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CHALLENGES

Abstract

Globalization as a concept is basically the
integration and mixing of cultural diversity,
economic and infrastructural benefits,
through the expansion of transnational
investments, information and communication
technologies. Countries around the world are
continually making efforts to deal with global
marketing trends by delivering their products
and services outside their countries.
Globalization has rolled its roots in all
spheres of marketing operations, ranging
from production to modernization of
distribution channels.

Logistic systems, as part of the supply chain,
are continually influenced by innovation and
global challenges. Logistics, in addition to
the process of moving, storing and flowing
goods, services and information inside and
outside the organization today is a much
wider and more complex concept. The
globalization process has also imposed

structural changes in logistics systems,
supply chain  management, transport
regulations, company organizational
structures, value systems, and competitive
vibrations in markets. The range of emergent
forms through which globalization

appears and affects logistics are numerous,
starting ~ from Internet  technology,
collaboration between different companies
and the forms of their association, the entry
of new companies and of course perhaps the
most important form of influence is the
expectations of consumers.

Key words: market challenges;
globalization; logistics systems; internet
technology; consumer expectations
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I''IOBAJIM3AIIMJATA 1
HEJ3UHOTO BJIMJAHUE BP3
JJOTUHCTUYKUTE CUCTEMH HA
KOMITAHUUTE U HOBUTE
ITASAPHUTE NNPEAU3BUIIA

AncTpakT

I'moGanu3anujaTa Kako KOHLENT BO OCHOBA
NpeTCTaByBa HMHTErpalyja ¥ MeNIamke Ha
KYJITYpHUTE Pa3IU4YHOCTH, €KOHOMCKUTE U
HHQPACTPYKTYPHUTE TOTOAHOCTH, TIPEKY
HIMpEeHE Ha TPAaHCHAIIMOHAIIHU WHBECTULIUH,
MH(OPMALIUCKUTE U KOMYHHKAI[UCKUTE
TEXHOJIOTUU. 3eMjuTe O]l L€l  CBeT
KOHTHHYHMPAHO IpaBaT HAIOpH Jla ce HocaT
CO CBETCKMTE MAapKETHUHI TPEHJO0BH, Taka
IOTO T'M A0CTaByBaaT CBOUTE IIPOU3BOAN U
yCIAYrM  HaJBOp OJf HHMBHHUTE 3EMjH.
I'moGanu3anuja r'm4 KMMa MYHITEHO CBOUTE
KOpEHH BO cHuTe c(pepu Ha MapKeTHHT
paboTemeTo, MOYHYBajKU oxl
MIPOU3BOJICTBOTO Ma C€ 10 MOJIEPHU3UPAHE
Ha JUCTPUOYTHUBHUTE KaHAJIH.
JIOrMCTUYKHUTE CHCTEMH, Kako Jel Of
CUHUMPOT Ha CHAOIyBame C€ MO/l MTOCTOjaHO
BIMjaHWE HA MHOBAIIMUTE W TJIOOAIHUTE
MpeAN3BUIIM. JIOTMCTHKATa OCBEH ITPOLIEC HA
JIBIDKEHHE, CKIIaIUPambe U MMPOTOK Ha CTOKH,

yoIyru W MH(pOpManuu BO W HAIBOP Of
opraHu3zanyjara JIeHec € MHOTY MOIIUPOK U
MOKOMILIEKCeH  mouM.  [lpomecor  Ha
rnmo0anu3anyja HaMETHA W CTPYKTYpHH
OPOMEHH BO  JIOTHCTHYKUTE  CHCTEMH,
VIIPaBYBamkETO CO CHHUHUPOT 3a Ha0aBKH,
TPaHCIOPTHUTE peryiaTuBH,
OpTaHU3aINCKUTE CTPYKTYpH Ha
KOMIIAaHUUTE, BPEIHOCHUTE CHCTEMH H
KOHKYPEHTCKHTE BHOpaIny Ha Ma3apuTe.
[lanerara Ha mOjaBHM OOMUIM HHU3 KOH
riobanu3anyjaTta ce rnojaByBa M BilMjae Ha
JIOTHCTUKATa c€ MHOTYOpPOjHH, moarajku of
WHTEPHET  TEXHOJOrujata, copaboTkara
nomMer’y pa3jiMyHU KOMIAaHUU U GOpPMHTE HA
HUBHO 3/IpY’KYBamb€, BlIe3 Ha HOBH KOMITAaHUH
U CeKako MokeOMu HajBakHaTta (opma Ha
BIIjaHUE ce OUYEeKyBamaTa Ha
MOTPOLIYBAYHUTE.

Kiyuynn 300poBu: masapHu Npeau3BULY,
robanu3aiyja;  JOTUCTHYKH  CHCTEMH,
UHTEpHET TEXHOJIOTHja, O4YeKyBama Ha
MOTPOIIIYBAaUUTE
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Introduction

Globalization as a dynamic process of
development and promotion of civilizational
values is a natural regularity and it can not and
must not be limited. Globalization is reflected
through the increasing interdependence of
national economies with the world economy and
the increasing interdependence of any national
science with world achievements. The countries
are interconnected in a multinational network of
economic, scientific, technological, social and
political ties. Achievements in information
technology have made it possible to overcome the
geographical areas, rapid flow of goods, capital
and people and impose new technological
standards and values. The changes that occur are
not connected to any specific point on the planet,
but affect and reflect on each point individually.
We live in a world of great changes, changes that
affect everything we do and fulfill our everyday
life. [1]

The rules of the "global competition" are clear
and decisive. All those who are unable to meet the
challenges and demands of the international
market and the "big world" remain on the margins
of development as the "victims of globalization™.
We will not have much benefit from the analysis
that will determine if globalization is unjust,
exploitative or destined for further extinction in
the poorest parts of the world. [2]

In the era of global competition, spatial
economics also includes a paradox. Developed
economies that have fast transport and
communications, as well as easy access to global
markets, remain critical to competition, and
remain the location of industries or companies. It
was thought that with the changes in technology
and competition, the traditional role of the site
would be significantly reduced. The supply of
global resources and communications reduces
deficiencies, but does not create an advantage.
Supply from global sources is usually not the
first, but the second best solution compared to the
approach of a competitive local cluster and in
terms of productivity and innovation. [3]

Therefore,  companies  competing in
international markets tend to develop an optimal
system in the supply chain, that is, the most
profitable (or least expensive) supplier and / or
transport networks. We can freely conclude that
improving logistics performance represents the
core of economic growth and is on the agenda of
competitiveness in all countries of the world. On

a global level, the logistics sector is one of the key
pillars for development.

Inefficient logistics increases the cost of
trading and reduces the potential for global
integration. This is a huge obstacle and a huge
burden to catch the step of countries trying to
compete in the global market.

With  improvements in transport and
communications, international business is
growing considerably faster in the early 21st
century. International business includes all
commercial  transactions  (private  sales,
investments, logistics and transport) that take
positions between two or more regions, countries
and nations beyond their political borders. Such
international diversification is related to solid
performance and innovation, positive trends that
business spreads spatially, structurally and
culturally.

1. Logistics and logistics systems in the
global business world

The numerous World Bank analytical reports
(IBRD / WB, 2014) [4] clearly emphasize the
important role of Supply Chain in the
international economic arena. Supply chains are
the backbone of the international economy and
trade activity. Their logistics includes freight
transport, warehousing, border clearance,
payment systems and many other functions
undertaken by manufacturers and retailers of
service providers. The importance of good
logistics performance refers to economic growth,
diversification, and to a large extent today it is
committed to reducing poverty, environmental
sustainability and spatial planning.

In early 1954, Peter Drucker emphasized that
logistics would remain "the darkest continent of
business”, the least understood sphere of
business, and its prediction proved to be true until
the beginning of the 21st century. [5] It is not too
difficult to demonstrate the importance of
physical processes and processes in the handling,
movement, storage and retrieval of the material,
either as raw material, semi-finished products or
final products. In almost every product, more
than 50 percent of the cost of a product is
materially linked, while less than 10 percent of
labor costs. However, over the years this fact has
not been given due attention. In 2006, the overall
logistics price accounted for about 10 percent of
GDP, or $ 1.3 trillion, in the United States.
Among them, only transport costs alone were $
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635 billion in 2006. [6] Since 2006, logistics costs
in Europe account for 11 percent of GDP. For
comparison, that amount is about 13 percent of
GDP for India. For China, the Supply Chain
Management Council puts a figure of about 21
percent of GDP - a huge improvement since 1991,
when it was about 25 percent.

Logistics is a way of transferring the right
product to the actual consumer at the right time,
in the required quantity and in the conditions as
ordered at the price agreed. This entire definition
covers a number of activities that need to be done

to achieve the goals of the additional logistics
activity.

An important aspect that needs to be
addressed is the fact that very often there is a
connection, that is, the use of one of the terms
supply chain or logistics system as for the same
activity. Within the supply chain, much more
work is happening as management activity than
logistics activities.

Graph 1: Activities within the supply chain

Innovation &

l
| [ [ 1 | |
Product Purchasing & Manufacturing & Logistics & Customer Global
Development Sourcing Operations Distribution Service Deployment

Source: https://www.michiganstateuniversityonline.com/resources/supply-chain/is-logistics-the-same-as-supply-

chain-management/

Each of these activities adds more value to the
supply chain, ie its efficiency and effectiveness
increase over time and through the proper and
timely execution of all these activities, and not
just logistics.

1.1. Logistics systems in the context of global
challenges

Logistic system is defined as a set of
interconnected, practically connected and
interlinked subsystems and elements that, with
the help of logistic infrastructure, logistic
suprastructure, logistic intellectual capital and
other potentials and resources, in a highly
sophisticated logistics industry enable successful,
effective and rational production of logistics
products.

The logistic system is composed of objects
related to transport services. Objects are places
where materials are processed (production,
storage, sorting, sale or use). Transport services
move materials between objects using vehicles -
trucks, tractors, trailers, pallets, containers, cars
and trains.

Logistic systems consist of three key activities:
order processing, inventory management and
freight transport. [7]

Order processing is quite a long activity (up to
70% of the entire order cycle). However, in recent

years, the advantages of electronic and
information technology have been greatly
exploited. Scanning bar codes allows traders to
quickly identify the required products and update
inventory level records.

Inventory management is a key issue in
planning and operations in the logistics system.
The inventory are goods waiting to be produced,
transported or sold. The purpose of inventory
management is to determine the level of
inventory in order to reduce the total operating
cost, while meeting the needs of customers.

Freight transport plays a key role in today's
economy because it allows production and
consumption to take place hundreds of thousands
of kilometers away from each other. As a result,
markets are wider, stimulating direct competition
among producers from different countries and
encouraging companies to take advantage of
economies of scale.

Logistic systems require great efforts to
synchronize, coordinate and operate multiple
elements, ie entities, in order to raise the level of
quality in the products and services they offer.

All entities that participate in customer service
and influence their business on products and their
delivery are actually part of the logistics center.
The main factors that give importance to the
establishment of the logistics center are:
territorial planning; quality of transport and the

9
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development of intermodal transport. By paying
attention to all these activities, the level of

Picture 2: Logistics center
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l

Transportation
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Replenishment

quality, specialization and expertise of the
logistics center will be at a high level. [8]

Shipping

Source:https://www.google.com/search?biw=1366&bih=625&tbm=isch&sa=1&ei=dYioXK77FOmclwSvj5HgAg&

g=logistic&og=logistic&gs I=img.3..35i3912j0i1918.9704.11254..11420...1.0..0.103.870.7j2......1....1..gws-wiz-

img.EZEWZ4ntB8Q#imgrc=6mosHh53xwEeAM:

As in the overall social life, that is, in every field
of everyday man's life there are changes caused
by the techno-technological boom in the world.
The great innovations, the development of
technology and technology contribute to the
companies seeing it as a threat or a challenge.
What is the attitude of the company towards these
changes and innovative solutions depends on
many factors, starting from its territorial
belonging, financial reserves, the willingness of
staff in the enterprise, the interests and the
reversal of the views of the leading leaders and
many other factors.

2. Trends in logistics systems

The future of logistics is based on technology and
innovation. Today, many businesses are looking
for smart ways to reduce the loss of the supply
chain and innovate the industry as a whole.
Larger industries should continually strive to
become better and more productive. [9] Greater
readiness and opportunities enjoyed by larger
industries affect smaller, less financially
powerful ones. As main trends that can be
distinguished in the logistic industry's logs are: e-
commerce; information technologies and
globalization. Globalization as a trend and its

impact on logistics centers and systems will be
discussed below.

2.1. Internationalization of logistics systems

To mention these trends that arise in the operation
of logistics systems, one can first mention the
process of internationalization of these industrial
entities. The reasons why new trends have an
impact on the operation of logistics systems is
that they are already present on international
markets, that is, they can not avoid the impact of
events around the world, and not only from the
domestic market. The trend of logistic processes,
as part of the supply chain, can overcome and
emerge from the national borders can not pass
without large modifications within the processes
themselves occurring. Part of those changes in the
logistic processes are:

» expanding mutual relations through stricter
connections in information systems used by
consignors and carriers of goods, customs offices
and agencies;

> Increased emphasis on the need for
continuous monitoring of international product
flows in order to provide import goods;
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» Increase the demand for connection
efficiency in order to provide deliveries for
markets located in remote parts of the world.
Today, it is very rare to meet a logistics system
that operates on the domestic market, that is, it
deals with meeting the needs of domestic
customers only. In developed countries, when it
comes to logistics and logistic channels, it is
thought of internationally developed channels
and networks. The configuration of the
international logistics network is subject to
constant changes, primarily driven by the
modernization and development of transport and
logistics infrastructure. The international logistic
channel means: [10]

e optimal routes created in a deliberate and
systematic manner, most often within the
boundaries of existing international logistics
networks (although in emergency logistic
networks it can be created individually, for
example Temporary landing sites or warehouses)
to the recipient, along with accompanying
information;

e the physical network that starts with the
supplier and ends with the end customer and
covers aspects related to product development,
purchase, production, physical distribution, after-
sale service and information circulation.
International logistics channels, like all other
logistics systems, refer to ensuring the usability
and usefulness of the time availability of goods
and services. Their inaccurate configuration leads
to waste, generates unnecessary costs and reduces
the level of customer service.

Logistic companies are looking for continuous
improvement in the configuration of logistic
channels from several aspects, ie monitoring of
several aspects that have implications on the
channel. As phenomena that have a direct impact
on the efficiency and effectiveness of the
international logistics system, one can list:

o changing customer requirements in terms of
logistics services;

o demand for new types of products and
Services;

o the impact of the emerging new economic
relations;

o the emergence of a new form of e-
commerce, as well as the expansion of Chinese
products in the markets;

o high prices of logistics activities, such as
fuel prices, fixed and variable costs, and other
factors.

Contemporary international logistics has put an
end to competition between individual business
entities, now competition is between entire
supply chains. Such threats are greater, as
competitions are now much stronger, more
powerful and involve multiple entities from
different spheres.

2.2. Information technologies and e-commerce

Today it is impossible to make an exact
distinction of new trends and to discover which
ones first appeared or how much it influenced
another trend and vice versa. Starting from the
information technologies, through electronic
banking, electronic commerce and other trends in
the operations of enterprises, and everyday living
of people, they all have a part in creating a new
picture of the functioning of the economy and
society as a whole.
New technologies allow greater efficiency and
more collaboration in operational models; they
also re-shape the market in a way that just begins
to become apparent. New entrants, whether new
companies or their own customers and industry
suppliers, also feel the "shake-up" of the sector.
New developments on the world stage affect even
the deletion of companies from the market scene,
because they can not compete with the array of
technological innovations.
Improved technology has also increased
productivity in the supply chain, minimizing
costs and errors. These achievements benefit in
all areas of the logistics industry: trucking,
international transport (ocean and air), supply
chain management and tracking of consignments.
In principle, we can distinguish 5 major
technological achievements, which have an
impact and already affect radical logistic
changes.
+ SHIPPING SYSTEMS
Internet and software advancement allows users
to access transport and monitoring systems 24/7.
This not only improves the user experience, but
also saves time and money for the company.
+ Internet of Things (loT) and Radio
Frequency Identification (RFID)
Today, many devices have been built with built-
in Wi-Fi capabilities and sensors, from mobile
phones and car ceiling fans. Easy access to Wi-Fi
and the Internet connects everything to
everything, which is why it is called the Internet
of Things. 10T opens up many opportunities for
the supply chain, such as cutting costs and delays
by avoiding risks. Sensors are built into cabs,
11



cargo ships, trains and other means of transport,
they are connected to an alarm system or a
monitoring manager. These sensors process and
transmit information to the crew, which then gets
insight into the hidden risks and knowledge.
Although loT is not entirely new technology, it
continues to affect the future of logistics,
allowing for more precise transit visibility and
delivery of goods.

RFID technology, which has been in use for many
years, is a popular way to save labor, which
companies can track their inventory. A mark or
sensor is placed on the product and radio waves
are sent. Today, many companies use RFID tags
in their distribution warehouses to monitor
containers. [11]

Autonomous vehicles and drones

Autonomous cars are already a reality, the
situation with trucks is not too far away. Efforts
have already been made, which have proven to be
successful, but there is still room for the
development of this technology. Amazon has
announced the future of the packages shipped to
the drone threshold, called Amazon Prime Air.
Delivery of drones is still a couple of years due to
regulatory measures and associated costs, but the
idea that you do not have to sit around four hours
to wait for a package is pretty attractive. [12]

In the sequel (Figure 1) you can see the prototype
of Prime Air, which was filmed in November
2016. Since then, we have been working on the
development of this project and its improvement
that will have enormous impact on the logistics
industry on a global scale.

Picture 2: Amazon Prime Air

This technological breakthrough contributes to
the positive direction of both sides, that is,
looking at manufacturers and trojans where costs
are reduced and by consumers who will enjoy
maximum satisfaction.

+ Improved GPS accuracy

The accuracy of these devices has increased
dramatically over the years, not only helps
frustrated, lost drivers, but also improves the
supply chain. Advanced GPS precision provides
increased productivity and satisfied customers,
following truck locations and improving the stay
by accessing up-to-date traffic data.

+ Social media

The power of social media is optimizing the
logistics industry and operations in general.
These platforms are becoming the easiest and
most  effective way for companies to
communicate with consumers, quickly transmit
urgent information, news for industry and
customers.

All these technological, progressive measures
influence the improvement of logistics systems,
ie their overall functioning in full. Another aspect
that has a huge impact on changes in logistics
systems, as well as the logistics companies
themselves, is electronic commerce.

E- trade undoubtedly has enormous impacts on
the development of new forms and ways of
operation of logistics centers. The extraordinary
habits of the past, today the buyer's simplest job
is buying online. This way of working with
consumers is especially noticeable for younger
generations. In order to be able to notice the
importance, ie the trend of increase in this way of
purchase in continuation, one can look at two
graphs (Graph 2 and Graph 3)
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Chart 2: Online retailing in the world from 2014 to 2021

i hillian US. dallars

Sales

Source: https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/

Here you can see how online sales take a swing,
that is, they will gradually take the traditional
purchase. In the previous year 2018, the oval
sales amounted to $ 2.84 trillion, the forecasts
being that the retail sales in 2021 would amount

to $ 4.87 trillion. These data require attention and
analysis. For this trend to be understood, one can
look at the next chart, where the participation of
online retail in the overall global retail market
(2015 to 2021) is recorded.

Chart 3: Online sales as part of the global total retail, 2015-2021

sales

Source: https://www.statista.com/statistics/534123/e-commerce-share-of-retail-sales-worldwide/

The graph shows that the share of overseas sales
in the world's global retail market is growing year
by year. As guides in the global electronic
commerce Amazon meet; Apple and JD.com, and

as mainly growing markets where the potential is
seen in this way.

The coupon sale is India, Indonesia, China and
the United States. The potential arises from the
magnitude of these markets, as well as the
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development of technology that is seen as a
technological innovation.

2.3. Other trends in logistics

Particular attention should be paid to automation
and robotization in logistics systems. That is, the
process of robotization of almost all the supply
chain chains, and especially to look at the impact
of this technological boom in logistics.
Robotization and automation in warehouses of
logistics centers is a huge progress, which affects
labor saving, then on costs and, most importantly,
the time of delivery of shipments to consumers.
This way of working allows the base of loyal
consumers to grow constantly, as well as to
increase the level of new customers and users of
services. Today, various innovative solutions for
robotics of warehouses can be found in the world.
[13]

Alibaba, a Chinese multinational conglomerate
specialized in e-commerce, retail, internet and
technology, has increased its robotic workforce in
one of its magics, reducing the human workforce
by 70%.

One of the biggest innovations can be mentioned
Vecna Robotics, a company that offers robotic
solutions for operators with warehouse. Vecna
Robotics has demonstrated their combination of
collective boot and transport robots that can work
in warehouses with conventional shelves for
selecting cartons and boxes and then moving
them into pallet-building areas. One of the most
advanced features of Vecna's robots is their
ability to work with people. [14]

According to Deutsche Bank estimates, with
Amazon, which now has over 80,000 robots in
use, it achieves a reduction in operating costs of
around 20% in the centers where they are
deployed. These cost savings largely arise from
improved efficiency, that is, the reduced time for
doing things in centers where robots are allocated
to 15 minutes per cycle.

These innovative solutions, measures and
processes are part of the daily lives of the global

S (al
() @

-Flows of physical goods
(mainly asymmetrical)

-Flows of people

('mainly symmetrical)

world, where everyday trade deals worth billions
of dollars are made, via Internet technology,
without physical presence. These innovations
represent a challenge for logistics centers, that is,
companies operating in the industry.

3. Globalization as a process and the
changes it causes

Globalization, with its immanent characteristic of
increased  correlation  between  national
economies,  contributes to  intensifying
competitiveness in global markets. In today's
globalized world, it is aimed at directing the
nation-state to guide its economic policies, taking
into account not only the internal but also the
world economic parameters and circumstances.
[15]

Globalization can meet many definitions, terms
and elements through which it can be named and
met. Depending on whether it is viewed as a
liberalization of the world economy, then it can
be seen as deregulation, ie. reduction of
artificially set national boundaries that impede
trade between countries. It can be seen as a
process of homogenization of cultural
differences, that is, the merging of culturally
different countries. The process of globalization
comes to the progressive internationalization of
business activities and linking economies. Each
of these features of globalization is its
characteristic, that is, each of these elements is
part of the overall "network™ of globalization.
Globalization encompasses all shifts in the
direction of reforming the national economy
towards a more open system, and of course it also
touches on the global economy which aims at
enhanced trade and cultural exchange. The
development of globalization can not be
imagined without the rapid spread of Internet
technology, that is, technical-technological
innovations.

((P)

Telecommunications

-Flows of information
(mainly assymetrical )
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-Raw materials, energy, food,
parts and consumption goods
-Freight transport models
-Interconnected hub and
spoke networks

-Ports as main hubs

-Permanent, temporary,
tourism

networks
-Airports as main hubs

For the purposes of this paper, it is very important
to mention the impact of globalization on
transport networks, systems and thus the impact
on logistics systems. This influence is

-Passangers transport models
-Interconnected hub and spoke

-Communication, power exchanges,
symbolic exchanges
-Telecommunication systems
-Interconnected and redundant hub and
spoke networks

-Global cities as main hubs

globalization aims to create a common, global
society where everyone will be connected. This
involves a transport connection, which is largely
supported by information technology.

Tabel 1: Main driving “forces” that influence the logistic systems

Driving “forces”

Globalization

Demographic development

Sustainability

Forces" that can not be influenced

State intervention

Rising risk

Professionalism / efficiency

Focus on key competencies — effectiveness

Forces" over which powerful businesses can

Service Oriented

influence

Innovative technologies

Faster "knocking" on the clock

Source: Fraunhofer Institute, 2015

The table shows that globalization as a "force"
that has an impact on logistics systems takes the
first place. Its impact is inevitable and, more
importantly, it can not be influenced much. This
implies that logistic systems, that is companies in
the logistics sector, must accept those changes
and try to exploit them to achieve success. There
is no logistics system that is not affected by the
changes, that is, innovations in the global
logistics world.

As previously mentioned, the logistics system is
composed of three main activities: the processing
of orders, ie gathering information about what the
customers  want; inventory  management,
monitoring the level of inventory of products
stored at the enterprise; freight transport,
distribution of products to customers. In each of
these activities there is room for utilization of the
"innovative" solutions offered by information
technology.

Changes in the delivery sector

Changes in the shipping sector are mainly in the
transport of single transport solutions and
innovations affect the way and the delivery times.

Since each and every consumer is in the center of
attention, consumers (buyers) and their wishes
and needs, it is quite clear why logistics systems
try to reduce delivery time and at the same time
increase quality. Increased co-ordination of
different types of transport (road, water, air and
rail) affects the time for delivery of products to
significantly decrease.

However, not only changes in transport solutions,
but also changes in the whole system of work of
logistics centers affect the quality, timing and
manner of delivery of products that affect
customer satisfaction.

4. Amazon - a company that is a leader in
logistics services

In the paper was previously mentioned about the
Amazon company, but it is undoubtedly that its
endeavors can not be explained in short. It is a
company that strives to win global and
technologically innovative techniques and
methods to create products and services that will
change the everyday life of man. She is a
company leader in logistics services for the whole
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world, that is, her movements are followed by
most of the logistics companies in the world.

Zvi Schreiber, chief executive of Freightos,
which is the leading platform for sales
automation in the logistics industry. His opinion
on Amazon is that they will set the foundations in
the logistics industry, that is, the technologies that
will need to be used. In several of his public
appearances, he says logistics is on its way to
"amazonizing", that is, the conditions and ways
of work in the logistics industry are monitored by
the leader - Amazon. [16]

Interesting is the fact that the company has its
beginnings in the logistics industry in 2014, and
yet today's expansion and in this field are exactly
what they are. The utilization of its capacities,
assets, labor and energy makes it easier for the
company to stand out in lucrative markets.

In 2014, Amazon continued its expansion across
the supply chain, focusing on logistic
components that were previously outsourced - the
first incoming logistics, and then, in 2015,
delivery at home. Annually spending over $ 1

billion on international freight transport, and each
year they supply a global fleet of ships, aircraft
and trucks that transport more than $ 19 billion in
goods across borders. Huge ships carrying up to
18,000 containers deliver 90 percent of what
consumers eat, use and wear.

Delivery of orders is the biggest challenge
Amazon faced in 2014, making it the biggest
challenge. Striving to deliver free, fast and
reliable delivery of orders Amazon cost more
than $ 4.2 billion or 5% of total net sales in 2014.
Another obstacle that they encountered in that
period is the lack of control over external
outsourcing. Because consumer satisfaction
affects them precisely, the company had to turn
its attention to this field. Therefore, in 2015, in
order to reduce operating costs and dependence
on external suppliers, Amazon will take on the
role of suppliers in 2015. Already on the roads
across the United States the Amazon trucks were
encountered, and this year also began
negotiations for leasing the air fleet.

Chart 4: Net sales revenue of Amazon from 2004 to 2018 (in billion U.S. dollars)

Met revenue in hillion LS, dollars

Source: https://www.statista.com/statistics/266282/annual-net-revenue-of-amazoncom/

The upward movement of the line every year
without exception in the last 14 years suggests
how Amazon, in terms of global change and

Conclusion

In an era of globalization, companies, especially
those in the logistics sector, face a number of
challenges that they must respond if they want to
survive on international markets. The main
challenge they face and who must answer is cost

competition, is able to exploit innovative
creations, and at the same time create innovative
solutions to win consumers.

reduction, and at the same time providing high
quality services for consumers. During the
operation and the global market, logistics
companies are required to establish networks of
connections and apply more advanced
internationalization strategies.
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The tendency of consolidating the transport,
logistics and freight sectors is inevitable, that is,
the originality of the complementarity that these
types of services have. Joint offering and
performance of these services can bring positive
financial results for the company, as operating
costs will be reduced.

Innovations that relate to logistics flows and
processes require continuous forecasting,
monitoring and adapting by companies. Those
companies that can not cope with these
innovative ventures can be eliminated in a short
time.

In the logistics sector, technology offers
innumerable opportunities and challenges, ie it is
for the enterprises in this sector to be technically
prepared. As the main precursor to the
technological developments in this sphere, the
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SERVQUAL: MEASURING THE
SATISFACTION OF CONSUMERS AS
A MARKETING ACTIVITY

Abstrakt

This paper analyses the traditional
SERVQUAL method of service quality
perception and expectation, which is used in
order to measure service quality among
consumers that one may understand their
needs and behaviors, in this case, within
more than one specific generational group.
The intention is to improve SERVQUAL
methods analysis used in market activities to
achieve quality decision making based on
graphical view of different relationships
among the concepts used in the method. The
study is done on 100 customers’ perceptions

of the service provided by a particular
entrepreneurial automobile brand with
particular ~ reference  to  generational
differences in their perceptions and
expectations. This research finding will be of
high interest for marketing professionals and
researchers because it will encourage them to
increase SERVQUAL method adoption and
its use among different types of
organizations.

Keywords: SERVQUAL, Marketing

research, Generation differences, Customer
loyalty, Customer satisfaction
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SERVQUAL: MEPEILE HA
3AIOBOJICTBOTO HA
INOTPOIIYBAYUTE KAKO
MAPKETHHIIKA AKTUBHOCT

AnCTpaKkT

Bo oBoj Tpyn ce mpukaxyBa ymnorpebara u
KOPUCHOCTUTE O]l TPAAUIIMOHATHUOT METO]
Bo oBoj Tpyn ce mpukaxyBa yrnorpebara u
KOPUCHOCTUTE O]l TPAAUIIMOHATHUOT METO]
SERVQUAL 3a mepewe Ha mnepuenuuja u
OUeKyBama O/ KBaTUTETOT Ha yclIyrara kaj
MOTPOIIYBAYUTE, 32 JIa MOXKE J1a ce pa3depar
HUBHUTE MOTpPeOM W OJIHECYBama, BO OBOJ
Clly4yaj aHaJU3MPaHO BO TMOBEKE O]l €/IHa
relepaiucka rpyna. Hamepara e ga ce
MPUKAXKAT MOKHOCTUTE 32 MOA00pYyBamke Ha
MapKeTHUHT pPabOTeHEeT0 Ha KOMIAHUHTE,
MPEeKy TOKBATUTETHO JIOHECYBAE OJTYKU
Bp3 OCHOBa Ha TrpauuKd TMpUKa3 Ha
pa3IMYHUTE OJHOCH IOMEry KOHIICTITUTE
KOM ce KopHcTaT Bo meronoT. CTyaujara ce
SERVQUAL 3a mepewe Ha meprenuuja u
OUeKyBama O/ KBATUTETOT Ha yclIyrara Kaj
MOTPOIIYBAYUTE, 32 JIa MOXKE J1a ce pa3depar
HUBHUTE MOTPeOM W OJIHECYBama, BO OBO]
Cly4yaj aHaJIW3WPaHO BO TOBEKE OJ €IHa
rerepaiucka rpymna. Hamepara e na ce

MPUKAKAT MOKHOCTUTE 3a MOA00pYyBamke Ha
MapKeTUHI pPabOTeHETO Ha KOMIIAHUUTE,
MPEKY TOKBAIUTETHO JIOHECYBAWE OJITYKU
Bp3 OCHOBAa Ha rpauUyku TpHKa3 Ha
pa3IMYHUTE OJHOCH IOMEry KOHIIETITUTE
KOM ce KopHucTaT Bo meronoT. Ctyaujara ce
onHecyBa Ha nepuenuunte Ha 100 KIMEeHTH
3a  yCIyruTe IITO TU HYAM OJpEAcH
MpEeTIpUeMadykl aBTOMOOMIJICKH OpeHJl, co
noceOeH OCBPT Ha I'eHEPalMCKUTE Pa3IMKH
BO HUBHHTE TEPIENIUN U OueKyBama. OBa
UCTpaxKyBame Ke OMJie 0] FOJIeM MHTEpecC 3a
MapKETHHT npodeCHOHAIIITE "
UCTpaxXyBauuTe, OMiejku ke ru oxpadbpu 1a
ro 3rojieMaT YCBOjyBameTO Ha METOJOT
SERVQUAL wu HeroBara ymnortpeba Kaj
pa3IMYHH THUIIOBU HA OpTaHU3aINH.

Kuayunu 360poBu: SERVQUAL, mapkeTuHr
HUCTPAXKYyBambe, TCHEPAIUCKA  PA3JIUKH,
JI0jaTHOCT Ha IMMOTPOIITYBaYH, 33I0BOJICTBO Ha
MTOTPOIITYBAYHTE
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1. BoBex

MapkeTuHror  JgeHec TIeHEpadHoO  Ce
TOJIKyBa Kako 30Up Ha CHUTE [IE€JOBHU
aKTUBHOCTH KOWM C€ Jel OJ pasBoj,
MpOU3BOJCTBO W  AWCTpuOynmja  Ha
IPOU3BOJOT, WACHTHU(PUKYBAkE Ha Ia3ap
Ha KOj Ke ce IIacupaaT IpPOU3BOJUTEH
Kako Ja ce 3aJ0BojaT MOTpeduTe W
OapamaTa Ha TIOTPOLIYBAaYMUTE 3a KOHM C€
HAaMEHETH NPOU3BOIUTE. 3aT0a, MAPKETHUHT
UCTPAXYyBAambETO TH ON(aka aKTUBHOCTHUTE
3a pa3Boj Ha IPOU3BOJUTE,
UACHTH()HUKYBAmHETO Ha Ia3apoT KakKo H
METOJIUTE Ha NIpoAaBame, MUCTpUOyLHja,
OpoMOIMja, LEHUTE M  TNPOJAKHUTE
cepsucHu ob6jektn. Co apyru 300poBH
MapKETHUHT HUCTPaXXKYBambETO uMma
COBETOJaBHa  yJlora BO  MapKETHUHT
MmeHapmeHntor. Ce Kopuctu 3a jJa ce
ob6e30enar mHpOpMAIIUM U UCTHUTE Ja Ce
aHAIM3UPAAT CO IeJN Ja Ce 1aJ]Ie IPETOpaKH
3a  yHOpaByBameTO M pEHIaBameTo Ha
npo6aeMuTe 01 MapKeTHHT MUKCOT. !

MapkeTuHI UCTpakyBameTo Tpeba aa ro
omdaTd CEeTo OHa IITO € BpP3aHO CO
eJIeMEeHTUTe  IITO IO  COYMHYBaaT
MapKEeTUHIOT, OJIHOCHO CETO OHa ILUTO €
Bp3aHO CO TPOU3BOAMTE, TMpojaaxkdara,
aucTpuOyIMjaTa nazaporT, nodapyBaukara,

MIOTPOIIYBA4YUTE, €KOHOMCKaTta
TNpoMaranja u CIMyHo.?

Ounun Kotxnep MapKeTHUHT
UCTpaXyBambeToro  JepuHUpans  Kako

CHUCTEMAaTCKa aHajJlu3a Ha MapKETHHIIKHUTE
npoOiemMu, rpajeme MOJIeT U YTBPAYBambhe
Ha (pakTH 3a nenra.’

Philips R. Cateora u John L. Graham ro
neuHUpaaT MapKETUHT HCTPa)XKyBambeTo
KaKO CHCTEMAaTCKO cOOMpame, CHUMAme U
aHAIM3Wpamke Ha IOAATONM 3a Ja ce

!AyubaB., Olalekan Kazeem A. The Role of Marketing
Research on the Performance of
BusinessOrganizationsEuropean Journal of Business and
Management, Vol.7, No.6, 2015

2 A. T. Shao Marketing Research-a An Aid To Decision
Makong, South Western College Publishing, Cincinnati
Ohaio, 1999. p. 41

obe30emar uWHPOpPMAIIUM KOPHCHU 34
MapKeTHHT OJJIyKH.*

Kako  wHajondarna  nedpunummja 3a
MapKEeTHHI HCTPAXYBAETO MOXE Ja ce
3eMe JaepuHHIMjaTa OJ AMEpHKaHCKATa
MapKeTHHI acolMjalija Koja TIJacH:
MapKkeTuHT UCTpaXyBame € QYHKIH]ja Koja
I'l TOBP3yBa MOTPOIIYBAYUTE, KIUCHTUTE U
jaBHOCTa co nponaxbara  TpeKy
uHpopmManuu KoM ce KOpHCTaT 3a
uneHTuukyBame u jaepuHUpame Ha
MOXXHOCTHUTE 332 MApKETHUHT U TPOOIEMH;
reHepupa, paduHUpa W OIEHYBa
MapKeTHHI aKIUW; CIeId MapPKETHHT
neppopMaHCH; U TO TOA00pH pa3OupameTo
Ha MapKETUHTOT KaKo npoiiec.
MapKeTHHIIKOTO UCTPAXKYBAbE T
HaBelyBa HH(OpMAIMUTE MOTPEOHH 3a
pelniaBame Ha OBHE IIpallama, TIo
JU3ajHUpa METOHOT 3a cobupame
uHopmanuu, ymnpaByBa W CIpPOBEIyBa
mpoiec Ha coOupame IMOJaTOIH, THU
aHAIM3MUpa PE3YNTAaTHUTe U TH COOMIITYBa
HAOUTE ¥ HUBHHUTE MMILTHKAIUH.®

Ox Tyka MoOXeme Ja 3aKiIydyuMe JieKa
MapKeTHHI HCTPaXyBame € NpUMEHa Ha
Hay4eH METOJ BO OTpara 1o BUCTHHATA 32
MapKEeTUHT (PEHOMEHUTE.

HcTpaxyBameTo Ha Ia3apoT € Ba)XXKHO 3a
cekoj Om3HHUC M He Tpeba na Oume camo
€IHOKpaTHa  aKTHBHOCT. Y CIEIIHHUTE
OW3HHCH CIPOBEAYBAaaT HMCTPaXyBama Ha
KOHTHHYHpaHa OCHOBA 3a Jia Ce 0JIpXkaT CO
TPEHJOBUTE Ha Ma3apoT M Ja OCTBapaT
KOHKYpEeHTCcKa npeaHocT. bes ornen Ha Toa
Jay KOMITaHHMjaTa € HOBa Ha MMa3apoT WIIH
ce o0uayBa Jia ONCTOM U Ja ro MPOLIUPH
CBOETO [IeNIyBame, HCTPAXYyBAmHETO Ha
ma3apoT € OJl BHUTAJIHO 3Hauewme 3a

3 Kotler, Philip and Armstrong, Gray , Principles of
marketing Pearson Prentice Hall, New Jersey, 2007
“Cateora Philip, R., and Graham John, Internationla
marketing: New York. Margraw Hill Compan, 2005.
Shttps://www.ama.org/the-definition-of-marketing/ (17
Maj 2019)

20


https://www.ama.org/the-definition-of-marketing/%20%20(17

pazOupame Ha HEj3MHHUOT IIeJICH Ma3ap u
3rojeMyBame Ha mpojaxkobara.®

Bo nocnennuTe AeneHNU TIaBHUOT GOKYC
Ha MapKETUHTOT IOYHA TIOCTENEeHO [a
rutpancdepupa AKTUBHOCTHUTE 3a
MPOU3BOACTBOTO U KapaKTEPUCTHUKHUTE Ha
MPOU3BOAOT  BO  aKTUBHOCTUTE  3a
IJjacupame Ha [a3apoT I[OTOYHO BO
aKTUBHOCTH 3a TapreTupame Ha
MOTPOIIYBAYUTE M  3aJ0BOJyBame Ha
HUBHHUTE Xenou um Oapama. [la ox Tyka
MpOU3JIeTyBa U (PaKTOT JeKa KOMIIAaHUUTE
IIPU CEKOE CBOE MAPKETHUHT HCTPaXyBambe
¢bokycoTr TrO0 cTaBaar Ha Oapamara,
OUYEKyBamaTa, MepLUenIUuUTe U KeIouTe Ha
MOTPOLIYBAYUTE KAaKO OCHOBHU (haKTOpHU
Bp3 Kou Tpeba Ja ce rpaau cekoe 100po
MOCTaBEHO MAapPKETHUHT UCTPAXKyBambe.

IIpy  MapkeTHHr HCTpaXxyBamara 3a
OJTHECYBAbHETO Ha HOTPOIIYBAYUTE,
MOTPOLTYBAYOT/KIMEHTOT C€ KOPUCTH KaKO
OJNIy4yBauku (akTop Nnpu HU3paboTKa Ha

MAapKETUHT CTpaTCTruuTeC u
IIPUJIArOAYBamkbeTO HAa MAapKETHUHI MHUKCOT
KOH  HHUBHHTE  mnoTtpebu. OBa ¢

€IMHCTBEHHOT  HAayuH 32  BHCOKO
KBAJIMTETHO 33/10BOJyBame Ha MOTpeOuTe
Ha kmuentute.’! IlocTMrHyBameTo Ha
€KOHOMCKHTE LIeJId Ha MPEeTHpHjaTHETO U
IPOLECOT Ha EKOHOMCKM pasBoj, €
€KBUBAJEHTHO  CO  TMPOLEHTOT  Ha
3a/10BOJIyBak€  Ha  MOTpeduTe  Ha
KOHKPETHHTE MOTPOLIYBayH.
[TorpomyBaunte ce  cy0jeKTH  KOu
KylyBaaT CTOKM M YCIyrM 3a Ja Tu
3a/10BOJIaT CBOUTE noTpeodHu.
OnHecyBameTo Ha MOTPOIIYBaYUTE
IpOM3JIeryBa OJf OJJyKaTa Jaid, IITo,
Kora, KaJie¢ W Kako Ja KynyBa CTOKH H
yCIIyrH. 3aT0a, MAapKETHHT HCTPaXKyBambaTa
TJIaBHO ce (OKyCHpaaT Ha OJHECYBAETO

6Jarowski, A. K., & Arvind, S. (2000). Market — Driven
Versus Driving Markets. Journal of the Academy of
Marketing Science, Vol. 45.

Karolina Ilieska, (2013). Customer Satisfaction Index — as
a Base for Strategic Marketing Management, TEM Journal,
2(4), 327-331.

Ha MMOTPOIIYBAy M MPOLEHTOT Ha HETOBOTO
3a/I0BOJICTBO OJl KYNEHUTE MPOU3BOIU U
NO0OHMEHHUTE YCIYI'H Kako BOJACYKH (aKTOp
32 HMJHOTO HETrOBO IMOCTANyBame IMpHU
KOPHUCTEHE U KYNyBamke Ha MPOU3BOJIUTE U
yCIyTUTE NOHYACHH Ha 11a3apoT.

2. SERVQUAL wmoaen 3a mepeme Ha
3aJ0BOJICTBOTO Ha MOTPOILIYBAYHNTE

JleHec eneH OJ HAjYeCTO KOPHUCTEHUTE
METOJIM 3a MEpeme Ha 3aJI0BOJICTBOTO Ha
notpomyBauute € SERVQUAL mertonor
KOj € IU3ajHUpaH Ja ro Mepu KBAJIUTETOT
Ha YyCJIyruTe CcHopen IMepuennujata u
OueKyBamaTa Ha KaueHTuTe.OBOj METOI ce
3aCHOBa Ha TBPJACHETO JeKa pasjiuKara
(GAP)momery OuYeKyBamaTa u
nepueniyjara Ha KJIIMCHTUTE 3a
KBaJUTETOT Ha JaJieHa yciyra e oopaTtHo
MPONOPIIMOHATHA CO CTENEHOT Ha HUBHOTO
3a710BOJICTBO o1 ycayrata. Ila copen toa
nokonky pasnukata(GAP) e roiema
nmoMery od4eKyBamaTra W TepIeIinjaTaHa
KJIMEHTUTE 3a JajJeHara yclyra ToOraiil
HHUBHOTO 33JIOBOJICTBO € Majo Owujaejku
HHUBHUTE OYCKYBama HE Ce JOCTUTHATU O]
HHUBHATa peajHa nepleniuja Ha yciayrara u
obpatHo kora paznukata (GAP) e mana
TOTaml 3aJ0BOJICTBOTO Ha KIHUEHTUTE €
roJIEMO.

Cxkanata Ha SERVQUAL e npousseneHa
M0 MpenopayaHu MPOLEeAYpH 3a pa3Boj Ha
BAJIMIHU U CUTYPHH MEPKHU 32 MapKETHHT
HCTpaKyBama.®

“Parasuraman et al.” 3aknyumne on
HUBHaATa ctyauja on 1985 roamna pgeka
MOTPOIIYBAYHUTE TO OLIEHYBAaT KBAIUTETOT
Ha YCIyTHTE CHOpeN Toa KakBU Ouie
HUBHUTE OYEKyBama 3a meppopMaHCHU Ha
HUCTHTE BpP3 OCHOBA Ha JECET OCHOBHHU
nuMen3un. Ckanata Ouia pa3BHeHa IMPBO

8Brown, T.J., Churchill, G.A. and Peter, J.P. (1993),
“Research note: improving themeasurement of service
quality”, Journal of Retailing, Vol. 69 No. 1, pp. 126-39.
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cokoMOMHUpame Ha 30up on oxoxy 100
mpamama [MTO Owiie I0CTaByBaHUW Ha
NOTPOLIYBAaYMTEe CO LEN Ja ja OIeHaT
yciiyrata BO OJHOC Ha OYEKyBamaTa M Ha
nepdopmMaHcuTe Ha crienupUIHA
aTpuOyTH 3a KOM THE CMeETaje JeKa ce
OJlHECYyBaaTHa  CeKOja OO  JIeceTTe
mumensun. CrnegHo, mnopaTtouute Owuie
aHAIM3UpAaHU TPEeKy TIpynupame Ha
npamamara BO TPYIH BP3 OCHOBA Ha KOja
nuMeH3Hja ce ogHecysaie.’

Co ananu3ara Ha HHIUKAaTOPUTE,KOja OmIa
rIaBHAaTa ajlaTka Ha MCTPaKyBayuTe,ce
00e30ea1II0 CpeICTBO 3a OJpeayBambe KOU
Mpaiama ja YuHaT TUMEH3HjaTa 0poj eJeH,
KOM TIpalllama ja YhdHAT AUMEH3ujaTa O0poj
JIBa M TaKa HaTaMmy, Kako U KOM Ipamiarmba
HE MpaBaT pasjiuKa MoMery TUMEH3UNUTE U
OpojoT Ha JAMMEH3UMM BO MOJATOIHTE.
[TpamamaTa Kou He OWJIE jaCHO MOBpP3aHH
CO HEKOja oJ] AMMeH3unuTeOune oThpaeHu.
PeBunupanara ckana OunacupoBeeHa Ha
BTOp TNPUMEPOK HCIHTAHUIM, Owuie
TECTUPAHU MpalamkaTan ol pe3yJTaToT ce
3aKJIyYUIIO JIeKa KOHEYHHOT TpallaTHUK
Tpeba ma  OumecoctaBeH  ox  22-
Mpaimiamakou Hajaoopo O Moxene Jaa Tu
OIICHAT OYeKyBamara W MEpIENnIuUTe Ha
ucnutaHunuTe. Jlogexa ckanarasa Mepeme
OwJta cCKpaTeHa U 1MoJiejieHa Ha ITeT OCHOBHH
TUMEH3UH Ha OMHUIUTHBOCT, JOBEPIUBOCT,
CHOCOOHOCT, CHTYpPHOCT H emmaruja.t’
[lppara guMmeH3Mja ce OJHECyBa Ha
(GU3NYKUOT HU3TJIe] Ha 00jeKTOT, oIpemara,
MEPCOHANIOT U OTIpeMaTa 32 KOMYHHUKaIIHja.
Bropata paumensuja ce ojHecyBa Ha
CrOCOOHOCTA 3a M3BpLIYBamhE€ Ha BETEHATa
ycilyra He3aBHCHO M mpenus3Ho. TperaTa
JIUMEH3Hja ce OJlHeCyBa Ha MOATOTBEHOCTA
Ja UM Ce NMOMOTHE Ha KIMEHTHUTE U Ja ce
o0e3benn Op3za  ycimyra. YerBpTata
IMMEH3Wja TH 3eMa BO NPEABHJ 3HAcHaTa
¥ yYTUBOCTa Ha BpaOOTEHHTE M HHUBHATa

9 Parasuraman, A., Zeithaml, V.A. and Berry, L.L. (1985),
“A conceptual model of servicequality and its implications
for future research”, Journal of Marketing, Vol. 49, Fall,pp.
41-50.

CHOCOOHOCT Ja TOTTHKHAT JoBepoa.
[Mocnennara, meTra TMMEH3Uja € TPUXKATa,
WHIWBUIYAITU3UPAHOTO BHUMAHUE KOE
¢upmata UM TO 00€30emyBa Ha CBOHWTE
KJIMCHTH.

MepemeTo GyHKIMOHUPAIO HA TOj HAYUH
IITO 32 MEepUENIUUTe W OYeKyBamara Ha
MOTPOILIYBAYUTE CE KOpPHUCTENe UCTUTE 22
mpamama [0 IITO Ce  CHopelnyBaje
pe3yATaTUTE COMapajeHUTEe Ipalama
KOU Owiie rpynupaHu BO METTE TUMEH3UU.
[To mTO 32/10BOJICTBOTO Ha KyNmyBayuTe 3a
ollpeficHa TUMEH3Wja Ha TPOU3BOJOT CE
OJIpeAyBaJIO  CIIOpPEJ TOa KOJIKaBa ¢
pasnukata (GAP) nomery mnapaienHure
mpamiama KOM ja  COYMHYBaje Taa
JTMMEH3H]a.

BaxxHo € 51a ce 3Hae jieka nmpaiamara oOusie
0J1 3aTBOPEH THUII CO MOYKHOCT 32 OIICHKA Ha
JaJCHUOT MCKa3 co ckaja on 1 go 5, kazae
opojor 1 mpecraByBaio -llemocHo He ce

coriiacyBaM, oJIeKa opojot
SmpercraByBaio - Hemnocno ce
corjiacyBam.

I[lo oBaa cTymuja xage € KpeupaH
SERVQUAL MeTogoT #W HCTHOT cCe€
JOKa)XkaJl Kako JOBEpJIMBA, BalUJIEH U
HE3aMEHJIMBA aJlaTKa MPU CEKOE TECTUPAhE
Ha  3aJOBOJICTBOTO Ha  KYIyBauuTe
HEroBara TIIOMYJApHOCT HHU3 TEKOT Ha
roJAMHUTE caMoO ce 3rosemyBaina. JleHec
OBOJ METOJI € €JIeH 0J1 OCHOBHUTE HAaYUHU
3a TecTHUpamke Ha 3aJ0BOJICTBOTO Ha
KyITyBa4yuTe.

3. [IpumMapHO HCTPaKyBame — METOAH U
NPUMEpPOK

Bo oBaa KoHKpeTHa cTyAauja HHE TH
INpUuMEHYBaM¢E ACCKPUIITUBHUTE u
ACAYKTUBHUTEC CTAaTUCTUYKH METOAH CO
nea Jga ja  JOKaxeMe BakHOCTa Ha

Opatrick Asubonteng, Karl J. McCleary and John E. Swan
The Journal of Services Marketing, Vol. 10 No. 6 1996
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SERVQUAL wmeTtonaTa 3a OLlEHyBame Ha
3a/10BOJICTBOTO HA MOTPOILYBAYUTE.

A. Meroan 3a cobupame NONATONU U
UHCTPYMEHTH

3a cobupame Ha MOTPEOHUTE MMOAATOLH Ce
KOpUCT€a TIPUMapHU M  CEKyHJapHU
u3Bopu. [lpumapuute mnomarouu Oea
coOpaHu CO IOMOII Ha MpPAIIAJHUKOT -
SERVQUAL. CekyHaapHuTe I0JaTOLU
O6ea coOpaHu ox roiemM Opoj peleBaHTHH
Mel'yHapOAHHW, HAIMOHAIHM | JIOKAJTHU
u3Bopu. Bo ¢dokycor Ha mnpumapHOTO
HCTpaxyBame  Oelle  aBTOMOOMWICKaTa
uHayctpuja Bo PemybOinka Maxkenonuja,
Kako 3eMja BO pa3Boj. MHCTpyMEHTOT
SERVQUAL O0eme KOpuCTEH 3a Mepeme
Ha pa3IMKUTE TOMEry OdYeKyBamara Ha
MOTPOIIYBAYNTE " HEePIETIUUTE.
Metonara coapxu 22 mnpamama U Ce
COCTOM O] [JBa Jeila: OuyeKyBama M
nepuenuud.  OBOj  MHCTPYMEHT  TH
BKJIy4YyBa CJI€JIHUTE TPYIH Ha Ipallama:
 I'pyna 1 - ru omndaka gemorpadckute
KapaKTEePUCTUKU Ha UCIUTAHUILIUTE
(Bo3pacT, moj, HUBO Ha oOpa3zoBaHue,
MPUXOJ UTH.)

 I'pyma 2 - mpercrtaByBa 30Mp on 22
npamama Kou 6apaar o KIMEHTHUTE Jia TH
OlleHAT HUBHHUTE OUYEKYBamka 3a KBAJIUTETOT
Ha yciyrara

* ['pyna 3 - e 30up ox 22 npamama KOU '
0apaaT KOPUCHHIINTE J1a TH OLEHAT CBOUTE
MEePIENIUU 32 KBAIUTETOT HA YCIYTHTE

b. Ilocranka 3a mpUMEPOK U 3E€MamE
MPUMEPOIH

CryaujaTta 3a HaceJeHue TH BKIyYyBa CUTE
OHME KOU ja KOPUCTAT OBJIACTEHATA CIIyX)0a
Ha aBTOMOOWIICKATa HWHAYCTpHja  BO
Penybnuka Makenonuja. [Topaau
rojemMara nomynamnuja ox 12.678 Bo 2016
roJIMHa, CIy4aeH n3bop Oemre HapaBeH co
MOMOII Ha CTPAaTHQUIMPAHO CIIydajHO
3emMame nmpumeponu. PaMkara 3a 3emMame
npumepoun € 0Oa3a Ha TOJATOINM Ha
KOMIIaHUjaTa, KoOja COJPXKHU JETAIHH
WHGOPMAITUH 33 CEKO] KIIMEHT KOj 3aKa)kall
CEepPBUCEH COCTAHOK, U IO TOCETU CEPBHUCEH
LIEHTap WIK T'0 CEPBUCHUPAII CBOETO BO3UJIIO
BO KOja U J1a OWJIO of YeTupute Guiinjanu
Bo 3emjata. CeBkynHo, 100 mpamanHunu
Oea aucTpuOyHpaHu Mo ciydaeH uzdop, o1
KOj cute Oea OAroBOPEHU IITO MpecTaByBa
100% ox mpuMepoKOT.

Cnopen METOAOT 32 3eMame MPUMEPOLIN HA
MOJIaTOIU, KOj C€ KOPUCTH 3a Jia ce u3depar
HCTIUTAHULIUTE, nomyJaiujara Ha
cTynujara Oelle mojejeHa Ha IMeT TPYNu
KIIMEHTH KOM C€ OJIHeCyBaaT Ha TeT
reHepanucku rpynu: ['eHepanuja Z,
Munennjanu, Ienepanuja X, bejoun
bymepc u TpaguuuoHamucTu.

4. AHaJIM3a HA MOJATOUHU U TOJIKYBame

JleckpunTuBHaTta aHaiau3a 00e30eayBa
3aCTalleHOCT Ha WCIHHTAHUIUTE CIOPE]
aHaM3UPAHUTE neMorpadcku

KapakTepuCTHKU. ['eHepanuuTte (rpymna Ha
JUIA POACHH U )KHBeaT BO MCTO BpeMe) ce
nepuHUpaHU  crmoped  NoTpeduTe U
OJIHECYBaWbETO HAa MHAMBUIYUTE BO IOBEKE
o]l eHa crienr(prYHa reHepanucka rpyma.

Tabena 1. I[CCKpI/IHTI/IBHa CTaTUCTHUKA HAa TCHCPAIUUTC U HUBHOTO O6pa30BaHI/Ie

TEHEPAIIIN

CTEINEH HA

OBPA30BAHNE

Tenepaunja Z
(<21)

MuieHujamu
22/40

T'enepaunja X bejol
41/52

1 Bymepe
53/71

Tpannunonamern
>T72

BKYITHO

Some high school

12

0

0

0

0

12

High school graduate

2

5

8

Bachlor's degree

20

17

39

Masters's degree

16

11

30

Ph.D

6

3

11

BKYIIHO

44

36

~ oo |- |-

= lo|lo |- |e

100
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Bo Hamara cryawja, ONUCHUTE
CTATUCTUYKU TOJATOIHU MOKaXyBaaT deKa
12 (12%) on ucnutanuuuTe npunaraat Ha
renepanuja Z, 44 (44%) ce MuneHuymiu,
36 (36%) ce remepamuu X, 7 (7%)
npunaraar Ha rpynara Ha bejou Bymepc u
camo 1 (1%) ce TpaaMIMOHAIUCTH.

Pa3nuunuTe reHepauuu BO OBaa epa Ha
riobanu3anujara MOMHAKY ce
NpUIaroayBaat Ha IPOMEHJINBATA
OKOJINHA W 3aTOa MOMHAKY BJIOXKYBAaT BO
TEKOBHUTE AaKTHUBHOCTH CO OTJieq Ha
HUBHATa UIHHUHA.

Tabena 2. JleckpunTHBHA CTATHCTHKA HAa T€HEPAIMUTE U HUBHUTE TIPUXOAH

TEHEPALIHH
Bﬁg;[l;é ,Z[II-I/IA T'enepanuja Z M Hujatn Tenepamuja X Bejon Bymepe | Tpannuunonamcrn BKVIIHO
(<21) 22140 41/52 53/71 >72

0-2400 3 2 0 0 0 5
2401-4000 9 13 10 0 0 32
4001-7850 0 17 12 0 0 29
7851-11999 0 10 6 5 0 21

>12000 0 2 8 2 1 13
BKYIIHO 12 44 36 7 1 100

Cnopen nuBHHOT mnpuxon (Tab6.2) u
HUBHOTO HHMBO Ha oOpa3oBanue (Tab.l),
Millennials ce cmera 3a reHepamuja co
HajBUCOKO HHUBO Ha oOpa3oBaHue H
Haj100po IIaTeH!U 3a HUBHATA paboTa.

Ha TaGena 3 u Tabena 4ce mpukaxaHu
OJIFOBOPUTE  HA  HMCHUTAHULUTE O]

cupoBenennor SERVQUAL uncTpymeHT 1
UCTHUTE ce rpynupaHu criopen
reHepalnuckuTe napamerpu. Tabema 3 ru
COJIP)KHM OJITOBOPHUTE a 3a OYEKyBarmaTa Ha
KJIIMCHTHTE 3a YCJIyruTe, nojeka tabenara
4 TH COIpPXH TEPIEHIUUTE HA KIUCHTUTE
O]l KYIICHUTE YCIyTH.
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Tabena 3. JleckpunTUBHA CTATHCTHKA HA OJATOBOPHUTE 32 OYEKYBambaTa KIMEHTUTE

TEHEPALIANA
OYEKYBABA Tenepaunja Z MuneHujaniu Tenepannja X bejou Bymepe | Tpaaumuonamict BKYITHO
(<21) 22/40 41/52 53/71 n>72

LlenrocHO ce cormacyBam 0 15 2 0 0
Ce coriacysam 12 15 26 1 0

1 He 3Ham 0 9 6 5) 0 100
He ce cornacypam 0 5 2 1 1
IlenocHo He ce contacyBam 0 0 0 0 0
LlenocHO ce cornacyBam 0 10 2 1 0
Ce coracyBam 12 31 29 3 0

2 He 3Ham 0 3 3 2 0 100
He ce corracyBam 0 0 2 1 1
LlenocHo He ce cornacyBam 0 0 0 0 0
IlenocHo ce cormacyBam 1 5) 14 2 0
Ce cornacyBam 11 39 16 3 0

8 He 3uam 0 0 1 1 1 100
He ce cormacyBam 0 0 5 1 0
LlenocHo He ce coracyBam 0 0 0 0 0
LlentocHO ce cormacyBam 3 4 14 3 0
Ce coracysam 9 35 20 3 1

4 He 3uam 0 5) 2 1 0 100
He ce cornacypam 0 0 0 0 0
IenocHo He ce contacyBam 0 0 0 0 0
1lenocHo ce cornacyBam 1 8 10 4 0
Ce coracyBam 11 36 26 3 1

5} He 31am 0 0 0 0 0 100
He ce cormacyBam 0 0 0 0 0
LlenocHo He ce coracyBam 0 0 0 0 0
LlenocHo ce coracyBam 8 19 2 3 0
Ce cornacyBam 9 25 34 4 1

6 He 3nam 0 0 0 0 0 100
He ce cormacyBam 0 0 0 0 0
IlenocHo He ce cornacyBam 0 0 0 0 0
IlenocHo ce cormacyBam 0 20 5 3 0
Ce cornacyBam 12 24 31 4 1

7 He 3Ham 0 0 0 0 0 100
He ce cormacyBam 0 0 0 0 0
LlesocHO He ce coracyBam 0 0 0 0 0
IlenocHo ce cormacyBam 9 38 8 3 0
Ce cornacysam & 6 28 3 1

8 He 3Ham 0 0 0 0 0 100
He ce coracyBam 0 0 0 1 0
LlenocHo He ce coracyBam 0 0 0 0 0
LlenocHo ce cormacyBam 6 21 20 1 0
Ce coracyBam 6 23 14 3 0

¢ He 31am 0 0 2 2 1 100
He ce cornacyBam 0 0 0 1 0
IlesrocHO He ce coracyBam 0 0 0 0 0
IlenocHo ce cormacyBam 5 23 6 3 0
Ce cornacyBam 7 21 28 3 1

10 He 3uam 0 0 2 1 0 100
He ce cornmacyBam 0 0 0 0 0
LlenocHO He ce coracyBam 0 0 0 0 0
LlenrocHO ce cormacyBam 5) 19 0 0 0
Ce coracysam 7 25 16 8 1

11 He 3nam 0 0 7 1 0 100
He ce cornacyBam 0 0 13 3 0
LlenocHO He ce cornacyBam 0 0 0 0 0
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IlenocHo ce coracyBam 6 19 5 3 0
Ce coracyBam 6 22 27 3 0

12 He 3xam 0 3 4 1 0 100
He ce cornacyBam 0 0 0 0 1
IlenocHo He ce cortacyBam 0 0 0 0 0
LlenocHo ce cormacyBam 3 23 6 4 0
Ce coracysam 9 21 30 3 0

13 He 3nam 0 0 0 0 1 100
He ce coracyBam 0 0 0 0 0
IenocHo He ce cormacyBam 0 0 0 0 0
LleTocHO ce coracyBam 1 5 8 3 0
Ce coracyBam 11 39 28 4 0

14 He 3uam 0 0 0 0 1 100
He ce cormacyBam 0 0 0 0 0
IlenocHo He ce coriacyBam 0 0 0 0 0
IlenocHo ce coracyBam 3 26 12 2 0
Ce cornacysam 9 18 24 5 1

15 He 3uam 0 0 0 0 0 100
He ce cornacyBam 0 0 0 0 0
IlenocHo He ce coriacyBam 0 0 0 0 0
LlenocHo ce cormacyam 0 28 20 0 0
Ce coracysam 12 16 16 7 1

16 He 3nam 0 0 0 0 0 100
He ce cormacyBam 0 0 0 0 0
IenocHo He ce cormacyam 0 0 0 0 0
LleTocHO ce coracyBam 1 38 2 0 0
Ce coracyBam 10 6 30 4 0

17 He 3uam 1 0 4 0 0 100
He ce cornacyBam 0 0 0 3 1
IlenocHo He ce coriacysam 0 0 0 0 0
IlexnocHo ce coracyBam 0 41 6 0 0
Ce coracysam 12 3 30 1 0

18 He 3uam 0 0 0 1 0 100
He ce cornacyBam 0 0 0 5 1
IlenocHo He ce coriacyBam 0 0 0 0 0
LlenocHo ce cormacyam 0 38 5 0 0
Ce coracysam 12 6 31 3 0

19 He 3uam 0 0 0 0 0 100
He ce coracyBam 0 0 0 4 1
IlenocHo He ce coracyBam 0 0 0 0 0
LleT0cHO ce coracyBam 1 28 2 2 0
Ce coracyBam 11 16 30 4 0

20 He 3uam 0 0 4 1 0 100
He ce cornacyBam 0 0 0 0 1
LenocHo He ce coracyBam 0 0 0 0 0
IlenocHo ce coracyBam 3 5 14 3 0
Ce coracysam 9 39 20 3 0

21 He 3nam 0 0 2 1 1 100
He ce cornacyBam 0 0 0 0 0
IlenocHo He ce cortacyBam 0 0 0 0 0
[enocHo ce cormacysam 1 15 12 4 0
Ce coracyBam 11 29 24 3 1

22 He 3uam 0 0 0 0 0 100
He ce coracyBam 0 0 0 0 0
IlenocHo He ce coracyBam 0 0 0 0 0
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Tabena 4. JleckpunTUBHA CTAaTHUCTHKA HAa OATOBOPHUTE 32 MEPUENLIHUHUTE Ha KIUCHTUTE

TEHEPALIMN
MEPLIEMLAJA Tenepaunja Z Munenujann Tenepanuja X bejon Bymepe | Tpamuumonamict BKYIIHO
(<21) 22/40 41/52 53/71 n>72

IlenocHo ce cortacyBam 0 0 0 4 0
Ce coracyBam 0 2 20 3 1

1 He 3Ham 0 3 3 0 0 100
He ce cornacyBam 10 21 13 0 0
IlenocHo He ce coracyBam 2 18 0 0 0
LlenocHo ce coracyBam 0 0 0 0 0
Ce conacyBam 0 6 23 4 1

2 He 3uam 0 0 7 2 0 100
He ce cornacysam 10 22 6 1 0
IlenocHo He ce coracyBam 2 16 0 0 0
LlenocHo ce coriacyBam 3 4 0 0 0
Ce conracyBam 8 20 32 4 1

8 He 3Ham 0 13 2 3 0 100
He ce cornacysam 1 7 2 0 0
IlenocHo He ce coracyBam 0 0 0 0 0
IlenocHo ce cornacyBam 0 4 6 B 0
Ce corracyBam 0 8 17 4 1

4 He 3nam 0 0 13 0 0 100
He ce cornmacysam 12 27 0 0 0
IlenocHo He ce coracyBam 0 5 0 0 0
LlenrocHO ce cormacyBam 0 12 0 2 0
Ce corracyBam 11 23 31 5 1

5 He 3Ham 0 0 0 0 0 100
He ce cornmacyBam 1 9 5 0 0
IlenocHo He ce cornacyBam 0 0 0 0 0
LlenocHo ce coracyBam 0 6 0 2 0
Ce cormacyBam 1 31 30 5 1

6 He 3nam 0 1 1 0 0 100
He ce cornacyBam 10 5 5 0 0
LlenocHo He ce coracyBam 1 1 0 0 0
LlenocHo ce cornacyBam 0 2 2 3 0
Ce conracyBam 1 8 19 4 1

7 He 3nam 0 0 0 0 0 100
He ce cornmacyBam 9 29 13 0 0
LlenocHo He ce coracyBam 2 5 2 0 0
LlenocHo ce cortacyBaMm 0 0 0 1 0
Ce cornmacyam 1 3 23 4 1

8 He 3Ham 0 2 11 2 0 100
He ce cornacyBam 10 39 2 0 0
LlenocHo He ce coracyBam 1 0 0 0 0
LlenocHo ce coracyBam 0 0 2 2 0
Ce coracyBam 1 5 24 4 0

9 He 3Ham 0 1 0 1 1 100
He ce cornacyBam 9 33 8 0 0
LlenocHO He ce coracyBam 2 5 2 0 0
LlenocHo ce corracyBam 0 0 2 5 0
Ce cormacyBam 1 5 18 2 1

10 He 3Ham 0 0 2 0 0 100
He ce cornacyBam 10 32 12 0 0
IlenocHo He ce coracyBam 1 7 2 0 0
LlenocHo ce corracyBam 1 8 6 3 0
Ce conacyBam 10 22 22 4 1

11 He 3Ham 0 0 0 0 0 100
He ce cornacysam 1 14 8 0 0
IlenocHo He ce coracyBam 0 0 0 0 0
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IlenocHo ce coracyBam 0 2 2 2 0
Ce coracyBam 1 2 14 3 1

12 He 3uam 11 0 0 0 0 100
He ce cornacyBam 0 35 20 2 0
IlenocHo He ce cormacyBam 0 5 0 0 0
IlenocHo ce coracysam 0 6 5 2 0
Ce cornacyBam 9 27 17 4 0

13 He 3nam 1 5 12 1 0 100
He ce coracyam 1 1 2 0 1
LlenocHo He ce cormacyBam 1 5 0 0 0
IlenocHo ce coracyBam 0 0 2 0 0
Ce coracyBam 5 5 19 4 0

14 He 3nam 7 1 3 3 1 100
He ce cornacyam 0 27 10 0 0
11e10cHO He ce coracyBam 0 11 2 0 0
ITenocHo ce coracyBam 0 12 12 1 0
Ce coracyBam 11 26 19 3 1

15 He 3nam 1 1 3 3 0 100
He ce coracyam 0 5 2 0 0
IlenocHo He ce cormacyBam 0 0 0 0 0
IlenocHo ce cornacysam 1 3 0 0 0
Ce cornacyBam 10 38 31 4 1

16 He 3nam 0 2 3 3 0 100
He ce coracyam 1 1 2 0 0
LlenocHo He ce cormacyBam 0 0 0 0 0
IlenocHo ce coracyBam 0 0 0 1 0
Ce coracyBam 1 15 21 3 1

17 He 3nam 0 4 1 2 0 100
He ce cornacyBam 10 20 12 1 0
11e10cHO He ce coracyBam 1 5 2 0 0
IlenocHo ce cormacysam 0 0 2 2 0
Ce coracyBam 1 5 14 2 0

18 He 3nam 0 0 5 2 1 100
He ce coracysam 9 34 15 1 0
IlenocHo He ce cortacyBaM 2 5 0 0 0
IlenocHo ce cornacysam 1 0 2 3 0
Ce cornacyBam 0 3 20 4 1

19 He 3nam 0 0 1 0 0 100
He ce coracyam 9 18 13 0 0
LlenocHo He ce cormacyBam 2 23 0 0 0
IlenocHo ce cormacyBam 0 0 0 3 0
Ce coracyBam 5 15 18 3 1

20 He 3Ham 0 6 2 1 0 100
He ce cormacyBam 1 20 16 0 0
IlenocHo He ce cormacyBam 6 3 0 0 0
IlenocHo ce cormacyam 0 0 2 0 0
Ce coracyBam 0 18 16 4 1

21 He 3nam 1 2 4 2 0 100
He ce cornacysam 10 24 12 1 0
LenocHo He ce cormacyBam 1 0 2 0 0
IlenocHo ce cornacyBam 0 0 2 0 0
Ce cornacyBam 0 4 18 4 1

22 He 3Ham 0 6 3 1 0 100
He ce coracyam 11 34 13 2 0
IlenocHo He ce cortacyBam 1 0 0 0 0

Ha TaGenute 6poj 5, 6, 7, 8, 9 u 10 e
npukaxkana  pasnukara (GAP)  on
cupoBeeHnoT SERVQUAL uHCTpyMEHT
NpeKy Koj ce OoJpelnyBa KOJKaBO ¢
3aJI0BOJICTBOTO Ha MOTPOUIYBAYUTE O]
KYIEHUTE YCIYTH U Ipou3Boau. Pa3nukara
(GAP)ce mpecMeryBa Ha TOj HA4YMH IITO
PBO MOEAMHEYHO 33 CEKOE Mpallame Ce

npemeTyBa cpenHa BpenHoct (Mean), u
noToa  ce  clHopeayBaaT  CpeIHUTE
BpenHocT (Mean) Ha  mapanenHuTe
npamawaog SERVQUAL uHCTpyMEHTOT
co men nga ce oxapenu pasnukara (GAP)
nomery mpaliamara 3a OuYeKyBamaTa |
mpamamara  3a  HeplLenuuuTe Ha
knueHtute. Enna onx OeHeduiuuute Ha
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KOPUCTEHE Ha SERVQUAL
MHCTPYMEHTOT € TOa IITO pa3JIUKUTE
(GAP) moxar j1a ce ciopeayBaar rnpaiiame
o TMpamame, JUMEH3Uja 1O JAUMEH3HUja
UM Kako BKYIHA CpeJHa BPEIHOCT O
mpamamara 3a OYeKyBamaTa CO BKyIHaTa
CpelHa BpEAHOCT OJ Ipamamara 3a
MepIenIunTe.

[Ipexy crnopenyBameTOo Ha KpajHUTE
CPEIlHH BpEIHOCTH Ha OYeKyBamaTa H
nepleniuuTe ce A00MBa rojemMara CIIHKa
3a 33J0BOJICTBOTO Ha KYITyBauyUTE CO IITO

oApeAyBamMe  Jalld  KyIyBauuTe  Ce
3ag0BoJIHM WK He. Co cropeayBame Ha
pe3ynTaTure 10 JUMEH3UH 'y

JICTCKTUPAME jaKUTe W CjabuTe CTpaHH
([lmmeH3uM)Ha  KOMIIaHHWjaTa CcoO Ll
HaIMHUHYBAalkC NJCTCKTUPAHUTC CHaGOCTI/I n
nonpoOpyBame Ha uaHute pesynaratu. Co
CHOPEIYBABETO MPAIIAbE CO Mpallambe ce
noafa 0 KOPEHOT Ha MpPOOJIEMOT IITO HU
OBO3MOXXYBa TIIOJIECHO OTCTpaHyBame Ha
HUCTHUOT.

Tabena 5. Cpexna Bpeanoct (Mean) upasnuka (GAP) BKymHO3a CUTE T€HEPALIMH

Bp. 112]3 5 819 1n[12

14

15(16)17 (1819|220 (21|22

N 100 | 100 | 100 100 100 | 100 100 | 100

100

Mean

100 | 100 | 100 | 100 | 100 | 100 | 100 | 100

Mean

. 1350
Perceptions

3411231 2.16 3.19|3.26|3.33|2.28(3.34

Cure

3.26

197|212(3.16{3.43(3.50(3.07|3.10|3.31| 2.94

P

Mean

. |221
Expectations

2.03]1.93(1.84(1.77(1.73|1.72|1.44|159|1.66|2.16

1771

184

157(152{1.72|1.66(1.67|1.74|1.79(1.68| 1.76

1.2911.38/0.38]1.09/0.39]0.67] 1.50| 1.75| 1.67 0.12]1.57

Gap

14

040[0.60{1.44)1.77|1.83|133/1.31[1.63]| 1.18

Jlnversnja Onunansoct [loepansoct

CnocobHoct

CurypHoct Emnatuja

Ha TaGenata Opoj 5 ce mnpukaxaHu
pesynratute oJ pasnukara(Mean) BKymHO
3a cute reHepanuu. Kako mro Moxe jaa ce

3a0ee)kl  BKyIHATa pas3iuka Tomery
OYCKyBamaTa u nepUeniunuTe Ha
kiveHTure e 1.18 mro3Hauu  gexka

KoMIaHujaTa Tpeba Ja BIOXHU YIITE TPY.A
BO HacCOKa Ha 3a/I0BOJIyBambe Ha OTpeOuTe
Ha KJIMEHTUTE CO LEJ 3roJIEMyBame Ha

HUBHOTO 3aJIOBOJICTBO OJf YCIyrUTe Ha
komnanujata. Hajromema pasnuka ox 1,53
ce jaByBa Kaj nuMeH3Hujata EmMmartuja mro
3HAYU KIHUCHTUTE C€ HAjHE3aJIOBOJIHO OJI
aCIEeKTHTE Ha pabOTeHmETO Kou T'u ondaka
oBaa auMeH3uja. Jlojeka HajMana pasiinka
(GAP) uma numensujata CriocoOHOCT 0OJ
1,01 ITO  3HAa4Yd  KIHCHTUTE  C€
Haj3aJJ0BOJTHM  OJI CIOCOOHOCTHTE U
3HacwaTa Ha BpaOOTCHHTE.

Ta6ena 6. Cpenna Bpeanoct (Mean) upasnuka (GAP)3a renepanujata Z (<21)

Bp. |1[2]3]a[s[6[7]s

9

10

12 (13[14)15(16 (17|18 (19|20 21|22

N 1212]12 12/12]12]12

12

12

Mean

12121212 121212 |12]12]12 |12

Meam
Perceptions

4.1714.17|1.92|4.00{2.17|3.92| 4.00

Tenepaunja Z (<21)

392

4.00

392

2.92|250|2.58(2.08{2.08(3.92(4.00)3.92|3.67|4.00|4.08 | 3.36

Meam
Expectations

2.00(2.00{1.92 192(1.75{2.00

125

150

158 1.50(1.75|1.92(1.75]2.00] 2.00(2.00{ 2.00| 1.92 | 1.75

Gap 2.17{2.17]0.00/2.25[0.25] 2.17 [ 2.00

2.67|2.

0.50)1.4210.75]0.66{0.33[0.08|1.92 2.00| 1.92| 1.75[2.25| 2.16

Jlumensija Onunausoct [losepamsoct

CnocobHoct CurypHocT Emnatuja

Ha TaGenara 6poj 6 ce mpukaxanu
pesyaratuTe on pasnukara (Mean) 3a
reHepauujata Z (<21). Kako mrto moxe na
ce 3a0enexy BKyImHaTa pa3jauka momery
OUEKyBamaTa U MepleniuuTe Ha
KIHEHTHTE ¢ 1,5611TO € 3HAYUTECIHO
noroniema pasnuka (GAP)Bo ciopenda co
paznukata (GAP) kaj pe3ynrarure o

cute reHepanun. Hajronema pasnuka on
1,53 ce jaByBa kaj numeHn3ujara Emnaruja
IITO T TOTBP/AYBA PE3yJTaTUTE JOOUCHH
OJ1 UCTIUTAHUIIUTE OJl CUTE TeHEepaIuu.
Honexa Hajmana paznuka (GAP) nma
numensujata Curypsoct ox 1,00 mro
3HA4M KIMEHTUTE Ce Haj3aJ0BOJHHU OJ1
CUT'YPHOCTA IIITO UM ja BlieBaaT
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BpaOOTEHHUTE IIPH MOCETa HA CEPBUCUTE U
MPOJAXKHUTE LIEHTPH.

Tabena 7. Cpenna Bpeanoct (Mean) upasnuka (GAP)3a renepanuja Munenujanuu 22/40

Bp. |1]2[3]afs]s6]7

N | 40|44 s s aa] 1 a0 | a1 a0 [ aa | a2 | aa | aa | aa [ aa ™"
. Meam |1 951400|2523.48|2:14]2.18 3613, 2.93|2.45(389(2.364.00| L98|2.02|3.34(3.89( 430 3.25|3.14|3.68] 329
Munesnmjamuu 22/40 | Perceptions
Meam |, 0g|184{1.89202[1.82| 157|155 1. 148|157|1.64{1481.89|1.41|1.36|1.14{1.07| 114136 | 89| 166 | 1.57
Expectations

Gap  |216]2.25(0.64|145|032]0.612.07

0.89]2.25{0.89/2.11) 0.57{ 0.662.20| 2.82|3.25[1.89[1.25] 2.02| 1.72

Jlnvensuja Onunaueoct [Jlosepausoct

CnocobHoct CurypHoct Emnatuja

Munenujanu 22/40. Kako mrto Moxe
na ce 3a0e1eXy BKyIHATa pa3jiuKa IoMery
OueKyBamaTa M TMEpUENUUUTEe Ha OBaa
reHepanuja kiuenture ¢ 1.72. Hajronema
pasnuka ox 2,10 ce jaByBa Kaj AMMEH3HUjaTa
Emnaruja mro 3Ha4M JeKa W KIUCHTHUTE
MuieHujanM ce HajHE3aJAO0BOJHO  Of
aCIIEKTUTE Ha

paboremero kom THU omndaka oBaa
numensuja. Jlogexka pasnuka (GAP) Ha
CUTC OCTaHATHU JMMEH3UH C€ JIBHXKU BO
rpaaunuTe ox 1,62-1,67 mTo 3HaYM nexa
reHepanujata MujieHUjaIId TeHEPAIHO €
HE3a/I0BOJIHA ~ CUTE  JUMCH3UM  Ha
paboTemeTO Ha KOMIIaHH]aTa.

Ta6ena 8. Cpenna Bpeanoct (Mean) upasiuka (GAP)3a I'enepanuja X 41/52

Bp. [ 1[2|3|4]|5[6]7

1112|1314 [15]16[17(18]19)20]21|2

M
N | 3636363636 3]3 3636363 35]36]36]33]36]36|%]|
, Meam 1, e11253|217|219] 228 231|283 2. 228|306( 231|275 186 | 2.19] 286 | 2.92| 269 | 2.94| 283 | 275 | 257
Tenepaunja X 41/52 | Perceptions
Meam 1 2| 2.14|192| 167|172 198|186 1. 292|197| 183| 178| 167| 1.44| 206 | 1.83| 186 | 2.06| 167 167 1.88
Expectations

Gap  0.59]039{0.25(0.520.56]0.37{0.97

-0.64[1.09(0480.97)0.19]0.750.80{1.09{ 0.83 [ 0.88| 1.22| 1.08| 0.68

Jumensuja Onunansoct [losepanoct

CnocobHoct CurypHoct Emnatuja

Ha Tabenata 6poj 8 ce mnpukaxaHu
pesyiaratute onx pasnukara (Mean) 3a
I'enepanmja X 41/52. Kako mro Moxe n1a ce
3a0enexy BKyMHATa pas3iuka momery
OUeKyBamaTa W  MEpUENIMUTe  Ha
knueHtute e 0,63 mTO3HAUYM JAeka oBaa
reHepalnyja Ha KIHMEHTH C€ MOIIHE
32I0BOJIHH OJ1 YCIYTHTE KOU TH HYIH

komnanujata. Hajromema pasznuka(GAP)

on 1,00 ce jaByBa Kaj JMMEH3UjaTa
Emnatuja mro € BO COIJIacHOCT €O
pe3yntatute  J00MEHM ~ OA  JIPYTHUTE
redepanuu. Jlogeka HajMana pasiidka
(GAP) uma aumensujata ONMHUILIABOCT O]
0,44.

Tabena 9. Cpenna Bpennoct (Mean) upasnuka (GAP)3a renepanujara bejoun

Bp. | 1[2[3]4]5]6

bymepc53/71
7

111213 [24[15]16 (17 (1819|2021 |22

N T {7777 |T]|7

ARG

. Mear.n 143[257(243(1.57(1.71|1.71| 1.57| 2. 157(229(1.86(2.43(2.29(2.43|2.4312.29|157| 1.71{ 257 [ 2.71 | 2.02
Bejoy bymepe 53/71 | Perceptions
Meanll 3.00(243|2.14|1.71{143|157| 157 | 1. 3.00(1.71|143(157{1.71{2.00| 2.86{3.57|3.14| 1.86| 1.71| 1.43| 2.08
Expectations

Gap  |-1.57{0.14{0.29-0.14/0.28) 0.14{ 0.00

-1.430.58| 043 0.86{ 0.58 | 0.43 |-0.43|-1.28)-1.57|-0.15{ 0.86 | 1.28 | -0.06

Jlumensuja Onunausoct [llosepamnBoct

CnocobHoct CurypHoct Emnatuja
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Ha TaGenata Opoj 9 ce mnpukaxaHu

pesyiartatute ona pasnukara (Mean) 3a

renepanujata bejou Bymepc53/71. Kaxko
IITO MOXeE€ Ja ce 3abenexu BKyIHaTa
pa3nuka  moMely — OyeKyBamara WU
nepuenuuure Ha kiaueHture e -0,06mTo

3Ha4M JICKa OUYCKYyBamkaTa CC HAAMUHATA O]

nepuenuujara

ox 0,11

3a

YCIyTUTE
komnanujata. Hajromema pasznuka(GAP)
ce jaByBa Kaj
Emnaruja, noneka Hajmana pasnuka (GAP)
nMa numensujarta Jlosepausoct ox 0.03.

Tabena 10. Cpenna Bpennoct (Mean) upasnuka (GAP)3a renepanujarta
Tpanuuuonanuctu>72

Bp. [ 1[2|3)|4|5[6]7

9110

njn)3j/u

N (1]t

1

1[1

1j1)]1]1

M
Viean

Meam

) 202)2(2]2|2]2
Tpaguumnonamicrn | Perceptions

2

312

202413

212 (23

Meam

X 414312222
Expectations

2

2141313

2(02|4

Gap  {-2.00{-2.00-1.00{0.00{0.00] 0.0 0.00

0.00

0.00{0.00{0.00{-2.00{ 1.00{ 0.00

0.00{0.00{-2.00

-1.00{-2.00|-2.00{-1.00{ 0.00| -0.64

Jluvensuja Onunansoct [losepanocT

CnocobHoct

CurypHoct

Emnatvja

Ha TaGemata Opoj 10 ce mpukakanu
pesyiaratute onx pasnukara (Mean) 3a
reHepanujaTa TpaguuuoHanucTu>72.
Kaxko mto moxe n1a ce 3a0enexu BKyImHaTa
pa3nuka  moMelry — OyeKyBamara @ H
MepuenuuuTe Ha kiaueHtute e -0,64mTo

3Ha4YM JICKa OUCKyBamkaTa CC HaAMUHATA O]

nepleniujara

3a

KOH 'l UMaJI€ TUC.

YCIyTUTE
komnanujata. Kaj kaj oBaa TreHepamuja
KJIMCHTU BO CUTEC AWMMCH3UU KOMHaHI/IjaTa
' UCIIOJIHWJIA U HaJIMUHAJIa OYCKYBamaTa

Tabena 10. Paznuka (GAP) 3a cute reHepaiuu MojeIeHH 0 JUMEH3UU

GAP Onunausoct|Josepaumsoct | CnocobHocT | CurypHocT |EmnaTtuja | BKynHo
I'enepanuja Z (<21) 1.65 1.92 1.25 1.00 2.02 1.56)
MuJie Hujaau 22/40 1.63 1.60 1.62 1.67 2.10 1.72]
I'enepanuja X 41/52 0.44 0.72 0.47 0.76 1.00 0.68]
Bejou Bymepe 53/71 -0.32 0.03 -0.21 0.03 011  -0.06
TpagnunonamucTu>72 -1.25 0.00 -0.25 -0.60 -1.25 -0.64
Ha TaGenata 6poj 11 ce mnpuxaxam Hajue3anoBoinHa reHeparyja

paznukute (GAP) moaenenu mo reHepauu
CO 1IeJ Ja TMojJecHo JAa ce 3alenexar
paznukuTe BO morpedbure W OapamaTta Ha
reHepauunte. Kako mTo Moxeme Ja
3abenexume cuTe reHeparuu
HAJHE3aJ0OBOJIHM Cce O JUMeH3HjaTa
Emnartuja mTo 3HayM Jeka KOMIIaHHjaTa
UMa TpoOJEM CO AaKTUBHOCTUTE O]
HEJ3UHOTO pabOTEeHETO MOBP3aHU CO OBaa
nuMensuja. JJlumensujara CrnocoOHOCT nMa
najmana pasnuka (GAP) kaj cure
TeHEepaluy IITO 3HAYM JeKa KIMEHTUTE BO
I[EJIOCT Ce 3aJI0BOJIHH OJI CIIOCOOHOCTa U
3HACHETO Ha BpabOTEeHUTE BO
KOMITaHHW]jaTa.

MuneHuyMIIUTe CO BKYMHA pa3iuka O
1.56, noneka Haj3aq0BOIHA TeHEpaldja ce
Tpaauuuonanguctute co pasnuka (GAP) ox
-0.64 mTo 3HauYMW IeKa HUBHATA Mepleniuja
T'd HaJMUHala ouekyBamaTa. Ox tabenara
MOXe Ja ce 3a0elexu JeKa Kako ce
3roJieMyBaaT TOJIMHUTE Ha KIUEHTUTE Taka

HHUBHUTEC

OUEKYyBama

ce HaMmalyBaaT
J0JIcKa HUBHUTE TepIenuuuTe pactar. OBa
€ CemaK HOpPMaJHO 3a CEeKO0j maszap Oujaejku
MJIQJIUTE KJIUCHTH U MOTPOIIYBAYM CE THE
KOj ja IBM)KAT €KOHOMHM]jaTa LITO MOXeE Ja
ce 3a0eeXu U OJ1 Taa IITO HAJTOJIEM JeT O]
ucnutanunute (KnuenTtn) ce mmaau myre.
OBa camMo r0 TOTBpAyBa (aKTOT JcKa
KOMIIaHUHTE Tpebda Jia TH KperpaaT CBOUTE

JTUMEH3HjaTa




yCIIYT'H U NPOU3BOJU clpeMa Oapamara U
noTpeOuTe Ha MIIAIUTE TeHEpaluu Kako
HajOpojHH, €KOHOMCKH MOKHU u
HajKPUTHYHH MOTPOIIYBAYH.

5. 3akay4ok

Bo nenemHoTo r1106a1HO ONKPYKYyBambe
W JUHAMUYHUTE Ta3apu KOMIIAHUUTE
MOCTOjaHO C€ Ha TOCTOjaH yaap O
3rojieMeHaTa KOHKypeHUHja © Op3uoT
TEXHOJIOIIKK pa3Boj. Bo BakBu ycioBu Ha
nasapure KOMIIAaHMHMTE C€ MPUMOpPAHHU Ja
'l KOPUCTAT CUTE PACIIOJIOKIIUBH CPEICTBA
U pecypcH co IIeJI Jja OCTaHaT pPeJIeBaHTHU
U HUCTOBPEMEHO Jla HamlpenyBaar H
OCTBapyBaaT KOHKYPEHTCKA MPEIHOCT.

Enen on riaBHuTe (hakTOpH 32 MOBOJIHO
NMO3UIIMOHUpAkEe Ha KOMIIAaHWjaTa Ha
1a3apoT € 33/I0BOJICTBOTO Ha KIIMEHTUKOE €
KIy4HO BO Je(UHHpamEe Ha HHUBOTO
HaroOapyBaukaTa ¥ nmorpeda oJl yCIyruTe
U MPOU3BOJMUTE Ha KoMmmaHujaTa. JJOKOJIKy
KOMITaHHMjaTa caka Ja TO 3TO0JeMHU
3a/I0BOJICTBOTO HAa CBOUTE KJIUEHTH IPBO
Tpeba Ja M Mo3HaBa HUBHUTE OYEKYyBamba,
noTpeOu u Oapama Kako U IepIeTnIiijaTa 3a
YCIYTUTE U MPOU3BOJIUTE KO KOMIaHUjaTa
rd  Hyau. Bo oBHE akTHBHOCTH 3a
nepuHUpame  Ha  OuYeKyBamara |
MEepIenIUUTe Ha KIUSHTUTE TJIaBHA yJora
urpa SERVQUAL uctpyMeHTOT KOj € Of
KIIYy9HO 3Ha4Yeme 32 KOMIIAHHHTE KOj
cakaar Ja TM jAepuHUpaaT noTpedute H
OueKyBamaTa Ha KJIMEHTUTE U
HUCTOBPEMEHO [1a0CO3HAaT KOM TUMEH3UU
0]l HUBHOTO paboTeme 3aTajyBaaT M Kaj
Tpeba J1a ce u3BpUIaT KOPEKLUU U 0100pH
KBAJIHUTETOT U yCIIyrarTa.

Ox chopoBeAeHOTO MCTPaXXKyBame BO
KOMITaHMjaTa Koja HYAM aBTOMOOWIICKH
CEepPBUCHU YCIYT'HM MOXEMeE Ja BOOYHUME BO
KOj JeJOBH O] HEJ3MHOTO paboTeme
noTpeOHO € Jla ce HampaBaT KOPEKIUU
Ouaejku He BpOJayBaaT CO 33JI0BOJICTBO Kaj
KJINEHTHUTE. ITo COTJIEIyBAKE Ha
pe3ynTaTuTe Kako Hajciaba JUMEH3Hja 01
paboTemeTo Ha KOMIIaHKjaTa co HajrojeMa

pasznuka (GAP) ce u3aBojyBa TuMeH3ujaTa
Emnaruja Koja I0CO4yBa JeKa
BpaOOTEHHUTE BO CEPBUCHUTE LIEHTPH HE UM
MOCBETYyBaaT JIOBOJIHO BHHMaHHE Ha
KJIIMEHTHTE U HeMaaT pa30uparme U IMOYUT
3a cnenuduuHUTEe MOTPeON M Oapama Ha
kimeHture. Jlomeka  Kako — HajCHIIHA
JTUMEH3Hja on paboTemeTo Ha
KOMIIaHHMjaTa Ce€ W3IBOM JUMEH3HjaTa
CrocoOHOCT MpeKy MTO MOXKE /1a BOOUHME
Jexka BpeOOTEHHWTE BleBaaTr JoBepba u
3aJI0BOJICTBO Kaj KJIIMEHTUTE CO HHMBHATa
KOMIICHTEHTHOCT W  [O3HaBama IMpH
U3BpLIYyBalkbe M TPYXKame Ha YCIYTuTe
OapaHu O] KIMCHTHTE.

Knyuen ¢aktop npu crnpoBeIyBameTo
Ha SERVQUAL wucrtpymeHtor BO oOBa
UCTpaXyBame Oelle BKIy4yBameTO Ha
reHepanuckara IMMeH31ja MPeKy Koja ce
Jajie HOB TOTJIe/l Ha pe3yJTaTUTe JoOueHU
OJl UCTPYMEHTOT.

[To pasrienyBameTo Ha Pe3yATaTHTE OJ
OJICOBOPUTE Ha KIHMEHTHTE 10 TeHEepaIHH
MOXKeMe na 3aKIydyuMe neKa
HajBIWjaTeIIHA, HAJOPOjHA U HAjJEeKOHOMCKH
CUJIHA TeHepanuja ce MUJICHHYMIUTE KOU
counHnyBaa aypu 44% o1 HUCTUTAHUIIUTE.
Hcro Taka ce ToOKaxa JeKka oOBaa
JIeMOTpaBcKa Tpyla HWMa W HajBUCOKHU
OUYeKyBama MpH KyMOBame HA YCIYTHTE H
HCTOBPEMEHO HAjCTPOTH KPUTEPUYMHU MPH
neUHUpake Ha MEPUEIIIHHATE 32 YCIYTUTE
HITO PEe3YyATHPAkE CO HajrojieMa pasjiuka
(GAP) ox 1,72 Bo criopeba co OCTaHATHTE
reaepanuu.Kako Haj3al0BOJIHM KIHWEHTH
ce u3aBoM TeHepauujata bejou Bymepc
KOja counHyBame 7% O]l HICIIUTAHULIUTE U
uma Hajmana pasznuka (GAP) ox -0,06 mTo
3HaYuW JIeKa HUBHUTE TEpUENUUU TH
HaJMHHAle HUBHHTE O4YEeKyBama 3a
yCcIyruTe Ha KoMmnaHujata. ['eHepamujaTta
X Koja ce Haofa TOYHO Ha CpeJHWHa Ha
BO3pacHaTa CKaja Cce€ TIOKaXka Kako
MpecBpTHaTa TOYKAa BO  pe3yJITaTUTE
noOWeHH 3a 3aJOBOJICTBOTO HA KIUEHTHUTE.
OBaa renepanuja uma pasnuka (GAP) on
0.68 mWTO € 3HAYUTENHO Majla BPEIHOC U
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MOKa)XyBa  33/JI0OBOJINTETHO HUBO  Ha
3a/I0BOJICTBO  Kaj
reHepalui CO Tomaja BO3pacHa rpaHHUIlA
ol reHepanujara X ce CO MHOT'Y IIOBHCOKaA
pasnuka (GAP) mTOo 3HA4YM IOMAaJo
3a/I0BOJICTBO, HO TOTAJHO CHPOTHUBHOTO
BaXKU 3a CHTE T'€HEPAIH IMOCTapH OJ 0Baa
kane pasnukata (GAP)nypu m HemocTou
IITO 3HAYM OYCKYyBamaTa ce HAMHUHATH O]
nepueniuure 3a ycayrute. Cero oBa
MOKa)XyBa Jileka KoMIIaHujaTta Tpeba 1a ce
dbokxycupa Ha MOMIJIAIUTE TEHEPAIUH KOj Ce
BOJICYKATa CHJa Ha Ma3apoT U CBOUTE
MPOM3BOJIU U YCIIYTH Jia TH Kpeupa crope
HUBHHUTE Oapama M TMOTpeOu co mea Ja
OCTaHE peJeBaHTHA Ha Ta3apoT M BO
UJTHUOT TEPUO]I.

Ox oBa UCTpaXyBame MOXKEME Jia IO
usBiedemMe 3akiaydokotT geka SERVQUAL
UCTPYMEHTOT € KIY4YeH CeJIEMEHT BO
aKTUBHOCTHTE Ha CEKOja KOMIIaHHja Koja
caka Jia OICTOU Ha JICHCIIHUTE JUHAMUIHU
naszapu. McTo Taka MokeMe Ja 3aKIndnume
JieKa KOMOMHHUpPame Ha OBOj HCTPYMEHT CO
pa3Hu  geMorpadCkM U CTaTUCTHUYKH
aCIeKTH 3a KIHWEHTHUTE MOXE BPOIU CO
MOKHa ajaTka 3a CIpaByBame CO
3rojieMeHaTa KOHKYpEHIIMja Ha [a3apoT
MpeKy NpHA00MBamke Ha IMOTOJIEM el O
MOTPOIIYBAYHTE TPEKY 3aJI0BOTYBame Ha
HUBHHUTE MOTPEOU.

Kako mpemmor ox oBa HCTpaxyBame
Mpou3JieTyBa morpedara 3a MOAETATHO H
MOroJieMO HUCTpaxyBame Koe Ou ce
HaJrpauio Ha pe3yiaTaTuTre AOOUEHU O
OBa UCTPAXKYBAE.
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10.

IIpnaor 1

[Ipamama on SERVQUAL uHCTpYyMEHTOT

Hunepute Ha aBTOMOOMIE Tpeba a
MMaaT MOJIEpHa oIpemMa

HuBaute oO0jextn Tpeba na Oupar
BHU3YEJHO MPUBIICUHH

HuBnaute BpaGoTeHu Ttpeba nma Ouaar
COOJIBETHO U YPEIHO OOJeueHU
Hunepute Ha aBTOMOOUIHN Tpeba na TH
3ama3dyBaarT  JlaJ[cHUTE POKOBU U
BETYBama CIpeMa KyIyBauHTe

Kora kymyBadot ke Hamjae Ha mpobiiem
TUIIEPOT Tpeba na MOKaxe
3aMHTEPECUPAHOCT M Keynba UCTUOT Ja
Ouge ocTpaHer.

JlwiiepoT Tpeba oIl MpB HaT IMPABHIHO
Jla TO W3BPIIUM CEKOE CEpBHCHpamE Ha
aBTOMOOUIIOT

JlvwiiepoT Tpeba CEepBHUCHPAKETO J1a TO
U3BpIIAT BO BETCHHUOT BPEMEHCKHOT

POK.
Junepute Tpeba ja MMaaT COOJBETHO
apxuBa 3a nena peneBaHTHA
JTOKYMEHTAIH]a.

BpeGoTenute Tpeba - pelieBaHTHUTE

nHpopManuu Ja TU HampasaT JIECHO
AOCTAIlHU JO KyIIyBa4yHWTE.
BpaOGorenute Tpeba na UM MOHYyJaT
KBaJIMTETHA M JeTajHa YycClIyra Ha
KYIIyBauHTeE.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

Bpaborenute Tpeba cekoram Tpebda na
OumaT >KeTHU Jla UM IIOMOTHAaT Ha
KYIyBauyuTe.

Bpaborenute He Tpeba HUKOram Ja
ougat npeszadareHu 3a Ja OAroBOpaT Ha
Oapamara Ha KyIyBayHTe.
OnnecyBamero Ha BpaboreHuTe Tpeda
ceKoraml Ja BpoJayBa CO JoBepOa Kaj
KyIyBauyuTe

KynyBaunte Tpeba cekoram na ce
qycTByBaaT 0€30€JHO MPH M3BPUIYBakhE
HAKYIONPOIAXXHUTE TPAHCAKIIHH.
BpaGoTenute  Tpeba  na
KYJITYpHHU.

Bpaborenure tpeba 1a uMmaar 3acwme 3a
CUTE Tpalllakba KOU OU MOXKeJe J]Ja UMI'U
MOCTaBaT KYIyBauHTe.

JunepoT Tpeba Ha CEKOj KIMEHT J1a MY
MOCBETU MOCEOHO BHUMAHHE.

Husnoto pabotHo Bpeme Tpeba na Oupge
npuGaTINBO 332 CUTE MOTPOLTYBAYH.
Bpaborenure Tpeba 1a Ha CEKOj KIUCHT
7la My TIOCBETaT MOceOHO BHUMAHUTE
BpaGorenute Tpeba rTH  paszbepar
WHAUBUIyATHUTE TOTpeOU Ha CEeKoj
KJIMCHT.

Janu mnoBTOpHO OM THM KOpHUCTeENe
yCIYTUTE Ha KOMITaHHjaTa?

Hanu yciayrata Ou ja mpernopadaie Ha
Balll O3HAHUK WM MpUjaTe?

oumar
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THROUGH THE INSTRUMENT FOR
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ABsstract

Each beneficiary country shall establish an
appropriate system for use and absorption of
EU funds, but one of the most important
prerequisites for starting the use of funds to
establish an appropriate system for audit and
control. System for audit and control consists
of two levels, namely: The national level,
and The European level.

System of audit and control at the national
level consists of establishing an appropriate
control mechanism in the beneficiary of
European funds in order dedicated and lawful
use of funds from the European Union, as
well as verification of the effective
functioning of the established system of
management and control and reliability of
financial information submitted to the
European Commission.

Taking into account the complexity of the
rules and procedures for the use of European
funds in the period 2007 - 2013, which is
implemented in the regulations of the
Council of Europe and the European
Commission and ratified agreements with
recipient countries, this paper seeks to
explain more in details the essence of the
process, the role of all structures and bodies
involved in system implementation and
monitoring of the results of the use of EU
funds, and the need to establish an
appropriate system for audit and control for
the implementation and use of European
funds in the period 2007 - 2013 which will be
a base for further upgrading of the control
mechanism for the next programming period
2014-2020 year.

Key words: european funds, audit, control,

regulations, funds
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Hou. n-p UBan UNT'EIBATOB

ITomomnuk I'naBen Pesuzop 3a UITA
PeBusopcko Teno 3a peBusuja Ha
HHCTPYMEHTOT 3a HPETIPUCTAIIHA I1OMOII
(UITA)

YI'JL ,,T'oue [emnuer-IlItun“, ExoHomcku
®dakynrer

Peny6nuka CeBepna Makenonuja

KAPAKTEPUCTHKHU, MOXKXHOCTH U
IMPEJAN3BUIIN 3A KOPUCTEIBE HA
EBPOIICKUTE ®OHAOBU IIPEKY
HNHCTPYMEHTOT 3A
IMPETIIPUCTAIIHA IIOMOII (UIIA)

AncTpakT

Cekoja 3eMja KOpPHCHHMYKA € JIOJDKHA Jia
BOCIIOCTAaBM  COOJBETEH  CHCTEM  3a
KOPUCTEHE U allCopIlMja Ha CpeAcTBaTa 0]l
eBpoOrcKUTe  (QOHAOBHM, HO €IeH OJ
HajBaXHUTE NPEYCIOBH 32 OTIIOYHYBaHE HA
KOPUCTEHHETO Ha ¢donmoBHTE e
BOCIIOCTaBYBamh€ Ha COOJIBETEH CUCTEM 32
peBu3Hja u KoHTposia. CHCTEMOT 3a peBH3Hja
U KOHTPOJIa C€ COCTOM Off BE HUBOA, U TOA:
Ha HanmoHaHO HHMBO, ¥ Ha €BPOIICKO HUBO.
CucteMOoT 3a peBU3Mja M KOHTpojia Ha
HAYUOHAIHO ~ HUGO  CE€  COCTOM O]
BOCIIOCTaBYBamh€ Ha COOJIBETEH KOHTPOJIEH
MeXaHW3aM BO 3eMjara KOPUCHHK Ha
eBpONCKUTE (OHIOBU CO 1€ HAMEHCKO U
3aKOHCKO HCKOPUCTYBam€ Ha Cpe/ICcTaBaTa
on EBporickara yHHja, Kako ¥ BepuQHKaImja
Ha e(peKTUBHOTO (YHKIHOHUpame Ha
BOCIIOCTAaBEHUOT CHUCTEM 3a MEHAIMEHT H
KOHTpOJIa " BEPOJIOCTOJHOCT Ha
¢uHaHcucKUTe  MHQOpPMAIUM  KOM  ce
nocraByBaat 10 EBporickara Komucuja.

Wmajku BO TmpenBua KOMIUIEKCHOCTa Ha
MpaBWJIaTa U MPOLEIYPUTE 32 KOPUCTEHE Ha
EBponckure ¢onmnosu Bo mepuogor 2007 -
2013, xoum ce UMIUIEMETUpPaHU  BO
perynatuBute Ha CoBeror Ha EBponma u
EBporickara Komucuja KaKo u
paTUUKYBAaHUTE CIIOTOJ0M CO 3EMjHUTE
KOPUCHHYKH, CO OBOj TPyA CE€ HACTOjyBa
MOJIEATHO Ja ce 00jacHM CyIITHHATa Ha
CaMHOT MpPOILEC, 3HAUYCHETO U ylorata Ha
CHUTE CTPYKTYPH U Tella KOU C€ BKIyYSHH BO
CHCTEMOT Ha UMIIJIEMEHTAINja U CIICACHETO
Ha pe3ylNTaTHTE O] HWCKOPHCTEHOCTa Ha
¢oHmoBUTE, Kako W  morpebara  on
BOCIIOCTAaBYBalk€ Ha COOJIBETEH CHUCTEM 3a
peBHU3HMja U KOHTPOJIA Ha UMIUIEMEHTalljaTa
Y KOPHCTEHETO Ha €BPOIICKUTE (DOHIIOBH BO
nepuogot 2007 — 2013, mTo ke nmpercraByBa
0a3a 3a IOHATAMOIIHO YCBpIIyBamke Ha
KOHTPOJHHOT MEXaHHW3aM 3a HapeaHUOT
nporpamupauku nepuon 2014 — 2020
TOJIMHA.

Kayuynun 300poBu: eBporcku (oHI0BH,
peBU3Hja, KOHTPOJIA, PETYIaTUBH, CPEICTBA
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1. Bosen

BocnocraByBamero  Ha  e(ekTUBEH
CHCTEM 32 MMIUIEMEHTAIMja HA EBPOIICKUTE
GOHIOBM € jacHO  TPOIUIIAHO  BO
PerynaruBara na EBporickata Komucuja 0p.
718/2007, kanme e yKakaHO JeKa 3eMjUTe
MOTEHIMjaJTHH KOPUCHHUIIM Ha EBPOIICKHUTE
¢dongoBu (UITA) e moTpeGHO BO paMKUTE Ha
HAIIMOHATHUTE CKOHOMHHU Jia BOCIIOCTaBaT
COOJIBETHA CTPYKTYpa HA MHCTHTYIIHH MPEKY
KOM Ke C€ HMIUIEMEHTHpAaT EBPOIICKHUTE
dhoHI0BH.

JIOKOJIKY ~ 3eMjUTe€ KOPHCHUYKH  Ha
eBpOICKUTEe (OHJIOBH HE BOCIIOCTaBAT
COOJIBETCH CUCTEM HA MHCTUTYIUH U Telia 32
peBU3Hja W KOHTpPOJA HA EBPOIICKHTE
(OHI0BH, MOXKE J1a JIOBEJIC 10 HEMPABIIHO
HCKOPHUCTYBakE Ha MOMOINTA O] YHHjaTa co
KpacH pe3yJiTaT Koj BOJU KOH (pHMHAHCHCKH
KOPEKIIUU, T.C. Bpakamke Ha EBPOIICKUTE
GhOHIOBM O] HAMOHAIHUOT OylleT Ha
3eMjUTE KOPUCHUYKH M CO TOA JIa CE HAIIPaBU
TpajHa INTETa Ha CONCTBEHHUOT HMHUI U
pernyraiyja Ha 3emjaTa.

YCcrneurHuoT Mojaea 3a  BOCIOCTaBEH
CHCTEM 3a peBU3Wja W KOHTpOJNa Ha
eBpoICcKUTe (POHIOBH, BO MMPAKTUKATA 3HAYU
neka (QOHIOBUTE Ke Ce€ HWMILUIEMEHTHpPAar
COTJIACHO TMpaBWJIaTa Ha YHHjaTa, a COTJIACHO
MPETIOPAKUTE O] CIIPOBEJCHUTE PEBHU3UH Ke
ce moAoOpu HAa4YMHOT Ha YIpaByBame U
HUCKOPHCTYBakb€ HA TIOMOINTA, INTO Ke
JOTIpUHECE KOH 3TrOJIEMYBabE Ha
aTriCOPTIIMOHUTE KamalWTeTd Ha 3eMjaTa
KOPUCHHK, a TMpUAOOMBKUTE Ke& TH
MMOYYBCTBYBAaT CUTE CTpPaHU: JpP)KaBara,
OM3HUC CEKTOPOT U TparaHuTe.

2. EBponckure (oHI0BH NPeKy
HHCTPYMEHTOT 32 NPEeTHPUCTAIHA IIOMOII
(UITA)

1 COUNCIL REGULATION (EC) No 1085/2006 of
July 2006 establishing an Instrument for Pre-
Accession Assistance (IPA), Official Journal of the
European Union L210/4, unen 1.

[Tox moumoTt UITA ce moapa3dupa HOBHOT
WHCTpyMeHT 3a MpeTnpucTania moMomul, Koj
€ BOBeJeH O] cTpaHa Ha EBporckara
Komucuja u ro nokpusa nepuonotr 2007 —
2013 roguna (UITA 1) u 2014 — 2020 roguna
(UITA 11).

Bceymnoct ymre Bo 2006 roguna CoBeToT
Ha EBpona ja nonece PerymaruBata 1085 3a
BOCIIOCTaBYBamh€ HAa HOBHOT HHCTPYMEHT
UITA mpexy koj EBpomnckara Komwucuja Bo
nepuoaoT 2007 — 2013 ronuHa ke UM momara
(UHAHCUCKM Ha 3eMjUTe KaHIUIATH U
NOTEHIMjaJTHU KaHJUJIATH 33 YJIEHCTBO BO
VYHujara.

ITomomta om crpana Ha EBpomckara
VYHMja KOH  3eMjUTe KaHOUAATH W
NOTEHIMjaTH KaHJUJATH 3a WIEHCTBO BO
VYHujata e HacoueHa co 1el J1a ce 0oe30eau
KOHTMHYHMpaHa MOJJpIIKAa Ha HUBHOTO
IIPOrPECUBHO YCOIJIaCyBamhE CO CTAHIApPAUTE
u nonutukute Ha EBporickata  YHuja,
BKIIy4yBajKM T0, OHaMy KaJe INTO ¢€
COOJIBETHO M acquis communautaire, BO
TOTJIe] Ha YWieHCTBOTO.

HNuctpymentor  3a  Ilpermpucramnna
[Tomom (MITA) ru 3ameHyBa NMpEeTXOJHUTE
mporpamu  (CARDS, ISPA, PHARE,
SAPARD, Ilpernpucrananor WHcTpymeHT
3a Typuuja), npexy xou EBporckara yHuja
o0e30emyBamie  MOMOLI ~ Ha  3eMjUTe
KaHIUJATH U MOTEHIMjaHU KaHJIUJaTH BO
MIPETXOJAHUOT MPOrPaMCKU MEPHUOA, Mpex
2007Ta roguHa.

CornacHo HOBaTa ¢uHaHCHCKA
nepcnexTuBa Ha EBpornickata YHuja on 1u
Janyapu 2007Ta roguHa ce BOBe1yBa HOBUOT
HNuctpyment 3a Ilpernpucranna Ilomommn
(UITA) xoja ja ondaka ¢uHaHCUCKATA
nepcrnektuBa Bo mnepuogor 2007 — 2013
rOJMHa.

Bo Jynn 2007ta romuna EBponckara
VYHuja ja noHece perynatuBata O6poj 718 3a
CIIpOBENlyBalkb€ Ha  peryiatuBara  Opoj
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1085/2006  3a  BocmocTaByBame  Ha
HNuctpymenTot 3a Ilpernpucranna I[Tomormn
(UITA).

PerymatuBata  Gpoj  718/2007  Bo
MefyHapoJgHaTa JMTepaTypa MOXE Ja ce
cpetHe W moj mnoumoT PerymatuBa 3a
MMIUIEMEHTHPAKkE Ha UITA (IPA
Implementing Regulation).

Bp3 ocHoBa Ha Perynaruara 1085 3a
BOCIIOCTAaBYBal€ HA HOBUOT HMHCTPYMEHT
NITA wu na PerynmatuBata Opoj 718 3a
CIpOBelyBalkb€ Ha peryiaruBara Opoj
1085/2006  3a  BocmocraByBame€ ~ Ha
HNuctpymentot 3a Ilpernpucranna ITomormn
(UITA), cekoja 3eMja KOPUCHHK CO
EBporickara yHuja moTnuiryBa:

v’ PaMKOBHa CI1oroj10a CKJiy4eHa nomery
Komucujata Ha EBponckure 3aemHuiu u
3eMjara KOPHCHHMK, 3a @IpaBHiaTa 3a
copaboTka BO BpcKa co (UHAHCHCKATa
nomomr Ha E3 3a 3eMjara KOpUCHUK BO
paMKHUTE Ha CIPOBEIyBambe Ha IIOMOIITA
CHOpel MHCTPYMEHTOT 3a MpeTHpUcTanHa
nomou (UITA) — PamkoBHa criorona, u

v' Cnoron6a nmomery Biajara Ha 3emjara
kopucHuk u Komucujata na EBpomnckurte
3aenqHUIM 3a MpaBuiata 3a (UHAHCUCKA
copaboTka BO OJHOC Ha (PUHAHCHCKaTa
nomor o1 EBpornickara Komucuja Ha 3emjata
KOPUCHUK M CIpPOBEAyBambe Ha IOMOIITA
cnopen komnoneHtata V (MUITAPH) on
MHCTPYMEHTOT 3a MpPETHPUCTAHA ITOMOII
(UITA) — CexTopcka cnoronba.

3. Kapakrepucruku Ha EBponckure
(oHI0BYM NpeKy HHCTPYMEHTOT 3a
npernpucranna nomom (UIIA)

[Tomomta Ko0ja MmTO ce JoJeinyBa Ha
3eMjUT€ KOPHUCHUYKH € BO Hacoka M ce
06a3upa Ha  NIPUOPUTETUTE KOU  C€
MIeHTH(UKYBaHH BO: 12

v" EBpOIICKOTO TIaPTHEPCTBO,
v' TlapTHEpPCTBOTO 32 MPUCTAITYBAkbE,

12 COMMISION REGULATION (EC) No 718/2007
of 12 June 2007, Implementing Council Regulation

v Hanuonannara nporpama 3a
yCBOjyBame Ha IpaBoTo Ha EVY,

v/ U3Bamraute ©  JIOKYMEHTHTE 3a
cTpaTervja mTo Ce COApPI)KAT BO TOAMIITHHUTE
MaKeTH 3a MpolmpyBame Ha Komucujara,

v/ Cnorogbara 3a craOwimsandja u
acouujanvja u

v' PaMKkara 3a peroBOpH.

[Mopnpuikara Ha 3eMjuTe KaHAWIATH U
MOTCHIIMjalTHU KAaHIUAATH OJf CTpaHa Ha
EBporickara YHHMja BO IPBHOT HPOrpaMCKu
IIEPUOI IIPEKy HNucTpymenTor 3a
[Ipernpucranna [Tomomm (MITA) e Hacouena
KOH CJIEJHUTE 00JIaCTH:

v 3ajakHyBame Ha  JIEMOKPATCKHUTE
WHCTUTYLIMU U Ha BIIAJICCHETO Ha MPaBOTO,
BKITy4yBajKH IO U HETOBOTO CIIPOBEYBAIHE;

v IlpoMoBHpame ©  3alITATa  Ha
YOBEKOBUTE IPaBa U Ha OCHOBHHUTE CI000H
W 33jaKHAaTO MOYUTYBAaKE Ha MAJIUHCKHTE
npaBa,

v" TIpoMoIiuja Ha TOJIOBAaTa €IHAKBOCT W
Ha HEeJMCKPUMHUHALIN]aTa;

v Pepopmu Ha jaBHATA aIMHHUCTpALIH]a,
BKIIy4yBajKH TO H  BOCIOCTaBYBamETO
CHCTEM 3a JCLEHTPATU3NPAHO YIPABYBAbE
CO TIOMOINTAa HaMeHaTa 3a 3eMjaTa-
KOPUCHHYKA, BO COTJIACHOCT CO TpaBMiIaTa
yrBpaeHu Bo Perynatusata (E3, EBpoaTom)
0p.1605/2002;

v ExonoMmcka pedopma;

v’ Pa3BuBame Ha
OIIITECTBO;

v' ComnujanaHa BKIy4eHOCT;

v/ Mepku 3a TOMUpYBame, Ipajemhe Ha
noBepOaTa U 3a peKOHCTPYKIHUja, 1

rpalfaHCKOTO

v  PervoHanna IpEKyrpaHnYHA
copaboTka.
HNucrpymentor  3a  IIpermpucranna

[Tomomr MoOXaT Ja TO KOpHCTaT 3EMjUTe
KaHJUJAaTH ¥ TOTEHIMjaJHU KaHAWIATH 3a
YJICHCTBO BO YHHjaTa.

Ilomomta koja ja JnaBa VYHMjaTa Ha
3eMjUT€ KOPHUCHHYKM € HacoyeHa BO
COOJIBETHH TNPHOPUTETHU 00JaCTH, KOU ce

(EC) No 1085/2006 establishing an instrument for
pre-accession assistance (IPA), L170/5, unen 4.
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pacrnpenenenu Bo 5 (met) UITA xommoHeHTH
U ToA:

+ INomomr 3a TpaH3uLMja u
WHCTHTYIIMOHAIHA HAaJrpaaoa

% IIpexyrpannyna copaboTka

% PerunoHnaiex pa3Boj

% Pa3B0j Ha YOBEUKHU peCypcH U

¢ Pypasen pa3Boj

OcHOBHAaTa KapakTepUCTUKAa M pas3jiuKa
nmomery 3eMjuTe KaHAUIATH U MTOTSHIIH]aTHU
KaHIMJIATH 3a WIEHCTBO BO YHHjaTa OJ
acCleKT Ha MOXKHOCTa M IIPUCTAIlOT 10
(buHaHCUCKUTE aJloOKaluu peKy
NuctpymenTor 3a IIpernpucranna Ilomomn
(AITA) e BO criegHOTO:

e 3eMjuTe KaHJMIATH 33 YICHCTBO BO
VYHMjaTa vMaaT MOKHOCT U 11€JI0CEH IPUCTaIl
3a KOPHUCTEHE Ha MOMOLITa IpPEKy CUTe 5
NITA xomMnoHeHTH

e 3emjUTe NOTEHIMjaJTHU KaHAMJATH 32
YJICHCTBO BO YHHjaTa HMMaaT MOXKHOCT H
LIEJIOCEH MPHUCTAI 32 KOPUCTEHE Ha [IOMOLITA
npeky npsure 2 WIIA kommnoneHtu, a
nomoiuta npeky MIIA kommnoHeHTara 3a
Pernonanen pasBoj, MITA kommnoHeHTa 3a
Pa3Boj Ha wdoBeuku pecypcu u HUIIA
KOMITOHEHTA 3a PypaiieH pa3Boj MOXKar Ja ja
kopuctat npeky npsara UITA kommnoHeHTa
(TAIB).

OCHOBEH MpenyciioB 3a KOPHUCTEHE Ha
nmomomra  npeky  MHcrpymeHnToT  3a
[Ipernpucranna Ilomom (MITA) e 3emjata
KaHJIUJaT WM TOTEHIMjalleH KaHIuAaT 3a
YJEeHCTBO BO YHMjata Ja TH HUMa
BOCIIOCTaBEHO  COOJBETHHTE  Tela U
CTPYKTYpU TNOTPEOHM 3a UMIUIEMEHTHPaHbE
Ha MOMOIIITA COTJIacHO Oapamara o]l CTpaHa
Ha EBponckara YHuja.

[TorpeOnara CTPYKTypa 3a
umiuiemenrtanyja Ha UITA ¢onmoBute Koja
IITO 3eMjaTa KOPHUCHUK € MOoTpeOHO na ja
BOCIIOCTaBH BO CBOjaTa 3e€Mja C€ COCTOU OJ1

CIIeJTHHTE Tena n opranm:

13 COUNCIL REGULATION (EC) No 1085/2006 of
July 2006 establishing an Instrument for Pre-
Accession Assistance (IPA), Official Journal of the
European Union L210/4, unen 3.

1. Hanmonanen UITA Koopaunarop

2. Ctpareniku KOOPJAHHATOP 3a
KOMITOHEHTaTa 3a PErMOHalleH pa3Boj W 3a
KOMIIOHEHTaTa 3a pPa3BOj HAa YOBEYKH

pecypeu
3. Hamexen KOOPJUHATOP 3a
aKpeauTanuja
4. HanmoHaneH KOOPAWHATOP 3a
aBTOpHU3aIHja

5. Hammonanen oy

6. OneparuBHa CTPYKTypa o
kommnoHeHTu Ha UITA wim Bo mporpama

7. PeBuzopcko Teno

Nmnniemenrtanujata na UITA gonnoBute
BO 3€MjaTa KOPUCHHUK MOXE Jla CE€ CIIPOBEE
NpeKy  [EHTPAIM3UpPaHO  yIpaByBambe,
JEICHTPAIU3UPAHO yIIPaByBambe, 3a€THUUKO
yIIPaByBabE | MOJICJIICHO YIIPaBYBAE.

Enna onx kapakrepuctukure Ha HITA
dboHIOBUTE €  HAYMHOT HA  HHUBHO
MporpaMupame OJHOCHO 00e30enyBame Ha
COO/JIBETHA KOXepeHTHOcT mnomery WITA
KOMIIOHEHTUTE, KaKO U I[JIaHUpame Ha
(UHAHCHUCKUTE aJIOKallMd BO TEKOT Ha
nporpamckuot nepuoa 2007-2013 roauna.

[Tnanupamero wHa WIIA ¢donmoure u
ne(UHUPABETO HA IPUOPUTETHUTE CEKTOPH,
MPUOPUTETHUTE OCKH U TMPHOPUTCTHUTE
MEpPKH U aKTUBHOCTH ce JeduHUpaar BO
MMOBEKETOIUIIIHATE WHIUKATHBHY TUIAHCKU
nokymentu (MIPD), noneka ¢unancuckure
QJIOKAIIMM PACMOPENeHH IO TOAMHU H TIO
3eMjH  KOPHUCHMYKM € TPUKKAHO BO
MOBEKETOIUIITHATA WHIMKATHBHA
¢unancucka pamka (MIFF).

4. MoKHOCTH ¥ NIPeIM3BULIM 32
Kopucrteme Ha EBponckure ponaosu
NpeKy HHCTPYMEHTOT 32 NPeTNPHCTANHA
nomomu (UITA)

Kopucrewero na MWIIA  ¢donmoBute
3eMjUT€ KOPHCHHMIIM TO BpIIAT TIPEKy
MOATOTOBKa M umIuieMeranuja Ha WITA

14 COMMISION REGULATION (EC) No 718/2007
of 12 June 2007, Implementing Council Regulation
(EC) No 1085/2006 establishing an instrument for
pre-accession assistance (IPA), L170/10, anen 21.
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npoekTH. [IpoekTure Kou ce nmIuieMeTupaar
npeky UITA ce HacoueHH KOH yCOracyBame
Ha 3E€MjUTE KaHAMJIATKA W TOTCHIIH]aTHU
YJIeHKM CcO cTaHaapaute Ha EBporckara
VHHMja, Kako U BOCIOCTaBYBamE Ha
OTpeOHUTE TeJla M OPraHy U MOATrOTOBKA Ha
3eMjUTe KOPUCHUYKH 32 JCIEHTPATHUIUPAHO
ynpaByBame co ¢oHaoBUTE 011 EBporickara
yHHja.

JleLeHTpanu3upaHoTO YIpPaByBame CO
UITA ¢donaoBuTte, BKIIydyBa NPEHECYBAHE
Ha OJroBOpHOCTa ojcTpaHa Ha EBponckara
KOMHCHja Ha 3eMjaTa KOPUCHHK. 3eMmjaTa
KOPHUCHUK e HOTpeOHO COI'JIACHO
Perynatupara 718 (umen 21) na T
BocrioctaBu moTpeOHutre MITA Tenma wu
opranu, T.e. na BocnoctaBu UIIA cucrem
npeky koj ke ce umremeHtupaar HITA
¢dongoBuTe. OTKAKO 3eMjaTa KOPUCHHK K€ TH
BOCIIOCTAaBU NTOTPEOHUTE OPraHU U Teja U Ke
ro TMOATOTBM W JOCTaBH a0 EBporickarta
KOMHCHja MaKeTOT 3a akpeauTanuja, ce
OYeKyBa 3eMjaTa KOPHCHUK Ja jo0ue
NO3UTHBHA OJAJyKa 3a JCLEHTPATU3UPAHO
yIpaByBame, KaJe 3eMjara KOPHUCHHK €
OJI'OBOpHA 3a 00jaByBame U CIIPOBEIYBAHE
Ha TEHIEPCKUTE TIOCTAalKH, Kako W
CKIIydyBame€ Ha JIOTOBOPHUTE, KaKO U
OJIFOBOPHA 3a (UHAHCUCKOTO u
aJIMUHUCTPaTUBHO yrmpaByBawme co HWITIA
MIPOEKTHTE.

ITokpaj ropeHaBeIeHOTO, MTOMOLITA HCTO
Taka IomMara Ja ce IMOAroTBaT 3EeMjUTe
KaHIUJATH 3a UWIEHCTBO BO YHHUjaTa 3a
METOJIUTE Ha PaKOBOJCHE KOU THE Ke Tpeda
Jla TW MPUMEHyBaaT Kako 3€MjU WIEHKHU BO
yHHjaTa.

IIpu kopucreme Ha (UHAHCUCKATA
nomomr npeky WIIA ¢dongosure, 3emjara
KOPUCHUK TpeKy HMIUIeMeTanja Ha
MPOEKTH BO COOJBETHHUTE TPHOPHTETHH
o0acTH Kou ce pacniopezienu Bo nerre UITA
KOMIIOHEHTH, TH MIMa CIIEJIHUTE MOKHOCTH:

e [Ipexy UITA Komnonenta 1 — ITomom
BO  TpaH3ulMja U  WHCTUTYLIMOHAJIHA
Haarpagba, ce OBO3MOXYBa BO 3eMjara
KODHUCHUK CO3/1aBalb€ Ha YyCJIOBU 3a

15 COMMISSION REGULATION (EC) No
718/2007 of 12 June 2007 implementing Council
Regulation (EC) No 1085/2006 establishing an

MOJI3yBake Ha Moe(HKacCHU jaBHH YCIIYTH,
co3JaBaHje Ha Moe(PUKaceH CYACKH CHCTEM,
Kopucteme Ha EBporickure mporpamu 3a
0o0pa3oBaHHE UTH.

e [Ilpexy MHIIA Komnonenrta 2 -
[Ipexyrpannana copaboTKa, 3emjaTa
KOPHUCHUK MMa MOKHOCT 3a MOJATrOTOBKA Ha
MPOEKTH 32 KYITYpHO W  OCTaHATO
MOBP3YBambE CO TparaHUTEe O]l OMIITHHUTE BO
cocennute 3emju (npexky HBO), mpoektu 3
azalliTUTa Ha »OKUBOTHATa CpeAMHA BO
MOTPAaHUYHUOT PETHOH, pa3BUBalkE Ha
TYpPHU3MOT, UTH.

e Ilpexky MHIIA Kommonenra 3 —
Pernonanen pasBoj, 3a 3eMjaTta KOPUCHHK Ce
O0TBapaaT MOXKHOCTM 3a TOATOTOBKAa Ha
MPOEKTH 3a MOAOOpyBame M MoedUKacHO
KOPDHUCTEH¢ Ha COBPEMEHa TPaHCIOPTHA
Mpeka, KOPUCTeHhEe Ha COBPEMEHU CHUCTEMU
3a 3aIITUTA HA )KUBOTHATA Cpe/IvHA (TPETMaH
Ha OTHAJHU BOJH, YIPaBYBamke CO LIBPCT
oTmap...)

e [Ipexy UITA Komnonenra 4 — Pa3Boj
Ha YOBEYKU PECYpPCH, MOXKHOCTUTE 3a
3eMjaTa KOPUCHHUK C€ HAaCOYCHH KOH
KOPHUCTEHE Ha T'PAaHTOBU 32 MOOMUIHOCT Ha
paboTHa cuia, mnpekBaIM(pUKaUja Ha
HeBpaOOTEHHUTE, KaKo U YHamlpeayBame Ha
MOYUTYBAKETO Ha TpaBaTa Ha PAHIMBHUTE
COLIMjaJIHU TPYIIH.

e [Ipexy UITA Kommnonenra 5 — Pypanen
pa3Boj, 3eMjaTa KOPUCHUK UMa MOXXHOCTH 32
noJ00pyBamke Ha arpapHUOT CEKTOp MPeKy
mpucTalm /0 HEMOBpaTHU CPEACTBa  3a
WHBECTULIMUM BO u3rpaabda Ha ¢apMu H
OKpYITHYBamke Ha 3E€MjOJICIICKH EKOHOMHUH,
HEMOBpaTHU CPe/ICTBa 3a AMBep3U(UKaIja
Ha pypajHaTa eKOHOMH]ja U IoJ00pyBamke Ha
PYpaTHHOD CEKTOP.

S. 3akiay4ox

OcHOBHHTE TIpEeIyCcIOBH 3a 10OMBame Ha
MIPaBO 32 JCIICHTPAIN3HPAHO YIIPABYBAE CO
cpeacTBaTa Ha VYHHjaTa € 3eMjata Ja
BOCIIOCTaBU COOJIBETEH CHUTEM 3a
uMmiiementanuja Ha WIIA cpenctBata u

instrument for pre-accession assistance (IPA),
Official Journal of the European Union L 170
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e(eKTUBEH CHCTEM 3a PEeBU3Mja U KOHTPOJIA
Ha €(PUKACHOTO KOPHCTEHE Ha EBPOIICKHUTE
dboHIOBH.

BocrocraByBameTro  Ha  eeKTUBEH
CUCTEM 32 MMIUICMEHTAIlMja Ha CBPOIICKUTE
GOHIOBM € jacHO  TMPOMMIINAHO  BO
PerynaruBara na EBpornickara Komucuja 6p.
718/2007 kame € ykKaxkaHO JeKa 3EMjHUTE
MOTCHIIMjaTHU KOPUCHHIIM Ha EBPOIICKUTE
dongoBu (MUITA) e moTpeOHO BO paMKHUTE HA
HAI[MOHAJTHUTE EKOHOMHHU Ja BOCIIOCTaBaT
COOJIBETHA CTPYKTYypa Ha MHCTUTYIIUH MPEKY
KOM Ke Ce€ HMIUIEMEHTHPAaT EBPOIICKUTE
($hoHI0BH, U TOA:

v/ Hanonanen  WITA  xoopauHatop
(HUITAK),

v Crpareuku koopauuarop 3a HIIA
komnonenTa 3 u UITA komnonenrTa 4,

v Hapnexen KOODJIHHATOP 3a
aKpeauTayja,

v Hanuonaen KOODPIMHATOP 3a
aBTOpHU3alINja,

v’ Hanuonanen Gouy,

v OneparuBHa  crpykrypa  (LI®IIJI,
NITAP/] Areniuja, Teno 3a ynpaByBame)

v" Opran 3a pesusnja (PeBU30pCKO TEIO).

Bo pamkute na WIIA cucremor on
OTPOMHO 3HAYEHE € BOOCIOCTABYBAKETO H
Pa3BojoOT Ha epEKTUBEH CHCTEM 3a PEBU3H]a
1 KOHTpOJIa Ha €(UKAaCHOTO KOPHUCTEHE Ha
€BPOIICKUTE ¢doH10BH, OJIHOCHO
BOCIIOCTaBYBalk€ Ha COOJBETEH CUCTEM Ha
nHTepHu KoHTpoiaun Bo MIIA cucremor,
pa3Boj Ha BHarpemrHaTta peusuja Bo MIIA
CUCTEMOT, KaKo u MIPaBUITHO
BOCIIOCTaBYBak€ M  3ajaKHYBamE€  Ha
KalmaluTeTUTe Ha HaJABOpEIHATa pEeBU3Hja
Ha UIIA koja ce cripoBeayBa oJ CTpaHa Ha
PeBmzopckure Tema 3a  HIIA  (Audit
Authorities).

PeBu3opckuTe Tema KOM BCYIIHOCT ja
uMaar yjiorara Ha He3aBHCEH, Ha/IBOPEIICH
PEBH30p O CHCTEMOT 32 HMIUIEMET3allH]ja Ha
UITA, notpebHO € na OuaaTr BOCHOCTaBEHH
o]l cTpaHa Ha Brnagara Ha 3eMjaTa KOPUCHUK,
MIPUTOA OTIPEEITYBajKH CE 3a OMIIMjaTa Koja e

HajmoOpa 3a oOJpXKyBarkke€ Ha HHUBHATa
(hyHKIIMOHATTHA, (buHaHCHUCKA "
npodecroHaHa HE3aBUCHOCT.

3eMjuTe KOPUCHHYKH Ha EBPOIICKHUTE
(hOHIIOBH BO IIPETCTOJHUOT MEPUOJI K& OMaat
COOYEHH CO MPEAU3BUKOT OJ1 33jaKHYBAHE HA
KaIlaluTeTUTE BO MPETCTOJHUOT IPOrPaMCKU
nepuon 2014 — 2020 roauHa, BO KOj
EBponickara Komucuja ke HpogoKu €O
KOHTUHYHMpaHa TOMJpPIIKA Ha  3EMjHUTE
KaHJIMJATH U MOTEHIMjaTHU KaHIUAAaTH BO
MPOLIECOT KOH JIOOWBame CTaTyc Ha 3eMja
YJICHKa BO YHHjaTa.

On noceOHO 3HaueHEe € HAaBPEMEHOTO U
KOHTHHYHPaHO 3ajaKHyBambe Ha
KalauTeTuTe, MMajKu TO BO MpeaBUA U
BPEMETO M HAaYMHOT Ha MMILJIEMEHTAIMja Ha
(oHI0BUTE, OTHOCHO BO HapeJHUTE IOJUHU
3emjute kopucHuuku Ha UIIA ¢donnmosure
ceyliTe TEKOBHO K€ T'M HMIUIEMEHTHpaar
MPOEKTUTE, KAKO M KOHTPOJHUTE Ha JIUIE
MECTO Kou ke Tpeba Ja ce cripoBeaT 0TKaKo
Ke ce UMIUIEMEHTHPA POEKTOT (eX-post), co
nesJl Ja ce KOHTpoJMpa U IOTBPAU
JOJATOPOYHA OJIPKITUBOCT Ha
uHBectuuyjaTa. OBHE aKTUBHOCTH OJ] aCIIEKT
Ha BpEeMEHCKara paMKa 3a  TPBUOT
nporpamcku  nepuon  (2007-2013)  3a
MMIUIEMTHAIIMja Ha €BPONCKUTE (HOHIOBHU
(UTTIA 1) m BTOpMOT MPOrpaMCKH MEPUOJ]
(2014-2020) 3a  wMIUIEMTHaIMja  Ha
eBpornckure ponnosu (UITA II), e norpedHO
na  Oupar  TpaBUIIHO W HaBPEMEHO
UCIUIAHUPAHH, KalaluTeTUTe 3ajakHaTH MU
WHCTHTYLIMUTE [EJIOCHO TIIOATOTBEHU 3a
MEPUOJIOT KOra Ke MMaaT 3rojieMeH o0eM Ha
paboTa mopaay NpeKIIoNyBame Ha TPBUOT U
BTOPHOT MPOTPAMCKU EPUO/.

BocnocraByBamero  Ha  e(eKTUBEH
CHCTEM 3a peBU3Wja W KOHTpOJNa Ha
HCKOPHCTYBAKETO HA €BPOICKUTE (POHIOBH,
€ TpEemayClioOB ¥ JWUPEKHO BIHjae Bp3
3rojieMyBamkeTo Ha  edekTBHOcTa  Ha
BOCIIOCTaBEHUOT CHCTEM 3a NMITJICMECHTAIIH]a
Ha eBporckuTe (OHAOBH, HAMEHCKO U
3aKOHCKO HMCKOPHCTYBame€ Ha Cpe/ICTBaTa,
HaMalyBamke Ha PU3UKOT OJ HEMPABUITHOCTH
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U MOXHHM HU3MaMHU KOM C€ TMOBp3aHH U
pe3ynTupaar co eBeHTYalHH (PMHAHCUCKU
KOPEKIIMU KOu ke Tpeba Ja ce ucriarat Ha
EBporickara kommucHja off HAIMOHAIHHOT
Oyuer.

IIpexy BocmocTaByBalke€ U pa3Boj Ha
CHCTEMOT 3a pEBU3Mja M KOHTpOJa 3a
epUKaCHO KOpPUCTEHE€ Ha  EBPOICKUTE
¢donmoBu Bo mepumomor ox 2007 — 2013
roJHa, I[TOHATaMOIIIHO 3ajaKHyBame Ha
MHCTUTYLMUTE, 00e30eqyBamke Ha OBOJCH
Opoj Ha BpaboTeHH, 00e30eayBamke Ha
KOHTHHyHpaHa oOyka 3a MOHUTOPHHT,
KOHTpOJIa ¥ pPeBU3Mja HA MPOEKTHUTE, 100pa
copaboTka momery wHCTHTYIIMUTE Bo MITA
CTpYKTypaTta, 3eMjute KopucHu4ku Ha UITA
CpeAcTBaTa HCHpakaaT jacHa Iopaka o
EBporickara Kommucuja neka ce MOTIOIHO
CBECHM  3a  PH3UIUTE OJ  MOXHH
310ynoTpeOHr, HEHAMEHCKO U HEe3aKOHCKO
uckopuctyBawe Ha MIIA cpencrBata u
MOATOTBEHU C€ 3a TMPEeAU3BUIUTE IPHU
UMIUICMEHTHPAkEe Ha €BPOIICKUTE (DOHIOBU
BO HOBHOT mporpamku mnepuon 2014-2020
(UITA 10).
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Abstract

Student age is an important period in the life
of the individual and transition from
adolescent to adult. But in this period, there
is greater intellectual than physical activity
(except for the students studying at the
faculties of physical education, sport and
health), especially in the exam sessions.
Students due obligations are less active and
prone to study all day, which is a stress of the
body. They also neglect their health and often
resort to alcohol, tobacco, poor nutrition and
rarely do sports, which can significantly act
of irregularity in the development, reduced
physical ability, the occurrence of obesity
and deterioration of overall health.

Students represent the future of media and
public opinion makers and very important
part of society, hence in the last decade
researches related to physical activity of
students as one of the key factors in
maintaining  their  health  increased
significantly. Researches shows that physical
activity contributes significantly to the
improvement of concentration and the ability
to receive and impart information,

hence the students to be successful should
despite strong learning and faculty
commitments make time for walking,
running and other recreational activities in
order to improve their physical and mental
health and spirit.

The problem with the lack of activity among
students requires serious and organized
institutional approach. Universities can play
an important role in developing positive
attitude of young people towards physical
activities. The marketing strategies of
universities in fostering young people's
physical activity can be carried out in several
directions: education about the importance of
physical activity in young adulthood with
special emphasis on the female population,
opening sports sections of universities and
developing programs for physical exercises
of students, which should be adjusted so that
will take place during their free time and
within the educational institutions in which
students attend classes. That way, the
students would adopt the healthy lifestyle
with less stress and more energy much better
and easier.

Keywords: sports, health, development,
education, programs.
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MAPKETHUHI' CTPATET'MH HA
YHUBEP3UTETUTE 3A
IHOTTUKHYBAIBE HA ®PU3NYKATA
AKTHUBHOCT KAJ CTYJAEHTHUTE

AncTpakr

CryneHTckoTOo 002 € BaKeH MNEpPHUOi O
JKMUBOTOT Ha MNOCAMHCHOOT W IPEMHH O
a/I0JIeCLIeHT BO Bo3pacHa judHocT. Ho, BO
OBOj TIEPHO/] € IPUCYTEH TOT0JIEM CTEIICH Ha
UHTEJNEKTyallHa BO OJHOC Ha (Qu3NyKa
aKTUBHOCT (OCBEH Kaj CTYACHTUTE KOH
cTyaupaaT Ha dakynreTute 3a (U3HUKO
oOpa3oBaHme, CIIOPT U 37[paBje), 0COOESHO BO
ucnuTHUTE pPOKOBU. CTyIEeHTUTE MOpagu
O6pCKI/ITe CC IMOMAJIKy aKTUBHHU M CKJIOHHU Oa
y4aT 10 LeJ JIeH, IITO MPEeTCTaByBa U CTpec
3a  OpraHu3MoT. Tume  BOEZHO IO
3aHeMapyBaaT M CBOETO 3/paBje, 4YecTo
MIOCErHYBAaT 110 aJTKOXO0JIOT, IIATAPUTE, JIOIIO
Ce UCXpaHyBaaT M PETKO Ce 3aHWMaBaaT Co
CTIOpT, MTO MOXKE OWTHO Ja JeryBa Ha
HEMpPaBUJIHOCT BO pa3BOjOT, HaMmayeHa
(hu3MYKa CiocoOHOCT, 10jaBa Ha T0ja3HOCT U
BIIOIIIyBarh€ Ha IIETIOKYMHATa 3ApaBCTBEHA
cocrtoj0a.

CryneHTuTe NpeTCTaByBaaT HOCHTENH Ha
HHOTO ONIITECTBEHO MHUCIICHE U OJUTYKH U
ce JocTa BaKeH JeJl Ha OIMIITeCTBOTO, Ma
OTTYKa BO IOCJIEIHATA JIeIIeHnja ce’ TOBEKe
ce CIIPOBeyBaaT UCTPaKyBara MOBP3aHH CO
CbI/ISI/I'-IKaTa AKTUBHOCT Ha CTYACHTHUTEC KaKO
€IeH oJ  KiyuHute  (akTopm  BO
3a4yByBamkbeTO HAa  HUBHOTO  3J/IpaBje.
UctpaxyBamara MOKa)KyBaaT JeKa
(uzmukaTa AKTUBHOCT MPUIOHECYBA
3HAYUTEIIHO BO  TNOMO00OpyBameTo  Ha
KOHIIEHTpallKjaTa U ClIOCOOHOCT 3a IPUMame
U JIaBame Ha nHPOpMAInH, Ta

OTTYyKa CTYIICHTHTE 3a JIa OMIaT MOYCIIEIIHN
Ou Tpebajo IOKpaj CHIIHOTO YYCHE H
00Bpcku Ha (akyJITeToT Ja OJBOjyBaaT
BpeME 3a TMPOIICTKH, TPYAke H JPYrd
PEKpeaTHBHH aKTUBHOCTH CO II€J Jia IO
nogoOpar CBOETO (U3MYKO M MEHTAITHO
3/IpaBje U JIyX.

[TpoGieMoT co HEMOBOJHATA AaKTUBHOCT Kaj
CTY/ICHTUTE Oapa CepHO3€H M OpPraHU3UPaH
WHCTUTYITUOHAJICH MIPUCTAIL.
YHUBEP3UTETHTE MOXE Jla UrpaarT Ba)KHA
yJIOTa BO Pa3BHBAKECTO HA TO3UTUBEH CTaB Ha
MITAJIUTE JIyI'e KOH (PU3UYKUTE aKTUBHOCTH.
MapKeTHHT CTpaTeTHUTE Ha YHUBEP3UTETUTE
BO TOTUKHYBaWkETO Ha MIAJUTE Iyfe Ha
(hM3MYKa aKTUBHOCT MOJKE JIa C€ OJIBUBAaT BO
MoBeKke  MpaBIU:  eAyKalHuja  OKOJdy
3HAUCHETO Ha (HU3MYKaTa aKTHBHOCT BO
MJIa/iaTa Bo3pacHa g00a co moceOeH OCBpT Ha
KEHCKaTa TOIyJialdja, OTBOpame Ha
CHIOPTCKHU CEKUMHU Ha (PaKynTETHTE U Pa3Boj
Ha TIpOrpaMH 3a TEJECHO BekOame Ha
CTyJIGHTUTE, KOou Oum Tpebano pa Ougar
MIPWJIATOJICHN Taka IITO K Ce OJBHBAaT BO
TEKOT Ha HHMBHOTO CIIOOOJHO BpEeME U BO
CKJIOTIOT Ha OOpa30BHUTE YCTAHOBU HAa KOHM
CTYIEHTHTE TOceTyBaaT HacraBa. Ha Toj
HAYMH CTYACHTHTE MHOTY IOJ00p0 U
MOJIECHO OW TO yCBOWJIE 3APaBUOT CTHJ Ha
KUBOT, CO TIOMAJIKy CTpeC U TIOBEKe
eHepruja.

Kuayunu 300poBu: cropt, 31paBje, pasBoj,
eayKaluja, IporpamH.
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1. BOBE]

Bo nenemno Bpeme ce’ oBeke ce mpuaasa
3HAa4YeHe Ha XMUBOTHUOT CTUJ IOBpP3aH CO
3a4yBYBamkbEeTO Ha JIOOpPOTO 37paBje |
MPEBEHIMjaTa O] XPOHHUYHH JeTeHePaTHBHU
Oozectd, MpH IITO UCXpaHaTa U (PU3NUYKATa
aKTUBHOCT  MMaaT  ToOJeMO  3Hayeme.
Ucxpanata, ¢Qusnykata aKTUBHOCT U
IIPaBWJIHUOT pacmopes Ha Cl000JHOTO
BpeMe MMaaT BIHWjaHUE BP3 37paBCTBEHATa
coctoj6a Ha cuTe Bo3pacTH. Meryroa,
JoJeKka BO MJajara BO3pacT Taa €
MPBEHCTBEHO HaMeEHETa BO (yHKIHWja Ha
ncuxo-QU3MYKHOT pacT M pas3Boj,’® Bo
MOJIOIHE)KHATA KUBOTHA /1002, HA MPHUMED,
Kaj CTYACHTHUTE IUPEKTHO € BO (yHKIHja HA
MPEBEHIMja Ha XPOHUYHUTE JIeTeHEPAaTHBHU
3a0onyBama, OJl KOM Haj3HA4YajHU Ce
KOpOHApHHUTE OOJIECTH.

[ToBekero muanu syrfe ce 3apaBu. Meryroa,
noseke 071 2,6 MUJIMOHU MJIAJM JIyfe HUPyM
CBETOT, Ha Bo3pacT ona 15-24 ronunw,
yMHpaaT cexoja roamna.l’ Vimre moronem
Opoj Ha MJIau Jyre MaTH O] pa3Hu 00JiecTH
KOM ja HamajayBaaT HHMBHAaTa MOXHOCT Ja
pacTar W JAa ce pa3BUBaaT A0 HHUBHHUOT
MOTHOJIH moTeHuujan. I[loBekeTo oa HUB U
MOHATaKa MPaKTUKyBaaT OJHECYBamba KOU HE
camMoO IUTO ja 3arpo3yBaaT HUBHaTa
MOMEHTAJIHA 3]JpaBCTBEHa COCTOj0a, TYKy U
3paBCTBEHa COCTOj0a BO IMOHATAMOIIHUTE
TOAMHU OJf HUBHHOT >XUBOT. CKOpo nBe
TPETUHHU OJ TPEIBPEMEHUTE CMPTHOCTH M
elHa TpeTMHa OjA cuTe OoNecTH BO
BO3PACHOTO 7100a ce JUPEKTHO TOBP3aHH CO
YCIOBUTE U OJHECYBAHETO Ha JyfeTo BO
HUBHaTa MJIAJIOCT, BKITy4yBajKU: MyIICHE HA
[UTapH, HEJIOCTAaTOK HA (PU3NYIKA aKTUBHOCT,
HE3allITUTEH CeKC, JIOMIa HWCXpaHa H
U3JI0KEHOCT Ha HACUJICTBO.

®u3nyka aKTUBHOCT MPETCTaByBa CEKOE
JBIDKEE KOja ja 3roJieMyBa €HepreTckara
MOTpOIllyBauKa M  BKIy4YyBa BexOame,

16 Pordi¢, V. (2004). “Skola i sportski talenti. U: Strategije
podsticanja darovitosti”. Visa $kola za obrazovanje
vaspitaca. Zbornik 10; 134-142, Vr3ac.

7 Macanovi¢, G. i sor. (2013). “Fizi¢ka aktivnost
studenata”. Pons Med. J. 10(4):137-141.

TPEHMHI WM HaTIpeBapyBame, HHTEH3WBHA
npodecronanHa paboTa, KykHa paboTta u
JIpYrd aKTUBHOCTH KOM OapaaT (u3nyKo
Hanperamwe. @u3MUKaTa aKTUBHOCT €
OuoTuyka MoTrpeda Ha YOBEKOT M HMa
HE3aMEHJIMBA HMHCTPYMEHTAJIHAa BPEIHOCT,
Ouaejku TMpeTcTaByBa Hajmo0ap HAaYWH 3a
MOCTUTHYBaWkE U OAPXKYBAbE Ha 3/PaBjeToO
Ha Jyfero. Baxnocra Ha Qusnukara
aKTUBHOCT C€ TIyeJa BO ceondaTHOTO
MIO3UTUBHO BJIMjaHHE KOE [0 MMa Ha KUBOTOT
Ha YOBEKOT OJ1 ICUXWJIOLIKH, (PU3HOJIOIKU U
COLIMOJIOIIKY aCTIEKT.

Kora ce 300pyBa 3a (HU3UOIOMIKHOT aCIEKT
Ha YyHamnpeayBameTO Ha 3/paBjeTo MPeKy
¢u3nUKa aKTUBHOCT, Ipexd ce’ MoXeme Ja
KakeMe JeKa Taa TMpeTcTaByBa e(uKaceH
HAQUMH Ha TPEBEHIMja H JIEKyBambe Ha
pa3ITu4HU Oonectu. UctpaxxyBamata
CIPOBEJICHH BO MHOTY 3€MjH HIUPYM CBETOT
MOTBpPMJIE JeKa IPOMEHUTE BO YKMBOTHUOT
CTHJI MOXe€ J1a BJIMjaaT Ha NMpEBEHIHMjaTa Ha
XPOHUYHUTE JETeHEpaTUBHU OOJECTH KOU
cera ce BOJEYKAa NPUYHMHA 32 INPEIBPEMEH
MOPOUANTET | MopTanuTer. Bo
BO3pPAaCHOTO 71002, AaHTAXUPAKETO  BO
buznuku AKTUBHOCTH nomara BO
3a4yBYyBambeTO HA CTEKHATHTE MOTOPUYKH
CMOCOOHOCTH CO 1IeJ1 Ha 3auyByBame Ha
BUTAIHUTE (YHKIMM HA  OPraHU3MOT.
CrnopTcko-peKpeaTUBHUTE AKTUBHOCTH
JenyBaaT M Ha KOTHHUTUBHHOT H Ha
apeKTUBHHOT JOMEH Ha JW4HOocTa. Mcro
Taka, (PU3MYKUTE aKTUBHOCTH CE€ TOKaKaje
KaKo 3HavaeH (akTop 3a COLMjaTu3almja Kaj
BO3pacHHUTE, a O0aBeHmETO CO HHUB BO
c1000/IHOTO BpeMe MO3UTHBHO JeIyBa Ha
MpeBEHIHjaTa Ha JECTPYKTUBHOTO
OJTHECYBamE.

[TocnennuTe HEKOJKY JACIEHWUU TI0CTOjaT
MOBEKe MCTPaXKyBama KO C€ 3aHUMAaBaar co
(¢bu3mykaTa aKTHBHOCT Kaj BO3pacHaTa
nonynamuja. Iloctojar romem Opoj Ha
UCTpakyBamba KoM ce (okycupaHn Ha
HUBOTO Ha (U3MYKATa AaKTHUBHOCT Kaj

18 Petkovié, M. (1998). “Sport po izboru - moguénosti i
pretpostavke”. Zbornika radova sa prvog medunarodnog
simpozijuma: Inovacije nastavnih planova i programa
fizickog vaspitanja dece i omladine (ur. D. radovanovic).
Novi Sad: Fakultet fizi¢ke culture, 136-146.
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CTyIEHTCKaTa nonynanuja,*® KOM
MOKaXyBaaT TCHJICHIIja HAa HAMAJTyBamke Ha
(GU3NYKUTE aKTUBHOCTH Ka] CTYACHTUTE O]
rojiiHa BO TOAMHA.

Kora ocBeH HamanyBameTO Ha (PU3UUKHUTE
aKTHBHOCTH K€ Ce 3¢Me BO 003Up M MOPACTOT
Ha KOH3YMHUPAmETO Ha AJIKOXOJ U MyIICHETO
BO NEPUAOT KOra MIIAJHTE ce Ha (pakyinTer,
MOXE Ja Ce 3aKJIyud JieKa CTYIEHTCKHUTE
JICHOBH C€ KPUTHYCH TIEPHOJ 32 3[[paB HAUNH
Ha JKMBOT M IICJIOKMBOTHO OaBeme CO
dusuukn  aktuBHocTH.’’ Bo TekoT Ha
CTYAMpameTo, (PU3NYKaTa aKTUBHOCT YECTO
Ce 3aloCTaByBa, a KaKO pE3yiaTaT Ha oOBa
3aHEeMapyBame MOYHYBaaT M MPOOJIEMH CO
KWJIaXaTa, BKOYaHETOCT U OOJIKU BO TpOOT 1
HCKpHBYBame Ha ‘pOETOT. AKTyenu3anujaTa
Ha 3HAYEHETO HA (PM3MYKHUTE aKTUBHOCTH U
enyKalmjaTta Ha MJIaJuTe BO3PACHHU JIMIA 32
30paBUOT JKUBOTEH CTHJ M BAXHOCTa Ha
[EJIO)KMBOTHATAa (U3MYKA AaKTHBHOCT C€
HaMETHYBa KaKo UMIIEPATHB BO
COBPEeMEHHOT cBeT. DakynaTeTuTe Hrpaar
rojieMa yjiora BO aHT@KHUPAKETO Ha
CTYIICHTUTE BO (HU3MYKH U CIHOPTCKU
aKTHBHOCTH.

1. Benedgutu ox GuU3NYKATA AKTUBHOCT
1o 3/paBjeTo

3mpaBjeTo ce AepuUHUpa HE caMoO Kako
OTCYCTBO Ha 0oJiecT, TyKy U cocToj0a Ha
1eJIOCHa (U3MYKa, MEHTaJIHAa W COIMjajTHA
6marococtoj6a.?! Kako mro HamoMmeHaBMe,
¢u3nukata aKTHBHOCT € T[OBpP3aHa CO
3/IpaBjeTO BO MOBEKE IOMEHHU.

19 Negi¢, M., Srdi¢, V., Fratri¢, F. (2013). “Stavovi
motivacione determinante studentkinja kao faktori
opredeljenja prema univerzitetskom sportu”. Sportske
nauke i zdravlje. 3(2):103-116; Nikoli¢, 1., Pahié, T.
(2011). “Sportsko-rekreacijske aktivnosti i stavovi prema
njima te povezanost bavljenja tjelesnim aktivnostima s
roditeljskom tjelesnom aktivnosti i usamljenoscéu kod
studenata Ugiteljskog fakulteta”. Napredak. 152(2):289-
303.

20 Kwan, M.Y., Cairney, J., Faulkner, G. E., Pullenayegum,
E. E. (2012). “Physical activity and other health-risk
behaviors during the transition into early adulthood: A
longitudinal cohort study”. American Journal of Preventive
medicine. 42(1):14-20.

2L World Health Organization. (2006). Constitution. New
York: WHO.

22 Cox, R. (2005). Psihologija sporta: koncepti primjene.
Jastrebarsko: Naklada Slap.

[IT0 ce omHecyBa 10 HU3NYKHOT acIeKT Ha
3paBCTBEHUTE MPUAOOMBKH, (U3HYKaATA
AKTHBHOCT T'O 3rojJeMyBa CHaOIyBameTO CO
KHCJIOPOJI, KOE TI0TOA JOBEyBa JI0 pachas Ha
c1000/1HM paJvKaly U Ha TOj HaYMH BJIHjae
Bp3 Noj00pyBame Ha 37paBjeTo.?? Hekou of
UCTpaXKyBamara MOKaKalie JeKa pelaoBHaTa
¢u3MuKa AaKTHBHOCT, KO€ € COOJIBETHO
IUIaHMpaHa U MPOTrpaMUpaHa MMa KOPUCEH
e(eKT Ha BUCOKHOT KPBEH IIPUTHCOK, HUBOTO
Ha MacTH BO KPBTa U BHUCOKHOT HMHJEKC Ha
Tenecna Maca.”® Mcro Taka, ymepeHaTa
¢u3nUKa AaKTHUBHOCT € JIOKQXaHO JIeKa
NO3UTHBHO BIMjae Ha 3adyByBambe Ha
3[paBjeTo M TPEKy IMPEBEHIMja Ha Pa3HU
OolecTd Ha CpUETO M LUPKYJATOPHHOT
CHCTEM U CIIpeuyBame Ha HEKOU (HOpPMH Ha
pak, aumjaberec M  OCTeOmopo3a  Kaj
Bospacuute.’* Ce mokaxamo U jeka
yMepeHara (HU3MYKa aKTHBHOCT  HUMa
penakcupadky pU3MUKKA U MEHTATHH e(EKTH
Y rO0 HaMaJTyBa HUBOTO HA CTPEC XOPMOHHU BO
TEJIOTO, TO 33jaKkHyBa HMYHOJIOIIKHOT
CHCTEM U ja 3rojieMyBa OTIIOPHOCTAa Ha
OpPraHU3MOT KOH HHpeKImn. >

OcBeH BO HaMalyBameTO Ha CTPECOT,
NCUXMYKUOT ePeKT Ha (PU3NIKaTa AKTUBHOCT
ce rieaa Bo (akTOT JeKa ro IMPOMOBHpa
HEMyIIAauYKUOT CTWJI HA JKUBOT M IMPaBUIIHA
ucxpaHa. Taa wmcTo Taka JenyBa M Ha
3roJeMyBambe¢ Ha HHBOTO Ha IO3UTHUBHHUTE
TICUXOCOIMjallTHl ~ KapaKTepUCTUKH  CO
HaMaJyBamke Ha I0jaBaTa Ha 3aBHCHOCT U
no06pyBamke Ha PacroIOKeHHET0? mpeky
HaMaJTyBame HAa MHTCH3UTETOT HA HEBPO3a U

2 Heimer, S., Misigoj-Durakovié, M., Ruzié, L., Matkovi¢,
B., Prskalo, I., Beri, S., Tonkovi¢ Lojovi¢, M. (2004).
“Fitness level of adult economically active population in
the Republic of Croatia estimated by EUROFIT system”.
Collegium Antropologicum. 28(1):223-233.

24 pate, R., Pratt, M., Blair, S., Haskell, W., Macera, C.,
Bouchard, C. (1995). “Physical activity and public health: a
recommendation from the Centers for Disease Control and
Prevention and the American College of Sports Medicine”.
JAMA. 273:402-407.

% Masten, R., Dimec, T., Donko, A.IL i Tusak, M. (2010).
“Motives For Sports Participation, Attitudes To Sport And
General Health Status Of The Slovenian Armed Forces
Employees”. Kinesiology. 42(2), 153-163.

% Edwards, S. (2006). “Physical exercise and psychological
well-being”. South African Journal of Psychology.
36(2):357-373.

46



nenpecuja.’’ BasxHO e
Jla ce HallOMEHE JIeKa TPYITHOTO BEeXOame H
CIOPTOT TO MOTTHKHYBAaT JPYKEHETO U
TUMCKaTa paboTa, cO IITO C€ MPOIIMPYBaaT
COLIMjAJTHUTE MPEXH M TOJIPIIKA U BIHjae
Ha TIOTOJIEMO 33JI0BOJICTBO O] COILIMjaTHHOT
’KMBOT Ha TIOEIHHELOT. %

On Ttyka, jacHO € Jeka (u3uUKara
aKTUBHOCT € BaXX€H /el OJf YOBEUYKHOT
KUBOT. Meryroa, 6e3 orjej Ha orjej Ha
HEJ3UHOTO BJHMjaHWE Ha 37ApaBjeTO H
KUBOTOT, MO/IATOLUTE YKaKyBaatT Ha (haKkToT
neka aypu 60% om yreTo BO HEKOW 3eMjU
HE € JIOBOJHO akTHBHO. [lopamu Toa, ce
3rojemMyBa OpOjoT Ha KapAMOBACKYyJIapHHUTE
3a0onyBama M aujaberec W ce IMPOICHYBa
JIeKa JAypu 3 MWIMOHM Jiyfe yMmHpaaT
romumHO?® kako mocnmemuMua o (pU3MYKa
HeakTHBHOCT. JlyfeTo BoryiaBHO cdakaar
neka (u3MukaTta aKTHBHOCT € 3jpaBa,
Meryroa ce' JojeKka pa3MucCiIyBaaT 3a Hea
KaKo bpycTpupauka aKTHUBHOCT,
3IPABCTBEHUTE pe3yiaTaTH 10 KOou Ou
Tpebaso aa ce J10je co BexbameTo ke ouaar

HeaﬂeKTBaTHI/I.go

2. ®PuU3NYKa aKTUBHOCT Kaj CTyJAeHTHTe

BaxxHo e 1a ce HanmoMeHe JieKa pa3uyHUTe
(1)H31/I‘-IKI/I AKTUBHOCTU 3HAQYUUTCIHO CE€ BO
omaramke TOMery  ajoJieCleHTcKaTa |
BO3pacHaTa 700a, a TPEOJHHOT TEPHO
nomery aJiojfieclieHTCKaTa i Bo3pacHara 100a
€ KIIY4eH 3a yCBOjyBame W 3aJ[p)KyBame Ha
HAaBUKHTE KOH  TENECHOTO  BexOame.
CryaeHnTuTe ce momysianuja Koja BOTJIABHO

27 Tyson, P., Wilson, K., Crone, D., Brailsford, R., Laws,
K. (2010). “Physical activity and mental health in a student
population”. Journal of Mental Health. 19(6):492-499.

28 |yubomirsky, S., King, L., Diener, E. (2005). “The
benefits of frequent positive affect: Does happiness lead to
success?” Psychological Bulletin. 131(6):803-855.

2 Poljak, A. (2015). Tjelovjezba, motivacija i kvaliteta
Zivota kod studenata, diplomski rad. Sveuciliste J. J.
Strossmayera Osijek, Filozofski fakultet, Odsjek za
psihologiju. Osijek.

30 Ber¢i¢, B. i Ponli¢, V. (2009). “Tjelesno vjezbanje u
suvremenim uvjetima zivota”. Filozofska istrazivanja.
29(3), 449-460.

31 Stephens. T., Jacobs, D.R. i White, C.C. (1985). “A
descriptive epidemiology of leisure-time physical activity”.
Public Health Reports. 100(2):147-158.

32 Kinkela, D., Ponli¢, V. i Moretti, V. (2008).
“Cjelozivotno tjelesno vjezbanje za odrzivi razvoj”. U

npumnara Ha Toj IPEoJIeH TIEPHOI T U 0/1eKa
rojeM Opoj Ha CTyIEGHTH CMeETaaT JeKa
¢u3nuKoTO BexkOame AelyBa Ha 3/paBjeTo,
MOTOJIEMHOT el O HHUB BO CIO0OJHOTO
BpeMe HE ce 3aHMMaBaaT CO HHUKaKBa
dusuuxa aktusHOCT.*? IIpuunHarta 3a Toa €
HajBEPOjaTHO MOpaJaX TOA IITO U MOKPaj Toa
IITO CTYJCHTUTE CE CBECHHU 3a MOCIICANINTE
O]l HEaKTUBHOCT, THE CaKaaT Ja >XHBEaT
JIeKEPeH JKUBOT, CO OrJe] Ha TOa IUTO
¢usnukoro  BexxOame Oapa  oapeneHH
OJJpeKyBama BO JKMBOTOT, KAako INTO Ce
0/J13€MaETO Ha CII000IHOTO BPEME, KOE IITO
BO JICHCIIHO BpeME BO HAjroJIeM Jen €
MOCBETEHO Ha TexHosorujata. COBpEeMEHUOT
HauYMH Ha  JKMBOT IO  HaMeTHYBa
CTEKHYBAaWECTO Ha Iapu, 3Hacwke U 3a0aBa,
KaKo MPHOPUTET, a PU3NIKUTE BEKOH KaKo
[OMaJIKy BaXXHU. 3aroa, HEJO0BOJIHATA
¢u3MuKka AaKTUBHOCT C€ OINpaBayBa CO
HEJIOCTUI Ha BpEMe IIOCBETCHO Ha JPYTH
npuopureTy.>

Cnopen  ucTpaxkyBamaTa, CTYACHTHUTE
cMeTaaT JeKa HajBakHaTa yjora Ha
¢u3MuKaTa AKTHBHOCT € 3a4yBYBameTO U
YHapeyBamkEeTO Ha 3]paBjeTo, a IoToa
3roJIeMYyBambETO HA JIMYHOTO 33J0BOJICTBO U
3a4yByBam-€ Ha yOaBUHATa Ha TEJOTO, KAKO U
3roneMyBame Ha paboTHaTa crmocobHoCcT.>
Hcro Taka, BKIy4yBameTO BO (HU3HMUKU
AKTHMBHOCTH OJl TIPUYUHH TIOBP3aHU CO
NoJ00pyBambe WM 3aUyBYBambEe Ha M3TIICIOT
Ha TEJIOTO € TIOKapaKTepPUCTUYHO 32
’KEHCKMOT OTKOJIKY Mamiku 1o > MeryToa,
U TIOKpaj OBa, CTY/ICHTHUTE HE CC 3aHNMAaBaaT
cO (PM3MYKM aKTHBHOCTH WIHM TIOPaaH Toa

Uzelac, V. i Vuji¢i¢, L. (Ur.), Zbornik radova
Medunarodne konferencije: Cjelozivotno ucenje za odrzivi
razvoj, 281-287. Rijeka: Sveuciliste u Rijeci, U¢iteljski
fakultet u Rijeci.

33 Ber¢i¢, B. i Donli¢, V. (2009). “Tjelesno vjezbanje u
suvremenim uvjetima zivota”. Filozofska istrazivanja.
29(3):449-460.

34 Nikoli¢, 1., Pahi¢, T. (2011). “Sportsko-rekreacijske
aktivnosti i stavovi prema njima te povezanost bavljenja
tjelesnim aktivnostima s roditeljskom tjelesnom aktivnosti i
usamljeno$cu kod studenata Uciteljskog fakulteta”.
Napredak. 152(2):289-303.

3 Frederick, C.M. i Ryan, R.M. (1993). “Differences in
Motivation for Sport and Exercise and Their Relations with
Participation and Mental Health”. Journal of Sport
Behavior. 16(3):124-146.
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ITO HEMAaT NBPCTO M3TPafieHH CTaBOBH
OKOIy TOA WJIH HE ce JIOBONHO MOTHBHMPAHH
3a J]a 3all0YHAT CO BKIYYYBambe BO (DM3MUKH
aKTHBHOCTH M TOTPeOHO MM € HeKoe
HaJBOPENIHO BIIMjaHHE 3a 1a 3amoyHar.>®
HcTo Taka, ce TOKaXalo [eKa CTyIEHTHTE

cMeraar JieKa yIIPaBYBaWmETO co
COIICTBEHOTO BpEME € HEBO3MOXKHO U THE CE
peryIaBeHn co 4yCTBOTO Ha

Jie30praHu3aiyja, mTo A0BeayBa 10 (HakToT
JieKa OJf HUB HE MOXKE Jla C€ OYeKyBa THE
IUTAHUPAaHO W  OpPraHU3UpaHo Ja  ce
3aHMMaBaaT CO AaKTHUBHOCTHTE 3a KOU ce
3auHTepecupann. OCBeH TOa, HHUBHOTO
HE/IOBOJHO  0aBeme CO  CHOPTCKH H
pPEKpeaTHBHH AaKTHBHOCTH MOXE Ja Cce
00jacHU ¥ CO HUBHOTO HEJOBOJTHO 3HACHHE 32
edukacHOocTa 0O dYectata  (pu3MuKa
aKTUBHOCT, HEIOCTaTOKOT Ha CIIOPTCKU
o0jekTH BO OiM3uHA U cabuTe GUHAHCUCKU
MOKHOCTH Ha CTYACHTUTE 3a YYECTBO BO
opranusupanu  (HOpMHU  Ha  CIIOPTCKHU
akTuBHOCTH.!

Armitage i Arden (2009)* ja ucnuryane
MOBP3aHOCTA Ha COIMOEKOHOMCKHOT CTaTyC
co OaBemero co (usmka aktuBHOCT. Ce
JOKaXaJl0 JeKa HUCKHOT COIIMOEKOHOMCKH
CTaTyc € MOBP3aH CO MOHHCKOTO HHMBO Ha
(¢u3MYKa aKTUBHOCT Kaj CTYAECHTHUTE, IITO Ce
o0jacHyBa co TiomManuTe (UHAHCUCKHU
MOXHOCTH 3a IUIaKamke ornpemMa, (QuTHec
LHEeHTpH U ciauuHo. Mcro Taka, Tpeba na ce
HarloMeHe JeKa 3a4ecTeHOCTa BO
U3BpIIYBaKHETO Ha (U3MYKA aKTHBHOCT
3apucu  onx mosnor. Omnmro  TiIemaHo,
KEHCKHOT TI0JI € CKJIOH KOH IOPEeTKO
BeXOame O] MAImIKKOT 1o, 0e3 oriex Ha
Bo3pacta. TakBuTe momarouu ce H
OYeKYBaHM W  TOPaaAH  3TOJIEMEHOTO
NOTTUKHYBAal€ Ha MalIKUTe Jela Ha

3% Nikoli¢, 1., Pahi¢, T. (2011). “Sportsko-rekreacijske
aktivnosti i stavovi prema njima te povezanost bavljenja
tjelesnim aktivnostima s roditeljskom tjelesnom aktivnosti i
usamljeno$cu kod studenata Uciteljskog fakulteta”.
Napredak. 152(2):289-303.

37 Cudina - Obradovi¢, M. (2008). Da sam ja uciteljica.
Zagreb: Uciteljski fakultet SveuciliSta u Zagrebu.

% Armitage, C.J., Arden, M.A. (2009). “A volitional help
sheet to increase physical activity in people with low
socioeconomic status: A randomised exploratory trial”.
Psychology and Health, 25(10):1129-1145.

3 Kim, HK., Kim, MJ., Park, CG., Kim, HO. (2009).
“Gender differences in physical activity and its

(hu3MYKa aKTUBHOCT U CIIOPT CO OTJIe] Ha Toa
JleKa TaKkBUTE aKTUBHOCTU CE€ CMeTaaT 3a

Ba’KCH aCIICKT Ha HUBHUTC I10JIOBH y.]]Ol“I/I.39

3. Yaorara Ha yHMBepP3UTEeTUTE BO
AHTAKUPABHETO HA CTY/ICHTUTE BO
(pu3MYKM M CIOPTCKO-PEeKPeaTUBHH
AKTUBHOCTH

Kora yHuBep3uteTure OHM mpe3emale
WHUIIMjaTHBAa 32  [OTTUKHYBaWkE  HA
CTYZICHTUTE Ha (pU3MYKA aKTHUBHOCT, OM ce
3rOJIEMHJI  jJaBHUOT ¥ OIIITECTBCHHOT
kanutan. OBa ce Tiea BO HCTPAXyBaHETO
Ha Lovell u merosute copaboraumm,*® kou
JOKaXKkase JeKa MoCTojaT MoBeKe MO3UTUBHU
edexTH KOra  YHHBEP3UTCTHTE T
CTUMYJIMPAAT CTYJCHTUTE U BPaOOTCHUTE Ha
pa3InYHH (07637 1N’ AKTUBHOCTH.
VYHuBep3uteTuTe Tpebda Ja ro HUCKOPHUCTAT
3HACHETO JieKa (U3MYKaTa aKTUBHOCT TH
moo0pyBa KOTHUTHBHHTE IeppOpPMAaHCH,

KOHIIEHTpAIMjaTa u JIOTHYHOTO
pasmuciyBame. Cropen Coalter*! copror
dusmukara AKTHBHOCT 1Maar

HAjTOJIEM TMOTEHIIM]aI BO MOI00PYBakHETO HA
OIIITECTBEHHOT KalUTajl, Kako INTO Ce
3IIpaBCTBOTO, OOPa30BaHUETO, HAMAITyBambe
Ha KPUMHMHAJIOT U EKOHOMCKHOT pa3Boj.
JIOKOJIKY YHUBEP3UTETHTE C€ BKIyYaT BO
JI0JrOpoYHaTa IOCBETEHOCT BO (HU3MYKa
aKTUBHOCT, OU ce 3rojiemusie u OeHepuTute
32 mupokata  jaBHocT. On  Tyka,
cnenu(UYHATA YIOTa HA YHUBEP3UTETUTE CE
rJiela BO HUBHHOT NPUIOHEC 3a IOroJeM
OIIITECTBEH KalUTall MPEeKy IM0a00pyBame
Ha HHMBHMTE KamalMTeTH Jia BiIMjaaT Ha
OJTHECYBam-ETO KOH (pM3MYKaTa aKTUBHOCT Ha
CTYAIEHTHUTE U BpaOOTEHUTE.

determinants in rural adults in Korea”. Journal of Clinical
Nursing. 19:876-883.

40 Lovell, G. P., El Ansari, W., Parker, J. K. (2010).
“Perceived Exercise Benefits and Barriers of Non-
Exercising Female University Students in the United
Kingdom”. Int. J. Environ. Res. Public Health. (7):784-
798. doi:10.3390/ijerph7030784

41 Coalter, F. (2005). The Social Benefits of Sport: An
Overview to Inform the Community Planning Process.
Sportscotland Research Report No. 98. Edinburg:
Sportscotland.
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Nako, e mo3Haro jgeka (u3nukara
aKTMBHOCT TIO3UTHBHO TPHIOHECYBA 3a
OIIITECTBOTO, IOCTOjJaT MHOTY  MAJKY
UCTpaKyBama 3a TOa KaKO YHHBEP3UTETHTE
MOJKaT Ja TM UICKOPUCTAT CBOUTE POCTOPHU H
KamalnuTeTH. YHHUBEP3UTETCKUTE CTYICHTH
HE CaMO0 INTO NPETCTaByBaaT MaJKy
UCTpaKyBaHa TMOMyJTallMCKa TIpyna Koja
MOXXe Ja uma OeHeduT OJ 3roJieMeHaTa
¢u3MuKka  aKTUHOCT, HO W  CaMHUTe
YHUBEP3UTETH HE CO3/1aBaaT  JOBOJHO
NOTTUKHYBa4YKa CpelnHa, Koja OM pa3Buia
MO3UTHUBEH CTaB KOH ¢du3nukara
aktuBHOCT.*? IllTo e TO3arpuKyBayKH,
NEPCOHAJOT Ha YHHBEP3UTETHTE € YIITE
MIOMAJIKy HWCTpa)KeHa TIpylna BO OIHOC Ha
HUBHOTO 3/IpaBje © OJHECYBambe KOH
¢usnukaTa aktuBHOCT. O] TyKa, MOXeE J1a ce
Kake JIeKa YHUBEP3UTETHTE I'O 3aHEMapyBaaT
CBOjOT KananuTeT MO3UTHBHO J1a IeTyBaaT Ha
HAaBUKUTE HA CBOUTE CTYJCHTU U BpPaOOTCHH
3a MPAKTUKYBamE Ha CIIOPTCKO-PEKPEATHBHU
¢usnukn  aktuBHOcTH.  Ho,  cmopen
ucTpaxyBawara Ha Leslie, Sparling u
Owen,* yHuBep3uTeTHTE MMAAT KaMAUTETH
Ja JenyBaaT Ha HHUBOTO Ha (Qu3nMYKara
aKTUBHOCT Kaj TMOCJUHIWTE W Ja TO
00JIMKYBaaT OJHECYBAETO KOH (hM3MYKaTa
aKTUBHOCT HA CBOMTE BpabOTEHH U
YHUBEP3UTETCKUOT HepCOHAIL.
YHUBep3UTETUTE MpPEeTCTaByBaaT
€/IMHCTBEHA M YHMKaTHa jaBHA MHCTUTYLMja
KOja MOXe€ Jla TH PEKOHCTPYHpa CTaBOBUTE,
OJlHECyBama M MHUCIIEHAaTa BO BpCKa CO
BOXHOCTa Ha (U3MUYKaTa aKTHUBHOCT 3a
MOEUHIIUTE, KAKO U 3a OMILITECTBOTO.

Ho, He cekoram BpemMeTO NOMHHATO Ha
YHUBEP3UTET € MPHjaTHO U HE CEKOoraul BO
KpajHa JIMHUja MPUOHECYBa 3a CO3/1aBambETO

42 Lovell, G. P., El Ansari, W., Parker, J. K. (2010).
“Perceived Exercise Benefits and Barriers of Non-
Exercising Female University Students in the United
Kingdom”. Int. J. Environ. Res. Public Health. (7):784-
798. doi:10.3390/ijerph7030784

43 Leslie, E., Sparling, P. B., Owen, N. (2001). “University
campus settings and the promotion of physical activity in
young adults: lessons from research in Australia and the
USA”. Health Education. 101(3):116-125.
doi:10.1108/09654280110387880

4 Sharp, E., & Barney, D. (2016). “Required and non-
required college physical activity classes effect on college
students” stress”. American Journal of Health Studies.
31(2):74-81.

U Pa3BOjOT Ha 3aeJHUYKHU TPOCIEPUTET. 3a
MHOTY TOCIMHIIA, BPEMETO TOMHHATO Ha
YHUBEP3UTETOT € TMPEIU3BUK CO MHOTY
MIPUTUCOK KOj MPEaU3BUKYBa cTpec. Sharp u
Barney ru onuiryBaat HEKOM OJi CTPECHUTE
areHcH  3a  CTYICHTUTE, KakKo  IITO
HEHCIIOJIHETUTE O4YeKyBama O] cede WiIH
npodecopure U cemejctBoTO.  [pyrum
(dakTopm ce HENOCTUTOT Ha  BpeMe,
HapyIIyBamka BO CIIHECHETO, CTYTUPABETO BO
cTpancka apxapa.** Ho, u mokpaj dakror
JeKa YHHBEP3UTETOT MOXe Ja Ouje
Npeau3BUK, (hU3MYKaTa aKTUBHOCT IOMara
Bo Oopbara mpOTHUB HecakaHWTe e(HEeKTH Of
CTpECHHTE CHTyallud 3a BpeMe Ha
CTYJIMPAamETO, a yIITe IOBAXHO € IITO
YHUBEP3UTETUTE  MOXAT  JocTa  Ja
NpHUOHECAT  BO  AHTQXHPAHOCTa  Ha
CTYAICHTHUTE BO (pU3MUKaTa aKTUBHOCT.

4. MapKeTHHT cTpaTeruu Ha
YHUBEP3UTETHTEe 32 NOTTHUKHYBambe Ha
(puznukaTa aKTUBHOCT Kaj CTyJAeHTHTe

[Tocrojar UCTpaKyBarba KoM  ja
MOJPKYBaaT IOBP3aHOCTa Mery eIMHEYEH
TPEHMHT Ha aKkaJaeMcKuTe mepopmancu® u
MO3UTHBHATA JIOJNTOpOYHAa copaboTka Ha
yMepeHaTta [0  €HepruyHa  (¢u3nyKa
aKTHBHOCT Ha aKaJeMCKUTE IOCTUTHYBamba
II0 HEKOUu HpCI[MeTI/I.46 YHI/IBep?;I/ITeTI/ITC
uMaat 3HAYUTEINICH IpUI0HEC BO
IMOTTUKHYBAKECTO Ha CTYACHTHUTC n
00e30e1yBameTo Ha  MOXHOCTH  Ja
y4ecTByBaaT BO (M3MUKM aKTUBHOCTH. Bo
HUBHHUTE 3aJI0’)KOHM 32 CO3/IaBambe Ha (PH3HUKU
aKTUBHA KyJATypa U oOM4au, MEHallepUTe Ha
YHUBEP3UTETUTE TIpen ce’ Ou Tpedano aa Tu
pasrienaar:?

45 Haapala, E. (2012). “Physical activity, academic
performance and cognition in children and adolescents. A
Systematic Review”. Balt JHea Phys Act. 4(1):53-61.
46 Booth, J., Leary, S., Joinson, C., Ness, A., Tomporowski,
P., Boyle, J., Reilly, J. (2014). “Associations between
objectively measured physical activity and academic
attainment in adolescents from a UK cohort”. Br J Sports
Med. 48:(3):265-270. Published Online First: 22 October
2013, doi:10.1136/bjsports-2013-092334
47 Public Health England, the Youth Sport Trust and the
Association of Colleges Sport and supported by the
Department of Health. (2015). What Works in Schools and
Colleges to Increase Physical Activity? A briefing for head
teachers, college principals, staff working in education
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— KamamuTeToT ¥ CIIOCOOHOCTA Ha KaJapoT
71a BOJX ¥ J1a IPOMOBUPA aKTHBHOCTH;

— MOTOJHOCTUTE HA  OTBOPEHHOT U
3aTBOPEHHOT MPOCTOP HA YHUBEP3UTETOT;

— JIOCTAamHOCTa Ha ()MHAHCHUCKU U JPYTU
pecypcen,

— HWICH 3a Toa Kako Ja ce HHTerpupa
¢u3nuKa aKTUBHOCT BO TEKOT Ha JIEHOT
MOMHUHAT Ha (aKyITeT;

— pa3NIMYHHATE TMOTpedw/ kemdum  Ha
MITQJIUTE;

— JIOKa3W 3a Toa Kako (M3UYKa aKTUBHOCT
r'0 NMOTTHKHYBA YYCHETO U YCIEXOT BO TEKOT
Ha CTYAHPAmETO, OCOOCHO Kaj COIUjaTHO
3arpo3eHHUTE TPYIU HA CTY/ACHTH;

— ITO € COOJBETHO 3a BoO3pacTta u
CTETEeHOT Ha (pU3HYKHU pa3Boj;

— Ipe3eMame Ha IENIOCeH MpHUCTan 3a
3rojieMyBambe Ha HHUBOTO Ha (HU3NYKA
AKTHUBHOCT Kaj CTYJCHTHUTE.

[ToctojaT ocyM TIaBHU CTpaTeTHH WIH
MpUCTaIU KoM MOXaT na ce
HMMIUJIEMEHTHUPAAT BO YHUBEP3UTETUTE CO IIeIT
3roJieMyBame Ha (p3UIKaTa aKTUBHOCT METy
CTYICHTUTE M HaMalyBake Ha HHUBHATa
¢usmuka neakTHBHOCT.*®

[IpBata cTpaTeruja € BHECyBame Ha
MYJITUKOMIIOHEHTHH WHTEPBEHIINH.
WNHTepBeHIIMUTE KOU C€ MYITHKOMIIOHEHTHU
WIM TO WCTaKHyBaaT TMPHUCTANOT Ha
BKIIy4yBame€ Ha Ienara (yHHBEP3UTETCKa)
3aeHUIIA  Cc€  TOKaKale  Jeka  ce
HajepexTHBHN.* MynITUKOMIIOHEHTHUTE
WHTEPBEHIIMM BKIIy9yBaaT aKTUBHOCTH BO
KOH criaraar:

— HaCTaBHU TMpOrpaMu W TIpelaBama 3a

BaXXHOCTa Ha CbI/ISI/I‘IKaTa AKTHUBHOCT,

settings, directors of public health and wider partners.
London.

“8 public Health England, the Youth Sport Trust and the
Association of Colleges Sport and supported by the
Department of Health. (2015). What Works in Schools and
Colleges to Increase Physical Activity? A briefing for head
teachers, college principals, staff working in education
settings, directors of public health and wider partners.
London.

49 Kriemler, S. et al. (2011). “Effect of school-based
interventions on physical activity and fitness in children
and adolescents: a review of reviews and systematic

— Kyatypa, ¢umo3zodpuja W  OKOJMHA
(co3naBame Ha cpeauHa 3a CTYJICHTHUTE KOja
TH TIOJIPKyBa (PU3MUKHUTE aKTUBHOCTH );

— BKJIYYYBame Ha MOIIMPOKATa 3aeTHUIIA,
cemejcTBara, paboTogaBavuTe.

HacraBHuTe mporpamu u miiaHoBH Tpeba 11a
uMaaT CoO/IBeTHa JUIa0OYMHA U 3HAUYCH-E,
Taka IITO THUE K€ T'M HCIHOJIHYBaaT CHUTE
COOJIBETHM 3aKOHCKM Oapama, Kako U
noTpeOuTe U MHTEPECUTE HA CTYJCHTUTE, Ha
HaIMOHAJIHO U JIOKaJIHO HMBO. [IpenaBaunte
Tpeba 1a pasMuCIaT Jald [peAaBamara
Tpeba ga OuAaT HAcOYEHU KOH IyXOBEH,
MOpaJieH, COLMjaJIeH U KYJITYpeH pa3Boj Ha
crynenTure. MyATUKOMIIOHEHTHUTE
nporpaMu 32 (U3MYKA ~ AKTHBHOCT
BKIIy4yBaaT eAykanuja 3a OeHedUTUTEe Of
¢u3nuKaTa aKTHBHOCT, CO3/JaBamke Ha
NOTTUKHYBAaYKa YHHUBEP3UTETCKA CpPeIUHA U
BKIIy4yBame Ha CEMEJCTBOTO W JIOKAIHATA
3aeHMLA.

BakBuor mpucranm ce IOKaxala  BO
MHTEPHALIMOHAIHY TIPAaHUIM KaKO €JeH OJ
HajI00pUTE TpPUCTANK 32 3TOJIEMYBambe Ha
¢u3nukara aKTUBHOCT M C€ CMeTa 3a
ceonaTeH, HO CEMak 3a MOCTHTHYBamkE Ha
yCIIEIIHN pes3yiaTatu norpeOHa e
KOMOMHAHIM]a 071 moBeke cTpaTeruu.’!

Bropara ctparernja e ob6e30enyBame Ha

KBaJI(UKyBaHa paboTHa cuia.
HctpaxyBamara ykakyBaaT Ha Toa JeKa €
noTpedeH COOJIBETHO o0yueH,

KBAIM(UKYBaH U TOTKPENEH CO 3HACHE
paboTteH Kanaap. Menaniepure Ha
yHHUBEp3UTEeTUTE Tpeba na obezdedar kamap
KOj Ma CITOCOOHOCTH M BEIITHHHU JIa TIOHY !
BUCOKOKBATUTETHH  HMCKycTBa M Ha
¢bu3mukoTOo OOpazoBaHMe W (PuU3MUKATA
aKTUBHOCT BO CKJIONOT Ha (haKyJITETCKUOT
JICH ¥ MO’K€ J1a TIPUJIOHECE 32 TOBUCOKO HUBO

update”. British Journal of Sport Medicine. 45(11):923-
930; Van Sluijs, E., McMinn, A., Griffin, S. (2007).
“Effectiveness of interventions to promote physical activity
in children and adolescents: systematic review of controlled
trials”. BMJ. 335:703.
%0 Ofsted. (2015). Further education and skills inspection
handbook.
51 Global Advocacy for Physical Activity (GAPA) the
Advocacy Council of the International Society for Physical
Activity and Health (ISPAH). (2011). NCD Prevention:
Investments that Work for Physical Activity. Available
from: www.globalpa.org.uk/investmentsthatwork
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Ha (u3MuYKa aKTHBHOCT OJl CTpaHa Ha
crynenTute.”? BpaboTeHNTE U BOJIOHTEPHTE
KOM K€ TU MpeHecyBaaT THE HUCKYCTBa Tpeba
na ™ nMaar moTpeOHUTE
UCKYyCTBa W BEIITUHU 33 KpEUpame,
IUTAHUPalke W HM3BpIIyBake Ha (u3mukarta
aKTUBHOCT, KOja K€ T'Y UCIIOJIHYBA MOTPEOUTE
Ha MITaTUTE, COTJIACHO HUBHUTE
crioco6HoCTH. >

Hcro taka, Tpeba Ja UM ce Jaje mpaBo Ha
r1lac M YYeCTBO Ha CTYAEHTHTE BO
IUIAHUPAKETO  HAa  W3BPIIYBAKETO  Ha
(¢u3MUKUTE AKTUBHOCTH BO TEKOT Ha
HUBHUOT (aKynTeTCKH [IeH, 3a Ja ce
00e30eu J1eka aKTUBHOCTHUTE CE€ COOJIBETHO
UCIUIAHUPAaHKH W  TPWIATOJCHH  CIOpEeN
HUBHHTE MOTPeOH, CO ITO OU ce 3roJIEMHIIO
Y4ECTBOTO HAa  CTYJICHTHUTE BO  THE
akTuBHOCTH.>

YeTBpTHOT TpUCTAl WIA CTpaTerdja e
CO3/laBalbé HA aKTUBHO  OKPYXYBambe.
[TotpeObHO € na ce oBO3MOXKAaT Oe30eaHHU
MOKHOCTH, 00JEKTH M omlpeMa Kou Tpeba 1a
OugaT JOCTalHKU 32 MOTTUKHYBAakE HA CHUTE
MIIaJH JIyfe J1a YyY4ecTBYBaaT BO (DM3HUKUTE
AKTUBHOCTH. YUYWIMINTaTa M BUCOKHTE
IIKOJIM, WCTO Taka, ce oxpadpyBaaT Aa TH
CTaBaT  Ha  paclojiarake  HUBHHTE
KalmaluTeTd  BO  Pa3IMYHA  BpPEMUHbA
(BKJIy4yBajKu TH paHWTE YTPUHCKH YaCOBH,
JI0ITHA TIOTIIA/IHE, HAaBeYep, a U 3a BpeMe Ha
npaszHuiuTe).>

[lerrata cTpaterwja € 1a ce TIOHYIH
1oroJieM U300p U PA3IUYHOCT BO (PU3UUKUTE
akTuBHOCTH. [loHynara Ha moronem u300p
Ha (U3NYKA aKTUBHOCTH MOXeE Jia TO
3roJIEMH YY€CTBOTO Ha MIIAJIUTE JTyT'e BO HUB.
ITokpaj Toa, co BMETHyBame Ha 3a0aBHU
€JIEMEHTH, HO " TPaIUIINOHATHU
KOMITETUTUBHHU (PU3HUKH aKTUBHOCTH MOKE
Ja TO TIOTTHKHE Y4YECTBOTO Ha MIIAJHTE
HEeaKTHBHH Jyfe.>®

52 Beets, M., Huberty, J., Beighle, A. (2013). “Systematic
observation of physical activity in afterschool programs:
preliminary findings from Movin' Afterschool
intervention”. Journal of Physical Activity & Health.
10:974-81.

53 National Institute for Health and Care Excellence.
(2009). Promoting physical activity for children and young
people: PH17.

54 Youth Sport Trust. (2014). Girls Active evaluation

[lecrata crpareruja € BMETHYBame Ha
HACTaBHM  MpOTpamMH,  TpeAaBama U
eyKallMja 3a 3roJIeMyBambe Ha CBECHOCTA Ha
OoeHeduTuTe 0 PU3NUKaTa AKTUBHOCT.

Cenmara ctpareruja e J1a ce mOTTHKHYBaaT
CTYJICHTUTC Ha aKTUBHO TAaTyBame [0
(bakynTeToT Ha KOj c€ CTyaupa, Kako Ha
npuMep, TNeIIavYeHkhe WM KOPUCTCHE Ha
BEJIOCHIIE.

[Tocnemnara cTpateruja € ClelcHEe U
eBaJlyalldja Ha HHMBOTO Ha (QHU3UYKaTa
aKTUBHOCT Mery cTyneHtute. EBanyarujara
Ha (U3MYKaTa aKTUBHOCT, UCTO Taka, Tpeba
Ja ce ciead W Mery pa3iMyHd Tpynu (Ha
pUMep, Kaj OHUE CO MIPEYKH BO Pa3BOjOT WIH
O]l Pa3IM4YHO E€THUYKO TOTekio). [Ipu Toa,
CeKoja TpoMeHa BO (hM3MYKATa aKTHBHOCT,
(bu3nuKHUTE CIOCOOHOCTHU U 3]IpaBjeTo Tpeda
na ce eBuaeHTHpa. [lOTTHKHYBameTo Ha
camoeBalyalujara Ha ¢dbuznukara
aKTUBHOCT, CO IOCTAaBYBamke Ha LIEJIH, UCTO
Taka, OWJIO JOKa)XXaHO JIeKa ja MOTTUKHYBA
¢u3nUKaTa AKTUBHOCT Mel'y MiajguTe myre.>’

5. IIpumep 3a yHUBEP3HTETCKH CIIOPT BO
Tamnepe, ®@uncka - mpoekt Unipoli Sport

Bo mowmentoB, mpoekror Unipoli Sport
HYIH CIIOPTCKH YCIIYTH Ha TPU KaMITyCH, BO
Tamriepe YHUBEpP3UTETOT 3a TEXHOJIOTH]jA
(koj ce wHaora Bo XepBaHTa), Ha
VYuusepsutetor Bo Tammnepe (UTA, Atalpa,
BO OnM3MHAa Ha IEHTapoT Ha TpajoT) M
Tamriepe VYHUBEp3UTETOT 3a NPUMEHETH
Hayku (TAMK, koj ce Haora Bo Kaymu,
Tamnepe). Unipoli Sport 6un nancupan Bo
ecenta 2013 roamna co men na ob6e30enn
Pa3HOBUIHU u BUCOKO-KBAJIUTETHU
CIIOPTCKM  YCAYT'M 32 CTYJCHTUTE U
YHUBEP3UTETCKU BpaboTeHuTe o1 Tammepe.
Cekoj  yHuBep3uTeT BpabOTyBa  CBOj
CIIOPTCKM  MEHayep  OJrOBOpeH  3a

55 National Institute for Health and Care Excellence.
(2009). Promoting physical activity for children and young
people: PH17.
% CFE and Sport England. (2014). Evaluation of Active
Colleges.
57 Lubans, D., Morgan, P., Tudor-Locke, C. (2009). “A
systematic review of studies using pedometers to promote
physical activity among youth”. Preventive Medicine.
48:307-315.
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koopauuupame Ha Unipoli Sport coprckute
ycnyru. Cexoj CTyASHT U BpaOOTEH 0J1 OBUE
TPU YHHUBEP3UTETU MOXKE J1a CTaHE WIEH IO
IUTaKamke Ha HAJOMECTOK 3a €/IeH ceMecTap
WM enHa [ena ydyeOHAa TOJMHA Ha
YHHUBEP3UTETOT BO KOj y4ar uiu padorar. [1o
IUTaKamkbeTO HA HAJIOMECT, YWICHOBHTE UMaat
IIpaBo Jia mobapaar MPUCTAIl 33 KOPUCTEHE
Ha Unipoli Sport cnoprckure yciayru u Ha
npyrute kammycu. Bo ecenra 2017 roauna
yiaHapuHa Iutakane 7900 cryaeHTH U
Bpabotenu. [Tokpaj Toa, mocTou omnmuja aa ce
IUTaTH €JHOKpaTeH HajgoMmecT. Mcro Taka,
Unipoli Cropt 006e30emxyBa JOMOJTHUTEITHH
uHbopMaMM M KOMYHHKaluja  Co
CTYIGHTUTE M BpaOOTEHUTE IPEKy CBojara
BeO-CTpaHUIla, COLHWJATHUTE  MEIUYMH,
uHGOpPMATUBHU Ta0NM, YHUBEP3UTETCKHUTE
WHTEPHHU CTPAHHIIM W WICHOBHTE MOXKaT Ja
ce MpeTIUiaTtaT 3a J00MBamke Ha CHUCAHUja
KOM c€ M3aBaaT MECEYHO.

Unipoli Sport Hyau moBeke yCIOyrw.
I'pymHUTE BeX)OU ce OpraHU3MpaH HEJCITHO
BO (opmMa Ha 4YacoBM MpPEIBOAECHU O
cioptcku HMHCTpyKTOopu. Ce Hyam TrojieMm
n300p Ha BEXOM TPyNHpPaHU BO aepOOUK,
¢uTHEC M yacoBu 3a Oanmanc. Cekoja Henena
ce OApKyBaaT M WIPU CO TOIKa, BO KoOja
MOJKaT JIa Y9€CTBYBAAaT IMOSIUHIIN MU TPYIIH
(na mpumep, og0ojka, mai ¢pyndan, Komapka,
6aamuaTOH). Unipoli Cnopt, uCTO Taka,
HYIU KypCeBH 3a OJ[peleH CIOpPT WIH
aKTUBHOCTH 3a TIOYETHUIM WM HAIPETHO
HUBO 0€3 HAaJOMECT WJM CO JOIMOJHUTEICH
HagomecT. [locrojat oxomy 100 pazmuyHu
KypceBM KOM C€ OpraHu3Mpaar cekoja
roguHa. CTpenamTBo, apreHTHHCKO TaHTO,
MeuyBambe, PUTHEC KMK-OOKCHHT, jaBame Ha
KOWH U CUTE BUOBH Ha jora C€ CaMO HEKOH
0]l KypCEBUTE KOU WJIEHOBUTE MOXKAaT Jia TU
noceryBaaT. Cexoj KaMIyc MMa cBoja cajia u
YJICHOBUTE MOXKE J]a UMAaT MPHUCTAI /10 HEro
3a BpeMe Ha JICHOBUTE BO TEKOT Ha
pabotHata Henena nmomery 06:00 mo 22:00 u
BUKeHnuTe. llodyeTHHITe BO cajata 3a
o0yka MMmaar onuuja ga nodapaaT COBETH U
noMo1i o7 GUTHEC HHCTPYKTOPHUTE KOU CE Ha
pacrionarawe. JluyHUTE M TPYNHUTE
CTIIOPTCKH YCIYTH C€ YIITE €THa OIIHja 3a
BKIyyyBawe BO Unipoli Cnopr u na ce

y4EeCTBYBA BO KOHCYJITAIIMU, HHIUBUIYaTHA
WIN TPYIHA WHCTPYKIIMU BO cayiaTa, JUIHU
o0Oyka 1 Macaxa.

Kiydnara npenHocT na ce Ouje WieH Ha
Unipoli Sport e Bo Toa mro mMoxe na ce
nu3bepe BO KOj YHHUBEP3UTETCKH CIOPTCKH
o0jeKT ma ce BexkOa, Criopesl CBOj pacrope,
BO OJIM3WHA HA MECTOTO Ha CTYIHparbe WIIN
pabora, BO OJHM3HHA Ha JIOMOT Ha JKHBECH-C,
WIN CaMo €JHO HeaJeKy y0aBoO BO3CHE CO
BEJIOCUIIE]] 110 IJIAKAKETO Ha WiCHapUHAaTa
Ha YHUBEP3UTETOT HA KOj ce paboTH WK ce
crynupa. BakBHOT HauWMH Ha O/IBUBAmE Ha
YCIIYTUTE, BIIMjac U HA CIIOPTCKUTE YCIAYTH U
HAaYMHOT HAa KOj THE Ke Ce OJBHBAaaT BO
UJIHUHA.

3AKJIYHYOK

HecomHeHo € neka, YHHUBEP3UTETUTE Ce€
KITyYHH BO Pa3BUBAKETO M (POPMHUPABETO HA
CTaBOBU, IMEpLENLIMH U OJHECyBama Ha
MJIaiuTe JIyre, KOU K€ cTaHaT WIHU JUAEPH U
Ke mOpujaoHecaT 3a JUMHAMUKara Ha

OIILTECTBOTO. Crynenrture U
YHUBEP3UTETCKUOT  Kagap  (kako H
HaJ[BOPEIIHU YIEHOBH) peKy

NPaKTHUKyBakbe Ha CIOPT U BEeXOWM Ha
YHHUBEP3UTETOT MOXKAT JIa yHAIPeaaT CBOETO
3IpaBje. YHHMBEp3uTeTUTe Tpeda nga ro
UCKOPUCTAT CBOJOT TOTEHOMjAT H Ja
o0e30eaT MOXHOCTH 3a CHOpPT, BexOU u
(u3MYKa aKTUBHOCT, CO IITO K€ MpUIOHEecaT
3a aKTUBEH M 3/paB HAYMH Ha >KMBOT Ha
CTYJICHTUTE U CBOUTE BPaOOTEHU.

Pa3zbupameTro Ha MOJIETIOT Ha COLMjaTHU U
€KOJIOIIKY MOTTUKHYBAYH, KAaKO ¥ OJPEICHU
BUJIOBU Ha MpPEUYKH 3a CHOPT U (HU3UUKA
aKTUBHOCT OBO3MOXYBa Jna ce paszbepe
HAUYMHOT Ha KOj YHUBEP3UTETUTE OU MOKeEe
7la leyBaaT Ha MIIAUTE Jylre Jla 3armoyHatr
co ¢usnyka akTUBHOCT. Jlokammjara Ha
JaBaFbeTO Ha CHOPTCKUTE YCIYTH  BO
Onmu3uHaTa Ha NPECTOj, KaMIlyC W/WiIH
paboTHO MecTo, IleHuTe U (dIekcuOuneH
pacriopesl ce KIy4YHU KapaKTepUCTUKU 3a
OJlpellyBakb€ Ha MOJEIOT Ha (HU3NYKaTa
aKTUBHOCT Ha eJlHa JMYHOCT. HepocTuror Ha
BpeMe U COIMjaIHUTE OTPaHWYyBama Ce
€IHU O]l HajroJIeMHTE NPEUYKH Kora ce
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IUIaHWpa BKIy4YyBamke BO (U3NYKU U
CHOPTCKO-PEKPEaTUBHU AKTUBHOCTH.

[TocTojaT OCyM TTIaBHU CTPATETHUU CO KOU
MpeKy MAapKeTHHIOT OM ce aKTUBUpale
CTYJEHTUTE Ha YHMBEP3UTETUTE Jla BOJAT
MTOAKTUBEH JKUBOTEH CTUJ. THue ce ciaelHuTe:
— BHECYBalb€ Ha MYJITUKOMIIOHEHTHHU

WHTCPBEHIINU;
— o0e30enyBame  Ha
paboTHa cuna;

KB (UKyBaHA

— JJa UM ce Jaje MpaBO Ha TIJjlac Ha
CTY/ICHTHTE;

— CO3/1aBame Ha aKTUBHO OKPYI)KYBaE;

— Ja ce TOHymu TmoroiieM wu3zbop u
Pa3IMYHOCT BO (PU3UYKUTE AKTUBHOCTH;

— BMETHYBam€ Ha HACTaBHU MPOTPaMH,
npeJaBama U elyKalrja 3a 3roJeMyBambe Ha
CBeCHOCTa Ha OeHeduTuTe 04 (PU3MUKATA
aKTHUBHOCT;

— Jla ce MPOMOBHUPA aKTUBHO MaTyBaE JI0
dakynrer (memavemhe Wik Co BEJIOCUTIEN);

— Cleleme W eBallyalldja Ha HUBOTO Ha
(du3nUKaTa akTHBHOCT MEI'y CTYJICHTHTE.

[Ipumep 3a MpaKTHKyBame Ha CIOPTCKU
AKTUBHOCTH BO paMKHTe Ha
YHHUBEP3UTETCKUTE TPOCTOPUU € TPOEKTOT
Unipoli Sport, Bo Tampere, ®urHcka, Koj ce
COCTOM OJf TPH YHUBEP3UTETCKU CIIOPTCKU
o0jexra. Kiyunata mpeaHoct na ce Oune
yiieH Ha Unipoli Sport € Bo Toa mTo Moxe J1a
ce u30epe BO KOj YHUBEP3UTETCKH CIIOPTCKU
00jeKT na ce BexOa, criopesr CBOj pacropes,
BO OJIM3MHA Ha MECTOTO Ha CTYyAUpame WIN
pabota, BO OJMM3MHA HA JOMOT Ha KHBECHHE,
WIM caMO €JJHO HejaleKy y0aBo BO3EHE CO
BEJIOCHIIE]] TI0 TUIAKAaKkETO Ha WiIeHapWHaTa
Ha YHMBEP3UTETOT Ha KOj ce paboTu Wiu ce
CTyampa.

On Tyka, MOXeme Ja KaxeMe Jeka
YHHUBEP3UTETHUTE € TIOTPEOHO J1a TH UCTPaKaT
TEMEJTHO CBOMTE MOKHOCTH 3a JaBame Ha
CTIIOPTCKH YCIYTH H na ce (hoKycupaar BO
KOHTEKCT Ha MOJIMTUKATA IITO TH OJpelyBa
BOHHACTAaBHUTE AaKTUBHOCTH Ha CBOHTE
CTYAE€HTH, a M BpabOTEHH, CO IUTO Ke
MO3UTHUBHO MPHIOHECAT 32 HUBHOTO 3/IpaBje,
a U OIIITECTBOTO BO IIEJINHA.

Kopucrena squreparypa

1. Armitage, C.J., Arden, M.A. (2009). “A
volitional help sheet to increase physical
activity in people with low socioeconomic
status: A randomised exploratory trial”.
Psychology and Health, 25(10):1129-1145.

2. Beets, M., Huberty, J., Beighle, A.
(2013). “Systematic observation of physical
activity in afterschool programs: preliminary
findings  from  Movin'  Afterschool
intervention”. Journal of Physical Activity &
Health. 10:974-81.

3. Ber¢i¢, B., Ponli¢, V. (2009). “Tjelesno
vjeZbanje u suvremenim uvjetima zivota”.
Filozofska istrazivanja. 29(3), 449-460.

4. Booth, J., Leary, S., Joinson, C., Ness,
A., Tomporowski, P., Boyle, J., Reilly, J.
(2014). “Associations between objectively
measured physical activity and academic
attainment in adolescents from a UK cohort”.
Br J Sports Med. 48:(3):265-270. Published
Online  First: 22 October 2013
doi:10.1136/bjsports-2013-092334.

5. CFE and Sport England. (2014).
Evaluation of Active Colleges.

6. Coalter, F. (2005). The Social Benefits
of Sport: An Overview to Inform the
Community Planning Process. Sportscotland
Research Report No. 98. Edinburg:
Sportscotland.

7. Cox, R. (2005). Psihologija sporta:
koncepti primjene. Jastrebarsko: Naklada
Slap.

8. Cudina - Obradovi¢, M. (2008). Da sam
ja uciteljica. Zagreb: UCciteljski fakultet
Sveucilista u Zagrebu.

9. Pordi¢, V. (2004). “Skola i sportski
talenti. U: Strategije podsticanja darovitosti”.
Visa skola za obrazovanje vaspitaca. Zbornik
10; 134-142, Vrsac.

10. Edwards, S. (2006). “Physical

exercise and psychological well-being”.
53



South African Journal of Psychology.
36(2):357-373.

11. Frederick, C.M. i Ryan, R.M. (1993).
“Differences in Motivation for Sport and
Exercise and Their Relations with
Participation and Mental Health”. Journal of
Sport Behavior. 16(3):124-146.

12. Global Advocacy for Physical
Activity (GAPA) the Advocacy Council of
the International Society for Physical
Activity and Health (ISPAH). (2011). NCD
Prevention: Investments that Work for
Physical ~ Activity.  Available  from:
www.globalpa.org.uk/investmentsthatwork

13. Haapala, E. (2012). “Physical
activity, academic  performance and
cognition in children and adolescents. A
Systematic Review”. Balt JHea Phys Act.
4(1):53-61.

14. Heimer, S., MiSigoj-Durakovi¢, M.,
Ruzi¢, L., Matkovié, B., Prskalo, 1., Beri, S.,
Tonkovi¢ Lojovié, M. (2004). “Fitness level
of adult economically active population in
the Republic of Croatia estimated by
EUROFIT system”.
Antropologicum. 28(1):223-233.

15.  Kim, HK., Kim, MJ., Park, CG., Kim,
HO. (2009). “Gender differences in physical
activity and its determinants in rural adults in
Korea”. Journal of Clinical Nursing. 19:876-
883.

16. Kinkela, D., Ponli¢, V. i Moretti, V.
(2008). “Cjelozivotno tjelesno vjezbanje za

Collegium

odrzivi razvoj”. U Uzelac, V. 1 Vujici¢, L.
(Ur.), Zbornik radova Medunarodne
konferencije: Cjelozivotno ucenje za odrzivi
razvoj, 281-287. Rijeka: Sveuciliste u Rijeci,
Uciteljski fakultet u Rijeci.

17. Kiriemler, S. et al. (2011). “Effect of
school-based interventions on physical
activity and fitness in children and
adolescents: a review of reviews and
systematic update”. British Journal of Sport

Medicine. 45(11):923-930; Van Sluijs, E.,
McMinn, A.,  Griffin, S.  (2007).
“Effectiveness of interventions to promote
physical activity in children and adolescents:
systematic review of controlled trials”. BMJ.
335:703.

18. Kwan, M.Y., Cairney, J., Faulkner,
G. E., Pullenayegum, E. E. (2012). “Physical
activity and other health-risk behaviors
during the transition into early adulthood: A
longitudinal cohort study”. American Journal
of Preventive medicine. 42(1):14-20.

19. Leslie, E., Sparling, P. B., Owen, N.
(2001). “University campus settings and the
promotion of physical activity in young
adults: lessons from research in Australia and
the USA”. Health Education. 101(3):116-
125. d0i:10.1108/09654280110387880

20. Lovell, G. P., El Ansari, W., Parker,
J. K. (2010). “Perceived Exercise Benefits
and Barriers of Non-Exercising Female
University Students in the United Kingdom”.
Int. J. Environ. Res. Public Health. (7):784-
798. doi:10.3390/ijerph7030784

21. Lubans, D., Morgan, P., Tudor-
Locke, C. (2009). “A systematic review of
studies using pedometers to promote physical
activity among youth”. Preventive Medicine.
48:307-315.

22. Lyubomirsky, S., King, L., Diener, E.
(2005). “The benefits of frequent positive
affect: Does happiness lead to success?”
Psychological Bulletin. 131(6):803-855.

23. Macanovi¢, G. i sor. (2013). “Fizicka
aktivnost studenata”. Pons Med. .
10(4):137-141.

24. Masten, R., Dimec, T., Donko, A.l. i

TuSak, M. (2010). “Motives For Sports
Participation, Attitudes To Sport And
General Health Status Of The Slovenian
Armed Forces Employees”. Kinesiology.
42(2), 153-163.

54


http://www.globalpa.org.uk/investmentsthatwork

25. National Institute for Health and
Care Excellence. (2009). Promoting physical
activity for children and young people:
PH17.

26. Nesi¢, M., Srdi¢, V., Fratri¢, F.
(2013). “Stavovi motivacione determinante
studentkinja kao faktori opredeljenja prema
univerzitetskom sportu”. Sportske nauke i
zdravlje. 3(2):103-116; Nikoli¢, I., Pahi¢, T.
(2011). “Sportsko-rekreacijske aktivnosti i
stavovi prema njima te povezanost bavljenja
tjelesnim  aktivnostima s  roditeljskom
tjelesnom aktivnosti i usamljenos¢u kod
studenata Uciteljskog fakulteta”. Napredak.
152(2):289-303.

27. Nikoli¢, I., Pahi¢, T. (2011).
“Sportsko-rekreacijske aktivnosti i stavovi
prema njima te povezanost bavljenja
tjelesnim aktivnostima s roditeljskom
tjelesnom aktivnosti i usamljenosc¢u kod
studenata Uciteljskog fakulteta”. Napredak.
152(2):289-303.

28. Ofsted. (2015). Further education
and skills inspection handbook.

29. Pate, R., Pratt, M., Blair, S., Haskell,
W., Macera, C., Bouchard, C. (1995).
“Physical activity and public health: a
recommendation from the Centers for
Disease Control and Prevention and the
American College of Sports Medicine”.
JAMA. 273:402-407.

30. Petkovi¢, M. (1998). “Sport po
izboru - mogucénosti i pretpostavke”.
Zbornika radova sa prvog medunarodnog

simpozijuma: Inovacije nastavnih planova i
programa fizi¢kog vaspitanja dece 1
omladine (ur. P. radovanovi¢). Novi Sad:
Fakultet fizicke culture, 136-146.

31. Poljak, A. (2015). Tjelovjezba,
motivacija i kvaliteta Zivota kod studenata,
diplomski rad. Sveuciliste J. J. Strossmayera
Osijek, Filozofski fakultet, Odsjek za
psihologiju. Osijek. Public Health England,
the Youth Sport Trust and the Association of
Colleges Sport and supported by the
Department of Health. (2015). What Works
in Schools and Colleges to Increase Physical
Activity? A briefing for head teachers,
college principals, staff working in education
settings, directors of public health and wider
partners. London.

32. Sharp, E., & Barney, D. (2016).
“Required and non-required college physical
activity classes effect on college students
stress”. American Journal of Health Studies.
31(2):74-81.Stephens. T., Jacobs, D.R. i
White, C.C. (1985). “A  descriptive
epidemiology of leisure-time physical
activity”. Public Health Reports. 100(2):147-
158.

33.  Tyson, P., Wilson, K., Crone, D.,
Brailsford, R., Laws, K. (2010). “Physical
activity and mental health in a student
population”. Journal of Mental Health.
19(6):492-4909.

34. Youth Sport Trust. (2014). Girls
Active evaluation.

35.  World Health Organization. (2006).
Constitution. New York: WHO.

55



658.8:004.773.6/.7]:366.1

Juliana SILJANOSKA, PhD

International Slavic University

"Gavrilo Romanovich-Derzhavin" - Sveti
Nikole, Bitola,

North Macedonia

|.silanoska@yahoo.com

Christina MITREVSKA, Msc
International Slavic University

"Gavrilo Romanovich-Derzhavin" - Sveti
Nikole, Bitola,

North Macedonia
Kristimitrevska@gmail.com

Martin GEORGIEV Msc

International Slavic University

"Gavrilo Romanovich-Derzhavin" - Sveti
Nikole, Bitola,

North Macedonia

martinstip@hotmail.com

POSSIBILITIES FOR BRANDING
TOURIST DESTINATIONS IN THE
REPUBLIC OF MACEDONIA

Abstract

Tourist destinations are competing to attract
as many visitors as tourists. To build an
image, i.e. positive reputation, tourism
companies must continuously follow the
wishes, needs, requirements and expectations
of tourists, which nowadays are characterized
by high  mobility, dynamism and
sophistication. The branding of tourist
destinations enables tourism companies to
increase the competitiveness and Dbetter
positioning of the tourism market. Branding
IS a promise and experience with which
tourists perceive the tourist stay.

The Republic of Macedonia, although it is a
developing country, has strong potential and
capacity for branding tourist destinations,
especially in lake and spa tourism. The aim
of the research in this paper is to determine
whether the positive reputation and the
positioning of the tourist destinations affect
the choice of the tourists for the destinations
they visit. As a result of this research will
determine the positioning of tourist
destinations in the Republic of Macedonia in
the awareness of tourists and visitors.

Key words: branding, tourist destinations,
positioning, image, tourism market.
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MO KHOCTHU 3A BPEHAUPAILE HA
TYPUCTUYKUTE JECTUHALIMHU BO
PEIIYBJIMKA MAKEJIOHHNJA

ApcTpakr

Typucrtnukure JIECTUHALUN ce
HaTMpeBapyBaar Ja IpUBJeyaT IITO MOrojIeM
Opoj Ha MOCETUTENU- TYpUCTH. 3a na ce
U3rpajy UMHUI, T.. MO3UTHUBHA peryTalyja,
TYPUCTHUYKUTE MpeTnpujaTHja Mopa
KOHTMHYMpPAHO Jla TH clejar >xeioure,
norpebure, Oapamara MW OuYEKyBamwara Ha
TYpPUCTUTE, KOM BO JCHEIIHO BpEME Ce€

O/UIMKYBaaT CO  BHMCOKa  MOOWJIHOCT,
JUHAMHYHOCT " co(uCcTUIIMPAHOCT.
Bpenaupameto Ha TYPUCTHUKHTE
JNECTUHALINH, UM OBO3MOXYBa Ha
TYpPUCTUUKUTE TpETHpHjaThja Iorojiema
KOHKYPEHTHOCT u nogob6pa

MO3UITUOHUPAHOCT HAa TYPHUCTHUYKHOT I1a3ap.
Bpequ/IpaH,eTo € BCTYBALC U JNOKHBYBAKC
CO KO€ TYpUCTHUTEC I'0O MI€pLcrupaar

TYPUCTHYKHOT IPecToj. Pemny0Onmka
Makenonuja, ©ako € 3eMja BO pa3Boj, UMa
CHJIeH TOTeHLUMjal M  KamamureT 3a
OpeHIMpame Ha TYPUCTUIKUTE JCCTUHAIINY,
0CeOHO BO €3€PCKHOT U 0ambCKHOT TypH3aM.
[enta Ha ucTpaxxyBameTO BO OBOj TPYA € Ja
ce YTBpAM Jajlu MO3UTUBHATA peryTaiyja u
MO3UIIMOHUPAHOCTa  HA  TYPHCTUYKHUTE
JIeCTUHAIIMH, BIIjaaT MO3UTUBHO HA U300POT
KOj TO TpaBaT TYpUCTHTE, 32 JECTHHAIIUUTE
KoM ' moceryBaaT. Kako pesynrar Ha oBa
UCTpaXyBambe Ke ce YTBpPIM KakBa €
MO3UIIMHUPAHOCTA Ha TYPUCTUUKHUTE
nectuHauuu Bo PemyOnuka Makenonuja Bo
CBECTa Ha TYPUCTUTE U MTOCETUTEIIHTE.

Kiuyunn 300poBH: OpeHnupame,
TYPUCTUYKHU JCCTHHAIIUH,
MO3UIMOHUPAHOCT,  UMHIL,  TYPUCTHUKU
nasap.
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1. Bpenaupame BO TYypu3MOT

JlebuHupameTo Ha MOUMOT TypH3aM €
MPEIU3BUK MOpaayd HEroBaTta KOMILJICKCHA
npupona. TypusMOT € YCIy)KHa JejHOCT BO
KOja TMpOLecOT Ha MPOW3BOJACTBO U
IOTPOLTYBAUKa CE OJJBUBAAT HCTOBPEMEHO .
Bo crpy4ynara uureparypa TYpPUCTHYKHOT
nasap ce neuHUpa Kako moceOeH BUI Ha
nasap, T.e. masap ,,sui generis” (mocebeH BHJl
Ha ma3zap). TypuUCTHYKHOT Tmaszap ce
orpezeayBa Kako OJJHOC oMery MOHy1aTa u

nmobapyBaykara BO obnacta Ha
MPOU3BOJICTBOTO M  YCIYIHTE KOU C€
KOpHUCTAT 3a 3aJI0BOJTYBabEC Ha

TYpPUCTUUKUTE MOTpeOM BO  OJIpe/icHa
TypHCTUYKA AECTHHAIM]a .,

ObeMoT Ha pa3Boj Ha TYPU3MOT Kako
rio6anHa akTUBHOCT Hajao0po MOXke Ja ce
cornena oJ noxarouutre Ha (CBerckaTa
Typuctuuka  opranuzanuja-  UNWTO.
Cropen momarommre Ha UNWTO Bo
2018roguHa BO MelryHapOJIHUTE MaTyBamba
ydyecTByBajie 1886 MWIHMOHU TYypHUCTH,
J0jieKa JAEBU3HMOT HPWIMB BO Taa roJuHa
msHecyBan 1560 muujapau YCJI%. Axo Bue
[OJJATOLM  Ce cHopear co JajedHaTa
1950roguna, kora uMaio 25,6MHUINOHH
TYpUCTH BO MelyHApOJHHUTE NaTyBama, U
MPUXOJ O 2 MUJIMjapAH Aojapu, MoToa co
nojatorute of 1980roauua kora OpojoT Ha
TYpPUCTH BO MelyHapOJHHMOT TypHu3aM Ou
278MHUIHOHH u JIEBU3HUOT  IPUIUB
104munujapau JI0J1apH, I0TOA BO
2000romuHa  OpojoT Ha TYpPHCTH  BO
MelyHapOIHUTE NaTyBama Oui 674 MUTHOHHT
U npuiuB o 495Mmunujapau, Moxe n1a ce
KOHCTaTHpa JeKa O] TO/IMHa BO TOJMHA Ce
NoBeKe U MoBeke pacte OpojoT Ha TYPUCTH BO
Mef'yHapoaHHTe maTyBama®l. dakT e jmeka
OJpeleHH TPEHJIOBHM Ha  TYPUCTHUKHU
IBUKEHa yKaKyBaaT Ha TOa JeKa TYpU3MOT
IpepecHyBa BO MaCOBHA I10jaBa.

%8 Helgason&Sigurdason

Reykavik University,2012, p.5,

% Popesku, . Marketing u turizmu, Univerzite
Singidunum, Beograd, 2013, p.9,

60 www.unwto.com,

61 Popesku, J. Marketing menadzment turisticke
destinacije, Univerzitet Singidunum, Beograd, 2016, str.3,

branding of destination,

Ha MHWurepuer mopramor Ha UNWTO,
I'enepanuuor cekperap Ha OOH, AHTOHMO
I'yrepec, BO CBOETO CHIITEHHE 32 METUYMUTE
ro HaBell CIeAHOTO: ,,CeKoj JIeH MOBEKe O]
3MUJIMOHM  TYpPUCTH TM  IIOMHHYBaaT
Mel'yHapOJHUTE TpPaHUIM, CEeKOoja TOoJuHA
ckopo 1, 2munmjapau Jyre maryBaar To
cBeToT. Typu3moT craHyBa cTONO Ha
€KOHOMHM]jaTa, BU3a 3a MPOCHEPUTET, KAaKO U
TpaHchopMalMoHa CUIIa 33 YHAIleAyBambe Ha
MUJIMOHU XUBOTU. CBETOT MOXKE U Mopa J1a
ja MCKOPHCTH MOKTA Ha TYpHU3MOTO2*,

MonepHoTo Bpeme co cebe HOCH MOAepHU
TEPMUHH, a TEPMHUHOT OpeHJ € €IeH OJ
Hajuonyaapuaute. 36opor bred 3maum skur,
3AIITUTEH 3HAK, O3HAKa, obenexje m ci®.
Bpengor e BeTyBame Koe ce JaBa Ha
[OTPOILIYBAYUTE, COCTaBEH OJ 30up Ha
pEJIeBaHTHU CBOjCTBA HAa MPOU3BOJAOT, MpPH
IITO CO HETOBOTO KYIyBame Ke ce 3a/10BOJIaT
ollpeieHM MOTpeOu Ha KymyBauuTe. Toj e
KOMOMHaIMja Ha OCOOWHU: TIPOM3BOJM,
KOpHCTa 3a TMOTpOILIyBauuTe (MOTpeOuTe U
KEJIOUTE), BPEIHOCTH (BpcKaTa moMery
MOTPOILIYBAYUTE U MPOU3BOUTE).

Bbpenmor e waeja BO yMOT Ha
MOTPOIlyBauYUTe,  TOA €OHa  IITO
MOTPOIIYBA4OT TO TJeda, MHCIH, TO
Teplenupa BO MOMEHTOT, motcBecHo®, Co
Kpeupamero Ha OpeHJ, KoMalHMjaTa
OCTBapyBa KOHKYpPEHTCKAa IpPEAHOCT Ha
na3apot. Llenta Ha OpeHIUPAKETO € JIECHO ’
Op30 TMperno3HaBambe Ha MNPOM3BOIUTE O]
CTpaHa Ha MOTPOIIYBAauuTe, a TOA Haja00po
ce mocTurHyBa co: cect 3a Hero (brend
awareness) u ciuka 3a Hero (brend image).
Omna mro BO MocieaHo Bpeme, OarogapeHue
Ha  pa3BojoT Ha  HMHOpMaTHUKaTa
TEXHOJOTHja, € TOCeOHO BaXHO 3a
KOMAITHUTE, TIOCEOHO 3a TYPHCTUYKHUTE
cy0jeKTH, Toa MTO JEHEC JECHO MOXKe Ja Ce
opennupa ce. Kora cranysa 300p 3a CHIIHH
OpeHIMHT KOMIaHuHu, Kako 1mro ce Google,

62 www.media.unwto.org, 11.03.2017,

83 Veljkovic : Brend menadzment u savremenim trzisnim
uslovima, Ekonomski fakultet, Beograd, 2010, str.4,

64 Getman : Emocionalno brendiranje, Tipografik plus,
Beograd, 2014, str.10,
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Facebook wmu Apple, kou na dopbcoBarta
JMCTa C€ pPaHTUpaHH KAaKO KOMIIAHWH CO
HajrosieMa 3apaboTKa, UCTUTE HH HCIIpaKaat
CHJIHAa TOpaKa JeKa CBOjOT MapKETHHI TO
HACOYMJIC MCKIIyYMBO KOH OCBOjyBame€ Ha
CPEUTO M YMOT Ha TOTpoIryBauuTe®,
Cnopen dopbcoBata nucta, 10 HajBpenanu
CBETCKM OpEHIIOBM Ha JYKCY3HU XOTEIH €

ciacaHara:

Tabena 1. Ton 10 najspeanun OpeHI0BU
Ha xoresu Bo 2018

Panr HNme Ha XOTEIIOT
2018
1. The Peninsula
2. Four season Hotels&
Resorts
3. Taj Hotels& Resorts
4, Belmond
5. Ritz- Carlton
6. Fairmont
7. Rosewood
8. Park Hyatt
9. Aman Resorts
10. Mandarin Oriental

N3zeop: www.forbs.com,

Bo cuHIMpOT Ha BPEIHOCTH BO TYPU3MOT,
[I0CTOjaT MOBeKke HMBOA Ha OpeHIupame U
WCTUTE ce oiHecyBaaT Ha®:

- JlectuHanuwure,

- Hocurenute Ha TYpUCTHYKATAa

MOHy/a  BO  JIECTUHAIIMHUTE  (XOTENH,

pecTopaHu, Ka3uHa u Ap.).
- Tpancnopror, n

- Ilocpegnuumre BO MAapKETHUHT

KaHanuTte (Typoreparopu U TYPUCTUUKHUTE
arcHIIUN).

Cute oBHe HHBOAa Ha OpeHIUpame BO
TYpU3MOT ce MelfyceOHO TMOBpa3HU H
MelfyceOHO 3aBHCHM, HO Taa IOBpPa3HOCT
NoceOHO € HarylaceHa Kaj OpeHIUupamkeTo Ha
JECTUHAIINNTE u HOCHUTEIIUTE Ha
TypUCTHYKaTa MOHY A Ha JECTUHALIUUTE.

Bpennupamero BO  TYypH3MOT  HUMa
noceOHa BaXXKHOCT BO KpEHpameTo Ha

85 www.forbs.com,
8 Dzordzevic&Zecevic : Kreiranje vrednosti u turizmu,
Ekonomski fakultet, Beograd, 2015, str.19,

BPEIHOCTH BO  Typu3MoT. (OCHOBHUTE
BPEHOCTU KOU OPEHJJOBUTE HA I€CTHHALIUTE
'l Kpeupaar 3a Typuctute ce®’:

- Ilpeno3HaTinMBOCT Ha MOHYAATA,

- JacHa mpercraBa 3a BpPEIHOCTUTE
(xopHcTa) M HICKYCTBOTO KO €TYPUCTUTE K€ I'O
uMaar co MPECTOjOT BO OpeieHa TYPUCTHUKA
JIECTUHAIIN]a,

- Jacno COIJIEYBAE Ha
TU(QEepEeHTHUTE BPEIHOCTH Ha HEKOU Of
JITEPHATHUBHUTE BO CMHCJIA JaCHO BOOUYBAmbE
Ha KOHKYPEHTCKHUTE KapaKTePUCTUKH, U

- Nmun.

Haj3nauajuu M3BOpU BO KPEHPAHmHETO HA

BPCAHOCTUTE 3a TYPUCTUTE, KOU CC KpeUpaar

co 6pernupameTo ce’s:

- Tapanmuja 3a KBaJIMTET: TOA € CTETICH
Ha CUTYPHOCT 3a TYPUCTOT JIeKa HETOBHUTE
OYEeKyBama BO TIOTJe] Ha KBAJIUTETOT HA
YCIYTUTE U UCKYCTBOTO KOE K€ TO J00He Co
MPECTOOT, UMa ToJieMa BepOjaTHOCT J1a Oujie
MOTBP/ICH,

- HamanyBame Ha  HamopoT W
TPOIIOIMTE TOBPAa3HH CO TIPOIEHKAa Ha
QITEpHATHBHUTE: CE HaMajaT HAlopUTe W
TPOIIOIINTE HAa TYPHCTUTE INpH H300p Ha
JIECTUHAIINUTE,

- PaznukyBame Ha BPEHOCTHTE KOU T'H
HyJIaT pa3iuyHUTE aITepHATHBU: JIECHO
MIpPETo3HaBakhe Ha PA3UYH aNTepHATUBU U
BHUCTUHCKU M300p HA JIeCTUHAIIH]A,

- Tapanmuja nexa MCKYCTBOTO Koe Ke
ro J0XHBEaT CO IMPECTOjOT BO OJpeleHa
JeCTUHAllMja, K€ KM OCTaHE€ BO TpajHO
cekaBame: OpeHIOT TapaHTHPa UCKYCTBO KO
BEUYHO Ke Tpae,

- Emoumonannu KOPHCTH KO
OpeHIOBUTE T'M  OBO3MOXYyBaaT  ce
pasnuKyBaaT O] PAllMOHAIHUTE KOPHUCT KOU
ce HaBeJlyBaaT: eMOIIMOHATHUTE KOPUCTHU Ce
HajBa)KHATA KOMIIOHEHTa Ha MOJCPHHOT
TypH3aM.

67 1bidem, str.33,
68 |hidem, str.250,
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Cute KapaKkTEepUCTHKH, €JIEMEHTH W
HAYMHU Ha OpEeHIHpamke BO TYPU3MOT UMaat
IpUMEHa M BO OpEeHAMPAmETO Ha TYpU3MOT
Bo PenyOiinka Makenonuja.

2. IMpenu3BuuM BO OpeHAMPaHETO HA
TYPUCTUHYKHTE JAeCTHHAIMM- €BOJIYIHja
Ha e- TYpu3MOT M OpeHJaupame Ha
TYPUCTHYKHTE JeCTHUHAIIUM BO epara Ha
COLUMjaJTHUTE MeUYMH

Peponmyrnmjata Ha wHPOpMaTHUKaTa W
KOMYHHKAIFCKaTa TEXHOJIOTHja BEKe HMa
JUTa00KU MUMIUIMKAIIUY BO TYPUCTHUKHOT
cektop. Ce moTeHIupa JeKa e- TYpu3MorT ja
ONlp’)KyBa  JOUTHTajIu3alyjaTa BO  CHUTE
NpoIecd W CHHUUPU HAa BPEIHOCTH BO
TYpU3MOT. Conyjannure MENYMHU,
TeHEpaTHO, MOXe Ja ce cdarar Kako
aruiikanu  Ha VIHTEepHET KoM IITO TH
CyMHUpaaT MEINYMCKHTE BII€YATOLIN
KpEUpaHH OJ1 HOTPOIIYyBauUTE BP3 OCHOBA Ha
HUBHOTO MCKYCTBO JIO’)KMBEAHO BO OJIpe/icHa
JecTUHalnja, oO0uuHO WHPOPMUPAJKU ce
MPEKY PEJICBaHTHUTE HCKYCTBA, ApXUBUPAJKH
u aesejku ru on line, co e monecex u moop3
MpUCTAI Ha JIPYTUTE TMOTPOIIYBAYH.

ConyjanHure MeAUyMH ce OUTHU U Of
NpUYMHA INTO MHOTY TMPHIOHECYBaaT 3a
mmpetbe Ha eWOM (electronic- word-of-
mouth). Tue wuM oOBO3MOXyBaar Ha
KOPDUCHUIIUTE  BKJIYyYEHOCT BO  OBHE
m1atrGopmu, Aenejku r'm JUUMUTE UCKYCTBa
IpeKy ciMKa, TeKeT U Bujaea. Ilonenenara
COApXXMHA O]l CTpaHa Ha KPUCHHUIUTE Ce
pedekTpa Bp3 MellaBUHA Ha (QakTU U
MUCIICHha, BIIEYATOLM W YyBCTBA, Ma TypH U
Ha TJAaCHHUTE 3a OJIpe/ieHa JIeCTHHAIHja.
Web 2.0 u conujasHuTe MEOUYMH TH
0XpabpyBaar MOTPOLIYBAYUTE U TI00aTHUTE
MpEXH BO COILHJAITHOTO OKpyKyBame. Web
2.0 e momynapeH couujajgeH MeInyM KOj UMa
KIydHa yJora BO NpHOUpameTo Ha
uHpopManUUTe 3a TaTyBake HU UM
OBO3MOXKYBa npucTan bi (0] MHOTY
nH(OpMaIINK 32 OJPEACHHU IECTUHAIUH.

[Mocnemnute HEekoNKy romuH SOLOMO
(Social- Location- Mobile) u SoCoMo
(Social- Context- Mobile) mapkertunr, ce
MojaBu Kako HOB TpeHA. M nBara Buja Ha

MapKEeTHHT C€ TI0jaBHja KaKO pe3ynTaTr Ha
nomyjgapHocta Ha  Smart  TenedoHUTE
KOPUCTEJKH ja JIoKalMjata ¥ KOHTEKCTOT Ha
nH(pOpMaIUUTE 32 IEPCOHATHH TTOTPEOH.

On line penyranujata, 6€3 orjien Ha Toa
nanmy e 1o0pa WiM Jiolia, UCTO Taka, MHOTY
Op3o ce mmpu mnpexky HuHTepHer,
OnarosapeHUue Ha MpeKecTaTa OBP3aHOCT.

3. Wellness u spa Typuzam Kako Mojae
3a rpajeme Ha UMHI U O3UIIMOHUPAH>€
HA TYPUCTHYKHUTE JeCTUHANMU BO
Penyb6iuka Makenonnja

Lenta Ha TMOCTOCHETO U PAOOTEHETO HA
cekoj sSpa u  wellness menrap e
AaBTCHTUYHOCTA BO JIaBAabETO HA YCIYTHTE
nopajd INTO W TYPUCTHTE THU OuUpaar.
BooOnyaeHno, mporpaMuTe Ha OBUE IICHTPH
ce KOPHCTAT 3a peJlaKcainja, moAMiIayBame
Ha KOXKaTa W TeJOTO, OTCTpaHyBame Ha
CTpPECOT, MON00pyBarmke HAa HMMYHUTETOT WU
3rojemMyBame Ha eHeprujata. Cute oBHE
CIIEMCHTH BO TOHYyJaTa Ha ICHTPUTE Ce
KOpHCTAaT npu poMoIjara u
OpCHIMPAamETO Ha CUTC  TYPUCTHUYKHU
necThHanMu Bo PenyOnmka MakenoHuja.
EnementuTe Ha TOHyHara BIHMjaaT Bp3
MO3UIMOHUPAETO  HAa  TMOHyJaTa |
Openaupamero Ha oBe IeHTpu. lIT0 €
roroJjiemMa 1 mojaopa MoHy/JaTa U KBaJUTETOT
Ha yCJIYTHTE, TOJKY € TorojeMa maHcara 3a
no0po OpeHaupame W TO3UIMOHUpAEkE Ha
OBHE LIEHTpHU. EleMeHTHTE Ha OHyIaTa KOU
BIIjaaT BP3 YCIENIHOTO MO3UIIMOHHUPALE U
Openaupame Ha OamuTe BO PemyOmmka
MakenoHnuja ce:

- JlecTuHauuu Ha 37paBje: BIUIIM U
Y)KHBaj, 3€Mja W 3J]IpaBje, TapaHlHdja 3a
KBAJIUTET U IJIAHUHCKU 0a3U U COHIIE,

- Wellness:  Bucoko  HHMBO  Ha
3aJI0BOJICTBO M Cpeka, UHTEPECHU CIIOTaHU U
CIL.,

- Private spa:  pemakcamuja @ ©
PETHOHATHU CIICIHjaJTUTETH,

- Desing spa: ma ce 3aapxwu
MITAIOJMKUOT M3riea, muaa, yoas, fit, Hos
cBeT Ha 0arococrojoa,
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- Day spa: nenoBHO 3aJ0BOJICTBO,
OamuTe Kako KpaTka maysa, Oama mocie
soping.

HaBenenure enementu ce nobpa ocHOBA,
MOTOYHO MATOKa3 3a Toa Kako OamCKUOT
Typu3zam Bo PenyGnmka MakeonHnuja, HO,
CeKaKo, W OCTAaHATUTE BUAOBU Ha Typu3aM
MOXKE€  YCHeNIHO Ja Cce  pa3BUBaar,
MO3UIMOHUpAAT W Ja C€ NMPOMOBHUPAAT BO
CBOJjOT IPETO3HATINB UMHII U OpeH .

Co ormexq na TOoa mro PemyOiuka
Makenonuja UMa  MHOTY  IPUPOJHU
oorarcTBa, NOTEHIIH]jaJIH, KYJITYypHH
HACJIEJICTBA U HEOTKPUEHU NECTHHALIUU KOU
Ou Ouiie UHTEPECHH 3a TYPUCTHUTE, OHA ILITO
Ha Jip>kaBaTa U Tpeba e rpajiemhe Ha UMUIL U
no0po O6pennupame Ha HUB. Ho, 3a n1a Moxe
HAIIUTE TYPUCTHYKHU ACCTUHALUU YCHEIIHO
Ja TO rpajata CBOjOT OpeHn, MOTpeOHO e
pa3BoOjOT Ja ro HacodaT KOH IMOTpedure,
xenmourte, Oapamara M OYeKyBamaTa Ha
CEeranrHuTe, HO ¥ Ha MJIHUTE MOTPOLIyBayH.
JIOKOJIKY ce caka MaK€AOHCKUTE TYPUCTHUKH
JIECTUHALIMY J1a TH 33JI0BOJTyBaaT morpeoure,
xKenbute, Oapamara U OYeKyBamaTa Kako Ha
JIOMaITHUTE, TaKa U Ha CTPAHCKUTE TYPHUCTH,
MOCEOHO BO TIOTJIE/] HA HUBHUTE MOTPOIICHH
CyMH, aCOPTHUMAHOT Ha TYPUCTHUYKHUTE
MOHYIM MOpa KOHTHHYHpAaHO Ja ce
MPOIIMPYBAAT U J]a HyJ]aT HOBU COAP>KUHU 3a
anuManuja. Cekako, KIy4yHa ylora BO
IpajielkeTo Ha OpEeHIOT Ha MaKeJIOHCKHUTE
TYPUCTHYKH JIECTHHALMU MMa W Jp)KaBara,
COOJIBETHOTO CIpaByBambe co
KOHKYpEHLIMjaTa, W  CEKaKo  CBETOT-
CTPaHCKHUTE TYPUCTH Ja CIyIIHAT U Jja ©Maat
L[€JI0CHU ¥ Op3u MHGOpMAIUH 32 HUB.

3akiayuok:

Typusmot Tpeba u Mmopa na 6uze cToadooT
Ha CeKoja eKOHOMMja. MOAEpPHOTO Bpeme
HOCH HBHM U MOJIEPHH TEPMHUHH, a Mel'y HUB
HajuonygapeH €  TEepMUHOT  OpeHs.
Bpermupamero Ha  JAeCTHHAMUTE  Ce

neuHUpa KaKo €IMHCTBEHa KOMOWHAIM]ja
Ha MPOU3BOJIUTE W JIOJIAJICHUTE BPEIHOCTH,
OWI0 Ja ce ONWIUIMBH WJIM HEOIHILIUBH.
Bpennor He € caMo Mapka, TyKy € HCKYCTBO
U HMHUI KOj yIpaByBa CO BPEIHOCHHUTE
CHCTEMH U TIO3UIIMOHUPakETO. BaskHOCTa Ha
OpEHIMPaETO Ha JECTHHALUHUTE HE Tpeda
Jla ce TIOTIIEHH U TOj CTaHyBa TIOCEOHO BaXKCH
32 WIAHUTE  TPEHJIOBH. Peny6nuka
MakenoHuja H300MIyBa CO TYPHUCTHYKH
JIECTUHAIIMA KOW OBO3MOXYBaaT Pa3BOj Ha
MOBEKe BHJOBH Ha Typu3aM, HO 3a Jia ce
MpHUBJIEYAT INTO TOrojeM Opoj Ha TYpUCTH
oTpeOHO € HUBHO TI0OpO OpeHaMpame, a Toa
3HAYU KOHTHHYUPAHO MPOIIUPYBAKE, Pa3BOj
u 30oraTyBame Ha COIPXKUHHTE 32
aHuManyja Ha Ttypuctute. Camo co ronema
3aCTarleHOCT Ha COIMjaTHUTE MEIUYMHU U CO
KOPHCTEHE Ha CUTE aJlaTKH 3a MPOMOIIHja Ha
TYpU3MOT TIPEKy COLHUjATHUTE MEIUYMH,
Penrybnmka MakenoHmja ke MOKe J1a U3rpaiu
OpeHJI- BETyBambE 33 KBAJIHUTET.
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THE EFFECTS OF SOCIAL MEDIA
MARKETING ON THE
BEHAVIOR OF ON-LINE
CONSUMERS

Abstract

Given that the social environment is a
variable phenomenon, and the interaction
between the communication process is living,
today a society is creating a polyvalent
structure in which the needs and behaviors of
individuals are different. In the era of
expansion of social networks and their
multidimensional influence on society and
individuals, at the center of research and
interests, are the methods for animating and
stimulating the needs and wishes of
consumers. Social media today is a new
hybrid component of integrated marketing
communications that enables businesses to
have a strong relationship with consumers.

These are consumer-generated media and
represent a versatile source of information
that consumers use for mutual information,
both for the quality and price of the products,

products, as well as for the brand, services,
and the problems that they encounter during
the realization of the act of purchase.
According to the number of users on social
networks, the most popular are Facebook,
Twitter, Youtube, Flickr and Instagram, Last
Fm., Linkedin, MySpace, which allows a
new way of communication between
consumers and vendors, making the company
able to create a different and more
customized marketing approach. Social
networks link consumer experiences with the
buying process and in this way create a new
channel of social feedback experiences.

Key words: marketing communications,

social ~ networks, buying  decisions,
consumers, marketing media.
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E®EKTUTE HA COIMJAJIHUTE
MAPKETHUHI' MEINYMU BP3
OJHECYBAILETO HA ON- LINE
IHOTPOLIYBAYUTE

AOcTpakT

Co ornen Ha Toa IITO COLMjATHUOT aMOHEHT
€ IpOMEHJMBa I0jaBa, a MeryceOHOTO
BJIMjaHHE BpP3 MPOLECOT HAa KOMYHHUKAIHja
KHBee, JEHeC BO OINIUTECTBOTO CE CO3/aBa
MOJINBAJIEHTHA CTPYKTYpa BO KOja MoTpeduTe
U OJHecyBamaTa Ha [OCJUHIIUTE Ce
paznmuuHn. Bo epara Ha ekcnaH3Wja Ha
COLIMjaJIHUTE MpPEXH U HUBHOTO
MMOBEKEHACOYHO BJIMjaHUE BP3 OMIITECTBOTO
U TOEIUHIMTE, BO  ILIEHTapoT  Ha
UCTpaXyBambaTa U HHTEPECUTE, CE METOIUTE
3a aHUMHpame M IOTTUKHYBambe Ha
MOTpeOUTE U KEJIOUTE Ha MOTPOIIYyBAuUTE.
CouMjanHure MenuWyMH, JEHEC Ce HOBa
XHOpHUIHA KOMIIOHEHTa Ha HWHTETPUPAHUTE
MapKeTUHI  KOMYHUKallMM  KOM WM
OBO3MOXYBaaT Ha MpeTHpujaThjaTa CHUIIHA
BpCKa co moTpolryBauute. Toa ce Mmenuymu
KOM CO37[aBaaT TOTpPOIIyBadd (consumer-
generated media) W KoM mpeTcTraByBaar
Pa3HOBPCEH W3BOpP Ha WHGPOPMAIMH KOU
MOTPOIIYBAUYUTE TM KOPUCTAT 32 MelyceOHO
nHpOpPMUpamke, KaKo 3a KBATUTETOT U

[eHaTa Ha POM3BOJMUTE, Taka W 3a OpEeHOT,
yCIyruTe, a U NpoOIeMUTe Ha KOH LLITO THE
HaWIyBaaT MpH peaiM3anyjaTa Ha aKTOT Ha
kynyBamwe. CormacHo OpojoT Ha NPHUCYTHU
KOPUCHMIIM Ha  COLMJAIHUTE  MPEXKH,
Hajro3Hatu ce: Facebook, Twitter, Youtube,
Flickr u Instagram, Last Fm., Linkedin,
MySpace, npeky Koj ce OBO3MOXXyBa HOB
Ha4uH Ha KOMYHHUKaIuja nomery
MOTPOILIYBAaYATE M NPOAABAUUTE, CO IITO
KOMIIaHHjaTa MOXE Ja Kpeupa MOMHAKOB U
NONPWJIATOAJIMB ~ MAapKeTHHI  IpHCTal.
ConyjanHure Mpexu THU  T[OBp3yBaaT
HCKYCTBaTa Ha OTPOLIYBAYUTE CO MPOLECOT
Ha KylyBambe€ M Ha TaKOB HAYUH KpeupaaT
HOB KaHanm Ha coumjanHu  feedback
HCKYCTBaTa.

Knyunu 300poBH: MapKETHUHT
KOMYHHKAIIIH, COLIMjalTHU MPEXKHU, OJUTyKa 32
KyllyBame,  MOTPOIIYBaYd,  MApPKETHHT
MEINYMH.
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1. HoBa KOMyHHKaNMCKa Mapagurma

TpaaunuoHamTHUTE KOMYHHKALIUCKA METO/U,
peKJIaMHpamkEeTo, TMPOMOIMjaTa Ha Mpojaxoa,
JUYHATA TPOoJaxk0a, OMHOCHTE CO jaBHOCTA H
JUPEKTUHUOT MAapKETUHI CTaHaa [OMAJKy
epeKTHBHM BO cropeada CO WHOBAaTHBHUTE
KOMYHHKAIIMCKU aJaTKHU, IPe]] ce Hopaau Op3uoT
Hanpenok Ha UT texnonoruute. Co pa3BojoT Ha
WnTepHeToT, e€NeKTpOHCKaTa KOMYHHKAlWja
cTanyBa TnaBeH ¢eHomeH. llomery wMHoryTte
MOKHCOTM 33 IpHUMEHa Ha  MAapKEeTHHT
aKTUBHOCTUTe Ha MHTepHeT, couujasHuTe
MeAWyMH JOOHMBaaT ce€ IMOroJIieMO BHUMaHHE O]l
CTpaHa Ha MCTPaXyBauuTe, €IyKaTOPHTE,
CTpy4YHmallUTe M KpeaTOpuTe Ha MapKETHUHT
nonutukute. JleHec, CoOIUMjaTHUTE MPEXHU
JOCTUTHAaa TOJIKAaBa IOITYJIAPHOCT, IITO OJaMHA
ro HagMHHAa e- mail, 1 on- line aKTUBHOCTHTE UM
OBO3MOJKHMja Ha TOTPOLIYBauMTE Ja CE MOBP3aT
MeryceOHO W MHOTY JIECHO Jla pa3MeHyBaar
nHGOpPMaLUK, MHCICHA M DPAa3MUCIyBama 3a
oapeleHW Tmpou3Boau W OpengoBu. Kaj
COLMjaTHUTE  MEOUYMH,  MAapKETHHTOT €
JBOHACOYHA KOMYHHMKallMja W KOHTpoJlaTa Ha
MapKeTUHT MEHAallepUTe Bp3 COApXHHATA H
3acTarneHocTa Ha uH(pOpPMAIUHTE, e
JerpaaupaHa. Bo  HoBara  mapagurma,
nHGOpPMALMUTE 33 MPOU3BOAUTE U YCIYTHUTE,
KakO M BO TpaaullMOHalIHaTa IIapajgnurma,
HacTaHyBaaT Ha camMHOT masap. Osue
nHpOpPMaLMK ce 3acCHUBAaaT Ha HMCKyCcTBaTa Ha
WHIAWBUOYAJTHUTC MOTpoIIyBa4Yn u ce
KaHa/J3upaat IMPEKYy TPpaAULIOHAIHUOT
MapKeTUHI  MHKC. MeryToa,  pa3IUYHUTE
1aThOopMH Ha COLUjaTHUTE MEAUYMHU Mery KOU
MOCeOHO Ce U3/IBOjyBaaT COLMjATHUTE MPEXKH, TH
3rojeMyBaaT  MOXHOCTUTE 3a  MeryceOHa
KOMyHHMKallija Ha  T[OTpouryBauuTe. Tue
KOMYHHUKAIlUM JJa00KO TH T[Oroauja CHUTe
acIeKTH Ha OJICHCYBAamETO Ha KYITyBaUUTE U UM
Jazie MOK Ha 1a3apoT, Koja A0 Torail ja Hemase.
Bo HoBara mapagurMa Ha  KOMYHHKAallH,
MapeKTUHT MeHallepuTe Tpebda 1a ja mperno3Haar
MOKTa ¥  KpPUTHYHaTa  NpuUpoja  Ha
KOMYHHUKAIIMUTE KOM MOTPOLIYBAYUTE TH BpIIAT
CO TIOMOIII Ha COIMjaTHUTE MEJNYMHU.

CouyjanHuTe  MeAMYMH  CTaHaa  HOBa
XHOpUIHa KOMIIOHEHTa Ha WHTETPUPaHUTE
MapKETHUHI KOMYHHUKall1 KO UM OBO3MOXXYyBaaT
Ha TpEeTIpHjaTHjaTa BOCIIOCTABYBahE HA CHIIHH
BPCKH CO TOTpouIryBaunTe. Toa ce MeTuyMHu Kou

8 Solis, B.: Engage, The Complete Guide for brands and
business to build, John Valey&Son, Hoboken, New Jersey,
Usa, 2010, str.36,

M KpeupaaT IOTpOIIyBauuTe (consumer-
generatedmedia) ¥ KOM IIPETCTaByBaaT M3BOP Ha
nH(OpMaMK KOM THE TM KOPHCTAT CO Hamepa
emeH co JApyr Jnga ce wuHbopMmHpaaT 3a
NpOM3BOIUTE,  OpEeHIOBHTE,  yCIyrUTe |
npoOyieMHTe Ha KOM HanuayBaarT.

Brajan Solis, eneH o HajroJeMuTe eKCIepTU
on oBaa o00JacT, BeNM JeKa COIWjaHHUTE
MeIMyMH IIPETCTaByBaate’:

- Ilnardhopma 3a coumjanuzanuja Ha
KIIACUYHHUTE METNYMH,

- On- line amatm kou ja oJeCHyBaaT
KOHBep3aIujara,

- Bpcka momery npujaTenu u Kojier,
- Copabortka,

- Ilpepacnpenenda Ha BIHjaHUETO, U
- MOXHOCT ¥ IPUBHIIETH]a.

Mark J., moceOHO HariacyBa Jieka: ,,AHTEPHET
peBoITyIIMjaTa IpaMaTUdHO 'O CMEHH HAYWHOT Ha
KOj KOMITAHUHUTE C€ HATIpeBapyBaaT MeryceOHO,
HAa4YMHOT Ha Mpoaa0a, HAYMHOT Ha KOj THE THU
cobupaar, ckimagupaaT W oOpaboryBaar
HOJATOLMTE 33 HABMKHUTE HA IOTpouTyBadnTe ',

2. HajnonmyJapHM COIMjaJTHU MPEKU

Creznejkn ro MPUCYCTBOTO HAa KOPHCHHIIUTE
Ha COIYjIaHUTEe MpEXKH, 3a0eneraHo e Jeka
HAjIOMyJIapHU COIMjaTHU Mpeku ce: Facebook,
Twitter, You Tube, Flickr, Last.fm., Linkedin,
MySpice, Instagram.

Facebook ¢ HajmomymapHara couujanHa
Mpexa BO CBETOT. 3aHMMIIMBO € INTO OBaa
COIMjalHA Mpeka ja KOpHCTaT KOPHUCHHIM O]
pa3NUYHA TOJIWHH W pa3liidyHa COIHjalHA H
npodecuoHagHa CTPYKTypa.

Twitter e e 3aMHCIIEH KaKo COIMjaieH MPEeKEeH
cajT co 1e1 HHGOPMHUPAHOCT 33 IMIHOCTHTE KON
T ITO3HaBaaT WK MOYUTyBaart.

You Tube, cnyxu 3a mocTaByBame Ha BHJIECO
KJIMIIOBU CO PA3JIMYHU COJIPIKHHHU.

Flickk' u Instagram ce kopucrar 3a
rmocraByBame Ha (hoTorpadmu ¥ BUEO 3aIHCH.

Last.fm e nuHTEpHET My3HYKa MpeKa.

70 Mark, J.: Examination of internet marketing relative to
traditional promotion in the development of web site traffic,
doctoral dissertation, Capela University, USA, 2013, str.56,

64



Linkedin e nenoBHO OpueHTHpaHa COLMjaIHa
Mpeska M ce KOPHUCTH 3a JIEJIOBHO MTOBP3YBabE.

MySpace e cnmuuna Ha Facebook, nma moseke
on 100MUIMOHM UJIEHOBM BO CBETOT, U €
HajTOJIeMHOT KOHKypeHT Ha Facebook.

Cnuka 1. 3acmanenocm na couujannume
MpedHcu 80 ceemom

facebook. 1.4 mid

1imid

CouyjanHuTe MpeXH IMPETCTaByBaaT TOJIEM
MOTEHIMjan 32 OM3HUCOT Ha KOMITAHUUTE U UM
OBO3MOJKYBaaT MpHMeHa Ha OpOjHH MapKETHHT
aKTHUBHOCTHU. YecTo ce axypupaar, uMaar rojiemMm
Opoj Ha  XUNEPIMHKOBH,  IOTTHKHYBaaT
HAaTaMOIITHO MPEKHO MOBp3yBame Ha VIHTepHeT
MOKHOCT 3a CHJIHO pekiamupame. Jlumero Ha
pPEKIIaMUpambETO Ce MEHYBa M €BOJYHpa, HO
IIeNITa € MCTa- ]a Ce CTUTHE J0 MOTPOLIYBAYUTE U
IpoUTOT.

A) Facebook xako KomyHuxayucku Kanan:
MUJIHOHCKUTE KopucHUIM Ha FB ja HampaBwmja
OBaa Mpeka MHOTY IOITyJIapHA U aTPaKTHUBHA 3a
KOpIIOpaTMBEH HacTan, Koj 3a Ja Owuje
edexkTuBeH, Tpeba BHHUMATEIHO Ja ce u3depe
tuor  Ha npodwmn. [lopamum  3avecteHata
3n0ynoTpeda Ha TMYHUTE PO, 100ap TOTer
¢ ¢popmanm3anujata Ha Facebook fan crapha.

WurtepecHo € na ce HaOJbyayBa HaYMHOT Ha
Koj komamHuHTe TO0 Kopuctar Facebook,
MOTOYHO:

- ImaBHa menm o0x KOPHCTEHETO Ha
COLIMjaITHUTE MEIMYMH € YIIPaBYBamb€ CO YIIIeOT
U 3all03HaBame co OPEH/IOT,

- Kopucremero Ha Facebook kako

NpUMapeH  KaHaJl 32  peKiIaMupame €
HajeJJHOCTaBHATa TaKTHWKa, HO Ce€ IIOCTaByBa
NpaNIamkeTo KoM ce eeKTuTe 0]l KOPHCTEHETO
Ha OBOj THI Ha COILMjaJIeH MEJMYM BO OJHOC Ha
eeKkTUTe KOM MOXE Ja C eIMOCTUTHAT CO
KaBJIIMETCHO

AHT KU PaAbEe Ha MapKCTUHT

aJIaTKUTCE,

"L Gir, C.: Digitalna kultura, Beogrda, Clio, 2011, str.56,

- Co crpateryja 3a TUNM3anyja Ha on line
IpoMoLjara ce J00MBa KBAJIUTETHO KOPHCTECHE
Ha on line pexkJIaMupameTo.

b) SEO (Onmumuzayuja na cajm):
ontuMm3anyjaTta Ha cajtoT (SEO) kako 30up Ha
pa3IYHM MPOLECH W METOAH, 3a IITO I0I00po
mo3uIoHupame Ha cajtor Ha  Google
npebapyBadoT,  NpeTcTaByBa  WHOBAaTHBEH
MPUCTAI BO IIPOMEH aHa CBECTa U MOTPEOUTE Ha
noTpouryBaduTe. KpajHaTta men M KOPUCT KOj ja
HOCH ONTHMHU3aIMjaTa € MOrojiemMa MOCETEHOCT
Ha CajTOT ¥ MOroJiieMa MOBP3aHOCT Ha YYeCHHUIN
BO CHHIJUPOT Ha IIpoJ1ak0a, ¥ Toa O] IIOHYTyBaun
ma 10 norpouryBaynte. OpoHTATHATA MO3UIH]jA
Ha CajTOT ja 3roJieMyBa CBECTa 3a OJIPE/ICH OpeHT
U OBO3MOXYBa KOHTHHYHPAHO IIPHUCYCTBO Ha
KOMITAaHUHTE 0e3 peKIaMupambe.

Cnuka 2. SEO

3a na cajroT 100po Kotupa Ha Google nunm Ha
HEKOj Jnpyr mpebapyBad, TOTpeOHO € 1a ce
Mo3HaBaaT OCHOBHUTEe TexHUKM Ha SEO.
[Ipomonjata Ha TPOHM3BOAWTE HAJMHOTY H
3aBHCH O] KBaJMTETOT Ha ONTHMH3AIMjaTa Ha
cajtor. ,,Kiryannot 300p“ BCyNIHOCT € KITyd 3a
yCIemieH pe3yirar Bo mpebapyBameTo. Cekoj
cajT Mopa Ja ce OJpXKyBa, MOTOYHO Ja ce
BHECYBaaT HOBU COJPXXHMHH, HO M TEXHUYKH /2
Oue cpeseH.

3. BuaujaHmeTo Ha cOUMjaTHUTE MPEXKH BP3
0JHEeCYBaH-€TO HA MOTPOLIYyBAYMTE

Co KOpHCTEHETO Ha COLHWjATHUTE MPEXKH,
MOJKE J]a ce BOOYH JIeKa CEeKO0ja COLMjajiHa MpeKa
uMa cBoja ToceOHa BaXHOCT IO Koja ce
pasnmukyBa of ocrtaHature. OcraHyBa Ha
KOPHUCHHIIUTE, COTJIIACHO HUBHHUTE MOTPEOH, Koja
Mpexa Kako Ke ja pasdepaT M Kako ke ja
npudarar. OgHECYBamHETO HA MOTPOITYBAYUTE
HAa COIMjAIHATE MpPEXKH UMa  OJPEJCHU
cnenuQuKH, 11a 3aToa e nopebHo aa ce':
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e OmmrHor MOIEI [Oa CE€ HU3MEHH CO
JIOTIOJTHYBaK-€ Ha HOBU MOJATOIH, KAKO IITO CE:

- OcoOuHM Ha KOPUCHUITUTE,
- CaojcTBa Ha TPOU3BONTE,

- MoxHoctute Ha Web cajToT (coapkuHa,
IU33jH 1 QyHKIIMOHAIHOCT, Op3uHa/ HaBUTanuja/
nmoBepOa Bo 6e30eIHOCTa Ha IMTOJATOINTE),

[ J I'o ciaenu OAHECYBAILETO Ha

MOTPOLIyBaYUTE MPH On line KymyBameTo, IITO
ce IOCTUIHYBa CO BOJCHE HAa [HEBHUK Ha
TpaHCaKIUK 3a OJHECYBABETO Ha
MIOTPOIIYBAYUTE.

Oounecysarweno Ha nompouLysauume 60 on
line npooarcoama (Cklickstream Behaviour):

* Narepantunu (cklicksteam) dakropu ce:

- Opoj Ha JEHOBM OJ IMOCJEIHATA
MPOMEHa,

- Op3uHa Ha nHTepakijara (cklicksteam
OJIHECYBAE),

- Opoj Ha mperJenaHu MPOU3BOIH H CII.

* NaTepaktuseH (cklicksteam) MmapkeTHHr:

- ja xopuctu mpegHocTa ox MHTepHeT
OKPY)KYBambeTO,

- HE TIIPeTIocTaByBa KOJKaBO €
MPETXOAHOTO 3HACHE HA KOPHCHHUKOT,

- Ce pa3BuMBa JUHAMUYKH, JOJIEKa
MOTPOLIYBaYOT Ipedapysa.

BnujanueTro Ha MeaMyMHUTE € CEBKYIEH
pesynTar O  3aeMHOTO  JejlyBame  Ha
MeJIMyMcKaTa Mmopaka U MeIuyMcKaTa MmyOJHKa.
MHory ekcrepTy, oceOHO COLMONCHXOJIO3UTE,
I'M MMaaT HAaCOYCHO CBOUTE HCTPaXKyBama KOj
oBoj ¢enomen. Ho, u mokpaj MHOryTe
UCTpaXXyBama OIIIIT 3aKIYYOK € JIeKa KOJIKY H J1a
UMaaT BIMjaHUE COLMjaJJHUTE MEIUYMH Bp3
MOTpOIIYyBAYHUTE, CCIIaK IICUXOJIOIIKOTO u
KyJATYPHOTO HACJIEACTBO Ha MOTPOIIYBAYUTE T'O
olpezielyBa KOHEYHHOT N300p 3a KyIyBame, a Co
CaMOTO TOA U UHTCH3UTCTOT Ha BJ'II/Ij AHUECTO.

EnHo on HajuHTEepecHHTE W HAjBOXHUTE
nojipayja Ha UCTPaKyBabe Kaj OJJHECYBAmbETO Ha
MIOTPOIITyBayUTe, € HAYMHOT Ha KOj THE HOCaT
ONTyKH  3a  KynyBame. IloTporryBadute
MOCTOjaHO CE HaoraaT BO CHTYallMd Ja HOcar
OJUTYKH, a OJUTy4yBamETO 32 MOTPOLIYBAYHTE €

2 Waad, A., Gomez, J.: Social network in marketing,
Opportunities and Risk, International Jurnal of Marketing,
vol2, nom.1, 2014, str.13-22

n300pOT MOMEry JIB€ HITU TOBEKE aaTepHATHBH.
3a 1a MOXKe THe OJITYKH J1a TO HOCAT PaIliOHAITHO,
HUM HUM TpebaaT wuHpOpMALMK 3a MapKaTa,
KBaJINTETOT, [IEHATa Ha IPOM3BOJOT U YIITE HU3a
npyru wuHpopMmarmu. Jlenec, VHTepHETOT W
MOKTa Ha mpebapyBame mnpeky HHTepHET, TH
00e30eqyBaaT CKOpPO cHUTe WHQOpPMaLUK 3a
MMOHyZATa Ha Ma3apoT CO MITO CE OBO3MOXKyBa Ha
MIOTPOIITyBadUTe Ja HOCAT MOSPUKACHH OJUTYKH
3a KylyBame NMpH HW300pOT Ha MPOHM3BOAM WIIH
yeayru. Co ories Ha Toa IITO OBO3MOXYBaaT
riobaneH J0MeT, MHTepaKTUBHA KOPHUCT, KaKo U
JUHaMUYKa pa3MeHa Ha MIHPOK o0eM Ha
nHpopmanun, Vad m Gomez ru HaBeayBaar
CIIETHUTE elleMeHTH Ha ()OKyC Kaj OBOj BHI Ha
KOMyHHKaIuja'2:;

- @®okyc Ha OAHOCHTE M COLHMjaTHOTO
BMpPEXKYBame,

- ®okyc Ha KOMYHUKAIUUTE,
- ®okyc Ha HHpOPMAITUH.

OBue aBTOpW ja MOTEHIMpaaT yjorara Ha
comujanHuoT ¢utoek (social feedback cycle)
KaKO ajaTKd 3a BAJUIHOCT Ha KYIyBameTo.
BepojatHocTa € TpumatH moroieMa Jeka
KOPUCHHUIIUTE HAa COLMjaHUTE MPEXKH MHOTY
MoBeke ke BepyBaaT Ha UCKYCTBOTO Ha APYTHTE
KyITyBayH, OTKOJIKY Ha KOMITAaHHUTE.
CouujaqHuTe MpPPXKH TH IOBpP3yBaaT OBHE
HCKyCTBA CO  TIPOIECOT Ha  KyIyBame,
dopMupajku Taka HOB KaHajl Ha COLMjaJTHO
¢undex  wuckycrBo. Cmoen — mociemHUTE
HUCTpaXyBama, KOpUCHHIMTe Ha  Twitter
mpernopauyBaaT KOHKPETHH KOMIIAHHH IPEKY
CBOMTE TBHUT TIOpPAaKd 3a MPOHM3BOJUTE U
npouecure U 53% on cuUTe TBUT MOPaKU
npumnaraaT Ha KOMEpIUjaTHu TUCKycuu, a 47%
O]l HUB HMCKa)XyBaaT CIIPEMHOCT Ja TH KyIlaT
npousBoure. Ho, moceOHO BakHa e joBepOara
Ha KynyBaumTe 3a web cajToT 3a Heromara
0e30e1HOCT, BOOWINBOCTH Ha CUTE TpETJeI, U
CEKaKo ecTeTHUKaTa Ha TOj CajT.

HUctpakyBamara Kou ce CIpoBeayBaar co el
ma  ce (Qopmupa oOnTHMalHA ~ MapKETHHT
cTpaTerrja Ha conujagHute Mpexu, Hartlajn
HaBenyBa JAeKa: ,,0JJlyKaTa Ha KyIlyBauWTe Ia
Kynar HEKOj NpOW3BOJ TIOJ BIMjaHHE Ha
HCKyCTBaTa Ha oJipesieH Opoj Ha pYyry KymyBadn
Ha COLMjJIHUTE MPEXKU KOW IMOCEIyBaaT TaKOB
MPOM3BOJ] W MO I€HAa 1O KOja KOHKPETHHOT
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MPOM3BOJ Ce MpoJaBa, MMa JaBa MOXXHOCT Ha
KOMIIaHUUTE THE IIPOU3BOAU JIa TH [IPOABaaT o
ONTHUMAaJHAa L€Ha, W CEKaKo Ja To 3rojeMar
OpOjOT Ha MOTEHIMjaIHH KymyBadn‘’>,

Ona mTO 1eHec € MoceOHO aKTYelmHO €
BHUMAHHUETO KO€ CE€ IOCBETYBa Ha OAHOCHUTE CO
MIOTPOLITYBAYUTE (customer relationship
management- CRM). CRM ru yckiamyBa
JEIOBHUTE TIPOLECH CO CTpaTeruure Ha
MOTPOLIyBaYUTEe CO 1€l Ja ce TOCTHTHE
JINjalTHOCT Kaj MOTPOLIYBauUTE U Ja Ce OCTBapU
makcuMmaieH npodur. CRM Kkako HWHTErpajeH
mpuctan  omndaka mnpomaxba, ycayrm 3a
MOTPOUIyBauyUTe M CcUTe (QYHKIUH KOU ce
JUPEKTHO HacOYeHHU KOH HUB. CO MHTErpupame
Ha JyreTo, TMPOIECUTe, TEXHOJNOTHjaTa U
KODUCTCHETO Ha MHTepHET NpeAHOCTHUTE,
OJTHOCHTE CO TOTPOIIyBa4YHTEe (BKIYIyBajKH on
line moTpomryBaum, WICHOBH Ha KaHAIHATE 3a
IUCTpUOYIMja, WHTEPHET TMOTPOIIyBaYd U
nobaByBaun) ce pa3BuBaat. CRM ru moTTUKHYBa
KOHTHHYUPAaHUTE WHTEPAKIWHU, Op3uoT (Guadex
(moBpaTHH WH(pOPMAIUK), TPUIATOLYBAKETO U
MPOAKTHBHOCTA.

ComnmjamHuTe MpeXXKH MOXe Ia Ouaar o
romonl Bo npuMeHata Ha CRM akTHBHOCTHTE U
HCTOBPEMEHO HYyJaT €AMHCTBEHA NpWIMKA 32
BHUCOKO- IIeJieH MapkeTuHr. KomOuHaiujaTta Ha
congjamraure Mpern u CRM  oBo3MoxyBa
OrpOMHa TIpWiIMKa 3a 30oraTyBame Ha
WHTEPaKIHUTE co MOTPOITyBaYHTE 17§
HUCTOBPEMEHO Ha KOMIIAHUUTE UM J1aBa MOXKHOCT
Jla ynopaByBaaT M J1a IO MepaT CTENEHOT BO KOj
MOTPONIYBAYUTE TH KOPUCTAT COILHUjaTHUTE
MpEXH 32 peann3alyja Ha YUHOT Ha KyIyBambe.

3akaydok:

CouyjaqHuTe  MpEXH, Kako Jel O
atopmara Ha COlMjalHUTe MEJUYMH, CTaHaa
M jgen ojx Hamero cekojaHeBue. CBeToOT,
Onarogapenue Ha VIHTepHETOT, CTaHa ,,[100aIHO
ceso®, a OHa IITO HeKorai Oelie BO JOMEHOT Ha

”® Hartline, J.: Optimal marketing strategies over social
network, New York, USA, 2018, str.189- 198,

TEOPETCKOTO M HaydHaTa (haHTAacTHKa, ACHEC €
HEO/JICINB nen on CEKOjTHeBHATa
koMyHHKanyja. llenara mnanera crana UaTepHer
3aeJHMLA BO KOja Ce€ € AOCTalHO CO CaMO €ACH
KIIMK, KaKO ¥ TICUXOJIOIIKaTa KOH(PUTypalrja Ha
MOTPOITyBaduTe. YTMOTpebaTra Ha COIMjaTHHUTE
MeAWyMH BO ToOJieMa MepKa BIHWjaelle Bp3
poOMeHaTa Ha OTHECYBAmETO Ha
MOTPOLIYBaYHTe, KAKO BO KOMYHHKAIMjaTa, Taka
W BO TPOLECOT Ha HOCEHE Ha OIYKH 3a
KylyBame, HO, TeHEpalHO M Ha MpPOMEHa Ha
HAaYMHOT Ha KWBOT M Ha pabora. Beke, kako aa
HE TOCTOM TIpaHWNIA MoMelry MpPHUBAaTHOTO H

JaBHOTO.
Viorara Ha COUMjaJHUTE MpPEXKH BO
JIBOHACOYHATA KOMYHHUKaIIyja Mery

MOTPOLIYBaYUTEe W KOMAIHWUHUTE, pa3MeHaTa Ha
HCKYCTBa IOMel'y caMuTe KyIyBadu, U Mpejx ce,
JOCTAITHOCTa Ha OpojHUTE WH(OpPMAINH, WMa
CUJIHO BIIMjaHHE BP3 HOCEHETO Ha OMIYyKHTE 3a
KyIyBambe Ha MPOU3BOJIN U YCIYTH, IOCEOHO BO
on line mpoxaxxOara.
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CHANNELS OF DISTRIBUTION AS
IMPORTANT DETERMINANTS OF
COMPANIES FOR SUCCESSFUL
ATTENTION ON THE GLOBAL
MARKET

Abstract

In the last decades of the twentieth century,
distribution as one of the elements of the
marketing mix has become one of the most
powerful means used by various firms in the
competitive struggle for survival and market
development. As the main elements for a
successful appearance on the global market,
the level of standardization of the product,
distribution, promotion and price is imposed.
Distribution channels include participants
who perform the negotiation function when
buying and selling, as well as the transfer
function of the property. Those who do not
perform these functions are not part of the
main marketing channel, but are part of the
secondary (additional) structure of the
marketing channel that includes all those who
help members of the main channel in the
delivery of distribution activities (transport
companies , warehouse  enterprises,
marketing agencies, financial intermediaries,
insurance companies, market research
companies, etc.).

The structure of the marketing channels
differs in the market for the personal and the
market for production-service consumption.
Differences relate not only to the length of the
marketing channels, but also to the
institutions involved in the flows that occur
in the marketing channels. In addition to the
mentioned basic elements of the distribution,
the distribution refers to the overall
institutional structure of marketing, that is, all
institutions in the integrated connection
between the manufacturer and the consumer.
In the distribution system that covers the flow
of the product from the manufacturer to the
consumer, the sales channel carries out the
function of transport. Hence, the choice of
channels through which the company will
distribute its products is one of the most
important issues in the marketing policy.

Keywords: transport, property, finance,
intermediaries, institutions, products
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KAHAJIUTE HA JTUCTPUBYIIUJA
KAKO BA’KHA JETEPMHWHAHTA HA
KOMITAHHUUTE 3A YCIIEIHIEH
HACTAII HA I'VIOBAJIHUOT ITA3AP

AnCTpaKT

Bo mocnennuTe AeneHHM HA JIBAE€CETTHUOT
BEK, JUCTpUOylIHMjaTa Kako €AeH O]
CJIEMEHTUTE HAa MApKETHHI MHKCOT CTaHa
€IHO O] HaJMOKHHTE CpeACTBa KOe Cce
KOPUCTH OJl CTpaHa Ha Pa3NU4HuTE (HUpMH
BO KOHKypeHTcKaTa Oop0a 3a OICTaHOK U
pa3Boj Ha mazapoT. Kako riaBHu eneMeHTH 32
yCIIellIeH HacTal Ha IJ00allHuOT ma3ap ce
HAaMETHYBAaT CTENCHOT Ha CTaHIapIu3allija
Ha MPOM3BOJIOT, TUCTpuOyLMjara,
IPOMOIIMja U [IeHAaTa.

Kananute nHa nuctpulynuja ru omndakaar
YUECHHIIUTE KOH ja U3BPIIyBaaT pyHKIHjaTa
Ha T[IPEroBapame TMpU KYIYBakETO U
MIPOJIaBAKETO, KaKO M (PYHKITHjaTa Ha TPEHOC
Ha concreBHocta. OHME KOM HE THU
W3BpIIyBaaT oBUE (DYHKIMH HE ce JeN O]
IJIABHUOT MapKETUHI-KaHall, HO ce JeNl O]l
CeKyHIapHara (JIOTI0IHUTENTHATA) CTPYKTypa
Ha MapKeTHHT-KaHaJOT BO KoOja BIeryBaar
CHTE OHHE KOW UM IIOMaraatr Ha 4ICHOBHTE
Ha TJIaBHUOT KaHaJl BO H3BPUIYBAaHETO Ha
TUCTPUOYTUBHUTE AKTUBHOCTH
(TpaHCIIOPTHM TpeTHpHjaTHja, CKIAAUIIHU
MpeTnpujaTuja, MapKETHHI-areHIUH,
(UHAHCUCKU TOCPEIHHUIM, OCHUTYPUTEIHU
MpeTnpujaTyja, npeTnpujaTja 3a
UCTPaXXyBambe Ha 1a3apoT UTH.).

I. OCHOBHH KAapaKTepHCTHMKH Ha
AUCTPUOyHHjaTa HA IJI00AJTHHOT Ia3ap

Bo mocnennuTe neneHnn Ha 1BaeCETTHOT
BEK, JucTpuOylnMjaTa Kako €AeH O]
EIIEMEHTUTE Ha MAapKETHHI MHKCOT CTaHa
€IHO O] HajMOKHUTE CpelICTBa KOe ce
KOPHCTH O CTpaHa Ha pa3IuIHuTe Gupmu

CrykTypata Ha  MapKeTHHI-KaHAIUTE  Ce
pa3MKyBa Ha [1a3apoT 3a JIMYHA U Ha 11a3apoT 3a
HIPOU3BOIHO-YCITYXKHA HOTPOILITYBAYKa.
Paznukure He ce ofHecyBaaT caMo BO JIOJDKHHATA
Ha  MapKeTHHI-KaHaMTe, TyKy W  Ha
MHCTUTYLIMUTE KOU Y4YECTBYBaaT BO TEKOBUTE
IITO Ce  CIydyBaaT  BO  MAapKETHHI-
kaHamre Ilokpaj croMeHaTuTe  OCHOBHH
€JIEMEHTHU Ha nucTpuOynujaTa,
auctpuOylujaTa ce OJHeCyBa U Ha BKyITHaTa
WHCTUTYLIMOHATHA CTPYKTYpa Ha
MapKETUHIOT, OJTHOCHO CUTE€ HHCTUTYLIUU BO
MHTErpaIHOTO [IOBP3YyBamb€ Mmery
IPOU3BOAUTENIOT M  HOTPOIIyBadoT. Bo
CHCTEMOT Ha AMCTpUOyIHMjaTa Koja TO
ondaka TEKOT HA  HPOU3BOAOT  OJ
MIPOU3BOANUTENOT 70 HOTPOIIYBAYOT,
KaHaJIOT Ha MpoJjax0a ja BpIIM (QyHKIMjaTa
Ha TpaHcrnopt. Otramy, wu300poT Ha
KaHaJIUTe MpeKy KOW TMpPeTIpHjaTHeTo Ke
BpIIM JUCTpUOYIMja Ha CBOMTE MPOU3BOIU
IpeTcTaByBa €IHO O]  Haj3HAyajHUTe
npamiama BO MOJUTHKATa HA MAPKETHHTOT.

Kuryunu 360poBu: TpaHCIOPT, CONCTBEHOCT,
¢uHaHCUU, TOCPEAHMLM, HMHCTUTYLHH,
MIPOU3BOIU

BO KOHKypeHTCKaTa Oopba 3a OICTaHOK W
pa3Boj Ha mmazapot. Kako rjiaBHU eJIEMEHTH 3a
yCIIelIeH HAacTal Ha TJI00alHUOT Ta3ap ce
HaMETHYBaaT CTEIICHOT Ha CTaHIapIu3alnja
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Ha IIPOU3BOJIOT,
MMPOMOIIH]ja | IIEHATA.
Kananure Ha auctpubyiuja ru ondakaar
YYECHUIIUTE KOH ja M3BPIIyBaaT (QyHKIIMjaTa
Ha TIPEroBapame NpU KYINyBAHETO H
IIPO/IaBAETO, KaKo U (DyHKIMjaTa Ha IPEHOC
Ha comcreBHocta. OHHME KOM HE TIH
U3BpIIyBaaT oBUE (DYHKIUM HE ce el OJ
IJIABHUOT MapKETUHT-KaHall, HO ce JeNl O]
CeKyHJapHaTa (JI0IOJIHUTENIHATa) CTPYKTypa
Ha MapKETHHT-KaHAJOT BO KOja BIETyBaat
CUTE OHME KOM UM IOMaraaT Ha YWIEHOBHTE
Ha TJIABHUOT KaHAJI BO H3BPUIYBAmETO HA
IUCTPUOYTUBHUTE aKTUBHOCTH
(TpaHCTIOPTHH TpETHpHjaTHja, CKIAAUIIHA
IpeTnpujaTuja, MapKeTUHT-areHI1H,
(UHAHCHCKM TIOCPEIHUIM, OCHTYPHUTEIHU
MIpeTnpujaTyja, npeTnpujaTja 3a
UCTPa)KyBamke Ha a3apoT UTH.).

CrykTypaTa Ha MapKeTHHI-KaHAJIUTE Ce
pa3MKyBa Ha a3apoT 3a JINYHA U Ha [1a3apOT
32 TNPOU3BOJHO-YCIIYy)KHA IOTPOLIYBayKa.
PaznukuTe HE ce OAHECyBaaT CcaMO BO
JOJDKMHATA HA MapKETUHT-KaHAIUTE, TYKY U
HAa WHCTUTYIIMATE KOW YYECTBYBaaT BO
TEKOBHUTE IITO C€ CIy4yBaaT BO MAPKETHHI-
kananute.llokpaj crmomMeHaTUTEe OCHOBHH
€JIEMEHTH Ha TUCTpuOyLMjara,
IUCTpUOyIMjaTa ce OJIHECYBa U Ha BKyITHATa
MHCTUTYLIMOHAIHA CTPYKTYpa Ha
MapKETHHTOT, OJTHOCHO CUTE€ WHCTUTYLIUU BO
UHTETPATHOTO HIOBP3yBambe Mery
MPOU3BOJUTENIOT ¥ MOTPONIyBadoT. Bo
CHUCTEMOT Ha JAucTpuOylujaTa Koja TIo
ondaka TEKOT Ha  MPOU3BONOT  Of
MIPOU3BOIUTENOT 710 HOTPOIIYBayoT,
KaHAJIOT Ha Mpojaxoa ja Bpmu (yHKIHUjaTa
Ha TpaHcmopT. Otramy, u300poT Ha
KaHaJUTe MpeKy KOM IMpeTHpujaTUeTo Ke
BpILU JUCTPUOYIIMja Ha CBOUTE NMPOU3BOAM
IpeTcTaByBa €QHO O]  Haj3HA4ajHUTE
npamiama BO MOJUTHKATAa HA MAPKETUHTOT.

Hacramnot Ha KOMIaHUUTE Ha TIIOOATHHOT
maszap ce ocTBapyBa CO IIpHUMEHa Ha
Mel'yHapOJHUOT MapKETHHT.
MerfyHapoAHUOT MapKETHHT 3HA4YU IpUMeHa
Ha MapKEeTHHT IMPHHIUIHNTE BO TMOBEKE O]
enHa 3eMja. Toa 3HauM pa3BUBamE Ha
MapKeTHHT MHKC CTpPAaTerHH CO  KOH
npeTnpujaTijata Td NPUIaroJyBaaT CBOjTE

TUCTpUOYyIHjaTa,

MIPOU3BO/IN U YCIYTH COTJIACHO CO JIOKATHUTE
norpeOM Ha CTPaHCKHTE Ta3apu, TH
MPUJIAro1yBaaT LICHHTE, Kpeupaar
COOJIBETHM KaHaIM Ha JUCTPUOyLHja,
CIpOBEIyBaaT IMPOMOTHBHH  CTpPATETHUH,
ycoriacyBaar KBaJIUTETOT u
KapaKTepUCTUKUTE Ha MPOU3BOAMTE CO eI
Jau3iie3aT BO TPECpeT Ha mNoTpeOuTe Ha
MOTPOLIYBAaYKUTE HA TJIOOAIHUOT Tazap.
Cero oBa ce mpaBH BO COIJIACHOCT CO
KapakTepUCTUKUTE H  NOTpeOuTe  Ha
CTpaHCKHTE Ia3apu KaJe NpeTHpujaTHjara
cakaar Ja HacTaryBaar.

WzneryBamero Ha enHa KOMIIaHHja
HAJBOP  OJl  HAUMOHAIHUTE  TPaHUIH
noapa3oupa  wm3rpamda, OApKyBame U
MPOIIMPYBAkhEe HA TPAJHH MTa3apHH TTO3UIUH.
Toa e o00jekTUBEH, HO TOIOJT MPOLEC
YCIOBEH OJ  JIejCTBOTO HaA  OpojHH
KOHTPOJIUPAYKH U HEKOHTPOJIHPAYKH
¢dakropu. Ilpumenara Ha MeryHapoOgHUTE
MapKETUHT aKTUBHOCTH 3allO4YHyBa  CO
OmpeNeieH W3B0O3, 3a Jla CTUTHE [0
rmofanu3anyja Ha  HUBHATa  Ia3apHa
aKTUBHOCT ¥ IIEJIOCHO BKIIy4yBame€ BO
Mel'yHapOJHUTE TPrOBCKU W MAapPKETUHT
aKTUBHOCTH. BO MPOLIECOT riio0anu3anyjara,
OJTHOCHO Ha EIWHCTBCHHUOT IJIOOAJICH
nazap.llpenycioB  3a  co3maBame  H
(GyHKIIMOHHpakhEHA METyHApOJHUOT Masap,
OJIHOCHO TJI00aJHMOT Ma3ap, € pa3BojoT Ha
MeTyHapOJIHHUTE TPrOBCKU OJHOCH, Kako U
MelyHapoHaTa MOOMITHOCT Ha
MIPOM3BOACTBEHUTE (PAKTOPH (CTOKH, YCIYTH,
KamuTanl, Jyre).

MerfyHapoAHHOT ma3ap BO CEKoja 3emja e
pas3nyeH, co HU3a Pa3JIMKU BO PabOTEHETO.
Pasnukute ce KyATYpHM H HAauyuH Ha
KHUBECHE, PA3NIUNYHH KapaKTEPUCTUKH Ha
HACEJICHHMEeTO KaKo 3a ToOapyBaukaTa u
HABUKHUTE 32 KYITyBambe, ICBU3HUTE KYPCEBH,
rojeMMHaTa Ha [a3apoT, HHUBOTO Ha
KOHKYpEHIIH]ja " MHOTY JIpyTH
KapakTepUCTUKM 3a CeKoja 3eMja MITO ce
BOpojyBaaT kako pasnuku. PaboTemeTo Ha
MeryHapOJIHHOT Ia3ap € MHOTY OTEXHATO
3apajy rojieM Opoj Ha pa3IMYHU MPOIUCH U
MEpKH Ha pa3jMYHH 3€MjU Kaje IITO IO
3alITHTYBaaT JIOMANTHOTO TPOHM3BOJCTBO H
JIOMAIITHUOT TIa3ap.
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Bo cuctemot Ha nuctpubynujaTa, Kojaro
omdaka TEKOT Ha  TMPOU3BOAOT  Off
MIPOU3BOIUTENIOT hi (6] MOTPOLITYBAYOT,
KaHAJIOT Ha Mpojaxoa ja Bpmu (yHKIHjaTa
Ha JIOCTaByBamk€ Ha MPOU3BOAOT O]
MIPOU3BOIUTEIIOT 10 HOTPOIIYBAYOT.
Otramy, U300pOT HA KaHAJIUTE MPEKY KOU
MPETIPHUjaTHETO K€ BPIIU TUCTPUOYyLIHMja Ha
CBOUTE TPOM3BOJIM TPETCTaByBa €IHO O]
Haj3HAYajHUTE Tpalllamka BO MOJUTUKATA HA
MapkeTuHToT. Juctpubynujata € moBp3aHa
CO HajMaJIKy YETHPHU MPUMAapPHU aKTHBHOCTH
(BHaTpemHa  JIOTUCTHKA,  HAJBOpEIIHA
JIOTHCTUKA, TIPOMOIUja, MPOoAaxda U IMOCT-
NPOJAXHU YCIYyTH) W CO  HAjMAJKy JIBE
JOTIOJTHUTETHA aKTHBHOCTH (TEXHOJIOIIKH
pa3Boj u HabaBKa).

CymepropHOCTa  Ha  IMOCPEIHUIUTE
oco0eHO poara 10 WM3pa3 BO MOHyHaTa Ha
roieM  u300p Ha  NPOU3BOAM  KOH
MPOU3BOUTENIOT CaM HE MOXE Ja THU
00e30eu, OJHOCHO BO OCTBapyBameTO Ha
norojieM Opoj KOHTAaKTH TPEKY MOCPETHUK
OTKOJIKY 0e3 mocpennuk. [Ipu m3bopor Ha
KaHAJIOT Ha AWCTPUOYIMja Tpeba 1a ce uma
MPeIBUJI JIeKa Ha U300pOT HA KaHAJIMTE, a U
BKYITHUOT CHUCTEM Ha TUCTpuOymHja, Tpebda
Jla ce Tiela Kako JieJl OJi BKYITHUTE Haropu
Ha TMPETHPHUjaTHETO CO CBOjaTa MAapKETUHT-
nporpamMa Ja T 3aJl0BOJM HOTpeOuTe Ha
norpomyBaunte. Bo morecHa cmwucna
muctpuOynujata, TMOKpaj M300poT  Ha
MapKEeTHHT-KaHAJINTE, TH omaka
eJIEMEHTUTE Ha (pu3nukaTa TUCTpUOyLHja U
OJIHOCUTE BO CUCTEMOT Ha IUCTPUOYLIHjaTa.

Bo mpomecor Ha nguctpubynmja ce
OCTBapyBaaT aKTUBHOCTH 32 YIPaBYBame CO
JBMKEHETO Ha CYPOBUHHUTE M MaTepHjalIuTe,
PE3EpBHUTE JECTOBH M TOTOBUTE TPOHU3BOIN
O]l TPOJIaBav0T, MPEKY IOCPEAHUKOT, WIH
IpeTnpyjaTujaTa KOM C€ 3aHMMaBaaT Co
pabotute Ha aucTpuOyLHMjaTa, 10 KPajHHUOT
KylyBad MJIM KOPHCHMK.3a TucTpuOynMjara
Ha Me'yHapOJIHHMOT Ia3ap 0/ 3HaueHe € 1a ce
3HaaT GYHKIMKTE KOU Taa TH MMa, a TH ce.’

. UH(OPMUPAETO: 00e36e1yBa
MapKeTHHT HH(poOpMamuu TMOTpeOHH 3a

"ACramenkoBekH, A., (2008), Mel'yHapoen
mapketur, EYPM, Ckormje

IIaHHUPAbC Ha MMpOU3BOACTBOTO )41
npoaaxxk6aTa 1 3a GOPMHUPAKHETO HA IIEHUTE;

o IPOMOLIMjaTA: pa3BUBA U OJPXKYyBa
KOMYHUKallMM KOM C€ OJHecyBaaT Ha
MIOHy/laTa U obapyBaykaTa Ha IPOU3BOIUTE
U yCIyTUTE;

o KOHTAKTUTE: OTKPUBA U KOMYHHULIMPA CO
MOTEHIMjaJTHUTE KYITyBauH;

 OTKPUBAKBETO: ja YHAIpeayBa MIOHYyaTa
CO  OTKpuBame Ha  mnorpebure  Ha
INOTpOoIIyBa4YuTC, CO pas3IM4YHU IIPOU3BOIM,
OJ1 Pa3JINYHU MTPOU3BOJAUTENN U CO PA3INIHU
MaKyBama;

e [IPCTOBAPALCTO: CKIIYUYBa JOIOBOPU 34
LHCHUTC U APYTUTEC YCIIOBU Ha Hpona>K6aTa Ha
MPOU3BOAUTE U YCIIYTUTC,

. pusnuKaTa acTpuOyIHja: "
TPAHCIOPTHUPA U T UyBa CTOKUTE;

« (uHAHCHpaKETO: KyIyBa U 00e30e1yBa
CpPEICTBa 3a TMOKPHBAIE HA TPOIIOLUTE Ha
npoaaxobara;

o IPE3EMAHETO PHU3UK: npudaka
OIIpeIeTICHN pHU3HLU CBp3aHH co
npojax0ara, OCOOEHO €O YYyBaWETO Ha
CTOKHTE.

2. Cneuuu4HOCTH HA Mel'YHAPOAHUOT
nasap

MeryHnapojaeH na3ap - IpeTcTaByBa 30up
O]l HAITMOHATTHUTE Ta3apH, HO BO UCTO BpeMe
nMa cBoja crenupuka M MEXaHHW3aM 3a
perynupame Ha aKTUBHOCTH Ha JBE WIIHU
MoBeKe JpkaBH. MeryHapoJHHOT Mmazap €
e/IHaKOB Ha CBETOB TOj € TIobaeH masap.’”

I'moGamamor mazap ce aepuHUpa Kako
30Mp Ha AaKTUBHOCTH Ha KYIyBame WIHU
MIPOJIaBamk-€ CTOKU U YCIYTH BO CUTE 3€MjHU BO

s Kotnep @.,(2009), Mapkerusr ox A 10 3 ,
Martuna makenoHcka, Ckorije
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CBETOT, WJIM KaKO BPETHOCT Ha MPOJaICHUTE
CTOKH ¥ YCIIYTH Ha CBETCKHOT ma3ap.’®

['moGanHUOT ma3ap € WHCTUTYLHOHATHA
CTPYKTypa KOja UM OBO3MOXYBa Ha JyI'eTO U
OpraHu3alMUTe Jia pa3MeHyBaaT CTOKH,
yCIyrd U paboTHa cuia. [ 100amHuoT masap
HE € OrpaHuueH camMo Ha cnenupuyHH
reorpa)CKi  JIOKAIlMHM, TYKY BKIy4yBa
pa3meHa Ha 100pa, yCIyru U TPy HaceKaze
BO CBETOT. Ha mpumep, OM3HKCOT MOXKe /1a ce
Haora BO eIHa 3eMja, a KOMIIOHEHTH 3a 3a
MPOU3BOJICTBO Ja C€ KyIyBaaT O] JIPYyTd
semju.’’

['moGamHUOT Ma3ap HajuecTo ce MOBP3yBa
CO peanm3anyja Ha TPAHCAKIUU BO KOU
YUECTBYBaaT MapTHEPHU O] PA3IUYHU 3EMjH.
MeryHapoAHHOT KapakTep Ha elleH mazap M
npou3jieryBa HE CaMO OJf pa3lii4HaTa
HaI[MOHAJTHA IPUTIAJHOCT Ha YUSCHHUIIUTE, HO
U O]l TUNHM3HPAKETO HA YCIOBUTE U
MeXaHU3MHUTE Ha Tproeuja. Bo 3aBucHOCT 07
OpojOT Ha YydYeCHUIIUTE U O] 00EeMOT Ha
peaTM3upPaHuoOT IPOMET, HO UCTO Taka U O
pEerMOHaHATa OIPENEICHOCT Ha OICEeroT,
mazapure MOXKaT Ja C€ KapaKTepu3upaar
KaKo MeryHapOJIHHU.

['moGamHuoT maszap € TMPHUBICYECH 3a
KOMITAaHMUTE 3aroa INTO Ha Tojmazap ce
jaByBa HOB TOTEHIM]jaJd , OJHOCHO HOBH

MOXHOCTH 32 KOMIIAHUHTE, , C€ BpIIU
reorpagckara nuBepcuduKanyja, ce
o0e30eyBa  MOILEJIOCHO  KOPHUCTEH-EHA

IMPOU3BOJACTBCHUTEC KallalUTCTH MW  KAaKO
pe3ynTaT Ha TOHUCKUTE TMPOU3BOACTBEHU
TPOIIONM C€ TIOCTHTHYBa 3allTeia, Cce
MPOJOJIKYBa  JKMBOTHHOT  LHUKIyC  Ha
MIPOU3BO/INTE U ce T0OMBa 3HAYaeH M3BOP HA
HOBU MPOU3BOAM U TEXHOJIOTHH.
['mo6anauor nasap OBO3MOXYBa
MeryHapoHa MOOUITHOCT Ha
MTPOU3BOJICTBEHUTE (DAKTOPH, HA HEro Cce
pa3BHUBaaT MEr'yHapOIHU TPTOBCKU BPCKH, CE€
BPIIIM CTOTIAHCKA JCJHOCT BO MOBEKE O] €THA
CTpaHa, TBUKEHETO Ha CTOKH U YCIYTU €
HACOYEHO CO IeN Ja C€ OCTBapH MPOduT.
Kapakrepuctuuno 3a rio0alHUOT mMaszap €

76 Global Market Definition from Financial Times
Lexicon, lexicon.ft.com/Term?term=global-market
" The Global Marketplace: Definition & Overview -
Video & Lesson ...

TOA IITO HAa HETO CE BPIIM KOHIICHTPHPAHE
Ha UCKYCTBOM (DMHAHCHUCKHU MOTEHIIH]jaJl, CE
MPOLINPYBA YYECTBOTO HAa KOMIITAHUUTE Ha
HA/IBOPEUIHH T1a3apd W C€ OCTBapyBaar
MO3UTUBHU €PEKTH.

Bo 3aBucHOCT 071 Toa Kako ce ¢popmupaar
OHOCHUTE Ha TJO0ATHUOT TMaszap ce
pa3MKyBa TOj MOXXE Ja Cce Hapeye
Mel'yHapOJeH pernoHajIeH ma3ap Ha Koj JiBe
WM TIOBEKE JPKaBH, BP3 OCHOBA Ha MOCEOCH
JIOTOBOD, BOBEIyBaar noce0eH
HAQ/IBOPCUTHOTPIOBCKA ~ PSKUM U TH
orpenenyBaaT 3a€JHUYKHTE OJHOCH CO
JIPYTUTE 3eMjH, T0TOa Mel'yHapoJeH ma3ap
Kora OJHOcUTe Mely IOHyJaTa H
nobapyBaukata c€ BOCIIOCTaByBaaT Bp3
OCHOBA Ha OMIITOBAXXEUYKUTE HOPMH, 00NYan
U OJIHECYBame BO HAJIBOPEIIHOTPrOBCKATA
pa3MeHa M CBETCKH Ia3ap KOj MpEeTCTaByBa
30up Ha HalMOHAJTHWTE Ta3apu U ¢
WHTEPECEH OJ AacleKT Ha M[EeJIOKYITHUOT
MelfyHapojaeH  npomer  (yBO3,  H3BO3,
TPaH3UT), KAKO M OpaJd HOPMHUTE CO KOU Ce
peryiaupaaT CBETCKUTE Ma3apHU OJIHOCU U
Ma3apHU MEXaHU3MH.

Hacramor Ha  rnoOajHuMOT — masap
noojpazOupa mO3HABakE HA  TMOCCOHUTE
KapaKTePUCTUKH Ha na3apoT u
MOTEHIM]jaTHATa nobapyBayka 3a
MIPOU3BOJIOT, pacloyiarambe cO CO3HaHH]ja 3a
HUBOTO Ha EKOHOMCKAaTa M TEXHOJIOIIKAaTa
pa3BHEHOCT Ha  3eMjaTa, KyJATypara,
MOJIUTHYKATa COCTOj0a, pacroiarambeTo Co
NpUPOAHU OoraTcTBa WM M3BOPH Ha
cpeacrta. IlpomsBomute KOM ke ce
MpojaBaaT Ha TIO0ATHHMOT Mas3ap Mopa Ja
Ougat mpuCcrocoOeHW 3a Ja TH 3aJ0BOJIAT
noTpeduTe Wi Oapamata Ha
MOTPOIIYBAYMTE HA ONPENICIIEHUOT T1a3ap BO
n30paHaTa Wik U30paHUTE 3eMju.

3. 'mo6ajina Ha/iBOpeNIHA CpeIUHA
Kora enna xommnanuja GpyHKIIMOHUpPA BO

mobanrHaTa CpelWHa, Taa ce cpekaBa Cco
rojeM Opoj CHJIM IITO C€ pa3iMKyBaaT Ol

https://study.com/academy/lesson/the-global-
marketplace-definition-lesson-quiz.html
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elHa JI0 Apyra 3eMja U O €I€H JI0 ApYr
peruoH Bo cBeroT.Cuimre BO TIiioOanHaTa
HA/IBOPEIIHA CpEIMHA, CE jaByBaaT Kako
MOJUTUYKO-TIPABHH, €KOHOMCKH,
TEXHOJIOUIKM U KYJTypHHU. Tue ¢ co3maBaar
MO’KHOCTH U OITAaCHOCTH.

Hacramor Ha cTpaHCKMOT 1masap ce
oCTBapyBa BO MHCTUTYLIMOHAIHO
OTIKPYXYBame KO € COCTaBEeHO 01 30up Ha
nonumuuku u npaguu  npaeuna. OBue
npaBuiga Tro ¢opMHpaar OpaBOTO HA
IIPOU3BOJICTBO, pa3MeHa U AMCTpUOyLUja U
JOBeAyBaaT 1O TOa Ja ce OcTBapar
olnpeJeneHnoyeKyBama.lIpaBaure npasuiia
neduHUpaat, ajonupaar u ru 00e3doeayBaaT
IIpaBaTa Ha COIICTBEHOCT M IpaBUiaTta H
YCIIOBHTE CIIOPE]] KOU CE ONpEeyBa KOH Ce
JI03BOJIGHH M HEJO03BOJIEHH (opMH Ha
copaboTka H KOHKypeHIWja (CTaHIap.u,
IpaBUja Ha JIOroBapame, YCIOBM Ha
TPTryBame U CIUYHO).

Exonomckume cunu c031aBaaT MHOT'Y
MO>XHOCTH W ONACHOCTH 3a KOMITAHHHTE..
OBa 3Hauum JjoOuBame OATOBOP Ha
MPAIIakbEeTO: KOJKY € TOJIEM I1a3apoT U KaKo
T0o] u3rena.Kako ommru mnokasartenu 3a
OTIpeJieNyBarkbe Ha TOJEeMHHATa Ha I1a3apoT
Ha €/IHa 3eMja ce KOpHCTaT IoKa3aTeIuTe 3a
HACEJICHHETO, OJJHOCHO HETroBaTa TOJIEMUHA,
CTallKa Ha MOPacT HeroBaTa TEPUTOpPHjaTHA
pPa3MecTeHOCT, KaKo W roJIeMUHaTa Ha OpyTO
JOMAIIIHUOT MPHUXO/JI, BKYITHO U IO JKUTEN HU

oOiacture Kazae IITO ce
co31aBa. EKOHOMCKOTO ONKpPYKYBame € eHa
oI TJIABHUTC )ICTepMI/IHaHTI/I Ha

NOTEHIMjaJloT ~ Ha  Ma3apoT W Ha
OTIPEJICITYBahETO Ha IMa3apHUTE MOXKHOCTH
Ha efHa 3eMja.OTKpUBakETO Ha HUBOTO HA
pa3BHUEHOCTa Ha €IHA 3eMja € OCHOBA 3a Ja
MOJXKE Jla ce IMpe3emMaar OJIpe/ieHH Ma3apHH
AKTUBHOCTH. YCIIEITHOTO paboTeme Ha
Mel'yHapOJHHOT Ma3ap MOXKeE Jia ce OCTBapu
caMo aKoO Ce 3HaaT €KOHOMCKHTE MOXHOCTH
Ha 3eMjaTa Ha 4Mj ra3ap Ke ce HacTaIyBa.
Texnonowku cunu ce popMupaar Kako
KOMOMHAIMja Ha BEIITHHHU U ONpeMa KOU Ce
KOpHUCTaT BO TU3aJHUPABETO,
NPOU3BOJACTBOTO U AMCTpUOyLHMjaTa Ha
CTOKA M YCIyTH. TeXHOJOMIKUTE MPOMEHHU
MOXaT TMpeKy HOK Jla HampaBaT HEKOM

IIPOM3BOAM Ja CTaHAT 3acTapeHH WIH Ja
MOHYaT HOBU MoOKHOCTH. [IpomeHuTe BO
nH(pOpMaTUBHATA TEXHOJIOTHja MCTO Taka ja
MEHYBaaT U camara Npupoja Ha paboTara BO
eaHa KOMIIaHHja. Enexrtponukara,
OMOMH)XMHEPUHTOT, XEMHjaTa, €Heprujarta,
MEIULMHATA U IPOCTOPOT C€, CaMO HEKOJIKY
ol TojapadjaTa BO KOM HAJTOJICMHTE
TEXHOJIOIIKA IPOMEHH OTBOpHja HOBHU
noJipayja 3a J€jCTBYBamk€ Ha IMPUBATHUOT
OousHMC. TEeXHOJOMIKUTE MPOLECH OBEN0A
710 [10jaBa Ha HOBU KOHKYPEHTCKH MTPETHOCTH
CO HaMalyBamke Ha  TPOIIOIHMTE HA
IIPOM3BOJICTBOTO U MOAOOPYBAaWmETO Ha
KBAJIUTETOT Ha mpousBoauTe. Kommanuute
MoOpa Jla TH YHaIpelyBaaT TEXHOJIOLIKUTE
WHOBAIIMH, ¥ KOJIKY IITO € MOXHO IOBEKe, Aa
I'M IPEJBUAYBaaT TEXHOJIOUIKUTE IPOMEHHU U
HUBHHTE MOKHOCTH 3a
npuMeHa. TeXHOJIOIKNUTE NPOMEHU HMaar
MO3UTHBHU BIMjaHUja TIpel ce’, TMpPeKy
KOMYHUKAIUCKUTe U  HUHGPOPMATUUYKUTE
IIPOLIECH. bpsute wu  kommjyrepcku
MOJrOTBYBaHM M3BEIITAaW 3a Ia3apuTe
OBO3MOXKyBaaT Op30 wuHpOpMHpame Ha
YYECHMLIUTE Ha Ia3apuTe Ha CTOKH, on line
Bpckute, Mutepueror  Mail cucremute
OBO3MO’KYBaaT MPOTOK Ha MHGpOpMALUU BO
CEeKOoe BpeMe.

Kynmypama i IIpeTCTaByBa
OJTHECYBAHhETO, BEPYBAKETO M BO MHOTY
cllyyad, HAUMHOT Ha KOj YOBEKOT Y4H,
KOMYHHUIIMPA M KaKO TU TJe[a IPyruTe JIyre
BO OMNIUITECTBOTO. Bo 0BOj cityuaj, morojiem
JIeTT O] Toa IITO TpaBaT JyI'eTo € MOJEIIEHO
OJTHECYBame, IIPEHECEHO, O] €/IeH YJIeH Ha
OIITECTBOTO, OAHOCHO Ha 3aeJHU T[aTa Ha
npyr.OcHOBHUTE CTOJO0OBH 3a M3rpazda Ha
€/IHa HAI[MOHAJTHA KYJITypa Ce BPEIHOCTHTE U
HOopMHTE. Bpeonocmume ce UAEU 3a ILUTO
€IHO OINIITECTBO BepyBa JeKa ce N00pu u
NpaBeJHU W TOXenHH win ybOaBu. Tue ja
o0e30emyBaaT oOCHOBaTa BO HalMjaTta 3a
WHAMBHyalHaTa ciao0oja, JeMOKparujara,
BHCTHHATA, TIPaBJaTa, YeCHOCTA, JIOjaTHOCTA,
COLMjaIHUTe  OOBPCKHM,  KOJIGKTUBHATa
OJITOBOPHOCT, COOJIBETHHUTE TMpaBHiIa 32
Ma)k{ U 5K€HH, JbYOOBTa, CEKCOT, OPaKoT UTH.
Kynrypata e Taa Koja OBO3MOXYBa
Mel'yHapOJHHOT OW3HUC J1a Ce OCTBapyBa
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MOJIECHO HWJIM TMOTEIIKO, BO 3aBHCHOCT O
CIIUMYHOCTHTE HA KYJATYPUTE IITO T MMaaaT
OJUICTTHUTE 3€MjU KOU OCTBapyBaat Ma3apHH,
oJHOCHO Om3HuC oxHocu.KynTypara moxe
na Ouje mMmoJelieHa Ha MOTKYJITYpH  Bp3
OCHOBA Ha IeMOTpa)CKUTE KapaKTEPUCTHKH,
reorpa)CKUTe PErHOHUW, HAIMOHAIHATA U
CTHUYKATa  OPUIATHOCT,  MOJUTUYKHUTE
yoenyBama u penurmjara. lloTkynrypara
3HAYM JIeKa eHa Ipyma Jyre MOXe 1a uMaaT
HACHTUYCH W CIAUHTCTBCH IIpHUCTAIl KOH
eJIEMEHTHTE Ha KyJITypara.

4. MelfyHapoJHU CTpaTerum 3a BJjie3 Ha
Mel'yHAPOIHUOT ma3zap

[TocrojaT pa3nuvHM HAYMHU HA KOU €HA
KOMIIaHHja MOXXE Ja BJIE3¢ Ha CTPAHCKH
na3zap. Huty enna crpartermja 3a Bie3 Ha
na3apoT He MOXKe Ja Ouje NMPUMEHJIMBA 3a
cutecTpaHcku mazapu.Koj HaumH ke ce
n30epe 3a BJie3 Ha CTPAHCKU I1a3ap 3aBHUCH O]1
MHOTY (hakTOpH, TIpe]] ce, O MPHUpOJaTa Ha
MIPOU3BOJIUTE KOU K€ 3aJI0BOJTyBaat moTpedu
Ha CTPAHCKHUTE Ta3apu M Of YCIOBHTE 3a
HacTal Ha cTpaHckuoT naszap.Kommanuute
MOJKE J]a KOPUCTAT Pa3IMYHH MOJICITH 32 BIIE3
Ha CTPAHCKMTE Ta3apH, Kako Ha IpuMep:

Iperaen 6poj 1:

®  13BO3 (IUPEKTEH - HHAUPEKTEH),,

®  JTUICHIUPAE,

e  (ppanmmu3a,

® MEHAIIEPCKH JIOTOBOP,

® 3aCHUYKO IPOHU3BOJICTBO,

® CTPaTErnCKH aJINjaHCH,

® 3ae/HUYKH BIIOKYBamba,

® OCHOBamE€  COICTBEHA
JIOMaIlTHaTa 3emja,

e KyIyBame KOMIIaHHja BO JOMallHaTa
3emja.

3a MHOTY OM3HHCH H3BO30T MOXeE /1a Oue
HajmoOpara cTpaTeruja, J0ACKa BO JPYrH
OwmJie moroiHa MoKe J1a Oujie cTpaTernjara 3a
3aeJHMYKO BIIOXKYBAmE, a 32 TPETH TMOXKE J1a
Ouzie JMUEHLUUPAmETH IPOU3BOJICTBOTO.
N3Bopor Ha wu300pOoT Ha CTpaTteruja 3a
BJICTYBalbe Ha CTPAHCKMOT Taszap IO
orpelielyBaT MHOTY (aKTOpH, BKIYIyBajKu
TH , HO HE OTPaHUYYBajKU Ce Ha APUHCKUTE
CTallKH, CTENEeHOT 10 Koj Tpeba na ce
npuIaroaaT POU3BOJIUT,
MapKETUHTOT,TPAHCIIOPTHA ~ TPOLIOLU |
apyro. OBue GakTOpy MOXKE Ja ja 3rojiemMar
[[eHaTa Ha 1Ma3apoT, HO MOXE Jla Ce OUeKyBa
JIeKa 3r0JIEMYBam-ETO Ha IMpojaxdarta ke ru
HA/IOMECTH OBHE TPOIIOLIH.

HaunHuTe Ha BIleC Ha CTPAHCKH MMazap TH
MMaaT CJIEHHUBE MPETHOCTH U HEJTOCTATOIIH:

KOMIIaHHja

NMpepHoCcTu M HepgocTaTouM Ha opAaerniHUTe cTpaTterum 3a
Brfie3 Ha CTpaHCKUTe na3apm

W3B03 bp3 Bie3, Man pusuk

Masa KOHTpPOJIa, HUCKO II03HABamke Ha
JIOKJIHKOT Na3ap, NOTSHIMjaTHO HETaTHBHO
BJIMjaHHE HA TPAHCIIOPTOT BP KHUBOTHATA
cpenuHa

JlnueHuupame u

Bp3o BieryBame, HUCKHU TPOLIOLH,

Mana KOHTpOJIa, TULECHLIATa MOXKE Aa
CTaHe KOHKYpEHIIHja, IpaBHAaTa peryjaTuBa

®panmmsa MaJl PU3HK
MOXe JIa TIPETCTaByBa Oapuepa 3a Bie3
Menanepcku .
3aeTHIYIKU TPOIIOIH, Ce IToBHCOKH TPOIOIH OTKOJIKY Kaj
noroBopu 1 CTpaTerucku
anmjancu HaMajyBaatr notpedure o H3BO30T,, TUIEHITNpamke WK (hpaHIIn3a,

8IntMg Global Relationships ppt, (2014),
https://www.hse.ru/.../IntMg%20Global%20Relations
hips%2023%2011%202013.ppt
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WHBECTHIUH, CC HAMAITyBa PU3HUKOT, CE | MPOOJIEMH MPU MHTErpalhjaTta Mery JBe
IJIeqia Kako Ha JIOKaJIeH Cy0jeKT

KOPIIOPAaTHBHU KyITYpH

KynyBame
aKTUBHOCTH

Ep3 BJIC3, IO3HATH BOCIIOCTaBCHH

Bucoku Tpo1aonu HpO6J’IeMI/I BO
I/IHTeI’paHI/Ij aTa CO AMallHUTC CJ'Iy)K6I/I

KOMITaHH]a

KOHTpOJa

JloOuBame Ha 3HacHE 3a
OTBOpame CONCTBEHA | JOMAIITHUOT Ma3ap, npdakame Kako
CTPaHCKHU BpabOTyBa4, MaKCHMaJTHA

Bucoku TpOoI1IoLr, BUCOK PU3UK O
HCIIO3HaBaILC, 0aBHO BpPEMC Ha BJIC3

N3Bop: CorctBera 06paboTKa

3akiay4ok

Kanamute Ha aumcTpuOynmjara, Kako
eNeMEHT OJ MAapKeTHHI MHKCOT IO
OCTBapyBaaT TEKOT Ha JBHXKCHETO Ha
OPOM3BOAOT O  HPOMU3BOAUTENOT  JI0
notpouryBadot. [Ipu u360poT Ha KaHAJIOT Ha
muctpuOynuja Tpeba Jga ce uMa IpeaBHI
JeKa KaHaJIWTEe, a W BKYIMHHOT CHCTEM Ha
muctpuOynuja, MpeTcTaByBaaT Jel Ol
BKYITHUTE aKTHBHOCTU Ha MPETHPHUjaTHETO
CO CBOjaTa MapKeTHHI TporpaMa Ja THu
3a7I0BOJIM OTPEOUTE HA MOTPOIIYBAYHTE.

HacramyBameTro Ha TmIO0aTHUOT Masap
OBO3MOXKYBa rojieM Opoj MpOHM3BOAM Oa Ce
TUIaCHpaaT BO Pa3JIMYHHU JICTIOBH BO CBETOT.
3a HacTamn Ha II00ATHUOT Ma3ap KOMITAHUHUTE
pa3BHBaaT MOCCOHH MAPKETUHT CTPATETHHU CO
KOM TY TIPUJIarolyBaaT CBOMTE MPOHU3BOAU U
YCIIYTH COTJIACHO CO JIOKAJTHUTE MOTpeOH Ha
na3apuTe Ha OJICITHUTE CTPAHCKU 3€MjH, TH
NpPUIAroyBaaT  IEHUTE, IMPOMOTHUBHHTE
CTpaTerud, Kako H  KBAIUTETOT U
KapaKTEPUCTUKUTE HA MTPOU3BOMTE, CO LIEJ

Ja ce  3aJoBojaT  MOTpedbute  Ha
MOTPONIYBAaYNTE Ha H30pPAaHHOT CTPAHCKH
nasap.

Hacramor Ha  rno0GamHWMOT  mazap
noojapa3dupa IO3HaBake€ Ha  MOCEOHHTE
KapaKTePUCTUKH Ha nma3apoT "
MOTEHIMjaTHaTa nobapyBauka 3a
MPOM3BOJIOT. 3a HAcTall Ha OBOj TMaszap
HEOITXO/HO € JIa Ce pacrioyiara co CO3HaHHUja
32 HUBOTO Ha EKOHOMCKATa W TEXHOJIOIIKATA

pa3BUEHOCT HaA  3eMjaTa,  KyJITyparta,
MOJIMTHYKATa COCTOj0a, KAaKBU C€ HEJ3MHUTE
OpUpOJHH OorarcTBa WM HW3BOpU Ha
CpencTBa.

Crpareruute  mMTO TH  KOPUCTAT
KOMITAaHUUTE 32 a BJI€3 HAa HOBH CTPAHCKH
nazapu Moxar Ja Oujar  cTpaTeruu
3aCHOBAaHM Ha  KOPHCTEHEC  TEXHUYKH
WHOBAallMUM 3a Ja Ce¢ T[OHyJaT Ha
NepUUIUPAaH W JIOKQKAaHU CYINEPHOPHU
MPOU3BOJIM, CTPAaTErWy 3a aJamnTaiuja |
MOIUGUKAMK Ha TOCTOJHUTE TPOHM3BOJIH,
CTpaTeTMM Ha HHCKA WIH TEHETPAIMOHU
LIEeHH, CTpaTeTuu Ha IIEJIOCHO
NPUIArolyBame, KaKO U CTpPAaTerud 3a
yCOTJIacyBame
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MARKETING APPROACH IN THE
EDUCATIONAL INSTITUTION

Abstract

In the modern world, along with an increase
in the volume of information, the need for
more and more effective training is growing.
The labor market increasingly needs
specialists with basic, key competences and
"skills of the future™ related to the ability to
learn in a rapidly changing technological and
digitizing working environment. The main
task of education and training is to prepare
students for employment and active
citizenship in this new economic and
organizational environment in which it is
necessary to introduce a marketing approach
in the formation of the market of educational
services and products.

Keywords: education, marketing, product,
competencies

8 Marketing is an activity carried out through a set of
institutions and processes of creating,
communicating, delivering and exchanging proposals
that have value for consumers, customers, partners,
and society as a whole. (American Marketing
Association).

Marketing is the business function that detects unmet
needs and desires, defines and measures their

Introduction

The modernization of education is a major
factor for the acquisition of professional
competences,  corresponding to  the
contemporary requirements of the labor
market. The main task of marketing’® in
learning is to create and expand an approach
that, through various animation tools, can
promote the programs of the educational
institution. Marketing father Philip Kotler,
co-authored by Karen Fox, in the book
Strategic  Marketing for  Educational
Institutions, identifies marketing education as
"analyzing, planning, implementing and
managing carefully formulated programs
developed with the goal of voluntarily
exchanging values with specific user groups
to the institutional objectives of educational
institutions are achieved ".8°

Although the application of marketing in
services was developed later than in profile
organizations, as many service institutions
did not understand the importance of
marketing for a successful business or did not

magnitude and potential profitability, determines
which target markets can be best served by the
organization, makes decisions about the right
products, services and programs to serve the
customer (Philip Kotler).

8 Kotler, Ph., Fox, K., 1985, p.7
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have strong competition, today the marketing
approach is applied to market research , the
planning and disclosure of educational
services and products, their market
movement and, ultimately, the satisfaction of
the needs of selected target groups of
consumers.

Applying marketing in line with evolving
modern, new manufacturing technologies as
well as practicability in real working
conditions will lead to better quality
education and will be a factor in the
preparation of a competitive and adaptable
workforce.

In order to ensure the quality of services at
the appropriate level, it is necessary to take
into account the reliability and ability to
deliver the promised service accurately and
in line with expectations as well as the
willingness to pay attention to users and
provide them with fast service. The
marketing manager in education is required
to know the marketing methods and
techniques, and market access to training
requires a cost incentive to increase the
economic profit of the institution.

Marketing in Education

Marketing strategy in training has its own
specificity, precisely because educational
activity provides services that are materially
intangible, elusive, inseparable from service
providers and diverse in the quality of
provision. Because of its specificity, the
marketing service in education is special and
is a special area of marketing. The application
of marketing education has become more
visible since it was realized that marketing
can help to position itself successfully in
target market segments.

Market research in education, increasingly
becoming a service sphere, is an integral part
of the strategic and tactical policy of the
educational establishment. That's why the
timeliness of their implementation is getting
bigger. In spite of some peculiarities related

81 http://www.referati.org/upravlenie-na-
obrazovanieto-2-/61494/ref

mainly to the specifics of the product, they
follow in general the technology developed
by the classics of marketing theory, that is,
they pass through three consecutive stages:
preparatory stage, data collection, processing
and analysis of the received information.

1. Preparatory stage - At this stage it is
necessary to formulate the working
hypotheses. The data obtained are grouped
around the hypotheses made and they either
help in their confirmation or in their
refutation and formation of new ones in their
place.

2. Data collection - At this stage it is no less
significant for the entire study from the
preparation  stage. It collects raw,
unprocessed information material from
which the analytical data required to adopt
effective  management  decisions  will
subsequently be obtained.

3. Processing and analysis of the information
received - The analysis of the information
obtained during the conduct of the survey is
carried out in accordance with its purpose and
tasks. The processing of the received data is
done by experts, using special computer
programs.8!

Orientation of professional and profiled
training to acquiring attractive to the young
generation professions related to modern
technology and information technologies is a
facilitator of the prevention process for early
school leaving by limiting the number of
persons who remain with either basic or
lower education. Prevention of dropping out
of this risky group requires planned and
targeted joint actions at school and regional
level that involve working with students and
their parents for career guidance and
changing attitudes towards education as a
prerequisite for a better life.

The product offered in the training is actually
a service that aims to satisfy the needs of
consumers, just as the product or
commaodities are in the manufacturing sector.
The only difference is that user satisfaction
with educational service provision is more
difficult to assess because of the quality of the
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service itself. In fact, the quality of the
service is the difference between the received
and the expected service, but the needs and
expectations of each individual user are
different, so the quality of the service is
actually a very subjective category.

The marketing strategy - this is the choice of
target users, the determination of the
competitive position and the use of marketing
methods to reveal educational needs and their
fullest satisfaction.

Marketing assets in the field of education are
assets that are used to solve marketing tasks
and which make the educational institution
competitive and successful on the market.®2
A creative marketing approach involves
preserving existing and recruiting potential
customers. Enlargement requires work on
marketing programs that can be divided into
several segments:

1. Market research, audience and non-
republic, target groups and other forms of
program proposals - The analysis should be
geared to determining the value of the interest
and lifestyle of existing and potential
audiences.

2. ldentify the general concept of marketing
and image, conceptual concepts - logos and
visual concepts (logo and logos) - The
importance in this assessment is the
realization that the name must correspond to
the essence and mission of the institution,
that it corresponds to the identity of the
institution at the same time be specific, sound
and easy to remember.

3. Determining the Strategy and the Form of
the Campaign - The choice of the marketing
communication strategy will depend on
which target groups are addressed. In this
endeavor, the materials for graphic
propaganda (brochures, catalogs, flyers,
posters, newspaper ads) and propaganda
material for media (audio and video
ganglings, web site) are formed.

4. Realization of the overall design - Leads to
investing resources in the production of

8 Borisova, S., 2010, p. 116-122

8 Modified according to Dragichevich-Sheshich, M.
and Stojkovic, B., 2003, p. 204-221

8 Phillipovic and others. 2001, p. 196

propaganda material that was designed in the
previous stage, as well as the implementation
of propaganda messages for a specific
program.

5. Carry out the marketing campaign and the
public relations program - In this segment,
programs are publicly advertised through
marketing campaigns and PR programs.

6. Evalation - The qualitative assessment
should analyze the monetary effects but also
the extent of the effect that has influenced the
overall image of the educational institution in
society.

Calls can be emotional and moral.

Emotional can cause negative or positive
emotions. In education, emotional appeals
are mainly associated with positive emotions,
above all with the sense of security, success
and benefit of learning.

The moral appeals are aimed at supporting
the social goals of education. When an
educational institution uses a moral appeal to
show off its user relationship or to draw
attention to users, it leaves a lasting message
to the user's mind. The moral messages
emanating from educational institutions
should contain guidelines on lifelong
learning and the values that are relevant to
learning.

Marketing communication as part of
strategic thinking in educational activity
Marketing communication is a conscious
exchange of ideas, opinions, information,
instructions with target groups through
different  symbols to achieve the
organization's  goals.®* Institutions in
education must apply approaches to create
conditions for education and training as
defined by state standards.

The main tasks of marketing communication
are:

- Informing actual and potential users and
raising awareness of the company and its
products / brands;
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- Impact on existing and potential users, ie
persuading to buy products / brands of the
company;

- Creating positive brand and enterprise
consumer experience that is important for
keeping existing users and attracting new
ones;

- Differentiation of enterprises, products and
brands, which facilitates user recognition
work, especially in competitive intensive
markets;

- Building relationships with consumers and
other stakeholders through continuous,
meaningful and two-way communication.®
In "educational” marketing, communication
becomes more and more important because
of the need to create demand, to ensure the
sale of products to a large number of
consumers.  Marketing  communication
should contribute to conquering new
consumers, creating and improving the image
of the educational institution. The customer
buys the expected feelings, and marketing
tries to distinguish the offer from competition
by using intangible features and anticipated
feelings along with the educational product to
be sold to the customer. The goal is to keep
the old and attract new customers in the long
run by building relationships based on trust
and engagement.

Basic and key competences are formed with
the curricula of all subjects and modules in
the general, professional and vocational
training. Technical and digital skills are built
primarily through profiling and professional
training. Such are the software and hardware
profiles, mathematical, natural sciences, as
well as professions and specialties from
professional fields related to leading sectors
of the national economy such as electrical
engineering, electronics, machine building,
IT industry and others.

The way in which individual marketing
activities are realized and their integration
into the marketing function as well as the
activities of other business functions and the
environment is conditioned and also changed
with the development of information and
communication technologies. Multimedia

8 Solomon, 2008, p. 376

approach and proactive communication are
determined by:

- changes in business models,

- the development of information and
communication technologies, the significant
increase in the quantity and type of data and
information,

- changes in market relations and increasing
competition, increase a contracting power of
buyers,

- higher societal demands for sustainable
development, which is related to improving
the quality of life, greater participation of the
state and its intervention in education,

- reducing children as well as other subjects
and groups.

The approach is also conditioned by the
quality of education. The concept of "quality
of education” is complex and multi-faceted
and reflects the relevance of the learning
outcomes of public and labor market needs,
to the state and personal goals, to the social
and personal resources employed.®

The problem of the quality of education is
becoming increasingly important and topical,
because its constructive solution depends not
only on the quality of life of modern man, but
also on the ability to overcome long
overlapping contradictions of a different
nature among people. Quality education,
research and innovation in the education
process play a key role in providing support
for social cohesion, economic growth and
global competition.

The quality of the proposed education
depends to a large extent on who is the bearer
of its content. The school atmosphere, the
style of communication, the observance of
the established traditions help the student to
understand what norms and values are
considered important in this community. By
choosing a school, students and parents
choose a group of people who are familiar
and reliable. In order to obtain a good
educational  product, the educational
institution must have a team whose
experience, ambition, attitude towards work
and pupils enable them to best meet the
expectations of the users.

8 Georgieva, V., 2009, p. 71-79
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Effective marketing communication is the
result of an inventive process that covers the
following activities:

- public research,

- definition of target groups,

- defining the communication objectives and
budget,

- create a message,

- choice of communication channels,

- control and measurement of communication
effects.

Under complex business conditions, when
many factors play a role in the business of the
educational institution, the strategy needs to
be adapted and not wvulnerable to
environmental dangers.

Conclusion

The relationship with business is essential for
the orientation of school marketing to the
future needs of the economy and the labor
market. How the future of marketing
communication in this century will look like
is difficult to answer. The impact of
demographic factors on the design of
marketing communication is becoming more
pronounced. The average consumer becomes
older and more serious. He wants
responsibility and flexibility. This opens the
way to modern distance learning.

Planning and implementation of marketing
communication activities is a requirement of
the modern time arising from the needs of the
market approach.

In a knowledge-based society, it is necessary
for educational institutions to change more
quickly to take a leading role in social
progress. Schools, in partnership with all
stakeholders, should be geared to expanding
opportunities for appropriate learners to

integrate into the labor market and to enhance
the welfare of current and future generations.
The training should be action-oriented in
which students can take full advantage of the
acquired knowledge and skills and the
experience of others - learn from it. This in
practice means combining traditional with
interactive / active learning.

Along with globalization, in the long run, the
marketing approach in the educational
institution will remain the same - acquiring
clients through building relationships based
on trust and devotion.
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INTERNATIONAL ASPECTS FOR
COMBATING THE ORGANIZED
CRIME IN THE EUROPEAN UNION

Abstract

The fight against organized crime is global
and affects many areas of action and EU
policies. Organized crime in the European
Union is treated as a transnational organized
crime criminal is increasingly increasing
after the end of the Cold War. Transnational
organized crime in Europe is also due to the
increasing availability of communications
and information technologies, increasing the
mobility of people, goods and services across
national borders and the emergence of the
global economy. Criminal organized groups
sell weapons, smuggling migrants, selling
people and drugs and committing fraud.
Criminal groups are structured, with
developed business considerations
systematic use of violence and laundering of
illegally acquired profits.

Co-operation in law enforcement is not the
only response to organized crime. Foreign
policy also plays a significant role in the
suppression of organized crime through
cooperation with EU member states and
international crime prevention organizations,
institution building and development issues.

Keywords: mobility, people, goods,
migrants, criminal groups, foreign policy
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MEI'YHAPOJHHU ACIIEKTH 3A
BOPBA

ITPOTUB OPTAHU3UPAHUOT

KPUMMHAJI BO EBPOIICKATA
YHHUJA

AnCTpaKT

Bop6ara npoTuB opraHu3upaHUOT KPUMUHAI
€ TJIo0aJiHa M BIMjae Ha MHOTY 00JlacTH Ha
NCJCTBYBaETO W TMONHTHKTe Ha EVY.
OpranuzupaHuoT  KpUMHUHaJI  BO  BO
EBpornickara yHHja ce TpeTHpa Kako
TpaHCHAIIMOHAJIEH OpraHu3upaH
KPUMHHAJIKOJH ce’ TTOBEKe ce 3rojieMyBa IO
3aBpUIYBalkbETO HAa  CTyJIeHaTa  BOjHA.
TpancHanmoHaHUOT OpraHu3upaH
KpUMHHaIBO EBpoma, HacTaHyBa M Kako
pE3yINTaT Ha 3TOJIEMYBAKHETO HA JOCTAITHOCTA
HAa KOMYHHMKAIMUTE W WHPOPMATHUKUTE
TEXHOJIOTHUH, 3rOJIEMYBabETO Ha
MOOWJIHOCTa Ha JyfTO, CTOKH U YCIYTH
MPEeKy HAllMOHAIHUTE TPAHULIM U TI0jaBaTa Ha
riobanuHaTa exkoHoMuja. KpumuHanHute
OpaHM3MpaHM TpYyNu TMpoJaBaaT Opyxje,
[IBEpI[yBaaT MUTPAHTH, TPOJABAAT JIyfe H
apora W BpmaT udMamu. KpumuHamHHuTe

IpyIu ce

CTPYKTypUpaHHU, CO  pa3BUEH OH3HUC
pa3MHCIyBama CHUCTEMaTcka ymorpeba Ha
HAaCWJICTBO U IIEpeHE Ha HEJEerajaHo
CTEKHATUTE MPODUTH.

CopaboTkaTa BO CHPOBEIYBAaWmHETO Ha
3aKOHOT HE € EJAVHCTBEHUOT OATOBOP Ha
OpraHu3MpaHuoOT KpuMuHail. HanBopemnara
MOJTUTHKA, HCTO TaKa, MMa 3HaYajHa yJIora BO
Cy30MBamETO Ha OPraHU3UPAHUOT KPUMUHAT
MIPEeKy copaboTKa co 3eMjUTe WICHKH Ha EY
1 Mel'yHapOJHH OpraHU3aluy 3a MPEBEHIIN]a
Ha KPUMUHAJIOT, U3rpazda Ha HHCTUTYIIHH U
Pa3BOjHU Mpaliama.

Kiryunu 300poBu: MOOUITHOCT, JTyfe, CTOKH,

MHTPaHTH, KPUMHAHAJIHU TPYIIH, HAIBOPEIIHA
MIOJINTUKA
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1. KapakTepucTHKH HA OPraHU3UPAHHOT
KpuMuHaja Bo EBponckara ynuja

OpraHu3upaHuOT KpHUMHHAl IPETCTaByBa
3aKaHa 32 €KOHOMHMjaTa M OMIITECTBOTO BO
EBpomna. Oarosopot Ha EBporickara yHuja Bo
6opbara IPOTHB OpPTraHU3UPAHUOT
KpUMMHAJ, CIOpe KOMIUIEKCHOCTa Ha OBaa
1ojaBa, € HACOYCH KOH TProBHjaTa CoO Jyre,
OopyXje M  Jpora, €KOHOMCKHUOT U
(DMHAHCUCKMOT KPUMHUHAI, KOpYMIHjaTa M
nepewero napu. Mcro taka ondarenu ce u
HOBHTE JUMEH3UM HAa OPraHU3UPAHOT
KPUMMHAJ, KaKO IITO C€ KOMIJYTEepPCKUOT U
€KOJIOLIKUOT KPUMHUHAIL.

EBporckara yHuja uMa HHTETpUpaH IpUCTaIl
BO Oopbara mNpOTUB  OPraHU3UPAHUOT
KpuMHHa1. VHTeprpupaHUOT NpuUCTall Ha
aktuBHOcTHTe Ha EY BO Oopbara mpotus
OpPraHU3UPAHUOT KPUMHHAI CE€ COCTOM O]
MPEBEHIMja 10 CIPOBEAYBAmHE HA 3aKOHOT.
OBa e Bp3 ocHOBa Ha e(eKTUBHATA
copaboTka TOMelry OpraHuTe Ha 3eMjuTe-
YJIeHKHM, a OCOOEHO Ha OpraHure 3a
CIPOBEIyBabE¢ HA 3aKOHOT, BKIIYYUTEITHO U
pa3MeHa Ha HHGOpMaLUU U B3aeMHa TOMOLUI
BO HaIaJy 0J3¢Mambe Ha UMOT CTEKHAT MPEKY
opraHusupal KpumuHai. bopb6ara mnpotus
OpPTaHU3MPAHUOT KPUMHHAJI € TII00aTHa U
BJIMjae HA MHOTY 00JIaCTH Ha J1¢]CTBYBAETO
n nomutukte Ha EY. OpranusupaHuor
KpUMHHa1 Bo Bo EBporckara yHHja ce
TpeTupa KaKo TpaHCHAIIMOHAJICH
OpraHu3upaH KPUMMHAJIKOJH ce' MOBeke ce
3rojieMyBa TI0 3aBPIIYBAamETO HA CTy/IEHATa
BOjHA.

TpancHanmoHaTHHOT OpTraHu3upaH
KpuMHHaiBo EBpoma, HacTaHyBa M Kako
pe3yaTaT Ha 3rOJEMYBambETO Ha IOCTAITHOCTA
Ha KOMYHMKAllUUTE M HH(POPMATUUKUTE
TEXHOJIOTHH, 3rOJIEMYBabETO Ha
MOOMJIHOCTa Ha JYyIfTO, CTOKH U YCIYTH
MPEeKy HAIIMOHATHUTE TPAHUIT U TI0jaBaTa Ha
rnmo0anuHaTa ekoHomHuja. KpuMmuHanmHuTE
OpaHM3WpaHH TPYIMU TMPOJaBaaT OpYKje,
HIBEpI[yBaaT MUTPAHTH, MpoJaBaar Jyfe H
apora W Bpmar u3Mamu. KpuMmuHamHUTE
TPyl c€ CTPYKTYpHpaHH, CO pa3BUEH

87 Hugo Brady:The EU and the fight against organised
crime, , April 2007, Centre for European Reform, 14

OU3HUC pa3MHCITyBamba cucTeMarcka
ynotrpeba Ha HACWICTBO U Tepeme Ha
HEJIETaJIHO CTEKHATUTE MPOPUTH.
CopaboTkaTa BO CHPOBEIYBAHETO Ha
3aKOHOT HE € E€IMHCTBEHHOT OAIrOBOp Ha
OpraHu3MpaHuoT KpuMuHai. HanBopemnara
MOJUTHKA, UCTO TaKa, UMa 3HaYajHa yJIora BO
Cy30MBamE€TO Ha OPraHU3UPAHUOT KPUMUHAT
MpeKy copaboTKa co 3eMjUTe WICHKH Ha EY
1 Mel'yHapOJHU OpraHU3aluy 3a MPEeBEHIIN]a
Ha KpUMUHAJIOT, 1/13rpa116a Ha UHCTUTYLIUU U
Pa3BOjHU Mpaliama.

Yetnpyr 11aBHM  BUJOBUM  Ha Oanau
IIPETCTaByBa HAjCEPHO3HA OMACHOCT:S’

Ilpeo, tioctojat roNeMH, TOMAaIIHU OaH[IH,
Kako mTo ce urtanujanckara madwuja. Co
TEKOT Ha TOJMHUTE OBHE TPYIH HMaar
pa3BUEHO  IIUPOKM  TPAHCHAI[MOHAIHU
KOHTaKTH CO KIIACHYHU KPUMHHATHA
cunaukatu Bo benruja, Benuka Bpuranuja,
XonaHnauja v Ipyry 3eMju.

Bmopo, anGaHCKu, KUHECKH, TYPCKH,
MapOKaHCKH M PYCKH HMMHUTPAHTH HMaaT
(GbopMHpaHO HACHIHM ETHUYKH TPYNHA BO
HEKOJIKY 3eMju-wieHKH Ha EY. OBue GaHau
ce OJIrOBOPHM HeJlerajHara Jpora u
TproBHjata co Jiyfeé BO HHBHHUTE 3EMjH-
JOMakWHU M OJIP)KyBaaT CHJIIHH BPCKH CO
cBOUTE TaTKOBUHU. OBUE OaHIU ce MO3HATU
0 CBOETO EKCTPEMHO HACWJICTBO 3a
ONp)KyBal€  Ha  MOCIYIIHOCT  Mery
YJICHOBUTE, TH KOHTPOJIMPAAT CBOUTE KPTBU
Y TY 3aIUIallyBaat MOJUIMjaTa U CyTUUTE.
Tpemuom Bun Ha Tpyma MoXe na Oume
MONPENM3HO  HapeueH  HeOpraHu3HpaH
KPUMHHAJI: CTOPUTEIIUTE NMaaT Majla WU Ce
0e3 (huKcHa opraHuzaiuja, Xuepapxuja Uiu
nokanuja. OBHE Tpynmd MOXKe Ja joaraar
3aeJHO €IMHCTBEHO HAa OCHOBA HA KPUBUUUTE
nena. Hexon mypu u He ce cpeTHaie JIMJHO,
TYKY KOMYHHKAIIUpaaT MpeKy TeJaeOoH, UK
OyKBaJJHO TIpEKy WHTEpHET BHUPTYEIHU
MIPOCTOPUH 32 Pa3rOBOP WM €-Maunl.

Kako uemeépmo Bo EBponmajuma Tpu
JOMHUHAHTHU KPUMUHAIHU TPYNU M TOA:
Hells Angels, Bandidos u Outlaws. Kaj oBue
KPUMHHAJIHA TPYNH HMMa KOMOWHAIMja O]
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CTPUKTHAa  OpraHu3alMja co  TOJIEMO
WHTEPHALIMOHAIHO  TPUCYCTBO M C€
BKJIYYCHU BO KPUBUYHHU JieJla O]l MIBEPI] Ha
Jpora 10 Kpak0a Ha aBTOMOOUIIH ¥ TPrOBHja
co nyre u youcrsa. Tue ce 0cOOEHO aKTUBHU
Bo benruja, ['epmanuja 1 HOpJUCKHUTE 3EMjH.
HajmoxomoBHara akTHBHOCT Ha OaHAWTE €
Tproujata co Japora. Heneramnure
CylcTaHluu BieryBaar Bo EVY mpeky
HEKOJIKY pa3IM4HU MpaBIH, BO KOU
JOMHUHHpPAAT pa3IudHu OaH]IH.

BakBuTe €BpOICKH KPUMHHAIHH MPEXKH HE
MOJKaT ILIEJIOCHO Jia ce pa30ujar JAOKOJIKY ce
JIejCTByBa CaMO BO paMKUTE Ha CBOHTE
rpanuny. TpaHCHAITMOHATHUTE KPUMUHAITHH
IpyIU WM OPraHU3alUH BPIIAT 3I0CTOPCTBA
BO €IHA 3eMja, a HUBHOTO JIMJIEPCTBO H
(buHaHCHUCKU CpeacTBa OCTaHyBaaT
6e30e1H1, CKPHEHH BO CTPAHCTBO (HAj4ecTo
IOJT TPEBE30T Ha OAHKAPCKH TajHU TPABUIIA).
OcBeH wuH(MOpMAIMKUTE JOCTAIIHU TPEKY
Wurtepron, mnosmnujata Ttpeba nga Owume
crocoOHa hit:} ro CHOJCITN
KPUMHHAIMCTUYKOTO  pa3zy3HaBame  CO
KOJICTHTE BO CTPAHCTBO, 32 J1a UM ITOMOTHE /13
ce paz0epar u pa3dujaT TpaHCHAIIMOHATHUTE
KPUMHHAIHH OTIePalUH.

2. IlpaBuu ocHoBu Ha EY 3a 6op0a nporus
OPraHu3MpPaHUOT KPUMHHAJ

[IpaBHaTa oOCHOBa 3a AaKTHBHOCTHTE 3a
IpEeBEHIMja Ha KpUMHUHAJIOT Ha HUBO Ha EY
e wieH 29 ox JloroBopot o1 AMcTepaam, Koj
ro IUTHpPa COPEYyBamkETO Ha ,,0praHU3UpaH
WJIY IpYT KPUMUHAI“ KaKO €JHO CPEACTBO 3a
UCTIOJIHYBambE Ha IieNTa 3a 00e30e1yBame Ha
rpafaHuTe CO BUCOKO HMBO Ha 3aIllTHTa BO
obmacra Ha crmobomara, Oe30emHOCTa H
npaBaTa.

3aroa, BO TPEBEHTUBHUTE MEPKH €
HEOINXOJHO BKIyJYyBamke Ha Hajpa3InIHA
COYUYECHMIIM, KaKO jJaBHU OpraHu (MoJuLyja,
JIOKAJIHU BJIACTH, COLHUjaHH PaOOTHHIIN),
Taka W TPUBATHU MHCTUTYIMH (OU3HUC

8 Hugo Brady:The EU and the fight against organised
crime, , April 2007, Centre for European Reform, 14

3IpYyXKEHUja, OCHUTYPUTEIHU  KOMIIAHUH,
rparaHCKy OpraHU3aIHH).

OBue monuTukM  Tpeba ga  Oupar
NpUAPYXKEHH cOo e(pUKACHU MEpKU 3a
copabotka Ha HuBO Ha EY, xane mTo Tpeba
Ia ce Jane mpeaHocT Ha paborata Ha
EBporickara Mpexa 3a cropedyBame Ha
kpumunaiaor (European Crime Prevention
Network - EUCPN wu apamxmaHuTe 3a
¢unancupame onx EY, ummMeHyBaHH Kako
Xunokpar u AGIS nporpamu BoaeHH 0
cTpaHa Ha EBporckara koMmucuja.
[IpumapHuTe 3ama4¥l U aKTHBHOCTH KOU
Tpeba ma ce Bpmar Ha HUBO Ha EY Bo
O0opbara MpOTHB OPraHU3UPAHUOT KPUHMHAT
ce cnennnte:®

¢ DasMCHaA Ha UCKYCTBa Mefy KpCaTopUuTe Ha
IIOJIMTHKAaTa U CKCIICPTHU BO npeBeHqua;

e na ce gAchuHHpaaT M JOTOBOPAT
MIPUOPUTETUTE 32 aK1IH]a;

® Jla CC¢ IIOCTUTHE COIMJIACHOCT OKOIY
MOJINTUKATE/MEPKUTE 33 TMpPEBEHIMja Ha
KpUMHUHAJIOT, KOW C€ JIOKaXaHW JeKa ce
ehekTuBHU (0OpH IPAKTUKH ),

® 51a ce MOCTHTHE JOTOBOP 32 3aCAHHYKU
METOO0IOTHH 3a MOJITOTOBKA,
WMIUIEMEHTallMja U eBajyaluja  Ha
TIOJINTUKUTE 32 CIIPEUYBaE;

® EBPOIICKUTE IparaHu Ja ce nH(opMupaaT
3a KOPUCHOCTA Ha MPEeBEHIINja O KpUMHHAT,

e 51a BpIIAT 3aCOHUYKH TIPOCKTH 32
MIPEBEHIIN]a;

® MOHUTOPUHT u eBaiyaiuja Ha
HAI[MOHAJTHUTE TIOJUTHKHU 32 MPEBEHINja U
nomoOpyBamke Ha  CIOPEAIMBOCTA  HA
HAI[MOHAJTHUTE CTATUCTHYKH ITOJATOIH CO
men Ja ce WACHTU(UKYBAaT pPa3IIUKUTE
rmoMery HUBOTO Ha KpUBUYIHH JIea.

Great College Street, London, SW1P 3RX, CER
APRIL 2007 % ISBN 978 1901 229 72 1
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CrpeuyBameTo Ha OpPraHU3UPAHUOT
KpuMHHan Bo EBporckara yHuja cnopen
nedununmjara Bo Omnmykara Ha COBETOT Ha
EBpona ox maj 2001 rogmna Tpeba nma ce
OCTBapyBa Kako IpeBeHIMja Koja Ty omdaka
CUTE MEPKHM KOM MMaarT 3a 1ieJl ]a ce HaMaJlu
WIM Ha Jpyr HAa4YMH Ja [pUIOHEce 3a
HaMaJlyBambe Ha KpUMHHAJIOT U YyCTBOTO HA
rpafaHuTeé 3a Ha  HECUTYpPHOCT, U
KBAHTUTATUBHO U KBAIUTATUBHO, UM MPEKY
JIUPEKTHO HaMalyBalke Ha KPUBUYHUTE
aKTUBHOCTM WM TPeKy MOJUTUKU U
WHTEPBEHIIMK CO 1el Ja C€ HaMalu
NOTEHIMJaJIOT 32 KPUBUYHM JI€IM MU
NpUYMHATE 3a KpuUMHHAIL. Toa BKIy4dyBa
paGota Ha Biagurte, HaJUleKHUTE OpraHw,
areHIMM 3a KPUBHYHO NPaBO, JIOKAIHU
BJIACTH, CHEUMJAJIMCTUYKH  3JpYKEHHja,
NPUBAaTHU W BOJIOHTEPCKH  CEKTOPH,
UCTpaXyBauul M JAaBHOCTA, MOJAPKAHU O
CTpaHa Ha MEIUyMuUTE ™.

Opranu3upaHuOT KpUMMHAI MPOTHB KOj ce
6opu EBporickara yauja ormdaka roiaem 06poj
Ha KPUMUHAJIHU aKTUBHOCTHU KaKO ILITO Ce:

® U3MaMH, H
e JlerajiHa TProBHja co OpyxKje,

® TProBHja CO Jpora,

e IIBEpIl HA PAJAMOAKTHBEH M HYKIeapeH
MaTepujai,

® TproBuja co ayre,

® [iepeme Napu u

e (pUHAHCUCKHU KpUMHUHAI.

Co ozpendute oy MMCAGOHCKHOT JOTOBOPSY
ce OTBOpA HOB MAaT 3a MOBIHCKO ypeayBambe
Ha HAIUOHAJIHUTE 3aKOHOMJABCTBA IPOTHUB
KPUMHHAIOT  BKJIydyBajku ro  H
OpraHU3MPAHUOT KpuMHUHAT:

e Co unenor 83 (1) ce o0Oe3bemyBaar
MpaBHU OCHOBM 3a BOCIIOCTAaBYBamke Ha
MUHUMYM Tpamia 3a  JeduHUpame Ha
KpUMUHAIHUTE Jella W CaMKIHHTE U
nmojapayvjata Ha BHCTUHCKHOT CEpHUO3€H

8 JIncaGOHCKHOT OrOBOP € TOTIHIIAH O
medoBUTE Ha APKABUTE WU HA BIAAWTE HA 27 3eMju
wieHkd Ha EBporickara yauja Ha 13 JlexemBpu 2007
TOJTHH.

KPUMHHAJI CO MPEKYrpaHUYYHU IUMEH3UH.
Opranu3upaHuoT KpUMHYHAJl € €IHO OJ
oBue Tmozpadja. Tyka wuma HEKO0Oja
JIBOCMHUCIJIEHOCT BO (hOPMYJIHPAEKHETO HA OBaa
oapeenda, ¥ KaKO OpraHU3UpaH KPUMUHAJI Ce
cnoMeHyBa crneuupuyaure ¢GopMH  Ha
KpUMHHAI Kako INTO € HAa TpHUMEp

HEI03BOJIEHA  TProBMja  CO  YOBEUKHU
CyIITECTBA,  4YE€CTO  M3BPLIYBaHA  Of
OpraHU3HUpaHU KPUMHUHAIIHU IPyNH.

MunumMyM mnpaBuiaTa MoOXKaT Ja Oujar
BOCIIOCTAaBEHU co TUPEKTUBU Ha
[Tapnamentor u CoBetor Ha EBpomckara
YHHja, TPUJIAroJeHu TMpeKy OOWYHHUTE
MIPaBHU TPOLEIYPH.

e Unenot 83 (1) MOke UCTO Taka Ja CIYXH
KaKO OCHOBA 3a JIUPCKTHBATA 33 ICPUHHUPAHE
Ha Jienara OJf OpraHU3UPAHHOT KPUMUHAI H
3a COO/IBETHUTE CaHKITHH.

e Unenor 83 (2) o06e3benyBa npyra
MO>KHOCT 3a PUOJINKYBAHHE Ha
3aKOHOJIJAaBCTBOTO TIIPOTUB  KOra TOa €
OpPraHU3UPAHUOT KPHUMHUHAI KJIOra TOa Ce
CMeTa 3a HEONXOJHO 32 e(EKTUBHO
CIPOBEIyBam¢ Ha IMOJIMTUKATA HA YHUjaTa BO
ojpayjeTo  Koe €  IpeaMeT  Ha
XapMOHHU3aI1ja Ha MEPKUTE.

e JIucaGOHCKMOT JOroBOp HUCTO  Taka
OBO3MOYKYBa BOCIIOCTaBYBamhe€ Ha MUHUMYM
IIPaBUJIA CO MMOYNUTYBAKE HA MIPOLETYPUTE 3a
CIPOTHBCTaByBambe Ha KpuUMHHANIOT (YUneH
82) u mpuiaronyBambe Ha JTUPEKTUBUTE 3a
1ojipavjata KOM ce MPETXOAHO PEeryIrpaHu
CO PAMKOBHH OJIYKH.

3. Opranu Ha EBponckara yHuja 3a
0op0a NpoTUB OPraHNU3MPAHUOT
KPMMHHMAJ

Knygyan ob6nactu Bo OopOata mnpoTuB
TEPOPU3MOT W OPTaHU3UPAHUOT KPHUMHHAI

% The EU response to organised crime, Library
Briefing,Library of the European Parliament
06/09/2013,
www.europarl.europa.eu/.../LDM_BRI(2013)13062...
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ce MOJIMIMCKATa u cyJcKaTa
copaboTKa, pa3MeHa Ha HWHpOpMaUH |
rpaHu4Ha KoHTpoisa. EY nma BocroctaBeHO
pPa3HM OpPTaHH U CTPYKTypH 3a 60pda MpoTUB
OpPTraHU3MPAHUOT KPUMHUHAI U TOA!

e Esponon. - CorcrBeHa pa3y3HaBayka
areanja Ha EY, dopmupana Bo 1992
roguHa oJf ctpaHa Ha KoHBeHIWjaTa Ha
EBpomnon, co mem ma TH KOOpAMHUPA
AKTUBHOCTHTE 32 CIIPOBEIYBamkE¢ HA 3aKOHOT
BO paMKHTE Ha YHHWjaTa U Ja paboTH Ha
Mel'yHapOJIHH OwiaTepalHd JOTOBOPU 3@
copaboTka.

e FEeponpasoa. - Enunnna Ha
HallMOHATHUTE OOBUHUTEIHU U CYJIUU;

e FEgponcka cyocka mpesxca. - Mpexa Ha
,,TOUKH Ha KOHTAKT", IOCPETHUIN KOU Tpeba
Jla TOMOTHAT BO Cy/icKaTa copaboTka momMery
3eMjUTe-YJICHKH,

o Eeponcku ¢opym 3a cnpeuysare Ha
opzanuszupanuom Kpumunan. - Popym Koj
M BKIydyBa  OW3HHMC  3aeJHHIATA,
UCTPa)KyBauu U rpalfaHCKOTO OMIITECTBO, CO
el Ja pasroBapaaT 3a PEIEBAHTHOCTA HU
KOXECPCHTHOCTA Ha I/IHI/IHI/Ij aTuBaTa 3a
CIIPaBYBamb€ CO OPraHU3UPAHUOT KPUMHHAI;

o Mpesica 3a cnpeuysarve HA KPUMUHATIOM
na EY. Mpexa Kkoja ce cocTou Of
HallMOHAJIHU MPETCTaBHUIIM HA3HAYCHU O
CeKoja 3eMja-uwieHKa IUIyC 3aMEHHUIUd |
KOHTaKTHH TOYKH 3a TMPEBEHIMja Ha
KPUMHUHAJOT.

3.1. EBponon

lenta na EBpomon e pa ce mnomobpu
MoJInucKkara copaboTka Mery 3eMmjure-
YJIeHKH, CO 1Ied Ja ce Oopu TpOTHUB
TEPOPU3MOT, HE3aKOHCKaTa TProBHja CO
apora W JIpyrd cepuo3Hu (opmu  Ha
Mel'YHapOJHUOT OpPTraHU3UpPaH KpPUMHUHAL
3eMjuTe-wIEHKH I10CTaByBaaT HAllMOHAIHH
eIMHMIM 32 J1a ce moBp3ar Mer'y EBponon u

HallMOHAJTHUTE BJIACTH OJITOBOPHU 3a 6opbOa
MPOTHB KPUMHUHAJIOT.

3a pasznuka O] TOJUIUCKHUTE CIYXOW Ha
3eMjuTe-wieHKH, EBpomon Hema wu3BpIIHA
BiacT. Toa He MOXKe J1a 3ap KU JIMLA, HUTY
MaK MOXK€ Ja CHpOBEIyBa BHATPEITHU
uctparu. HeroBa 3amaua e ga ce OJIieCHU
pasmeHata Ha wuHGOpPMAIMK, aHAIW3a Ha
pa3y3HaBamkETO M KOOPAWHUPA AKTUBHOCTU
KOU T'Yl BKIIy9yBaaT HEKOJIKY 3€MjU-UICHKH.
Kako nmen on momumuckara copaboTka mery
3eMjuTe-wieHKH, EBporoir:

® ja oyiecHyBa pa3MeHaTa Ha MH(pOpMaIUU
Mer'y 3eMjUTe-4JICHKH;

e pe3uMHpa U aHanu3upa UHGOpPMALUU U
pa3y3HaBa4yKy MOJIATOLIH;

® I'u M3BECTyBa HA/UIGKHUTE OpraHd Ha
3eMjUTe-wIeHKH, 0e3 ojyiarame, MpeKy
HAIIMOHAJTHUTE €IWHUIM 332 WH(pOpMaIuuTe
KOM TM 3aceraaTr IMOBpP3aHU CO KPUBHYHU
nena,

® J[IoMara BO UCTparara BO 3eMjI/ITC"IJICHKI/I;

e OApKyBa KOMIjyTEpU3HpPaH CHCTEM Ha
coOpanuTe HHGOpMaLIUY;

® M IIOMara Ha 3€MjI/ITe-‘-IJ'I€HKI/I Ja TH
o6yan HUBHUTC HAJIC)KHU OpTaHU;

® ja OJICCHYBa TEXHUYKATa IMOMOII MOMEry
3eMjUTEe-YJICHKH,

® CIy)KM Kako KOHTakKT To4yka 3a Oopba
IpOTHB (PaJICU(PUKYBAKETO €BpA.

EBporon npezema Mepku Kora eiHa Hiid JBe
3eMjU-WIEHKH C€ TIOTOJEHU OJ TEXOK
MeryHapoJeH OopraHu3upaH kpumuHaia. OBa
ondaka ce’ moroyiem Opoj Ha 00IACTH | TOA:

® CIIpevyBambe n O6opba MPOTHB
TEPOPU3MOT;

® TProBuja co JIpora;

e TproBuja co nyre;

e HeJeraJeH IBepll Ha UMUTPAHTH;
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® TProBHWja CO HYKJICAPHU M PAIMOAKTUBHU
MaTepHH,

e KpHUMHHAJI CO MOTOPHH BO3WJIA;

e dancudukyBame U U3MaMa CO TUIATSIKHH
CpeACTBa;

e rnepewme napu (OCBEH 3a NPEAUKATUBHU
KPUBUYHH JIeTIa).

Cekoja 3emja-ujieHKa Ha yHHjaTa Tpeba aa
BOCIIOCTaBM WJIM HAa3HA4YM HAlMOHAIIHA
equauna Ha EBporon (ENU). OBaa enquHuiia
€ EIMHCTBEHOTO TEIO0 3a BPCKH Mery
EBponon u HaIe)KHUTE Op)KaBHH OPraHH.
Toa npaka Gapem eneH oduiep 3a Bpcka co
EBponon, ymja 3amava € ga U 3acTamyBa
HHTEpecuTe Ha eauHunara Bo Espomod.
[lleoBUTe Ha HANMOHAIHWUTE CIMHUIU CE
COCTaHyBaaT Ha PeOBHA OCHOBA.
JIOJDKHOCTH Ha HAaIlMOHAJTHATA SIMHUIIA CE:

e 00e30enyBame Ha EBpomon co
pa3sy3HaBayku  HMH(MOpMAIMM  KOH  CE
HEONMXOJHM 3a Jia TH W3BPIIyBa CBOWTE
3ajauu, a 0COOEHO MPEKy BHEC Ha TOJATOIH
BO 0asara Ha EBpomno;

e OjroBapame U H3JlaBame Ha Oapama 3a
uHpopmanuu 10 Eporon;

e JMCEeMHUHAIIM]a Ha nH(popMaunTe
o0e3benenn oja crtpaHa Ha EBpomon 10
HaJJICKHUTE OpTaHHu.

3.3.0m1eseHne 3a cyiacka copadoTka Ha
EBponckara ynuja - EBponnpaBaa

EBponpaBaa e teno Ha EBporickara yHMja
ocHoBaHa Bo 2002 roauHa fa ce cTuMyiupa
U oA00pH KOOp/MHALIMjaTa Ha BOACHETO Ha
UCTpard Mery HaAJeXHHUTE CYICKH OpraHu
Ha 3eMjuTe-4ieHKH Ha EBporickara yHHja,
Kora THE C€ 3aHMMaBaaT CO TEXOK
MPEKYrpaHUYECH OPTaHU3UPAHUOT KPUMHHAI.
Bo xoHTekcT Ha ucTparute U 0OBHHEHH]jaTa
KOM TM 3aceraaT JBE WJIM TOBEKE 3eMju-
4YJIeHKH, lenuTe  Ha  EBpompaBma  ce
CTUMyNUpamke M  nojxoOpyBame  Ha
KoopJauHalujata  Mely  HallMOHAJHUTE
BJIACTH, 3€MajKu T'M TNpelBUi CUTe Oapama

KO TIPOM3JIETYBaaT OJ HAIUIC)KEH OpraH Ha
3eMja-ujieHKa W cuTe  WHGOpMAaIun
o0e30eieHn o/ CTpaHa Ha OUITI0 KOj OpTaH Koj
€ HQIJIeKEH Bp3 OCHOBA Ha OJpenouTe
JIOHECEHH BO paMKHUTE Ha JIOTOBOPHTE
(EBporicka cyacka wmpexa, EBpomon wu
OLAF).

EBponpaBaa uma 3a 1en  1a ce mogo0pu u
copaboTkara ToMery HaJJIe)KHUTE OPTaHU,
0CcO0EHO CO OJIECHYBAaWE HA M3BPIIYBAKETO
Ha MelryHapogHata MeryceOHa IpaBHA
MIOMOIII ¥ UMILIEMEHTAIMjaTa Ha EBPOTICKUTE
HAJIO3U 32 allCeHhe.

EBponpaBna, WCTO Taka, TM TOMIPKYBa
HQ/JISKHUTE OPraHd CO LeN Ja ce moao0pu
e(pUKaCHOCTa Ha BOJICHHETO HAa HCTPAruTe.
EBponpaBaa Moke J1a TOMOTHE BO BOACHETO
Ha UCTparu Mery 3eMja-4JicHKa U He-4JICHKa
WM 3eMjuTe-wieHkn u Komucujara Bo Bpcka
CO KpUBMUYHUTE JieJla KOW  BIHjaar
¢uHaHcucku wWHTepecm Ha EBporckara
3aeHHIIA.

Eyponpasna ja momobpyBa epukacHocTa Ha
HAI[MOHATHUTE UCTPArd U UCTPAXKHU OPTaHH,
KOra Cce 3aHMMaBaaT CO  CEpUO3EH
MPEeKyrpaHUYCH OPTaHU3UPAHUOT KPUMHUHAJ,
Ha TpUMEp, TEpOpU3aM, TProBUja coO Iyre,
TProBHja CO IpOTa, U3MaMa U Mepeme MmapH,
CO IIeJ JIa ce JOHecaT KPUMHUHAIIM Op30 U
epUKacHO J10 MpaBaTa.

EBporpaBga wuma MoKk pga mobapa of
HAIJICKHUTE JIPYKaBHU OPTaHU Jia Ipe3eMar:

® JCTpara Uiy TOHEHE M0 OJPEICHH aKTH;
e J1a ce mpudaTH JeKa OpraH Moxe 1a ouze
BO MoA00pa Mo3uIMja Ja CIpOBENe UcTpara
WJIM KPUBUYHO J]a TOHU KOHKPETHH JIeTIa;

® J1a TM KOOPJIUHHPA HAJUIC)KHUTE OPraHH;
e na ce ¢opMHpa 3aCIHUYKH HCTPAKEH
TUM,;

e 51a M 00e30enu cute HHPOPMAIUU
MOTPEeOHN 3a M3BpIIyBamkhe Ha HEJ3UMHUTE
3aJIauH.

EBpompaBga  o0e30exgyBa pa3meHa Ha
uHpopMaluy oMer'y HaJUIeKHUTE OPTaHu U
UM TiomMara Bo 00e30eayBame Ha HajmaoOpa
MOKHa  KOOpJHMHaUMja M  copaboTka.
EyponpaBna, ucro Taka, copaboTyBa cO
EBponckara cyacka Mpexa, EBpomon wu
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OLAF. EypomnpaBna UM HyIu JOTHCTHYKA
MOAJIPIIIKA U MOXE Ja TH OpTaHu3upa |
OJIECHU KOOPJWHATUBHUTE COCTAHOILU Mery
CYJICKUTE BJIACTH M TIOJMIIUCKUTE BIACTH OJI
pa3nUYHUA 3eMju, 32 Ja UM IOMOTHE BO
pelaBameTo Ha IMpaBHUTE IMpaliama |
MPAKTUYHUA TPOOITIEMH.

EBponipaBna ce cocton oa 28 HallMOHAIHU
YJICHOBH TIO €/ICH OJ1 CeKOja 3eMja-4JIeHKa Ha
EY. HamuonanHuTe 4j€eHOBU Ce Ha3HAUCHHU
BO COIVIACHOCT CO HUBHUTE MPaBHU CUCTEMH
W Jp)KaT TIOCTOjJaHM CeOuINTa BO Xar.
HarmonanmHuTe 4I€HOBH C€ BUCOKH, UCKYCHU
OOBMHUTENH, CYIUH, TTOJUIIA]II CO THAKBA
HaJJIe)KHOCT. Hekon HaIlMOHAIHU YICHOBU
ce TMOoJIpKaHU OJ CTpaHa Ha JeJieraTHTe,
ACHCTCHTHUTE R0 npepacipeeieHu
HallMOHAJHU EKCIIEPTH.

Ha 4 jynu 2009 roguna, CoetoT Ha EBpona
ycBou HoBa Ojiyka 3a 3ajakHyBame Ha
Eyponpasna. Llenute Ha HOBaTta Omiyka 3a
3ajakHyBame Ha EBpompaBia ro BkiydyBaaT
CJICTHOBO:

® CO3/1aBalb€ Ha 3a€JHUYKM MUHUMAalIHA
OCHOBA Ha OBJIACTyBambaTa Ha HALIMOHAJIHUTE
YJICHOBU;

® CO3/1aBalb€ Ha MEXaHM3aM 3a UTHa
KOOp/AMHAIN]a;

e mogo0pyBake  Ha  NPEHOCOT  Ha
uHpopmanuu 10 Esponpasna;

e 1o100pyBamke Ha HalMOHaTHaTa 0a3za BO
EBpomnpasna;

® 33jaKHyBalkbe€ Ha OJIHOCUTE TOMery
Eypojyct u ECM;

e 3ajaKkHyBame Ha CyJcKaTa copaboTka co
3eMjuTe MTO HE ce uileHku Ha EVY co
7103BOJIyBam-¢ Ha EBponpasaa 1a ru uMeHyBa
CyauuTe 3a copaboTKa BO OBHUE 3eMjU U
3ajakHyBamkb€ Ha copaboTkaTa cO JPYruTe
opranu kako mro ce: EBponon, OJIAD u
®poHTEKC.

1 Omryxa na Coseror 2008/976/IIBP ox 16 nexeMspu
2008 3a EBporicka cyacka mpexa.

3.4. EBporncka cyacka Mpeka

EBporcKa Cyacka MpeXa 3a IpalfaHCKH |
TPrOBCKH TIPEJIMETH € co3/1ajieHa 3a aa:>!

® ja OJIeCHM CyjacKaTa copaboTKa Iomery
3emjute Ha EY,

e 00e30eau nHGOPMAITH 32 JaBHOCTA 3a J1a
Ce  OJIECHM  HHUBHUOT  MpHUCTall  JIO
HAI[MOHATTHUTE CYJICKH CUCTEMHU.

Ilenta Ha EBporickara cyncka Mpexa, UCTO
Taka € Jja CIIPOBEAE U aXypupa 4yeKop-Io-
YEeKOp, OHJIaJH CHUCTEM 3a MH(OpMaruu BO
pexuja Ha rparanuTe Ha EY.

Bo cekoja 3emja Bo EY, exna wim mnoseke
TOYKH 32 KOHTAKT C€ JOCTAIIHU 3a CYACKHUTE
Y YIPaBHUTE OPTaHH 3a:

e pellaBame Ha NPEKYIPAaHUYHU IIpallama
CO KOU THE C€ COOYyBaar,

e J1a ce 00e30emaT MEIOCHU U aXypUpPaHH
uHpOpMAIMd 33 3aKOHHTE BO Jpyrara
3acernara 3emja Ha EV.

EBporickara cyacka Mpexa ce COCTOM O]
3€MJUTE-WIEHKW Ha LEHTPAJIHU M JPYId
HAJJIeKHU OpraHu 3a MelyHapojHa IpaBHa
copabotka. Cekoja 3eMja-ulIeHKa YTBpAyBa
€l1E€H WM TMOBEKE CYACKHM KOHTAKT TOYKH,
Mel'y KOM €JIEH € Ha3Ha4€H KaKoO HallnOHAJIEH
JOTIMCHUK Ha MpeXaTa. 3eMJUTE-YICHKH,
UCTO Taka ojpenyBaaT W JONUCHUK 3a
npeametd.  Hamuonamuure  cynum  3a
copabOTKa KOM UMaaT CIMYHU OOBPCKH Kako
OHME Ha KOHTAKT TOYKUTE HCTO Taka ce
noBp3aHu  co  Mpexara. Komwcujata
Ha3HayyBa KOHTaKTHa TOYKa 3a IMpallama
LITO € BO HEj3MHA HAJIJIEKHOCT.

OcHOBHUTE 3aJaud Ha MpexaTa € Ja ce
OJIECHHU CyJicKaTa copaboTKa BO KpMBHYHATa
MaTepuja ToMery 3eMjUTe-WIEHKH, MPEeKy
nono0pyBambe Ha KOMYHHKalMjaTa Momery
TOYKHUTE 3a KOHTAaKT, CO OpPraHHU3Hpame Ha
peloBHM cpeadM Ha MNPEeTCTaBHUIIMTE Ha
3eMjUTe-4wIeHKH U co o00e30eqyBame Ha
MOTPEeOHUTE OCHOBHU WH(OpPMAIIUH.
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ToukM 3a KOHTAKT C€ MOCPEIHHUIU Mery
3eMjUTe-WICHKH, CO IIeJT 3a TI0I00pyBamke Ha
cyAckara copaboTka Bo Oopbara mpoTuB
cute GOpMH Ha TEXKOK KpuMuHai. Tue Tpeda
Jla OBO3MOXKaT IUPEKTHH KOHTAKTH Mery
JIOKAJIHUTE CYIACKA U JIPYyrd HaJJICKHU
OpraHu, Kako W JPYyrd JHIa 3a KOHTAKT BO
pamkute Ha EBporckara yHuja.3a Taa mein,
KOHTaKT TOYKHTE MOpa Ja Tm o00e30enar
MefyceOHO M Ha HAJICKHHUTE OpraHu
MOTPEOHUTE  3aKOHCKM U MPAKTHYHU
unpopmanuu. [Tokpaj T0oa, KOHTAKT TOUYKUTE
ce MpOMOBHpaaT M  YYecTBYBaaT BO
OpPraHU3MPaETO Ha 00YKH U cOpaboTyBaaT
co EBporickara Mpexa 3a cyzacka o0yka Kaje
LITO € OIpeIeIICHO.

HaIII/IOHaJIHI/IOT JOIIMCHUK nMa
JOINIOJIHUTCIIHU O6BpCKI/I, HUMCHO OHHUC KOHU CC
oaHeCyBaaT Ha BHATpCUIHOTO

(GyHKIIMOHHUpAKE HAa MpeXaTa, JejCTBYBajKU
KaKO TOYKa Ha KOHTAKT 33 CEKPETapHjaToT Ha
Mpekata u o0e30eqyBa MMHUCTICHE, KOra ce
MMEHYyBaar HOBH KOHTaKT  TOYKH.
JIOTIMCHUKOT 3a MpelIMeTH € OATOBOPEH 3a
00e30emyBame Ha peIeBaHTHUA HH(OpMAIHH
BO BpPCKa CO HEropara 3eMja-uieHKa U € Ha
pacrioyiarame 3a HaBpeMEHa JAUCTPUOyIHja
BO Mpexara.

[InenapHuTe cegHuIM Ha Mpexara ce
OpraHM3MpaaT Ha peIoBHa OCHOBa U
HajMaJIKy TP MaTH BO roauHaTta. Hajmanky
TPH JIMIIA 32 KOHTAKT O] CEKOja 3eMja-uJieHKa
ce TIOKaHeTH Ha OBHE CpelOM 3a pa3MeHa Ha
HCKyCTBa 3a paboTaTa Ha Mpexara W Ja
pasroBapaaT 3a TpPAaKTHYHH ¥ TPaBHU
po6JIeMH BO OHOC Ha CIPOBEYBAKHETO HA
MEpKuUTe Ha 3aeAHMIIATa 3a CyJACKa
copabotka. Pesynrarure on oBue cpeadu ke
ce KOpHCTaT Kako OCHOBA 3a INCKYTHPAme Ha
CUT€  MOXHHU  3aKOHCKM  HM3MEHH U
nonoOpyBama Ha HUBO Ha 3aeHMIATA.
Harnmonanuute MOMUCHHUIIM U TOTIMCHUIIUTE
3a peaMeTH Tpeda 1a oapxaT cpeadoa bapem
emHai roauiHo uink Ha ad hoc ocHoBa.
CekperapmjaTor Ha MpexkaTta Mopa Aa TH
00e30eu TOUKUTE 32 KOHTAKT U HAJIKHUTE
CYJICKH OpTaHHu CO HaJHOBH MH(OPMAIIUH 3a:

92 Opnyxa Ha Cosetot 2009/902/TIBP oz 30 HoeMBpu
2009 romuna 3a co3naBawme Ha EBponckata MpeKa

e JICTAIUTE HAa HANUOHAIHUTE KOHTAKT
TOYKH;

e HHpOpPMAaTHUKaTa TEXHOJIOTHja ajaTkKa
MpeKy Koja MOXE Ja ce UACHTU(UKYBA
HQJICKHUOT OpraH 3a Oapame Ccynacka
copaboTKa;

e HAIMOHAJIHHUTE CYACKM U MPOLECHU
CHCTEMH,

e TEKCTOBUTE HA pEJICBAHTHHUTE IMPABHU
WHCTPYMEHTH, JCKIIAPAIlUU U PE3CPBAIIHH.

CekpeTapHujaToT Mopa Ja T IIMPH OBHUE
uHpopmanuu mpeky BeO-cajT. [Tokpaj Toa,
TOj MOpa JIa BOCTIIOCTaBH 0e30e1Ha KOHEKITH]ja
32 TEJICKOMYHHKAIUCKA  TPOTOK  Ha
MoJIaTolMTe W  Oapamara 3a CyJICKa
copaboTKa.

5.5.Eeponcka mpexca 3a cnpeuysarwe Ha
kpumunaiom (EUCPN)

[lenta Ha EBpornickara Mpesxa 3a CripeuyBame
Ha kpumuHanot - EUCPN e na ce pasBue
MpeBeHlrjaTa  Ha  KPUMHHAIOT  BO
EBporickara yauja (EVY), kako nogapiika Ha
HAI[MOHAJTHO U JIOKAJIHO HUBO 32 MPEBEHIIN]a
onl KPUMHHATHA AKTUBHOCTH.
CrpedyBameTO Ha KPUMHHAJIOT CE€ COCTOU O]
CHUTE TIOJIUTUKU M aKTHBHOCTH BO HAcOKa Ha
HaMallyBalke€ Ha KPUMHHAJIOT M HErOBUTE
MPUYMHU, KAaKO W HECUTYpPHOCTAa Koja ja
YyCTBYBaaT rpafaHure.

EBponickara mpeka 3a crpedyBame Ha
kpumunano -EUCPN e oxrosopHa 3a:%2

e 1nonoOpyBame Ha copaboTkara,
KOHTaKTHTE M pa3MeHa Ha wHHQopMaIuu
nomMer’y 3acerHaTuTe CTpaHu;

e coOupame, OIIEHYBambE U CIIO/ICITyBambEe Ha
uHpopMaluu 3a IpeBeHIja Ha
KPUMHHAJIOT;

e OpraHu3upame Ha KOH(EpeHIHH U
aKTHBHOCTH 3a pa3BOj Ha CIIpedyBame Ha
KPUMHHAJIOT U CIOJIENTyBabEe Ha PE3YJITaTUTE
o]l paboTaTa 3a MpeBeHIIMja Ha KPUMUHAJIOT;

3a ClpeyyBame Ha KpuUMHHAIOT (EUCPN) un
Omyka koja e ykunata 2001/427/TIBP.
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e 00e30eqyBambe Ha  EKCIEpTH3a  HaA
eBporickute  mHcTUTYmu  (CoBeT W
Komucujara);

e W3BECTYBakE€ Ha TOIUIIHO HHBO [0
Cogeror 3a cBojaTa pabora;

e Ppa3BHBAaWE U CIIPOBEYBaHE HA MIPOrpaMa
3a paboTa Koja ce OJJHECyBa Ha PEJICBAaHTHU
KPUMHHAITHU 3aKaHU.

Co men jga ™M U3BPIIM CBOUTE 3a/ayH,
EUCPN xopucTu pa3Hu cpeJCcTBa 3a pa3MeHa
Ha wuHpopmauuu. I[Ipeky HanuMoOHAIHUTE
MPETCTaBHUIIM W JUIaTa 3a KOHTAKT Ce
OJlp>)KyBaaT OJHMCKM KOHTAaKTH CO CHUTE
pEIIeBaHTHH YWHHUTENTU (KaKO Ha IMpUMeEp,
Teja 3a IPEeBEHIINja Ha KPUMUHAJIOT, OpPraHu
M rparaHckoTo ommTecTBO). [lokpaj Toa,
EUCPN ru mupu uadopmaimmre 3a cBojara
paboTa, Kako ¥ CUTE KOPUCHU MH(DOpMAITUH
3a MpeBeHIMja Ha KPUMHUHAIOT MPEKY CBOj
BeO-cajr. KoHeuHo, Taa TW TpPOMOBHUpAAT
pe3ynTaTuTe 0/ MPOEKTUTE PUHAHCUPAHH O]
EY, xou ce peneBaHTHU 3a NPEBEHIMja HA
kpumuHaIOT. EUCPN e cocraBen ox Onoop,
CekperapHjar U TOYKH 32 KOHTAKT.
0060pom ce cocToU OJ1:

® HAIMOHAJIHUTE MPETCTABHUIM Ha3HAYCHU
o] cekoja 3emja Ha EY;

® JIpe€TccaaBady HUMCHYBaH O pc€aoT Ha
HAaIlMOHAJIHUTC MMPETCTABHUIIH,

e II3BpmIeH KOMHUTET, TPEABOACH  OJ
MPeTCeaBadoT U Ce COCTOU O] MAKCHUMYM
IIECT 4YICHOBM Ha YINPaBHUOT OJ00p H
npercraBHUK Ha Komucwujara.

Co mwen pnma ce o0e3denu MPaBUITHO
¢ynkunonupawe Ha EUCPN, VYnpashuor
0o00p € OJArOBOpPEH 3a LEJIOKYIHOTO
yrnpaByBame. Toj ' ycBOjyBa (PMHAHCUCKUTE
perynaTMBH Ha  MpekaTa, CTpaTeruja,
paboTHH nporpamu U TOMIITHU
W3BEIITaW. 32 W3BpIIyBak€¢ Ha CBOWTE
3a7aud, YTNpaBHUOT OJ00p Ce€ COCTaHyBa
HajMaJIKy €JHalll Ha CEKOU LIeCT MEeCeIH.
Cexpemepujamom 1o tonpxyBa OmbopoT
0COOEHO TIPEKY:

e 00e30enyBambe Ha aJIMHUHUCTPATHBHA H

OIIITa TIOMOIIT 3a BpeMe Ha
COCTaHOKOT/TIOATOTOBKH Ha
KOH(EPEHINUTE;

® U3rOTBYBamkE HA TOIMIIHUTE M3BEIITAU U
porpamu 3a pabora;

e 00e30enyBambe Ha aHAIM3a W IOJAPIIKA
BO WJICHTH(PHUKYBAalE€ HA HUCTPAKYBAUKH
AKTUBHOCTH W WHQOpPMAIMH BO BPCKa CO
MPEBEHIMja Ha KPUMUHAJIOT;

e 00e30eyBame Ha TOYKA 32 KOMYHUKAIIH]ja
3a YWICHOBUTE HA MPEKara,

e ympaByBame co BeO-cajroT Ha EUCPN.

Toukume 3a KOHTaKT C€ HA3HAYECHU Of
cTpaHa Ha 3eMjute wieHku Ha EVY. Tue ja
MOJAPKYBaaT pa3MeHaTa Ha WH(POPMAIUU H
eKcrepTusaTa Mery HAI[MOHAJIHUTE
MIPETCTaBHHULIM.

EUCPN u Hej3MHUTE aKTUBHOCTH C€
(uHAHCHpaHU O]l CTpaHa Ha 3eMjUTE YWICHKH
Ha EY. Jlokonky € HeomxoxHO, 3a
octBapyBame Ha cBoute 11es, EUCPN moxe
1ia copaboTyBa CO APYrUTe OPraHyu BKIYYEHU
BO CIIPEYYBakHETO HA KPUMUHAJIOT.

3akiy4ok

EBporckara yHuja IMa HHTETpUpaH MpUCTAIl
BO Oopbara MpOTUB  OpPraHU3MPAHUOT
KpuMHHa1. VHTeprpupaHUOT NpHUCTall Ha
akTuBHocTHTe Ha EY BO Gopbarta mportuB
OpPraHU3UPAHUOT KPUMHHAI CE€ COCTOU O]
IPEBEHIIMja 10 CIPOBEAYBAkE HA 3aKOHOT.
OBa e Bp3 OCHOBa Ha e(eKTUBHATa
copaboTka MoMery OpraHuTe Ha 3EeMjHUTe-
YJIeHKH, a O0coOeHO Ha OpraHuTe 3a
CIIPOBEyBamkEe Ha 3aKOHOT, BKIYYUTEIHO U
pa3MeHa Ha HHGOpPMAaIUU U B3aeMHa IIOMOII
BO HaIaJy 0J[3eMame Ha UMOT CTEKHAT MPEKY
OpraHu3upaH KpUMHUHAIL

Bop6ara npoTuB opraHu3upaHUOT KPUMHHAI
e rio0anHa M BIIMjae Ha MHOTY OOJIaCTH Ha
JIeJCTBYBakETO W MONUTHUKTe Ha EV.
OpraHu3upaHMoT  KpUMHHaI  BO  BO
EBpornickara yHHja ce TpeTHpa Kako
TpaHCHAIIMOHAJICH OpraHu3upaH
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KPUMHHAJIKOJH ce’ MOBEKe ce 3rojieMyBa 1o
3aBpILYBamkETO HA CTy/I€HATa BOjHA.
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SOCIAL MARKETING IN THE
FUNCTION OF NUTRITION
IMPROVING AND UPGRADING OF
THE CONSUMERS HEALTH

Abstract

Today, health is at the heart of all national
and international policies and development
strategies. General marketing implies the use
of marketing principles and techniques in a
way that would influence the target group to
voluntarily accept, reject, modify or abandon
behavior for the benefit of individuals,
groups or society as a whole in order to
improve the quality of life. By applying
marketing in the realization of the vision and
mission of strategies that promote health and
healthy lifestyle, it contributes to a better
resolution of social problems and better
functioning of the society as a whole. With
holistic marketing activities, all government
stakeholders,  educational institutions,
pharmaceutical companies, agricultural
organizations and producers of healthy foods
influence the creation of positive attitudes
and habits for a healthy lifestyle, the
development of health tourism, and the
impact of globalization. With viral marketing
and population information media, it seeks to
influence the development

of awareness of health concerns and the need
to develop a healthy lifestyle. Changes in
people's behavior and habits are among the
most difficult tasks of social marketing
because people are asked to change their
habits, and at the same time they do not show
the benefit of any new habit or changed
lifestyle.

The aim of the research is to point out the
significance of social marketing to the
development of people's awareness of
improving nutrition and health promotion.
Investing in own health is one of the primary
goals that ultimately contributes to the
culture of living, and the healthy lifestyle
should become a crucial life skill.

Social marketing is the process of developing
a particular social change. The use of
marketing in the creation and implementation
of socially beneficial behavioral changes in
the area of public health and nutrition is
becoming more and more popular.
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OINIITECTBEHUOT MAPKETHUHI' BO
OYHKINJA HA IIOJOBPYBAIBE HA
NCXPAHATA U
YHAIIPEJAYBAIBE HA 3IPABJETO HA
IHOTPOLIYBAYUTE

AncTpakT

Jlenec 3apaBjeTo € BO LEHTAPOT Ha CHTE
HAI[MOHATTHU U MeIrYHapOAHH TOJUTUKU U
cTparerud 3a pa3Boj. ONIITECTBEHUOT
MapKeTHHI  mojpa3bupa ymotpeba Ha
MapKETUHIIKN MPUHIUIN U TEXHUKU Ha TO)
HAYMH IITO OU Cce BJIMjaeNio Ha [[eTHaTa rpymna
100pOBOJIHO Ja To mpudartu, oadue, U3MEHU
WM HaMyIITH OJHECYBameTO BO KOPUCT Ha
MNOCAVMHIUTE, TPYIMUTE UJIKW OHNIOTCCTBOTO BO
[eIMHa CO IIel  YHampeayBame  Ha
KBaJIMTETOT Ha XuBOTOT. CoO IIpUMCHA Ha
MapKETHUHTOT BO OCTBapyBamkETO HAa BU3MjaTa
M MHUCHjaTa Ha CTpaTeTUUTE CO KOWU Ce

IIpoMOBHpPa AKTUBHOCTH CUTC
3aMHTCPCCUPAHU CTPAaHHU HaA 3acJHUIATa O
Bna;[aTa, 06p330BHI/ITC HHCTHUTYLIUH,

(hapMaIreBTCKuTe KOMIAHUH, 3€M]OICIICKUTE
OpraHM3ali U TMPOU3BOJIUTENIN Ha 37[paBa
XpaHa, BIMjaaT BpP3 CO3/IaBalbE€TO Ha
MO3UTUBHU CTABOBH M HABHMKHU 3a 3[[PaB CTHI
Ha OSKHBOT, pa3Boj Ha 3PaBCTBEHUOT
Typu3aM, Kako ¥  BIHjaHHUETO  Ha
robanu3anujara. Co BUpaTHUOT

3[[paBjeTO W 3JPAaBHOT CTWUJI Ha XHBOT CE
MpHUJOHECYBAa 3a MOJ0OOpO pellaBame Ha
OMILITECTBEHUTE MPOOJIEMH, KaKo U MOA00po
(YHKIMOHMpame Ha  OMNIITECTBOTO  BO
nenmuHa. Co  XONMCTHYKHATE MAapKETHHT-
MapKeTHUHT U MEIUYMHTE 3a WH()OpPMHpAHHE
Ha HACEJICHUETO C€ HACTOjyBa Ja Ce BIJIHjae
Bp3 pa3BUBamk€ Ha CBeCTa 3a TIpUXKa 3a
3/IpaBjeTo U MoTpeda 3a pa3BUBaKE HA 31PaB
ctun Ha  kuBOT.  IIpomenure  BO
OJTHECYBAETO W HABHKHTE Ha IIyreTO ce
€IHW OA  HaJTEHIKUTE  3aJaud  Ha
OMNILUTECTBEHUOT MAapKETUHI Ouaejku of
nyreto ce Oapa MpOMEHa Ha HHUBHHTE
HABUKH, @ ICTOBPEMEHO HE UM C€ TIOKa)KyBa
KOpHCTa OJ HEKOja HOBa HaBHUKAa WU
MPOMEHET CTHJI Ha )KHBOT.

Ienta Ha UCTpaxkyBame € Jla ce yKake Ha
3HAYCHETO Ha OINIITECTBEHHOT MAapKETHHT
Bp3 Pa3BUBAImETO HAa CBECTa Kaj JIyreTo 3a
nmogo0pyBame Ha ncxpaHaTa u
yHaIpeyBame Ha 3/IpaBjeTo. BioxxyBame BO
COTICTBEHOTO 3/[paBje € eHa O]l IPUMapHUTE
LeNM KOja Ha KpajoT MpHAOHECYyBa 3a
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KyJITypa Ha JKUBECH-C, a 3J[PaBHOT CTHJI Ha
YKUBOT Tpeba /1a cTaHe KpyIlujaaHa )KUBOTHA
BCIIITHHA.

OnmTecTBEHUOT MapKEeTHUHT € Mpolec Ha
pa3Boj Ha OJIpe/IeHa OMIITECTBEHA MPOMEHA.
Ynorpebara  Ha  MapKeTHHTOT  MpH
KpeHpameTo W HMIUIEMEHTalujata Ha
OIIITECTBEHO KOPHCHUTE TIPOMEHU Ha

Bosen

MHoOry ONIITECTBEHHM W 3APaBCTBCHU
npoOieMH BIHMjaaT BpP3 OJHECYBAETO Ha
AyfeTo, a OIIITECTBEHHOT MAapKETHUHT
00e30en1yBa MEXaHU3MH 3a COOUYBAHE CO
THE MpoOJEeMH, KAKO M TMOTTUKHYBame Ha
ayreTo Ja 3amo4yHaT Ja TO TPUMEHYBaaT
30paBUOT HA4YMH Ha JKUBOT. Vcxpanata u
3paBjeTo Ha JIyFeTo, Kako 3Ha4YajHU
eNEMEHTH 3a KBAINTETEH JKUBOT, HMaaT
JUYHA W OMINTECTBEHa AuMeH3uja. [lopamau
TOA, LEJIHATa JaBHOCT HAa ONIITECTBEHUOT
MapKETUHT TIOKpaj MOTPOIIyBAavMTe, ja
COYMHYBAaaT ¥ KpeaTopuTe Ha jaBHU
MOJIUTHKH, KaKO M BIIHMjaTEIHUTE TPYIH O]
UHTEpEC.

HaBukuTe BO MCXpaHaTa NpETCTaByBaat
3Ha4aeH (aKkTop 3a 31paBjeTo Ha IyreTo.
OnmTecTBEHUOT MApKETHHT Kako JIeJIOBEH
KOHILIENT TIPETCTaByBa MpPOLIMPYBAkBE U
npoanabouyBame Ha MapKeTHHT
opueHTalMjata M € mnocienHa dasza of
pasBojoT Ha MapkeTuHror’>. CylmTHHATa Ha
OBO] KOHIIENT € BO TOa INTO TIOKPA3j
JOMHHAHTHUOT €KOHOMCKH, TO HarjacyBa u
OIIITECTBEHHOT AacCleKT Ha MapKEeTHHT-
akTUBHOCTHTE. Toa 3HAUM BOCIIOCTABYBaHE
OanmaHc moMerly LIeJIUTE Ha MpeTHpujaTtujaTa
OJl €Ha M OMNIUTECTBEHUTE HHTEPECHU, O]
apyra ctpaHa. ONImTecTBEHHOT MapKEeTHHT
HacTojyBa Ja THM pa3Bue u 1oxodpu
MapKETHHIIKUTE KOHIENTH CO  JIPYTH
NpUCTalid  TOpaad  BIMjaHHETO  Ha
OTHECYBaWkETO  HA  TOCNUHIUTE U
3aeHULIUTE 3a MTOTOJIEMO OIIITECTBEHO

9 Andreasen, A. R. Marketing social marketing in the social
change marketplace. Journal of Public Policy and
Marketing. 2002, 21 (1), pp. 3-13.

9 Kotler, F., Marketing insights from A to Z, Marketing od
Ado Z, 2003, Adidzes 2006.

OJIHECYBAakETO BO oOJlacTa Ha JaBHOTO
3/lpaBje M HMCXpaHaTa CTaHyBa C¢ IOBEKe
IIoIyJIapHa.

Kayunn 36opoBu: 31paBje, mpaBuiIHA
MCXpaHa, OINITECTBEH MAPKETHHT .

no6po. Kotnep, Pobept u JIu ncraknyBaat
JeKa OIIIITECTBEHUOT MapKETHHT
MPETCTaByBa ,, YoTpeda Ha MAPKETHHIITKUTE
MPUHIMIA ¥ TEXHUKU CO Hamepa IleJIHaTa
rpyna 100poBoJIHO Ja mpudaTi, oTdhpiau win
MoauduIpa OIPENEeHO OIHECYBamkEe BO
KOPUCT Ha TIOCAMHIUTE, TPYIUTEC WIA
OIIITECTBOTO BO HenuHa’

OCHOBHU TpEUIKH KOU TEHEPAIHO Ce
jaByBaaT BO NpPUMEHATa Ha OIMIITECTBEHHOT
MapKETHUHT BO OBaa 00JIACT Ce MEePIUITUPAHE
Ha  OIITECTBEHHOT  MAapKETHUHI  KakKo
KOHIICTIT KOj TIPETEKHO ordaka NpOMOTHBHH
AKTUBHOCTH W 3aHEMapyBambe Ha KOHIICTITOT
Ha MapKETHHI-MUKCOT TIpU IUIAaHHpame Ha

IporpaMUTe Ha OIMMIUITCCTBCH MapKeTI/IHFQS.

Hesn 1 3271241 HA HCTPAKYBAHETO

Ilen Ha MCTpaKyBameTO CHPOBEIEHO BO

OBO] TPY/ € Jia C€ YTBP/IU:
v' IMankrToT, OJHOCHO BJIMjaHHETO Ha

OMNITECTBECHUOT MAPKCTUHI BP3 pPa3BUBAKLC
Ha CBECTa Ha MOTPOITYBAYUTE 3a

nonoopyBame Ha ucxpaHaTa u
yHarnpeayBame Ha HUBHOTO 37paBje;
v" Kaksu ce CTaBOBHTE Ha

notpouryBaunte oxn Penybmuka CeBepHa
MakenoHlja BO OJHOC Ha 37ApaBjeTO H
3]IpaBara XpaHa.

[TogoOpoTo pa3bupame Ha CTaBOBUTE U
HAaBUKUTE Ha IMOTPOLIYBAaYMTE MOXKE Ja
MOCIY)KM Kako 3HayajHa Hacoka 3a
MOJITOTOBKA Ha COBPEMEHA OIIITECTBEHA

% Kotler, P., Zaltman, G. Social marketing: An approach to
planned social change. Journal of Marketing. 1971, 35, pp.3-
12.
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MapKETHHT Iporpama Koja € Bo (yHKIIHja Ha
MIpOMEHa Ha OJTHECYBAHETO Ha
MOTPOIIIYBAYUTE, MOA00pYBakhE HA HUBHATA
HCXPaHa, Co eI JOJTOPOYHO YHAIIPETYBamhE
Ha HUBHOTO 3/paBje.

Bp3 ocHOBa Ha NPETXOJHO HABEJICHUTE
eI U3BEICHA € CleAHaTa OCHOBHATA
XHUII0TE3a Bp3 Koja ce 3aCHOBA
HCTPaXyBAmHETO BO OBOj TPY/I, M TOA:

Onwmecmeenuom  mapkemune  uma
NO3UMUBHA U 3HAYAHA Y02d 80 NPOYECOMm
Ha co30asare Ha 30pA6U  HABUKU 60
ucxpanama.

Marepujaiu u MeToau Ha padoTa

Co men &a ce MOCTUTHAT TPETXOTHO
MOCTAaBEHUTE LM M Ja C€ OJArOBOPU Ha
UCTPAXKYBAUKHUTE TMpallamka CIPOBEICHO €
UCTPAXYBambe MIPEKy MIPETXOIHO
dbopmynupanu ¢GokKyc Tpynu 3a CeKoe
UCTpaXyBauko mpamame. OBOj MeTon Ha
npuOHpame Ha MOAATONU € W30paH Mmopaau
OpOjHUTE MPEAHOCTH KOU TH TOKAKYBa BO
CHTyallMja KOra IOCTOM BHMCOK CTCIICH Ha
HETI03HaBamke Ha 1a3apoT U Kora Tpeda J1a ce
nojae a0 wuHdopmanmuu 3a TOa 30LITO
WCIUTAHUIIUTE DPAa3MUCITyBaaT Ha OJpPEACH
HAYWH, JI03BOJIYBajKM MM Jia TH u3pas3ar
COTNICTBEHUTE CTAaBOBM W MHCIEHa H Ja
pearupaar Ha CTaBOBUTE€ Ha JpYTUTe
yaecHund. Jluckycmjara ce cCrIpoBeayBa
IPEKy IMpallamba MOCTaByBaHU OJ1 PETXOTHO
MOJITOTBEH aHKEeTeH MpanIagTHAK.
Pesynrature kom ce poOueHHM oa oOBa
UCTpaXKyBame ce 00paboTEeHH CO MpPUMEHa Ha

COOJIBETHH CTAaTUCTHYKA METOAU  Kaje
MOKpaj CTaTUCTHYKata oOpaboTka Ha
NOOMEHUTE TOJATOIM Off HCTPaKyBamETO
UCTHTE €€  UWHTEPHPETHpPaHH,  IOTOA
aHaNM3UpaHu, BpP3 OCHOBA Ha IITO C€
W3BJICYCHU COOJIBETHH 3aKITy4OITH.

Pe3ysararu u quckycuja

Bo pamkuTe Ha HCTpaKyBameTO BO OBOj
tpyn ondarenn ce 300 HUCOUTAHUIU O
ceBepo3amagHuoT Jaen Ha  PenyOnwmka
CeBepHna Makenonuja, co  moroiemMa
3acTaIreHOCT Ha JIMIATa O )KEHCKH I10JI ¥ TOa
co 65% BO BKYIMHHOT OpOj Ha MCIUTAHUIIH,
J0JIeKa HMCIHUTAHUIUTE OJl MAIKU TOJ Ce
3acrareHu co camo 35%. Hajromem men on
ucnutanunure (40%) ce Ha Bo3pact Han 40
TOJTUHH.

Pesynrarure 3a HUBOTO Ha 0OpazoBaHUE
KOE€ TO  TOCeayBaaT  HMCIUTAHULUTE
MOKaXyBaaT JieKa HajroieM Jel O
HCIUTAHUIIUTE CE CO CPEHO 00pa30BaHUE U
Toa 55%, moToa crenatr JuiaTra co BHCOKO
obOpazoBanue 36,7%, numara co OCHOBHO
oOpa3zoBanue camo 5%, a JoJieKa NakK Juiara
CO MAarucTepCKd WM JTOKTOPCKH CTYAHU
3,3% oJ BKYTHHOT Op0Oj Ha UCTIUTAHUIIH.

Bo Bpcka co paboTHHOT cTaTyc, Hajrojem
JIeIT O] MciuTaHuIuTe 6ea BpaboTeH! TUla U
toa 83,3%, moroa cienar cryaearure 6,7%,
nen3uonepure 5%, HeBpaborenute 3,3% u
Ha Kpaj ydeHumure co camo 1,7%
3aCTareHocT.

I'paduxon 1: Kaxo Ou ro onumiane BalmoT 0JHOC KOH XpaHarta?

B Cakam ga jagam

Il He y»knBam BO XpaHaTa,
ja,u,aM 3aTO0a WTO MOpam

I/I3B0p2 Pe3y'J'ITaTI/I Ol aHKE€THO UCTPaXyBambC
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Cropen  pesynratute JOOMEHH O
AHKETHOTO UCTPAXKyBambe Ha
norpouyBaunte, 67% 04 aHKETUPAHUTE
MOTPOITYBAYH C€ M3jaCHUJIE JIeKa jasiaT 3aToa
mTo cakaar ja jaaar, 30% kora — Kako, BO
3aBHCHOCT OJI MOMEHTOT, CHTyallujara,
pacIoIOKEHNEeTO W/MIM BHIOT Ha XpaHa,

noaeka mak 3% He y)KMBaaT BO XpaHara U
jamar 3aroa mro Mopaar (I'padukon 1) nmpu
IITO MPOU3JIEryBa (PAKTOT IeKa HajroJIeM /e
OJ1 JIyI'€TO jajaT 3aToa IITO CakaaT Jia jajar,
TOA 3HAuM JeKa JIyfeTo BEKe CTaHyBaaT
CBECHHM 3a 3HA4YCHETO Ha XpaHaTa U CHUTE
HEj3UHU NMPHUI0O0UBKH.

Fpa(l)l/lKOH 2: I[aJII/I CMCTATC ACKA NOJDKHOCT Ha ONMIITCCTBCHUOT MAPKCTHUHT € /1a CC 3aHNMaBa

Y CO OBOj aCIeKT Ha YOBEYKUOT KUBOT?
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I/ISBOpZ Pei%y.]'[TaTI/I Ol aHKE€THO UCTPAXyBambC

Bo mpakca, Moxeme [a Mperno3HaeMme
rojeM Opoj TpUMEpPH 3a ONIITECTBEH
MapKETHHT KOM C¢ JOMHHAHTHO 3aCHOBaHHU
Ha  TNPOMOBUpPamkEe Ha  IOCAKYBAaHOTO
oJHecyBame. Toa nmpousierysa u o1 GakToT
IITO Ha MpAaIlIakEeTO Jald CMeTaTe JeKa
JOJDKHOCT Ha OIIITECTBEHHOT MapKETHHT €
JIa ce 3aHMMaBa M CO OBOj acCleKT Ha

He, MapKeTUHroT Hema 06BpCKa Aa ce
3aHMMaBa CO OMLWTECTBEHNUTE MpaLlakba,
HUTY Tpeba Aa Bivjae BP3 NPOMEHa Ha
OfHecyBakeTo Ha NyfeTo

YOBEUYKHUOT KHUBOT, 73,3% 01 MCIUTaHHUIIATE
OJITOBOpUJIE CO Ja, JojeKa mak 26,7% on
WCIIUTAHUIIUTE  OJIFOBOPUJIE  HEraTHBHO
(I'padukon 2), mTO YyKaxyBa Ha c¢
forojeMara CBECT 3a 3HAYEHLETO Ha
OIIIITECTBEHNOT MAPKETHHT 32 ITOI00pyBakhe
Ha MCXpaHaTa U YHalpeyBame Ha 3[IPaBjeTo
Ha MOTPOITYBAYHTE.

I'pajguxon 18: Cmerare nmu 1eKka MapKETHHT-aKTUBHOCTUTE KOM C€ HACOUEHH KOH IIPOMOITHja
Ha 3paBH HaBUKH BO UCXpaHaTa c€ KOPUCHHU 3a JyreTo?

BepyBam fieKa ce KOPUCHM 3a KOMNaHWWUTe KoM NPOU3Be/lyBaaT XpaHa, Ho He 1
3a nNoTeHLMjaNHWUTe NoTpoLlyBayun. Y6eaeH/a cym fieKa e BO npaluarbe
MapKeTUHT TPUK, a He IyfeTo Aja CTaHaT no3Apasu

He ce HeonxoAHW, @ HUBHWOT edeKT e cBeleH Ha MUHUMYM, NIyFeTo ce
TBPAONaBU U TELLKO M MeHyBaaT CBOMUTE HaBWKM, 33 KOMNaHuuUTe 61 3Haueno
ry6etbe Ha Bpeme v napu

KopucHu ce 3aToa WTo AaBaaT MHGopmauuja v nopaka. Ho He cym curypeH/a

Lo
w

KOj € HUBHMOT BUCTUHCKM edeKT

CmeTam fieKa ce HeonxoAHM 3a By aetbe Ha cBecTa Ha JiyfeTo 3a 3apasuTe
HaBuku. Monynauujata ke 6uae No3ApaBa, WTO € MHOTY 3Ha4YajHO 3a CUTe Hac

0

HSBOpI Pe3y'J'ITaTI/I Ol aHKE€THO UCTPaXyBambC
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28,3

50

10 15 20 25 30 35 40 45 50
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Ha npamamero pmamm  MapKeTHHT-
aKTUBHOCTHTE KOHM C€ HACOYCHH KOH
MIPOMOIIHja Ha 3/IpaBU HABUKH BO MCXpaHATa
ce kopucHu 3a ayrero, 50% on
HCTIUTAHUIIUTE CMETaaT JeKa c€ HEOMXOIHH
3a OyJeme Ha CBECTa Ha JIyIeTo 3a 3JpaBUTE
HABUKW, Ha TO] HAYMH MOMyJIanujara ke oume
M03]IpaBa IITO € MHOTY 3Ha4ajHO 3a CHTE Hac,
28,3% ojJ HCIUTAaHUIIUTE CMETaaT JIcKa ce
KOPHCHH 3aToa IITO AaBaaT MHGopMaIuja u
Mopaka, HO HE CE€ CHUTYpPHH 3a HHUBHUOT
BUCTHHCKHU e(dekT, 13,4% oa ucnuraHumuTe
BEpyBaaT JIeKa C€ KOPUCHMU 3a KOMIAHUUTE
KOM TMpOM3BEayBaaT XpaHa, HO HE U 3a
MOTEHIMjaJTHUTE TOTPOIIyBayH, yOeaeHu ce
JIeKa TIOBEKe cTaHyBa 300p 3a MapKETHUHT
TPHUK, OTKOJIKY 3a JTy'eTO J1a OuJaT Mo3/IpaBu,
noneka mak 8,3% o4 MCITMTaHUIIMTE CMeTaaT
JIeKa MApKETUT aKTUBHOCTUTE HACOUYECHHU KOH
MpoMoOIlMja Ha 3JpaBd HAaBUKH HE Ce
HEOITXOJ/IHU, & HUBHUOT €EKT € CBEACH Ha
MUHUMYM, Ty'€TO CE TBPIOTIaBH U TEIIKO TH
MEHYBaaT CBOUTE HABHUKHU.

3akiayqok

Cymrunara Ha OIIITECTBEHUOT
MapKETUHI KOHLENT € BO TOa IUTO IOKpPaj
JOMHUHAHTHUOT €KOHOMCKH, IO HariacyBa u
OINIITECTBEHHOT AacCMeKT Ha MapKeTHHT-
aKTUBHOCTHTE. T0a 3HA4YM BOCIIOCTABYBambE
OanaHc nmomMery IenuTe Ha MpeTnpujaThjara
OJl €Ha ¥ OIIITECTBEHUTE HHTEPECH, O]
Jpyra cTpaHa.

Co ucTpaxyBameTo KO€ € CIIPOBEICHO BO
paMKUTE Ha OBOj TpPyA C€ YKaxyBa Ha
MO>KHOCTHUTE 3a IIPUMEHA Ha OIIITECTBEHHOT
MapKeTUHT BO 00JlacTa Ha 1Moj00pyBame Ha
WCXpaHaTa v yHalpeIyBamke Ha 37paBjeTo Ha
NOTPOLIYBAauMUTEe, MpPEKy BIUjaHHE Ha
3HACHETO, MpelLeniyjaTa U OJIHECYBAHETO
BO 00JlacTa Ha MCXpaHara.

Co To0a ce mOTBpayBa IIOCTaBEHATa
XHUIIOTE3a BO OBOj TPY/[I JIeKa ONIITECTBEHUOT
MapKETHHT MMa TIO3UTUBHA U 3HAYajHA YJIora
BO IMPOLECOT Ha CcO3[aBalkbe Ha 3]paBU
HaBHWKHM BO HCXpaHaTa.

VYHanpenyBameTo Ha 3][paBjeTo C¢ YIITe
He JaJ1e 3HAYUTEIHU PE3yTaTH BO TIOTIIE ] Ha
IPOMEHa Ha HAYMHOT Ha OJHECYBambE€ Ha

MOTPOIIYBAaUNTe, Taka INTO € MOoTpeOHa
ceorndatHa Tporpama 3a  OMNIITECTBEH
MapKETUHT, KaKo0 M BKIY4YyBame Ha OpojHH
WHCTUTYIIMW, BIaJMHA W  HEBIAAWHU
OpraHu3aIui, MIPOU3BOIUTEIH,
MeryHapOJIHH  OpraHu3allud W JIpYTH
WHCTUTYLUH. Pe3ynrarute, HCTO Taka, MOXe
Ia Ouaat oj1 3HaUCHE 32 IPOU3BOIUTEIINTE U
IUCcTpuOyTEepUTEe Ha XpaHa CO HYTPUTUBHU U
30paBCTBEHH W3jaBH, KOM CO OJpPEICHU
MOIU(UKAIMKN HA CTPATEITHMUTE MOXKAT J1a ja
noj00par npojak6ara Ha IPOU3BOAMTE U BO
cormacHocT co CBerckaTa 3paBCTBEHA
OpraHM3alyja 1a JajgaT COOABETEH IPUIOHEC
3a mojoOpyBame Ha  371paBjeTo  Ha
MOTPOITYBAYNTE.
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GLOBAL BUSINESS AND
MULTICULTURAL MARKETING
OF MULTINATIONAL COMPANIES

Abstract

Multicultural marketing is an essential
business practice for brands seeking real
relationship with the ever growing population
of consumers. This population shows
tremendous purchasing power. Connecting to
diverse and integrated consumers has become
amajor goal for some of the largest consumer
brands, some of which have even devoted
entire sectors to initiating relevant talks
within the multicultural market.

The era of globalization today has led to the
expansion and integration of different
economies. The integration of the economy
exposes the business in the economy of
universal cultural marketing mix. A key
feature of the globalization process is the
increased influence of  multinational
companies and the expansion of their
operations in more countries.

Multinational companies represent the basis
for the development of global business. This
paper presents the ten largest companies in
the world at market value (Apple,
Amazon.com, Alphabet, Microsoft,
Facebook, Alibaba, Berkshire Hathaway,
Tencent Holdings, JPMorgan Chase,
ExxonMobil) and the ten largest companies
in the world by revenue (Walmart, State Grid
Corporation of China, Sinopec Group, China
National Petroleum Corporation, Toyota
Motor, Volkswagen, Royal Dutch Shell,
Berkshire Hathaway, Apple, ExxonMobil).

Keywords: globalization, global business,

multicultural ~ marketing,  multinational
companies, multicultural market.
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I''IOBAJIEH BU3HUC 1
MVYJITUKYJITYPEH MAPKETUHI'
HA MYJITUHAIUMOHAJIHUTE
KOMITAHUH

AnCTpaKkT

MynaTUKYATYpHUOT MapKeTHHI NPETCTaByBa
HEOITXO/IHA JICJIOBHA TIPAKTHKA 32 OPEHIOBHUTE
Kou OapaaT BHCTMHCKAa BpPCKa CO IIOCTOjaHO
pacTeykara TONMyJialdja Ha MOTPOIIYBAaYH.
Tokmy oBaa momynanyja MOKaKyBa OIpOMHA
KynoBHa Mok. [IoBp3yBameTo cO pa3HOBUIHU
YW MHTETPUPAHH TMOTPOIIYBAYM CTaHA TJaBHA
1eJT 32 HEKOH O] HajTOJIEMUTE TOTPOIIYBAYKH
OpEeHIIOBH, OJ] KOM HEKOW IIypH U TIOCBETHIIC
LeIM CEeKTOpU Ja WHHULIMpaaT peJieBaHTHU
pa3roBOpu BO PaMKHUTE HA MYITHKYIATYPHHOT
nasap.

Epara na rinoGamm3amnmjara aeHec IOBENE /10
MPOIIMPYBakhe M WHTETpalyja Ha pa3IndHu
exoHoMuu. MHTErpanujaTta Ha eKOHOMHjaTa o
W3TI0)KyBa OWM3BHHCOT BO €KOHOMHjaTa Ha
YHUBEP3QJIEH KYIATYPeH MAapKETHHT MHKC.
Knyyna kapakTepucTMka Ha MpOLECOT Ha
riodanu3anyja € 3roJIeMEHOTO BIIMjaHUE Ha
MYJITUHAIIMOHATHUTE KOMITAaHUU u
MpOUIMpPYBake HAa HUBHHUTE OINEpalMd BO C€
MoBeKe 3eMjH. MOTPOLIYBAYKU OPEHIOBH, O
KOW HEKOH JTypH ¥ TIOCBETHUJIE IIEJIH CEKTOPH Ja
WHUIMPAAT PEICBAaHTHA Pa3rOBOPH BO

paMKHUTE Ha MYJITUKYJITYpHUOT maszap. Epara
Ha rio0anu3anyjata JieHeC JOBEAE JI0
MPOIINPYBakbe W WHTETpalyja Ha pa3IndHu
eKkoHOMUH. MHTerpanpjara Ha eKOHOMHM]jaTa ro
H3JI0KYBa OM3HUCOT BO GKOHOMI/IjaTa Ha
YHUBEP3AJIEH KYJITYPEH MApPKETUHI MUKC.
Knyuna xkapakTepucTuka Ha MpPOIECOT Ha
rno6an1/13aunja € 3I0JIEMCHOTO BHI/IjaHI/IC Ha
MYJITHHAOWUOHAJIHHUTEC KOMIIaHHUN n
MIPOIINPYBalkhe HAa HUBHUTE OIIEpAllMd BO CE
MTOBEKE 3EMjH.

MyJITI/IHaHI/IOHaJIHI/ITe KOMIIaHHUHN
IIpeTCTaByBaaT OCHOBa 3a pa3Boj Ha
riobamHuoT Ou3Huc. Bo oBoj Tpym ce
MNPE3CHTUPAHU JCCCTTC HajFOHCMPI KOMIIaHHUHN
BO CBeTOT Mo maszapHa BpeaHocT (Apple,
Amazon.com, Alphabet, Microsoft, Facebook,
Alibaba, Berkshire Hathaway, Tencent
Holdings, JPMorgan Chase, ExxonMobil) u
JCCETTEC HajFOJ'ICMI/I KOMIIaHHUHU BO CBETOT IIO
octBapenn mnpuxomu (Walmart, State Grid
Corporation of China, Sinopec Group, China
National Petroleum Corporation, Toyota
Motor, Volkswagen, Royal Dutch Shell,
Berkshire Hathaway, Apple, ExxonMobil).

Kayunn 300poBu: rnobanuzanuja, riodaneH
Ou3HMUC, MYJITUKYJITYpPEH MapKEeTHHT,
MYJITHHAIIMOHAHA KOMITAHUW, MYJITH-KYII-
TYpEeH nasap.
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BoBen

I'moGannmor OusHUC TH ondaka cure
KOMEpIIMjaTH! aKTHBHOCTH KOM C€ OJIBUBaar 3a
MIPOMOBHpamkE Ha TpaHC(HEPOT Ha CTOKH, YCIYTH,
pecypcu, Jyfe, WAEH W TEXHOJOTHH TPEKy
HaI[AOHAJHUTE  TPaHUIM  BO  IJIOOATHO
OTIKPYKYBambe. Co HEOJIaMHEIITHOTO
3roJIeMyBamkbe Ha €KOHOMCKATa IIIoOaiih3aliyja,
ynotpebaTa Ha TEPMHHOT TJI0OaleH OW3HHC
pacTe BO CKOpPO CHTC [ICJIOBHU U CPOIHH
I00aTHA KOHTEKCTH. Bo CBETOT KOj ce MEHyBa
Op30 W € BHCOKO KOHKYPEHTEH TJI00aTHHOT
OM3HHC Ce cMeTa KaKo IeHTap 3a 3[paBjeTo U
IIUPEHETO Ha eKOHOMMjaTa. Pasnmukara momery
YCHEXOT W HEYCIEXO0T Ha TII00aTHUTE KOMITaHUH
ce TeMelW Bp3 OCHOBA Ha JBWKCHETO Ha
[I00ATHUOT OU3HHC.

MynTHKYATYPHUOT MapKETHHT € HEOIXO/IHa
JICJIOBHA TIPAKTUKAa 3a OPEHIOBUTE KOU KOH
OapaaT BUCTHHCKA BPCKa CO IMOBEKE pa3HOBHIHA
myomuka. Tokmy oBaa myOnamka TIOKaKyBa
orpoMHa KynoBHa Mok. [loBp3yBamero co
PAa3HOBUIHU U MHTETPUPAHU IIOTPOIIYBAYU
CTaHa TJlaBHA IeJ 32 HEKOW O] HajTOJIEMHTE
MTOTPOIITYBaYKH OPEHIOBH, OJ1 KOM HEKOU JyPH TH
MOCBETHJIC IICJUTE CEKTOpH Ja WHHIMpaar
PEJICBAaHTHU  PA3rOBOPHM BO  paMKUTE Ha
MyITHKYITYpHHOT  Tasap. BakdHocta  Ha
MYJITUKYITYPHUOT MapKEeTHMHI € BO IIOpAacT,
OylaroflapeHre Ha PacTOT Ha HOBM W HAINpPEIHU
TEXHOJIOTHH KOW WM  OBO3MOXYyBaaT Ha
KOMITAaHUHTE na ocTBapar IpOKa
MMoTpoImIyBa4Yka M OJHOCH CO IOTpOoINyBadu U
KIIMEHTH HAJABOP O reorpad)CKuTe TPaHHMIIH.

Co ormeq Ha TOa ITO MYJITHHAIIMOHATHUATE
KOMIIAHMM Ha T[1a3apoT BO pa3BOj CTaHyBaar
KIIY4YHHN riio0aHu AKTCPU, HUBHUTEC ACJIOBHU
AKTUBHOCTA  3HAYUTEIHO ja  3ajaKkHyBaaT
WHTETpanujata u copaboTkaTa Mery HOBUTE U
Pa3BHUCHUTEC rnasapu u 3HAYUTECIIHO
MpUIOHECYBaaT KOH JMHAMHKATa W PAcTOT Ha
riobanHara ekoHoMuja. Co IpeTHOCTH BO OJTHOC
Ha CKOHOMI/IjaTa 1 ITUWHaAMHKaTa Ha MHOBAIIUHUTEC,
OBHEC MYJITUHaOUOHAJTHA KOMITaHNN Tro
3a0p3yBaar riIo0aTHUOT TpeHx Ha "oOparHa
WHOBaNMja", TMOHYAAT IIOBEKE [OCTallHU H
eUKacHU peIlIeHHja 32 CBETOT Ha OW3HHUCOT.
3HAUUTEIIHO C€ 3rojieMyBa M 3aeJHUYKATa
copaboTKa oMer'y HOBHTE U pa3BHEHHUTE Ma3apu
BO ofjacra Ha WCTpaXyBame U pas3Boj,
MPOU3BOACTBO M MHOTY JPYTH CEKTOpPH, IITO
JIOTIOJTHUTEITHO TO CTUMYJIHPA EKOHOMCKHOT PacT

Y TIOMara BO PEIIaBamkbeTO Ha MHOTY CHCTEMCKHU
robanman mpobnemu. Bo MeryBpeme, oOBHE
MYJITHHAIIMOHAIHA KOMIIAHWU ja 3r0JIeMyBaat
CBOjaTa KOHKYPEHTHOCT U UMaaT MOXKHOCT Jia TH
CTeKHAT HajA00pUTE MPAKTHKH O] Pa3BHEHHUTE
Ma3apu.

T'100as1en ousHuC

I'moGamauor Ou3HHC ce oOAHeCcyBa Ha
Mel'yHapoaHaTa TProBuja, Kaje LITO
KOMITaHHjaTa yIIpaByBa co 00jeKTH (KaKo IITO Ce
(habpuky M TUCTPUOYTHBHU IICHTPH) BO MHOTY
3eMju HH3 cBeToT. OBa € pa3nuyHo o
MeTyHapOIHHUOT OM3HUC KOj TPOIaBa IMPOU3BOIN
ITUPYM CBETOT, HO MMa 00jEKTH caMO BO CBOjaTa
3eMja. [mobamHuoT OWM3HMC ce I0jaByBa BO
MHOT'Y pa3inyHu (HopMaTH, Kako MITO ce:

- JIBUKCHC HA CTOKM OJ €IHAa 3eMja BO
npyra (U3B03, yBO3, TPrOBHja),

- JIOTOBOpPM KOM KM OBO3MOXYyBaaT Ha
CTPaHCKHUTE KOMIIAHUH Jia KOPUCTAT TPOU3BOJIH,
YCIYyrd HW  TpolecH OXI  JPYTH  3eMjH
(uueHIypame, GpaHIIu3KHT),

- (dopmupame 1 paboTeme Ha Ipomaxoa,
MPOU3BOJICTBO, HCTPAXYBalke H pPa3Boj W
JUCTPUOYTHBHU KANAlIUTETH BO CTPAHCTBO.

Bo coBpemeH KOHTEKCT, IOCTOjaT iBa BUIa Ha
rnobasHu kKoMmnanuu. [IpBHOT BHJ € TpUBATCH
rnobasieH OM3HHC W OBa BKJIy4yBa NpPWUBATHU
KOMITaHWU BO COIICTBEHOCT Ha CEMEjCTBOTO H
OM3HHC BO COICTBEHOCT Ha aKIHOHEpH (WK
KOTaIuja), ApyT BU Ti100ajaeH OM3HHUC € Ip)KaBHA
kommnanuja. ['modarHuTe KOMITAHUY HHBECTHPAAT
U ce TPUCYTHH BO MHOTYy 3eMju. Tue 1w
MPO/IaBaaT CBOUTE MPOM3BOAN CO KOPUCTEHEC Ha
HCTa KOOpIWHHMpaHa cliuka / OpeHa Ha cuTe
na3apu. Komnanujara ce mpommpyBa HaBop 0J1
HEJ3UHUTE BHATPCIIHM TpaHWIM 32 Ja CTaHe
riobajiHa co el Aa Jo0ue MorojeM MPUCTAI J0
nmomupokara 0aza Ha KIUGHTH H IOTOJEMH
npuxoau. JIONOJHUTENHH CSIUPUIHI MOTHBH
MOXe JIa BKITy4qyBaaT:

- noOuwBame  TIOBEKE  Ha
KOHKYPEHTHH Ta3apH,

- TIpHUCTal JI0 TAJIEHTH U PECypcu KOH He
Ce JIOCTAITHU BO MaTHU4YHATA 3eMja,

- CTeKHYBame€ Ha HOBU M3BOPHU Ha KaruTall
3a yrnorpeba BO MPOLIMPYBamke Ha OU3HKCOT,

- muBep3udUKaIMja Ha PU3HIK MPUCYTHH
BO paboTaTa camMo BO e]lHa 3eMja,

MIOMAJIKY
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- HCKOPUCTYBamkbe€ Ha MOXXHOCTUTE Ha
OTBOpEH TMa3zap KOWM C€ BO COIJIACHOCT CO
OCHOBHUTE JICIOBHU KOMITETCHIIHH.

VYnpaByBameTo co enHa rinodanHa KOMIIaHHja
BKITy4yBa MHOTY TOBEKE MPEIM3BUIN OTKOJIKY
yIpaByBame CO THIWYHA JOMAIllHA KOMIIaHHja.
Hajuectn ce  MOBHCOKM  TpOIIONHM  BO
TUCTPHUOYITHjaTa, TPAHCIIOPTOT, PEKIAMHUPABETO,
maryBameTo W HaOaBkure. Ilokpaj Toa,
rio0aHUTEe KOMIIAHUH MOpa J1a OCHOBAaT CHUIJIHA
MpeXa Ha MapTHEpH W 100aByBaud HU3 3eMjUTE
BO Koum paborar. JIpyrd Tpemu3BUIM ce
MOPUCYTHU BO OJpPEACHU [EIOBHU (YHKIHH,
BKITy4yBajKu:

- YoBeuku pecypcu,

- 3agoBoiyBame Ha IOTpeOMTE Ha
pa3NUYHMTE Ma3apHy,

- Komynukanwmja.

I'mobanauTe KOMIAaHWM HWMaaT  OpOjHHU
MPEeJHOCTH BO paboTaTta Ha TJI00ATHUTE Ma3apH.
OuuriieiHa KOPUCT Ha TiIo0aHaTa eKCIaH3uja €
3roJieMyBame Ha MpoaaxoaTa u mpoUTOT.

MyaTykyJTypeH MapKeTHHT

MyJATHKYITYPHAOT MapKETUHT € HEOMXOJHA
JIeIOBHA TIPakTHKa 3a OpeHJ0BH Kou Oapaar
BUCTHHCKa BpPCKa CO TIOCTOjaHO pacTedkara
nyonmka. [loBp3yBameTo €O pasHOBHIHH U
WHTETpUpPaHU NOTPOIYBaYH CTaHA TJIaBHA 1eJ 3
HEKOM O/  HAJTOJIEMUTE  IOTPOIIYBAYKU
OpEHJIOBH, OJ1 KO HEKOHU JIYPH H MIOCBETHIIC LIEN
OJUICTICHUja 3a AaKTUBUpAmhE Ha pElICBAaHTHU
pasroBOpU BO PaMKUTE Ha MYJITHUKYITYPHHOT
nasap. Bo BpeMe kora JMYHHTE UJACHTUTETH CE
KOMILUTHIIUPAHA CO HHUjaHCUPAaHUTE W3pa3d Ha
MoJI, paca, PelWrvja, HaMOHATHOCT, ja3uK MU
MHOTY TIOBeKe, OpPEHJIOBUTE MMaaT TCHJICHIIM]ja
Jla CTaHAT YYBCTBUTEIIHU U aBTCHTHYHH CO 11e]1 J1a
ce MOBP3aT CO MOTPOIIYBAYUTE.

He mocronm coMmHex Jeka pa3sHOBHIIHHUTE
MOTPOIIYBAYM IICHAT KOra TMO3HATH U IEHETH
YJICHOBM HAa HUBHHUTE 3a¢JHUIM CE MOBP3yBaaT
WJTU TIOANIPKyBaat ofpeneH opery. CozmaBameTo
HAa  BHCTHHCKM  OHOCH  CO  CaKaHUTe
MPETCTABHUIIM HA MYJATHKYJITYpHATa 3aeIHHIA
romMara Jia ce IOTTUKHE JoBepOa U ce oJecHyBa
npugakameTo Ha OPEHIOT.

Eparta Ha rinobanuszaunujaTa JeHEC IOBELyBa
JI0 TIPOIIMPYBamke U MHTErpallrja Ha Pa3IuaHUTe
eKoHOMHHU. MHTerpanujara Ha €KOHOMUHUTE TO
W3J70KyBa OM3HUCOT Ha YHHBEp3aJleH KyJITYpeH
MapkeTHHT MHKC. KoOHKypeHIWjaTa  Mery
KOMITAaHUHUTE Ha MEI'YHApOJHHOT T1a3ap J0BEIyBa
JI0 3rOJIEMEHO Ha UCTPaKYBam€ Ha 1Ma3apoT, Koe

ja mojo0pyBa M OJAPKYBa PEICBAHTHOCTA HA
paboTemeTo Ha CBOjOT MeJicH na3ap. PazmmannTe
3eMjH MMaaT pa3iMYHM HAUYMHU Ha U3Pa3yBambe
Ha Kyntypara. Kommanuute Mopa 1a Ouaar
CBECHHU JIeKa KyITYPHUTE MOJCIH BO Pa3InYHU
€KOHOMHH BIIMjaaT Ha MPOMOITHja W MapKETHHT
Ha HUBHUTE Tnpou3Boau. M30opor Ha
MOTPOIIYBAYU BO PA3IMIHUTE CKOHOMHUU 3aBUCH
O]l KYJITYpPHHUTE BPETHOCTH, TPATUIINU U 00WYan
Ha oxapenenuot peruon (Vainionkulma, 2016).
Pasnmuynure acnektm Ha KyaTypara ce Qopma
KOja ja oapedayBa KOMYHHKAITHjaTa W IIOPAKHUTE,
JUPEKTHO MM MHIAMPEKTHO, KOU C€ HMCIPATCHU
JI0 KJIMCHTUTE TOBP3aHH CO HHUBHOT HM300p Ha
ompenen mpoussox. Cmopex Hollensen (2011),
MepleniyjaTa Ha OpraHu3anucKaTa KyaTypa uMa
OCYyM  KOMITOHEHTHM  KOWM  BIHjaaT  Ha
MPOMOTHBHUTE M MapKETHHT akTUBHOCTH. OBHE
KOMIIOHEHTH ce:

Penuruja;

TexHomnoruja;

Jazuk;

Ecretuka;

BpeanocTu u ctaBoBy;

Kyntypuu Hopmu;

OO6pa3zoBanmue;

KomMyHamH1 HHCTUTYIIUH.

Kynrypara uMa 3Ha4YMTENHO BIIMjaHUE BpP3
MapKeTHHT aKTUBHOCTHTE HA KOMIIAHUUTE
(Schnalke et al., 2014). OmiydyBameTo 3a Toa
KOU aKTUBHOCTH K€ c€ KOPUCTAT Ha € eIHa O]l
HAjBOXHUTE  OJIYKM  NITO TH  HOCHU
OpraHu3aIMjaTa. JuBep3udukannjara Ha
KyJITypaTta BO IiejiaTa IOIyJaixja ja 3rojieMyBa
CTalkata Ha TEXWHA W HECUTYPHOCT BO
GOpMyNHPamETO0 HAa MApPKETHHT  OJTyKHTE.
AKTHBHOCTHTE KOM C€ KOPHCTAT C€ BPAMEHU I10
UIa00KO W KOHIIM3HO HUCTPaXyBame Ha
KYJITypDHUTE acleKTH Ha OJpejieHa Trpyrna Ha
ayre. Cekoja rpymna KJIMEHTH HMa pPa3IndHU
noTpedu 3a Tpaauiuja, OoOWYaW W TPUXOJ]
(Danaher et al., 2011).

coONOoGMLNE

MyﬂTH]—[aHHOHaJ’[HH KOMIIAaHUH

MyJTHHAIIMOHATIHA KOMITaHHWja € KOMITaHHja
Koja pab0OTH BO MHOTY pa3iHYHH 3EeMjH
ncroppeMeHo. Bo paborara BO apyra 3emja
KOMIIaHHjaTa MOXKeE J1a BOAW CUHIIMP HA HAOABKH,
ma  uMa  (QU3MYKKM  TPOJABHUIM WM
MMPOM3BOJACTBEHU KallalUTETH, IIa AypU U Ja
00e30emyBa yciryru Bo cTpancTBo. COBPEMEHOTO
BpeMEe Ha MHTEPHETOT MM OBO3MOXH Ha
IIoCANHIIN u KOMITaHNHN IIOJIECHO aa
KOMYHHLIMpaaT W Ja 3aloyHaT co pabora Ha
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robanHo HuBo. Co oOBaa JieCHOTHja Ha
BOCIIOCTaBYBamke¢ Ha paboTa BO CTPAHCTBO c€
jaByBaaT W TrojJeM Opoj Ha TOTCIIKOTHH U
npobnemu. Eqna ox rmaBHUTE KOMIUTUKALMKA BO
paboTeHETO Ha MYATHHAIMOHATHATE KOMITAHUH
€ CMETKOBOACTBOTO W IUIAHMPAETO Ha
JIeBU3HUTE KypceBu. [loBekeTo 3emju umaar
COIICTBEHA BaJIyTa KOja Ce MEHyBa CO Ma3apoT U
NOJMWTHYKAaTa KJIMMa BO HHUBHAaTa 3eMja.
MynTHHALMOHATHUATE KOMIIAHUM Mopa Ja ja
UMaart MpeiBU 0Baa MPOMEHA Kora BpIIaT KakBa
Om10 paboTa BO CTPAHCTRBO.

HUctopujata Ha MYJTHHAILIMOHATTHUTE
KOMIIaHMM € T[OBp3aHa CO HUCTOpHjaTa Ha
KonmoHujau3MoT. [lpBuTe MyITHHAIMOHATHA
KOMITaHWH Owmie (OopMHpaHH OJf CTpaHa Ha
€BPOIICKHTE MOHApPCH CO LeJ Aa Ce CIPOBEAaT
eKCIIeIUIIMN BO JIPYTH 3eMju. MHOTY KOJOHHHU
mro ru nocexysane lllmannja wnu [lopryranmja
Ouje mox ympaBa Ha HEKOM O] HajpaHHTe
MYJTHHAIIMOHATHA KOMIIAHMK BO cBeToT. Exna
Ol TIPBUTE MYJITHHAIIMOHAIHH KOMIIAHUH C€
nojaBmwia Bo 1660 roanna, kommnanuja East India
Koja Omina ocHoBana o bpurannure. CequireTo
nu Owro Bo JloHDOH ™ ydYecTByBaJa BO
Mel'yHapoJHa TProBHja W UCTPaXyBame, CO
npogaxau Mecta Bo Wuawja. Jpyru npumepu
BKIydyBaaT  kommaHuja  Swedish  Africa
ocHOBaHa BO 1649 rommHa u Hudson's Bai
Compani, koja ¢ uHKOpIopupana Bo Kanana Bo
17 Bexk. (Investopedia, 2016).

[Tocrojar YeTHPH KaTeropuu Ha
MYJITHHAIIHOHAIHY KOMITAaHUH, ¥ TOA!

1. JleueHtpamusupaHa Kopropamnuja co
CHITHO TIPUCYCTBO BO COTICTBEHATA 3eMja;

2. TnobGanua, [EHTpATM3UpaHa
KOpIiopaiyja Koja J00MBa MPEIHOCTH BO OJHOC
Ha TPOUIOIMTE KaJie IITO Ce JOCTAIHH EBTHHU
pecypey;

3. T'nobanna koMmanuja Koja ce 6a3upa Ha
HUCTpaXyBalkbe¢ M  pa3Boj Ha  MaTW4YHATa
KOpIIOpaluja;

4. TpaHCHaIMOHATHA KOMIIaHHja KOja TH
KOPUCTH CUTE TPU KaTETOPHH.

[locrojar romem Opoj Ha MNPEOHOCTH BO
BOCIIOCTAaBYBAalETO MEIyHAPOAHU  OIEpPaIHH.
[IpucycTBOTO BO CTpaHCKa 3eMja UM OBO3MOXKYBa
Ha KOpriopanujata Jia TH 3310BOJIM OTpeOHTe Ha
CTPAaHCKHOT TIa3ap 3a CBOjOT NPOM3BOA 0Oe3
TPOIIONM 32 TPAHCHOPT Ha JOJNTH pa3MepH.
KoprmopanmuTe  wmaaT  TeHICHIMWja  Ja
BOCIIOCTaBaT OMEpaluy Ha TMasapuTe Kajie
HUBHUOT KamWTan € HajedhuKaceH WA
Tpomonute ce HajMmaiau. Co MPOU3BOJCTBO Ha
HUCTUOT KBAJIHUTCT Ha CTOKH IIO IIOHHMCKaA IICHA,
MYJITAUHAOWUOHAIHUTE KOMIIAHWHW T'M HaMallyBaaT
[IEHUTe ¥ ja 3rojJieMyBaaT KyIoOBHaTa MOK Ha
MOTPOLIYBAYUTE MIUPYM CBETOT.

Crnopen CTaTUCTUYKHOT nopTa
(statista.com), 10 HajromeMu MyITHHAIIMOHATHA
KOMITAaHWU BO CBETOT IO IMa3apHa BPEIHOCT BO
2018 romuna ce: Apple, Amazon.com, Alphabet,
Microsoft, Facebook, Alibaba, Berkshire
Hathaway, Tencent Holdings, JPMorgan Chace,
ExxonMobil.

I'paduxon 1: 10 HajroseMu MyJTHHAMOHAJIHUA KOMIIAHHU BO CBETOT 10 NIa3apHa BpeaHoCT Bo 2018

roauHa

HU3Bop: https://www.statista.com/statistics/263264/top-companies-in-the-world-by-market-value/

Apple Inc. e aveprkaHcKa MyJITHHAIIMOHAIHA
TEXHOJIOMIKA KOMIIAaHMja CO CEAMIITE BO
Kynepren, KammdopHuja, koja au3ajHHpa,
pa3BUBa M MPO/IaBa CIEKTPOHKKA, KOMIIjyTEPCKU
codTBep M OHJNAJH ychayru. Taa paboTu mpeky

ciegHnTe Treorpad)CKM CErMEHTH: AMepHKa,
Espomna, Kuna, JamoHuja M OCTaTOKOT 01
Asmjacko-Tlanmpuukuor pernon. [lazapHata
BpenHocT Ha Apple Bo 2018 romuHa n3HecyBa
926,9 munujapau gonapu.
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Amazon.com, Inc. e ameprkaHCKa KOMIIaHH]a
3a CJEKTPOHCKA TProBHja W KOMIIjYTEPH BO
Cuetn, Bammurron. Ama3oH uMa IOCeOHU
MajonpojaxHu BeO-crpanunm 3a CAJl, Benuka
bpuranmja u Hpcka, Opanmmja, Kanana,
I'epmanmja, Wrammja, [llnmanwja, Xomaxmwja,
Ascrpanuja, bpasun, Janonuja, Kuna, Uanuja u
Mexkcuko. ITazapnaTta BpeagHOCT Ha AMa30H BO
2018 roguna nzHecysa 777,8 MUIHjapIy 10JIapH.

Alphabet Inc. e aMEpPUKAHCKH
MYJITHHAIIMOHAJICH KOHTJIOMEPAT CO CEIMIITE BO
Mayatua  Bjy, Kamudopuuja. Hajromema
noapyxxuuna Ha Alphabet e Google, a mpyru
noapyxuumu ce Calico, Chronicle, Dandelion,
DeepMind, GV, CapitalG, Ks, Google Fiber,
Jigsav, Sidevalk Labs, Verili i Vaimo. [Iazapaara
BpeaHocT Ha Alphabet Bo 2018 ronguHa u3zHecyBsa
766,4 Munmujapan JOJAPH.

Kopmopanmjara Microsoft e amepukancka
MYJITHHalMOHaJIHa TCXHOJIOIIKA KOMHaHHja CcO
cemuinte Bo Penmonp, Bammarron. Op 2016
roguHa, Taa €  HajrTOJIEMHOT  CBETCKHU
MPOU3BOAMTE Ha COPTBEp W €IHA OJ
HajBpPEJIHUTE CBETCKM KoMmmaHuu. Ila3apHara
BpenHocT Ha Microsoft Bo 2018 romuna ¢ 750,6
MHJTHj apad JOJIapH.

Facebook ¢ amepukancka KoMmmaHHja 3a
COILMjaIHK MPeXH co ceauinte Bo Meno [lapk,
Kamudopnauja. Facebook mma moseke oxm 2,2
MI/IJ'II/IjapILI/I MCCCYHO AaKTUBHU KOPHUCHUIIU O[
janyapu 2018 roauna. [lazapHarta BpeaHOCT Ha
QejcOyxk Bo 2018 rommna wusHecyBa 541,5
MUJIHjapau JOJapH.

Alibaba Group Holding Limited e xuHecku
MYJITHHAIIHOHAICH KOHTJIOMEpat
CHENHjalTU3uPaH 3a e-TProBHja, MAIOMPOAaK0a,
UHTepHET W TexHonoruja. Co omepaluu BO
moBeke oz 200 3emju Alibaba e Hajrosemo
KOMITaHWja 32 Mallonpojiakba CBETOT, €IHa O]l
HajFOHeMI/ITe HWHTCPHET KOMIIAHMH, €aHa O[]
HajFOHeMI/ITe KOMIIaHUU 3a KalluTaJIHu

VHBECTUIIMM W €JAHAa OJf HajTOJICMHTE
WHBECTUIINCKH  KOPIOpAallii  BO  CBETOT.
[Tazapuata Bpennoct Ha Alibaba Bo 2018 roguna
n3HecyBa 499,4 Muiujapau gonapu.

Berkshire Hathavai Inc. e amepukancka
MyJITHHAIIMOHAIHA  XOJJUHT-KOMITaHHja  CO
cenumte Bo  Owmaxa, HeOpacka, CAJl
Kommanmjara Bo memoct ru moceayBa GEICO,
Dairi Kueen, BNSF Railway, Lubrizol, Fruit of
the Loom, Helzberg Diamonds, Long & Foster,
FlightSafeti International, Talking chef u NetJets.
ITazaprara BpemHoct Ha Berkshire Bo 2018
rojauHa u3Hecysa 491,9 munujapau gonapu.

Tencent Holdings Limited e xuHecku
MYJITHHAIIMOHAICH KOHTJIOMEpaT 3a
uHBectupame. [lazapHara BpeaHocT Ha Tencent
Holdings Bo 2018 roagmna wusHecyBa 491,3
MHJTHj apau JOJIapH.

JPMorgan Chase & Co. e amepHKaHCKa
MYyJITUHalMOHaJIHA HWHBECTUI[MOHA 6aHKa u
KOMITIaHHWja 3a ()MHAHCHCKH YCIIYTHU CO CEIHUIITE
Bo Ibyjopk. JPMorgan Chase e Hajromemara
6anka Bo CAJl u mecraTa 1o rojieMrHa 0aHKa BO
CBETOT 3a BKYIIHA aKTWBa, BO M3HOC ox 2.534
Munujapau  fgonapu. [lazaprara BpemHOCT Ha
JPMorgan Chase Bo 2018 ronnna nznecysa 387,7
MUIIHjapu JONapH.

Exxon Mobil Corporation ¢ amepuKaHCKa
MyJITHHAIIMOHAIIHA KOMITaHWja 3a HadTa 1 Tac co
cequmire Bo HMpsunr, Tekcac. Ilazapnata
BpenHoct Ha Exxon Mobil Bo 2018 roxuua
n3HecyBa 344,1 Munujapau gonapu.

Cnopen Finances Online
(financeesonline.com), 10-te HajToJIeMH
MYJITHHAIIMOHAHA KOMIIAHUY BO CBETOT CIIOPE]T
npuxoaure Bo 2018 roguna ce: Walmart, State
Grid Corporation of China, Sinopec Group,
China National Petroleum Corporation, Toyota
Motor, Volkswagen, Royal Dutch Shell,
Berkshire Hathway, Apple, ExxonMobil.
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I'paduxon 2: 10 HajroseMu MyJTHHANMOHATHA KOMIIAHHH BO CBeTOT cniopen npuxoaunte Bo 2018
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Izvor: https://financesonline.com/top-10-richest-companies-in-the-world-in-2018-by-revenue/

Walmart Inc. e aMepHKaHCKa
MYyJITHHAIIMOHATHA KOopropaiuja 3a
MajonpoAaxkba Koja pabdOTH €O CHHIHMp Ha
XUIMEepMapKeTH, AWNCKOHTH M TIPOJABHUIM 32
npexpambenn npousBoau. [lounysajku onm 31
janyapu 2018 romumna, Walmart uma 11.718
MIPOAaBHUIIM W KIyOOBH BO 28 3eMjH, KOH
paborar mox 59 pa3auMYHH UMHIbA. BKyMHHOT
npuxon Ha Walmart Ha kpajot ox 2017 roaunHa
n3HecyBa 485,9 MuIIHjapau T0Iapy.

State Grid Corporation of China e apxasen
MOHOIIOJI 32 TPOHM3BOACTBO Ha EIEKTPUYHA
edepruja Bo Kwumua. State Grid e majrozema
CBETCKa KOMIIaHWja 3a WPOU3BOJACTBO Ha
eJIEKTpUYHA eHepruja. BKynmHHOT mpuxoj Ha
State Grid Corporation na kpajot Ha 2017 rogauna
n3HecyBa 315,2 munujapau gonapu.

Sinopec Group € BKJIy4€Ha BO HEKOJKY
SHEepPreTCKN CEKTOPH, Kako ITo ce HadTara,
jaryieHoT, Tapeata W eJeKTpUYHAaTa eHEepruja.
I'maBHaTa dpunumjana va Sinopec, China Petroleum
n Chemicals Corporation Limited (Sinopec
Limited)tpryBa Ha ma3zapure Bo Illanraj,
Jlonnon, Mbyjopk m Xonr Konr. BkymHmHOT
npuxox Ha Sinopec Group Ha kpajor Ha 2017
roJiuHa u3HecyBa 267,5 Muiujapau A01apu.

China National Petroleum Corporatione
rJIaBHATA HallMOHAIIHA Kopriopaiuja 3a Hadta u
rac Ha KwHa ¥ exgHa oJ HajToNEMHUTE
WHTETPUPAaHU EHEePreTCKH TPYNH BO CBETOT.
CenumreTro ce Haora BO OKpyror JloHreHr,
[exunr. Bxymaunor npuxox Ha China National
Petroleum Corporationna kpajot o1 2017 roguna
n3HecyBa 262,6 MUIMjapau 10JapH.

Toyota Motor Corporation € jalmoHCKH
MYJTHHAIIMOHAJICH MPOU3BOUTEI Ha
aBTOMOOMIM co cexuiute Bo Tojora, Awuwm,
Jammonuja. Ox 2017 roguna, Toyota e BTOp MO

roJeMHuHa CBETCKHU MIPOM3BOAUTEN Ha
aBromoOmnu. BkymHuor mnpuxon Ha Toyota
Motor Ha kpajoT ox 2017 roguna usHecysa 254,7
MHJTHj apau JOJIapH.

Volkswagen ¢ repMaHCKH MPOU3BOJIUTEN Ha
aBTOMOOMIIH, OCHOBaH Ha 28 Maj 1937 roauHa co
CEIUINTe BO Boadcoypr, I'epmanuja.
Volkswagen e roireMa MeryHapoaHa
KOpIlopanmja 3aJ0DKeHa 3a MPOW3BOJICTBO Ha
TTOBeKe aBTOMOOWIIN ¥ KAMHOHH, BKITYUyBajKH TH
Audi, SEAT, Porsche, Lamborghini, Bentley,
Bugatti, Scania, MAN u Skoda. Bkymuuor
npuxon Ha Volkswagen nHa kpajor om 2017
ronnHa n3Hecysa 240,3 MUITHjapan T0JIapH.

Royal Dutch Shell plc e xomanacko-
OpuraHcka KoMIaHWja 3a Hadra M Tac co
ceaumTe BO XOJNaHIWja W MHKOPIOPUpPaHA BO
O6enuueroro Kpancteo. BxkymHnot npuxos Ha
Royal Dutch Shell Ha xpajor Ha 2017 roauna
n3HecyBa 240 MUIIHjapIu T0IapH.

Iperxonno cnomenaruot Berkshire Hathavai
€ ocMaTa HajrojeMa KOMITaHHja BO MPHUXOJIHTE.
Bkynauor npuxon Ha bepkmmp XaraBej Ha
kpajor ©Ha 2017 rommnHa wu3HecyBa 223,7
MUIIHjapJIu JOJIapH.

Apple ¢ MoMmeHTanHO HajnpoduTadbuIHaTa
jaBHa KOMIIaHHMja BO CBETOT. BKYITHHOT MpHXo.
Ha Apple Ha kpajor ox 2017 roguHa U3HECyBa
215,6 Munijapay T0JIapH.

Hecerara HajOorara KOMIaHWja 1O OCTBapEeH
npuxon EkkonMobil uma Bkynen npuxo o 205
MUJIMjapau qojapu 10 kpajot Ha 2017 roauHa.
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3akiayqox

Co orneq Ha Toa IITO MYJITHHAIIMOHATHUATE
KOMIIAaHMM Ha Ta3apoT BO pa3B0j CTaHyBaar
KIYYHH TIOOATHU aKTEepPH, HHUBHUTE JCIIOBHH
aKTHBHOCTH 3HAYUTEIIHO Ke ja momoOpar
WHTETpalujara u copaboTkaTa Mery HOBUTE U
pa3sBUCHHTE Tazapd W  3HAYUTEIHO  Ke
MpUIOHECaT KOH JMHAMHUKATa W PACcTOT Ha
riobanHara ekoHoMuja. Co IpeTHOCTH BO OJTHOC
Ha CKOHOMUjaTa W JUHAMUKATAa Ha WHOBAIIUUTE,
OBHE W HWJHHTE TJIOOATHH MYJITHHAIMOHATHU
KOMITaHUM Ke To 3a0p3aaT rI00aIHUOT TPEH]T Ha
"oOpaTHa WHOBaIHMja", CO INTO KE C¢ MOHYAAT
TOBeKe IOCTAaIlHW W e(HUKACHH pEIICHHja BO
CBETOT. 3HAYUTETHO Ke Ce 3roJeMH U
3aeHUYKAaTa COpadOTKa TMOMely HOBHTE U
pa3BUCHHUTE Ma3apy BO 00JacTa HA HCTPAKYBAKE
Y pa3Boj, MPOU3BOJICTBO U MHOT'Y IPYTH CEKTOPH,
IOTO JOMOJIHUTEIHO I'O CTUMYJIMPAa CKOHOMCKHUOT
pacT W IoMara BO pEIIaBakeTO Ha MHOTY
CHUCTEMCKH TJI00aHM ITpodiemMu. Bo MeryBpeme,
OBHE MYJNTHHAIIMOHATHM KOMIIAHUM Ke ja
3rojieMaT CBOjaTa KOHKYPEHTHOCT M Ke HMaar
MOXHOCT Jla TH CTEKHAT HajaoOpHTe MPaKTHKH
Ol pa3BUCHHTE Tmasapu. HUBHHTE JOMAIIHU
mazapu ke CTaHaT 3peiH, a KamaluTeTUTE 3a
WHOBAaLUN u paboTemeTo Ha
MYJITHHAIIHOHATHUTE KOMITAHUH K€ Ce TT0I00par,
ITO K€ MMa KOPHCT U JOJATOPOYEH OAPIKIIMB
pa3Boj Ha OBUE Ma3apu.

Kopucrena smrepartypa

1. A.B.Bernard,J. B. Jensen, S.J. Redding,
P. K. Schott, Global Firms, Centre of economic
performance, 2016

2. A. Gupta and H. Wang, Multinationals
Have a Bright Future, If You Know Where to
Look, Harvard business review, 2017

3. A.Vainionkulma, The impact of cultural
differences in business-to-business integrated
marketing channels, Aalto University School of
Business Marketing, Helsinki, 2016

4. B. Pesalj, Competitive advantages of
multinational companies: A review of theoretical
approaches, 2011

5. M. Zegevi¢, Globalni biznis i
menadzment, Evropski Univerzitet, Beograd,
2015

6. H.N. Parker, Toward a Definition of
Popular Culture, Wesleyan University, 2011

7. Impact of Multinational Companies
(MNCs) on their Host Countries, from website:
https://www.tutor2u.net/business/reference/impa
ct-of-multinational-companies-mncs-on-their-
host-countries

8. . Pozin, How To Engage An
Increasingly Diverse Consumer Market, 2015,
from website:

https://www.forbes.com/sites/ilyapozin/2015/11/
09/how-to-engage-an-incre _asin __ gly-diverse-
consumer-market/#3c2626621e36

9. The 100 largest companies in the world
by market value in 2018 (in billion U.S. dollars),
from website:
https://www.statista.com/statistics/263264/top-
companies-in-the-world-by-market-value/

10. Top 10 Richest Companies in the World
in 2018 by Revenue, from website:
https://financesonline.com/top-10-richest-
companies-in-the-world-in-2018-by-revenue/

11. Why Your Marketing Strategy Should
Embrace Cultural Diversity, from website:
https://www.relevance.com/blog/why-your-
marketing-strategy-should-embrace-cultural-

diversity/

106


https://www.tutor2u.net/business/reference/impact-of-multinational-companies-mncs-on-their-host-countries
https://www.tutor2u.net/business/reference/impact-of-multinational-companies-mncs-on-their-host-countries
https://www.tutor2u.net/business/reference/impact-of-multinational-companies-mncs-on-their-host-countries
https://www.forbes.com/sites/ilyapozin/2015/11/09/how-to-engage-an-incre%20asin%20gly-diverse-consumer-market/#3c2626621e36
https://www.forbes.com/sites/ilyapozin/2015/11/09/how-to-engage-an-incre%20asin%20gly-diverse-consumer-market/#3c2626621e36
https://www.forbes.com/sites/ilyapozin/2015/11/09/how-to-engage-an-incre%20asin%20gly-diverse-consumer-market/#3c2626621e36
https://www.statista.com/statistics/263264/top-companies-in-the-world-by-market-value/
https://www.statista.com/statistics/263264/top-companies-in-the-world-by-market-value/
https://www.relevance.com/blog/why-your-marketing-strategy-should-embrace-cultural-diversity/
https://www.relevance.com/blog/why-your-marketing-strategy-should-embrace-cultural-diversity/
https://www.relevance.com/blog/why-your-marketing-strategy-should-embrace-cultural-diversity/

343.9.02:343.85(100)

Sedat ISMAJLI, PhD
Republika Kosovo

Tel :+377 44172591
Sedati5022@hotmail.com

INSTITUTIONAL SYSTEM OF FIGHT
AGAINST
ORGANIZED CRIME

Abstrakt

Organized crime is a category of
transnational, national, or local groupings of
highly centralized enterprises run by
criminmals, who intend to engage in illegal
activity, most commonly for monetary profit.
Organized crime has taken on an increasingly
transnational nature. Organized crime could
weaken the economy with illegal activities,
national security, and other interests of
countries. Organized crime threatens peace
and human security, violates human rights
and undermines economic, social, cultural,
political and civil development of societies
around the world. Transnational organized
crime manifests in many forms, including as
trafficking in drugs, firearms and even
persons. At the same time, organized crime
groups exploit human mobility to smuggle
migrants and undermine financial systems
through money laundering.

For fighting against organized crime it is
nessesery provides technical assistance and
training in constructing legal frameworks and
enhancing national enforcement capacity.
Organized crime knows no boundaries and
has always had an international dimension.
Globalization and the technological
revolution have made it possible for criminal
organizations to expand and to exert even
greater influence on an international scale.
For this reason, international cooperation is
essential in order to combat this phenomenon
effectively.

Kay words: illegal activities, crime,
international dimensions, legal framework,
national security
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NHCTUTYIIUMOHAJIEH CUCTEM HA
BOPBA ITPOTUB
OPI'AHU3UPAHUOT KPUMHHAJI

Ancrpakr

Opranu3upaHuOT KpUMHHAJI € KaTeropuja
Ha TPaAHCHAI[MOHAIHHW, HAIMOHAIEH W
JOKAJJHM TyNH €O BHUCOKO HHUBO Ha
HEHTPAIM3UTPAHOCT HA OpPTraHU3AIMUTE KOU
ro BOJAT KPUMUHAJIOT U KOM C€ aHTa)KUpaHU
BO MJICTAIHU aKTHBHOCTH C KOM OCTBapyBaaT
MHOTY 3Ha4ajHu (UHAHCUCKH TPOPUTH.
OpranuzupaHvuoT KpUMHMHAI 3a3eMa ce
MOBEKe M OBEKE PACTEUKU KapaTKTep U Kako
TaKOB BJIMjae Ha CIa0ECHETO Ha EKOHOMjaTa
CO WJETraJHUTE aKTUBHOCTH, ja 3arposyBa
HallMoOHaTHaTa 0e30€JHOCT W JApYyrHuTe
uHTepecu Ha 3emjute. OpraHu3upaHuOT
KpUMHHAJ € 3aKaHa 3a MUPOT 1 6e30e1HocTa
Ha JIyf'€TOo, TH TIOBpPElyBa YOBEKOBHUTE MPaBa
u r0 crnabee EKOHOMCKHOT, COLMjalTHHOT,
KYJITYypHHOT ¥ TOJUTHYKHOT pPa3BOj Ha
3eMjHUTE CEKaJe BO CBETOT.

3a  edexruBHata  Oopba  MpOTUB
OpPTraHU3UPAHUOT KPUMHMHAI € HEOIMXO/HO /12
ce o00e30eqM TEXHHUYKA IIOMOII, Ja ce
CO3/1aJie COJIMJHA TpaBHA paMKa M Ja ce
3acMJIaT HAlMOHAIHWTE KamaluTeTH 3a
6opba MpPOTUB OPraHU3UPAHUOT KPUMMHAI.
OpranuszupaHuoT KpUMHHAJl He3Hae 3a
TpaHUIM M 3aroa  CeKorau  HMma
WHTEPHAIIMOHATTHA JTMEH3HH.
I'moGanu3zanujara u TEXHOJIOLIKATa
peBOyllMja OBO3MOXH]ja KPUMUHAIHUTE
OpraHu3alu Ja ce IMpaT M Ja HuMaar
3HAYajHO BIIMjaHWE HA MHTEPHAIMOHAIHO
HUBO. On OBHE MIPUYMHH,
WHTEpHAIIMOHATHATA COPa0OTKa € OCHOBHA
3a eukacHa 60pOa MpOTUB 0BOj PEHOMEH.

Kay4nnu 300poBHu: WJIETaIHU
AKTUBHOCTH, KPUBUYHO JeNo,
VHTEpHALlMOHAJIHM  JIUMEH3UH,  IIpaBHA

paMka, HalnMoHajHa 6e30eTHOCT
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1. OCHOBHM KapaKTePpUCTUKHU HA
O0op0aTa NpoTUB OPraHNU3UPAHUOT
KpPUMHHAJ

Opranusupanure o0smIH Ha
KPUMHUHAIHOTO JICjCTBYBAaWkE PA3JIMYHO Ce
[I0jaByBaaT, TaKa IITO IPU U3BPIIYBAKHETO HA
MOTEIIKUTEe KPUBUYHU Jeia oa obxacra Ha
OIIITHOT KpUMUHAJ, HOJUTUYKHAOT
KpyuMHHaJI MW  CKOJIOIIKWOT KPUMHWHHAI,
NPUCYTHO € JI¢jCTBYBAETO Ha KPUMHHAIHA
opranu3zanyja, 6€3 BOCIOCTaBEHU BPCKH CO
Ap>KaBaTa, HEj3UHUTE OpraHd M JPYrHTe
peNieBaHTHU Cy0jeKTH.

OpranusupaHuoT KPUMHUHAI BO HAjrOJIEM

el ce  OJIHeCyBa,  BCYIIHOCT, Ha
TpaHCHAIIMOHATHUOT OpraHu3UpaH
kpumuHas . Toa e Taka 04 €IHOCTaBHHU

IPUYMHM 3aTOA IUTO EHEBO3MOXKHO €IHA
OpraHu3upaHa KpUMHHAJHA Tpyna Koja
BpILIM, HA IPUMEp, TPTOBHja CO JIpora, Jyre,
opyxje, GUHAHCUCKY KPUMUHAI, KOPYIIIHja,
€KOJIOLIKM KPUMMHAI WU HEITO CJ. J1a TU
W3BPIIN CUTE THE KPUMUHAIHH JICjCTBUja HA
TEepUTOpHjaTa Ha caMo eHa JApkKaBa, Ousejku
HAjUYeCTO CTOKHTE M YCIyTUTE CE HaMEHETH
3a WIETaJHUTE Na3apu BO JpPYrd 3eMjH,
TPAHCIOPTOT CE BPUIM MPEKY MOBEKE 3eM]H,
HAQjueCcTO MPHUKPUBAKETO HA TOJIEMHUTE
KpUMHUHAJIHU TpUHOCU ce Kpue Bo ~Off
Shore” 3emju uTH. MHOTY IOPETKO CaMoO BO
OTHOC HA  OmpeleNeHH  OONWIM  Ha
OpraHU3upaH KpUMHUHAJ, Kako IITO ce
BPIICEETO Ha JIOKAIEH pEKeT, HapadyaHH
yOucTBa, pa30OjHUILTBA M CJ. MOXaT Ja
OCTaHaT U3BPIIEHHN HA TEPUTOPHUjaTa Ha eIHA
3eMja.

Opranm3upaHuoT  KpUMHHAI KaKo
(¢eHOMEH npeTcTaByBa peajHa 3aKaHa 3a
cII000THUOT €KOHOMCKH pa3Boj,
JIeMOKpaTHjaTa, YOBEKOBUTE TMIpaBa U
cnobomu. IlopacTor Ha BakBU I1I0jaBH BO
OIIITECTBOTO HEMHUHOBHO BOJU KOH MHOTY
npoOJeMH BO OIIITECTBOTO, a CEKAKO H
MO>KHOCT 3a 6e30eHOCHa JlecTabuin3anyja,
JECTPYKIIMja M pacrarame Ha CHCTEMHUTE BO
npxasara. DOpMUTE M MpEXHUTE Ha OBHE
KPUMHHAIHA OOJIUIIM MOXKAT LEJIOCHO Jia TO
OnokHpaar GyHKIIMOHUPAKETO HA AprKaBaTa

M Ja ja 3arpyjaT ceKoja KJIeTKa Ha
OIIIITECTBOTO.

OpraHnu3upaHuoT  KpUMUHAJIUTET  HE
MI03HaBa PETUOHM, TPAHUIN, KOHTHHEHTH, Ce
mpoTera cekaje Kaje Moxke Jia ce 3apaboTH.
Toj ce npeTcTaByBa HE3aKOHCKa
KPUMHHAIHA aKTHUBHOCT O] CTPYKTYpUPaHU
TPyIH BO TOJOIAT BPEMEHCKU IIEPHOJ CO
BpILICHH-E Ha TEIIKK Ka3HEHH JIeIa KOPUCTE]KH
Ce CO 3aKaHM, HACWJICTBO, KOPYIIIHja U JPYTH
CpeAcTBa €O IIeN CTEKHYBambe IOrojeMa
(¢uHaHCHCKAa WIM JApyra MaTepujaiHa
KOPHCT.

Ha HuBO Ha npkaBHTE ce jaByBaaT HOBU
M0jaBHU  OONMIM  Ha  OpPraHU3HpaH
KPUMUHAJIUTET KaJe INTO HOCHTEIU Ce
BHCOKH JAPKaBHU (PYHKIIMOHEPU KOHU CBOUTE
MHCTUTYIIMOHAIHYU MO3MIUU M KOPHCTAT 3a
CTEKHYBam€ CO TOJIEMH MaTepHjaTHU
cpenctBa. Ce pabotu 3a mpodecroHaNHU
W3BPIINTENN KOU CE OPTraHU3MpaaT BO Pa3HU
TPYIH U JIPYTU OOJHIM HA 3APYXKYBambe, CO
1eJT BpIICHE Ka3HEeHU jena. Tue ce mBpCTo
OpPraHM3MpaHU, CO XHEPAPXHCKHU OIHOC M
rojemMa  Op3MHa,  MPETNAa3IUBOCT U
CHAO0JUIMBOCT BO M3BPIIIyBamke HA KA3HCHUTE
nena. OIHOCHUTE BO OBHE OpPraHU3ALUHU IO
cTporata JUCLUUIUIMHA, TIOCIHYIIHOCT |
JMYHATA JIOjATHOCT, TOJIEMa OTIEPATUBHOCT U
CIOCOOHOCT 3a Op30 MaHeBpUpame U
MPEMECTYBa€ Ha CBOMTE AKTHBHOCTH Ha
rOJIEMHU IPOCTOPH.

bopbata  mpoTtus OpraHU3UPAHUOT
KpUMHHAJI MOXe€ Jia C€ BOAU TIpajeme
320KPY)KEH HHCTUTYIIHOHAJIIEH W e(QHUKaCEeH
cucrteM 3a Oopba NMPOTUB OPraHU3UPAHUOT
kpumuHaI. Toa 3Haum Tpajgeme Ha

LEJOKYIIEeH  CHUCTeM  Ha  JPXKaBHOTO
OpraHU3UpPaAE BO 6op0Oa MIPOTUB
OpPTraHU3UPaHUOT KPUMMHAINUTET, co

MOACUCTEMH MeIryceOHO TECHO IOBp3aHH M
CO €MHCTBEH W 3a€JHUYKU HACTam 3apaju
noeguKacHa 3alITUTa U Cy30MBambe HA CUTE
COBPEMEHU M0jaBHU o0InIH Ha
OpPTaHU3UPAHUOT KPUMHUHAIHTET.

[Mopaqu  MynTUAMMEH3HMOHATHOCTA U
WHTEPHALMOHAIHOCTA Ha OBO]
KPUMUHAIUTET, HAIMOHATHUOT CHUCTEM U
HETOBHTE TIOJICHCTEMH MoOpa Ja ce
BKJIONyBaaT BO MEI'YHAPOJHUOT CHUCTEM.
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Crnopes Toa HAIMOHATHUOT CUCTEM Tpeba n1a
€ ycorjaceH W HaJOBp3aH Ha MEI'yYHapOJHO
Ka3HEHO-TIpaBHATA 3aIlITUTA.

3a yCTIEIIHA O6opba MPOTHB
OpPraHU3UpPaHUOT KPUMHUHAI, CE€ Pa3BUBA U
YHaIpeyBa MmeryceOHarTa JTMPEKTHA
OunarepaiHa W permoHajHa W MeryHapoJaHa
copaboTka KaKo oopba MPOTHUB
TPaHCHALIMOHATHUOT OpraHu3upaH
KPUMHHAJI TPEKy BOCIIOCTaBYBamke Ha
olepaTUBHA MOJHUIMCKA COpPadOTKa, CUCTEM
Ha e(QUKACeH M WHTETPHpaH TpPaHHUYCH
MEHAIIMEHT, XapMOHHU3aIH]ja Ha
3aKOHOJABCTBOTO M HMIUIEMEHTHPAkHE H
IpUMEHa Ha EBPONCKUTE M CBETCKUTE
crangapau a 6opoa NPOTUB OPraHU3UPAHUOT

KpPUMUHAIL
Jla ce Bie3e BO peUIMTEIHA W
OecriomTetHa 6opba IPOTHB

OpPraHU3UPAaHUOT KPUMHUHAJI 3HAYM Jia Ce
ormdarar cute GopmMu Ha OBH] (PCHOMEH,
3aT0a IITO TOj MPETCTaByBa HAjTOJIEMO 3JI0 CO
KOE C€ COOUYyBaaT CHTE 3€MjH BO CBETOT. 3a
edukacHata OopOa 3a HEroBo Cy30UBamE €
HEONMXOJHA HAIMOHAIHA M  TJ00aiHa
cTpaterja u akuuja. Toa moapazdupa
MaKCHMAaJTHO aHTAKUPAme Ha Cy0jeKTUTE 3a
O0opba MPOTUB OPraHU3UPAHUOT KPUMHUHAI
Ha HHUBO HE CEKoja 3eMja Kako M Ha
MeryHapoJIHaTa 3aeJHHIA, UCTOBPEMEHO M
KOHKPETHO.

bopbara  mpoTMB  OpraHU3HPAHHOT
KpUMHHAJI Tpeba /1a ce BOJH CO OCTBApyBambe
Ha MeryHapoJHa copadOTKa Ha OpraHuTe 3a
MIPOTOH Ha CTPATEIIKO M ONEPATUBHO HHUBO,
Kako BO CaMUTE WHCTUTYIIMH Ha 3EMjUTE,
Taka W Ha OWjarepaliHo HHUBO M BO
pETHOHAITHHUTE " MeTyHapOJHUTE
uHcTUTYIMu. Tpeba nma ce 00e30enu
MOJIPIIKA BO METyHapOJHHUTE WCTPard H
KPUBUYHU TOHEHA, YHampeayBamke Ha
0e30eaHa pasMeHa Ha HH(popMamuu U
ynorpeba Ha MoOJepHa TEXHOJOoruja 3a
KOMYHUKAIMja 1 MEXaHU3MH 3a 3allTHTa Ha
TIOJIATOIH CIIOpE MEI'YHAPOTHU CTaHIap IH.

bopbara  mpoTMB  OpraHU3HPAHHOT
KPUMHHAJI, C€ OCTBapyBa cO e(QEKTUBHO
BKIIy4yBalk¢ Ha HAJUICKHUTE HAIIMOHATHH

% MeflyHapoJHH NpaBHM HHCTPYMEHTH 3a 6opba
MPOTUB KOPYIILIKjaTa U OPraHU3UPAHUOT KPUMHHAI

UHCTHTYIMH, mpudakame Ha MOJICPHHTE
NOCTYyJaTH 3a e(UKAaCHO CIIpaByBame CO
OpraHU3UPAHUOT KpUMUHAJ,
KOOPAWHHUPAHOCT Ha CUTE HHCTHTYIIHOHATHH
00JIMIIM CO HAJJIC)KHOCT BO OBaa cdepa, Kako
U BOCIOCTaBYBabe  KPUMHUHAIUCTUYKO
pasy3HaBauka 0a3a Ha IIOATOLH.

2. MefyHapoHH MIPAaBHH PAMKH 32
0op0a NPOTUB OPraHU3UPAHUOT
KPUMHHAJ

Co ormeq Ha  (AKTOTOT  INUTO
OpPraHU3UpPaHUOT KpHUMHUHAI € 3]0 Ha
JICHEITHOTO ONINTECTBO O MeryHapoaeH
KapakTep, OpraHU3MpaHUOT KPHUMHUHAI Ce
[IOBEKE CTaHyBa MPEAMET Ha ME'yYHAPOIHUTE
nponucu. OcobeHo 1O CTyAeHaTa BOjHa,
IpKaBUTE C€ TIOBEKE C€ CBECHH 3a
TpaHCHAIIMOHAJIHUTE JTUMEH3UU Ha
OpPTaHU3UPAHUOT KPUMUHAI KaKo
npuapyx)eH eQexkT Ha rinodanuzanujara. 3a
YCIIEIIHO BOJEHE Ha Oopbara mpOTUB
OpPraHU3UPAHUOT KPUMHMHAI JIEHEC BO CBETOT
ce  co3gaBaaT  MelYHapOJHU  IpPaBHU
MHCTPYMEHTH KOU 3HayaT yTBpAYBame Ha

CTaHJapAH 3a 6opba IPOTHB
OpPraHU3UPAHUOT KPUMHHAIL.
Cranmapaute COJIpXKaHU BO

Mer'yHapOJHUTE HICHTPYMEHTHU U BOOIIIITO BO
Mer'yHapoHaTa IpaBHa paMKa, ce€ KOpHCTaT
KaKo OCHOBHHU TOKa3aTeNu Mo Kou Tpeba na
oune paKkoBOJIeH MPOIIECOT Ha
XapMOHM3allMja Ha 3aKOHOJABCTBaTa Ha
OJUIETHUTE 3€MjH  Kako OCHOBa  3a
MHCTUTYIIMOHATTU3HUpake Ha OopOaTa MpOTUB
OPXTaHU3UPAHUOT KpUMHUHAJ.
MerfynapoaHarta 3aeHUIA JEHEC UMa jaceH
mobaneH mpuctan 3a edexTtuBHa Oopba
MPOTUB TPAHCHAIIMOHAIHUOT OpTraHU3HpaH
KpUMHHAQJI BO JIeJIOT Ha TIPEBEHIMjaTa |
npe3emMambe e(EeKTUBHH MEPKH MPOTUB
TpaHCHAIIMOHAJTHHUOT OopraHu3vpaH
KpUMUHAI ¥ KOpyIIgjaTa 3a INTO Ce
JIOHECEHU TMOorojeM Opoj  KOHBEHIIHMH.
KoHnpenmuuTe ce cieannse:

1. Kaznena KonBeniuja 3a kopymnuuyja,
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2. JlomonaHUTENEH  MPOTOKON  3a
kazHeHata KoHBeHIIMja 3a KOpyIIIIHja,

3. HuBunna KonBeHnuja 3a crpeuyBame
KOpyIuyja,

4. KonBeHLMja 3a TNepeme Ha MapH,
OTKpHUBame, 3alUIeHa M KOH(UCKalja Ha
MMOTHA KOpPHUCT MpuOaBeHa €O KPHUBHYHO
IeT0,

5. KonBenmmja 3a
KPUMHHAT,

6.  Homnosnutenen  Ilporokon  Ha
KoHBeHIMjaTa 3a KOMITjYyTEPCKH KPUMUHAI
3a MHKpUMHUHAIIK]a Ha JIeJa Of PACUCTHYKU U
KCeHO(OOUCTUYKM  BHJ 1O TMaT Ha
MH(POPMATUIKH CUCTEMH,

7. KonBennuja Ha OGeaunetute Haruum
MPOTHB TPAHCHAIIMOHAIHUOT OPTraHU3UPaH
KPUMHHAJ CO J[Ba MPOTOKOJIA,

8. Konsenmnuja nHa O6enuuerute Harum
MPOTHB KOPYIIIIHjaTa,

9. KonBennja va Cosetot Ha EBpona 3a
nepeme, OTKPHUBAME, 3aryicHa u
KOH(HCKaNKja Ha IPUHOCH O] Ka3HUBO JEJI0
1 (PUHAHCUPAHE TEPOPHU3AM.

KOMITj YTEPCKHU

TemenHuk BO peopraHuMsanyjaTa Ha
HaIMOHAJIHUTE HAIlOPU 3a 3a CO3/1aBambe Ha
MHCTUTYLIMOHAJIHU OCHOBH 3a €()EeKTHUBHO
cy30uBamb€ Ha OPraHU3UPAHUOT KPUMMHAI

MpeTcTaByBa KonBeniujara Ha
OobenuHeruTe Hamun MPOTHUB
TPaHCHALIMOHAIHUOT OpraHu3upaH

kpuvuHan.?’ Ilenra Ha oBaa KonBenuuja e 1a
ja yHampeaM W Jia ja HampaBu NoeduKacHa
copaboTkara 3a IpeBeHIja 1 0opba NpoTHB
TpPaHCHAIIMOHATHUOT OpraHu3upaH
kpumuHal. Kon KonBeHmmjatakoja koja €
OTBOpEHA 3a mornuiysame ox 15.12. 2000
ronuaa Bo [lamepmo Wranmja, wumaar
npucraneHo noseke o 130 3eMju BO CBETOT.

Co KonBeniujaTa, COTJIacCHO WICHOT 5, ce
NpeBUAYBa CEKOja Ip)KaBa WICHKA J1a YCBOU
JIETUCTIaTHBA U JIPYTHM MEPKH HEOIMXOJHH 3a

9 United Nations Convention against Transnational
Organized Crime (Organized Crime Convention)

9% “CeproszeH KpUMHUHAI” 3HAYM H3BPIIYBame Ha
Ka3HEHO JeJIO 3a KOe € MPEe/IBUCHA Ka3Ha JIHIIyBabe
o7 ¢1000/a HajMaKy YeTHPHU TOAWHU WA TIOBHCOKA
Ka3Ha.

9 “OpranusupaHa KpUMHMHAIHA TIpyna”  3Ha4M
CTPYKTYpHpaHa Irpyma oA TP WX MOBEKe JIUIA, Koja

BOCIIOCTaBYBaHkh€¢ KAKO CEPUO3EH KPUMHHAIIH
- cepHo3HM KasHeHH gena®’, kom ce
W3BPIICHH HAMEPHO OJl €IHO HWJIM MOBEKe
JUIa CO TeN JWPEKTHO WM WHAWPEKTHO
OCTBapyBame (UHAHCHCKA WM JAPYr BHUJ
MaTepHjaliHa KOPUCT, 3UpaHaTa KpUMUHAITHA
rpyra, 0Kako U OpraHU3upambe, HACOUYBabE,
J0/1aBambe, IOTTUKHYBAKE, OJICCHYBAE WUITH
COBETYBalkE¢ BO H3BPIINYBambe CEPHO3CH
KPUMHHAJIMTET  CO  BKIIYyYEHOCT  Ha
OpraHM3MpaHa KpUMUHAIHA rpyma. >

ITokpaj oBa co KouBeHmujata ce
npeaBuayBa CEKoja JAp)KaBa WICHKA, BO
COTJIACHOCT CO ()YHTAMEHTATHUTE TIPUHITHITA
Ha HEJ3MHOTO JIOMAIITHO MPaBo, aa npudatu
JIETUCIIaTHBA U JIPYTM MEPKH KOH MOXE Ja
OugaT HEONMXOIHHU 3a BOCTAHOBYBAaHmE KaKO
Ka3HEHHU JIeNa KaKo IITO Ce:

e HAMEpPHO W3BpLICHAa 3aMEHA WU
TpaHcdep Ha UMOT CO 3HacHE JeKa BAKBUOT
HUMOT € IIPUHOC O KPUMHUHAJII,

e KpHEHE WIM I[penpaBame  Ha
HEJI03BOJICHOTO IIOTEKJIO Ha HMOTOT WU
ToMarame Ha JIMIEe KO € MHBOJIBUPAHO BO
U3BpIIYBakbe Ha Ka3HEHO JeJI0 3a Ja TH
n30€rHe JIeTATHUTE MOCIEANIIN O]l HeroBara
HIIN HejanaTa AKTHUBHOCT,

e KpHUEHE WM  [penpaBame  Ha
BUCTHHCKAaTa TNPUPOJA, H3BOp, JOKalyja,
pacriope]i, ABHKECHE WM CONCTBEHOCT WM
Ha IpaBa BO OJHOC HAa MMOT, 3HAEjKH JeKa
TaKBUOT UMOT € IIPUHOC O KPUMUHAJI,

® CTeKHyBawe, IOCeyBalkbe MU
yrnoTpeba Ha UMOT, CO 3HaeHhE BO BpeMe Ha
MPUMAakETO, JIeKa BaKBaTa COICTBEHOCT €
MIPUHOC 01 KPUMHUHAJ,

®  y4ecTBO, MOBP3aHOCT CO MJIH 3aTOBOP
3a M3BpINYBame, OOMAM 3a HM3BPIIyBaHmE U
NOMarame, NOTTUKHYBambe, OJIECHYBabe WIN
COBETYBamE€ MPU M3BPIIyBambe HAa HEKOE O
Ka3HEHUTE nena YTIBpACHU co
KonjBenuujara.

er3uUCTHpa OApeNieH NEepHoJ M IEjCTBYBa CO IEJ Ja
M3BpIIN €JHO WU IOBEKE CEpPUO3HM Ka3HEHU Jela
WIN Ka3HEHHU Jela BOocTaHOBeHM co KoHBeHmmja, co
el Ja OCTBapW JHUPEKTHA WIM HWHIWPEKTHA
(mHAHCHCKA WITH IPYT BU MaTepHjaHa KOPHCT.
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Co cekoja KonBeniuja wucTo Taka ce
orpezenyBa 00BpCKa cexoja qpKaBa YICHKa
71a OBO3MOXKH M3BPIIYBamHETO HA Ka3HEHOTO
neno BocTaHOBeHO co KouBenmmjara na
MIOJVIC)KU HA CAaHKIIMOHUPAKHE ILTO ja 3eMa BO
NpeIBUI TEKMHATA HA OBa Ka3HEHO [IEJO.
Hcro Taka co KOHBEHIMjaTa € MPEIBHICHO
CeKoja JpkaBa WIEHKa, IO CTENeH Ha
HEONXOTHOCT, Ja WHUIMPA, Pa3BHBa WU
noo0pyBa creuu(puIHA TPEHUHT IPOrpaMu
3a Hej3uHuOoT nosuuucku (Law Enforcement)
NEepCOHaN,  BKIy4YyBajKM  OOBHHUTEIH,
UCTPAXHHU CYAWU W LAPUHCKU MEpCOHAN, U
Apyr BUJA  TEPCOHAT  OATOBOPEH 32
NpEeBeHIIMja, OTKPUBambE€ M KOHTpPOJIAa Ha
Ka3HEHUTE nena COIpKaHU BO
KonBeHnuujara.

Bo pamkure Ha EBpomnckara yHwuja,
3eMjUTe-WICHKH BEKe C€ JOJDKHU Ja THU
npubmmxar — MeryceOHO — HaIlMOHATHUTE
3aKOHM CO 1IIed Jga ce Oopar TpOTUB
OpPTaHU3UPAHNUOT KPUMHUHAIL.

Opranu3supaHuoT KPUMHUHAI € IPAKTUYEH
U TEOPETCKM TPEAM3BHK IITO BKIy4yBa
BUCOKO KOMIUIEKCHU W JMHAMHYHH II0jaBH.
Bopb6ara npoTuB opraHu3upaHUOT KPUMUHAI
ce HacoyyBa Ha TpPaHCHAIMOHATHHUTE
JTMMEH3UY Ha OPTaHW3UPAHUOT KPUMHHAT U
ja wu3pa3dyBa BoJjaTa Ha JApXKaBUTE Ja
copaboTyBaar moeduKacHO W Ja TH
XapMOHU3UpaaT  HAIMOHAIHUTE  3aKOHH.
BocmocraBena e ciokeHa MeryHapoaHa
pamka. Boo 6op0Oata IIPOTUB
OpPTaHU3UPAHUOT KPIMUHAI KaKO 3aeTHUIKO
3710, OCHOBHHUTE MpaBLU Ha MelyHapoJaHaTa
aKTUBHOCT C€ HACOYEHH KOH:

e ycorjacyBame Ha 3aKOHOJABCTBATa
co mpudakame Ha U3eTHAYCHU MPUCTANU U
Ne(UHUIINN Ha OPTaHU3UPAHUOT KPUMHUHA,

Ka3HyBambe Ha MIPaBHATE JvIIa,
peadupmanuja Ha KOH(HCKalnujara,
neUHAITIT Ha Ka3HEHUTE nena,

KOpyInuyjaTa U TEepemeTo MapH, Kako HU
CHEIHjaJIHU UCTPAXKHU MEPKU;

e npudakame Ha epuKacHH
Mef'yHapOJHH HWHCTPYMEHTH 3a 3aeMHa
copaboTKa BO HETOBOTO OTCTPAHYBAhE;

e MelyHapoJIHO ,BMpEKyBame' Ha
WHCTUTYLIMUTE HAa  Ka3HeHaTa IIpaBaa
(MuTeprion, EBpomnosn, mHoiuuucKa, jaBHO-
OOBMHUTEJICKA U CYyJICKa MPEXKa).

BakBuTe aKTHUBHOCTH, pa3BHEHH BO
pamkure Ha OOH, u EY wu gpyru
Mel'yHapOJHU U PETrHOHAIHH OpTraHU3alllH,
HU3 YCBOjyBame Ha TojieM OpOj KOHBEHIIUU
3a 6opOa MPOTUB CEPUO3HHUTE MTPOOJIEMH IIITO
T'Y IPEAU3BUKYBA OBOj BUJI KPUMUHAIIUTET CE
BO HAacoka Ja ce OAroBopu co J00po
OpraHu3uMpaHa  aKTUBHOCT  Kako  Ha
HaI[MOHAJICH, Taka U Ha MiaHoT Ha EY u Ha
MOIIKMPOK METYHAapOIEH IUIaH.

3. [oTpeda 01 MHCTUTYIHMOHATHA
0op0a NPOTUB OPraHU3UPAHUOT
KPUMUHAJTUTET

I'menano oj JAeHemHa IepCHEKTUBA,
OpPraHM3UPAHUOT KPUMHHAI Cc€ Haora BO
LEHTapOT Ha HWHTEPECUpPAmETO Ha CHUTE
JpXaBH W Ha rojeM Opoj MeryHapOJHU H
MHCTUTYLUMU Ha oJjenHuTe ApkaBu. Cure
3aeHO ce 00MIyBaaT /1a U3HAjJaT COOIBETHH
HAuMHU, METOAU U CpeJCTBAa CO KOU Ke
JIejcTByBaaT MPEBEHTUBHO WJIM CO HUB
€BEHTyaJIHO K€ Ce€ CIpPOTHUBCTaBaT Ha CHUTE
O0JIMIIM Ha MOjaByBamke Ha OPraHU3UPAHUOT
KpUMHHAJI, OCOOEHO HMajKu To MpeaBU
(dakToT 1exka oBOj (EHOMEH 3aelHO CO
Mel'yHapOJHHOT TepopH3aM IpeTCTaByBa
HajcepuoceH OOJMK Ha 3arpo3yBame Ha
HallMOHAJTHATA U rio0anHara 60e30eIHOCT.

MefyHapoaHuTe OpraHu3alid, 0COOEHO
Opranu3anyjata Ha OOEIUHETUTE HALUU U
EBporickara yHuja, AeHec ce 3Ha4ajHU MecTa
3a OCTBapyBame€ Ha OMJIO KaKOB OOJIMK Ha
MyJATHJIATepaiHa  copadOTKa Ha  CHUTE
nojpayaj, mMa Taka W Ha IOJApayjeTo Ha
OpraHu3upannor kKpummHait. Onp  THE
npuunHuHa HUBHMTE KoHdepeHuuute u
JIPYTUTE COOMPH, KAaKO W JUPEKTUBUTE W
OJUIyKUT€ KOM c€  OjHecyBaaT Ha
OpPTaHU3WPAHUOT KPUMHHAII C€ TJIABHOTO
MecTo Kajae mTo Tpeba Ja ce Bpuiar
KOHCYJITaIlu’ 3a MPETHOCTHUTE "
HE/IOCTATOLIUTE U YCIIECUTE WM HEYCIIECUTE
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Ha copaboTkara BO OopOara TPOTHUB
OpPTaHU3UPaHUOT KPHUManHaJ.

bopbara mpoTHB TpaHCHALMOHATHUOT
OpraHU3UpaH KpUMHUHAI 0apa KOOPAMHUPAH
TpaHCHAIMOHAJeH oxaroBop. Kako mTo
MpexaTra Ha OpraHM3MPAHHOT KPHUMHUHAI Ce
MIMPH HU3 LEJIHOT IPOCTOP Ha CBETOT,
Haropure 3a 60pOa MPOTHB OPraHU3HUPAHUOT
KpUMHUHAJ Tpeba Ja ce MPOIIUPH HAJIBOP O]
TPaHUIIIUTE HAa COMJICIHUTE 3eMjH 3a Ja ce
o0e30emu  Mpekara Ha OPraHU3UPAHUOT
KPUMHHAI €THOCTAaBHO Jia HE THU HACOYH
CBOUTEC AKTUBHOCTHU KOH BCMjI/ITe i
pPErMOHUTE BO KOM INTO ciabata copaboTka
3HauM u cinad mpaBeH oaroeop. Kako
aKTUBHOCTH 3a WHCTHTYLIMOHaJIHAa OopOa
[IPOTUB OPraHU3UPAHUOT KpPUMHUHAI BO
cucreMmor  Ha  OpraHm3angjata  Ha
o0eIMHETHTEe HAUUU WACHTU(PHUKYBAHU Ce
IIECT OCHHOBHH €JIEMEHTH 3a pa3Boj H
BOCIIOCTAaBYBamk€ Ha CTparermu 3a OopOa
MPOTHB TPAHCHAIMOHAIHUOT OPTraHU3UPaH
KPUMHUHAJ Ha HAIIMOHAIHO, PETMOHAIHO WU
MeryHapoaHo HUBO. Tue enementn ce: 1%

e [IpBo — BO Hacoka Ha NpeBEHIH]a -
IpolleHa Ha CO KOPHCTEHE CPEACTBa 3a
BOCIIOCTaBYBamh€ JIMjarHO3KaKO IMITO Ce
aHKeTH U JIOKaJIHU 0e30€IHOCHU U3BEILITaH.
Ha oBoj naumn Ttpeba ma ce o006e30enar
KBJIMTATUBHY U KaBaHTUTATHBHU CO3HAHM]a
3a IPUYMHUTE KO JOBEAYyBaaT M BOAAT KOH
aHTXUPABE BO 6opOara IIPOTUB
OpTraHU3MUPaHUOT KpuMUHAJ. OBHE MTOAATONN
ce Ipelampailama 3a [peBeHIUja Ha
OpPraHM3MPAHUOT  KPUMHHAI U UM
o0e30eyBaar Ha 3eMjuTe 0a3u Ha MOJATOIU
3a pa3BUBamkE Ha CTPATETHUH,

e Bropo — ga ce nponomxu Gopbara
NPOTUB KPHUMHUHAJIOT - Taa € e(pEeKTHBEH
Ha4yuH Ha 6op0Oa IIPOTHUB
TPaHCHAIIMOHATHUOT KpuMHHaI. Bo 6opOaTa
MPOTHB KPUMHHAJIOT JIa C€ TpPUMEHYBaaT U
MEpKH 3a Clelemhe M KOH(UCKyBambe Ha
KPUMHHATHO CTEKHAT UMOT,

e Tpero — copaborka Bo Oopbara
NPOTHB  OPTraHM3WPAHHOT  KpUMHUHAITHA

100 United Nations : Conference of the Parties to the
United Nations Convention against Transnational
Organized Crime, 4 July 2014, Ensuring effective

JIOMAIITHO HUBO € OCHOBHA - cOpaboTKa Mery
YYECHHIIUTE  OJ  BJIAJUHHOT  CEKTOp,
rpalfaHCKUTe OpraHM3allid, Haykata u
MPHUBATHUOT CeKTop. Ha momamHO HUBO
copaboTkara € € HEeONXoJHa HE camMO Ha
HAI[MOHAJTHO HUBO, TYKY M Ha JIOKAIHO H
Tpeba /1a ce 0CTBapyBa Kako copaboTka Mery
MOBEKe HAIUIC)KHU OPTaHu U Mery pa3IndHH
obmactH,

e UYerBpTO — MeryHapoHa copaboTka -
copaboTKka Mery Ip>)KaBUTE U MET'yHAPOTHUTE
YYECHHITU BO o6opbOara MIPOTHUB
OpPraHU3UPAHUOT KPUMHHAJ Kako IITO €
MelyHapoJHaTa KpUMHUHAlHA TOJHIHUja -
International Criminal Police Organization
(INTERPOL) u BO paMKHTE Ha CHCTEMOT Ha
Opranuzanujata Ha O6eauaernTe Hammm.

e [lerro - Mel'yCEKTOPCKO
HNApTHEPCTBO HA HAIMOHATHO HUBO —
OnroBopot BO Oopbara  mpoTuB

TpPaHCHALIMOHAIHUOT KpUMHUHAJ Tpeba na ja
3aciid  JoBepOara U Ja Tpaaud OJHOCH Ha
copaboTka Mery jaBHHOT M MPUBATHUOT
CEKTOP M CO TpalfaHCKUTE OpPraHu3aIuu.

e [Ilecro — IlIToM TpaHCHALIMOHATTHUOT
OpraHM3UpaH KpPHUMHHAJI € IOCTOjaHO
BKJIYYEH U M C€ BPIIM MPUIIATOJyBamke Ha
3aKOHCKaTa perykiaTuBa 3a 0opba mpoTHB
HEro, CTpaTerMuTe M MpaBHATa pPeryJiaThBa
MOpa TMOCTOjaHO Jla c€ TMpOolieHyBaaT |
yHampenayBaar. Toa ©Oapa Ha cHCTeM Ha
npubupame Ha HHaAGOpMAIUU U aHAIM3a Ha
Ha  KamaluTeTUTe 3a  KOHTpoja  Ha
NPUYUHUTE,  HOCUTEJINTE,  TPEHIIOBUTE,
MOBP3aHOCTA, 3aKaHUTE M BIMJaHHUETO Ha
OpPraHU3UPAHUOT KPUMHUHAI BO CEKOja 3eMja
OJIJICITHO.

3akiay4ox

OpraHu3npaHuoT KpUMHHAI € €AHa O]
IJIAaBHUTE  3aKaHU 32 YOBEKOBaTa
6e36ennoct. Toj e 3akaHa 3a JpkaBHaTa
6e30eAHOCT, HO MCTO Taka M ro MOoIpeyyBa
Ha COITH]aJTHUOT, €KOHOMCKHOT,
MOJUTUYKUOT U KYATYPHHUOT Pa3BOj HA €HA
3eMja, a 'M Hamara jaBHUTe, (DUHAHCUCKUTE

implementation of the United Nations Convention
against Transnational Organized Crime and the
Protocols thereto, slideplayer.com/slide/743097
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u 0e30eIHOCHUTE WHCTUTYIIVH. 3a
edukacHaTa 60pOa 3a HErOBO Cy30MBamE €
HEOIIXOAHa HallMOHaJIHa )41 FJI06aJIHa
cTparerdja MW akmuja. Toa moapa3oupa
MaKCHMaJTHO aHTAKUPame Ha Cy0jeKTUTE 3a
0opba MPOTUB OPTraHU3UPAHUOT KPHUMHUHAI
HAa HHBO HE CeKoja 3eMja Kako U Ha
MelyHapoJHaTa 3ae/IHUIA, UCTOBPEMEHO WU
KOHKPETHO.

MeryHnapoaHara 3aelHUIA JIeHEC HuMa
jaceH TmobOasieH mpucTan 3a epeKTHBHA
Oopba MIPOTHUB TPaHCHALIMOHATHUOT
OpraHu3upaH KpUMHHAJI BO JEJIOT Ha
MpEeBeHIMjaTa ¥ Tpe3eMame ePEeKTUBHU
MEpPKH POTHB TPaHCHAIIMOHATHHOT
OpraHu3upaH KPHUMHHAI U 33jaKHYBambe Ha
npeKyrpaHuyHata  copaboTKa  3apaau
MIPOTOHYBAHE U cy30uBame Ha
OpPraHU3UPAHUOT KPUMHHAIL. TEMETHHK BO
peopraHu3aimjata Ha HallHOHATHUTE HAITOPU
3a 3a CO3/1aBakbeé HA WHCTUTYLMOHAIHU
OCHOBU 3a e(eKTUBHO cy30uBame Ha
OpPraHU3UPaHUOT KPUMHHAI  IPETCTaByBa
KonBennmjata wa OobGemunerute Hanum
MPOTHB TPAHCHAIMOHAIHUOT OPTraHU3UPaH
KpUMHUHAJL.
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ESSENTIALITY AND
DEVELOPMENT OF THE MODEL
"GOOD MANAGEMENT"

Abstract

Europe's evolving tendencies towards
decentralization and regionalization reinforce
the role of local and regional self-government
in seeking more effective and more effective
public management. These processes require
strengthening national structures, adapting
local and regional tructures to standards that
characterize local and regional development
levels, adequate local development, and
effective channels for communicating with
central government. The final result implies
the formation of a new model of public
governance.

Keywords: public governance, model,
concept, management practice.

A brief overview of government ideas

Problems of the scope and content of good
governance are gaining in importance in the
international debate on standards for the
governance of the modern democratic state.
Public management distinguishes between
the following three basic management
models that are consistent with leading
theoretical and political views on the role of
the modern state.'%!

. Traditionally bureaucratic
management, whereby state government

101 Manliev, G., 2009.

adheres to legal regulation, and bureaucratic
activity is limited to strict implementation
and observance of legal norms and rules. This
model of governance was dominant until the
early 1980s. The bureaucratic model is based
on the assumption that legal regulation itself
is a condition for effective governance: "first
the law, then the action". Modern perceptions
of government management characterize it as
an alienated model of government, as it
neglects society as a participant in decision-
making. Managerial decisions themselves are
taken by bureaucrats and executed by
bureaucrats within the framework of legal
regulation.

* New public management, where the
focus is on the effectiveness of public
policies. This model also uses a competitive
approach in order to achieve greater
efficiency in the activities of the
administrative structures. Therefore, this
model of public sector management is
defined as market-oriented. This model of
management has a different focus than the
previous one: competition shifts legal and
bureaucratic regulations. Introducing the
competitive principle is a prerequisite for the
efficiency of public policy implementation.
This management approach is based on the
management of mature corporations and
includes elements of the corporate routine:
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strategic management, achievement of
efficiency, customer care, accountability to
shareholders, etc.

* The model of good governance, shaped
as a concept and policy in the last 10-15
years. Good governance contains all the
positive elements of the other two models but
includes new parameters that are in line with
the principles and values of a democratic
society. The definition of the concept is
usually confined to the consensus reached by
government, citizens and the private sector
on the country's governance. Good
governance is based on democratic values
and common values and actions and therefore
generates high public responsibility and
commitment to governance. On the one hand,
it requires the professional actions of the
government, whether they are bureaucrats
attached to the law or attached to the action
of the market. On the other hand, good
governance involves formulating a clear
vision, concrete actions and measurable
results. The main purpose of the model is to
create public trust in state governance that is
lacking in the first two models.

Developing the concept of good
governance

The concept of good governance does not
imply characterization of an assessment of a
management practice as "good". The concept
refers to a specific process in which two or
more stakeholders make joint decisions under
specific conditions. In practice, this process
can be formalized (based on an existing
regulatory framework and / or constituted
institutions to manage this process) and / or
informally  (within  political  networks,
gradually shifting the leading role of classical
political actors from the their strategic
position).1%?

Therefore, good governance is defined by
some authors as a set of formal and informal
institutions, mechanisms, interrelations and
processes between countries, markets,
citizens and organizations through which:

102 Tanev, T., 2008.
103 Again there.

collective interests are clearly defined and
rights and obligations are well established.
The concept refers to a wide range of new
approaches to power distribution, legitimacy,
decision-making and participation  of
individuals and organizations in organizing
society under certain resource constraints and
economic conditions. %

The modern idea of good government is
based on the understanding that it is an
efficient and fair government that stimulates
the rule of law and ensures that economic,
political and social priorities are determined
by consensus between the state and civil
institutions and resources distributed to take
into account the interests of the poorest and
most vulnerable members of society. The
principles of good governance, based on
broad citizen participation,  political
accountability and transparency, are set out in
the White Paper on the European Union's
governance, but they are also seen as an
indication and indicator of the work of the
administration. In turn, indicators of good
government are not and can not be the sole
result of politicians' ability to formulate
politics and manage it, but also of the ability
of civil society to respond appropriately to
market signals and to use market
opportunities.1%

Good governance is shared governance
that includes all stakeholders in the
process of formulating and implementing
public policies. Its goal is to achieve the
efficiency of the management and
commitment of all social groups. This
provides a favorable environment for policy
delivery: creating mutual responsibility and
trust between the state and society. Public
policies themselves are formulated and
implemented openly, fairly, and aimed at the
well-being of citizens. For this reason, good
governance is characterized as a participatory
governance.

In the late 1990s, international
organizations began to form principles of
good governance. Good governance builds

104 Kapsamunska, P., 2016.
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on the understanding of traditional
governance. It should always be seen in the
context of democratic governance. Over the
last decade, more and more citizens are
organizing to expand their influence on
policy debates, put pressure on their
governments to be more responsive and
accountable, and insist on a greater role in
governance. These tendencies towards
empowered participation and activity in
politics are present at all levels - from local to
national and international. Stakeholder
involvement is at the heart of the governance
of the political process and democratic
governance as a whole. From the 1980s
onwards, the implementation of the
principles of good governance has begun to
be discussed and implemented in public
administration. This is generally achieved by
applying the principles of cost-effectiveness
in the public sector. The state must act as a
good owner, effectively managing public
ownership through the principles of strategic
management. Priority will be given to the
application of management techniques of
economic governance that take into account
the extent to which and how costs correspond
to the results achieved. The problems of good
governance and corresponding examples of
public administration employees' behavior
are closely related to the overall aspirations
of democratic countries to enhance the
quality of public authority at all levels.

In October 2007, at the 15th Session of the
Conference of  European  Ministers
responsible for Local and Regional
Governance of the Council of Europe (ES) in
Valencia, Spain, a Strategy for Innovation
and Good Governance at the CoE Local
Level was adopted. The main objective of the
Strategy is to mobilize and stimulate action
by stakeholders at national and local level so
that citizens of all European countries can
benefit from good democratic local
governance by constantly improving the
quality of local public services, public life

105 Conference of European Ministers responsible for
local and regional governance, Good Local and
Regional Governance - European Challenge, 15th
Session, Valencia, 15-16 October 2007

and the conduct of policies consistent with
legitimate expectations of people.

In pursuit of this goal, the Strategy sets
itself the following three immediate
objectives:1%

1. Citizens should be at the heart of all
democratic institutions and processes;

2. Local authorities constantly improve
their management, in accordance with the 12
principles below;

3. States (or regional authorities -
depending on the institutional structure of the
country concerned) to establish and validate
institutional prerequisites for improving local
governance based on their already existing
commitments in line with the European
Charter of Local Self-Government and other
Standards of the Council of Europe.

Good governance is a multifaceted
concept based on principles, rules and
practices developed in different parts of the
world. The strategy is based on the work
already done in the sphere of good
governance by the Council of Europe and
other international organizations.

Their experience and achievements, and in
particular the own right of the Council of
Europe in the areas of democracy, human
rights and the rule of law, can be united in the
proposed Twelve Principles of Good
Democratic Governance.

A prerequisite for the application of these
principles is that local authorities have the
appropriate powers, responsibilities and
resources to enable them "to regulate and
manage a significant proportion of public
affairs under their own responsibility and in
the interest of the local population."%

According to European practice, good
governance is based on the adoption and
implementation of specific principles, but
there are also national features that influence
the process of adopting and applying the

106 Article 3.1 of the European Charter of Local Self-
Government
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principles of good governance. There is
therefore a common mechanism within the
EU for adopting and implementing the
principles of good governance, which
includes the following elements:1%’

* Conceptual development and enrichment
through research and publications;

* Innovation in the activities of individual
governments at national and local level,

* Creating, analyzing and disseminating
good practices (benchmarking);

* Enhancing the competences of
politicians, the administration and public
groups on good governance, leading to legal
regulations and actions for their enforcement
and validation;

* Periodic analysis and evaluation of the
extent of application of the principles of good
governance and the development of
proposals for their enrichment through
scientific publications and forums.

European practice in defining good
governance

In 2001, the European Commission
published its White Paper on Good
Governance and in 2003 two subsequent
Regulations. These documents define good
governance with five basic principles:

1. Citizenship - the quality, relevance and
effectiveness of EU policies depend on
ensuring broad participation in the political
chain, from a concept of implementation.
Improved participation  creates more
confidence in the end result and in
institutions that  develop policies.
Participation drastically depends on the
central government, following an approach
of involvement in the development and
implementation of EU policies.

2. Efficiency - Policies must be effective
and timely, providing the necessary, on the
basis of clear objectives, an assessment of the

197 Simeonova-Ganeva, R., 2014

108 - Communication from the Commision to the
Council, the European Parliament, The European
Economic and

future impact and, if possible, past
experience. Efficiency also depends on the
implementation of EU policies, following the
principle of proportionality and decision-
making at the most appropriate level.

3. Openness - institutions should work in
a more open way. Together with the Member
States, they must actively communicate with
the EU's actions and decisions. They must
use a language that is accessible and
comprehensible to the general public. This is
particularly important for improving trust in
complex institutions.

4. Coherence - policies and actions need
to be coherent and easy to understand. The
need for coherence in the Union is increasing:
the scope of tasks is growing; the accession
process will lead to increasing diversity;
challenges such as climate change and
demographic change go beyond the barriers
to sectoral policies, which are the basis on
which the Union is built; regional and local
authorities are increasingly involved in EU
policies. Coherence requires political
leadership and a strong responsibility on the
part of the institutions to ensure a coherent
approach in a complex system.

5. Accountability - Need for a clearer role
in the legislative and executive process. Each
of the European institutions should explain
and take responsibility for their actions and
responsibilities in Europe. In addition, there
is a need for greater clarity and responsibility
of the Member States and all involved in the
development and implementation of EU
policies at any level.

In 2006, the European Committee for
Economic and Social Affairs and the
Committee of the Regions considered the
wider scope of the definition of good
governance.® This document defines good
governance, including the following
principles: respect for human rights and
fundamental freedoms (including freedom of

Social Committee and the Committee of the Regions,
Brussels, 30.8.2006, COM(2006) 421 final, p. 5.
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expression, information and association);
supporting the democratic process and
involving citizens in the election and control
of the governing bodies; respect for the rule
of law and access for all to an independent
judiciary; access to information; governance
that provides transparency and accountability
to the relevant institutions and to the
electorate; citizens' security; management of
migration flows; efficient institutions, access
to basic social services, sustainable
management of natural and energy resources
and the environment, promotion of
sustainable economic growth and social
cohesion in an environment conducive to
private investment.

In 2007, the Council of Ministers issued
the Valencia Declaration defining 12 basic
principles of local governance. The EU
Sustainable  Development  Strategy'®®
highlights the following guiding principles in
guiding good governance policies:

* An open and democratic society - right
to access information and secure access to
justice; adequate consultation channels and
channels of participation for all stakeholders.

» Citizen participation - Improving
citizens' participation in the decision-making
process; promoting education and public
awareness of sustainable development;
informing citizens about their impact on the
environment and their choice of more
sustainable results.

+ Participation of business and social
partners - improving social dialogue,
corporate social responsibility and private
public partnership.

* Political coherence and governance -
Promoting coherence between all EU policies
and coherence between national, regional and
local actions for sustainable development
purposes.

* Integration of policies - promoting the
integration of economic, social and

109 gustainable developmentin the European Union,
2009 monitoring reportof the EUsustainable
development strategy, Eurostat 2009.

environmental policies so that they are
coherent and mutually reinforcing.

* Recovering damages - ensuring that
prices reflect the real cost of consumption
and production activities for society and that
polluters pay for the damage caused to human
health and the environment.

In 2013, the European Ombudsman issues
a European Code of Good Administrative
Behavior. With the approval of the Code, the
European Parliament adopts a resolution
requiring the European Ombudsman to
enforce  the Code when auditing
maladministration. According to the Code,
the principles from which EU public servants
must be guided in their work are: devotional
service in the interest of the European Union
and its citizens, integrity, objectivity, respect
for others, transparency.

Until the adoption of the 2007 Valencia
Declaration, within the EU there is no single
system in the form of a single indicator and a
single benchmarking system for good
governance.''® To date, the good governance
indicators that Eurostat reports are a specific
topic of the Sustainable Development
Indicators of the organization, and they are
linked to most of the EU Sustainable
Development Strategy guidelines. These
indicators relate to the principles of an open
and democratic society (citizen participation,
business and social partners), political
coherence and multilevel governance, basic
human rights, protection of the natural
environment and natural resources, policy
rationalization and integration, use of the
available knowledge.

Innovations in educational technologies
have been created primarily under the strong
influence of information and communication
technologies - Internet, Hypermedia,
Artificial Intelligence and Virtual Reality.
They enable development, modernization
and rationalization. New technologies

110 Towards an European goodgovernance
barometer, Silvia Gaggi and Carlo Sessa, 2.2012.
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provide an efficient, diverse and autonomous
approach to knowledge. Such is without a
doubt the modern approach to knowledge. !

There is no single concept or model of
change because the state policies are
implemented in different environments and
conditions. Each country defines the scope
and the paths of the reform as history, culture
and the stage of development put
governments in a different economic and
social environment with specific
characteristics and hence with different
priorities. In summary, the attempts of the
parties to find the "right™ solutions show that
each country tries to react and seek ways to
solve them according to their administrative
and intellectual potential, the type of state
structure, the availability of material and
information resources and the international
your behavior.
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INNOVATIONS IN THE TOURIST SECTOR

Abstract

At the beginning of the 21st century,
tourism is a leading industry in many
countries and is emerging as the fastest
growing economic sector in terms of
currency earnings and job creation. As an
internationally traded service, tourism is one
of the most important commercial categories.
The growing importance of tourism for
humanity and its spread across all corners of
our planet pose a number of challenges to
modern society. The most important of these
is the achievement of sustainable tourism
development at local, regional, national and
international level. The aim is to provide a
tourist practice that satisfies the interests and
enhances the welfare of the local population,
while preserving the natural and socio-
cultural resources of the local environment
for future generations.

Keywords: tourism sector, innovation,
industry, sustainable development.

In today's globalization and strong
competition on national and international
markets, innovation is a key factor in
boosting competitiveness, making a major
contribution to adapting Tourism businesses
to ever-changing environmental conditions
and conducive to sustainable growth.
Looking at the problems related to the
innovation activity of tourism enterprises, it
IS necessary to take into account the novelties
in the development of tourism business in the
contemporary  conditions.  These are
primarily related to the fact that the user of
tourist services is now much more active and

with much more clearly defined expectations
and needs than the passive user of tourist
products. To a large extent this is due to the
rapidly  developing information  and
communication technologies in recent years
which provide practically unlimited access
for consumers to heterogeneous and
sometimes contradictory information on
tourism products and services. All this, in
turn, leads to the transformation of the
tourism market into a highly dynamic and
consumer-oriented one. This type of market
requires that the organization and
management of the tourism enterprise is also
directly oriented towards consumers and the
satisfaction ~of their conscious and
unconscious needs. At the same time, in the
Internet and ICT era, consumer needs are
constantly changing, resulting in a significant
reduction in the lifecycle of the tourist
product and the need to individualize or offer
such products and services to meet the
individual needs of tourists. The new features
of the market for tourism products and
services also require new approaches to
managing the innovation performance of
businesses in the sector, oriented towards
effective communication with consumers,
which largely depends on whether an
innovation will successfully reach the
market.

The modern tourist industry is under
constant pressure at the same time on several
fronts. On the one hand, the tourist markets
are changing in terms of their constituent
consumers and geographic aspects - new
needs, new habits, new tourist flows, new
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destinations and, on the other hand,
increasing concern about the impact on and
the consequences of environmental changes.
The impact of globalization in all its
dimensions (positive and negative), such as
access to capital, knowledge and human
resources, safety of tourists during their stay
in the given destination, etc. The natural
response to all this pressure would be for the
tourism industry to demonstrate a new
adaptability, and it is unthinkable without the
availability of innovative activities. The fact
that tourism has never been considered a
high-tech industry and that it does not have
an extremely rich innovation experience
should not scare it.

A characteristic feature of the innovations
offered by the tourism industry is that they
are perceived by consumers above all as the
end result as a complete tourist product. At
the same time, however, they are a process of
continuous effort for the tourist enterprises,
accompanied by their specific types of risk.

Leading innovations, dramatically
changing the look of tourism, are external to
the industry. Practice shows that external
innovations radically change the
relationships and dependencies between the
separate elements of the tourist system.
Science and technology advancement
promotes tourism development, with some
lagging behind in practice in practice. The
preparedness and absorption capacity of the
organization itself is also essential.
Innovation in tourism is of a physical and
social nature, primarily linked to the
reduction of risks to tourists, increased
mobility and accessibility. They are the basis
for the creation of new experiences of the
tourist,  respectively  experience  and
satisfaction. For the destination and tourist
enterprises - innovation is the basis for efforts
to increase the competitiveness and
satisfaction of tourists. That is why there is
little innovation aimed at increasing
productivity and efficiency.

112 Hjalager, Anne-Mette., 2015: 3-21.
113 Weidenfeld A., Willimas A., Butler R. . 2010:
604-626.

The theme of the impact of innovations
and transformations in tourism is extremely
complex and comprehensive.!'? A huge array
of publications are devoted to innovation as a
result of new ICT, but innovation is not just
about that, but they are at the heart of the
overall development and competitiveness of
the tourism industry. In most cases,
innovations in tourism are moderate,
imitating and transferring (adapted) from
other spheres.!®® Innovations go through
different stages:''* from earlier stages aimed
at "physical" close markets in culture,
language, and business models to later stages
when investments are directed to more
distant markets, thanks to the experience and
the accumulated knowledge. Although the
tourism market is by definition mobile, the
model is useful: enterprises providing
services in an institutionally different
environment need to develop new supply
channels, which requires innovation in
creating new organizational forms and
partnerships at each stage of
internationalization. An important aspect of
innovation management is the optimal
integration of external knowledge, as more
and more innovations are born in a network
of interacting companies. T. "Born global”
tourism enterprises are confirmation of this
as the specific knowledge and awareness of
the importance of internationalization for the
success and future development of the
enterprise are at the core of innovation. The
acquisition of knowledge - externally and
internally - depends on the ability,
accessibility, transparency and effective
communication in the acquisition of
knowledge. In tourism, this refers to the
possession  of  linguistic  knowledge,
knowledge of the  specifics and
characteristics of leisure time, consumer
behavior is available depending on the
networks and the cooperation in the supply
chain. Innovation requires not only
knowledge transfer but also effective lifting
or even absorbing capacity - organizational,

114 johanson J. Vahlne J.E., 1977: 23-32.
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resource and cultural. In the sphere of
tourism the challenges are mainly related to
the intercultural characteristics, incl.
tolerance, differences, openness and others
that can be successfully transformed into
innovation.!® The basis for innovation is
competition, the pursuit of higher quality at a
lower price.

Innovation requires special attention to
both the so-called organizational knowledge
as well as those outside the enterprise, that is,
successful internationalization  requires
openness to external sources of knowledge
and effective engagement in formal and / or
informal networks. T. network approach
focuses on business-to-business relationships
as a coordinating mechanism that defines
their behavior. It is the networks that bind the
enterprises, providing them with different
resources and specific knowledge of the
sector. In the network approach, markets are
seen as a network of relationships between
economic agents, therefore the individual
enterprise  can not be independently
investigated, but only in relation to other
network participants.'*” Some authors have
defended the thesis that networks really
provide the opportunity to learn the
advantages of foreign markets, which is a
prerequisite for facilitating their
internationalization. In tourism, a strong
manifestation, networks find strategic
alliances (alliances), especially in the
aerospace industry.

Tourism is a service sector where new
technologies and barriers have created new
forms of service provision. Many businesses
are involved in the supply chain, which
means  exceptional co-ordination and
cooperation to ensure the quality of the
tourist experience. Hence, a significant part
of the competitive advantages depend on the
capacities and capacities of individual
organizations to partner with other actors in
the supply chain. Leaders in the marketplace
often have a leading role in the supply chain,
often even with political and public influence

115 Chen, W., 2011: 64-72.
116 Jacob M., Florido C., Aguilé E., 2010: 755-764
17 Mileva, S., 2010.

(for example, improving infrastructure,
financing municipal and local events and
events, etc.).

It is traditionally considered that
innovation is at the core of research and
development. In recent years, innovation has
been seen as a specific competence that has
left the formal boundaries of research and
development. Many innovations are
transferred to areas and sectors other than
those in which they are created, focusing on
the importance of the organization for
dissemination, transfer, diffusion and
application in practice, and imitation and
adaptation practices. For some enterprises,
the key level of value added chain suppliers,
respectively transformations and innovations
related to the process of the product itself. For
other businesses, the expectations, needs and
demands of consumers that demand an
adequate response from tourism. 8 In the
tourism sector, these issues are poorly
studied, with a number of publications
highlighting the low level of innovation of
the tourism sector for a number of objective
reasons.

Innovation in hotel, restaurant and
transport has the character of improvements
aimed primarily at increasing productivity
and efficiency. Intermediaries and the
management of tourist attractions are
experiencing more serious attempts to
innovate. Innovation in tourism is generally
the result of external impacts and a causal
link to changes in the external environment.
The Rgnningen (2010) study on innovation
capacity of micro-enterprises shows that
innovation depends on external links and
clusters (networks, clusters, etc.).'® New
startups or "young" companies are looking,
experimenting and developing new products
and services.'?

The process of developing any innovation
from tourism businesses begins with the
generation or acquisition of a new idea or
new knowledge. Making a decision whether
or not to continue with the realization of this

118 Malerba J. Ed., 2004.
119 Rgnningen, M., 2010: 15-29.
120 Ateljevic, 1., Dorne S., 2000: 378-392.
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idea or knowledge depends on whether the
management of the travel company perceives
the specific innovation as being in line with
innovation and strategy. It is extremely
important whether innovation threatens or
fails to achieve the other strategic goals of a
tourism enterprise, and whether at some point
it does not question its very existence.

In order to minimize the specific types of
risk  accompanying  innovation, the
innovation process can be structured as a
succession of successive stages. Each stage in
the innovation creation and realization
process must be designed and shaped so as to
provide sufficient information to minimize
the accompanying types of risk. There is a
need to introduce another precautionary
requirement. Namely, provision of timely
decision-making points for the “continue / do
not continue™ decision. The presence of such
points, which are periodically located in time,
is necessary because at some point the level
of risk may reach unacceptable levels and the
tourist company may find it more acceptable
to abandon the relevant innovation project.*?!

One of the broad and comprehensive
classifications of tourism innovations in this
area was developed by Dr. Herman Khan of
the Hudson Institute in the United States in
the far 1979. Later, it was further developed
and updated by Doris and Philip David (Doris
and Phillip Davidoff).*?? Interest in this
classification is the fact that tourism
innovations are addressed in a dynamic plan
covering a 100-year period. An attempt has
also been made to predict the development of
innovation in various sectors of the tourism
industry by 2029.

According to the so-called classification
of Cannes, Doris and Philip Davidoff,
innovation in tourism can be grouped into the
following areas of application:

1. Ways and ways of travel;

2. Accessibility of destinations;

3. Features;

4. Required time for information and
reservation;

5. Keeping in touch with the home;

121 Dimitrov, P., 2005.
122 Kahn, H., Davidoff D., Davidoff, P., 1989.

6. Time forecasting;

7. Excessive saturation of a territory with
tourists;

8. The role of the intermediary (travel
agency).

When  considering  the  possible
classifications of the innovations offered by
the tourism industry, it is worth noting the
pursuit of tourism to interact with two other
areas of leisure time use. These are: (a)
personal enrichment (with knowledge) and
(b) civic empathy and the sense of
participation in solving major societal
problems.1?3

The birth of this interaction is the
emergence of eco-innovations in tourism as
the emergence of ecological tourism as a
whole. In this connection, the Danish
researcher Anne-Mette Hjalger /%4, for
example, believes that tourism innovation
can be differentiated in the following five
groups in terms of the greening criterion:

1. Product innovations;

2. Classical process innovation (classical
technological innovation);

3. Process innovations in the handling and
processing of information;

4. Managerial Innovation;

5. Institutional Innovation.

One of the main characteristics of the
innovation activity of the organizations in the
tourism industry are:

* high degree of complexity of innovation
processes;

* uncertainty;

* risk in terms of achieving goals and end
results that predict a large share of probability
events.

A number of international studies have
shown that companies in the tourism and
services sectors as a whole are aware of the
importance of innovation, but the extent of
dissatisfaction with the performance of
innovation is high - more than 50%. This is
mainly due to the fact that, in the majority of
cases, the enterprise's innovation activity has
not been implemented in the strategic plans
for company development. Good

123 Dimitrov, P., 2005.
124 Hjalager, Anne-Matte, 1997: 35-41.
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communication is important in business
communication - it is the foundation of good
interpersonal relationships that lead to
successful business interaction with positive
business results. Interpersonal relationships
are a very important factor in every company
as they bring quality teamwork, employee
consistency and a good  working
atmosphere.1?°

A characteristic feature of the innovations
offered by the tourism industry is that they
are perceived by consumers above all as the
end result as a complete tourist product. At
the same time, however, they are a process of
continuous effort for the tourist enterprises,
accompanied by their specific types of risk.

Promoting and innovating in tourism
requires the adaptation and modernization of
employment relationships, particularly in
areas such as vocational training, growth and
careers, occupational duties, working day,
working time and working conditions. The
most successful and promising way of
innovation in tourism industry can be
achieved through cooperation, partnerships
and / or networks in areas such as technology,
marketing, distribution and sharing of human
resources. For now, cooperation in tourism
seems to be insufficient, especially for micro,
small and medium-sized enterprises. It
primarily concerns the commercialization
and marketing of attractions. They are the
raw materials of tourism. They create market
destinations. Visitors choose the destination
that bestows the greatest benefit and the
goods they are willing to pay for. Their
willingness to give their money grows with
the unique character of the destination.
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NEW CHALENGES OF THE SALES OF
PRODUCTS - INFLUENSERS

Abstract

Social media has a huge impact on the
workings of companies. Internet marketing
has created new opportunities in the
promotion and advertising of products. The
emergence of influencers become a new
challenge for more marketing programs. The
goal of reducing and optimizing the use of
resources for each marketing team is also
measured by reducing the time spent on the
implementation of the marketing strategy.

The results of many studies confirm that there
are significant differences between the new X
and Y consumer generations in the area of
impact of influencers on consumer’s
behavior. Therefore, finding a technology
partner that can help discover, connect,
engage, recruit influencers, and measure
relationships of their social impact on
consumers becomes a key element in
achieving the success and sales of the
products of any company.

Key words: new opportunities, influencer,
internet marketing, challenges, companies.
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HOBM NPEAU3BUIIN BO
IINIACMAHOT HA IMTPOU3BOJIUTE -
NHOJIYEHCEPHU

ANCTpaKT

CoumjanHure MEIUYMH HMMaaT OTPOMHO
BIIMjaHUE Bp3 paboTara HAa KOMIIAHHHTE.
WHTepHeT MapKeTHHTOT CO3[a/i¢  HOBH
MOXXHOCTH BO NpPOMOLIMja M peKjiamMa Ha
MIPOU3BOJINTE. [TojaBara Ha
“uHdryeHcepuTe” cTaHa HOB MPEAU3BUK 32
nmoBeke MapkeTHHr mnporpamu. llenra 3a
HaMalyBambe U ONTUMATHO UCKOPUCTYBAHE
Ha PECypCHTE 3a CEKOj MapKETHHT THM C€
MEpH M TpeKy HaMallyBame Ha
MIOTPOILIEHOTO BpEME 3a peallu3hpame Ha
MapKeTHHT CTpaTerujara.

Pesynratm ox MHOTY UCTpaxyBama
MOTBpAyBaaT JeKa I[OCTOjaT 3HAYUTEIHU
paznuku nomery HoBuTe X U Y

1. Iloum u BUIOBHU HA UH(pIYeHCEepH

Bo mocnennaBa gexana eBUICHTEH € PacToT U
yiorara Ha conujagHute Meanymu. [locnenaure
aHanmu3u TBpAar jaeka 3.028 mwimjapam syre
AKTHUBHO T KOPHUCTAT COLMjaTHUTE Mpexu. Toa
3Hauu Jeka okony 40% opn HaceleHHeTo BO
CBETOT C€ COoOYyBaaT CO BIHjaHHETO Ha
WH(QITyeHCEpUTE KOU TH BOJAT BO JIOHECYBAHETO
Ha HMBHHTE JKUBOTHH OJUTYKU 32 KYITyBame Ha
OJIpeIEHN TPOW3BOAM WM YCIyTd. 3aToa,
WHQIIyeHCep MapKEeTUHTOT CTaHyBa €ICH O]l
Haj3Ha4YajHUTE HOBU aJIAaTKW Ha MapKETUHTOT BO
OBHE€  HEKONKYy TOIWMHHM, a 3a  OBHUE
npodecruoHany “uHdIyeHCepU” Ce BEJU JIeKa
CTaHyBaaT KIYYHH BOJA4YH BO JIOHECYBAamETO HA
OJUIyKHTE Ha moTpoinyBadute. 2°Tloumor
uHuyeHcep (BnrjaHue), MOXKe MOLIMPOKO Ja ce
ne@uHUpa Kako MOK, BIMjaHME Ha HEKoja

126 Sofie Biaudet: Influencer Marketing as a
Marketing Tool, International Business, Arkada,
2017, p.11.

MOTPOIIYBAaUYKH T'eHepaluu BO oOnacta Ha
BIIMjJaHHETO Ha  WHQIyCHCEpUTE  BpP3
OJTHECYBAHETO Ha IOTPOIIYBAaYHTE. 3aTOAa,
MIPOHAOI'AKETO HAa TEXHOJIOIIKU MapTHEP KOj
MOXKE€ Jia TIOMOTHE BO OTKPHUBAETO,
MOBP3YBAkETO, aHTAKHPABETO, PErPyTH-
pamero Ha WHGIIyeHCEpH, W Mepeme Ha
BPCKUTE HA HUBHO COIIMjaJTHO BJIMjaHUE BP3
MOTPOIIIYBAYUTE CTAHYBA KIIYUCH CJIEMEHT BO
OCTBapyBambe Ha YCIEXOT W IUIaCMaH Ha
MIPOU3BOJIUTE HA OWJIO KOja KOMITaHH]a.

Kiayynn 300poBM: HOBU  MOXKHOCTH,
uHpIyeHcep, UHTEPHET MapKeTHHT,
MPEAN3BUIN, KOMITAHHH.

JUYHOCT, Ha HEITO WIM Ha HEKOj HacTaH.
Wndnyencepute ce nyre KoM nUMaar M3rpajicHa
peryTanyja BO HHMBHAaTa o0JIaCT M 3HaCHE 3a
OJlpe/icHH TeMH. Tue mHInyBaaT CEKOjIHEBHU
cratycu u objaByBaaT (oTtorpaduu Ha HUBHHTE
COIMjaIHM MPEXKH U KaHaIM, CO Lel Ja
NpUBJICYAT EHTY3HjaCTH KOM Ke ja 3royiemMar
HUBHAaTa MHTEPHET cllaBa W Iperyiean. MHory
CBETCKH OpeHoBH TH HOYNTYBaaT
nH(pIyeHcepuTe OHIej KU THE MOKAT Ja Kpenpaar
TPEHJOBH U JIa TH MOTTHUKHAT CBOUTE (haHOBH Jia
KyIyBaaT MpOW3BOM KO THE T'M IPOMOBHUPAAT.

Bo wmHO3uHCTBOTO W 1mmMpok Opoj Ha
uH}IIyeHCepu KOM  ce  I[ojaByBaaT  Ha
COLIMjaTHUTE MPEXKH MOXE Jia Ce TPyIHupaar BO
HEKOJIKY KaTerOpHH:

1. Tlo3HaTu TMYHOCTH

2. Excneprtu BO MHAyCTpHUjaTa
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3. brnorepu
4.  Mukpo-uadiyeHcepu

On cure HaBeleHW KaTerOpHH, MOciegHaTa
KaTeropmja, MUKpO-WH(GIIyeHCepH ce CMeTa 3a
enHa onx mnoBakHHUTe. [lokpaj HuUB, Ha
COLIMjaJTHUTE BIIHjaHHja TOJIEMO 3HAYCHEC MMaaT
n Omorepure. Excrieprure BO WHAyCTpHjaTa U
MMO3HATH JUYHOCTH (JIWJepy) BO WHAYCTpHjaTa,
MoOKe J1a OuaT cuTe BIUjaTeTHU JIMIHOCTH KaKo
W HOBWUHAapH, KOM CE€ CMETaaT HMHTEPECHH 3a
OpennoBute. brnorepure kako MHQIIyeHCEPH Ha
couyjalHUTe MeOuyMHu (IIPEeTEKHO MHKPO
Olorepw) ¥MaaT HajCOOJABETHH M aKTHUBHU
OJHOCH cO cBouTe ciendeHunu. bpenmoBure
JeHeC To MpEeno3HaBaaT W T'o 0XpadpyBaaT OBOj
HAYWH Ha BIIMjaHHe Bp3 MpoaaxxOaTa Ha HUBHUTE
TIPOU3BOIH.

[IpobmemoT kaj moBekeTo OpeHIOBH 3a
BKIydyBame Ha UH(]IyeHceputre (cIaBHU
JUYHOCTH) BO OBOj BUJ| Ha KaMIamH, 32 pa3jinka
O] TPaJUIMOHATHUTE HAYWHU HAa MapKETHHT, €
OapameTo Ha BUCOKa Harpaaa. Bo cimydwaj kora
KOMIIaHWjaTa TPOM3BEAYBa TPOHM3BOA  KOj
CllaBHaTa JINYHOCT BEKEe I'0 Caka M KOPHCTH,
TOTAIII Taa JMYHOCT HAjYECTO € IMOArOTBEHA J1a TO
HCKOPUCTU CBOETO BJIMjaHHE Ja Kake KOJKY €
nobap Toj mnpomsBoa. Ha mpumep, MHOry
NPOM3BOJIUTENIN HAa MY3WYKH HHCTPYMEHTH
UMaaT KOPHCT OJ MYy3WYapuTe KOM CBUpAT CO
HUBHHUTE HHCTPYMEHTH.

Enen mpoGieM BO KOpHCTEHE Ha IO3HATH
JMYHOCTH KaKo MH(QIyEHCEpH € IITO THE MOXKaT
Ja WMaar HeJOCTaTOK Ha KPeJUOMIIUTET CO
eJTHaTa MmyOJIMKa Ha HEKOj IPOU3BOAOT. [lacTuH
bubep moxe 1a Oujie MHOTY BITHjaTelleH JOKOIKY
peKiaMupa W Ipernopada BHJ Ha KpeM MpPOTUB
aKHH, HO TOj HEMa HUKaKBU MOXKHOCTH Jia BJIHjae
Bp3 OJUTyKara 3a CMECTYyBam€ Ha KIHEHTH BO
HEKO] NMEH3MOHEPCKH JIOM.

Jlunepute Bo MHAYyCTpHWjaTa W JIWACPUTE HA
MHCcIaTa J00MBaaT TOYUT TOPaaAd HHUBHHTE
kanmnprkanuy, TO3WIHja WIH HCKYCTBO BO
BpCKa co TeMaTa Ha ekcnieptu3a. Hajuecto, oBaa
MOYMT € CTeKHATa MOpagy peryTanyjara Ha Toa
kage paborar. Ha mnpumep, HOBHHap BO
MPECTIDKEH BECHHUK WIIM Maras3wH, BEpOjaTHO HE €
EKCIepT 3a MPEJMETUTE 3a KO THIIYBa, HO TOj €
MOYUTYBaH OUJIEjKH ce CMeTa 3a JOBOJIHO J100ap
HOBHHAp KOj paboTH BO TakBa IPECTHIKHA
areHnuja. Bo oBaa kareropuja Ha BIHMjaTeNHU
EKCIEepTH MTOKpaj HOBUHAPUTE MOXeE J1a Ouar u:
aKaJeMulH, pogecopu, EKCIEePTH BO Pa3InUHU
WH/TyCTPUCKH IpaHKH, npodecHOHATHH
COBETHHIIU H JPYTH.

Jlokoiy KOMIIaHHMjaTa € CHOCOOHa Ja Tro
IpUBJICYC BHUMAHMETO HAa HEKOj HOBHUHAP BO
MHOTY BIIMjaTelIeH HAI[MOHAJIICH BECHHK ILNTO 32
BO3BpaT TOj MHITyBa MO3UTUBHH KOMEHTapH 3a
Taa KOMIIaHHja, TOTAIl BJIMjaHUETO Ha HOBUHAPOT
ce KOpPHCTH BO yiora Ha Oiorep WIn
uHduyeHcep. Bo BakBa cuTyanmja mocTou
JOTIOJIHUTENICH ~ OOHyC ~ INTO  HOBHHApPOT
HajBEpPOjaTHO Ke T0 HaIHWIIEe CBOjOT HM3BEINTa)
OecruiaTHo.

Baorepure u KpeaTtopuTe Ha COIPKUHH
9ecTo paboTaT co WHIYCTPUCKH IHICPH U
MUCIUTEH, U HE € HeBOOOMYAeHO Ja ce BUAAT
LUTUPAHU [TOCTOBH, 11a JIyPH U Ja € KOPUCTAT BO
KaMITalkbyd 32 COIUjallHd Meauymu. JluHmjara
nomery — TPaAWIUOHAIHUTE  MEIUyMH U
COIMjTHUTE MEIMYMH BO ICHEIIHUIIATa € MHOTY
TEHKa, a  OJOTUpameTO0 W  MapKeTHHT
nH(pIyeHCepUTe Tpae BeKe IONOITO BpeMe.
[TocTojaT MHOT'Y BUCOKO BIIMjaTEIHH OJIOTOBHU Ha
uHTepHeT.  Jlokonky — momynapeH — Ousorep
MO3UTHBHO TO CIIOMHYBa IIPOHM3BOJOT Ha
KOMIIaHHWjaTa BO CBOja 00jaBa, Toa Kaj HETOBUTE
MOJIAPIKYBAayYH cO3/aBa ’keJba jJa mocakaar Jia ro
mpobaar TOj mpou3Boa. MHory Omorepu Beke
UMaaT W3TPaJACHO 3HAYUTEIHU CIIE/ICHha BO
oJpeneHu cektopu. Ha mpumep, mocrojat MHOTY
BIMjaTeTHM  OJIOTOBM 3a: JIMUEH  Pa3Boj,
(¢uHAHCHY, 37PaBCTBO, JETCKO BOCIHTYBAmbE,
My3WKa M MHOTY Apyru Temu. HajzHauajHOTO
HEIITO WITO YCIICIIHUTEC 6HOFOBI/I T'0 UMaaT Kako
3aeIHIYKO € MOYUTTA Ha HUBHUTE YUTATEIH.

Jpyr momynapeH THUI Ha COIpXHHA €
BUJIc0TO. BO 0BOj Cilyuaj, HAMECTO CEKOj BHIEO-
KpeaTop Jla ©Ma CBOj CajT, OBEKETO CO3/1aBaaT
kaHan Ha Jyty® (YouTube). Bpennosure wecto
ce ycoryiacyBaaT CO IOIMyJapHUTE KpeaTopy Ha
coapxxuHu Ha Jyty0. briorepure u Jytjydepure
PETKO ce MOTHHPAaT Ha HUBHATa BeKe MIOCTOCUKA
yOJIMKa 3a Jia JI0j1aT 10 HUBHATa BeO-CTpaHuIla,
HaJIeBajKu Cce JieKa Ke MMaaT HOB MaTepujai. Tue
O0OMYHO MTPOMOBHPAAT HOBU MUCIICHHA HIIH BUJIEa
BO TOJIEMHU KOJMYHMHU Ha COLMjaTHUTE MEANYMHU
- [MTO TH TMPaBU TOBEKETO O] OBHE OJorepu
KpeaTopu Ha  COJAPKMHH, KakO  MHKPO-
nHIIyeHCcepy.

Muxkpo-uH@JiyeHCepuTe Cc€  HOPMAaJIHU
CEKOjJJTHEBHM JyI'e KOW CTaHaje TO3HATH II0
CBOETO 3HACH-E 3a HEKOja oapeneHa odnact. Kako
TaKBH, THE OOMYHO J00HIIC 3HAYUTEIIHU OpOj Ha
clelayd Ha COLHUjaJIHUTE MEAMYMH M MHOI'Y
npuBp3aHKIM o Taa obnact. Tyka He € BakeH
caMo OpojoT Ha HHBHU CIIEJOCHUIM, HO, U
WHTEpaKIujaTa I[MTO ja  WUMa  MHKpO-
WHQITyeHCEPOT co cBojaTa myonuka. Yecto, efeH
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MHUKpPO-UH(IIyeHCEp MOXE J1a HEe € CBEeceH 3a
ITOCTOCHETO Ha HEKOja KOMITaHH]ja TIPE]T Taa Jaa ce
obuzne ma gompe 0 Hero. Bo Toj cmyuaj,
KOMIIaHWjaTa TpBO Tpeba npa ro ybean
nH(pIyeHCepOT 3a CcBojaTa BpeIHOCT. MuKpo-
nHuyeHcepuTe uMaar H3rPaZCHO
CeLWjau3upald cieA0CHUIM W TUE Hema Ja
cakaar Jja HaIlTeTaT Ha HUBHUOT OAHOC, U HE 01
[OYHaJIe Ja IPOMOBHPAAaT HEIITO IITO HE € BO
WHTEpeC Ha cie0eHUIINTE.

Cekoj omHOC Mefy MUKPO UH(]IyEeHCepUTe U
OpenzoBuTe Tpeba a € ycoriiaceH cO IeTHaTa
nyOimmka W 3aTtoa  WHQIIyeHCepuTe — ce
npeOUpIKBU CO KOTO cakaaT Aa pabotar. Hexon
MHUKpPO-UH(GUIyeHCepH IIPOMOBUPAAT OIPEACHU
OpenznoBu u OecrutatHo. [[pyrure mak, ouexyBaat
HEKO] BHJ HA Harpaja Wiu Ijakame. be3 ormen
Ha BHCHHATa Ha Harpajara, HajBepOjaTHO
nH(payeHcepuTe Hema na mpudarat mga Oumar
BKJIYYCHHU BO "HECOOBETECH" OpeH/ 3a HMBHATa
ny6nnka. Mukpo-uH(IyeHcepuTe CTaHyBaaT ce
moyectTd M rmomo3Hatd. Hexkom ox HHUB ce
W3JUTHAJE OJf BUPTyeJIHATa AHOHUMHOCT H
CTaHale TOJNKY A00pO TO3HATH KaKO HEKOU
TPagULUOHAIHO HOIyJIapHH JIMYHOCTH.
TpruyBajku ol JeHENMIHATa PEATHOCT, MHKPO-
nH}IIyeHCepUTe ce OuYeKyBa Ja MpOJOJDKaT Ja
Oujar roJieMu BIMjaTeNd U BO UIHUHATA.

2. IlpenHocTH M HETOCTATOIHU 32 Pa3B0Oj HA
uH(payeHcepuTe

Bo pa3BojoT Ha nHQIyeHCEp MapKETHHTOT ce
croMeHyBaatr moumute yetnpu M. 2’Bo oBue
yetnpu “M” BlleryBaaT: HalpaBH, yIpaByBaj,
MOHHUTOPHHT (HaOsbyayBaj) W m3Mepu (Mmake,
manage, monitor and measure). ITounyBajku co
MPBOTO M, HAaIPaBH, HOTPOLIYBAYOT CE€ CTaBa BO
LHEHTapoT Ha HWH(QIyeHcep MapKEeTHHIOT Kaje
KOMIIaHWjaTa Tpeba Ja Kpeupa Hpoduil Koj Ou
Oun Ga3upaH HA HUBHUOT JKMBOTEH LIUKIYC BO
JIaJICHHOT MOMEHT ¥ HUBHUTE Oapamba Kaje Tpeda
W BO KOja HAacoKa Jia c€ JBWXKH pa3BOjOT U
npoxaxOaTa Ha mpousBoguTe. Bo BTrOpHOT M
yexop (¢haza), yrpaByBaj, KOMIIaHHjaTa KaKo U BO
CeKOja MapKeTHHT TaKTHKa U OBJIC MMa 1moTpeda
0]l MEHAIMPamEe Ha KaMIlamkaTa BO IIPOMOLIMja Ha
HEKOj POM3BOJ 32 KOj TOA € Beke MCIUIaHUPaHO
W 3amodHaTo. Bpckaar mery mH(IyeHCcEepHTE U
KOMITaHHWjaTa Tpeda Jia MPOJOKH CO HATAMOIITHA
HeroBa mpomouuja. Tyka ce rpagu nosepOaTa,
MO3HABAHETO u MOJrOTBEHOCTA Ha
moTpoiryBaykara 60aza. TpeTnor M uekop e

127S0ofie Biaudet: Influencer Marketing as a
Marketing Tool, International Business, Arkada,
2017, p.20.

MOHHUTOPHHTOT. BpeHIoT WiM KoMIaHujaTa ja
cinenn wHGIyeHCEep KaMmIamara. Bo oBaa dasa
KOMIIaHWjaTa Tpeba Ja ce mocBeTH U (OoKycupa
Ha pe3yJTaTHTe, U Ha BeKe TIOCTaBCHUTE LICIU U
Kako J1a ce jpocturHar taprerure. Co momomr Ha
UCTpaXyBayKa aHAIIN3a, IaTKUTE Ha CIE/ICHE U
“ciaymame”, Ha TOCBETEHOCTA U Ha PEAKIUUTE U
rmopakure, Tpeba Ja ce HampaBu IMPH3EM]yBambe
BO OJHOC Ha OYeKyBamara M Oapamara M Ja ce
HaIpaBH OIICHKA 3a TOA KOj U IIITO € Haj00po 3a
nonynata. YerBprara M (aza, € Mepeme Ha
pesynrature. Bo oBaa ¢unamHa Qasza Tpeba na
ce M3MEpHU M OTCIMKA YCHEeXOT Ha KaMMamaTa U
Ha TOTCHIWjAIIHUTE HMIHM Kammamu. bpenmor
Tpeba J1a I3MEpH 30IIITO U KOj BIHjaell U Kpeupa
Jla ce ocTBapH (HEoCTBapH) ceTo Toa. Uekopure
i ¢da3uTe HaBEACHM BO  MHQIyeHCEp
MapKETHTOT cO37aBaaT  MOXKHOCTH 3a
IpOoCiIeIyBamke U MPOHAOTambe Ha MIPEIHOCTHTE U
HEIOCTaTOLUTE.

Kaxko MPEIHOCTHU Ha
MapKETHHTOT CE HaBE/yBaaT:

- Mmuory wunaumkatopu 3a e(pUKacHOCTa,
CTaBOBH, MHCJCHa, IIMPHHA Ha  omdar,
aHTOKHUPAHOCT, TIIOYHyBaaT Ja pacrar, ce
3roJieMyBaar, ounejku myOJrKaTa
(moTporryBaunTe) ce 4YyBCTBYBa IIOBp3aHa CO
WH(DIYEHCEPOT U JIOjATHO TO CIE/IH.

- HHbnyeHcepuTe 1EIOCHO Ce HACOYCHU
KOH MOTPONIyBayuTe, THE BIMjaaT Ha PacTOT U
00eMOT Ha aHT@KHUpamke Ha MOTPOIIYBAYUTe, ja
momoOpyBaar cBecTa KOH OpPEHIOT W CO Toa ja
3rojieMyBaar npojiaxoara.

- Hnadnyencepure BIIHjaat Ha
onTUMH3aIMja Ha epeKkThuTe Ha OpPEeHI0T, OuIejkn
THE YECTO CE€ CO BUCOKA OCETEHOCT U MO3UTUBHO
OIIEHEeTH Be0-CajTOBH KOW JHUPEKTHO BIHjaaT U
My OBO3MOXKyBaaT Ha OpPEHIOT IOCaKyBaH CjacH
e(eKT U pe3yJsITaTh.

- Hudnyencep MapKEeTHHTOT ro
3roJieMyBa TPETo3HaBakbeTO Ha OPEHIIOT MPEeKy
NpUKa3HUd O  TOTPOIIYBAauuTe,  HHUBHHU
KOMEHTapH, UCKYCTBA KOH TIO3UTUBHO T'O jaKHAT
OpeHIoT.

- CoBpeMeHHuTe TMOTpONIyBaYd HE ce
3auHTEPECUPaHu 3a TPaAUIHOHATHUTE
MapKeTUHI TakTHKH. Tue 0e3 nBoyMeme ja
CTaBaaT CBojaTta JoBepOa BO HAIMCH WM BHJEA,
(YouTube, Instagram, Twitter) Ounejku THe 3a
HUB C€ MHOTY ITOBEPOJOCTOjHU.

uHpIyeHCep
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OcBeH Hampex CIOMEHaWTe MPEIHOCTH,
MapKeTHHTOT IPeKy MH(IyeHCepH MMa U CBOU
HEIOCTATOLU Mel'y KO MOJKE J1a ce HaBeJar:

- OB0j BUA Ha MapKeTHHI CTpaTeruja
Tpeba 1a e e U J]a ce BKJIONM BO TeHepaHaTa
MapKeTUHI CTpaTerdja Ha KOMIIaHWjaTa WIH
Opennot. 3a Toa e moTpeOHO Bpeme, PUHAHCUCKU
CpeICTBa, IOroJeMa MOCBETEHOCT M JEJIOBHO
TUTaHUPAIbE.

- Bpckute co uadayencepure tpeba na ce
rpamarT ¥ pas3BHBaaT, a 3a TOa HCTO Taka €
noTpeOHO BpeMe, CHEpruja M IOCBETEHOCT.
Tpeba na ce nHBECTUpa BO Pa3BOjOT HA OBOj BHUI
MapKeTHHT, BO TIOPrOTOBKAa Ha THM KOj ke Omme
OrOBOPEH M IIOCBETEH Ha OBaa 3ajada.
Wudnyencepure Tpeba na ce mpoHajaat, na ce
CEJIeKTUPAAT, /1a Ce MMOKAaHAT Ha HACTAaHH U Ja ce
W3rpagy noBepoa.

- Kako um Boommro BO pa3BojoT Ha
OM3HHCOT, TaKa W OBJE IATOT IO YCHEXOT €
TeKOK u noar. MH(iyeHcepure Moxke aa ro
3rojieMaT MPOMETOT U MOCETEHOCTa Ha OPEH/IOT,
HO TOj MOXE Jla JOHECe M PH3HK JieKa ke ce
noTpomrat (HUHAHCHUCKH CpEJICTBA, BpeME U
eHepTuja, a pe3yATaTUTe MOKE J]a H30CTaHaT U J1a
OuJIaT MOMaJI O] OYCKYBambAaTA.

128Cenak, MOokTa ~ Ha  HMH(IyeHCep
MapKeTUHIoT JeXd BO (akror nexa 3% oxn
myrero, Moxe Jna reHepupaaT aypu 90% on
edekTuTe Kom ce ouekyBaar. Toa 3Ha4uM JeKa
Kora  KOMIIaHMWTe, OpenpoBuTe  Oapaar
WHQIIyeHCepU MOpa Jla BHUMaBaaT KOM c€ H
KOJIKY C€ HMBHUTE CJICIOCHMIIM Ha COLIM]jaTHUTE
MpEeXH, HUCTO Taka Ja Ce CJIeAM ¥ HUBHUOT
KpEIMOWINTET T.H. ““MapKETHHT Ha aQUHHTET .

3a mpUCYTHOCTa M OYEKyBamaTa Ha Pa3BojoT
Ha MHQIIyeHCepUTE HA HAIINTE NMPOCTOPH U Kaj
HAaIlUTe  KOMIIAHWH,  HANpaBUBME  Majio
UCTpaxyBame. 3a Taa 1en Oea omndarenu 160
WUCTMTAaHWIM, 10 CIy4aeH u300p © Toa
WCTIUTaHUIM of] TeHepanmjata X, u Y, Z. Tykaru
orndarrBMe pabOTHO AKTUBHUTE FEHEPAITUUTE OJT
JIBacceT JI0 MeeceTd MeT roauiiHa Bospact. Ce
CTpeMeBME OBHE TPH I'€HEpaIy MOAEIHAKBO Ja
y4eCTBYBaaT BO BKYIIHUOT IPUMEPOK. 3a Taa Lel
Oelie MOATOTBEH aHKETCH MpalllaIHUK, BO KOj
MOKPAaj ONIUTHUTE TOAATOLH 3a BO3PACTa, MOJIOT U
pabOTHa aKTUBHOCT, THE Tpedamie aa ganar
OATroBOp Ha JiBe mpamawma. I[IpBo: Konky ce
3alo3HaTH co MOMMOT WHQIyeHcep? W BTOpO
npamame:  Jlanm  cimegar  HeKoM O
nH(payeHcepute? Bo onroBopute Ha OBHE B

128 7. Kadekova, M. Holiencinova: Influencer
Marketing as a Modern Phenomenon Creating a New

mpamama ©UM 0Oea OBO3MOXKEHU HEKOJIKY
MOXKHOCTH Ha OJFOBOpUTE, Kako Ja, He,
MOBEPMEHO U CIUYHO.

Pesynratute o HameTO HCTpaKyBame T'H
MpuKakyBame TmpeKky rpadukonute Op.1 u
rpadukonot 6p.2. Ha mpBoTO mpamame, Konky
Ce 3amo3HaTH CO 3HAYCHETO Ha MOUMOT
nH(pIyeHcep?, OBHE WCHUTAHWUIM CO TIOTBPJACH
onroBop na, oarosopwie 48%, ox HUB 29%
onrosopuine co He, a 23% oxaroesopuie Ieka
CIIyIIHajle 3a OBOj MOMM HO HE Tro pa3dupaar
moBoiHO. Bo momatokor om  29% xom
OJITOBOPHJIE CO HE, CMeTaMe JIeKa ce JOJDKH Ha
reHepanyjara X, Koja MMa TNOMajld 3HacHa WU
ucKycTBa Bo oBaa obnact. Ilomatoxor ox 23%
KOW CIyIIHaJe, a CceylmTe HeMaaT JOBOJIHO
MO3HABaE 32 OBOj [IOMM HCTO Taka 300pyBa JieKa
€JIeH JIeNl OJ1 HaIllaTa TMOIyJalyja HEJIOBOJIHO €
nH(POPMHPaHA 32 HOBUTE MAPKETHUHT TPCHAOBU U
CIlyuyBama U JIeKa He € JIOBOJIHO aHTaKUpaHa U
MPUCYTHA Ha COLMjalTHUTE Mpexu. Ha rpadukon
Opoj 1, mpercraBeHH ce pe3ynTaTHTE OJ
HCTPAXXYBAETO CHOPE] HABEJCHHTE OATOBOPH
O UCIIMTAHUILIUTE.

I'paguxk Op.1: Konky cre 3amo3HaTu co
3HAYCHETO Ha TOUMOT HHDIyeHcep?

I'padux 6p.1.

H [la - 48%

B He - 29%

Cym

CAyLWHan, HO
He 3HaMm LITO
3Haun - 23%

H3Bop: Pesynatu o cipoBeICHO UCTPaKyBamke

Ha Broporo mocTaBeHo mpamiame Ha
ucruTaHunuTe: Jlanm  ciemute  HEKO]  OX
uH(payeHcepuTe?, THE OJrOBOPUIIE CO TOTBPACH
oarosop aa, 58%. Ox muB, 15% oarosopuie co
He, JieKa He Clie[laT HeKOj o1 HH(ITyeHCepuTe o1
couyjagHuTe Mpexu, 15% omaroeopuiae neka
MIOBPEMEHO TH cienar, a 12% oxaroBopmiie nexa
TOa € Jen o HuBHaTta padora. Ha rpadukonoT
Op.2 OATOBOPHTE CIIMKOBUTO CE MPUKAKAHU.

Frontier of Virtual Oopportunities, Comunication
Today, Vol.9, No.2, 2018, p.7.
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I'pagux Op. 2: Jlanu crnegure HEKOj OX
nHpIyeHcepure?

I'pa¢ux 6p.2.

m/la -58%

B He - 15%

M3Bop: Pe3yaraTu of1 CIPOBEACHO HCTPAKYBaba

Ananuzupajku I§’1 ONTOBOpPUTE Ha
UCTIMTaHULIUTE HA BTOPOTO Ipallamke, MOXE Ja
3aKIy4rMe JieKa TO3HABAETO U CIEJCHETO Ha
uH}pIIeHCEpUTE ¥ HHQITYSHCEP MAapKETHHIOT MMa
CermaK 3aJ0BOJIMTEIHU pE3ylNTaTH Kaj Hac.
[loronemuor nen, ogHocHo 58% ce u3jacHuIe
JeKa TH clleaT WHQIUEHCEPUTE W BIIMjaaT Ha
HUBHHTE OJTyKH 3a KylyBambe. Beke xaj 12% ox
OBHE HCIUTAHUIN OBa MPETCTaByBa A€ Of
HuBHara pabdora. On HuB, 15 % moBpemeHo v
cienat, a 15% ce usjacHuIie Aeka BOOIIITO HE TH
cnenar. BKymHHOT Bme4aTok € JeKa cemak
MTOMMOT MH(ITyEHCEPH € peaTHo A00POo MPHUCYTEH
W 3aI03HAT Kaj HallaTa MmyOJHnKa BO OYEKyBambe
JieKa OBaa IojaBa OHaTaMy Ke pacre.

Bo Hamieto HaTaMOIIHO HCTpaXKyBame 3a
uH}IIyeHCepuTe Ke naageMe oOjacHyBame W
cniopenyBame Ha uHQIyeHcepure o dejcOyk u
WHcraprpaMm © = HHBHUTE  TNPEJHOCTH U
Hegocratoi. Co Haj 2 MUIHjapId KOPUCHUIIH
Ha @ejcoyk (Facebook) um 1 mMwmimjapaa
kopuchunu Ha Muctarpam (Instagram), osa ce
JBETE OJ HajYecTO KOPUCTEHHTE MOOWIHU
mwiarpopmu 3a pekiamupame. Co TEKOT HHU3
rouHUTE, OU3HUCUTE U OPEHIOBUTE ycrieaja aa
NpUBJICYAT pa3IMYHA TUIOBH Ha IMyOJiHKa
KOPDUCTEJKM TH pEKJIaMHTEe Ha OBHE JIBE
IaThOPMH.

Hac ne nnTepecupa Ko ce MOBOJIHOCTUTE Ha
OBHE JIBE€ MAPKETUHT CTPATETHH, KaJIe PEKIIaMHUTE
MoOe Jia Ounmat Bo opMa Ha TEKCT, CIMKH WIN
BUZ€a, W HUMaaT XPOHOJIOLIKM NPUKA3 Kako
CHOH30pHpaHu o00jaBu. 3a Ja TH OLCHUME
HUBHHTE MOXHOCTH 32 OJpe/iecHu OW3HUCH,
noTpeOHO € Ja ce HampaBu cropeaba co
MPEJHOCTUTE M HEAOCTATOLUTE HAa OBUE JIBE
pas3nuyHM  MapkeTuHT crparermd. OBa ce

MPEIHOCTUTE Ha
peKIaMuTe:

- Hucrarpam n ®ejcOyk ce mop3anu. Opa
IO 0JIECHYBA LIETHUOT ITyOJIMIMTET BP3 OCHOBA HA
nogaronute Ha Dejcoyk.

- Bo omHOC Ha peHTabMIHOCTA W LIEHATA,
ce cmeta jeka Uucrarpam n ®ejcOyk ru Bpakaat
HajnoOpute pesyntath. Twe ce edukacHH u
MOMAJKy OJ3eMaaT BpeMe OJ IpyruTe OHJIajH
MapKETUHT KaHaJIH.

- Twe mymat MoxxHOCTH 32 (PIIEKCHOMICH
Oyyer, OJHOCHO HyJaT MPHCIOCOOIMBOCT.
@ejcOyK 1 IpoTrpaMara 3a KyIryBame PeKJIaMu Ha
Wucrarpam  nmo3BoiyBaaT Ja ce  BKIyYH
KOMIIaHWjaTa BO TPUKOKYBHE Ha pEKIaMu
cnopeq  (UHAHCHUCKUTE  MOXHOCTH  Ha
KOMITaHHjaTa.

- Moske 1a ce mpaBu JUPEKTHO MEpErhe HA
pe3yATaTUTE U YCTICIIHOCTA HA KaMIIamaTa Koja e
3aCHOBaHA Ha CBECHOCT. J[MpPEKTHO MOXe 1a ce
CIlel aHajJM3aTa Ha MOJATOLUTE M Ja ce 3Hae
IITO U KOJKYy € cpalOTeHO M Kako Ja ce
TPOJIOJKH TTOHATAMY.

®ejcoyk/UucTarpam

[Momomy TH HaBeIyBaMe HUBHUTE
HEJIOCTATOLH:
- Qejcoyk wu  Hacrarpam  Oapaar

NpWIarogyBambe Ha  alropuT™Md. Tue ce
obuaysaar aa ja orpannuar Onexvar (blackhat)
ONTHMH3alMjaTa HAa TaKTHKW, A OTTyKa THE
CeKOraml TM MEHYBAaaT HHUBHHUTE aJTOPHTMH.
JIoKOJIKyY ce Kpeupa CoApKiHa Oa3upaHa Ha eJIcH
alropuraM, MOXe Ja Ouje  MOTperrHo
HarpaBeHo, OMJIEjKH HE € 3eMEHO BO IIPEIBH[
MOCTOCHETO Ha HOB aJITOPHTAM.

- Ha ®ejcOyk u MHucrarpam mnocTou
rogemMa KoOHKypeHnuja. DejcOyk uMa TOJIKY
MHOTY KOPHCHHIIM, TaKa IITO HOBH PEKJIaMH Ce
MojaByBaar IMOCTOjaHO, KOHTHHYHPAHO pacTaT U
HHUKHYBaaT KaKko neuypku. OBaa KOHKYpEHTHOCT
I'H HamalyBa MOKHOCTUTE 32 H3/IBOjyBambe WU
HaMETHYBambE Ha HEKOj M HEIITO.

- BakBara TromemMa KOHKypEeHIHMja U
Oapame 3a NPHUCYTHOCT W  BHJUIMBOCT
HaMETHYBaaT norpeda on MIOBHCOKO
aHraxupame. OBOj HAUMH Ha pEKIaMHpame
reHepupa MOTOJIEM aHTa)XMaH OJl TOCETHTEIH.
OBOj BUJ Ha MapKeTHHT Oapa W TIOTOJIEMO
y4eCTBO Ha JIMIETO KOE € 3aJ0JDKEHO 3a
MOCTaByBame Ha pexinamure. /la ce mocraByBaar
CIIUKH M KOMEHTAapH, Kako M IOCTaByBame Ha
OJI'OBOPH HA TIOCTABCHUTE Mpallamka Mopa Ja
Oune HaBpeme. JIOKOJKY WMa HEraTHBHU
KOMEHTapyd WJIM TOIUIAKH, OJrOBOPOT HAa HHUB
Tpeba ga Ouae HaAjOp3 ©  ajJapMaHTEH.
[MoTeHnujanHaTa MyOiIMKa € JOCTa BUCOKA U Ha
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dejcOyk m Ha MHcTarpam, mTO TH HamalyBa
MOXHOCTHTE 3a NPEIH3HO HACOYyBame Ha
peKIaMuTe, IOKOIKY ce pabdoTH 3a MOHOBa
KOMITaHHUja U TIOHOB OOH]I.

Ha kpajoT, ke crmomeneme Tpoja HOBU H
MHOTY MTO3HATH MH(IIyeHCEepH BO cBeTOT. Toa ce
Xyna Karan (Huda Kattan), Kamepon [anac
(Cameron Dallas), u 3ax Kunr (Zack King). 3a
Xyna Karan, Bo bbyjopk Tajmc Oumno ob6jaBena
cratyja co HacioB: Jamm Xyma Karan e
HajBIMjaTeTHUOT Onorep 3a y0aBHHA BO CBETOT?
Kako ®u wMHOrymMmHa OI OBHE BpBHHU
uHITyeHcepu, Xyaa € IPBEeHCTBEHO OJorep Koj
pabotu u Ha MHCTarpam, WTO € uaeaieH MeAnyM
3a CEKTOpOT IMIMHHKA M yOaBnHa.Taa e menoBHa
’KEeHa M UMa CBOj CIIEKTap Ha IMHHKA. Kamepon
Hanac e emHO O HOBUTE JMIAa Ha MHTEPHET
ciaBHH JUYHOCTH. T0j € ymTe mogo6po mo3Hat
oHnajH Ha Baju m JyTjy0 Komky mTOo € Ha
Wncrarpam. Toj on cBojara HWHTEpHET-CllaBa
co3llajie W TOIyJapHa TeJCBH3MCKAa eMHUCHja —
“bpkame Ha Kamepon”.

3ak Kunr - e ymre enen wuHbIyeHcep,
(bMIIMCKH TBOpPEI] ¥ JIMYHOCT KOja IPOHAje CllaBa
Ha unrepHeT. Kako u Kamepon [lanac, neroBure
rI1aBHU KaHanu ce Baju u JyTjy0, a uma orpomen
Opoj cnembenunm uW Ha MWHcrarpam. Kako
pexucep, He € HHUKAKBO H3HEHAIyBame INTO
MIOBEKETO OJ1 HETOBHUTE ITOCTOBH CE BUJIEA.

3akiaydok:

HNHTepHeTOT gOHECE  MHOTY — YHHMKATHU
OeHeuIMM 3a MapKeTHHIOT, Mery KOM €
MOHKMCKAa [I€Ha Ha JMCTPHOYIHMja M peKiama
MPeKy COIUjaTHUTEe MeIUyMH 3a TiolamHara
nmyOnuka. VIHTepHET MapKeTHHIOT, IMO3HAT KaKo
BeO0 MapKeTHHI, OHJAjH MAapKeTHHI WIH e-
MapKCTHUHT OBO3MOXYBa HWHTCPAKTHUBHA
KOMYHHKaIuja, 00e30eyBa HHCTAHTEH OATOBOP
oJ1 myOJIMKaTa o1 €/1Ha CTpaHa, a OJ] Ipyra CTpaHa
W MIOTTUKHYBamk-€ Ha HUBHA peaknuja. VHTEpHET
MAapKCTUHIOT TI'M TIOBpP3yBa KpPCAaTUBHUTC U
TEXHHYKHTE  acCleKTH  Ha  HMHTEPHETOT,
BKIIy4yBajKd AW3ajH, Pa3Boj, pEKIaMUpame U
npogaxba. Toj OBO3MOXyBa IIacupame Ha
MEIMYMHTE HU3 Pa3IMYHU (a3H BO MPOIECOT Ha
aHTaXHpame Ha KynyBauurte. EjeH on HaunHuTE
3a UHTEPHET MapKEeTHHT ce UH(IyeHCepHTe.

MapkeTHHr HHQIIYECHCEPUTE Ce HAMETHAa Ha
1a3apoT OJ] NMOBeKe NPUYMHU U OBOj TPEHI U
MOHATaMy ce O4YeKyBa Ja pacre. MapKeTHHIOT
WH(QITyeHCEpUTe € MpaBeleH HOB U TOWHAKOB
HauMH Ha TPOMOBHUpamE Ha J00pa, YCIYyrH U
nyre. Toj coznane HoBa gopMa Ha MeAUyMHU Ha
Kou Tpeba Ja ce mpojaBaaT M TPOILIAT CTOKU U
yciyru. Bo 2018 romuHa mpoceyHHOT KOPHCHUK

Ha MHTepHET MMan OKOIy CeAyM CMETKH 3a
comwjanHu  Meamymu.  Ilpoceden  doBek
MOMUHYBa TIOBeKe OJ 2 dYaca Ha JeH Ha
COLIMjaJTHUTE MEIUYMH, a IPOCEYHHOT THHEjIIep
9 yaca. CouyjaHATEe MEJUYMHU CE€ HHTETPHUPAHU
BO C¢ ITO TIpPaBHM YOBEKOT: O paborara M
JEOBHOTO  aHraxupame  (paboreme  co
KIIMEHTH), 10 YUYIIUIITE, 3a0aBa U APYKEHE CO
TpHjaTesuTe.

WUpnunata Bo wuH(]IyeHcepuTe € HUBHA
edekTHBHA YymoTpeba BO KOMEHTHpame Ha
MPOM3BOJIUTE W HCTaKHyBame Ha OpEHIIOBHUTE.
Undnyencepure, uMaaT rojeMo BIHjaHUE Bp3
HMHTEpHET €KOHOMHjaTa CO TOa IITO AMPEKTHO
BJIMjaaT Ha OJJHECYBALETO HA OTPOIIYBAYHTE, U
MIpeTCcTaByBa M3BOP Ha MHQOpMAIMK 1 3a0aBa 3a
MJaauTe TeHeparuu (MuieHuymckara Y u Z
reHepanuja). OBa € e 0/1 CeBKyITHATa IPOMEHa
BO HAaYMHOT Ha NPUOPHUTH M TEIIKO € Ja ce
WTHOpUpAa MOKTa Ha OBUE HeoDUIHMjaTHH
ambacagopu Ha OpeHaoBHUTE. MapKETHHTOT Ha
nH(pIyeHCepH 1aBa MOKHOCT KOMITAHUUTE A ja
HCKOpUCTAT MOKTa Ha COLMjaHHOT TIeyar,
HWCTOBPEMEHO TMOTMHPAJKH Ce Ha THE KOHU
MOCTUTHAJIE BHCOKO cielicikhe. BepyBame neka
3aMEHYBalh€TO Ha BUCTUHCKUTE Jyfe CO
JMTHTATHA KOHCTPYKLIMH HOCH MHOTY HOBH
MPEIU3BUIN U TPOOJIEMH 32 pelIaBambe.
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