project for the
change of that law, but by a draft amendment of
the law itself, but transitional and final provisions
of other laws... The quality of the work of the
parliament is described by another fact — for 6
years the court had pass a sentence on 147 times,
in order to interpret laws or to determine whether
they violate the constitution. And if the norms
needed “clarification" and "translation”, it means
that officials can use them as they want, which is
like a black earth for corruption (....)*®’

Another example is the Civil Procedure
Code, which directly affects trade relation and
should be changed very carefully, in order to
create predictability among all concerned. After
Bulgaria's accession to the EU, this code has been
changed more than 20 times. Particularly
worrying is also the fact that despite the changes
in the Commercial Code and the frequent signals
from the business, "the theft of companies” are
still possible.

4.3. Emblematic cases in bilateral economic
relations

Due to the investment related risks, the
German companies are largely oriented on the so-
called "hard facts" such as giving a state
guarantee, as well as the number of German
investors in the country and the macroeconomic
situation in Bulgaria. The relationship between the
extent of investments and the above-mentioned
factors can be seen in the example of the case
"Cemeko": “ After the failure to accomplish the
project to build a mechanism for production of
cement in Kremikovtzi in 2009, the German
Ministry of Economy has paid compensation for
the investment guarantees to compensate the
participation of the German companies (...) Then

8" Newspaper “Sega” (“Now”) , ,Even in GERB's time, and
before the Bulgarian factory law is Ne1,
http://www.segabg.com/article.php?id=802186
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Germany claimed a refund from Bulgaria and

stopped to give guarantees for German
investments in Bulgaria.”®
After reaching an agreement between

Bulgaria and Germany, the guarantees were
restored in early 2015. However, the question of
how many potential investors have accomplished
their investment intentions after the guarantees
were stopped by the Federal Government for
investment in Bulgaria was very appropriate here.

Another case is the company "Quarzwerke",
where important concession was temporarily
withdrawn and the company has been excluded
from participation in a public competition for
concession of other kaolinite field.®® Despite the
lack of direct analysis for the consequences, this
widely publicized by the media example has
hardly motivated any potential German investors
to invest in Bulgaria.

Last but not least is the case with one of the
biggest German investors in Bulgaria - "Aurubis”,
whose association with Bulgaria has been honored
with various corporate awards, such as “The
Investor of the Year”, “The Best Corporate
Investor”, “Corporate Donor of the Year”, “The
“Green”-est Industrial enterprise” (2011 1.), etc. A
few years ago, "Aurubis" was suspected of misuse
of dominant position, but in 2016 the Commission
for Protection of Competition surprisingly
dropped their claims. And here we have another
case that hardly helps Bulgaria in attracting new
investments.

Through the numerous forums for experience
exchange, the above mentioned examples, that are
only a sample, spread between the current and
potential investors. Their impact, itself, should not
be regarded as decisive. Combined with the other
factors, however, such cases intensify the
suspicion of unhealthy business environment. A
chronological reference also shows that some
problematic cases have started by one government
and removed by another one, which raises further
questions  about transparency and legal
justification of these measures.

8 Mediapool“, ,.Germany took Bulgaria out of the “black”
list of investments*, http://www.mediapool.bg/germaniya-
izvadi-bulgaria-ot-cherniya-spisak-za-investitsii-
news229552.html

8 cf. Newspaper “24 chasa” (“24 hours”), ,,Robert
Lindemann-Berk: ,,Kaolin“ is a long-term investment for
,,Quarzwerke*, https://www.24chasa.bg/Article/4396380



http://www.segabg.com/article.php?id=802186
http://www.mediapool.bg/germaniya-izvadi-bulgaria-ot-cherniya-spisak-za-investitsii-news229552.html
http://www.mediapool.bg/germaniya-izvadi-bulgaria-ot-cherniya-spisak-za-investitsii-news229552.html
http://www.mediapool.bg/germaniya-izvadi-bulgaria-ot-cherniya-spisak-za-investitsii-news229552.html
https://www.24chasa.bg/Article/4396380

Conclusion

The Corruption, the frequent changes in legal
regulations, the lack of trained staff are just some
of the current problems to the German investors in
Bulgaria at national level. In addressing the latter
case, individual companies have created their own
academies, a German-Bulgarian Chamber of
Industry and Commerce initiated its own project
to encourage the dual training in Bulgaria. This is
a clear sign for both the country and its
educational strategy.

The deficits at a local level result in parts
from the above mentioned national phenomena.
On the other hand, they are supplemented by local
features, such as available infrastructure,
"cooperativeness” of the local authority, position
of domestic competitors among native political
elite and so on. The need for a flexible approach
of the companies in their correspondence with the
local authority can be seen by the topics that some
of them are starting in their job interviews. Acting
out different scenarios on possible requirements at
a local level suggests that there is still no coherent
and systematic approach towards foreign
investors. Here we recommend more in-depth
analysis of the existing obstacles.

The above mentioned “Key issues in the
bilateral economic relations” illustrate also
slightly shown systematics in the approach of
different political configurations — this, however,
was evident within the past election rhetoric
where it was not so clear how existing deficits will
be eliminated, but it became clear what quotas
will be introduced for foreign companies in the
victory of certain parties.

The rapid popularization of negative
phenomena among the foreign media and
potential investors outside the country can cause a
snowball effect. Thus, the current control of these
processes and the political will to remove the
main deficits are a promising and necessary step
towards shaping Bulgaria permanently as a
desirable destination for foreign investors.

Change starts "at home". The existence of
positive examples gives some optimism. The
following steps are both easy and difficult. Easy,
because the substantive law is changing rapidly
when there is agreement and a clear strategy for
this. Difficult, because the most important change
is the one in the attitude. It must be a long-term

10.

11.
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change and with conviction (not just with
declaration), that hat the good business climate
attracts new investors, leads to opening new
vacant working places and modernization of
Bulgarian companies, which the whole economy
benefits from.
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PROMOTION AND SUPPORT HUMAN
RIGHTS IN COUNTRIES OF WESTERN
BALKANS THROUGH ACTIVITIES OF
HELSINQI COMITIES
Apstract

Human rights are a special kind of inalienable
moral rights. All people have equal human rights,
because they are human beings regardless of which
race, nationality or social group they belong to. They
involve respect for minimum conditions for human
dignity and tolerant life.

The first generation of civil and political rights
limits what others, including the state, can do.

The second generation of social and economic
rights is characterized by going one step ahead or
taking action, such as imposing obligations on the
government. Many analysts call these rights ideal,
because many societies are unable to implement them
due to lack of adequate resources.

The third generation includes rights such as
peace, development and humanitarian assistance. Most
of these rights are attributed to individuals, but also to
some collectivities, such as the right to national self-
determination.

By showing respect for human rights, states can
increase their international reputation and legitimacy,
and thus the external security, therefore, the demand
for respect for human rights is a challenge for the
sovereignty and the power of a state.

Within the protection and promotion of human
rights, the Helsinki Committees that are formed in
individual countries play an important role, and the
basis for their work is the Final Act of the Conference
on European Security and Cooperation of 1975,
adopted in Helsinki.

The subject of this paper is the international
human rights and the role of the Helsinki Committee
for Human Rights in the Western Balkan countries in
the protection and promotion of human rights.

Key words: human rights, international human
rights, Helsinki Committees, Republic of Macedonia,
Western Balkans, human rights promotion.
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TPaHCIIOPT U  BPCKH,

IMPOMOIIMJA 1 TIOJAPHIKA HA
YOBEKOBMUTE ITPABA BO 3EMJUTE O/
3AITAJIEH BAJIKAH HU3 AKTUBHOCTA

N 3AJTATAIBETO HA XEJICMHIIKUTE

KOMMUTETH
AncTpakTr
YoBekoBuTEe IpaBa ce IOceOEeH  BHJI
HeoTyfuBu  MopanHu mnpaBa .Curte isyfe

HoceyBaatr MoJIe/IHaKBY YOBEKOBH I1paBa,llopaau
TOA LITOA CE YOBEYKH CYIITECTBA,0€3 OrJe] Ha
KOja paca,HallMOHAIIHOCT UJIM OIIITECTBEHA Ipyma
u npumnaraar.Tue noxpa3zdupaaT NOYUTYBAHE HA
MHUHMMAJIHHU YCJIOBH 32 YOBEYKO JOCTOMHCTBO U
TOJIEPAHTEH KHUBOT.

IIpsama cenepayuja rpafaHCKU U MOJTUTUYKU
npasa ro OrpaHuyyBa OHa HITO
JPYTUTE,BKIIyYyBajKH ja U JIp>KaBaTa, MOXKaT Jia ro
npasar.

Bmopama  eemepayuja  onmrecTBEHM U
€KOHOMCKH TIpaBa C€ KapaKTepu3upa CO OJCHE
4EKOp MIOHAINPE,0HOCHO pe3eMame
aKIfja,Kako Ha TPUMEP HAMETHYBambe OOBPCKU
Bp3 BilacTa.MHOT'y aHajauTH4Yapu OBHE IIpaBa TH
HapeKyBaat ujeain OuaejKu MHOTY OMILITECTBA HE
CE BO MOXHOCT Jja TH HMMILUIEMEHTHpAAT MOpaau
HEJ0CTaTOK O] COOJIBETHU PECYPCH.

Tpemama ecenepayuja BKIydyBa IpaBa Kako
LITO ce MUD,pa3Boj " XyMaHUTapHa
nomoir.Hajronem nen ox oBue MpaBa UM ce
MpenuilyBaaT Ha TMOEAMHIM,HO U HAa HEKOH
KOJIEKTUBUTETH,KAKO  IITO € IpaBoTO  3a
HaIlMOHAJTHO CaMOOIIPE/IETyBabE.

Co mnokaxyBame IOYUT KOH UOBEKOBUTE
MpaBa Jp:KaBUTe MOXaT J1a CU I'o 3rojJeMar CBOjOT
Mel'yHapOJEeH YIJe[ U JIETUTHUMHUTET, a CO TOA U
HaJBOpeIIHaTa 6e30eIHOCT, ma 3aToa 0apameTo 3a
MIOYNTYBakbE€ Ha YOBEKOBHUTE IIpaBa NPETCTaByBa
MpEeIU3BUK 32 CYBEPEHMTETOT M MOKTa Ha €IHa
Tp>KaBa.

Bo pamkuTe Ha 3amITUTa U yHalpenyBame Ha
YOBEKOBUTE TIpaBa BaKHa yJora uMaar W
XEJICUHIIKUTE KOMHUTETH KOM ce (GopmHpaar BO



OJIICIHUTE JIp’KaBHM,a OCHOBA 3a HUBHATa paboTa
npeTcTaByBa 3aBpIIHUOT akT o1 Kondepennujata
3a eBporcka Oe30eqHocT U copabotka ox 1975
TOJIMHA,JIOHECEH BO XEIICUHKH.

Tema Ha o0OpaboTka BO OBOj Tpyd ce
Mel'yHapOJHUTE YOBEKOBU IpaBa W yliorata Ha
XEJICUHIIKUTE KOMHUTETH 3a YOBEKOBU IIpaBa BO
3eMjuTe Ha 3amajseH baikaH BO 3amTHTa |
YHanpeayBambeTO Ha YOBEKOBUTE TIpaBa.

Kiyynu 300poBH: 4OBEKOBH IpaBa,Mel'yHaApOIHU
YOBEKOBH IpaBa, XCICUHIIKH KOMHUTETH,
PenyOnuka Maxkenonuja, 3ananen bankan,
YHaIlpeIyBame Ha YOBEKOBUTE IIPaBa.

BogBen

YoBekoBUTE MpaBa C€ HHAWBUIyaTHH IpaBa
KOM TIOTEKHYBAaaT O]l YOBEKOBUTE TOTPEOH W
cnocobnoctu. Toa ce mpaBa kou My mpurmnaraar Ha
CeKoj moenuHer] 0e3 pa3iuKa Ha pacaTa, IOJIOT,
BepckaTa  ompenenba,  parameTo,  HUMOTOT,
MOJUTHYKOTO yBEpYBambe, HAIMOHATHOTO
onpezaenyBame. OBHE paBa YOBEKOT TU CTEKHYBa
O]l MOMEHTOT Ha HETOBOTO parame, U KaKo TaKBU
Ce YHUBEp3aJIHH, HEYHHUIITIMBH WU HEOTYIHBH,
IITO 3HAYM HUKOMY HE MOXe Ja My Owupjar
oazeMeHu. JlyfeTo uMaaT mpaBa AypU M TOrail
KOTa CO 3aKOH HCTHUTE ce 3a0paHeTh WM ce
MIPEeKpIIyBaaT oJ1 CTpaHa Ha HUBHATA JIPKaBa.

Co YHuBep3anHata W OmnmrraTta
JeKJIapalyja 3a 4YOBEKOBM IIpaBa, Kako IITO €
MO3HATO, C€ TOTBPAYBa M C€ TpeIu3upa JeKa
,,CUTE JIyf'e ce CI00O0JAHM U O]l CBOETO parame
€HAaKBH IO JOCTOMHCTBO W mpaBa. Hamapenu ce
CO YM M COBECT M Tpeba J1a cu mpuoraaT BO TyXOT
Ha OpatctBoTO”. ToOa 3HAuUM JeKa CUTE HHE O]
MOMEHTOT Ha pafame IoceJyBaMe OJpEICHH
npaBa KO 'l HApEKyBaMe YOBEKOBH TpaBa.

3a YOBEKOBUTE MpaBa MOXKE Jla Cce Kaxe JeKa
THE c€ cTaHaapau 0e3 KOW JyfeTO HE MOXKaT
JOCTOMHCTBEHO Jia KHMBEaT Kako CYIITEeCTBa.
YoBekoBuTEe MpaBa ce TeMmeld Ha ci1obozara,
npaBaaTa U MUpPOT. HUBHOTO mouuTyBame My
OBO3MO’KYBa Ha IMOEIWHEIOT W Ha 3aeTHHUIIATA BO
MOTOIUTHOCT Jla ce pa3BHBaar. Tue He MOXe Ja ce
Kymar, 3apaboTaT WIM Takga ce Hacjienar,
€HOCTAaBHO THE MM IpumnaraaT Ha JIyreTo 3aToa
ITO ce Jyre.

Omnmrara fexnapainyja 3a YOBEKOBU IpaBa €
HajIIMPOKO mpudaTeHa BO CBETOT, IITO 3HAYU U
BO 3eMjuTe Ha 3amaneH bankan, mro moxpasoupa
JeKa W BO HUB MOXE Jla cé Mepu M Ja ce

85

corieAyBa (HE)IOYUTYBAaHETO HA YOBEKOBHUTE
MpaBa WU MpaBaTa Ha YOBEKOT Je(PUHUPAHU BO
Hexnapamujata. A, camMo Ja c€ TIOTCETUME,
HEj3MHAaTa IJ1aBHA MOpaKa € JieKa CeKOe YOBEUKO
OutHe TH HOCH CO ce0e CBOUTE MPHUPOIHH
BpenHoctu. CormacHo oBaa  /Jlekiapanuja,
JIp>KaBUTE € MOTPEeOHO Ja 3HaaT KOW IpaBa €
noTpebHO Ja ce JOoHecaT, OJJHOCHO KOU Jla He ce
JIOHECAaT, /1a CH TW MIOYMUTYBaaT MpaBaTra Ha CBOUTE
rparand. Mako YHuBep3amHata Ackjapainuja 3a
YOBEKOBH IIpaBa J0 JeHec € mpudareHa o
MOBEKETO JpXKaBU BO CBETOT, HCTara HEe €
JOKYMEHT KOj 3aKOHCKHA TM OOBp3yBa JAPIKABUTE
Jla mocramaT crnopen Hea. MeryToa, Mopa Aa ce
HCTaKHE JIeKa HEMOYUTYBAHETO HAa OBUE IpaBUIIa
O]l CTpaHa Ha JIp>)KkaBUTe OMTHO BJMjae BP3 JaABHOTO
MUCJICH:E 32 HUB IIUPYM CBETOT. 3aTOa HEJ3MHHTE
Hayesa ce 03aKOHETH BO OOJIMK Ha MeryHapOJIHU
NAaKTOBH 3a TparfaHCKM M TIOJUTUYKUA TIpaBa,
€KOHOMCKH, COLMjalHu M KYIATYpPHH IpaBa, BO
yCTaBOT WTH. [JlpkaBUTE KOM TH HWMaaT
paTuQUKyBaHO OBHE JIOTOBOpU ce OOBp3aHU Ja
JIOHECAT 3aKOHU KOM K€ T'M IITUTAT YOBEKOBUTE

npasa™.

1. EBpoMHTEerpanucKy acnupanu Ha 3eMjuTe
oa 3ananen baakaun

Cekako  fgeka  HEOOAMHHJIMBO €  TIpH
aHAJIM3UPABETO Ha YOBEKOBUTE IPaBa BO 3€MjUTE
Ha 3amanen bankaH ma ce mMa Ha yMm Jeka THe,
NPaKTUYHO, CUTE /10 €HAa Ce UMaaT OIpEeJeIeHO
3a €BPOMHTETPHUPAE, TONPEIN3HO 32 CTAHYBAbE
Ha T1IOCTOjaHM M TIOJHONPABHU WIEHKH Ha
EBporickara  VYHuja (pa3nuuHM ce€ HUBHUTE
HO3MLIMK BO JaJIGHUOT MOMEHT M Ce€ JBMXKAT O]
HETIOCPEHO  3aWICHYBAWmCWIN  KaHAHJIATCKH
CTaTyc W O4YeKyBame JaTyM 3a IO0YEeTOK Ha
IperoBopu kako mto ce PenyOnnka Makenonuyja,
Peny6iiuka Cpouja u Peryonuka Lpna ['opa).

3emjure on 3amajeH bankaH KOHTHHYHpaHO
parudukyBaar  MefyHapoJHUM  JOTOBOpH  3a
YOBEKOBH TIpaBa M ja XapMOHHW3WpPAaT MOCTOjHATA
JeTucIaThBa, Kako OM Ouja BO COIJIACHOCT CO
eBporickute craHmapad. Cemak, HEETHAKBO
UMIUIEMEHTHpakhe Ha OBHE KOHBEHIMH H
HEIOCTUT Ha YOBEUKH TOTEHIMjal KOj Ce
OJlHECYBa Ha BIJIJIcC€ Ha IMPABOTO € TJaBHA
MpedKa 3a MoJ00pyBameTO Ha YOBEKOBHUTE IMPaBa
U pellaBame Ha NpoOJIeMUTE BO PErHOHOT.

®Minear, L., Humanitarian Action in the Former
Yugoslavia: the UN’s Role 1991-1993, Wastion Institute for
International Studies, 1994.



[Tonutnukara HECTaOMITHOCT, LIUPOKO
pacrpocTpaHera KOpYyIyja, HEJIOCTUT O]
KOHTHHYHpaHu  pedopMu, HE3aBUCHOCT Ha

CYACTBOTO M cJlabM IIpaBHU MEXaHU3MH Ce
rJIaBHUTE paboTH KouTpeda /1a ce eNMMHHIPAAT, a
HajaKTUBHM BO Taa Oopba ce opraHu3aiuuTe 3a
YOBEKOBH IpaBa W HE3aBUCHUTE MEIUYMH KOU Ce
qyBapy Ha OMILTECTBOTO.

Jlokoniky 3emjute ox 3amazeH bankan mumaar
Hamepa  Ja  CTaHaT  Jel  O4  TOJKY
nocakyBanataEBporicka yHuja, moTpeOHO € THe aa
IIOCBETaT IOBEKe BHUMaHHWE Ha cOCTOj0ara BO
o0JyiacTa Ha YOBEKOBHTE MPaBa KOU K€ OAroBapaar
Ha eBpolckuTe cta”gapau. Cropea M3BEHITajOT
Ha Human rights watch o6jaBen na 31 jamyapu
2013 roauna, 3emjutre on 3amaieH bamkan He
BJIOXKYBaaT JIOBOJIHO €HEpruja BO TIOTJIEA Ha
YOBEKOBUTE IIpaBa, a KOM CE€ MHOIy OuTeH
€IEMEHT OJI E€BPOMHTETPALMCKUOT mporec. Bo
U3BEUITAJOT MO3UTUBHO € HCTaKHAT HalpepoKOT
BO CYJICKUTE MPOIIECH 32 BOSHH 3JI0OCTOPCTBA IITO
Ce CIpOBEIEHH BO JIOKAJIHUTE CYJOBU BO
XpsBarcka, bocaa n Xepuerosuna u CpOuja, HO
UCTO TaKa HaBeAyBa JIeKa U MPOJIOJKYBAHETO Ha
CIIPOBEYBAETO HA MCTUTE € KIYYHO Ipallambe.
EnHa o MO3UTHBHUTE CTPaHU, UAKO HE CO OHOJ
MHTEH3UTET co KOoj EBporickata YHuja m Human
rights watch oyekyBaaT HemiTara Jia ce CiIy4yBaar,
€ HampelOoKOT BO MOTJe]l Ha HaMalyBameTo Ha
IMCKpUMHUHALKMjaTa W Oapamara Ha Oeramuure.
BoenHo ce ucrakHyBa JieKa € OCTBApEH OJpE/eH
HampesoK U BO JiejlaTa 3a BOGHHU 3JI0CTOPCTBA BO
Cpbujau Kocoso™.

3a mHorymuHa Bo EBpomna moumot 3amajieH
bankan ce ymre naBa ciMka Ha OpyTaaHH
KOHQUIMKTU KOU CllelyBaaT MO pacrarameTro Ha
JyrocnaBuja Bo 90-tute. PannuBu rpynu syre,
BKJIy4yBajJKW TM M OHHME XEHAMKENHPAaHUTE,
HEMOKHUTE ¥ MaJIMHCTBaTa C¢ VIIOTE CE
U3JIOKEHW Ha CEepUO3HM  3J0ymoTpedu  Ha
bankanor. HoBuHapoT u ananutuyap 3a 3anajeH
bankan, Amanna Mek Pej Bo cBOjoT u3BemITaj
W3HecyBa TmoBeke (akrm 2. IlompaBame Ha
miTeTaTa HampaBeHa oOJ KOHQIMKTUTE KOU ce
jaBMja Ha  TEpUTOpHjaTa HAa  TOpaHEelNIHa
JyrocnaBuja M co3laBame yCJIOBU 3a pacesieHUTe
7la ce BpaTaT BO CBOWTE OTHUIITA C€ OMTHU3AIa4uH

*Human Rights Watch-Annual report-
http//alon.mk/wordpress/archives/93554.

®’Human Rights Watch, by Amanda McRae, western
Balkans
rresearcherhttp://www.balkaninsight.com/en/article/headline
-the-balkans-must-broaden-approach-to-human-rights.
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3a apxkaBute. Ho cexorar okycupajku ce TOKMy
Ha OBME 33Ja4yM, MCTUTE IOCTaHyBaaT TOBap Ha
OCTaHATUTE PAHJIUBU U MapTHHATIM3UPAHH TPYIIH.

Knyyno npamame 3a HOLIMPOKHOT PErHOH €
OJITOBOPHOCTA CIIpEMa BOEHUTE 3JIOCTOPHUIIH,
Kako W copaboTkara Ha  3E€MJHUTE  CO
MeryHapogHMOT KpHBHYEH CyJ 3a OuBmIa
JyrocnaBuja. Bo T0j mormen bocma wm
XepleropuHa HarpeayBamie co KpYIHU YEKOpH,
JojeKka naKk XpBarcka KPUBHYHO TOHELIE
OCOMHMYEHHM 32 BOCHHM 3JIOCTOPCTBA U Kako
3abenemika Oemie Toa LITO HECPa3MEPHO TOJEM
Opoj on tue nmma Ouine CpOu. 3a pasznuka o
OCTaHATUTE 3€MjU O]l PETUOHOT, HajMaJl HAPEIOK
BO TMOrJeJ Ha OArOBOPHOCTa 32  BOCHH
350cTOpCTBa € 3abenexan Ha KocoBo, HO U Toa e
€leH TIO3UTHUBEH CHUTHAJ KOj TO ymaTyBa oOBaa
npxasa. Toa ce IOMKM Ha IMOCTAalKUTE KOM T'H
NIOKpEHa HOBaTa MOJHUIIMCKA U IIMBIJIHA MHUCHja HA
6e3bennocuute cunu Ha EBporckara YHuja 3a
Kocoso (EULEX) u toxmy 3aroa KocoBo Oermre
npedpiaeHo ojn kareropuja ,,HeCI000JHU'  BO
,»JICITYMHO CIIO0O0THU’ 3eMjH.

Jlokonky ce 3eme u3Bemtajot o1 2009 ronuna
Ha aMepHKaHCKaTa JEMOKparcka HaOJbyryBauka
rpyna @punom Xayc koj ondatu 195 zemju u 14
TEPUTOPHH, K€ Ce YBUJIU JEKa MMa TojieM IaJ]] Ha
cioborata BO CBETOT, MNpH INTO OpoOjoT Ha
n300pHU AemMokpatuu majaHai on 119 na 116, a
0coO0EHO ce  MCTaKkHyBaaT  MaJOBUTE  BO
nemMokparckara ciaobona Bo 40 3emju Bo Adpuka,
Jlatuncka  Awmepuka, bauckmor Hctok  m
nopademnanor Coercku  Cojy3. BoegHo e
3aKJIy4eHO JIeKa OBOj MaJj € 0]l TJI00aJieH KapakTep
KOJ T omdaka 3eMjUTe CO BOEHAa U EKOHOMCKa
MOK M HITO € YyIITe IMOJOMIO, HajBJIMjaTeIHUTE
aBTOPUTApPHA PEXHMH CTaHAa MOPETPECUBHH,
NOBIMjaTeTHM Ha MelyHapojHaTa CleHa W
MoOECKOMIIPOMUCHHU. AreHuujata 3a Ja TIo
(dopmHpa 0BOj M3BELITA] IOCBETYBa BHUMAaHUE Ha
M300pHHUTE MTPOIECH, TOTUTHYKUOT TUTYpaIn3aM |
(yHKIIMOHMpamke Ha BIacTa, Kako M cio0oaaTa Ha
M3pa3yBameTo, CI000AaTa Ha 3APYKYBAKETO H
BJIQJIECH-ETO Ha IIPABOTO.

OHa mITo MHOTY 3arprKyBa € OJTHOCOT CIipeMa
JMIIaTa CO XEHJUKEN KOW Ce MapruHaIu3HpaHd
Hacekame Hu3 pernoHoT. OBHme smma ce
NPUHYJIEHH Ja OJKUBeaT BO  INPHUBPEMEHH
YKUBEAJTUIIITA BO COOU CO MOBEKE KPEBETH, HE CE
BO MOKHOCT JIa HajJaT CBOj COMATHUK MJIM MaK Ja
HajaaT HopMasiHa paboTta. 3a ’kaj, BO HEKOU O
3eMjUTe Kako MTO € XpBarcka, c¢ YIITE ce
jaByBaaT BaKkBHU I10jaBH, II0jaBU Kajie OBHE JIHMIIA HE



ce BO MOXKHOCT Ja u30epaT, Ha MpUMep LITO Jaa
jamar 3a Beuepa WM Mak kora ja 3acnujat. He ce
BO MOXHOCT JIOKOJIKY C€ BO HEKO] Of
MHCTUTYIUUTE UCTUTE J1a TM HANyIITaT, HaKo UMa
MHOT'Y JINLIa CO XEHUKEI KOU YCIIEIIHO KUBEAT U
pabotaT co mMOJApIIKA Ha HEKOU JIOKAIIHU
OpraHM3ali KOM UM OBO3MOXKYBAaaT CMECTYBAHE
u pabora. Mima u cepuo3Ha mIpa3sHUHA MOMery
peaHoCTa M MOCBETEHOCTa Koja Ha XpBaTcKa | ja
Betn EY u OOH 3a mpoMoriija Ha eIHaKBOCTa U
JNEMHCTUTYIIMOHATN3AIUjaTa.

Hpyr mpobieM KOj ce€ HaMeTHyBa BO
MIOCJIEAHUTE TOJMHU € IIPaBOTO HAa POMCKOTO
HacelleHHe Koe ce Haolfa Ha TepuTopujaTa Ha
KocoBo mim mak Toa ce Oeraimy KOW Jp>KaBUTE
on 3amamna EBpoma kako ®panmmja UM
nernoptupa Hazax Ha KOocoBO M MOKpaj JOmUTE
YCIOBM M TIOBHIIM 32 TIOMOII JOCTaBEHU [0
I'enepannuor Cekperap Ha OH u EBponckuor
KOMecap 3a 4YOBEKOBHM IMpaBa. 3a pasiiuka Of
POMCKOTO HacelneHue, cpOM u anbaHIM, WCTO
Taka, ce JeNnopTupaar HazajJ, HO OYHUIJIEJAHA €
IMCKpUMHUHALIMjaTa W MapTUHAIM3anMjaTa KOH
OBaa rpymna, Kkoja 0coOE€HO € BOOWIMBA BO IMOTJIE]
Ha HeBpabOTeHOCTa, 00PA30BAaHUETO U CMPTHOCTA.
MHorymuHa ce paceieHu Mo MOBOSHUOT MEPHOI,
CMECTEHU [0 KaMIIOBU KOU CEKAKO HE MOXKE Ja
MOHY/IaT KBAJUTETEH M300p Ha HUBOT, & BOEIHO
ce yIITe HeMaaT HUTY €/IeH NMPETCTaBHUK BKIIyYEH
BO nosnuTtukata. OBa ce JOMKHM Ha HEIOCTUT O
JOKYMEHTAI1ja, UCKIIydyBamke OJ] CUCTEMOT, LITO
BCYIIHOCT TU IMpaBM MCTUTE Kako Jla HE ce
JpKaBjaHU Ha Taa JpkaBa. Bmactute Ha KocoBo
pa3sBuja  cTpaTeruja 3a HMHTEIpUpamE  Ha
MOBPATHULIUTE U MOJ00pYBamke Ha MPAKTUKUTE 3a
3a4yByBamb€ Ha HUBHUTE MMOBPATHHIIM, HO 32 Ja ce
OCTBapH OBOj IUJIaH, 3eMjuTe of 3amaaHa EBpoma
noTpeOHO € Ja 3ampar co JenopTanuja ce AoAeKa
[IpuimiTiHa HE € BO MOXHOCT Ja I'M rapaHTupa
OCHOBHMTE YCJOBU 3a NPUEM M HHTErpaiuja BO
OIILITECTBOTO.

OBoj mpobnem koj ce HameTHYBa Ha Kocoso
ce jaByBa u BO bocHa u Xepiieropuna, Kaje ImTo
MAQJILUHCKUTE Tpymu Kako mTo ce Powmwure,
EBpeure u Erunkanure, He ce HUTY MIPU3HAEHU BO
yCTaBOT, a MCTUTE CE COOYyBaaT U CO MCKIY-
YyBamk€ O]l HAI[MOHAJHATA IMOJINTUKA. 3aragHuTe
3eMjU UrpaaT MO3UTUBHA yjora Bo bocHa co Toa
IITO BpILIAT MPUTHCOK 3a YCTaBHU U3MEHU KOU Ke
M BKIy4aT ¥ OBHE MAIIHMHCKH TPYIH.
HanmonanuaTa Biajgja BO MOMEHTOT HE c€ OJ[3UBa
Ha OBHME MPHUTHUCOLHM, 3aToa INTO OBAE HUMa
puBaicTBo mnomelry Tpu eTHukyMma (bocaniwy,
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XpBatu u CpOH), KOM HAjUPBO C€ TpIIKAT 3a
COIICTBEHHOT UHTEPEC.

Bo nmepuomor wmro cmenu, bocHa wu
XepleropuHa € oTpedHoO Ja HalnpaBu U3MEHU BO
HEj3UHATa  JIETUCIIaTHBAa  BO  MOIJIe[ — Ha
MaJIIUHCKUTE 3aeHUIM, TOKOJKY Ce HaJeBa Ja
cTaHe 3eMja wieHka Ha EY, ogHOCHO aa mokake
IIOCBETEHOCT BO IPOMOBHUPAKETO HAa YOBEKOBHUTE
MpaBa BO paMKH Ha HEj3MHUTE TpaHuly, a EY u
CAJl ke mpomoixaT Ja BpIIAT HPUTHUCOK CE
JI0JIeKa OBUE YCJIIOBU HE OMJIaT UCIIOIHETH.

Bo CpOuja, BO oOCHOBa, BIJIACTUTE TH
OJIOKMpaaT OpraHU3alMUTe KOW MOHUTOpUPAAT H
JlaBaaT U3BEIITau 3a COCTOjOUTE BO HHCTUTYLIMUTE
3a Jnunara co rmocebHu motpedu. BoenHo,
3a0ernenika ¥Ma U BO OJIHOC Ha MaJTPETUPAHETO
Ha HE3aBUCHWUTE HOBUHApHW, LITO IPETCTaByBa
nocebeH mpobieM, 3abenexaH W BO bocHa,
XpBarcka 1 KocoBo BO MU3MHUHATHOT NEPUOA.

Jlpyru  3acTpallyBaukd HeIITa KOM ce
WICHTU(QHUKYBaaT C€  HEACjCTBYBAmETO  HA
XpBarcka BO TOIJieA Ha HOTpeOUTEe Ha
EMHUTPAaHTUTE H a3WIAHTHTE, BKIYYYBajKH H
HEJOCTUT O]l aJIeKBaTHA 3alllTUTa 3a Jelara Ha
€MUTPaHTHUTE,10JINTUKATA Ha bocha u
XeplLeropuHa BO TMOTJe]] Ha OCOMHHUYEHHUTE 3a
TEPOpHU3aM U HUBHOTO (HE)IIPUBEAYBAHE, KAKO U
KOHTHHYHpaHaTa HeToJIepaHlyja crpemMa
npunaanunute Ha LGBT 3aeanunara.

Bo T0j mornen Peny6nuka Makenonuja uma
MPEB3€MEHO  TOJIEMH  YEeKOpH, 3aeqHO  CO
psennor Kper Ha PenyOnnka Maxkenonuja, 3a
JavIaTa Ha KOM UM C€ MOTPEOHM OCHOBHUTE
paboTu 3a XKHMBOT, XpaHa, 00JieKa, CMECTYBAauKH
KalaluTeTd, UCTUTE C€  YCIOBHO  PEUYEHO
HACJIEJICHU O]l MOPAHEIIHUOT CUCTEM M YCIEUIHO
uMIuieMeHTupanu. O0e30eneHn ce JKMBEaTUIITa
3a 0e3JOMHUIIM, KPEUPAHU ce MOBEKe 3pyKEeHUja
KOU c€ O] TojJieMa MOMOILI OJ Ap)aBaTa, HO U
rpalfaHiTe MoMaraaT Ha JIMIaTa cO XEHAMKEI, Ce
CO IIeJl UCTUTE Ja Ce MOYyCTBYBaaT JieKa He ce
oT(pyieHH o oNuTeCTBOTO. BoeaHo, ce u3naneHu
U T1ToBeke myOnukanuu of mpodecopu U
UHTENEeKTyalld Kou ce OopaT 3a mpaBaTa Ha
4yoBekoT. Bo HHMB ce omndaTeHu COIPKUHU 3a
OCHOBHMTE YOBEKOBU MpaBa U CJI000AM, POJIOBA
€IHAKBOCT, JHIla CO XEHAMKeN, 37paBje U
CEKCYaJIHOCT, HapoJeH paBoOpaHUTEll,
3IpyXeHHja Ha rpafaHd, y4ecTBO BO IOJHMTHKA,
KUBOTHA CPEJIMHA UTH.



2. bpaHuTe/in Ha YOBEKOBHUTE NMpaBa

Enna ox Hajmo3HaTUTE OpraHM3alHU Koja ce
3aHMMaBa TOKMY cO oBaa mpoOiemaruka e Civil
Rights Defenders®koja snauntento npumonecysa
KOH NoAoOpyBame Ha 4OBeKoBUTe mpaBa. OBaa
opraHu3zaiyja € eIHa oJ MOBEKEeTO Kako MITO ce
“Human Rights Watch”’, “Helsinki
committee’’,kou ' OpaHaT YOBEKOBUTE LIMBUIHU
M TOJWTUYKM TpaBa M TH HOJJAP)KyBaatr
OpaHuMTeNMTE HAa YOBEKOBM IIpaBa KOU Ce
3710KEHH HA PU3HK ",

OBaa opraHmM3anyja MMa HAlpaBeHO JETAJICH
U3BEINTa] 3a 3eMjure ox 3amageH bamkaH Bo
TMIOTJIE]] HAa YOBEKOBHTE IpaBa U BO COTJIACHOCT CO
BJIAJICCH-ETO HA MPABOTO, HUBHUOT (OKYC € Ja ce
no00pH MPHUCTANIOT J0 MPAaBHUOT MEXaHW3aM Ha
paHJIMBUTE TPYNHU, NPEKy NaBame Ha OecriaTtHa
npaBHa TOMOII W BO  TOMarame |
UMIUIEMEHTHPAkhE Ha HOBU 3aKOHH BO NPABHHOT
cucrem. Ilokpaj Toa, oBaa opraHu3zanuja ¢
¢dokycupaHa Ha 3alBPCTYBamkE HAa OPraHU3AINUTE
KOM TO  MOHHTOpUpaaT  MpOIECOT  3a
UMILJIEMEHTAI}ja Ha YOBEKOBH IIpaBa.

CBecHocta Ha TparaHuTe BO TIOTJIe] Ha
HUBHHATE TIpaBa BO COIICTBEHATa JpKaBa M
npaBaTa CoApKaHu BO EBporickara KOHBEHIIH]a 32
yoBekoBu mnpaBa (EctHR) ocranyBa na MHOry
HUCKO HUBO. HOo W moOKkpaj 0BOj mopasuteneH
¢axt,EctHR e Haj3HauajHHOT paBeH MHCTPYMEHT
KOj TH  TapaHTHpa  YOBEKOBHTE  IIpaBa,
06e30egHOCTa M BOCIIOCTaBYBame€, OJHOCHO
32)KMBYBam-€ HA YKHHATUTE MTPABa.

Bo AnGanuja, mnpaBata Ha JKeHaTa BO
OINITECTBOTO CE€ HAa MHOTY HHCKO HHUBO,
LUBUJIHOTO OIIITECTBO CE€ COCTOM 0] Maj Opoj Ha
MaJId OpTraHW3alld, HO W OJl CHJIHH HE3aBHUCHH

% BpauuTeny Ha rpafaHCKHTE NMpaBa € CAMOCTOjHA CTPYdHA
opranuzaiyja ocHoBana Bo Ctokxonm Bo 1982 roauHa co
Len ja ru OpaHaT rparaHCKUTE W TOJMTHYKHTE I1IpaBa Ha
JyfeTo, HO W MOAJpIIKA Ha OpaHWTEINTE Ha YOBEKOBHTE
npaBa M3JI0KEHH HA PU3UK TIOpaJNd BakBH aKTUBHOCTH.
Opranmzannjata (mperxonHo Tmo3Hata kako llIBencku
XEJICHHIIKM KOMHUTET 3a YOBEKOBH NpaBa) NPBHYHO Omiia
Jien o XeJNCHHIIKOTO JBIDKeme. 3a Bpeme Ha CryneHara
BOjHa, OWJI MOTHHMIIAH JOTOBOp oA McTo4HHMOT OJOK U
3amajHuTe 3eMju BO (MHCKHOT TyaBeH rpajg Bo 1975
TOJIHA, MHCIIUpUpaH of rparanute HU3 EBpoma u CAJl na
dbopmupaar nHemaauHu opranuszanuu (HBO) 3a nma tm
clenaT HUBHHTE COICTBEHM BJIagd BO OJHOC Ha
MIOYUTYBAakETO Ha YOBEKOBUTE mpaBa. Bo 2009 rogmna
[IIBeICKMOT ~ XEJCHHIIKM  KOMHTET  IpepacHyBa  BO
Bpanurenu Ha rpafaHCKUTe IIpaBa.

%Pagnucco Ron and Jackle Smith-*’Globalizing Human
Rights:The work of transnational Human Rights NGOs in
the 1990s”’.
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HBOa. 3a nanpenok koj ce 3abenexxyBa BO oBaa
Jp>kaBa Mopa Ja ce UcCTakHe (OpMHUPAHETO Ha
AreHnuja 3a  MOAApUIKA HA  LUBHIHOTO
OIILTECTBO, KOE IOMara co J10/ieJlyBambe Ha MaJu
I'PaHTOBH.

bpanutenure  Ha ~ 4YOBEKOBUTE  IpaBa
copaboTyBaar co MPOQPECHOHATHH OpPTaHH3AINH
Kou OyOHO TH clenaT, CIpoBenyBaaT IIpaBHA
MOMOIII U JTIOOMpAaT 3a 3aKOHCKW M3MEHH. [lpyr
(doKyc e 3ajakHyBambe Ha €TUKAaTa BO MEIUYyMHTE
peKy TPEHMHSM WM TIPEKY OpraHM3MpaHn
nebaTv Ha TeMa 3a camo permeuI/Ija9 :

Bo bocha u Xepuerosuna, UMIIEMEHTaIMjaTa
Ha paTU(QUKYBaHUTE KOHBEHIMM 3a YOBEKOBU
mpaBa € HeeqHakBa M JenymHa. lloauTuykute
[JIeUINTa C€ YyIITe TO BPTaT BHUMAHHUETO
NOHACTpaHa  OJf TJIABHUTE Tpamiama 32
yoBekoBuTe TmpaBa. Camara CTpyKTypa Ha
JpXXaBaTa M BIMjaHUETO OJf MHHATOTO c€ J00po
BU/UIMBH BO TPAaBHUOT cHcTeM. Bnujanuero Ha
TOJIMTHKATA M PUTUCOKOT KOj CE BPILHU OJ] CTpaHa
Ha W3BpIIHATA BJIACT CE€ YECTH U JaCHO BUIJIUBH.
[IpaBoTO Ha (ep cyneme e Mpennu3BUK 3a JOITUTE
CYICKU TpoleaAypu. A o apyra cTpaHa, >KPTBHUTE
Bp3 KOM C€ MPEKPIICHH YOBEKOBUTE IpaBa YeCTO
BEepyBaaT JieKa HUKOrall Hema Ja JojaaT o
npaBJa H JeKa CTOPUTEIUTE Ha BOCHUTE
3JI0CTOPCTBA HHUKOTAlll HeMa Ja OujaT TOHETH 3a
CBOWTE 3JIOCTOPCTBA.

HeBnaguuure  opraHuzanuu ce  IJIaBHHU
MpoBajepu 3a OecCIIlaTHU TIPaBHU COBETH BO
UBWJIHOTO ommrecTBo. Toa ce JOMKUM Ha
HeeJHaKBaTa UMIUIEMEHTAI1ja Ha Me'yHapOJHUTE
CTaHJapAM 3a YOBEKOBU IIpaBa OJ CTpaHa Ha
CYIMHTE ¥ HEAOCTATOK O] IO3HABAHE HA TYKYIITO
YCBOGHHMTE 3aKOHU O] CTpaHa Ha TparaHuTe 3a
nonoOpyBame Ha cUTyalMjaTa BO IOIJIE] HAa OBa
mpaliame.

Bpanurennre Ha  YOBEKOBM TpaBa U
HOBHHApHUTE C€ MOJ IMOCTOjaHW 3aKaHW IOPaIH
HHUBHaTa  paboTa 3a  HCKOpPEHYBame  Ha
Kopynungnga U HEeHAKBOCTA Ha BIIAJICCHETO HA
MPaBoOTO .

YOuctBoTo Ha pyckara aKTHBHUCTKa 3a
yoBekoBH npaBa Haramuja Ectemupona Bo 2009
roguHa Bo YedyeHuja Oelmienps ciydaj BO KOj € ce

“http://www.civilrightsdefenders.org/country-
reports/human-rights-in-albania/
http://www.civilrightsdefenders.org/country-
reports/human-rights-in-bosnia-and-herzegovina/



MOCErHa MO JKMBOTOT OpaHMUTEN HAYOBEKOBH
npasa’’.

Penybnuka MakenoHuja TOKaxyBa Mall
HaIpe0K UCIIOJIHYBajKU TH KpuTepuymuTe Ha EY
BO TIOIVIEJ Ha BIAACCHETO Ha IMPaBOTO H
MOYUTYBAKHETO HA YOBEKOBUTE TpaBa, HO CE€ YIITE
HE T MMa UCTIOJIHETO NOTPEOHUTE KPUTEPUYMH 32
YJICHCTBO BO YHHUjaTa. MoxeOu Toa ce JOKU Ha
MOJUTUYKATa CIIEHa BO 3€MjaBa, HEPEIIEHOTO
npamniame 3a npobieMot Ha ['pumja co uMero Ha
HallaTa 3eMja WM nak Oapamara Ha al0aHCKOTO
MaJIUHCTBO  criopen  Oxpuackuotr PamkoBeH
noroBop. Cemak Mopa Ja ce HallOMEHE JeKa ce
1ojaBHja MpPOOJIEeMH BO TIOTJIE Ha HE3aBHCHOCTA
Ha CYICTBOTO M cio0oja Ha MEIUYMHTE, H
BUUIMBM  MOAOOpYyBaka BO  KOHTEKCT Ha
HCKOPEHYBAETO HA KOPYIILIHjaTa.

Kako u BO npyrure 3eMju 0Ji PETHOHOT U Kaj
HAaC WMa HEIOCTAaTOK Ha TPaHCIAPEHTHOCT Ha
WHCTHUTYLUUTE, HEIOCTATOK HAa TPAHCHAPEHTHOCT
BO HOCEHETO Ha JIETHCIATHBATA, JIOIIA YCIIOBH BO
KOPEKIIMOHHUTE YCTAHOBH M IMOCEOHO CE UCTAKHYBa
TOBOPOT Ha OMpasa, Co KOj, Kaj HaC MHOTY JISCHO
MOXE Ja ce 3amajar CTpacTHTe W Ja ce
NPEIU3BUKAAT ETHUYKHA TEH3UH CO CEpUO3HH
MOCTICTUTTH.

"EcremMupoBa GHIla KMIHATIAPAHA OJ CTPAHA HA HEMIO3HATH
quna Ha 15 jyiau 2009 ronuHa BO HEj3MHUOT JOM BO 'po3Hw,
UYeuennja, goneka  paborenma 32  "HCKIyYHUTEITHO
YyBCTBUTETHN" CiIlydaW Ha KpIICHE HAa YOBEKOBUTE IpaBa
Bo Yeuenmja. HejsuHure ocTaHKM Owie MpoHAjAEHH CO
MIPOCTPEJIHU PaHHU BO MPEJEIIOT Ha IJIaBaTa ¥ IPaJHUOT KOII,
Bo mryma Ha 100 metpu (330 cramku) oJanedeHoCT O MaToT
"KaBka3" Bo Omm3mHa Ha cenoto ['asm-Jypr, MHrymernja.
IMopanu moTtpebaTa ox 3amTUTa Ha OpaHUTENUTE Ha
YOBEKOBU MpaBa IIUPYM CBETOT, 32 BaKBM HENOCaKyBaHH
HaCTaHM Ja HE Cce CciaydaT BO HJIHHHA, NpoM3Ie3e
1.H.“TIpoexktor Ha Haranuja”. Toj ¢ mHPBHOT amapMm BO
CBETOT M CHCTEM 3a IO3MLHOHHMpake 3a 3allTHTa Ha
YOBEKOBUTE IIpaBa BO PH3MK. YYECHHIUTE IO HOcar
anapMoT Ha HHUBHHTe 3m100oBu. Bo ciydaj Ha Hamap,
aNapMOT C€ aKTHBHpa [0 IITO CHTHAJIOT C€ HCIpaka 10
CeIMIITETO Ha OpaHWTENUTE Ha YOBEKOBM IIpaBa BO
CrokxonM. Toram curHajgoT € IMOTBPJAECH OJ CTpaHa Ha
nyfero Ha 3eMjata. CrocoOHOcTa na ce JejcTByBa Op30
MOXe J1a Ouje pasjinka rmoMery )XHBOTOT U cMpTTa. Bo pok
0]l HEKOJIKy MUHYTH O]l HalaJIoT, CUTHAJIOT Ce HMCIpaka Jio
rI00QTHUTE CONMjaTHU MEAWYMCKH IUIaTGOPMH HU UM
OBO3MOXKyBa Ha JIy[€TO Off IEIHOT CBET BEAHAII Ja ce
BKIy4aT W Ja W3BpHIAT MHPHUTHUCOK Bp3 pexuMoT.Cekoj
yaecHuk Bo “Harammja IlpoexToT”, uCTO Taka, HuMa
ceondarer miaH 3a 6e36exanoct. Co 1en 1a CTaHe y4ecHUK,
CeKOj OpaHMTEN Ha YOBEKOBHTE IIpaBa JOOMBA MPUIIATr0JIcHA
oOyka 3a 0e30eqHOCT Kaje IITO y4d Kako Ja ja KOPUCTH
HapakBMLIA W Jo0MBa HOMOLI BO  pa3BOjOT Ha
OpraHU3aIICcKO-0e30eIHOCeH MPOTOKOJL.
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BpaHI/ITeJII/ITG Ha YOBCKOBHUTC IIpaBa ' CJICAaT
MpoOMEHUTEe BO MakenoHHja ¥ OBOMOXYBaaT
aJIBOKaTCKM  YCIYTM 32 3alBpCTYBamke Ha
yoBekoBuTe nmpaBa. IIpeky copabGotka ce
HaOJbylyBa CY/ICKHOT CUCTEM, CYJCKUTE MPOLIECH,
MOMPAaBHUTE YCTAaHOBU U OJHECYBambETO Ha
nonunujara. J[Ba BaKHM 3aKOHH KOM C€ JIOHECOoa
CO TMOAJpIIKA Ha MapTHEPUTE ce 3aKOHOT 3a
OecrurlaTHa TMpaBHa TIOMOII M 3aKOHOT 32
CIpeuyBambe 1 3alITHTA OJ AUCKPUMHHALHM]jA.

Hpna I'opa e npxaBa NOTIHCHUYKA HA CUTE
rojeMu MeryHapoIHH CTaHAapAH 3a YOBEKOBU
mpaBa, HO HEKOM parthudukanuum c¢ ymre ja
OJII0KyBaaT HUBHaTa mnpumeHa. CoriacHo Toa,
HEKOM JIEJI0OBU OJ] 3aKOHOAaBCTBOTO Ha L{pHa ['opa
HE C€ BO COIJAacHOCT co EBpomnckuTe cTaHmapa.
I'enepaneHn 3aKiIy4oK € JI€Ka M IMOKpaj Toa IITO
BJIaJlaTa MHOTY Opry ru npudaka HOBUTE 3aKOHH,
0Cc00eHO OHME KO ce OUTHU
3a€BPOMHTETPALIMCKUOT npoliec,
I/IMHJ'IGMGHTaIII/IjaTa Ha UCTUTC OOHW MHOT'Y 6aBHO.
Bo oBaa gpxaBa moTpeOHM ce pedopmu BO
CyIcKaTta ¥ jaBHATa aJMHHHCTpaija, Oopbda
IPOTUB OPTaHU3UPAHUOT KPUMHHAI U KOPYIIIHja,
cioboma Ha  MEOIUYMH W IpaBata  Ha
manuuHcTBara. Criopes] MocieJHUOT U3BEITaj Ha
®punom Xayc, Llpaa 'opa nmoctursaia 3HavaeH
Iporpec Ha MaTroT KOH JEMOKpaTHjaTa M 3aToa e
Ha JIICcTaTa Kako cjI000/1Ha 3eMja.

Bpanutenure Ha doBekoBUTE MpaBa 3a LlpHa
['opa Benar gexa TaMy € MHOTY TEIIKO Jla HajJaeml
napTHepH, NPBO 3apaaud MajaTa MOMyjanuja, a
BTOpPO 3aroa IITO CEKOj € Ha HEKAKOB Ha4YuH
NOBp3aH CO HEKOja IMOJUTHYKAa WIM HEKoja
WHTEepecHa rpymna. HernaguHuTe OpraHu3anuu ce
MHOT'y ciabu ¥ MMa caMO HEKOJKyMHMHa XpalOpu
WHIVBUAYH KOU OTBOPEHO ja KPUTUKYBAaT BlacTa
3a NpPEKpIIyBambeTO Ha YOBEKOBUTE IIpaBa MU
kopymmujata. HuBeH gokyc € n1a ce 3ajakHaT OBUE
OpraHMU3aIi KOU K€ TM MOHUTOPUPAAT KIYYHHUTE
3aKOHH MOBP3aHH CO YOBEKOBHTE CTAHIAPIA .

3arpmkyBauku 3a CpOuja € Toa IITO Taa €
penaTUBHO Maja 3eMja, Koja BO MEpPHOJ O] IIeCT
TOOWHU  ja  WMIUIeMeHTHpamie  EBporckara
KOHBEHIIMja 32 YOBEKOBU TpaBa, a €ICH IEePHOJ
uMallle HajrojieM MPOLEHT Ha TYKOHM Off CBOUTE
rpafanu npen EBpomnckuoT cyn, TOKMy mnopaiu
HapylryBamke Ha  YOBEKOBHTE  TpaBa |

%http://www.civilrightsdefenders.org/country-
reports/human-rights-in-macedonia/
“http://www.civilrightsdefenders.org/country-
reports/human-rights-in-bosnia-and-herzegovina/



cnobomu . TIoTpebHH  ce NPOMEHH M BO
KPpUBUYHHOT  3aKOHMK  KOj  BpIIM3AILTUTA
HAaWHAWBUAYH W OpraHU3allid Ja ce I0jaByBaaT
Ha Cy/Aela, MPOMEHH BO HAYMHOT Ha M300p Ha
CyJIMd BO CYJCKHUTE IPOLIECH, IOrojieMa 3allTHTa
Ha HOBUHAPHUTE U MEIUYMUTE MOPAIU CE MOYECTH
MOjaBU 3a CMPTHHU 3aKaHW, Hamaj U TOBOp Ha
oMpaza OCOOEHO TMPOTHB HEKOM HOBHUHAPH,
HaAMaTyBamke Ha JUCKPUMHUHAIM]aTa, OJHOCHO
JIOHECyBamh€ Ha 3aKOH MPOTUB JUCKpUMUHAIM]a
WTH.

Bbpanutenure Ha 4oBekoBu mpasa Bo CpOuja
JOJITH TOJIMHU HaHa3ajg  paborea  Ha
BOCIIOCTAaByBal€ Ha MapTHEPH, pemyTranuja Hu
kpeaubunurer. Ho, MHO3BMHCTBOTO C€ yIITE HE
yMee Jla TH KOPHUCTU IPaBHUTE MEXaHU3MH H
aJiBOKaTypara BO HHUBHaTa paboTa, HAjMHOTY
nopajy HelroBepOaTa BO MHCTUTYIIUUTE U JIOJITUTE
nmpaBHU Tpouenypu. Tue UM momaraar aa TH
KOOpJIUHHUpAaT WHHUIHMJaTUBUTE TMPEKYy Ppa3HU
TPCHWH3U ¥ Pa3BUBAjKU JOJITOPOYHH CTPATECTHH 32
pa3Boj. Enmen ox Tue TpeHMH3W € HapeueH
,Ceaym”- omHocHO ,,CeayM KEHHU, CEAyM
MPUKA3HU U WiIjajia mpaiama’”, 0a3upaH Ha JINYHH
WHTEPBjya CO CeIyM paszlIMdyHH XeHH oa Pycwja,
[Takucran, Hurepuja, CeBepHa Hpcka,
Arranucran, I'Baremanau Kam6ona xou ru umaar

HAJMHHATO CHUTE TMpPOOJeMH 32 YOBEKOBHUTE
101

npaBa oL
Bo cure 3emju on 3amamen bankaw,

cturmatuzanujara Ha JIIBT 3aeqnuniara e jacHo
BUJUIMBA W C€ YIITE€ HEMa HEKOW IO03Ha4yajHH
WHUIIMjaTUBU O] BJIAJWTE Ha aJapeca TOKMY Ha
oBaa rpymna. He mocrojat mim ce caMo HEKOJIKY
OpraHM3alyi BO LEIHOT PErHoH, KOM OTBOPEHO
pabotaT Ha mpoMoIlMja Ha IMpaBaTa Ha oOBaa
3aenHuna. [IpaBara Ha Pomure wu gpyrure
MAJILMHCKHU 3a€/IHUIM Ce MPOo0JieM 3a CUTE 3eMjU
0]l PETUOHOT.

bpanutenure Ha mpaBaTa ce MPHUCYTHH BO
CUTE 3€MJU U pa3BUBAaT COpabOTKaA CO JOKATHHUTE
OpraHm3alyy, 3a IoJo0pyBame Ha KalmaluTeTUTE.
HeBnanunurte opranusanuu ce HaoraaT BO TellIKa
cocrojb6a u MoOKpaj moTpedaTa O] KOHTpOJa Haa
WHCTUTYITUUTE. Moxebu MOJTUTUIKHUTE
nputucony Hampaswie na HBO-ata ro usrybar
CBOJOT KpUTHUYKHU MOTJea KOH Biacta. Mefyroa,
noTpeOHO € Ja ce MpeB3eMaT M0 UTHO MEPKHU 3a
BKIydyBalkbe HA POMHUTE W JPYIHTE MOMaJH
eTHUYKM  3aeAHULIM KOM Cc¢  ymTe ce

http://www.civilrightsdefenders.org/country-
reports/human-rights-in-serbia/
191 http:/www.sevenwomen.se/en/
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MapruHaJM3upaHd  BO  HHCTUTYLMUTE  Ha
JpkaBaTa, Kako OMITOMOTHAJIE BO PEIIaBamETO Ha
CUTE TOPJIMBY MPOOIEMU CO KOM CE€ COOUYyBaar.

[IpemHory moiro, Bo 3eMjuTe OJ 3amajeH
basikan KOHLIENTOT Ha MpaBJia U YOBEKOBH IIpaBa
ce JIBIDKEIE OKOJIy IOCJICIUIINTE OJ BOjHATA.
JIOKOJIKY BJIACTUTE BO PETHOHOT C€ CEPUO3HHU BO
HUBHHTE acIUpAIMK 3a WICHCTBO BO EBporickara
VYHuja, moTpeOHO € WCTHTE Aa JIEMOHCTPHpaaT
MOCBETEHOCT 3a IpaBja Ha cute. Biacture BO
PEeruoHOT M MeIyHApOJAHUTE EHTUTETH KOH Ce
BKIIYdEHH  ja  JeJnar OJITOBOPHOCTA 34
HEBHUMAHHUETO BO IOIJIe]l HA YOBEKOBUTE MpaBa.
AKO PETHOHOT CBOJOT IaT TO Tpacupagl KOH
EBpora, Toram e moTpe6HO Aa ce 3Hae JieKa CUTE
3aeIHO Ke oJaT HaTraMy, HE MOXXE HEKOj Ja
3a0CTaHE BO TEMIIOTO U TPEHIOBHTE.
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