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ESSENCE AND MEANING OF SOCIAL MEDIA MARKETING

Abstract

Marketing is the moving power of every sales
in today’s dynamic living and working
conditions; and without sales, there is no end
result, too, since nothing happens without
sales realization. Digital marketing skills,
platforms and tools are important to everyone;
from small business to big companies.

Digital marketing and digital media represent
the new Internet of the present and the most
powerful tools provided one knows how to
use them properly.

Digital marketing, that is, social media
marketing, is a source of different benefits,
among which are: economy, reaching target
group of customers more easily, generating
potential buyers more quickly, excellent
marketing tools and platforms, real-time data
analysis, landing page analysis, creating
digital content, etc. The businesses most often
start using social media marketing in order to
grow their presence or expand the production.
This type of marketing plays a significant role
as a main communication channel with
potential clients through the social media,
browsers, e-

mail messages, the contents they create,
videos, images, podcasts, e-books, etc. The
products and the services may reach the
potential clients at any time by using digital
marketing campaigns, since people are more
and more online, using different devices:
mobile phones, computers, and tablets.

Nowadays, the fact that the marketing is
being changed by the modern customer is
constantly emphasised. However, the goal of
the marketing has always been the same — to
send a message to the target consumer. The
only thing that has changed is the manner of
communication with the target audience and
the speed we can reach our audience. For that
reason, the focus of this paper is to the fact
that digital era is changing the manner in
which marketing functions, and that it is
necessary for us to accept those changes and
use new methods and tools to transform our
traditional practice of marketing into an
efficient and comfortable experience with
digital marketing.

Key words: social media marketing, tools,
strategy, trends, business, profit

Ocma MedynapoodHa HayuHa kKoHpepenyuja - [/IOBAJ/IHH TPEH/JOBH - 2021
Eght International scientific conference - GLOBAL WORLD TRENDS IN 2021

62



MakedoHcko me2yHapodHo HayyHo chucaHue , MAPKETHHI“ Bp.13
Macedonian international Journal of “MARKETING” No. 13

Introduction

Social media marketing is use of social
media platforms and webpages for promoting
a product or a service. Even though the terms
e-marketing and digital marketing are still
dominant in everyday life, social media
marketing is becoming more popular both for
practitioners and researchers. Most social
media platforms have built-in data analytics
tools, enabling companies to track the
progress, success, and engagement of ad
campaigns. Companies address a range of
stakeholders through social media marketing,
including current and potential clients, current
and potential employees, journalists, bloggers,
and the general public. On a strategic level,
social media marketing includes marketing
campaign management, setting the scope (e.g.
more active or passive usage), and
establishment of the desired social media
culture.

When using social media marketing, the
companies have an opportunity to enable their
clients and the Internet users post contents
generated by themselves, such as, online
comments, product reviews, etc. The opinion
that social media marketing is some kind if
new, unavailable trend or activity, available
for marketing experts only, is completely
incorrect, because it means networking and
involvement in building relations with real
people using certain online communication
channel. Although the tools and the methods
are different, the result is the same as in our
real-life communications.

Using the Internet technologies, marketers
have managed to give marketing a new
dimension; they promote their goods and
services to the clients employing interesting
and modern strategies. Nowadays, most of the

business throughout the world is realized
using the digital networks made to connect

people and companies. Through them, users
from all over the world are connected. It
could be said that online marketing promotes
achieving the goals though applying digital
technologies. Online marketing is searching
and presenting goods and services on the
Internet in order to generate profit. The
Internet has created a virtual, global market,
free from space and time. The old, traditional
marketing has been replaced with a new
concept, adjusted to the marketing mix
instruments, oriented to the personalized and
targeted marketing. The new marketing form
is directed towards the personalized online
customer employing one-to-one interaction.
Instead of massive marketing, the Internet is
experiencing mass one-to-one marketing.
Modern consumers search on Google, use
Facebook, read blogs and visit web-sites and
applications one hundred times per day.
Internet is an important part of their lives; it
gives them personal advantages and that is
why they use it regularly.

Benefits of using social media
marketing

It can’t be argued that social media is
becoming an important part for brand-
building. The new ones on the marketing
scenes, have a lot of doubts about social
media and its importance, but the benefits of
engaging the social media in a rightful
manner might be of great importance for any
business.
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Due to the numerous networks, marketing
strategies and methods, justification of
investments into managing social media may
become  mission impossible.  Younger
entrepreneurs are more wilful to subscribe to

On the one hand, keeping client’s
attention may be challenging, due to their
short-span attention, as well as the rigorous
algorithms. On the other hand, constant
presence on the social media brings a lot of
benefits, which include:

1. The client may find a specific business
company much easier;

2. Provides information about a specific
product or service quickly and easily;

3. Enables comparing cost and quality of
the offer from different companies;

4. Access to previous ratings given by the
customers regarding certain service or
product;

5. Access to communication channels;

6. Real information about the offer
changes by the companies;

7. Personalized and oriented digital
advertising and marketing contents;

8. Smaller costs and financial barriers;

9. Social interaction and opportunity for
the customers not to be just passive
recipients of the messages reaching them;

marketing agencies in order to manage their
profiles on the social media, since they realize
the importance of being active on the social
media in today’s digital world more easily.

10. Market targeting and focusing on
target customers based on their personal
interests, etc.

In this context, it is important to
underline that the companies nowadays do
not ask themselves if they should be present
on the social media, but how to use the most
of it in order to promote themselves., So
social media is gradually becoming a
priority in creating company marketing
strategies. Social media offer interaction;
they are based on discussion and
participation; people can express their
feelings, ideas and thoughts there. Social
media marketing focuses on people, not
products. It enables marketers to follow
what people are sharing regarding their
company and their products, and based on
that, to improve their offer and to adjust it to
their customers’ needs.

Below is statistics on how much the
enterprises — companies and individuals
perceive the benefits of the social media
marketing over time and how much they use
the social media.
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Table 1.

Usage of social media by companies

\ Enterprises using social media (social networks, blogs, wiki-tools, etc) (%)

Total (10+ employees)
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Source: State Statistical Office of the Republic of North Macedonia

Table 2.

Percentage of customers using the Internet classified according to different structures

People who use the Internet regularly (every day or at least once a week), per year — classified in
oups according sex, age, education, status, residential area (% of population age 15-74, classified in

age groups)
2006 2007 |2008 (2009 2010 2011 2012 2013 2014 [2015 (2016 2017
Total number of | 21.1 | 25.8 | 38.7 | 46.9 | 49.6 | 53.6 | 53.7 | 62.5 | 64.6 | 68.9 | 70.0 73.0
cople (age 15-74)
who used the
ernet regularly in
he last 3 months
Men 25.8132.1|44.1)|489 |51.7 541|576 |66.1|67.7|71.6]| 715 74.4
Women 16.3 | 19.5|33.3|450|47.4|53.1|49.8|59.0|615|66.1|68.6 71.7
Age group 15-24 | 51.1|57.2 | 755 |82.6 | 78.3 | 89.3 | 84.0 | 92,9 | 93.7 | 92.7 | 97.4 97.7
Age group25-54 | 17.0 | 22.4 | 37.7 | 48.3 | 53.8 | 56.8 | 59.3 | 68.9 | 72.6 | 78.6 | 78.7 83.8
Age group 55-74 35| 54| 86121 |145|16.4|17.4|245|26.0| 30.1| 34.6 34.9
Primary 13.216.0 | 224 | 26.3 | 27.1|285|29.7 | 419 | 43.4 | 40.0 | 44.3 53.2
ucation or lower
Secondary 2271269429 |505|553|61.8|64.1|71.2|70.0|79.7|795 77.9
education
Higher education | 40.9 | 50.8 | 67.1 | 76.1 | 82.2 | 83.9 | 91.9 | 89.6 | 92.5 | 90.6 | 93.7 92.2
Employed 217|326 | 47.3 | 60.0 | 55.8|66.3|71.0| 740 |79.4|83.9|82.9 85.7
Unemployed 147 | 159 | 28.4 | 36.2 | 435 | 44.8 | 44.4 | 60.4 | 61.8 | 68.8 | 62.5 70.4
Students 737|705 |87.8]92.0(929|959|951|99.2|96.3|94.7|99.1 98.2
Other inactive 36| 44| 60127 |12.7|158|14.8|21.7|27.1| 29.6 | 35.6 41.2
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Source: State Statical Office of the Republic of North Macedonia

Table 3.

Percentage of customers buying online in the period from 2006 to 2019

People (15-74) who ordered or bought services or products online in the last 12 months,
classified in groups according to age, sex, residential area

P0 PO PO R0 PO RO R0 PO RO RO PO RO PO RO19

Total number of people (15-74) 1.8 .6 p.4 .5 B.5 4.0 4.8 5.6 10. 11. 14. 19. B1. 35.9
8|/ 4|/8|5|6

Men R.5 2.2 B.6 .7 9 4.8 b.4 b.5 12. [11. 15. P6. BO. 355
419/9/0]3

Women .1 1.0 1.1 p.3 4.2 B.3 4.3 p.7 P.3 10. 13. 3. B3. 35.5
9| 7|5]3

Age group 15-24 3.9 2.3 5.5 B.5 B.6 B.9 P.2 7.6 2. 1. P9. B4. 42. 45.8
612|792

Age group 25-54 1.5 1.8 .1 2.9 .0 p.2 .1 .0 1. 12. 15. p4. B3. 37.7
5/1|5]9]|2

Age group 55-74 p.7 0.5 0.2 p.8 0.0 1.4 D.7 D.9 [L.0 R.8 #.3 [10. 2. 16.7
319

Residential area_Gradsko 2.4 2.4 3.5 B.7 5.1 5.3 [/.3 8.2 [14. [15. P1. 2. B7. 41.7
0/6[]0]1]|2

Residential area other 1.1 0.4 0.7 0.6 1.2 .2 1.9 .8 .7 6.4 [/.3 [L6. P4. 28.1
3|7

Source: State Statical Office of the Republic of North Macedonia
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Table 4.

Other products and services ordered using the social media

Types of products or services ordered/bought online
by age population 15-74, in the last 12 months

20
06

20
07

20
08

20
09

20
10

20
11

20
12

20
13

20
14

20
15

20
16

20
17

20
18

20
19

Food / everyday products

6.5

0.0

5.1

6.9

16.

8.2

8.1

8.7

8.2

5.2

Household appliance

7.6

3.3

8.5

Clothes, sports equipment

Medicine (medicaments etc.)

8.1

4.4

5.7

6.8

Film, music,

3.8

2.2

5.0

13

Books, magazines, newspapers, e-books

6.7

5.8

6.6

Online studying books, magazines,
newspapers

Online studying materials

. 5.6

5.3

5.1

4.5

0.3

2.3

0.9

Computer software (incl. video

games)

.37

Video games software and upgrades

5.3

L7

Other computer software and upgrades

5.4

Video games software, other computer
software and software upgrades

. 5.2

8.8

3.7

. 13.2

Computer hardware

5.3

3.6

4.9

3.0

6.6

8.3
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Electronics equipment  (and cameras) 6.1 [32. (13. |11. |17. (10. |9.9 7.6 9.9 |12. |16. 19. |16. |10.
71910] 0| 2 6| 3| 5] 9] 4
Telecommunication services (ex., TV, .13.1 9.2 5.6 |11. 16.2 [3.3 |4.7 |5.2 [7.1 |5.4 |35
nternet, phone subscription, prepaid cards) 3
Travel arrangements and holiday (31. [15. [3.8
accommodations | 7| 6
Hotel and other holiday accommodations . 5.4 (14. 7.6 |19. 5.2 6.7 |16. |9.7 [10. 5.2 |5.4
7 4 5 2
Other travel arrangements (transport .13.113.6 6.9 17. (5.2 2.9 |7.9 |7.3 (3.7 |3.4 |3.8
tickets, 6
rent-a-car, etc.)
Tickets for events |11. 4.5 (3.0 [2.8 |9.6 6.9 |12. |7.2 |3.0 (16. |6.8 |6.7 4.0 4.7
(theatre, cinema, etc.) S 4 8
Buying stocks, insurance, and other 0.0 [3.3 |0.0 (3.5 [3.6 |0.0 1.1 {1.5|0.0 |0.0 (0.0
financial services
Other |19. |20. 21. [2.8 |5.9 (14. |10. |4.9 |26. (4.4 |12. |13. |18. 6.1
8| 8| 6 5|5 1 6| 1| 8

Source: State Statical Office of the Republic of North Macedonia

The data in the tables above show that the
awareness about the benefits of using social
media and social media marketing is gradually
increasing and they are used both by companies

Conclusion

The observations about the importance of
social media marketing presented above lead
to the following conclusions:

The heart of a successful business today is in
the good marketing campaign. When talking
about marketing campaign, we refer to a
healthy marketing mix of trends and tools
necessary for a brand to successfully pass
through the marketing avenue and for a

and consumers, who are adjusting to the new
trends of using the social media that bring the
world closer to them.

business to become competitive and efficient
on the market. Nowadays, the Internet users
gravitate towards social media searching for
information and interaction, for fun or
business, equally. With the great scope of
social media available to the brands, and the
rightful tactics, one may use all the benefits
the platforms are offering, while building a
brand online.
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Social media is the key element helping
users to bring a decision regarding a certain
brand. Social media marketing is not just
posting the content for the sake of the posting
it. Social media marketing, just as any other
marketing technique, is a complex process,
and genuine strategy should be applied. It is
necessary to be present on different social

media platforms, update the content
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